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FCC Moves to 
‘Drop In,’ Not 


‘De-Intermix’ 


UHF Stock Slides in 
Bitter Vote on How to 
Add More TV Channels 


WaAsHINcTON, Nov. 10—The Fed- 
eral Communications Commission 
today announced a general investi- 
gation to find ways of overcoming 
technical and economic difficulties 
which seem to have stalled the 
growth of tv at the 600-station 
mark. 

While the investigation could 
lead to a complete revamping of 
the tv allocation system, and per- 
haps the elimination of the 70 
u.h.f. channels, the commission did 
not vote to suspend processing of 
applications while the study is 
under way. 

Despite the unanimous vote to 
have the study, FCC was badly 
split on the need for an all-out 
freeze. By a 5-2 vote it rejected 
the freeze approach, and acted to 
turn down immediately proposals 
it has been considering from 35 
u.h.f. stations which want to de- 
intermix the Peoria, Evansville, 
Madison, Hartford and Albany- 


(Continued on Page 4) 


reviews the changes that have 


dustry. 


The Broadcasting Industry 


Starting on Page 63 Advertising Age presents its annual sur- 
vey of the broadcasting industry. In addition to its regular 
weekly coverage of the broadcast media, AA in this section 


network, spot and local—during the past year. Also in this 
broadcast section are special studies of those segments of the 
broadcast media which are of special importance to advertisers 
and agencies which use—or plan to use—radio and tv. Included 
are: (1) An at-a-glance rundown on spot activities in three fields 
—beer, cigarets and coffee; (2) a detailed description of how 
each of the national rating services operates; (3) a review of 
“holdout” advertisers which still shun extensive use of tv. In 
addition to these major rundowns there are also a number of 
charts and tables containing up-to-date information on the in- 


taken place in tv and radio— 


Is Color TV Coming Out from Under? 


‘American Aviation’ Resigns from ABC and 
Blasts ‘Evasion’ in Auditing Free Copies 


WASHINGTON, Nov. 9—American 
Aviation announced today it is re- 
signing from the Audit Bureau of 
Circulations, because it feels there 
has been “purposeful evasion” in 
the handling of proposals for a 
complete audit covering non-paid 
as well as paid circulation. 

The letter of resignation, ad- 
dressed to James N. Shryock, ABC 
president and managing director, 
pointed out that American Avia- 
tion joined Business Publications 
Audit of Circulation three years 
ago, but had remained in ABC and 
continued to hope ABC “could be 
persuaded into changing its ada- 
mant position against auditing 


Advertisers Agree with ANA's Weil 
That 15% Commission Is on Way Out 


New York, Nov. 9—Last week 
Gilbert Weil, general counsel of 
the Assn. of National Advertisers, 
stepped up before an overflow au- 
dience of agency, media and ad- 
vertiser executives at the ANA 
convention to say (1) that the 
present anti-trust suit won’t cause 
much economic dislocation even if 
the defendants were to lose it and 
(2) economic conditions are mit- 
igating against the 15% compensa- 
tion basis anyhow and the solution 


FCC Rejects Plan 
to Bar ‘Straddling’ 
by TV Stations 


WasuincTon, Nov. 9—The Fed- 
eral Communications Commission 
today rejected a proposal to con- 
fine the location of tv transmitters 
to an area not more than five miles 
outside the nearest border of the 
principal city to be served. 

The plan had been advanced by 
Lake Huron Broadcasting Corp., 
Saginaw, Mich., a u.h.f. station 
operating on Channel 57. Sponsors 
of the idea felt it would prevent 
stations from “straddling” two or 
more service areas and cutting into 
the audience of other stations spe- 
cifically assigned to neighboring 
markets. 

The commission said it acted 
after evaluating written comments 
on the proposal. In terminating the 
proceeding, FCC said it is con- 
vinced the present procedure— 
considering proposed sites as they 
arise in each case—is more effec- 


tive. 


is a negotiated agreement between 
advertisers and agencies. 

This week, rounding up opinion 
from advertisers and agencies, AA 
discovered: 

1. That most advertisers are in- 
clined to support Mr. Weil’s views. 

2. That, while the ANA doesn’t 
have any policy statement on the 
matter, it “sees nothing to quarrel 
with” in what Mr. Weil had to say. 

3. That while explicit contracts 
may be a good thing, they are not 
now in general use. 


® George E. Mosley, v.p. in charge 
of advertising for Seagram and 
new vice-chairman of ANA, said 
he had no doubt agencies are being 
asked to do more and more, but 
that the matter of who should pay 
for what had never been wholly 
standard. “If the 15% were thrown 
out,” he emphasized, “we would 
make a contract with our agencies 
which would be fair and equitable 
to both parties.” Seagram now uses 
a simple contract, he reported, 
which is little more than a letter 
of agreement but “we’ve never 
had any troubles.” As for house 
agencies, they’re “ridiculous. 
we're not in the agency business, 
we’re in the whisky-selling busi- 
ness.” 


= Edwin W. Ebel, newly elected 
chairman of ANA, and v.p. and 
marketing director of General 
Foods Corp., speaking unofficially, 
told AA that, in his personal opin- 
ion, Gilbert H. Weil, ANA counsel, 
“made the most sensible analysis 
anybody has made of advertiser- 
(Continued on Page 148) 


non-paid circulation.” 

Over the signature of Leonard 
A. Eiserer, v.p. and general man- 
ager of American Aviation Pub- 
lications, the letter said American 
Aviation had been assured in Jan- 
uary that the problem was being 
considered by a special committee 
appointed by the chairman of the 
board of directors. 

“It was with considerable dis- 
appointment, therefore,” Mr. Ei- 
serer wrote, “that we learned that 
this important matter of providing 
a complete audit service was not 
included on the agenda of the busi- 
ness publications session at the 
recent 4lst annual meeting of ABC 
in Chicago. 


® “In response to questioning from 
the floor, it was learned that no 
progress at all had been made dur- 
ing the past year toward providing 
a complete audit service for busi- 
ness paper publishers. 

“It was further learned that this 
subject has been assigned to an- 
other committee working on sim- 
plification of publishers’ state- 
ments. Since the additional service 
of auditing non-paid circulation 
can hardly be construed as a sim- 
plification of existing procedures, 
the purposeful evasion of meeting 
the issue is quite apparent.” 

At the same time he released his 
letter to ABC, Mr. Ejiserer said 
American Aviation’s decision may 

(Continued on Page 8) 


High Prices, Not Enough Programs, 
Poor Tubes Still Hold Up Color TV 


‘Scoop’ or ‘Scope’ 
in News Coverage?— 
TV Wants ‘Em Both 


Cuicaco, Nov. 11—Attempts at 
figuring out just where the elec- 
tronics and print media stand rela- 
tive to each other in the communi- 
cations spectrum hit a snag at a 
Sigma Delta Chi convention yes- 
terday. 

The bind came as members of 
the professional journalism fra- 
ternity discussed that most saleable 
of commodities, news. It all started 
out well enough as Paul Smith, 
chief executive of Crowell-Collier 
Corp. and a key luncheon speaker, 
proposed a modus vivendi which 
a lot of newspaper and magazine 
people have been thinking about. 

Mr. Smith’s version was ex- 
pressed as “scope vs. scoop”: 
“Scope of events,” he said, “is 
destined to be the future of printed 
journalism.” This would leave to 
radio and tv that classic province 
of newspapers, the high-speed 
newsbeat, or “scoop.” 

Or as Mr. Smith rephrased it, 
radio-tv would tell people what’s 
going on, while the print media 
explained what it means. 


© But at a tv news panel follow- 
ing the luncheon it became ap- 
parent that the video newshawks 
were responding to the same “in- 
terpretative” journalistic trend as 
Mr. Smith. As a result, the panel- 
ists (one station and three network 
news directors) all blandly ac- 
cepted the “scoop” and then 
reached out for the “scope” also. 

John Daly, CBS news director, 
for instance, looked forward to a 
trend to longer tv news shows, on 
the ground that “it generally takes 
longer to show something than to 
summarize it in words.” The five 
or ten-minute tv news shot “is 


(Continued on Page 149) 


Last Minute News Flashes 


St. Georges Gets Account as Porter Buys Disston 

New York, Nov. 11—H. K. Porter Co., Pittsburgh industrial equip- 
ment manufacturer, is buying out Henry Disston & Sons, Philadelphia, 
115-year-old maker of saws and tools. Disston will be operated as a 
Porter division. A meeting to consummate the sale will be held Nov. 15. 
St. Georges & Keyes will replace Geare-Marston as Disston’s agency. 
Porter is expected to invest $2,000,000 in over-all advertising in ’56. 


Witting Moves to Westinghouse Corp. 

PittspurGH, Nov. 11—Chris J. Witting, former president of the 
Westinghouse Broadcasting Co., has been appointed general manager 
of consumer products for Westinghouse Corp. and will be proposed 
for election as a v.p. at the next board meeting. He succeeds John M. 


.| McKibbin, who joins the staff of 


John K. Hodnette as v.p.-general 


manager. Donald H. McGannon, v.p. and general executive of West- 
inghouse Broadcasting, succeeds Mr. Witting as president of that 
company. Mr. Witting joined Westinghouse as president of WBC, after 
being head of DuMont Television Network, Jan. 1, 1954. 


Magic Chef Moves to Farson, Huff & Northlich 


St. Louis, Nov. 11—Magic Chef Inc. has assigned Farson, Huff & 
Northlich, Cincinnati, to handle its advertising, effective about Dec. 1. 
Cecil M. Dunn, Magic Chef president, said the company plans an exten- 
sive ad campaign in 1956 to promote its new line of gas ranges. Magic 
Chef’s ad budget this year exceeded $1,000,000. Farson, Huff replaces 


Krupnick & Associates, St. Louis. 


(Additional News Flashes on Page 149) 


All Manufacturers But 
RCA Are Still Cautious, 
AA Survey of 14 Shows 


New York, Nov. 11—What’s 
holding up color television? Fig- 
uring that the manufacturers of 
the sets would be most likely to 
know, AA queried several of them 
this week. 

Their plea is not guilty: The 
three villains in the mystery ap- 
pear to be high prices, lack of pro- 
gramming and “unsatisfactory 
tubes.” 

Let’s take them in order. The 
average price of the 21” console 
now available is $800-$900, de- 
pending on the cabinet. (The most 
expensive black and white set is 
now about $600.) Add to this the 
cost of installation and service, 
which runs between $140 and $150. 
The service charge on color tv is 
comparable to the $90 charge for 
the 21” b&w set when it was first 
introduced. 


® Last Monday NBC announced 
that it would spend $12,000,000 
to expand color facilities in Chi- 
cago, New York and Hollywood. By 
next fall it will be able to double 
its present schedule of about 40 
hours of color monthly. But there 
will still be a dearth. 
Manufacturers have long been 
asking for a rectangular tube be- 
cause, they say, the round tube 
doesn’t do the job. The long-await- 
ed tube has now been promised 
for next year by Westinghouse. 
But some companies still are du- 
(Continued on Page 145) 


Spector Flays 
NBC ‘Arrogance’; 
He'll ‘Protect’ TV 


New York, Nov. 10—Raymond 
Spector blew his stack today. On 
the eve of Veterans Day, the vola- 
tile chairman of Hazel Bishop Inc. 
declared war against television 
networks in general and the Na- 
tional Broadcasting Co. in partic- 
ular. He charged it with being (1) 
brazen, (2) arrogant and (3) ar- 
bitrary. He also threatened to sue 
the network for breach of con- 
tract. 

Immediate cause of the explo- 
sion apparently was a story which 
appeared in the Chicago Sun- 
Times yesterday with several 
statements which Mr. Spector said 
were inaccurate and “caused a 
furor.” 


® In the Sun-Times story Mr. 
Spector is quoted as saying it is 
time advertisers employed newspa- 
pers with the same “impact, fre- 
quency and continuity” as tv and 
predicted a trend away from tv as 
an advertising medium. So used, 
he added, newspapers would be 
the better medium. 

He also charged in the interview 


(Continued on Page 149) 
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D-F-S' Brown Criticizes Embattled 
Researchers as ‘Publicity Seekers’ 


CAMBRIDGE, Mass., Nov. 11— 
Adopting a “plague on both your 
houses” stance, Dr. Lyndon O. 
Brown, v.p. of Dancer-Fitzgerald- 
Sample, will deliver a sharp at- 
tack next week on protagonists in 
the current controversy over mo- 
tivation research. 

Dr. Brown, who is director of 
media, merchandising and research 
at the agency, labels the feuding 
researchers “publicity seekers” and 
says both sides are “completely 
wrong.” He particularly singles 
out (but does not name) Alfred 
Politz for criticism. 

Dr. Brown’s talk will be given 
next Tuesday before the Harvard 
Business School Marketing Club 
here. 

The research squabble was 
touched off two months ago when 
Mr. Politz, president of Alfred 
Politz Research, characterized mo- 
tivation research in unflattering 
terms, charging that it isn’t even 
research—“only the unearthing of 
hunches.” He was immediately 
answered by Dr. Ernest Dichter, 
president of the Institute for Mo- 
tivational Research, who termed 
Mr. Politz’ attack “an emotional 
outburst.” The two have been 
slugging away ever since. 


In his talk here next week, Dr.) 


Brown will say: 


= “The recent controversy over 
motivational research has caused 
some timid business executives to 
fear that a new Frankenstein is 
loose in the business world. These 
men simply fail to recognize that 
publicity seekers who take either 


extreme—that motivational re- 
search is a brand new kind of re- 
search that alone will solve all the 
problems that have baffled us for 
years, or the opposite view, that 
motivational research is the work 
of charlatans who make dupes out 
of business men—are both com- 
pletely wrong. 

“Unfortunately, anyone who 
doesn’t see through the self-seek- 
ing publicity veneer of the contro- 
versy in the press may be doing 
himself and his company a great 
deal of harm by failing to take ad- 
vantage of one marketing research 
tool which, used under the proper 
conditions and properly controlled, 
has demonstrated its value over 
and over again. 

“There is no such thing as a 
total appraisal that says motiva- 
tional research is good or bad, but 
there is good motivational re- 
search, and there is bad motiva- 
tional research.” 


s Commenting further on the con- 
troversy, Dr. Brown directs a with- 
ering blast at the Politz organiza- 
tion. He says: 

“It is interesting to note that 
the controversy was touched off 
by quotations attacking motiva- 


(Continued on Page 147) 


Advertising Age, November 14, 1955 


Users Spray Out 


a 


HOW TO SELL—Elmore E. “Kay” Kayser, advertising manager of Kry- 

lon Inc., Norristown, demonstrates a Krylon spray enamel on a 

baby carriage at the Philadelphia Do-It-Yourself Show to show a 

model how to use it, At left is James W. Bampton, president of 
Krylon Inc. 


Detroit, Nov. 8—America’s ad- 
vertising industry was admonished 
last week by Walter Reuther, pres- 
ident of the Congress of Industrial 
Organizations, to face up to its key 


role in helping fit together the del- 


NCAA Frowns as CBS Ouitlet Cracks Football 
Blackout in lowa; Sponsor and Fans Cheer 


Des Mornes, Nov. 8—A CBS re- 
gional sponsor got a free ride, and 
the National Collegiate Athletic 
Assn.’s new video policy got 
roughed up last Saturday, when 
Station KRNT-TV ignored an 
NCAA-invoked “blackout” and 
telecast the Iowa-Minnesota foot- 


© | ball game. 


Walter Byers, exec. director of 
the NCAA, found the whole thing 
“inconceivable,” but it happened, 
and there was a chance that it 
might be repeated wherever local 
sports passions build up to a sim- 
ilar fever pitch. 

Popular football frenzy, in fact, 
was the big reason behind KRNT- 


p TV’s move in breaking the black- 


out, which had been imposed to 
help ticket sales for the Iowa State- 
Nebraska game at nearby Ames, 
Ia. CBS, which telecast the Iowa- 


© |Minnesota game on a six-station 


GOT A coiDp—Celeste Ravel shows 
that armed with a lemon and bak- 
ing soda, she doesn’t have to worry 
about getting a cold from sitting 
on that block of ice. “Break-a- 
Cold” season, sponsored by the 
Baking Soda Institute, starts Jan. 
1, ends next spring. 


Break-a-Cold Co-op 
Drive Opens Jan. l 


New York, Nov. 9—Break-a- 
Cold Month will start Jan. 1, 1956. 

The promotion, which advocates 
treating colds with the aid of bak- 
ing soda and fresh lemon juice, 
will be sponsored by Church & 
Dwight Co., New York, maker of 
Arm & Hammer baking soda, and 
Sunkist Growers Inc., Los Angeles. 

National publicity and advertis- 
ing will focus attention on the bak- 
ing soda and fresh lemon remedy. 
Four-color posters and cards are 
being offered retailers for the 
building of jumbled cart displays 
and other impulse-creating dis- 
plays. 

The posters illustrate in graphic 
form the simple message: “For 
Colds—Soda and Lemon.” Smaller 
diagrams give the formula for cold 
relief: Juice of one fresh lemon, 
half a teaspoon of soda, in half a 


regional hookup, excluded Des 
Moines in accordance with NCAA 
rules. 


@ The telecast came through Des 
Moines, however, on its way to 
KVTYV, Sioux City. Public pressure 
got things started the week before 
the game. It included a petition to 
the governor from patients at a 
veterans hospital here, and a re- 
ply from the governor that he 
“hoped” someone would carry the 
game. 

Then, Friday, KRNT-TV Station 
Manager Robert Dillon responded, 
“We are making every effort to 
carry the game as a public serv- 
ice.” Upon that hint, the public 
spoke up Saturday morning with a 
deluge of phone calls to the station. 

That afternoon the station cut 
into the relay to carry the game. 
There was no advance announce- 
ment, so Iowa State ticket sales 
wouldn’t be hurt, said Mr. Dillon. 
And neither CBS nor the sponsor, 
Amana Refrigeration, knew about 
the circulation “bcnus.” 


es KRNT-TV said it is not asking 
for any payment for carrying the 
telecast. 

The party chiefly on the spot in 
all this seems to have been the 
network. Interviewed Monday, Mr. 
Byers pointed out that his associa- 
tion’s contractual agreement is 
with CBS, and he added that he 


will wait to see what action it will 
take. 


® Fortified with a bale of congrat- 
ulatory letters, KRNT-TV didn’t 
seem to be worried. Nor did other 
broadcasters. At a regional meeting 
of the National Assn. of Radio & 
Television Broadcasters this week, 
Station Manager Dillon was hailed 
as “the man who drove a deep 
wedge into the NCAA sports 
monopoly.” 

He responded that “by taking 
a stand on things like that you in- 
spire the public’s loyalty.” 


Truckers Just Love 
Those Flashy Tints 


Detroit, Nov. 9—Truckers are 
getting so they prefer flashier col- 
ors than passenger car buyers, it 
was disclosed by the truck and 
coach division of General Motors 
Corp. 

A survey conducted by the divi- 
sion revealed that truck buyers 
prefer, in order, delta green trucks, 
flame red trucks, or two-tone aqua 
blue and dover white. Only 2.1% 
of those questioned preferred 
black, according to the study. 


McAdams Adds Department 
William Douglas McAdams Inc., 
New York pharmaceutical adver- 
tising agency, has set up a depart- 
ment of marketing and media to 
integrate media selection more 
closely with market research. The 
new department will be headed by 
Maxon U. Davis Jr., who joined 
the agency a year ago. He was 
formerly export advertising and 
sales promotion manager of Wil- 
liam S. Merrell Co. Mrs. Pearl 
Mead, a member of the agency’s 
media department two years, has 
been appointed media manager. 


Rouleau Heads Sheatfer PR 
Greg Rouleau, president of 
KXGI, Fort Madison, Ia., has been 
appointed director of public rela- 
tions of -W. A. Sheaffer Pen Co., 
Fort Madison, effective Jan. 16. He 
succeeds R. O..Thomas, who has 
been p.r. director as well as legal 
counsel for the company. Mr. 
Thomas will now devote his full 


time to the company’s legal work. 


Consumer Is on Short End of Today's 
Prosperity, Reuther Tells Adcrafters 


icately matched segments of the 
economy to prevent injustice, in- 
flation or crash. 

While securities holders, man- 
agers and employes are faring well 
today, he said, the plight of the 
consumer constitutes “dangerous 
economic ground.” 

Mr. Reuther also urged advertis- 
ing men to use their promotional 
skills to “do as good a job of selling 
democracy abroad as in selling 
goods on foreign shores.” 

Mr. Reuther’s appearance drew 
a record attendance to the Detroit 
Adcraft Club last week, and the 
labor leader was given a standing 
ovation, one of the few times such 
a thing has happened in the club. 

The CIO leader pictured a large 
part of the world as needing to get 
the word about America, rather 
than just the goods. 

“To the men of the advertising 
world I say: You people who have 
demonstrated in your own special- 
ized field the technique of selling 
commodities must give increasing 
attention to the question of selling 
the ideas that America stands for— 
and the ideals around which we’ve 
built our country,” said Mr. Reuth- 
er. 


= “This is the most important ex- 
port that we need to get around 
the world. 

“The struggle between the forces 
of evil and tyranny is not a strug- 
gle essentially to capture and dom- 

(Continued on Page 122) 


ATTORNEYS 


Don't plead guilty...to boredom! 

Brief yourself NOW on fun in the 
afternoon... at historic, hospitable 
TANFORAN ...lunch in the celebrated Coach 
Room...enjoy the Sport of Kings, and relax. 
Popular prices... 


LUNCH 11:30 
POST TIME 1 P.M. 
SATURDAYS 12:30 


Tanforan 


A TRADITION OF THE AMERICAN TURF 


FOR ATTORNEYS—This ad invites 
lawyers to “relax” and enjoy the 
“sport of kings” at Tanforan Race 
Track. This and other ads ad- 
dressed to other groups of business 
men are running in a new medium 
for race track ads, the Wall Street 


of Krylon Sprays 


NorRRISTOWN, Pa., Nov. 9—The 
consumer is just about the best 
and most consistent developer of 
new ideas for Krylon Inc., today 
the country’s largest maker of 
spray acrylic plastic and spray 
enamels in aerosol cans. 

“We know what the sprays in 
these aerosol cans are intended to 
do,” said James W. Bampton, Kry- 
lon’s president. “But not a week 
goes by that consumers don’t write 
and tell us of new uses.” 

The average is from 3 to 10 let- 
ters a week from all parts of the 
country, with success stories of 
product applications that the man- 
ufacturer never even dreamed of. 

From Oslo, for example, the cu- 
rator of the Norwegian National 
Museum wrote of his success in 
using Krylon’s Crystal Clear spray 
plastic on the museum’s once stur- 
dy oaken viking ships, which were 
decaying. The Eisenhower Muse- 
um reported using the same spray 
to preserve maps on display. 

An Illinois coal company wrote 
to Mr. Bampton, relating how its 
salesmen calling on consumers 
carry actual pieces of coal which 
had been “Krylonized” to keep 
their hands from getting dirty 
while handling. 


® These are only a few of the lit- 
erally thousands of reports pour- 
ing into Krylon’s offices here. All 
of them are being put to good use 
by the company for promotion and 
publicity. 

This abundance of new uses ac- 
counts for a part of the zooming 
sales of Krylon, which literally 
have quadrupled in the past two 
years. 

Mr. Bampton, onetime director 
of advertising and merchandising 
for James Lees & Sons Co. carpet 
division and formerly president of 
Theodore Presser Co., music pub- 
lisher, told ADVERTISING AGE that a 
plan he helped set in motion when 
he first came to Krylon in August, 
1953, has resulted in almost un- 
heard of success. 

He first increased the number of 
products in the line from four to 
40. Then he broadened the poten- 


(Continued on Page 24) 


‘Leisured’ Readers 
of ‘WSJ’ Get 
Invited to Races 


San Francisco, Nov. 8—Tan- 
foran Race Track is setting new 
precedents for race track advertis- 
ing with its current campaign in 
the Wall Street Journal. 

Small space ads invite attor- 
neys, accountants, doctors, bro- 
kers, ad men and several other 
categories of business men to at- 
tend the track. 

Robert B. Selby & Associates, the 
track’s agency, discovered that 
WSJ “had not been used exten- 
sively in the past for race track 
advertising and, rather than use 
general copy to this select audi- 
ence, we analyzed the circulation 
and determined that certain cate- 
gories of business men are in a 
position to take an afternoon off 
at their convenience.” 


® Having come to this conclusion, 
the agency decided on a series of 
ads addressed specifically to a va- 
riety of business and professional 
categories. 

To doctors, for instance, the 
Tanforan ad says, “Your prescrip- 
tion for health...and fun! An 
afternoon of pleasant relaxation 
and sports .. . at historic Tanforan.” 
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Advertising Age, November 14, 1955 


Mom Can Needle Pop 
into Sense of Male 
Styles: Martineau 


Cuicaco, Nov. 8—Pierre Mar- 
tineau, manager of the research 
division of the Chicago Tribune, 
today stressed the need for a dif- 
ferent kind of advertising, inte- 
grated with an industry-wide ef- 
fort, to sell the concept of style in 
male apparel. 

Mr. Martineau made his remarks 
at a luncheon meeting of the IIli- 
nois Men’s Apparel Club.-Willard 
Cole, president of Henry C. Lytton 
& Co., and of the American Insti- 
tute of Men’s and Boys’ Wear, 
also spoke. 

“In spite of the fact that most 
American businesses have doubled 
sales and profits during the past 
ten years,” Mr. Martineau said, 
“the male apparel industry seems 
to be standing still. The reason for 
this purchasing inconsistency is 
that the American male has never 
been completely sold on the con- 
cept of style in clothing. 

“The apathy toward dressing up, 
as exemplified by the current crop 
of teen agers and college men, in- 
dicates the need for an over-all 
intelligent far-reaching education- 
al campaign.” 


s Mr. Martineau emphasized the 
importance of making the consum- 
er conscious that “something ex- 
citing is going on. 

“Women and men should be 
made aware of the change in male 
apparel,” he said. “After all, 
mothers, wives, girl friends and 
secretaries can do a tremendous 
job of exerting pressure on a man 
to make his dress right.” 

Male apparel sales have not 
kept pace with the huge rise in 
consumer income, Mr. Cole said. 
He pointed out that in the eight 
years since 1947, spending for both 
male and female apparel has in- 
creased only 5%. During this same 
period consumers have spent 175% 
more on air travel, 133% more on 
automobiles, 129% more on car in- 
surance and 79% more on tobacco. 

Mr. Cole charged that the male 
apparel industry has failed to ex- 
ploit its market fully. Insufficient 
advertising has failed to exert the 
proper influence on the male con- 
sumer, who “right now has a 
lackadaisical if not downright 
negative attitude about his ward- 
robe,” he said. 


KYA ‘Compatible 
Color’ Has Coast 
in Tizzy Until- 


San Francisco, Nov. 9—The 
hottest question in Northern Cali- 
fornia radio, television and press 
circles is whether Radio Station 
KYA and its public relations con- 
sultant, Arlett-Keating, succeeded 
in pulling off the year’s smartest 
publicity stunt, or the year’s big- 
gest blooper—with opinion about 
equally divided. 

Various media people in the 
area began receiving publicity re- 
leases about an “amazing new San 
Francisco development that will 
mean fully-compatible color can 
be received on already-installed 
receivers without adaptation or at- 
tachment.” 

Excitement over the possibility 
of a highly secret, new and world- 
shaking development in electronics 
began to grow. 


s Arlett-Keating, on behalf of 
“Client X,” issued a release to the 
effect that “the entire story of the 
development by a Northern Cali- 
fornia station, will be told at a 
press conference and press-indus- 
try demonstration.” 


(Continued on Page 129) 


Kurz 


Cole 


Martineau 


MEN’S WEAR HUDDLE—Discussing ways apparel men can capture a 

greater share of the consumer dollar are Walter C. Kurz, advertis- 

ing manager, and Pierre Martineau, director of research and pres- 

entations, Chicago Tribune, and Willard Cole, president of Henry 

C. Lytton & Co. and of the American Institute of Men’s and Boys’ 

Wear. Mr. Martineau and Mr. Cole spoke to 400 members of the 
Illinois Men’s Apparel Club, in Chicago. 


PR Men Debate Idea that Marketing 
Job Hurts Public Relations’ Prestige 


Curcaco, Nov. 11—The Public 
Relations Society of America will 
assemble in San Francisco Nov. 14 
for its national convention, but this 
announcement will startle virtual- 
ly no one, for the p.r. men have 
been seeing to their own public 
relations, and murmurs about this 
field of endeavor have been drift- 
ing about, nearly everywhere. 

Seeing to their own p.r. is just 
what Fortune urges the p.r. men 
to do in its November issue, for 


Hi-Fi Makers’ Own 
Show in Philadelphia 
Draws Paying Fans 


PHILADELPHIA, Nov. 8—The In- 
stitute of High Fidelity Manufac- 
turers, formed less than a year ago 
by manufacturers of components 
for the rapidly growing industry, 
defied the know-alls in electronics 
and broke two jinxes here during 
its own sponsored show at the Ben- 
jamin Franklin Hotel last week. 

First, it sponsored its own show, 
with distributors and dealers only 
cooperating. 

Second, it charged 50¢ admission 
(distributors said consumers must 
be admitted free) and packed some 
10,000 persons into one floor of the 
local hotel in less than two full 
days of exhibiting. 


® More important than that, ac- 
cording to George Silber, president 


(Continued on Page 136) 


example; the publication indicates 
that about the only thing wrong 
with public relations today is the 
failure of p.r. men in communica- 
tion. 

A storm looks as if it may blow 
up at the convention over the sec- 
tor of the public relations field in 
which ad agency p.r. departments 
and free-floating independent p.r. 
organizations overlap. 


s Blowing gently on the troubled 
water has been Philip Lesly, pres- 
ident of the Chicago p.r. company 
bearing his name. Mr. Lesly’s the- 
sis, which he has been promulgat- 
ing for the past month or more, 
is that the prestige which has been 
built up for the field of public re- 
lations (i.e. it is rarely called press 
agentry any more, because in many 
instances it isn’t) is being de- 
stroyed by the p.r. departments of 
advertising agencies. 

Public relations, Mr. Lesly told 
AA, is a function of over-all man- 
agement, not of marketing. Hence 
product publicity pictures and re- 
leases emitted by the p.r. wings 
of ad agencies—which are aimed 
squarely at building sales—mark a 
backward step toward the seedier 
early days of the industry. 

And since advertising agencies 
are handling more and more p.r., 
this effect is cumulatively deleteri- 
ous, Mr. Lesly feels. 


= Not all persons who will be in 
attendance at the PRSA sessions 
will be in agreement with Mr. Les- 


(Continued on Page 136) 


CrncinnaTI, Nov. 9—Oh, wad 
some power the giftie gie us, to 
see our ads as others see ’em. 

This little parody of Robert 
Burns could very well be running 
through the corporate head of the 


Mfg. Co. 


Bendix Duomatic, which cleans 
and dries clothing, consecutively, 
has roused remarkably frenzied 
emotions in some consumers, 


gin & Co., Chicago) showed a fami- 
ly of five (mama, papa, and three 


bed while in the background a 
Duomatic meshed its cybernetic 
gears and did the laundry. 


= Copy pointed out that you, too, 
can have your family wash done 
by the Duomatic while the family 
sleeps. 

But some readers of the ads (25 
in fact—15 women and 10 men) 
saw other implications in this setup 
and took the trouble to volunteer 
their views to the company. Al- 
most universally, this eloquent 
band concluded that: It’s a shame 
that these people have spread 
themselves so grandly to buy a 
Bendix Duomatic, when they can’t 
afford to buy enough beds to go 
around. 


The ad (prepared by Earle Lud- | 


kids) snoozing peacefully in one | 


Bendix Finds One-Bed Family in Ad 
Makes Readers Feel Very Crowded 


| 


| 
| 


Crosley & Bendix division of Avco | 


One of its recent ads for the 


DUOMATIC 


BENDIS cvomaric 

One or two thought the ad of- 
fered juicy grist to the Russian 
propaganda mill. One offered his 
own bed. Another, a grandmother 
who likes to have her grandchil- 
dren sleep with her when they 
visit, wistfully asked where she 
can get a bed that can hold five. 


w Here are some of the reactions: 

A woman in Providence, R. L., 
noting her feeling that the family 
must have gone broke buying the 
Duomatic, commented, “I really 


(Continued on Page 101) 


Des Mornes, Nov. 8—Harold E. 
Fellows, president of the National 
Assn. of Radio & Television Broad- 
casters, gave the hot problem of 
political broadcasting and adver- 
tising in 1956 back to the individ- 
ual station operators today. 

In a speech delivered at a Re- 
gion 7 NARTB meeting here, Mr. 
Fellows argued the tremendous 
importance to broadcasters of han- 
dling political broadcasting well— 
as a means of avoiding any addi- 
tional government regulation. 

He also pointed with pride to the 
political importance of the radio 
and tv media. “Not infrequently, 
the unsuccessful candidate is he 
who has used neither, or used them 
without the skill that these times 
of modern communications de- 
mand,” he said. 


= At the same time he told the 
broadcasters that the issue of po- 
litical coverage and advertising 
“must rely for its solution prin- 
cipally upon each of you as indi- 
viduals—with one manifest pro- 
vise: That each of you acquaint 
your association with the decisions 
you are making.” 

Specifically, Mr. Fellows’ main 
suggestion was that the station op- 
erators draw up their political pol- 


icies immediately and stick to 
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‘What They’re Saying 


Broadcast Policies in ‘56 Campaigns Are 
Up to Stations, But ‘Be Generous’: Fellows 


them. As for the news coverage 
aspect, he noted that “broadcasters 
who show greatest acumen are 
those who choose good news direc- 
tors and give them full authority.” 


= The NARTB head took note of 
the fact that the approaching flood 
of political advertising will force 
stations to neglect “long term” 
permanent clients. But he advised 
them to make the best of it. 

“We owe much to the politi- 
cians,” he said. “Let’s repay it by 
giving them every possible oppor- 
tunity to tell their story fairly and 
honestly.” 


Convention Group 
. ’ 
Will Study Delegates 
- a 
Spending in ‘56 
CINCINNATI, Nov. 9—The Inter- 
national Assn. of Convention Bu- 
reaus last week announced that it 
will make a new survey of conven- 
tion delegate expenditures in 1956. 
The last such survey was made 
by the bureau in 1948. The forth- 
coming study will be based on re- 
search conducted in 40 cities. The 
1948 survey was based on material 


gathered in 29 leading convention 
cities. 


a A 1948 study of 423 conventions 
revealed that the average stay per 
delegate for all conventions was 
3.90 days, with an average delegate 
expenditure per day of $24 and per 
convention of $93.69. 

Both total expenditures and 
length of stay were found to run 
considerably higher for national 
and international conventions than 
for state and regional conventions 
—4.41 days and $107.53, as against 
2.86 days and $65.13. 


‘SHERATON OFFERS 25% 


CONVENTION DISCOUNT 


New York, Nov. 8—The Sher- 
aton Corp. of America announced 
yesterday a 25% discount on room 
rates for weekend conventions of 
100 or more persons. The discount 
plan applies at 31 Sheraton hotels 
in the U.S. and Canada, a spokes- 
man for the hotel chain said. 
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National Teletilm Names V. P.s; West Coast sales director; E. Jonny 

National Telefilm Associates,|Graff, midwestern sales director, 
New York, has named three new|and Edythe Rein, secretary and 
v.p.s. They are Edward M. Gray,| assistant treasurer of the company. 


FCC Moves to 
‘Drop In,’ Not 
‘De-Intermix’ 


(Continued from Page 1) 
Troy-Schenectady area. A 4-3 split 
voted to “drop in” v.h.f. channel 
10 in the Albany-Troy-Schenec- 
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tady area. 

In a statement which is prob- 
ably the most bitter he has made 
in more than 20 years on the com- 


mission, former chairman Rosel 
Hyde wrote that the rejection of 
de-intermixture in these five mar- 
kets at this time was “premature, 
ill-advised and wholly inconsist- 
ent.” He expressed a belief that 
the commission expects to move 
ahead shortly to approve addition- 
al v.h.f. stations for these and 
other areas with limited service, 
and that these actions may kill 
u.h.f. and preclude proper and ad- 
equate consideration of the over- 
all allocation plan. 


a While there are relatively few 
applications pending at FCC at 
this time, the decision to continue 
processing is good news to many 
applicants whose cases are await- 
ing final decision. Among those 
who can anticipate early action 
now are applicants for two v.h.f. 
stations in Miami, and one each 
in Norfolk, Madison, Wis., Knox- 
ville, Fresno, Corpus Christi, Pe- 
oria, Richmond and Springfield, 
Ill. 

The commission expressed con- 
fidence that the study of tv’s 
growth problems can move rap- 
idly. It gave industry members 
until Dec. 15 to submit their views 
in writing. By Jan. 6, they are to 
provide written comments on the 
ideas submitted by others. Later 
the commission will decide wheth- 
er oral hearings are needed. 


ws Many ideas for revitalizing the 
tv allocation system had already 
been submitted to the commission 
in recent weeks by representatives 
of the major networks who met 
privately with the commissioners. 
In its announcement today FCC 
pointed out that it is already 
aware of the nature of some of 
the plans that will be submitted. 

Some plans use the de-intermix- 
ture idea, rejected by FCC today 
in Peoria and the four other mar- 
kets, in order to enable stations to 
operate successfully in the u.h.f. 
band, immune from v.h.f. compe- 
tition. Others prefer to rely on 
'the existing v.h.f. channels, and to 
/use new engineering techniques to 
squeeze additional stations onto 
those channels. 

The commission’s order today 


\said it recognizes some of today’s 
\problems stem from factors be- 
yond anyone’s control, such as the | 


high cost of construction and pro- 
gramming which hinders the de- 
velopment of stations in small 
communities. 

FCC noted that the industry has 
expanded tremendously since the 
present inter-mixed allocation sys- 
tem was established after the 
1948-52 freeze: Over 90% of the 
population receives at least one 
station, and 75% has access to two 
or more. Almost 275 communities 
have at least one station and 112 
have two or more. Over 430 sta- 
tions are on the air, and 35,000,000 
sets are in use. 


ws However, the commission has 
been under pressure from industry 
members who fear the present as- 
signment system, pitting u.h.f. 
against v.h.f. stations, will not 
work. While over 326 u.h.f. sta- 
tions have been authorized, only 
102 are on the air, and 123 have 
given up. Of 296 v.h.f. stations au- 
thorized, only 31 have given up. 

FCC declared today: “Despite 
this tremendous growth, it is ev- 
ident from recent experience that 
a nationwide competitive televi- 
sion service has not been realized 
to the extent contemplated. Many 
smaller communities are without 
a first local outlet and the expan- 
sion of multiple, competing serv- 
ices in larger economic and popu- 
lation centers is lagging.” 


ws Most of the plans given to FCC 
by industry leaders recognized a 
need for at least three technically 
equal stations in each of the ma- 
jor markets so that the three net- 
works would have outlets. One 
plan, by CBS, proposed to re- 
juggle the assignment to provide 
at least three v.h.f. stations in 
each of 82 of the leading markets. 
One plan submitted today by 
the law firm of Baron & Schar- 
field suggested that FCC drop the 
idea of having an assignment 
plan, and return to the system 
used in radio, where applicants 
could ask for any frequency they 
wished, provided they could show 
that they would not interfere with 
the operation of other stations. 


Your audience 
is THERE, don’t offend it 


-—~~~~~with a ‘ragged’ performer. Besides 
your expectations will be greater if 
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(ADVERTISEMENT) 


From Maine to Missouri, al- 
most every week of the year, 
members of our advertising 
agency are out working behind 
retail counters. 

Here, for example, is Frank 
Williams, Merchandising Execu- 
tive on the Eversharp account, 
selling fountain pens and pencils. 


Our copy writers, art directors 


United Press photo 


...8elling pens in Philadelphia 


and account executives all work 
at the point of sale at least one 
week a year. That’s a fixed policy 
of our agency. 

Hard work? To be sure. But 
our advertising shows it’s well 
worth it. 

Cunningham & Walsh, Inc., 260 
Madison Ave., New York 16, N.Y. 
MUrray Hill 3-4900. 
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Good local reception of exclusive and “live” programs from Manchester, N. H., promised Dec. 1 


HIN THE PAST two months 


local viewers have dis- 
covered that with the installation 
ot'an outside antenna or a slight 
adjustment on their present 
aerial, Boston actually has a 
third television station. The call 
letters are WMUR-TV in Man- 
chester, N. H., operating on Chan- 
nel 9. 

This over-the-border _ station, 
currently carrying exclusive and 
“live” American Broadcasting 
Company (ABC) network pro- 
grams, might well even penetrate 
apartment house receivers that 
are equipped with only “rabbit 
ears” for an antenna when the 
station is authorized to assume 
full power about the first of De- 
cember. 

The scheduled boost in power 
should increase the coverage of 
Channel 9 throughout New Eng- 
land, and should be noticeably 
felt in the heavily populated Bos- 
ton and Worcester areas in Mas- 
sachusetts and neighboring cities 
in New Hampshire, Maine and 
Vermont. 

Currently, in many sections of 
Boston, viewers are regularly 


NORMAN A. GITTLESON 
EXECUTIVE VICE-PRESIDENT 
AND GENERAL MANAGER 


GORDON E. MOORE 
SALES MANAGER 


Represented Nationally by 
WEED TELEVISION CORPORATION 


ABC Affiliate 


dialing Channel 9 with existing 
antennae, and reports, particu- 
larly from the south shore, have 
convinced executive Vice Presi- 
dent and General Manager Nor- 
man A. Gittleson, that with the 
power increase WMUR-TV will 
figure prominently in the Boston 
viewing pattern. 

Actually Channel 9 is serving a 
large territory with more than 
14 hours a week of “live” local 
telecasting from its own Man- 
chester studios and is bringing 
into this territory exclusive ABC 
network shows and other .ABC 
shows relayed the night of their 
origin. 

It is well known that the ABC 
network is making a firm bid to 
challenge the supremacy of both 
the NBC and CBS chains on cer- 
tain nights of the week. Thus far 
ABC and WMUR-TV have been 
doing a good job and can point 
with pride to their Wednesday 
night Pabst Blue Ribbon fights, 
and their Sunday aftérnoon New 
York Giants professional football 
schedule, as examples of how 
they cater to the sport-minded 
viewers. 


By WILLIAM HOWARD 


The first assault made by this 
Channel 9-ABC combine was on 
the Sunday night Toast of the 
Town and Variety Hour shows, by 
scheduling the “Famous Film 
Festival,” from 7:30 to 9 p. m., pre- 
senting a series of top British 
feature films never shown on TY. 
The first few have been good en- 
tertainment and have managed to 
hold the interest of many viewers 
through the popular 8 p. m. 
period 


Over exclusive ABC rmetwork 
shows distributed by Channel 9 
in this territory every week are 
the Dotty Mack Show on Monday 
at 9 p. m., Warner Bros. Presents 
“live,” Tuesday, at 7:30 p. m. 
(seen 26 days later on Channel 
7 Sundays at 3 p. m.); The MGM 
Parade with George Murphy as 
emcee, featuring scenes from mo- 
tion pictures and intimate inter- 
views with filmland folk every 
Wednesday at 8:30 p. m., immedi- 
ately following the hour-long 
“live” telecast of “Disneyland” 
seen three days later on Channel 
7, Saturday at 6 p. m. 


Also on a live basis and this 
week originating from New York 
city instead of Chicago, Channe! 


9 presents “Super Circus” at 5 
p. m., Sunday, starring Mary 
Hartline, Claude Kirschner, the 


clowns and circus acts. Another 
of the most talked-about weekly 
presentations is the hour-long 
Saturday night Lawrence Welk 
Show at 9 p. m., featuring the 
“Champagne Music” of this ac- 
cordian-playing band leader, 
Alice Lon, his “Champagne 
Lady,” and Larry Hooper, a 
singer. This latter feature is get- 
ting justified raves and increas- 
ingly good ratings against rather 
stiff Saturday night opposition. 

In addition to this lineup Chan- 
nel 9 also relays such additional 
exclusive or “live” telecasts as 
“Ted Mack's Amateur Hour,” at 
9:30 p. m,; “Life Begins at 80,” 
at 10 p. m., on Sunday; “Voice 
of Firestone,” at 8:30 p. m., and 
“Medical Horizons,” at 9:30 p. m., 
on Monday; “Dupont Cavalcade 
Theatre,” at 9:30 p. m., Tuesday; 
“Masquerade Party,” 9 p. m., 
and “Break the Bank” at 9:30 
p. m., Wednesday; “Stop the Mu- 


sic,” at 8:30 p. m., and “Star To- 
night” at 9 p. m., on Thursday; 
“Cross Roads,” at 8:30 p. m., and 
“The Vise," at 9:30 p. m., and 
“Ozark Jubilee,” at 7:30 p. m., on 
Saturday. 

Coupled with this formidable 
array of “live” and exclusive 
network offerings WMUR-TV has 
done a remarkable job of promot- 
ing and developing local pro- 
gramming. The station has a 
competent news staff headed by 
Tom Power that, with the ex- 
clusive nightly newscasts of John 
Daly from the network, keeps 
viewers abreast of both local and 
national developments. Among 
Channel -9’s local favorites are 
the ex-Bostonians, “Hum and 
Strum,” Max Zides and Tom Cur- 
rier, Buzz Whittica, Gerry Kear- 
ney, Donn Tibbetts, Penny Be- 
noit and Fran Evans. 

Channel 9 is a “live” television 
station in every sense of the word 
and with the forthcoming jump 
in power will provide another 
bright picture for thousands of 
additional viewers, whose en- 
tertainment has been confined 
to a couple of channels. 


Maximum Power in December with a Grade “A” Signal in the Nation's 5th Largest TV Market 


WMUR-TV 
Channel 


MANCHESTER, N. H. 
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SN | Niles Urges Action 
to Rebuild Chicago 
as TV Focal Point 


| Cuicaco, Nov. 8—Urging imme- 
| diate action to bolster dwindling 
| tv activities in Chicago, Fred Niles, 
v.p. of Kling Studios, told mem- 
bers of the Chicago chapter, Amer- 
ican Women in Radio & Television, 
last week, “Never before has the 
opportunity in tv been as exciting 
as it is right now.” 

Citing statistics about the rapid 
growth of Chicago, and predicting 
a coming year of “untold prosper- 
ity” in Chicago business and indus- 
try, he said the great paradox is 
that “while the city of Chicago— 


IT TAKES 
m= GOOD EARTH 


TO MAKE A 
PROSPEROUS 
FARMER 


The right terrain assures hardy, 
abundant crops. Endowed by 
nature with thousands of miles 
of fertile, gently rolling land, 
CAPPER’S FARMER territory is 
the nation’s most prosperous 
farming region. Farmers here 


have big plans, with cash in-|and the television industry— 

comes to make them realities. grow and climb upwards, the 

They show alert, ready accept- | television business here slides 
ance of the products of American d ds.” 
commerce and industry. —o 

S = “Negative thinking and a Chi- 

cago inferiority complex are ma- 

jor reasons for Chicago’s lack of 


radio-television-films business and 
business losses to New York and 
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‘ IN THE ABOVE COMBINATION 


TLR... "the only peblication 
in the buying guide field that 
qualifies for the circulation 
authenticity and incompar- ° 
able advertising evaluation 
factors and standards nec- 
essary for membership in 
the outstanding A.B.C. and 
A. B’P. organizations. 


T.R. contains 9400 pages, vastly the 
largest and most comprehensive publi- 
‘i cation in the purchasing guide field. 

_ T.R. circulation exceeds in num- 
bers that of any single edition of 
any other guide... In terms of Purchas- 
ing Power of the purchasing men who 
order it, pay for it, and use it, T. R. Cir- 
culation is more than double the circulation 

, of any other such guide. 


To largely major extent subscriptions 
re screened to accept only substantial 
purchasing powers and upper level finan- 
cial ratings in industri al field. Average 
rating is hi ..see ABC Audit. 

«Continyously for past ten years the 
only guide having U.S. Govt. contract. 
Substantially all important Govt. pro- 
curement offices use regularly. 

Conservative estimate indicates use 
of T.R. by more than 60°; of total in- 
dustrial purchasing power of U.S. ‘ 

Sizeable. foreign circulation in 116 
overseas trade centers. 


11,322 ADVERTISERS IN 
CURRENT ANNUAL EDITION 


THOMAS REGISTER 
461 8th AVE., NEW YORK 1, N. Y. 


Representatives in all principal areas 


Reserve 
Space in 


1956 
EDITION 
NOW! 


Also publishers of 


INDUSTRIAL 
EQUIPMENT 
NEWS 


The Original 
“What's New" Monthly 


SHOWROOM 


14, 1955 


IDEA—Lumber dealers attending the second annual 
building products exposition of the National Retail Lumber Dealers 
Assn. in Cleveland had a chance to see the latest in self-service, 
educationai displays. Displays were designed by American Lumber- 
man, lumber dealer publication. 


Hollywood,” Mr. Niles feels. 

“We have a defeatist attitude 
and won’t fight for our share of the 
business, much of which is devel- 
oped here in Chicago resources— 
business which goes to either coast 
as soon as it is recognized as quali- 
ty tv,” he declared. 

Other reasons for the dim tv pic- 
ture in Chicago, Mr. Niles said, 
are failure to recognize good talent, 
high union rates, low salaries paid 
to creative talent, lack of support 
for industry organizations and new 
theatrical projects, and lack of 
support to Chicago projects by 
trade press editors and critics. 


s “However, the many fabulous 
new technical developments in the 
tv and film fields, coupled with 
creative ideas, might be the very 
opportunity the Chicago tv indus- 
try has been looking for to recap- 
ture its rightful place in televi- 
sion,” he asserted. 

Mr. Niles suggested too, that 
many new ideas could be devel- 
oped from a wealth of resources in 
Chicago. Those fields yet relative- 
ly undeveloped according to Mr. 
Niles, include geriatrics, farm and 
Negro markets, conventions, indus- 


try, crime and film distribution. 

“A better selling job of Chicago 
and its facilities and resources 
available to companies here, inter- 
esting the right people in keeping 
tv business here and working to 
support organizations in the field 
are still further ways in which we 
can help solve the Chicago tv 
problem,” he proposed. 


‘SEP’ Boosts Channing Way 


Channing Way Jr., formerly ad- 
ministrative assistant to the adver- 
tising manager of The Saturday 
Evening Post, has been promoted 
to manager of the building prod- 
ucts division in the magazine’s 
promotion department. He also 
will supervise promotion in the 
plumbing, heating and air condi- 
tioning classifications. 


Dunn Heads Mercaid Co. 


Wallace E. Dunn, who recently 
resigned as exec. v.p. of Mayer 
Mfg. Co., Chicago, has been named 
president of Mercaid Co., Chicago 
consultant for merchandising aids. 
Simultaneously the company has 
moved to larger quarters in the 
Chicago Title & Trust Bldg. 
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ue Frazar B. Wilde, President of Connecticut General Life 
Insurance Co., is also Chairman of the Research and Policy 
Committee of the Committee for Economic Development. 
Connecticut General’s $10 million home office, now under 
construction on a 268 acre site in suburban Hartford, was 
designed by architects Skidmore, Owings & Merrill. Turner 
Construction Company is the general contractor. 


THE TEAM 
INSURES THE 
INVESTMENT 


“Building new offices is something the average 
company does once— perhaps twice—in a life- 
time. Take, for instance, our new $10 million 
home office building now under way on the 
edge of Hartford. As a major capital invest- 
ment, its planning has demanded not only the 
best thinking we could give to it, but the best 
thinking of the finest professional talent we 
could bring together. We have had a working 
partnership every step of the way as architect 
and contractor translated our requirements 
into detailed plans and construction schedules. 
As Chairman of our six-man Building Com- 
mittee, I have witnessed the lively exchange 
of ideas—ahout design, about construction, 
about products, about equipment. In meeting 
after meeting with our professional advisors, 
I have seen the team at work. I have been 
part of that team, and I know from experience 
that any building project of any consequence 
today must be a team operation to be success- 
ful. As our new building moved forward from 
earliest concept to final plans, Forum has 
been a frequent source of ideas and examples 
of products-in-use. And, from the references 
I have heard, Forum has been of value to each 
and every member of our building team.” 


Frazar B. Wilde, President 


Connecticut General Life Insurance Co. 
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Germans Imperil British Car Export 
Lead as Europeans Eye U.S. Market 


Lonpbon, Nov. 8—Britain is just 
barely keeping her head above 
water as the world’s foremost ex- 
porter of autos; competition from 
West Germany, France and Italy 
grows keener month by month. 

Total auto exports for the first 
nine months of 1955 were 289,- 
713 vehicles, worth the equiva- 


ARF’s Preliminary 
Findings on Print 
Media Are Revealed 


New York, Nov. 10—The Ad- 
vertising Research Foundation 
held its first annual conference 
here today and unveiled prelim- 
inary findings on its printed ad- 
vertising ratings study and some 
illustrative findings of a proposed 
study of consumer buying deci- 
sions. 

An overflow crowd of 325 heard 
Fred B. Manchee, chairman of 
ARF and exec. v.p. of Batten, Bar- 
ton, Durstine & Osborn, sum up 
the areas in which ARF is now 
working, and Robert B. Elder, now 
exec. v.p. of Plax Corp., world’s 
largest maker of plastic squeeze 
bottles, warn that management 
men need educating on the value 
of advertising research. 

“Advertising research cannot 
make its full contribution . . . can- 
not pay its own way... until the 
men in management who spend the 
money understand what it’s all 
about. It seems to me that if the 
ARF is to do the job that really 
needs doing, it must not only con- 
tinue to act as a supreme court of 
advertising research, it must also 
undertake to educate the lay users 
of advertising research to under- 
stand the basic fundamentals of 
the subject,” Mr. Elder declared. 


= Sherwood Dodge, v.p. of Foote, 
Cone & Belding and chairman of 
the printed advertising rating 
methods study group, described 
the procedure and showed prelim- 
inary results of a study of Starch, 
Gallup-Robinson and Readex. 

The study was financed by 57 
ARF members—16 advertisers, 26 
agencies, and 15 media companies, 
with advertisers putting up more 
than $19,000, agencies $25,000, and 
media more than $49,000 of the 
$94,525 total. Over-all cost ex- 
ceeded $100,000. 

Using the May 16 issue of Life, 
a check of the methods showed 
that differences in determining 
readers led to variations—the Gal- 
lup method produced 12,200,000 
readers, the Starch (or recogni- 
tion) method produced almost 19,- 
000,000. 

The more rigid methods of Gal- 
lup’s aided recall definition failed 
to reflect audience accumulation, 
but the readers tended to be rela- 
tively younger, better educated 
and wealthier. 

The recognition method showed 
mounting readership which, one 
week after publication, had 
reached levels amounting to 82% 
of Life’s total audience based on is- 
sues five weeks ago. 


= Mr. Dodge emphasized that the 
most valuable part of the study 
would probably be in the individ- 
ual rating of advertisements, and 
he cautioned against drawing con- 
clusions from the single ad he 
showed for illustration purposes. 

A report on the study is due be- 
fore the end of the year, followed 
by two more reports early in 1956. 

The membership of the ARF, Mr. 
Manchee reported, is now 195 (61 
advertisers, 69 media, 65 agencies) 
plus the ANA and Four A’s, and 
nine universities are now subscrib- 
ers. 


lent of $265,000,000. Production in 
this period rose more than 20% 
compared with last year, yet ex- 
ports grew by only 2%. 

Australia and New Zealand— 
which have just imposed new im- 
port restrictions—were Britain’s 
main customers, followed by the 
US., South Africa and Canada. 

These figures were issued at the 
close of the British Motor Show, 
the world’s main auto fair. Some 
500,000 visitors went through the 
turnstiles at the 10-day show at 
the Earl’s Court exhibition hall. 


® Some 13,000 buyers from 75 for- 
eign countries came to see the 
latest products of the auto world— 
nearly twice as many as last year. 
Russians were among the buyers. 

Contenders in the fight for 
world markets, in which the small 
car field is the main battleground, 
stood side by side at Earl’s Court. 
There were 187 British models, 
and 100 from rival nations. 

Even the latest American autos 
were on display—strictly for pres- 
tige purposes, since nobody here 
has the dollars to buy them. 

There was tension in the air as 
visitors considered the merits of 
exhibits from Britain, West Ger- 
many, France and Italy, the four 
main exporting nations. The U.S. 
remains the market they seek 
most. 

An official of the Society of Mo- 
tor Manufacturers & Traders, or- 
ganizer of the Motor Show, gave 
this background to the current 
situation: 


® “The French, German and Ital- 
ian car makers, after a slow start, 
have now built up a huge produc- 
tion; they are as badly in need of 
markets as the British. 

“Our exports are still growing. 
But the competition gets keener, 
and 1956 will see a mighty struggle 
for car sales. 

“This exhibition is not merely 
a shop window for British buyers 
to choose a new car. It displays 
the cars of the world for all the 
world’s buyers. The fight for sales 
begins here.” 

New import restrictions in Au- 
stralia and New Zealand, repre- 
senting a loss to Britain of nearly 
40,000 sales in the coming year, 
may provide the opportunity for 
West German manufacturers to 
overtake the British as the world’s 
leading exporter. 

West German production ap- 
proaches 700,000 vehicles a year, 
of which about half are exported. 
The Volkswagen concern alone is 
now selling more cars in the U.S. 
than all rival foreign companies 
together. 


® France is turning out nearly 
600,000 vehicles, and her exports 
approach 150,000. Italy’s output is 
above 200,000 a year, and she is 
selling about 70,000 in foreign 
markets. 

Four versions of the Volkswagen 
now sweeping aside the opposition 
everywhere were on display at the 
Motor Show, including a new con- 
vertible. 

Although visitors flocked to see 
this No. 1 threat to the British in- 
dustry, it was neither a German 
nor a British car that attracted 
top interest. This distinction went 
to the French Citroen DS-19. 

The outcome of 10 years of 
planning, the DS-19 attempts to 
get five years ahead of convention- 
al models, with four-wheel hydro- 
pneumatic suspension, power- 
operated front brakes, a _ single 
spoke steering wheel and an all- 
around futuristic appearance. 

Novelties included a_ Rolls 
Royce with Britain’s first built-in 
tv set. 


Advertising Age, November 14, 1955 
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56 The Worlds Finest Travel Car! 


TRAVELING SEEDS OF MHLLIONS OF FAMILIES TODRT 


THE TRAVELIN’ CAR—This four-color spread announcing the new 1956 

Nash Ambassador and Statesman cars will run in Life Nov. 21, and 

in other magazines in the near future. Geyer Advertising Inc., De- 
troit, is the agency. 


‘American Aviation’ Resigns from ABC and 
Blasts ‘Evasion’ in Auditing Free Copies 


(Continued from Page 1) 
lead to a fight over its right to re- 
main in Associated Business Pub- 
lications. He said he has been “in- 
formed unofficially” it would no 
longer be eligible for ABP mem- 
bership once the ABC resignation 
takes effect. 

Pointing out that the publication 
is affiliated with both ABP and 
National Business Publications, he 
said he feels it benefits from both. 
“We do not plan to resign from 
ABP,” he said. “If ABP doesn’t 
want us, it will have to expel us.” 


® He said he finds nothing in the 
constitution or by-laws of ABP 
which specifies that publisher- 
members must be affiliated with 
ABC, so long as their publications 
are issued primarily for paid sub- 
scribers. 

“We question the propriety and 
logic of ABP, as a trade associa- 
tion, using membership in a spe- 
cific audit service as a screen for 
determining the worthiness of 
publishers for membership,” he 
asserted. 

American Aviation has been an 
ABC member since 1941. Its res- 
ignation will become effective in 
December, 1955, at the end of the 
current audit period. The letter 
said American Aviation leaves 
ABC with the highest paid cir- 
culation in its history, a total ex- 
ceeding 36,000 compared with a 
total of 27,000 when additional 
non-paid cireulation was added in 
mid-1953. Mr. Eiserer said in his 
statement that 73% of the publi- 
cation’s circulation is paid at this 
time, an amount which is above 
the ABC’s 70% paid rule. 


® The letter to ABC pointed out 
that important organizations such 
as National Industrial Advertisers 
Assn. and American Assn. of Ad- 
vertising Agencies, as well as in- 
terested publishers, have been 
pressing for a complete audit serv- 
ice. Mr. Eiserer wrote he found 
“considerable concurrence” with 
his point of view in discussing the 
audit issue “with some officials of 
ABC.” 

“However, it seems apparent 
that the archaic structure of ABC 
itself, plus the domination of the 
business publications division by 
those relatively few publishers 
dedicated to restricting the ABC 
service solely to paid circulation, 
offers little hope for attaining the 
complete audit service desired,” 
said Mr. Eiserer. “In fact, the self- 
perpetuating leadership of the di- 
vision by a small but powerful 
group effectively prevents open 
consideration and discussion of the 
issue. 

“Hence our choice simply nar- 
rowed down to this: Either we 
had to continue to buy an audit 
service for 73% of our circulation, 


or subscribe to one that provides 
100% audit service, as requested 
by advertisers and agencies alike. 


= “Our decision was the only one 
possible. We must retain the serv- 
ice offered by Business Publica- 
tions Audit in order to give our 
advertisers the complete service 
which they want and to which 
they are entitled.” 

[BPA now will audit paid or 
controlled circulation or both. 
However, of 400 BPA publications, 
only 17 currently have their paid 
circulation audited, according to a 
talk last month by Bernard P. 
Gallagher, publication broker. ] 

Mr. Eiserer wrote that, as a re- 
signing member, he advised ABC 
to provide a healthier climate for 
the generation and survival of new 
ideas, particularly in the business 
publications division. 

“The present system under 
which the division board members 
succeed themselves as through in- 
herent right perpetuates a rigid 
type of leadership not necessarily 
attuned to changing requirements 
of the publishing industry,” he 
said. 

“It may be well to consider a 
limitation of one term for each di- 
rector, or at the most two, to en- 
courage the development of new 
leadership within the division. 
Too often, within ABC, age in 
terms of service is venerated as 
being good in itself. With organi- 
zations, as with people, age more 
frequently brings decay and rigid- 
ity of thought.” 


® In defense of American Avia- 
tion’s right to remain in ABP, Mr. 
Eiserer said many ABP publishers 
are publishing unaudited and oth- 
er non-ABC books, though he con- 
ceded that each has at least one 
ABC magazine. 

“Our own studies of magazines 
and periodicals published by ABP 
members show that a total of 18 
publications are audited by BPA, 
not ABC; that 34 publications are 
free and not audited by any audit 
service; that 18 are paid but un- 
audited and that 15 are both free 
and paid without any audit,” he 
said. 

“Thus a total of 85—or 33%— 
of the 251 publications listed in 
Standard Rate & Data for ABP 
members are not audited by ABC. 
This would seem to indicate that 
ABP members themselves appar- 
ently do not believe that ABC is 
the only—or best—audit organiza- 
tion for their aggregate publica- 
tions. We don’t see why we should 
be singled out for penalty just be- 
cause we no longer have an ABC 
book. 


# “A similar study of NBP mem- 
bers shows that 36 out of 224 pub- 
lications are audited by ABC, so 


ABP is far from having a monop- 
oly of ABC publication member- 
ships. 

“We in American Aviation Pub- 
lications feel it is time to resolve 
the sham surrounding the time- 
consuming, non-productive contro- 
versy over paid versus non-paid 
and get on with the job of expand- 
ing the field of business paper 
publishing by serving our readers 
and our advertisers better. 

“All we’ve ever wanted is a 
100% audit to meet the reasonable 
requests of advertisers and agen- 
cies, and we feel it is unfortunate 
that ABC has been unable to ad- 
just itself to today’s demands by a 
majority of publishers.” 


NO COMMENT FROM ABC; 
ABP TO DROP MEMBER 


New York, Nov. 10—The Audit 
Bureau of Circulations, asked for 
comment on the charges aired by 
American Aviation, told AA in 
Chicago only that ABC manage- 
ment had received and acknowl- 
edged the letter of resignation, 
and the matter will be brought to 
the attention of the ABC board at 
its next meeting in December. 

In New York, William K. Beard 
Jr., president of Associated Busi- 
ness Publications, told AA that 
members of his association must 
be members of the Audit Bureau 
of Circulations, although ABP’s 
constitution does not state specif- 
ically that membership in one 
group is contingent on membership 
in the other. The ABP constitution 
does provide, however, that the 
ABP board has the duty of des- 
ignating “ways and means of 
checking the accuracy of circula- 
tion statements,” and apparently 
the board has designated that ABC 
audits are the only acceptable 
means of doing so. 

American Aviation will be 
dropped from membership, not ex- 
pelled, Mr. Beard told AA. “The 
fact is,” he said, “that they are 
ineligible and will automatically 
be dropped. That is our historical 
position.” 


Bowater, M&O 
Join in Newsprint 
Price Advance 


New York, Nov. 10—Two more 
mills raised their prices on news- 
print this week. Bowater Paper Co. 
advanced its contract quotations $4 
a ton, effective Dec. 1, and Minne- 
sota & Ontario Paper Co. lifted its 
price $3 a ton. 

This now makes eight major 
mills that have increased news- 
print prices within the past few 
weeks. The others are Abitibi 
Power & Paper Co. and St. Law- 
rence Corp., $5 each; Canadian 
International Paper Co. and Pow- 
ell River Co., $4 each, and Anglo- 
Canadian Pulp & Paper Mills and 
Montmorency Paper Co., $3 each. 


Black & Decker Sets 
Drive in Spot TV 


Towson, Mp., Nov. 9—Black & 
Decker Mfg. Co. here will continue 
its fall and Christmas advertising 
campaign with a series of spots on 
NBC-TV on the “Today,” “Home,” 
and “Tonight” shows. 

The spots will feature the re- 
cently introduced Fixkit and Driil 
’'N Saw kit. A total of 24 one- 
minute spots will be used between 
Nov. 10 and Dec. 9. 

The company also has placed 
two-color ads for its kits in Better 
Homes & Gardens, Life and Read- 
er’s Digest. VanSant, Dugdale & 
Co., Baltimore, is the agency. 


Erwin, Wasey Resigns Dad's 
The Chicago office of Erwin, 
Wasey & Co. has resigned Dad’s 
Root Beer Co. account. The ac- 
count moved from Grant Adver- 
tising to Erwin, Wasey a year ago. 
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| The average family in the 3 city and suburban markets of stitute for FIRST 3 MARKETS’ more than 3-of-every-5 “ 
J New York, Chicago and Philadelphia spends 31% more for gro- family coverage. 
in cery products than the average for the remainder of the United In addition, the finest Rotogravure and Colorgravure repro- 
‘ States. These 3 top markets, therefore, account for 1/5 of the duction in the FIRST Sections of the FIRST Newspapers of 
nation’s food and grocery product purchases. In these con- the FIRST 3 Cities of the United States assures you maximum 
centrated, most profitable Sales areas, the family coverage of package and product EYEdentification. To make your adver- 
General Magazines, Syndicated Sunday Supplements, Radio tising sell more where more is sold...it’s FIRST 3 FIRST! 
and TV thins out — emphasizing the fact that there is no sub- Circulation in excess of 6,000,000. 
4a =) 
} New York Sunday News 
Coloroto Magazine 
Chicago Sunday Tribune 
a Magazine 
. Philadelphia Sunday Inquirer 
. “Today” Magazine ° 
a 7 FN Rotogravure * Colorgravure . 
’ ' , New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 * Chicago 11, Ill., Tribune Tower, SUperior 7-0043 : 
| ' San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 * Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 ee, 
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Richard McCarty, Mgr. 


15 cents a copy, $3 a year, $5 two years, $6 three years in U. S.. Canada and Pan 
America. Foreign $4 a year extra. Four weeks’ notice required for ‘change of address. 
yron A. Hartenfeld, circulation director. 


Show ‘Challenge to America’ 


The Committee on Understanding of Our Economic System, a 
joint committee sponsored by the Assn. of National Advertisers and 
the American Assn. of Advertising Agencies, unveiled a new film, 
“Challenge to America,” at the meeting of the ANA in New York 
last week. 

We recommend that advertising clubs, advertising agencies and 
advertising companies show the film as widely as possible to business 
audiences, and particularly to management audiences. 

“Challenge to America” emphasizes President Eisenhower’s state- 
ment that “if we as a people act wisely our national output can rise 
within a decade from its present level of about $360 billion to $500 
billion.” To achieve this goal, the film points out, means that “the 
miracle of creative marketing’? must be employed, and marketing 
begins with the initial planning of the product and is an integrated 
function involving a company’s total operations. 

It is our opinion that the film is sound and that the reasoning 
it emphasizes is important and necessary if we are indeed to achieve 
the high level of economic output of which we are capable. The com- 
mittee which put the film together deserves the thanks and appreci- 
ation of the advertising field for organizing a difficult concept into 
a 28-minute film which, on the whole, does a creditable job of pre- 
senting a point of economic view which is not the easiest thing in 
the world to express. 

Prints of the film—a 16 mm. black and white sound motion pic- 
ture—are available at $75 each, from either the ANA or the Four A’s, 
to help defray the cost of the program. 

One can’t help wishing, however, that a few orders to “help de- 
fray the cost of the program” had been secured in advance. In 
that case, the spots in the movie which look a little as though the 
film had been put through production on a sort of skim-milk budget, 
might have been smoothed out and done a bit more professionally. 

As it is, “Challenge to America” is extremely unlikely to win any 
awards for direction, photography, script or continuity of action. 
And yet, over-all, it is a pretty good job; it makes an essential point, 
and even though it doesn’t make it glamorously, it makes it ade- 
quately. It will do the advertising business and the country good to 
have it shown as widely as possible. 


Customer for Creativity 


It appears that the textile industry can use some of that “creative 
marketing” discussed in the Joint Committee’s film. James E. Robi- 
son, president of Indian Head Mills, introduced a case history at the 
ANA meeting which emphasized the ghastly contours of the giant 
textile industry. 

The cumulative net profit of the entire textile industry since 1927 
is a minus quantity, he suggested, despite the fact that the industry 
is second only to food in terms of employes—larger than the steel 
industry, the tobacco industry, or the drug industry. And he observed 
that advertisingwise, the textile industry almost doesn’t exist. 

“It has often been said,” he reported, “that the textile industry 
is plagued by overproduction. I submit that its biggest failing is un- 
derpromotion. Too much emphasis has been placed on the produc- 
tion of fabrics for real and fancied human needs, and too little 
emphasis on the creation and cultivation of new human desires.” 

Mr. Robison is not only 100% right, but his company is doing 
something about it, with a special Christmas tablecloth promotion 
which his fellow executives described in detail. And he wound up 
with this provocative thought: 

Indian Head Mills is spending—and can afford to nen —1% of 
sales on this type of promotion. If the whole industry spent this 
percentage, there would be $520 million of national textile advertis- 
ing, rather than $56 million—and, we gather, more sales at profit- 
able prices. 


‘the other hand, is less damaging. 


Advertising Age, 


secs the beautiful rerepilonist 
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—James F. McGuckin, Hutchins Advertising Co., Rochester, N.Y. 
“No, sir. I studied drama mostly. It gives you poise.” 


What They're Saying 


the actual merits of the watch 
mechanism and the benefits the 
consumer will derive’ through 
owning a watch. We should be em- 
phasizing the advances of horolog- 
ical engineering represented by 
features of the movement, dial, 
| case or strap. We should be selling 
| service. 

Today’s and tomorrow’s markets 
call for selling a way of life, not 
merely the timekeeping ability of 
a watch. It calls for persuading 
millions of customers—one at a 
time—that they need a watch or 
more than one watch. There can be 
any number of reasons why. That 
‘is the difference between simply 
displaying watches, and salesman- 
ship that makes the consumer feel 
he has a legitimate reason to buy. 


—Elwood Whitney, executive v.p., 
Foote, Cone & Belding, in an address 
before the Toronto District Jewelers 
Assn. 


Conservative Sales Forecast 
Held Important 

.I think critical self-examina- 
tion must convince us that the 
responsibility for most new product | 
failures lies with us—the market 
specialists—and not with the en- 
gineering people or with the ef- 
ficacy of the products which they | 
have designed. The real major 
difficulty appears to be inherent 
in the task of measuring consumer | 
behavior for a new product, or 
product innovation. 

Looking back over the mistakes 
that have been made and trying. 
to profit from them, I should say 
that the most common error made 
by experienced managements lies 
in over-estimating the size of the 
market for the new product. To 
the extent that we participate in'| 
the preparation of an overly op- 
timistic sales forecast we are a 
party to the commitment of €X- | Restrained 
cessive amounts of hard earned | 
capital for plant and equipment. In 
addition, operating losses are apt 
to be heavy as sufficient sales 
volume cannot be realized to per- 
mit operations to reach the break-. 
even point. 

A conservative sales forecast, on 


For all the fears of its critics, 
commercial television also is show- 
ing itself even in infancy to be a 
medium of good taste. 

Sir Miles Thomas was giving no 
undeserved praise when he re- 
ferred to the “restrained and deli- 
cate way the advertising matter is 
handled,” and the absence of the 
brash and vulgar. 

It is this knack of modest selling 
which is attracting worldwide at- 
tention to British advertising. 


It means, to be sure, that the com- 
pany’s facilities may be too small 
and, therefore, the cost of man-| 
ufacture somewhat too high, or 
perhaps that service to the trade 
is less than satisfactory. These con- 
ditions, however, can be corrected | 
with time and sufficient consumer 


demand. 
—A. C. Nielsen Jr., executive v.p., | 
A. C. Nielsen Co., speaking at the 
fourth annual Conference on Human 
Behavior, Ann Arbor, Mich. 


land. 


Tool for Business Press 

A badly needed management 
tool is an employment service for 
all trade publication personnel. I 
know from experience that many 
capable people in the various de- 
partments of the trade press have 


Opportunity Rejected 

Watches, for at least the past ten 
years, have been mostly displayed 
for purchase, not really sold. This 
is true in advertising, and it is true 
at the retail level. To continue to 
market watches merely by display- 


\ing them—whether that display is one publishing company to another. 


left for other fields because there 
was no central clearing agency to, 
inform them of job openings. An | 
‘industry wide employment agency 
is badly needed to professionally 
_move worthy and key people from 


trade 


—Advertiser’s Weekly, London, Eng- 


a static catalog-type advertisement | This agency could also be charged | 
lor an equally static jewelry store | with the hiring of inexperienced 
velvet pad—is deliberately reject-| personnel and the recruiting of be- 


‘ing an opportunity to help the| ginners from high schools and col-| 


jewelry business keep pace with jeges. 

the rapidly expanding economy. —Bernard P. Gallagher, 
| Both advertising and the retail 
jeweler should rather be selling 


November 14, 1955 


Rough Proofs 


The best advertising slogan for 
1956 is one the bright boys at 
Chrysler should have thought up 
a long time ago: 


“It’s delightful, it’s de-lovely, 


it’s DeSoto.” 


The SNPA, says AA in an edi- 
torial glorifying the American 
association, has built a 
southern newsprint industry. 

What most associations have 
built is the hotel, restaurant and 
convention hall industry. 


“Blight moves to Better Living.” 

But this development should 
have no effect on the future of the 
magazine. 


WNBQ will become the first 
100% color tv station, the story 
Says, but of course it can’t help 
it if NBC continues to feed it 
black and white network pro- 
grams. 


“GOP signs for $2,000,000 in tv 
time for ’56,”” headlines the world’s 
greatest advertising journal. 

They’ve decided on the medium 
before making up their minds 
about either the product or the 
sales story. 


Gilbert Weil suggested to the 
ANA that advertisers negotiate the 
basis of agency compensation, in- 
stead of just paying 15%. 

This is news—unless advertisers 
have been doing that very thing 
right along. 


“Summerfield renews battle for 
postal rate hike,” the headline 
says. 

He will fight it out on this line 
if it takes all Summerfield’s term. 


The U. S. Steel idea of “Opera- 
tion Snowflake” is spreading. Now 
it’s a book manufacturer (printer 
to you) who is advertising to help 
book publishers and dealers sell 
more imperishable literature as 
Christmas gifts. 


Ruppert beer will sponsor the 
New York Giants next year on 
radio and tv. Quite a switch from 
the good old days of Col. Jake, 
Babe Ruth and the Yankees. 


Bob Whitney insists it’s “con- 
sumerism,” not “capitalism,” that 
makes the wheels go ’round in the 
U.S.A. 

Besides, it’s a lot more fun to 
consume than to save to create 
capital. 


The tumult and the shouting die, 
the captains and the kings depart, 


}and, as Leo Burnett points out, fi- 


nally someone has to get out an ad. 


Sports Afield identifies itself as 


publisher, | 


“the authority for fishing and 
hunting.” 
But it’s considered advisable 


“Gallagher Report,” speaking at the also to carry a license. 
Oct. 18 meeting of National Business 
Publications in New York. 
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Action speaks in the pages of The Inquirer ... where advertisers talk 
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effectively to a willing audience (with $8 billion to spend each year). 


No wonder these advertisers have made The Inquirer First Choice for i) 
Action in Delaware Valley, U.S.A. ... tops in every important advertis- tt % 
ing classification, and now in its 22nd consecutive year of total adver- e 
tising leadership. Want action? Speak to us. Ay Cd 
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DELAWARE VALLEY, U.S.A. 


H ) one million families have 
3 mir an effective buying income 
|g of over $8 billion annually. 
.—hUr#e 
d hy Exclusive Advertising Representatives : 

~~ 
= NEW YORK CHICAGO 
of ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 


7 342 Madison Ave. 
4 


Philadel phia is at the heart 
of this 14-county area of 
Pennsylvania, New Jersey 
and Delaware. America’s 
3rd Market, it is the 
World’s Greatest Indus- 
trial Area . . . where over 


Murray Hill 2-5838 Andover 3-6270 


20 N. Wacker Drive 
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The Philadelphia Mnguirer 


Constructively Serving Delaware Valley, U.S.A. 


West Coast Representatives: 


DETROIT SAN FRANCISCO LOS ANGELES 
GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
Penobscot Bidg. 155 Montgomery St. 3440 Wilshire Boulevard 

Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Era of Specialists 
in Advertising Is 
Hailed by Haire 


PHILADELPHIA, Nov. 8—The lead- 
ers of tomorrow in the advertising 
business will be mostly specialists 


FORT WAYNE -— growing and building 


Fort Wayne has just been selected by the Federal Reserve Bank of Chicago for 
study as one of the five cities in the midwest with a record of outstanding growth. 
And Fort Wayne continues to GROW AND BUILD! Here 
are a few of the things that are happening RIGHT NOW: 


© $8 million R. R. Elevation © $1 million Churches (two) sont WAYNE 


@ $4 million College @ $1 million Supermarket by training, Thomas B. ' Haire, 

@ $4 million Shopping Cen- @ $1 million Warehouse president of Haire Publishing Co. 
ter @ $1 million Tool Co. and president of the Advertising 

e $ 1 million Piston Plant @ $ 4 million Schools Club of New York, told last week’s 
Addition @ $ 850,000 Hotel 


luncheon meeting of the Poor 
Richard Club. 

These specialists, he added, will 
have the knack of surrounding 
themselves with the best of other 
kinds of specialists, so that their 
clients get the maximum out of 
every idea. 

“The competition for advertising 


Write for our Golden Zone Market Data Book. 
FORT WAYNE NEWSPAPERS, INC., Agent 


Che News-Sentinel * THE JOURNAL-GAZETTE 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 
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attention demands that this be so,” 
he declared. “I think there are few 
who won’t agree that the power of 
advertising already has increased | 
enormously as a result of the work | 
of teams of specialists. 

“The pioneer in advertising,” 
Mr. Haire proclaimed, “is a man of 
the past. 

“Partnerships, corporations and 
great advertising institutions now 
constitute the great names in ad- 
vertising,” he said. “But leaders 
are individuals—not partnerships, 
not corporations, not institutions.” 


® Advertising can’t and must not 
be leaderless, he cautioned. Heads 
of agency teams, publishing teams, 
advertising associations and clubs 
—speaking for, and supported by, 
the members of their teams—make 


LET'S 
SEPARATE 
THE BOYS 

FROM 
THE MEN 


1,300,000 ABC net paid non-bulk circulation is 
an all-time high for youth magazines. 


Quality market. Second highest auto ownership 


January 1956 page cost per thousand goes 
from $3.74 to $3.40. 


OX 


e 


1,300,000 net paid circulation 


January to October ad linage is up 10% over 1954 


of 55 Starch reported magazines. Sixth in hone ownership. 
Brand new advertisers this month: Convair, Chevrolet. 


for very effective and perhaps 
more representative leadership in 
advertising than the industry ever 
had before, he added. 

He paid tribute to the Poor 
Richard Club, which next year 
will celebrate its 50th year of ac- 
tivity along with the New York 
club, and outlined the public 
achievements of the New York 
club. 

One area where the two adclubs 
must take the lead, he said, is in 
interpreting advertising to the 
public. 

“People in advertising them- 
selves are much to blame for many 
of the erroneous impressions the 
general public has about advertis- 
ing,” he declared. 


® “As specialized practitioners, 
many people in advertising them- 
selves don’t know the full and true 
significance of advertising. There 
are many, including those who pay 
the bills, who don’t really believe 
in advertising, simply because they 
don’t know enough about it.” 

Adclubs also must assume lead- 
ership where advertising is at- 
tacked—as it is being attacked in 
city councils, state legislatures and 
even in Congress, he said. 

“I think our advertising clubs 
can and should also assume lead- 
ership as a voice of constructive 
criticism, as was the case when 
the Advertising Club of New York 
actively took up the cudgels many 
years ago and helped form the 
Better Business Bureau, for the 
purpose of exposing frauds in ad- 
vertising and encouraging the best 
in advertising,” Mr. Haire added. 


McCulloch Jingle 
‘Glorifies’ Speed, 


Ease of Chain Saw 


Los ANGELEs, Nov. 8—McCulloch 
Motors Corp. is now selling its 
chain saws complete with words 
and music. The company is supply- 
ing its dealers with both record- 
ings and sheet music of “The Mc- 
Culloch Chain Saw.” 

The music and words were cre- 
ated by song writer Keva Marcus, 
in cooperation with Ham Nelson, 
radio-tv director of Stromberger, 
LaVene, McKenzie, agency for Mc- 
Culloch. The lyrics are sung to an 
original melody in square dance 
tempo. 

Sample lyric: 


Verse: 


No more muscles achin’ sore 
With my McCulloch balanced 
saw 

I’d rather live with my mother- 

in-law 
Than live without my McCul- 
loch saw 


Chorus: 


You’re in luck when you’ve got 
a McCulloch chain saw 
You’ve got power by the hour in 
your hand 

With McCulloch you’re the 

master 

*Cause you keep a-cuttin’ faster 
You’re in luck when you’ve got a 
McCulloch chain saw. 


States the agency: “Reports have 
it that the jingle is rapidly climb- 
ing to top place on the Woodman’s 
Hit Parade!” 


NBP Ad Group Reappoints 


John W. Hartman, exec. v.p. of 
Sales Management, has been reap- 
pointed chairman of the new Na- 
tional Business Publications com- 
mittee on advertising sales. William 
G. Maass, publisher, Aviation Age, 
is vice-chairman. Other committee 
members are Charles H. Bussman, 
v.p., Pit & Quarry Publications; 
William L. Chapman Jr., exec. v.p., 
Medical Economics Inc.; Russell 
Coombes, v.p., Mechanization Inc.; 
Stanton E. Hennings, v.p., Progres- 
sive Grocer, and David R. Watson, 
president, Watson Publications. 
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The 
New Yorker 
really 


gets 


around! 


In selling as in chess, some moves mean more than others. The New Yorker, 
for instance, moves around among the uncrowned “kings and queens” 
in over 3,000 U.S. cities and communities.* As advertisers of quality products 


have repeatedly found out, it isn’t how many you reach, it’s who they are. 


And The New Yorker sells the people other people follow. Your move. 


*Take the Detroit area. Small but social Grosse Pointe has over 


40 times as much New Yorker circulation as big, industrial Hamtramck. 


THE 


NEW YORKER 
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GRAPHIC VISUAL CONTROL 
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He BOARDMASTER Visual Control 
Saves You Time, Money. 

%& Gives Graphic Picture of Your 
Operations. Stops mixups. 

% Simple to Operate. Write on 
Cards, Snaps in Grooves. 

% ideal for Sales, Production, 
Inventory, Scheduling, Etc. 


3% Made of Metal. Compact and 
attractive. 60,000 in Use. 


Full price $4950 with cards 


FR FE 24-page lilustrated 


Without Obligation 


BOOKLETNo.V-200 
Write or Call Wisconsin 17-8444 


GRA PHIC SYSTEMS, 55 W. 42nd ST., New York 36 


_Midwest Publicity Guide Out 
The “Middle West Publicity 


Media Directory” has been pub- |§ 


lished, listing names of personnel 
of daily, weekly and suburban 


stations in major midwestern cities. 
Also listed are consumer maga- 
zines, trade publications, picture 
services, news services and local 
representatives cf out-of-town pa- 


E. Hubbard St., Chicago. 


lilies Moves Oftice 

| Patterson Productions Inc., cre- 
| ator and producer of slidefilms, 
‘training materials, 
larger quarters at 2004 Market St., 
Philadelphia. 


| newspapers, radio and television | 


pers. Copies may be obtained for | 
$6 each from St. Clair Press, 106) 


| presentations, sales promotion and | 
has moved to) 
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| Mitchell Industries 


ets 500% Increase 
in Promotion Plans 


PHILADELPHIA, Nov. 8—Greatly 
expanded dealer cooperative ad- 
vertising programs at regional, 
local and national levels will be 
used next year by Dennis Mitchell 
Industries, one of the country’s 
largest makers of laundry and 
\shopping carts, serving tables, 
‘baby car seats and other house- 
ware items. 

Irving Berlin, 


president, told 


ADVERTISING AGE that the compa-| 


ny’s trade advertising will also be 
expanded next year in both the 
| juvenile and housewares fields. 

| Dennis Mitchell Industries’ co- 


Che Allanta Zournal 


Covers Dixie Like the Dew 


THE ATLANTA CONSTITUTION 


The South’s Standard Newspaper 


Represented by Kelly-Smith Co. 


Colonial Stores, biggest food chain in the South, 
( 1954 sales, $244,671,777), has its home offices 
in Atlanta. Their $4,000,000 warehouse sprawls 
over a half million sq. ft. on a 34-acre tract. 
Here assembly line facilities can handle 21,- 


000,000 lbs. of food a week. In 


1955 this 54-year- 


old firm became the 8th largest supermarket 


chain in the world. 


Last year C-S used 582,240 lines in The 
Atlanta Journal and The Atlanta Constitution. 


Get your sales message to the Georgia market 
in the South’s largest newspapers. 


Circulation: 436,403 Daily * 492,738 Sunday (4.5.c. 3/31/55) 


op program, he said, will include 
some 250 newspapers. This pro- 
gram will be expanded at least 
fivefold over this year’s schedule. 
The company’s direct mail budg- 
_et for ’56 is being trebled, Mr. Ber- 
lin said, with current plans geared 
to a program of more than 20,000,- 
000 pieces of direct mail. The com- 
pany’s mailing, printing and ad- 
vertising departments will be 
consolidated in one wing of the 
company’s buildings here. 


® Dennis Mitchell’s consumer ad 
program, which now includes only 
My Baby and Baby Talk, also will 
be expanded. 

A national window display con- 
test for distributors and dealers is 
being organized by the company’s 
sales promotion department. This 
will be the first of a series of pro- 
motions aimed at stirring up the 
interest of Dennis Mitchell Indus- 
tries’ outlets. 

An enlarged merchandising kit 
for dealers is now being completed, 
|Mr. Berlin said. It will include 
|more detailed catalogs, ad mats, 
| counter cards, window streamers 
|and direct mail pieces than hereto- 
| fore. 

The company’s public relations 
{and publicity program also will be 
enlarged. 

In addition, Dennis Mitchell In- 
| dustries has organized a national 
| premium division under the direc- 

tion of sales promotion manager 
‘Jerome Jassenoff. The new divi- 
sion is designed to develop and de- 
sign premiums fcr advertisers, 
‘manufacturers and _ agencies 
throughout the world. 


‘Pearadise’ Pie Is 
Theme of Pillsbury- 
Pear Service Push 


SEATTLE, Nov. 7—Tested recipes 
for canned Bartlett pears will 
dominate consumer promotion 
scheduled now for 14 markets in 
the spring. 

Color advertising will be used 
in these markets in cooperation 
with Pillsbury Mills Inc., with 
recipe emphasis on “pearadise”’ 
pie made with canned Bartlett 
pears. 

Merchandising to the trade will 
be undertaken by dealer service 
men. In cooperation with Pillsbury, 
Pacific Coast Canned Pear Service 
will distribute store signs featuring 
the canned pear pie. The Pear 
Service will also have a pear salad 
store banner in full color as part 
of the sales help. 

The 14 markets are: Boston, 
Philadelphia, Washington, Pitts- 
burgh, Atlanta, Detroit, Chicago, 
Cincinnati, Des Moines, St. Louis, 
‘Indianapolis, Milwaukee, Minne- 
-apolis and Los Angeles. 

Pacific National Advertising 
Service here handles the account 
of the Pear Service, a three-state 
grower organization. 


Ray Ellis Adds Two 


Ray Ellis Advertising, Chatham, 
N. J., has been appointed to handle 
advertising for Black Mfg. Co., 
Harrison, N. J., maker of paint 
| spray systems, spray guns and ac- 
_cessories. The agency also has been 
named to handle advertising for 
Alexander Milburn Ince., Balti- 
more, manufacturer of welding 
torches and accessories. 


| Sterling Promotes Hermanson 
Milton M. Hermanson, on the 
advertising staff of Sterling Ad- 
| vertising Agency, New York, for 
the past year, has been promoted 
| to an account executive. 


Lewin, Williams Resigns One 

_ Lewin, Williams & Saylor, New 
| York, has resigned the account of 
| Jacoby-Bender Inc., Woodside, 
N.Y. manufacturer of J-B watch 


bands, effective Jan. 1. 
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Do you sell stockings, slips, girdles, bras 


...or anything a woman wears? Then hear this... 


WOMEN’S GROUP 
GIVES YOU 
\ | MORE YOUNG WOMEN 
18 TO 25 
PER DOLLAR 


THAN ANY OTHER TOP 
SCREEN-ROMANCE 


COMBINATION 


RE THE FACTS: (1) Get a woman young and she’s yours for life. (2) M 25) VAT LOVE Then 
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“Outdoor advertising has local impact. This means a lot to us 
because our salesmen and dealers are constantly urging us to 
give them local advertising which they and their customers can 
see in their own areas and which will act as a sales stimulant 
in local stores. 


“The medium also offers us the opportunity to show our product 
and package in true colors, in giant size.” 


GEORGE OLIVA 
Director of Advertising 
National Biscuit Company 


Your customers will SEE Outdoor Advertising. T.A.B.* figures show 
that in a typical market 93% of people SEE OUTDOOR— Average 
person sees it 22 times per month. POLITZ study shows average 
“exposure time”’ per person is a solid 32 seconds. 


*Traffic Audit Bureau 


OUTDOOR ADVERTISING INCORPORATED 


NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM 
60 EAST 42nd STREET, NEW YORK 17, N.Y. 


ATLANTA + BOSTON «+ CHICAGO + CLEVELAND «+ DETROIT + HOUSTON 
LOS ANGELES + PHILADELPHIA «+ ST. LOUIS + SAN FRANCISCO + SEATTLE 


Put Your Advertising Outdoors And Watch America Go Buy / 


Copyright 1955 Outdoor Advertising Inc. 
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This Week in Washington... 


No Dripless Faucet, Soviets Admit 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Nov. 10—National 
Assn. of Home Builders figures its 
tour for 10 visiting Russian hous- 
ing experts was a publicity “ten 
strike.” During the 30-day tour the 
visitors made news wherever they 
went. 

The Russians had an acute sense 


of public relations. In San Fran- | 


cisco, for example, they were off 
to a bad start when they brushed 
aside the local press. Next day 
they recaptured the spotlight by 
buying a three-bedroom, two bath 
split-level at one of the popular 
developments. San Franciscans are 
still wondering how it will be up- 
rooted and shipped to Russia, com- 
plete with furnishings. 

Because Americans expected 
grim automatons with ice water 
in their veins, the Russians had a, 
psychological advantage. At the 
press club here, for example, one 


visitor drew a warm response sim- 


ply by commenting on the beamed 
ceiling he had seen in a bedroom 
of a new house. 

“I think I would get tired of 
looking up at it from bed,” he said. 
Again the audience responded 
when the visitor observed, with 
disarming frankness, that the Rus- 
sians also have yet to invent a 
dripless faucet. 


Third Party?: State insurance 
commissions are beginning to be- 
come uneasy about the efforts of 
the Federal Trade Commission to 
regulate the advertising of health 
and accident insurance companies. 
After an industrywide investiga- 
tion, FTC has complaints against 
31 companies, including the larg- 
est. Now at least one state—Indi- 
ana—is warning that the feder- 
al commission’s intervention may 
overlap the instructions which it 
is already giving to insurance 
firms. 


In its petition to intervene, In- | 


diana reported it recently issued 
an order requiring Inter-Ocean 


Insurance Co., Cincinnati, to drop. 


ad copy which FTC was question- 


ing. Indiana says anything further . 


FTC does in this case would have 
an impact on the interpretation 
and application of the state insur- 


ance laws. It feels FTC should not | 


act until it hears the state’s point 
of view. 


e e * 
Right to Be Wrong: The federal 


court of appeals here has thrown 
out efforts of 14 greeting card com- 


panies to upset a 1954 parcel post. 
rate increase granted to Postmas-_| 


ter General Arthur Summerfield 
by the Interstate Commerce Com- 
mission. 

A umanimous court said Mr. 
Summerfield was “rational in his 
action and not arbitrary or capri- 


PRESS CLIPPINGS 


News items, editorials, advertisements 


Make Authentic Records 


You can check results promptly and base 
decisions on accurate facts with service by 


BArcley 7-537! 
165 Church Street New York 7, N.Y. 


And to keep these records for reference | 


we offer sturdy, handsome, indexed 


Loose Leaf File Books 
in two practical sizes; rubber cement; 
plastic laminating if desired. 


BURRELLE‘’S 
PRESS CLIPPING BUREAU 
165 Church Street * New York 7, N. Y. 


cious. Even if he acted erroneous- | 
ly, he was within the scope of) 
statutory power.” 

The court pointed out that the 
law requires the Postmaster Gen- 
eral to operate parcel post at a 
break-even point. 


| * e . 
| Censorship Boomerang: Mem- 


bers of the House committee in- 
vestigating suppression of news by 


the government sat back expect- 


antly as CBS public affairs chief 
Theodore F. Koop took the stand. 
They were hardly prepared for 
what followed. 

Instead of denouncing the down- 
town bureaucrats, he said the big- 
gest setback to freedom of infor- 
mation in Washington in recent. 
years was the ruling of their lead- | 
er, House Speaker Sam Rayburn | 
(D., Tex.), at the outset of Con- | 
gress, banning tv coverage of | 
House hearings. 

His advice to the investigators: 
“Physician, heal thyself.” 

. 7 7 

Economic Optimism: Commerce | 
Secretary Sinclair Weeks is brim-| 


Advertising Age, November 14, 1955 


ming with optimism these days. 
“The economy is in the pink of 
condition,” he told the annual con- 
ference of Treasury savings bond 
salesmen. “Inflationary pressures 
are less than a few months ago. 
Business never was better. Work- 
ers never had it so good. Old man 
prosperity just keeps rolling 
along.” He saw prospects of “the 
best Christmas in history.” And 


Shreve reported sales up $487,000,- 
000 in 10 months of 1955, for a 
total of $4,548,000,000 in Series E 
and H bonds. Sales stood at $638,- 
000,000 in excess of redemptions, 
compared with $359,000,000 in ex- 
/cess of redemptions in the first 10 
“months of 1954. The bond goal is 
$5,500,000,000 this year, and it will 
/be increased to $5,650,000,000 next 
| year under the slogan, “For the 


he reported that the committee of|big things in your  life—buy 
technical consultants of his blue-| bonds.” 
ribbon business advisory council | . * 7 


believes “pretty unanimously” that 


1956 will show a higher level of 
activity than 1955. 


Bond sales director Earl O. 


Accent Dairy Positives: Federal 
Trade Commissioner Lowell Ma- 
/son, who ought to qualify as some- 
thing of an expert, says dairy 
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Advertising Age, November 14, 1955 


people spend too much time fight- your product as a handicap instead 


ing milk substitutes 
enough pushing new milk styles, 
such as buttermilk, non-fat milk, 
etc. 

As one charged with enforcing 
the absurdly strict laws governing 
the advertising of margarine, he 
Says it is time the dairy industry 
bought itself a do-it-yourself kit. 

“The welfare of our nation de- 
pends not so much on the perma- 
nent solution of the milk surplus 
problem by the government as it 
does on the democratic method of 


merchandising and promotion by nationally and only 1% 
the industry itself,” he said. “You New York and northeastern New | 


| 


and not of its greatest selling point. Stop 


worrying about how much stale 
butter is being sold. Start playing 
up the freshness of your milk. Del- 
icacy is what the people want in a 
rising economy.” 

+ . 

Need an Apartment?: If you 
need an apartment, the best place 
to look, according to a new Census 
Bureau study, is in Dallas or Nor- 
folk-Portsmouth. They have va- 
cancy rates of 12.5% and 11.6% 
respectively, compared with 4% 
in the 


have treated the delicate nature of | Jersey area. The survey, the first 


tenet 


of its kind, covers large apart- 
ment properties (containing 100 or | 
more units). In all, it reports 2,900 
such developments, with a total of | 
702,000 apartments. More than half | 
are in the Northeast, and about 
40% are in the New York-New 
Jersey area alone. The second larg- | 
est number are in Washington, | 
D. C. (where the vacancy rate is 
'3.5%). For details, ask the Census 
‘Bureau for its housing and con-| 
struction report, Series H-121, 
No. 2. 


Lewyt Names Young, Berk 
Art Young, formerly with Young 
'& Rubicam, has joined Lewyt 


|He will cover the St. Louis area. 


Corp., New York vacuum cleaner Burroughs Will Open 

manufacturer, as sales promotion Chicago Exhibit Center 
manager. George Berk has been Burroughs Corp., Detroit, manu- 
appointed sales promotion manager | facturer of business machines, will 
of Lewyt Air Conditioner Corp.,| open new exhibit facilities, Mid- 
New York, affiliated maker of | American Exhibit Center, in Chi- 
built-in air conditioning units. Mr. | cago within a few months as part 
Berk formerly was sales promotion | of a $600,000 expansion of sales 
manager of T. A. O’Loughlin Co., | and service facilities in the Chica- 
Newark distributor of Youngstown | go area, Kenneth Larrence, Chi- 
kitchens. has an- 


‘cago branch manager, 
nounced. The center, scheduled 
Guild Films Names Sacks _. |for completion within four 
Ralph M. Sacks, formerly with months, will cover 4,000 sq. ft. of 
United Film Service, has joined ground space at 324 S. Michigan 
the sales staff of Guild Films, New 
York, tv film distributor-producer. 


Ave., where Burroughs recently 
opened new headquarters for its 
|Chicago branch operations. The 


that's causing 
so much talk | 


I'm the kind of guy 


about... 


i 


are really 


read 


... You bet I’m getting ahead .. . and I’m going to keep on. 
That’s why I read The Journal. And I find that everywhere, people 
are beginning to sit up and take notice. 


It seems everybody has discovered that no one is more respon- 
sive to advertising than those of us who keep getting ahead in busi- 
ness. They’ve discovered we're better prospects. We need more, 
want more, are able to buy more. We keep gaining more influence 
on our companies’ buying decisions. I know personally that the more 
I progress, the more I must and can buy—both for myself and for 
my company. 


So that accounts for what has been happening to The Wall 
Street Journal. Because The Journal has assembled the greatest 
national daily circulation of men like me, ever gathered by a single 
U. S. publication! 


nearly double that figure. 


Total circulation today is 376,426 and total readership 


What a buy for the advertiser who wants a real chunk 


of, not just a nibble at, America’s richest and most active 
market! 


Advertising Offices: 
ATLANTA 3, GA. Walton 


BOSTON 9, MASS. 79 Milk Street 
CINCINNATI 2, OHIO Dixie Terminal! Building 
CLEVELAND 15, OHIO 1010 Euclid Avenue 
DETROIT 26, MICH. Buh! Building 
HOUSTON 2, TEX. Commerce ye | 

LOS ANGELES 14, CAL. 108 West Sixth Street 
PHILADELPHIA 3, PA. 117 S. 17th Street 


PITTSBURGH 19, PA. Koppers Building 


ST. LOUIS 1, MO. Arcade Building 
SEATTLE 1, WASH. Northern Life Tower 


TAMPA, PLA. 301 Tampa Theatre Buildi 
WASHINGTON, D. C. 1615 14th Street, N.W. 


THE WALL STREET JOURNA 


aig Pub 


NEW YORK «+ 
i. 


— 


++» brings you a world of business 
from the Getting-Ahead-in-Business Market! 


Evervwhere 


the men who 


going places 


|latest in business machines will be 
‘displayed in the center, according 
|to Mr. Larrence. 

| Under the expansion program, 
Burroughs also has opened three 
“area offices” in Chicago for sales 
and servicing. A fourth is planned 
in Chicago and another in Ham- 
mond, Ind. The program embodies 
a new plan of metropolitan mar- 
keting which, if successful, will be 
instituted in other key cities, Mr. 
| Larrence said. 


te OT a 
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COWS MAKE WISCONSIN 


THE READY-CASH 
FARM MARKET 


Cows—more milk cows than 
any other state in the nation 
—produce approximately half 
of Wisconsin farmers’ annual 
income of close to $1 billion. 
It’s cash income spread even- 
ly over the entire year. 


Wisconsin Agriculturist and 
Farmer is the publication 9 
out of 10 of the state’s best 
farm families read. They have 
depended on the “Ag” as 
their chief source of informa- 
tion of all kinds for 106 years. 


Write us for market facts that 
will help you take advantage 
of the selling opportunity this 
wealthy, single-medium mar- 
ket offers. 


CHICAGO © 
Richard S. 


Pierce, 
Publisher 


Racine, 
Wisconsin 


WISCONSIN 


griculturist 


AND FARMER 
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Pittsburgh BBB 
Hits Bait Ads for 
Storm Windows 


PrirtsBuRGH, Nov. 8—The Pitts- 
burgh Better Business Bureau al- 
ready has received 35 endorse- 
ments from local media of its 
recently-launched battle against 
bait advertising in the storm win- 
dow field. 

G. H. Dennison, general man- 
ager of the BBB, said the next step 


ADVERT 


ISED BRANDS—YOUR GUARANTEE OF QUALITY! 
FULL-SPEED AHEAD—National Advertising Week, Feb. 19-25, has al- 


ready jelled in this outdoor poster designed for the occasion by 


te > 4) Ae Ine Je Ra 
gh Oe sy Na + Oe 


we’ 


Advertising Age, November 14, 1955 


Grove Labs Promotes Foss 


Grove Laboratories Inc., St. 


Louis, has appointed Gene K. Foss, 
formerly manager of the Fitch di- 
vision, director of sales, succeeding 
Russell A. MacDonnell, who has 


resigned. Mr. Foss will be in| 


charge of the pharmaceutical man- 
ufacturing company’s. over-all 
sales, advertising and promotion 
operations. 


Kamen Heads Max Udell 
Milton Kamen has been elected 
president of Max Udell Sons & Co., 
New York, maker of Gramercy 
Park clothes. Formerly president 
of Jim Dale Clothes, Mr. Kamen 
has been v.p. of sales and adver- 


iM 
ARTHUR STEIN has been named pub- 
| lisher of Coronet, published by Es- 


i me a de J 48 3 = Ble ety he 
veal Zs og So De A ay ee Og y oF cu agg 4 


will be a media meeting of news- Outdoor Advertising Inc. It will be ready for distribution to the 
paper, television and radio repre- industry in January, along with materials for other media, now be- 
sentatives here. ing prepared by Foote, Cone & Belding, task force agency for the 
On Nov. 3 the bureau notified campaign. Roger Pryor, v.p. of FC&B, is task force chairman. 
all Pittsburgh area media that the 
“storm window field appears due | gows. 
to erupt into a local and national 
scandal.” At that time the bureau 
asked for support to carry its fight 
Pa to the Allegheny County district 
me attorney. 


tising since 1952, when he joined | %#7e Inc., effective Jan, 1. Mr. 
Stein, currently director of sales 


the company. 
” development of Newsweek, where 


‘Pocket List’ Rate Is $110 he has been for 17 years, succeeds 
In reporting an advertising rate Gordon Carroll, who has resigned. 
deliveries were merely to thwart|increase for the Pocket List of 
6. Isolated deliveries were be-| or circumvent bureau investigation | Railroad Officials, in the Oct. 31} Actually, effective with the Janu- 
ing made under circumstances/and to provide legal evidence for|issue, AA inadvertently showed|ary, 1956, issue, the rate moves 
strongly suggesting that these rare| the company’s future protection. the new b&w page rate as $100.| from $87.50 to $110 per b&w page. 


es “Storm windows currently be- 
ing advertised for sale in this area 
at prices approximating $9.50, are, 
with few exceptions, not available 
to the public,” Mr. Dennison said. 

“Advertised $9.50 windows are 
demonstrably bait and come-on 
devices employed solely for the 


purpose of gaining entrance into 
the prospect’s home, where the ad- 
vertised window is described as in- 
: ferior and the prospect is switched 
“a to windows costing $30 or more,” 
oS he added.. 
2 . Mr. Dennison said the bureau’s 
eS five-month investigation disclosed 
that: . 


HEARST SEGMENT... 


with dismissal if they were unable 


to “kill” a sale at the advertised 
TIMING 


- 


price. 

2. Checks marked, “Refund of 
deposit per your request,” were 
sent to buyers of advertised win- 
dows who had not requested re- 
fund but wanted only delivery. 

3. “Carpentry” charges doubled 
or trebled the original quotation, 
despite advertised “free installa- 
tion.” 

4. Misrepresentations were made 
that the advertised window would 
corrode and involve “fantastic” 
maintenance problems. 

5. Salesmen destroyed orders 
after failing to induce customers 
to purchase more expensive win- 


—~ 


fi 


| You can Time your Color LIFT 
advertisements with your 
Sales Moves in each market. 


Lee Schooler, President, 
Public Relations Board 
always uses his 


Minox 


camera 


to photograph news while 
it's being made and after 
it's printed. Lee finds the 


Purchase space for any one city, some 
or all, and stagger dates as you please. 


Pegg eT 4 | : 


x=: 


Buy Magazine Editorial Excellence 
with Newspaper flexibility. 


minox the easiest way to 
record photographically 

on his nationwide travels. 
for their work . . . for their 
pleasure—executives use the 
world's tiniest precision 
camera (weighs but 2/2 oz.). 
fast £/3.5 lens. all speeds 
from 1/2 sec. to 1/1000 sec. | 


you can use a minox, too! 
minox III-S with 
chain and case 13950 


for literature and your 
dealer, write Dept. M 


KLING Photo Corp. 
235 Fourth Ave. 
New York 3, N. Y. 
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Advertising Age, November 14, 1955 


Co-op Drive for 
Eye Care Stresses 
Eyestrain Symptoms 


MINNEAPOLIS, Nov. 9—The Upper | 
Midwest Council for Better Vision | 
is launching a long-range regional 
newspaper campaign to promote 
better eye care this month. 

Nelson-Willis, Minneapolis, is 
the agency. 

Each ad will concern itself with 
scme symptom or result of poor 
eyesight, such as tiredness, rest- 
lessness, headaches, or backward- 
ness in school, and will stress the 


motif: “You can’t replace your) 
eyes! A yearly examination is 
wise!” 


® Manufacturing opticians belong- 
ing to the Upper Midwest Council 
for Better Vision, all of whom are 
members of the Better Vision In- 
stitute, national organization, are: 


The children, the neighbors, even your husband — 
i y wacky and 


everyorr makes 


Better correct faulty vision bef 
you .. . before it affects your 
the time te we your Optoumtrist ot Ophthal 


You can't replace your eyes! 


sihidguatt A —— 


THE EYES HAVE IT—These are three of the ads being 
run by the Upper Midwest Council for Better Vision 


tical Co.; Minnesota Optical Co.;| Screen Books Raise Rates 
Nelson Optical Co.; Soderberg Op- | 


man Optical Co. 


te r eyes 
itate you beyond belief. 

on hefare it loses frisnsix for 

whole perantuality Now's 


A yearly examination 1s wise! 


Minneapolis, is handling. 


in newspapers starting this month. Nelson-Willis, 


23 
: Haas Joins Great American 
_ Teri Haas, formerly with Esquire 
eo “i ‘Inc. and Haire Publishing Co., has 
, A / joined Great American Publica- 
. 9 5 dL, Md tions, New York, as coordinator of 
listless? wart alt ly a, / advertising and sales promotion 
Does it mre Hw yo (A oe) copy for Car Life, Sports Car Il- 
ware CHR a) eon ee ay lustrated and Home Auto Mechan- 
Poor vision or tired eyes may |. aan 7 ew jane Oe ic. 
“eee ee y re vie re) \ eg 
wae ta J Warren & Litzenberger Gets 3 
nervee, your outlook, your whele pemenality wil Warren & Litzenberger, Daven- 
ES - port, Ia., has been appointed to 
handle advertising for Foremost 
Renee ret  ppayounan ede You cant replace your eyes! A yearly examination is wise! 'Packing Co., East Moline, IIL, 
packer of meat products; WQUA, 
urren mowest Councn 108 A BETTER VISION wien tills aaa Z| eerven wanes ABC affiliate in Mcline,. lll,, and 
Ss “<3 |Almor Co., Detroit, manufacturer 
* jot supermarket equipment. 


Cabot Joins Recordak Corp. 
Perry Cabot, formerly director 
‘of advertising and public relations 


New York, will have circulation’ azine. 


_guarantees of 250,000 each begin- 
Screenland and Silver Screen, ning next May. This is an increase 
tical Co.; Twin City Optical Co.;|which are published alternately of 25%. Basic page rate will also 


Bausch & Lomb Optical Co.; N.| Twin Ports Optical Co., and Wal-| each month by Pines Publications, | go from $450 to $600 for each mag- 
P. Benson Optical Co.; Maves Op-' 


\for Gray Manufacturing Co., has 
| been named director of advertising 
‘of Recordak Corp., New .York, 
subsidiary of Eastman Kodak Co., 
‘and manufacturer of photographic 
| business systems. 
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COMPLETE TV PROGRAMS 


PICTORIAL REVIEW 


BOSTON 


ADVERTISER 


PICTORIAL T VIEW 


NEW YORK jsourNAL-AMERICAN 


FOR THE WEEK 


= | 


t 


PITTSBURGH 


SUN-TELEGRAPH 


DETROIT 


TIMES 


SAN FRANCISCO 


EXAMINER 


BALTIMORE 


AMERICAN 


MILWAUKEE 


SENTINEL 


SEATTLE 


POST-INTELLIGENCER 


PICTORIAL 


LIVING 
LOS ANGELES 


EXAMINER 


vo 


CHICAGO 


AMERICAN 


HEARST 
SUNDAY 
INDIVIDUAL 
MARKET 
GROUP 


Represented Nationally By 
Hearst Advertising Service 


‘Compton Leases New Offices 


| Compton Advertising, New York, 
has leased the fifth to eighth floors 
‘inclusive in the new office build- 
ing being erected at 625 Madison 
Ave. The agency reports it is ex- 
panding its space nearly 80%. 


There’s No Mistaking 


“WHERE TO BUY IT”’ 


YOuR 
BRAND 


AUTHORIZEC 
DEALER 


when dealers are identified with 


A\MERICAN 
DECAL 


“WINDOW & DOOR SIGNS 


FREEZERS, 
gHOWCASES, ETC 


THEY 


PERMANENT 


=iianamuianandliliasai Hea 


~eery decals stay on the job for years 
© Not interfere with washing of window 


on your dealers 
+ an attractive 


ace 


e d 3p 
AA Volvable billboor free fo 


doors ond windows is 
durable decal 519". 


Complete design | 
and art service | 
available without obligotion — 


—_——_— ee aaa ee ae 


American Decalcomania fo. 
4344 W Filth Ave. Dept. A. Chicago 24 Ill. 
Soles offices on of! prine.pol cities 6 


Mig plents Clevelend New York Windsor Ont Chicage 
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SAMS Drops Study Plans 
Standard Audit & Measurement 

Services, New York, has aban- 

doned plans for a second broad- 


cast coverage study because of in- | 


sufficient support, Owen Smith, 


president of the company, has an- 


nounced. All provisional contracts, US@T'S Spray Out 


have been returned to stations. 
Customer service in connection 
with the 1952 SAMS study will 
continue as usual. 


BYNAM/C 


DAVENPORT, IOWA 


$co 


PLANS SET FOR NEW 650-HOME 
ADDITION! 


DAVENPORT TO PROVIDE ADDITION- 
AL 1000-CAR PARKING SPACE! 


- » » AND — DAVENPORT NEWSPAPERS ARE. . 
FIRST in Quad-City circulation — in Quad-City advertising !ineage — 
in advertising lineage in ALL IOWA! 


The MORNING DEMOCRAT | 
The Cvenng DAILY TIMES 


Represented Nationally by Jann & ae: lei 


S AGAIN! | 


ALCOA ADDITIONS 
MILLION! 


NEW $100,000 TRAFFIC CONTROL 
SYSTEM PLANNED! 


TOTAL $62 


Sunday DEMOCRAT & TIMES me 


Ideas for Uses 


of Krylon Sprays 


(Continued from Page 2) 


|tial market from the draftsman 


and artists (who are still big users 
of Krylon acrylic plastic spray) by 
alvertising it for home, industrial, 


‘automotive, radio and electronics, 


etc. 
The next step was to revamp 
the label, to give it shelf appeal 


| and prepare it for introduction into 
the grocery and department store 
, fields. 


® The number of colors of their 
spray enamel line went up to 15, 
and a 6-oz. can was introduced, in 


| addition to the 12-oz. can, in order 


Give your campaign 


smashing impact 


with a 


FULL - PAGE 


Sunday Supplement Ad 


for just 


*$30! 


You can reach the 114 million people in the 2-billion dollar 
market of Nebraska and Western lowa with smashing impact 
for just $830—the cost of a full-page, full-color ad in the locally 
edited, letterpress Sunday World-Herald Magazine. 


In the Omaha Metropolitan Area, The World-Herald de- 
livers 100% coverage. In the entire 103-county market of 
Nebraska and Western Iowa, 3 out of 5 families read The 
World-Herald. 


This thorough market coverage is only one reason World- 
Herald advertisers are successful. Retailers respond, too. The 
World-Herald 103 Plan sells and merchandises your campaign 
to every key retailer. 


Find out how you can get extra mileage from your adver- 
tising dollars. Contact O'Mara & Ormsbee or write the Na- 
tional Advertising Department of The Omaha World-Herald. 


Omaha 


Advertising Age, 


November 14, 1955 


to give Krylon a line that would display cases. 


retail for under $1. This then was 


television studio use. 


in seven colors. 
Simultaneously, Mr. 


Bampton rack. More 


appointed Elmore E. (Kay) Kay-. 


ser, once national advertising 
manager of the Steubenville Her- 
ald-Star, to handle the job of ad- 
vertising manager. 

National advertising began a 


These special merchandising 


followed by the addition of an in- gimmicks have helped open many 
secticide, a metal polish kit and a doors for the company. In order to 
dulling spray for photographic and | take fullest advantage of the 


Christmas market, Krylon began, 


Just coming into distribution is|in the summer of 1954, to offer a 
a new zinc chromatic metal primer | special holiday deal, including a 
and a new line of stencil ink sprays | display of 72 cans of assorted col- 


ors of Krylon in a wire display 
than 5,000 orders 
poured in. 

This year, ready with a list of 
retailers having the racks, Krylon 
is sending out seasonal signs to re- 
place the detachable Christmas 
copy which was on the original 


year after Mr. Bampton became | display. 


president. 
publications and 12 trade publica- 
tions. After national introduction, 
he and Mr. Kayser decided to ini- 
tiate a region-by-region promo- 
tion. They started with three mar- 


He used three shelter | 


kets a year ago. Now the figure is | 


38, and the number of markets will 
reach 85 by mid-1956. By the fall 
of 1956, national advertising will 
be resumed. 


® A typical market promotion by 
Krylon begins with a department 
store tie-in ad program. 

Then Krylon names a food brok- 
er for the grocery field and job- 
bers to cover the hardware and 
paint, industrial, automotive and 
electronic industries. Rack jobbers 
are included, depending on the na- 


sales aids. 

This advertising on a market- 
by-market basis is heavily sup- 
ported. One of the company’s most 
successful merchandising steps has 
been to ship display material with 
the product or ship the product in 


ture of the market. Krylon fur- | 
nishes direct mail pieces and other | 


® Actually Krylon was _intro- 
duced in 1947 as a liquid brush-on 
acrylic coating for blueprints and 
artwork. A year later it was pack- 
aged in aerosol spray cans. In 1949 
the firm, then Foster & Kester, in- 
creased the line to four items, with 
the addition of white, glossy black 
and aluminum. 

J. Robert Mendte Inc., Philade}- 
phia, is the agency. 


PR Company Adds Oftice 

O’Connell & Pierson, Chicago 
public relations company, has 
opened an Indianapolis office in 
the Illinois Bldg. Burk Frieders- 
dorf, formerly with the Indiana- 
polis Star, has been named man- 
ager of the new office. 


iF YOU SPECIFY TYPE 
Let us prove how the 

WORLD'S HANDIEST TYPE BOOK 

can save you 40 minutes a day 


We'll mail you a copy for 10 days FREE trial. 
Use the 389 transparent overlay alphabets on 
your own work. Keep the book free, if you place 
$100 worth of work with us. Over 4,000 in use. 
This is the eighth edition. Send postal today. 


F. T.Bartz, 112-114 W. Kinzie St., Chicago 10, Ill. 


254,467 Daily 


World-Herald 


266,475 Sunday 


Publisher's Statement for March 31, 1955 
O'Mara & Ormsbee, National Representatives 
New Yerk * Chicage * Detroit * 


Les Angeles * Son Francisco 


Pad 


it takes time to call 3 


ONE CALL DOES IT ALL 


In advertising production, time means money. Faithorn 


offers you finest quality typography, photo engravings 
and printing...all under one roof to save you time and 
money. You make just one contact—why triple your 


work? One call does it all 


... Phone Whitehall 4-7300 


a | t h 0 [ n CORPORATION 


N. Dearborn St., Chicago 10, Illinois 


ENGRAVING 


AD-SETTING 
PRINTING 
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ARIZ: 


Just $1 per town per year buys a big-space Grit campaign 


To greatly Prosper (Minn., S.Dak., Tex.), the 
Sellers (Ala.) of consumer goods must approach 
every Prospect (Ala., Ky., N.Y., Ohio, Oreg., Pa., 
Tenn., Va.). 

And there’s just one easy, economical way to 
reach all the Prospects, as well as prospects in 16,000 
other nonsuburban small towns throughout the 
nation. 

That's to advertise in Grit. 

Grit is unique. It’s down to earth as a white- 
washed fence, practical as a teakettle, warmly 
regarded as a village corn roast. It is friend and 
counselor to some 334 million small-town people 
who depend on it to keep them up with the world. 
Every week, it gives them important news, rousing 
fiction, wholesome entertainment, and useful advice 
about everything from cooking and bringing up a 
family to repairing the roof. Grit is the only 


general publication with a checker problem in 
every issue. 

With all this, it’s no wonder that Grit delivers 
by far the greatest circulation concentration of all 
national publications in towns of 2500 and less 
(the exact figure is 58.54%). 

And it’s no wonder that Grit really sells this 
hard-to-reach but eminently worth-while market. 
Twenty years of research documents this point to a 
fare-thee-well. 

So don't let gaps in places like Gap (Pa.) slow up 
your sales achievements. Hammer (S.Dak.) your 
story Home (Kans., Pa.) to 16,000 small towns in 
Grit. A consistent, large-space campaign is yours 
for as little as $1 per town per year! 


Grit Publishing Co., Williamsport, Pa. * Represented by Scolaro, 
Meeker & Scott in New York, Chicago, Detroit, Philadelphia; and by 
Doyle & Hawley in Los Angeles and San Francisco 
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HROUGHOUT THE YEAR LIFE has presented a 


The reverence and spectacle of Christian 
ritual are nowhere more evident and inspiring 
than at Christmas and Easter in the Holy 
Land. LIFE’s color cameras bring you the 
solemn observance of these celebrated feasts 
in the birthplace of Christianity. 


series of pictorial essays on ‘*The World’s Great 
Religions’’. ‘These sought to record and to 
reveal the ways men worship in virtually every 
nation of the world. Except for Judaism (the 
faith of five million Americans) che religions 
explored by LIFE have been strange to our 
American heritage, stranger still to the spiri- 
tual experience of most of our people. For 
while the United States is by charter, a nation under God, it is 
by common devotion, a nation under Christ. 


Now LIFE comes to the climax of its series with a special 


America owes a great debt to 
the Protestant circuit riders and 
preachers of the 19th Century. 
For as America’s frontier surged 
westward, these ministers of the 
gospel moved with it, combatting 
lawlessness with the word of God 
and the force of their own learn- 
ing, taste and culture. They, more 
than any other factor, brought 
law to the west as you will read 
in ‘Religion on the Frontier”. 


photographic essay. 
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The Roman Catholic Archdiocese of Chicago 
is an organization which rivals in complexity 
some of America’s biggest businesses. How it 
combines Christian piety with executive effi- 
ciency to serve the spiritual needs of two mil- 
lion Catholics, will be seen in a revealing 


issue devoted to the single subject ‘‘Christianity’’ to be pub- 
lished December 22. Here our editors face a different jour- 
nalistic challenge. Their task will not be to record or to re- 
veal—for what can Christian Americans be told about the 
tradition they revere? Rather the challenge is to express; to 
express visually and in thoughtful text, a sense of the grandeur 
and fervour of two thousand years of Christianity. 

Thus in this special issue the editors will first set forth the 
essentials of Christianity, the eternal truths of our faith as they 
are expressed in prayers, paintings and creeds and in the chron- 
icles of history. Then we will focus, photographically, ‘on the 
visible vigor of Christianity in the U. S. today, demonstrating 


- A Look Ahead at | 


To dramatize the way American 
Christians sing God's praises, 
LIFE will present a portfolio of 
our favored hymns and famous 
choirs. The musical scores will be 
shown in beautiful hand illumi- 
nated lettering; the choral groups 
in stunning color photography. 
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In the Church of South India can be found 
a vigorous example of modern Christian 
growth which LIFE will demonstrate in color 
photos. Here too can be seen the results of a 
bold experiment —the merger of many sects 
into one united church. 
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the influence of the Christian faith in our lives. 

Into this special volume will go some of the world’s great- 
est paintings, inspired church architecture, impressive rituals 
of centuries-old Christianity. And there will be people— 
many people. For LIFE in its own indelible way, will portray 
the work and practice of Christianity in the faces of pres- 
ent day Christians; choir singers and stadium preachers, 
scholars and school children, missioners and converts, parents 
and prelates. 

Because the subject is so broad in scope, our issue will be 
big—more than 120 pages of editorial material alone. And 


because so much of the glory of Christianity can only be con- 


FE 


warding reading. 
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How the word of God has been 
passed down through the ages 
in manuscript, from the earliest 
Hebraic scrolls to our present 
English language Scriptures, is 
a fascinating story most Chris- 
tians know, and every Christian 
should know. For either reader, 
LIFE’s illustrated portfolio on the 
history of the Bible will make re- 


Reproduced by the Courtesy of the Trustees, The Notions! Gallery, london 


veyed in color, the issue will feature more than twice as 
many color pages as you would find in even the biggest regular 
issues of LIFE. 

Indeed this special Christianity edition will be two issues in 
one, and LIFE will concentrate its entire editorial resources 
on its preparation. For this reason LIFE, at the end of this 
year, will publish this ‘double issue’’ (priced at 35¢) instead 
of the customary Christmas and New Year issues. 

When we have done so, it is the hope of our editors that 
you will say, ‘*Yes, this is us. This is our Faith, as it is and 


be 
always was. 


Andrew Heiskell, Publisher 


's Christianity Issue 


As new material and modern 
teaching techniques are intro- 
duced into our nation’s Sunday 
school classes, the schools take 
on a renewed importance as a 
source of religious instruction. 
LIFE’s photographic essay of 
some outstanding Sunday schools 
show how the basic beliefs of 
Christianity are taught today. 


To refresh your knowledge of some 
of the historical high points of 
Christianity’s growth and develop- 
ment, LIFE will present a brilliant 
article by Paul Hutchinson. A 
ranking religious scholar and 
writer, Mr. Hutchinson reviews 
with rare readability, the men and 
events and circumstances of his- 
tory that have helped and hindered 
the spread of Christianity. 


Out of the treasury of great Christian art, LIFE will present 14 pages which 
portray the Christ as he has been understood by the world’s great artists. 
Selected by the Commission on Art of the National Council of Churches, 
these full-color masterpieces provide in LIFE a portfolio of matchless beauty. 
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$4,500,000 in Spots 
Help NBC-TV’s New 
‘Matinee’ Take Off 


New York, Nov. 8—‘“Matinee 
Theater,” which NBC-TV hopes 
will help bring its daytime sales 
curve up to the CBS-TYV level, got 
off to an impressive start with 
sponsors. 

The hour color show premiered 
last week with $4,500,000 in ad- 
vance sales for the first 26 weeks. 
A big boost came from Liggett & 


Carnation Names Davis to 
Ad Post; Boosts Two 

Carnation Co., Los Angeles, has 
appointed Robert J. Davis Jr. ad- 


advertising for Simple Simon fro- 
zen pies and cookie rolls. Mr. Davis 
formerly was an account executive 
for Hixson & Jorgensen, Los An- 


Advertising Age, November 14, 1955 


purchased by Carnation in July 
(AA, July 4). 

Carnation also has named Kalph 
F. Murphy, formerly a division 


and Norman R. Berkness, previ- 
ously an assistant sales manager 
for two divisions, national product 
sales manager for Friskies dog 


Myers, which ordered 104 partic- 
ipations through Cunningham & 
Walsh, practically at curtain time. | 

Others backing up the live Hol- 
lywood-originated telecast are: | 
Bates Fabrics (James P. Sawyer 
Inc.); Block Drug Co. for Amm-i- 
dent (Harry B. Cohen Advertising 
Co.); Sylvania Electric Corp. (J. 
Walter Thompson Co.); Procter & 
Gamble (Benton & Bowles); B. T. 
Babbitt Inc. (Dancer-Fitzgerald- 
Sample); Motorola (Leo Burnett 
Co.) and Alcoa (one time, Fuller 
& Smith & Ross). 


® Everybody except P&G is buying 
minutes on the network’s magazine 
plan. The soap maker, which had a 
15-minute daily strip for Tide in 
the period taken over for “Mati- 
nee,” keeps that time for the 13- 
week run. 

Bates Fabrics, an early tv spon- 
sor, is back after several years. 
Color—despite the scarcity of sets 
—undoubtedly proved an attractive 
lure in this case. 


Colgate Names Gallow 

Douglas J. Gallow has been ap- 
pointed senior analyst in the soap 
and household products research 
section of Colgate-Palmolive Co.’s 
market research department. For- 
merly with Harry B. Cohen Ad- 
vertising, Mr. Gallow will make 
his headquarters in Colgate’s Jer- 
sey City offices. 
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HUBBARD 


goes 
weekly 


Only Bonnie Hubbard offers you: 


1. Largest circulation of any 
Northern California medium! 


2. Merchandising cooperation 
of over 2300 retail food stores! 


BONNIE HUBBARD’S KUPBOARD 


942 GRANT AVENUE + SAN FRANCISCO 


sales manager, national sales man- 
ager for the frozen foods division 


geles, which handled Simple Simon 
advertising until the company was 


vertising supervisor of its new 
frozen foods division, directing 


food, a product of its Albers Mil- 
ling Co. division. ; 


REFLECTIONS ON THE [ 
THE L&N RAILROAD ANDE 
— GATEWAY CITY TO POINTS NORTH f 


“The general offices and principal shops of the Louisville and Nashville Railroad have been 
located in Louisville since the company’s inception over a century ago. Through the 

years the L&N has extended the scope and scale of its operations and properties 

throughout thirteen states—from the Ohio River Valley to the Gulf of Mexico. 


“The growth and progress of the L&N parallels Louisville’s own. As a key junction 

between the Midwest and the South, the city today is a principal distribution center and 
industrial metropolis situated on the threshold of these two important areas. 

The city’s economic, social and cultural achievements in the past few decades have provided 
a sound foundation for continued growth and prosperity. And the L&N will continue 

to play a dynamic role in the transportation life of Louisville and points South.” 
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The ten-million-dollar plant, pictured above, 
comprises the L&N’s South Louisville Shops 
where the railroad maintains and repairs its loco- 
motives and cars. Including the Louisville and 
Nashville Railroad, the city is served by eight of 
the nation’s leading railroads. Louisville is a pri- 
mary railroad center, functioning as a breaking 
point between the Northern and Eastern roads 
and the Southern lines, in addition to handling 
much of the output of Louisville’s own industries. 


Colgate-Palmolive recently completed its new 
office building in Louisville, providing modern i 
office facilities for some 250 employees. Besides 
its regional office staff, Colgate employs about 
1,800 workers in its plant in Metropolitan Louis- 
ville—the second largest plant Colgate operates | 
in the United States. From this single plant, 

which is one of the largest of its kind in the 

country, Colgate supplies soap products and toilet 

articles for a twenty-six state area. 


LebC LOUISVILLE for al its. worth / 


A Major American Market Where One Daily Newspaper Combination Reaches 99% of the People 


Che Conrier-Zournal - THE LOUISVILLE TIMES 


313,261 Sunday 


382,689 Daily Combination «¢ ¢ Represented Nationally by The Branham Company 
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Homekraft Baking to Waterson 

Rollen Waterson Associates, San 
Francisco, has been appointed to 
direct advertising for Homekraft 
Baking Co. Ltd., Oakland, maker 
of Homekraft bread. 


Advertising Age, November 14, 1955 


Agency Elects Three V.P.s 
Albert Frank-Guenther Law, 

New York, has elected Robert J. 

Fitzpatrick and Wilfred L. Copping 


v.p.s. Mr. Fitzpatrick has been with | 
the agency’s public relations de-|a v.p. 


partment for a number of years, 
and Mr. Copping is copy director. 
Richard E. Cruikshank, account 
executive in the agency’s San 
Francisco office, also was elected 


GROWTH OF 
LOUISVILL 
AND SOUTH 


JOHN E. TILFORD 


President 


Louisville & Nashville Railroad Co. 


TRANSPORTATION VOLUME MAINTAINS HIGH LEVEL IN LOUISVILLE 
AS U.S, AVERAGE PLUMMETS 50 POINTS IN PAST TWO YEARS 


- U, sf AVERAGE £ Corloodings 


American Radiator and Standard Sanitary Company 
— the largest plumbing fixture manufacturer in the world 
— operates its largest plant in Louisville and is presently 
engaged in an extensive modernization and expansion 
program. Employing over 5,000 people, the company’s 
Louisville operation produces enameled cast iron fixtures 
and chrome-plated brass fittings which are sold through- 
out the world. The firm began in Louisville and now 
operates plants in many cities in the U.S., Canada and 


|® MCA-TV’s booklet also quotes 


‘is wrapped up with references to 
ia W. R. Simmons & Co. study 


McGaughey Poulson 
ICELANDERS VISIT AGENCY—When six 


Gudmundsson Hyde 
Icelanders from the food and al- 


lied industries of that country visited Los Angeles, they were guests 
of Erwin, Wasey & Co. at a seminar on the function of a modern 
advertising agency in modern food merchandising and selling. Pic- 
tured at that time were Emmet C. McGaughey, exec. v.p. of the 
agency; Los Angeles’ Mayor Norris Poulson; Thorvaldur Gud- 
mundsson, group leader of the visitors, and Z. B. Hyde, U.S. De- 


partment of 


Commerce. 


Films Sell Cars, 
MCA-TV Brochure 
Tells Auto Dealers 


New York, Nov. 9—MCA-TV 
has put together a brochure ad- 
vising new and used car dealers 
to buy syndicated tv films if they 
“want to get their autos into the 
hands of more customers.” 

Asserting that only television has 
matched the postwar growth of 
the automobile industry, the syndi- 
cator said present car and tv 
owners are among the best pros- 
pects for new cars. MCA-TV cites 
the Automobile Manufacturers 
Assn. records, which show that 
82% of new car purchases in- 
volve trade-ins, and an NBC study 
that indicated most of last year’s 
used and new car sales were 
made to tv owners. 


various studies showing that tv 
families and the family head— 
the man who usually decides what 
kind of car will be bought—spend 
more time with tv than radio, 
newspapers and magazines com- 
bined. 

The case for locally sponsored 
films as an advertising medium 


which put video way ahead of 
other media in the advertising re- 
call department and to a Starch 
analysis which indicated that com- 


mercials within an advertiser’s 


own sponsored program are much 
more effective than spots between 
programs. 

In the “commercial” section of 
the brochure, MCA-TYV lists nearly 
60 automobile dealers that have 
sponsored 15 of its films in mar- 
kets throughout the country in the 
last two years. 


Direct Mail Volume Up 


Dollar volume of direct mail for 
the first nine months of 1955 
passed the $1 billion mark, accord- 
ing to the Direct Mail Advertising 
Assn. This is an increase of 5.8% 
over the first nine months of 1954. 
For September, 1955, DMAA esti- 
mates dollar volume at $127,775,- 
000, an increase of 19.3% over the 
same month last year. 


‘Diplomat’ Names Marsters 
Gordon C. Marsters, formerly 
manager of the Southampton Fed- 
eral Savings & Loan Assn., has 
been named advertising manager 
of the Diplomat, New York, soci- 
ety review. He previously was ad- 
vertising manager for Palm Beach 
Pictorial and eastern sales manag- 
er of Automotive Service Digest. 


NBC Names Dawson, Warner 

Richard C. Dawson, formerly 
with Paul H. Raymer Co., has 
been appointed to the sales staff 
of NBC-TV, New York. Bill War- 
ner, previously with Ziv Televi- 
sion Programs, has joined the NBC 
Film Division as a sales represent- 
ative. 


® MARION 


PORTSMOUTH , 


Like a letter from home, our papers bring 
their communities into every reader's 
living room with a warm. personal, 
human touch that inspires confidence. 


7 “ONE-NEWSPAPER” Markets 
with a BILLION DOLLARS 


i 2 patent te 


Along Wi th Ohio's Metropolitan “Musts” | 


@ SALEM 


CANTON @ 
EAST LIVERPOOL ¢ 


BRUSH-MOORE NEWSPAPERS 


THE CANTON REPOSITORY @ THE MARION STAR “@ THE SALEM NEW 
@ THE STEUBENVILLE @ THE PORTSMOUTH TIMES © THE IRONTON 
MERALD-STAR TRIBUNE @ THE EAST LIVERPOOL REVIEW 
represented nationally by represented nationally by : 
3 STORY, BROOKS & FINLEY JORM W. CULLEN COMPANY 
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In APPLETON, Wisconsin 


Number Two in Wisconsin in advertising linage 
attests to the “Sell-Ability” of the Appleton 
Post-Crescent, with 95% coverage of the Apple- 
ton-Neenah-Menasha city zone of 96,281 people, 
plus another 10,000 families in the trading area. 


In AUSTIN, Texas 


Population has increased 106% since 1940. Cir- 
culation of The American-Statesman has kept 
pace with 98% coverage of Austin homes, dom- 
inance in nine central Texas counties. No other 
medium approaches this coverage in the “Heart- 
land of Texas.” 


’ Pt io ee te nee mae i: 
| Question y 


In BALTIMORE, Maryland 


Only newspapers give immediate and econom- 
ical coverage of any big market, and in Balti- 
more The News-Post is the only daily paper that 
reaches more than half of this big Baltimore 
market. 


In BATON ROUGE, Louisiana 


Certain one-shot coverage of 90% of homes in 
key Baton Rouge metropolitan area is attained 
by advertiser in State-Times & Morning Advo- 
cate, 78% of whose 62,000 plus circulation hits 
square in bedrock city zone. 


In BEAUMONT, Texas 


Beaumont and surrounding area of six counties 
in S.E. Texas and five parishes in S.W. Louisiana 
(population 485,400, retail sales $451,870,000) 
is a growing, prosperous area welded into a 
buying unit by its daily newspapers—The Beau- 
mont Enterprise and Beaumont Journal. 


In BECKLEY, West Virginia 


You get 100% city zone coverage daily in the 
Beckley Post-Herald & Raleigh Register, and 
96% on Saturday and Sunday. No other medium 
even remotely approaches this coverage of West 
Virginia’s Fifth Largest Sales Market. 


In BILOXI-GULFPORT, Mississippi 


Only the Daily Herald provides mass readership 
for its advertisers, and assures penetration with 
95% carrier home delivery in Harrison County, 
and 93% carrier home delivery on total circu- 
lation. 


In CHARLESTON, West Virginia 


A market is as Big as its best newspaper makes 
it. The Charleston Gazette, The State News- 
paper, covers 16 West Virginia counties where 
consumers’ sales tax collections prove 37.99% 
of all purchases in the state are made. 


In CHICAGO, Illinois 


In Chicago and suburbs, the Chicago Daily News 
reaches the most able-to-buy households at the 
least cost of any Chicago medium . . . it’s Chica- 
go’s Home Newspaper, Chicago’s growing news- 
paper. 


In CINCINNATI, Ohio 


Solid Cincinnati is one of the few metropolitan 
areas among the nation’s top 20 in which the 
advertiser can really get blanket coverage with 
one newspaper. The Cincinnati Sunday Enquirer 
reaches four out of five families in the nation’s 
15th largest metropolitan area. 


In DALLAS, Texas 


The Dallas market is bigger than Dallas. More 
than 38% of all the city’s retail trade comes from 
outside. It’s a big market of 72 counties, covered 
by one single medium, The Dallas Morning 
News. 


In DETROIT, Michigan 


The friendly Free Press is the advertiser’s basic 
buy in America’s $8-billion Motor Empire. Be- 
cause it’s the only morning daily in the Detroit 
area’s booming 17-paper market, you see the 
friendly Free Press everywhere! 


In ELGIN, Illinois 


When a newspaper delivers more papers in its 

hometown than there are homes, and blankets 

immediate Elginarea communities to boot, that’s 

mass coverage .. . the kind that’s made The 

— Daily Courier-News dominant in its mar- 
et. 


In FORT SMITH, Arkansas 


Pure Fort Smith coverage! Southwest American 
—Times Record reach 102% all city zone dwell- 
ing units. City zone market 61,682! Fort Smith 
covers western Arkansas, eastern Oklahoma. 
Total city and retail trading zone population 
321,859. 


In GRAND JUNCTION, Colorado 


In Newspapers there is space enough and time 
enough. The Daily Sentinel enters 92% of Grand 
Junction homes and patiently waits until each 
occupant has the time and inclination to read 
your advertising. 


In GREENSBORO, North Carolina 


The Greensboro News and Record .. . only medi- 
um with 93% coverage of the South’s first 
metropolitan market in per family sales . . . also 
the dominating sales influence in the A.B.C. 
trading area and half of North Carolina. 


In GREENVILLE, South Carolina 


There’s only one medium giving effective cover- 
age in South Carolina’s best market. It’s The 
News-Piedmont, with 96% of its circulation 
concentrated in the A.B.C. retail trade zone, 
a richest, most compact RTZ. in South Caro- 


In HAMMOND, Indiana 


The thriving, concentrated and contiguous Ham- 
mond-East Chicago market reads The Hammond 
Times daily—over 85% family coverage in its 
prosperous city zone of 217,700 population, 
50,403 A.B.C. circulation daily—more than four 
out of every five homes! 


In HARTFORD, Connecticut 


—and the Connecticut River Valley ... Nothing 
covers this booming area like The Hartford 
Courant daily and Sunday. Daily Courant is 
New England’s largest morning, and the Sunday 
Courant is New England’s second largest Sun- 
day paper, both excluding Boston papers. 


In LANCASTER, Pennsylvania 


The 80,000 current daily circulation of the Lan- 
caster New Era-Intelligencer Journal guaran- 
tees advertisers that their message will appear 
before 97% of all the families comprising the 
wealthy, diversified Lancaster market. 


In LOUISVILLE, Kentucky 


Nobody but nobody reaches people like news- 
papers... especially in this major market where 
one daily newspaper combination reaches 99% 
of the people. Courier-Journal and Louisville 
Times circulation has kept pace with the city’s 
spectacular population and economic growth. 


In LOWELL, Massachusetts 


Lowell and 19 other communities (192,146 pop- 
ulation) comprise the North Middlesex County 
market where annual family expenditures ag- 
gregate $229,000,000. Here The Lowell Sun and 
market success go together. You can’t have one 
without the other. 


Answer 


In LUBBOCK, Texas 


The only way to cover the growing Lubbock 
market is with the Lubbock Avalanche-Journal 
—the only medium of advertising that matches 
its coverage precisely with the market area, 
without waste, dead spots, or fringe dissipation. 


In MIAMI, Florida 


—Newest of the country’s 20 select Billion-Dol- 
lar Markets, The Miami Daily News outpaces 
this fabulous city in rate of growth. With 91% 
circulation in Miami’s Retail Trading Zone, the 
News is a must for advertisers after big business. 
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| ically everybody in a market. 


rf 


In MOLINE-ROCK ISLAND, Illinois 


Nine out of 10 homes in Rock Island County 
(metropolitan area of these Illinois cities of 
over 140,000 population) subscribe to the Dis- 
patch or Argus. That’s the reason advertisers 
annually buy over 11-million lines of advertising 
in each newspaper. 


In MINNEAPOLIS, Minnesota 


No other advertising medium can match the 
coverage of The Minneapol:s Sunday Tribune: 
94% of Minneapolis homes, 63% of Minnesota 
homes and nearly half of all the homes in the 
31% state Upper Midwest Market. 


In MUNCIE, Indiana 


The Muncie Star and Muncie Evening Press 
saturates its area. For example, there are 27,308 
occupied dwelling units in Delaware County, 
including Muncie, and the Star and Press’ com- 
bined circulation in Delaware County is 28,962. 


In NEW ORLEANS, Louisiana 


In the city zone Publication Research Service 
reports 79% of persons 15 years and older regu- 
larly read the daily Times-Picayune States. Tops 
in wide area outside city, too. For instance, 
offers no less than 20% coverage of households 
daily in 16 counties outside m. a. 


In OGDEN, Utah 


“Blanket coverage” aptly describes the Stand- 
ard-Examiner’s circulation in the Ogden area. 
With 92% penetration in Weber County and 
78% in the trading area, it’s the one mass medi- 
um in this prosperous, growing market. 


In PEORIA, Illinois 


Everybody reads newspapers, and practically 
everybody in metropolitan Peoria reads the 
Peoria Journal Star (daily circulation ratio-to- 
homes is 98.3%). 13-county Peoriarea is also 
effectively covered by the Journal Star with 
total daily circulation in excess of 100,000. 
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In PHOENIX, Arizona 


Circulation of The Phoenix Republic and Gaz- 
ette exceeds the number of households in the 
Phoenix metropolitan area with more than half 
Arizona’s retail business. No other medium 
offers more than a fraction of this coverage. 


In PORTLAND, Maine 


Sixty-two per cent of Maine’s population, pro- 
ducing 65% of the total income, are yours ex- 
clusively with the Portland Press Herald Eve- 
ning Express—the newspapers which also blan- 
ket the nation’s top 75,000-150,000 test market. 


In PROVIDENCE, Rhode Island 


The Providence Journal-Bulletin puts your ad- 
vertising into all the homes of A.B.C. Provi- 
dence, and eight out of 10 homes in the entire 
state. Newspapers are as close to everybody as 
you can get. 


In SHREVEPORT, Louisiana 


The Shreveport Times and Shreveport Journal 
blanket 82% of metropolitan Shreveport homes 
with unduplicated circulation. In 11 north 
Louisiana parishes coverage of homes exceeds 
40% giving top saturation in the nation’s 92nd 
ranked metropolitan market. 


In SOUTH BEND, Indiana 


Reaching everyone in South Bend is no problem. 
The South Bend Tribune reaches 100% of the 
families in South Bend and Mishawaka, 96% 
of the families in South Bend’s metropolitan 
area, and 67% of the seven-county retail trading 
zone every day. 


SRT NR NRT 


In RALEIGH, North Carolina 


You can sell metropolitan Raleigh (population 
136,450) plus 32 other “Golden Belt” Counties 
with the Raleigh News and Observer-Raleigh 
Times. Big market makes nearly one-third of 
North Carolina’s retail sales. M&E, 137,586. E&S, 
147,632 (ABC 3/31/55). 


In ROANOKE, Virginia 


Politically, Virginia is one state. Geographically, 
Virginia is two states. “West of the Line” Roa- 
noke is the only “big city” for more than 1,000,- 
000 people. Only The Times and The World- 
News cover western Virginia. 


In ST. JOSEPH, Missouri 


You get over 92% coverage of A.B.C. city zone 
by the St. Joseph News-Press and Gazette 
(March 1955 A.B.C.) Not even any other news- 
paper reaches 8% of these homes in Missouri’s 
third largest city. 


In SAN BERNARDINO, California 


The San Bernardino Sun-Telegram blankets its 
area like the sun. Coverage—city zone, 114,764 
population—one paper for every 3.5 persons. 
City and retail trading zone, 225,426 people— 
one paper for every 5.1 persons. 


In SPOKANE-INLAND EMPIRE 


The Spokesman-Review and Spokane Daily 
Chronicle newspaper trucks travel better than 
80,000 miles a week, assuring home delivery 
service to over 160,000 families in more than 
500 cities and towns. 


In WASHINGTON, D. C. 


Seven out of 10 families in the Washington city 
zone are reached by The Washington Post and 
Times Herald, with three out of four copies in 
the city and retail zone home-delivered. 


In WATERLOO, lowa 


The Waterloo Daily Courier has in excess of 
100‘% coverage in the metropolitan Waterloo 
area. Advertisers using the Courier get 83% 
coverage in 15 counties plus a sales volume that 
continues to reach new highs. 


In WAUKEGAN, Illinois 


Waukegan’s new city zone population, from 
A.B.C. (par. 28), is 63,579, a 26% increase over 
1950. Waukegan families have an average in- 
come of $7,095 annually. Nine out of 10 read the 
city’s most effective medium, the Waukegan 
News-Sun. 


PERS-—Invariably! 


In SANTA ROSA, California 


Population 17,929; Press Democrat 6-month 
circulation average 28,590 daily, 29,476 Sunday. 
Reason? 97.6% city zone saturation, solid cover- 
age of wealthy Sonoma, Lake, Mendocino Coun- 
ties. 


In WICHITA, Kansas 


One newspaper—The Wichita Eagle goes into 
over eight out of every 10 Wichita homes. No 
other advertising medium affords this type of 
saturation coverage of the prosperous and 
growing Wichita market, 
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Pie in the sky (Over Green Bay) 


s Take the Press-Gazette. Get the whole pie— 

the half billion dollar* Green Bay trading zone. 
Extra big helpings: undivided audience 

undivided attention. Down *> earth results at 

a rock bottom milline rates. Just 1 medium 

does it, the Green Bay Press-Gazette. 


*$450,000,000 annual wholesale-retail sales. 
Phil McClosky, Manager, General Advertising. 


Be Number 1 in GREEN BAY 
Buy the PRESS-GAZETTE 


Green Bay, Wisconsin 


Advertising Age, November 14, 1955 


Harry Smith Elects Bonner 


Harry W. Smith Inc., New York 
and Chicago, technical publicity 
and technical literature specialists, 
has elected Michael K. Bonner v.p. 
and general manager. Mr. Smith 
joined the company in 1949. The 
company has instituted a new 
“counseling only” service, but will 
continue its complete counseling 
and follow-up program as well. 


WSUN-TV Increases Rates 

WSUN-TV, St. Petersburg, Fla., 
has increased its national rate 
20%, effective Nov. 1. The station, 
which operates on Channel 38, 
claims 100% u.h.f. conversion for 
its area. 


WABC-TV Names Stamler 

Joseph Stamler, who has been 
an account executive with WABC- 
TV, New York, for three years, has 
been named sales manager of the 
station, succeeding Lawrence L. 
Wynn. 


HEIGHT: 
1685 feet above 
est structure in Texas) 


POWER: 
316,000 watts 


VERS: ae 
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ranking Metropolitan Market an 
i a. 
its rich surrounding trade a 
TARGET DATE: “MID-DECEMB 
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average terrain (tall- 


BONUS S . 
Programming designe 
for the Market” 


WHICH MEANS: 
To sell this rich market y 
is WFAA-TYV, Dallas 


our only buy 


P "RALPH NIMMONS, Statiow Mandgerae™ 


| a TEDWARD PETRY & CO. National Representative 
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Coming 
Conventions 


*Indicates first listing in this column. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Institute, 
Biltmore Hotel, New York. 

Nov. 14-16. Public Relations Society of 
America, annual national conference, Am- 
bassador Hotel, Los Angeles. 

Dec. 2-3. Midwestern Advertising Agen- 
cy Network, last quarterly meeting and 
account executive workshop, Drake Hotel, 
Chicago. 

Dec. 4-7. Outdoor Advertising Assn. of 
America, 58th annual convention, Hotel 
Sherman, Chicago. 

Dec. 27-29. American Marketing Assn., 
winter conference, Hotel Roosevelt, New 
York. 

Jan. 21-22, 1956. Advertising Assn. of 
the West, midwinter conference, Paradise 
Inn, Phoenix, Ariz. 

*Jan. 22-25, 1956. Newspaper Advertis- 
ing Executives Assn., annual meeting, 
Edgewater Beach Hotel, Chicago. 

Jan, 29-Feb. 1, 1956. National Advertis- 
ing Industries Exposition, Morrison Hotel, 


Chicago. 
Feb. 9, 1956. Associated Business Pub- 
lications, annual midwest conference, 


Edgewater Beach Hotel, Chicago. 

Feb. 24-25, 1956. Northwest Daily Press 
Assn., 37th annual meeting, Radisson Ho- 
tel, Minneapolis. 

March 1, 1956. Associated Business 
Publications, annual eastern conference, 
Roosevelt Hotel, New York. 

April 8-12, 1956. National Business Pub- 
lications, spring meeting. The Homestead, 
Hot Springs, Va. 

April 15-19, 1956. National Assn. of Ra- 
dio and Television Broadcasters, 34th an- 
nual convention, Conrad Hilton Hotel, 
Chicago. 

April 15-21, 1956. National Brand Names 
Week. Annual Brand Names Day dinner, 


April 18. Waldorf-Astoria Hotel, New 
York. 
April 27-29, 1956. Advertising confer- 


ence sponsored by the University of 
Michigan, Ann Arbor. 

May 14-16, 1956. National Newspaper 
Promotion Assn., 26th annual convention, 
Hotel Cleveland, Cleveland, O. 

May 24-27, 1956. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 

*June 10-13, 1956. Advertising Federa- 
tion of America, annual convention. 
Bellevue-Stratford Hotel, Philadelphia. 

June 20-22, 1956. American Marketing 
Assn., spring conference, William Penn 
Hotel, Pittsburgh. 

June 24-28, 1956. American Newspaper 
Classified Advertising Managers Assn., 
36th annual convention, Long Beach, Cal. 


June 24-28, 1956. Advertising Assn. of 
the West, 53rd annual convention, Los 
Angeles. 


*July 1-4, 1956. Newspaper Advertising 
Executives Assn., summer meeting, Em- 
press Hotel, Victoria, B.C. 

*Aug. 24-28, 1956. Mail Advertising Serv- 
ice Assn., 34th annual convention, Drake 
Hotel, Chicago. 

Sept. 23-25, 1956. Advertising Federa- 
tion of America, Tenth District conven- 
tion, Shamrock Hilton Hotel, Houston. 

*Oct. 11-13, 1956. Pennsylvania Publish- 
ers Assn., annual convention, Bellevue- 
Stratford Hotel, Philadelphia. 

Oct. 18-19, 1956. Audit Bureau of Cir- 
culations, 42nd annual meeting, Drake 
Hotel, Chicago. 


DuFine-Kaufman Adds One 

DuFine-Kaufman Inc., New 
York, has been appointed to han- 
dle advertising and public rela- 
tions for the National Assn. of 
Auto Trim Shops, which repre- 
sents more than 7,500 trim shops 
specializing in auto seat covers 
and convertible tops. National, 
regional and local campaigns, 
using radio, tv, newspapers and 
magazines, are being planned. The 
association formerly handled its 
own advertising. 


Smith & Hollyday Adds Zander 

Smith & Hollyday, West Coast 
publishers’ representative with of- 
fices in San Francisco and Los 
Angeles, has incorporated, with 
David W. Zander, Los Angeles 
manager, acquiring an interest in 
the firm as a principal. Other prin- 
cipals are William Blair Smith in 
San Francisco and Hughlett Hol- 
lyday Jr. in Los Angeles. 


‘U.S. News’ Expands 

U.S. News & World Report has 
expanded its Cleveland and Phil- 
adelphia offices with moves to 
larger quarters in their present 
buildings. The Cleveland office is 
now in Suite 417 at 1501 Euclid 
Ave. In Philadelphia, the sales 
staff will be located on the 15th 
floor of the Girard Trust Bldg., 
beginning Nov. 11. 
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...BUT JUST ABOUT EVERYBODY ELSE WILL! 
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If you have trouble identifying these people there 
are more than 40 million of your fellow citizens 
who can do it for you. 


Each of them became famous faster perhaps than 
anyone else in history. Outside the intimate circle 
of their families, friends and neighbors no one had 
ever heard of any of these people until a Tuesday 
night at 10 o’clock. Thirty minutes later each of 
them was known throughout the United States. 


They became famous so fast for one reason—the 
phenomenon of television, and more specifically, 
a phenomenal television program. 


Today television is the shortest distance between 
obscurity and fame. This popularity applies not 
only to people, but to the products they use and 
the companies that manufacture them. 


Many of these companies are convinced that CBS 
Television is the quickest path to popularity in 
all television. They know that day and night CBS 
Television broadcasts the majority of the most 
popular programs. They know too, that on the CBS 
Television Network they can reach their custom- 
ers at a far lower cost per thousand than on any 
other television network. These facts may help to 
demonstrate why the largest single advertising 
medium in the world today is CBS TELEVISION. 
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are active 
sportsmen who 
can afford to 
buy the best! 


With median personal 
incomes of $6,740, Elks are 
financially able to indulge 

in their favorite sports. 


58% fish - 41% hunt 
7% skeet or trap shoot 
33% play golf - 24% other sports 
Sports equipment advertised 
in The Elks Magazine will sell 


this man market of 1,065,630 
Elks (ABC Dec. 31, 1954). 


Largest circulation 
of any fraternal magazine! 


MAGAZINE 


New York * Detroit * Chicago * Los Angeles 


Dodge Contest 
Offers Winners a 
Car a Year for Life 


NEw York, Nov. 8—A new car 
every year for the rest of your life. | 

This is what is being offered by 
Dodge division of Chrysler Corp.) 
in a contest launched to support, 
the National Safety Council’s ac-| 
cident prevention program. Would- | 
be new car owners can enter the) 
competition by turning in a three | 
to ten word safety slogan at any, 
‘Dodge dealer before Nov. 28.) 
Contestants must be licensed 
drivers 21 or older. 

Each week for four weeks the | 
writers of the three best slogans) 
will be flown to Los Angeles to 
appear in an elimination quiz on 
the “Lawrence Welk Show” on 
ABC-TV. The on-the-air quiz will 
be made up of questions prepared 
by the safety council. Each week’s 
winner will get a new car every 
year as long as he lives. The two 
runners-up will be consoled with 
a ’56 Dodge hardtop. 


| 
| 


California Brewers Elect 


The California State Brewers 
Institute has elected Eugene S. 
Selvage, president of Lucky Lager 
Brewing Co., San Francisco, its 
| new president. Election of Mr. 
‘Selvage denotes return to a for- 
'mer policy of choosing the insti- 
tute president from within the 
ranks of the brewing industry. 
George Ososke, who has been 
serving temporarily as president, 
was named executive secretary. 
The institute also has _ elected 
Pabst Brewing Co. and Hamm 
Brewing Co. as members. 


FAMILIES THAT HAVE 
BUYING POWER. 


IN MISSISSIPPI 
Fit AL wn circuration — anv wit 


THE LOWEST MILLINE RATE. 


ea 
Fixat IN COVERING OVER 2% TIMES 


MORE OF THE MISSISSIPP! MARKET 
THAN ANY OTHER PUBLICATION. 


Z 
Finat IN PROVEN SALES POWER WITH 


MOST 


Advertising Age, November 14, 1955 


Getting Personal 


Family, friends and associates of Eugene Meyer, chairman of 
the Washington Post and Times-Herald, surprised him Oct. 31 by 
announcing that they have raised $300,000 in honor of his 80th 
birthday, to establish a chair of medicine in his name at George 
Washington University. News of the endowment, which is expected 
to increase further, was announced at a birthday luncheon at- 
tended by more than 700 persons, including the members of the 
Washington Adclub. The guest list was heavy with national and 
world leaders, including Vice-President Richard Nixon, and vir- 
tually the entire cabinet, Supreme Court and diplomatic corps. 
His long public service as a philanthropist, banker, publisher and 
government official was reviewed by Chief Justice Earl Warren, 
who said: “His life has been so spacious and has branched and 
flared in so many directions that it would be difficult to portray 
it as a whole”... 


> ig 


BEAUTY WINNER—Albert Hailparn, president of Einson-Freeman Co., 
and his wife at a fete in Cannes, where Mrs. Hailparn won the Grand 
Prix d’Honneur as the most beautiful driver of the most beautiful 
car. The car standing with them is a Bentley, owned by 


Henry Smeets, Amsterdam lithographer who is Einson-Freeman’s 
European licensee. 


Anne Nelson, director of business affairs, CBS Radio, Holly- 
wood, is the mother of twins, a boy and a girl, who arrived on 
Oct. 28. The father, Harmon O. Nelson, is radio-tv director of 
Stromberger, LaVene, McKenzie, Los Angeles agency... 

Dick Stevens of the media department of Young & Rubicam, 
Chicago, and his wife, Dorothy, have another red-headed boy, who 
has been named James Goodrich. The baby was born on Nov. 1... 

It’s a son, born Oct. 21, for Thomas B. McFadden, v.p. of NBC 
Spot Sales... 

Before you can say “Jack Robinson,” it may take 25 years. Any- 
how, last week Kudner Agency, New York, honored its Jack A. 
Robinson, head of the mechanical production department, with an 
engraved wristwatch and a luncheon at the Stork Club on his 
quarter-century anniversary with the company... 


NEXT STOP, FLORIDA—Kenneth S. Howard (right) accepts a plaque ‘ 
marking his retirement from the G. M. Basford Co., New York in- ; 
dustrial advertising agency. Fred Adams, agency president, makes 
the presentation. Mr. Howard joined Basford in March, 1943, as a 

copy contact man and creative writer. { 


Edward A. Spitz, publisher of Guest Informant, San Francisco, 
has left for a two-month survey trip of Europe. He plans to add a 


European section to Guest Informant, a hard-cover pictorial and 
editorial book distributed through hotels in the West and in trains { 
and planes. His trip will take htm through England, France, Ger- 
many, Italy, Spain, Austria and Switzerland. He will be accom- | 
panied by Mrs. Spitz and their son, Harold, manager of the mag- 
azine, who will leave the group to be married in England on 
Nov. 20... 

William Laurie has been elected treasurer of the Colgate Club, 
New York chapter of Colgate alumni. He’s a space salesman for AA , 
and Industrial Marketing... 
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MARGARET'S ROMANCE FACES TROUBLE | 


Hew Princess Iedied Realm, Wor Her Maa: Rack Pas ve | 
CHIC AGO DAILY NEWS = Se 


SPELL ai 
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CHICAGO DAILY NEWS eirculation for the six months , 


ending SEPT. 30, 1955 was 7 
UP 22452 DAILY | 


UP 35,201 SATURDAY 


OVER THE SAME PERIOD IN 1954 Source: As filed with the 


Audit Bureau of Circulations, 
subject to audit, 


Fos eee 


. 
Neate 1 Seer ear, 


Daily Saturday 


65 598 802 = 95 607,757 
154 576,350 = in4 572,556 


This increase in daily circulation includes a growth of more 
than 20,000 in Chicago and suburbs. The 1955 daily circula- 
tion is up more than 40,000 over 1953 in Chicago and suburbs. 
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A growing newspaper is a selling newspaper 


CHICAGO DAILY NEWS 


+ Chicago's GROWING Newspaper 


a CHICAGO NEW YORK MIAMI DETROIT ATLANTA SAN FRANCISCO LOS ANGELES 
"i Daily News Plaza 45 Rockefeller Plaza 200 S. Miami Ave. Free Press Building 933 Healy Building 703 Market Street 1651 Cosmo Street 
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Colgate, Borden, Filbert and Reily Form 


Missouri Press Assn. Elects 
Joe M. Roberts, DeKalb County 


Premium Associates, Successor to Octagon Herald, Haysville, has been elect- 


JERSEY City, Nov. 9—Colgate- 
Palmolive Co. has formed Pre- 
mium Associates Inc., a new or- 
ganization to take over functions of 
the Octagon Premium Plan, one of 
the largest cooperative coupon- 
redeeming operators in the coun- 
try. The new company will be 
owned jointly by Colgate, the Bor- 
den Co., J. H. Filbert Inc., Balti- 
more manufacturer of Mrs. Fil- 
bert’s margarine and mayonnaise, 
and William B. Reily & Co., New 
Orleans tea and coffee house. 


1 as : ‘ _ed president of the Missouri Press 
mium Associates with it, as they Assn Other new officers include 


have done in the past with Octa- w. 1, Simpson, Holden Progress, 
gon. Distribution of house-to-house | 
folders will be continued by the | ty Record, Boonville, 2nd v.p.; Mrs. 


new organization along the lines Paul Gould, Summitt Journal, re- 
established by Octagon. 


ist v.p.; E. J. Melton, Cooper Coun-_ 
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abod The Saturday Evening Post, This 
Cluett. Pe Y | Week Magazine, Time and nine 
Ads Say Fashion independent Sunday supplements. 
Is Male World Too 


|Special Valentine and Father’s Day 

promotions also are planned. 
New York, Nov. 9—“Fashion— |" Arrow boy’s wear will be adver- 

a Man’s World, Too” is the theme |tised in Scholastic Junior and 

of an intensive Arrow campaign | S¢"tor. 

gace4 The trade campaign tentatively 


Headquarters of the new or- 
ganization will be established Jan. | 
1 in its own building, at 487 Broad | 
St., Newark. The entire staff of the 
present Colgate premium depart- 
ment will be taken over by Pre- 
mium Associates. 

The growth of premiums in the 
past few years, as well as plans for 
territorial expansion, necessitated 
formation of the new company, a 
Colgate spokesman said. The new 
company will handle all coupon 
redemptions for the four owner 
companies as well as for other co- 
operating companies. The new 
group will continue the 49 pre- 
mium stores and the 1,500 pre- 
mium distributors of the Octagon 
plan. 


s Within the past few months the 
Octagon Premium Plan was ex- 
tended to 11 West Coast states, 
and further extension is being 
planned in the Midwest after the 
first of the year. The original plan 
has been in operation for 60 years. 

Cooperators in the present Octa- 
gon setup and the products that 
are expected to be included in the 
new one include Colgate-Palm- 
olive Co. for Octagon and Kirk- 
man soap products, Borden Co. 
for evaporated milk, William B. 
Reily & Co. for Luzianne coffees 
and teas, J. H. Filbert Inc. for 
Mrs. Filbert’s margarine and salad 
Brown & Williamson 
Tobacco Corp., for Raleigh cigarets, 
Rival Packing Co. for Rival dog 
and cat foods, Rumford Co. for 
Hearth Club baking powder, Corn 
Products Refining Co. for Linit 
liquid laundry starch, V. LaRosa & 
Sons for LaRosa Grade A maca- 
roni products, Schuck] Co. for 
Rancho soups, Circus Foods Inc. 
for Circus salted nuts, Langendorf 
United Bakeries Inc. for Langen- 
dorf cookies, 


@ Officers of the newly formed 
corporation are: James W. Reily 
Jr., president of William B. Reily 
& Co., president; John M. David- 
son, formerly with Colgate-Palm- | 
olive Co., exec. v.p. and general 
manager; Harold G. Karn, also 
formerly an officer of the Colgate 
premium department, v.p. The of- 


fice of secretary-treasurer is still 
to be filled. 

While no advertising is contem- 
plated immediately, AA was told, | 
it is possible that some may be | 
undertaken in the future. Individ- | 
ual member companies will do 
product advertising and tie in Pre- | 


FREE OFFER 


If you're a rated concern, and response to your 
latest mail-sales effort was not as expected, send 
me complete mailing for new kind of analysis | 
based on human reflexes. This FREE analysis may | 
save you many dollars on your next mail-sales | 
letter or advertisement. 


| 

NO COST — NO OBLIGATION 
Just tear out this offer. Hand to your secretary. 
Tell her to send sample mailing today. This FREE | 
offer void after Nov. 30. Mail the material you | 
want analyzed to 


JAQUES, Mail-Sales Specialist 
Tall Pine Farm, Wrentham, Mass. 


Durstine Names Norman 


Winston Norman, formerly man- 
ager of Gene K. Walker Co., San 
Francisco agency, has been named 
creative account executive of Roy 
S. Durstine Inc., San Francisco. 
Mr. Norman also has been with 
Foote, Cone & Belding. 


cording secretary, and E. E. Swain 
Jr., Kirksville Express, treasurer. 


Platz Joins Ad-Service 

Wallis G. Platz, formerly pro- 
duction manager of Rutledge & Lil- 
ienfeld, St. Louis agency, has 
joined the sales staff of Ad-Serv- 
ice Engraving Co., St. Louis pho- 
toengraver. 


slated for the first six months of 
1956 by Cluett, Peabody & Co. 
Copy emphasis is on new colors, 
lightweight fabrics and styling. 
Both the Arrow general line 
(shirts, ties, “pocketchiefs”’) and 
its casual wear (shirts, bathing 
trunks, beach jackets, slacks) will 
be promoted in color and b&w full 
and half pages in Esquire, Life, 


‘calls for insertions in the Daily 
| News Record, Men’s Wear, Depart- 
ment Store Economist, Merchants 
Trade Journal and Esquire’s Ap- 
parel Arts. 

Dealer portfolios include ad pro- 
grams, newspaper mats, counter 
display ideas, consumer mailing 
pieces, monthly promotion displays 
and scripts for radio and tv spots. 


good spot 
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Florida Court Rules Bystander Can't Incur | 
Damage When Shown on TV at News Scene 


MIAMI, Nov. 8—In the first case 
of its kind in this state, the Florida 
supreme court has dismissed 
a $500,000 damage suit brought by 
John Jacova, a Miami Beach 
investment broker, against the 
Southern Radio & Telvision Co., 
operator of Miami tv station 
WTVJ. 

The case threw some light on the 
question of whether an individual 
photographed in the immediate vi- 
cinity of an area where a news 
event was taking place can or can- 
not recover damages from a tele- 
vision station for invasion of pri- 


vacy. | 

Mr. Jacova had sued the station | 
for alleged damage to his reputa- | 
tion because of a telecast showing 
him at a Miami Beach hotel cigar | 
shop counter in the course of | 
a visit by raiding state and fed- 
eral officers looking for evidence 
of gambling. 


® The picture was taken on the 
night of Jan. 3, 1954, during the 
filming of the night activities of 
raiding officers. It was shown the 
next day on the “Renick Report- 
ing” news telecast. 


= 


In the telecast, Mr. Jacova was court recognized “that a television 
shown being questioned by offi- newscaster must, like a newspaper 
cers who were looking for big- reporter, attempt to get before the 
time gamblers. Though Mr. Jacova public today’s news today.” 
was not arrested, he maintained 


he had been represented as a Gratzol Si 
gns Boosts Fodge 
_gambler and that he had been Paul J. Foden Mee bets: abiend 


om — me | ggucunerg general manager of Otto Gratzol 
Signs Inc., South Bend, Ind. For 
Judge George William Herin ruled the past four years he has been 


that the plaintiff failed to state a irectes 60 Gamma et te She 


ig of action in a defamation | utdoor advertising company. 


Justice B. K. Roberts, who wrote 
the unanimous opinion of the su- Bangor Launches S.E. Club 
The Sales Executives Club of 


preme court, said he had been un- 
able to find a previous ruling by | Bangor, Me., has been organized. 
any state court on the point at) Rudolph O. Marcoux, v.p. and 
issue. ‘business manager of W-Two, 

He said in his opinion that the | Bangor, has been elected president. 


fo he in! 


flow bull sure” is no sales policy for 

an advertiser who wants to go places fast. 

Far better to hop aboard the fastest-moving, most 
effective medium there is—spot television — and 


ride it for all it’s worth. 


That’s exactly what the General Baking Com- 
pany did when it wanted to introduce Grossinger’s 
Rye Bread in the Philadelphia market. Grossinger’s 
was unknown there, and local brands were firmly 
established. How to move in fast? On BBDO’s 
advice, the client bought a Twelve Plan schedule 
on WCAU-TV. And what happened then? To quote 
BBDO’s own words: “In five weeks we hit the 
sales quota we had expected to achieve in 13 weeks. 
After seven weeks we passed all other rye breads 
and moved into first place in the market.” And... 
at a cost per thousand viewers of only 31 cents! 

No fable this. It's another true case history 
which illustrates so well why more than 300 
national spot advertisers are currently using sched- 
ules on one or more of the 12 television stations 


(and the regional network) we represent. 


Good spot to be in! 


CBS Television Spot Sales 


Representing: WCBS.1V New York. WCAU-TV Philadelphia, 


WToP-TV Washington, WBTV Charlotte, WBTW Florence, 
WMBR.TV Jacksonville, WXIX Milwaukee, WBBM-TV Chicago, 
KSL-TV Salt Lake City, KGUL-TV Galveston-Houston, KOIN-TV 
Portland, KNXT Los Angeles,CBS TELEVISION PACIFIC NETWORK 


W. S. (SI) MOWAT has been named 

account service manager in the 

Montreal office of McCann-Erick- 
son, a new position. 


Frank Joins ABC-TV 

Perry B. Frank Jr., previously 
with DuMont, has joined the tv 
network sales department of 
American Broadcasting Co., New 
York. 


oe 
nine new Seale 


TYING STRING SEALED IN WITH EACH BALLOON 
@ MORE APPEALING as giveaways in 
shiny cellophane. 
® TOPS for In-the-Box Premiums. 


@ WITH IMPRINTS or without, all 
sizes and shapes of balloons 
can be sanitary-sealed. 


© 2, 3 or MORE balloons can be 
sealed in one sanitary . 


@ LOWER COST and more attractive 
than other balloon packaging. 


Write Today 
For Details 
and Prices 


The Oak RuBBER CO 


220 Sycamore = Ravenna, Ohio 


TORN Sp). Me.” a0) BN Jl es EAS SAS OES Ts Sa ee JC NK cee glare Ob PIRI T eam Ss Ac? anremel Siar Mem ai nag gee, F that Ma ps ey NY ee A Gaetan We kk ep oe ee et Pe eT tke oe oO ta tale ry 
7 ER hc Bi eh f 5 APR gO Les ee Sati, ute gee Be a tan Eye te ce Pe ata ao as era ic BOPP ig Ge yO a oe ale erage cp tes So * Ey eae tes A gre a ee Agia. ae ee 
A Wh gaye tn 2 Ps at " Sehr mae teers ie” sere Tigo ie gS Aaa oe age J - Ki . ¢ 4. i a ads B ys le - fe. ‘i Pz" % 1 y's a | hg i, a 
” “at A aster Rion cute oe . . 4 t ian bo sh ay - : * - : & ‘ Jobe. t 
Ae * 5 . 
“fs is 
is : Aan 
. re 39 ahs 
ci . . Fo. Ae 
” , af 
7 oa” Coe Be ear ow 
of Te oe er ars , 
* ¢ Aeaeemee sae : See 2 5ee 
, —— rere be 
: eee : a . oe ue 
Pin Spetigona ae. : ‘ t 
Fife 2 i | 3 . oa 
cat Ei Sy a cg a sa Becie 
ie ; ‘, aie cee ee... cee 
| ¢ aia ‘ae —— = 
a a — ee e. q * ce a 
e si ie ee Bs 3 me ae 
: . & 2 or : i 
iZ ES tae - ud a a ee F - eo 
: | -° as ee at 
oo ®: pa . Bk _ 
pe eS ei Se ae oe ae 
as i ras oh = tao a i 
; ee ee ye at aa te 
7 eee Wek, 8: eee 
L 1 en ae ae. = 4 Pes 
ee ee " 
Ma ie ae 4 
oe 
| ee 
we ; 
Pra TE ee _______ ae 
* ee 
ha if 
ba er 
es rie 
bi oe 
fi aS ‘ 
Re ee ee tie 
By. a, 
ae “é Jets 
re i" e ey 
; * ——— rs Z@ 
a = ——— 
4 -— > == i 
- — oe 
= wm SS 
% = 
| ee Zz 
‘ Z 
‘ Z 
¥ bz 
‘ | .- give them 3 
eee) : 
ange 
aoe ~ 
— A 
i A Aire 
Eh H ng 
mil “, ; 
= c 
ae 
ne 4 } 
; KS 
N 3 
ae | (P 
ae ‘ 
ies | 
* i 
; ‘en i 
ce 4 i fae 
Eo ee d > 2 ae 
vt 4) ’ : y ¥en ti 
aes y eG \ ; te 
= = 4 c, 4 : 5 : 
+t wares j fie 3 a ; y 
y ; a % 4 
. fi > , i y } ; ag 
- thi eu se x r : . 
ar if = ‘ j les Be b> oa ; : 7 
— j i ‘a 3 * aaa (7 a é a 
ees . Px a ) ss aa a *. o ai a bated. ; 2 ry . : i 
“a eo i i oft eee 4 Bias ae ee x 4 sf 
ot —- . Saas y . b a ese | Ra) a : x _ 
we by Age § pee, fe ee ee a » F oe 
by em aon . } |i se , 3 ¥ —— > } ' ; = 
ee sai ged a (we ey <> eo d ; ae ics 
Reet se Ass Bie a cat} A ; * ie 
ou xia bec) bi ye - "7 * a e € ‘ —— 4 Dat see 
we Sez’ ; , @R P ee — | ¥ ig ; a 
os Se. wom aad | ie ee a) eel oe . r : 1 { ee 
? ‘ g; af a, 7 4 re eit ‘oe ogi. ~*~, x F re a » . mo De it : ; . 
, : > ae a 3 oe ee toes * Py a. ve aw te 23 3 p mel #s i ; 
: b ’ hb f 4 Pa Pat = : Dp. mS ‘S ——- a Ry a oS me j Sie: cee z \ i ) 
i we Ae? ahs » & a Oe | yy { . 
s P sath ole oc v sas 4 i a ee oan ae ae 2 
' ? : 3  ————— > 2 ge aati a 4 : ; 
a 4 ; ay . Bs see eee “n ¥ - L 2" ae P is i a oe ie vse 
ral r tne pes, bef a” ~ ip ' “y +g a “ Sines aes —— i , 
et Roe £ BO ed, ees . , “ Se ee ond 4 q + ¥, 
= A ee 4 a , be kg sh Kes 4y ' < f Hk he. ? % ees _ —_— c ‘i BS . $ M4 
al { ange is. 5 : i Be Hm BOT * : ; nae P y cade me | 2 aAMLS f | 
“a i" sel _ . se : he e* ee 0 ade $6 ee Sh til ig ie BY oot e . 
5 y 2. P Ps Pes 4 e i Se as ts ' ——* . 
ne a ' SE Se ieee, «re Ee Vt 4 i od in, e 
«Be eee Re ee a i 
3 \ “al ag Seo + & tags »* eRe Moke ‘ ea ees,” apes. * te ~ 5 
ra i maa ee Sars J 5 ae 4 “* be a Be Ras 7 . a” ee ; | 
ee Sag Chap Same ae ll alae is, ‘ I ll | : 
weg ge ; Fe: , ae lel i . Ae “’ * Ene SS es aie | | i 
. Tie ee se ay fo ° Pele di aad < , 
es s, Se £3 2% ; h OS 5 
t he ed ae & * ve 
ef o> Pals + =e s 
te ” oe oi 
7 a r ; j 
i 4 _ 
<9 = { ° ; 
“oan bg j 
es 8 > : 
et , 
A 0 - 
OM 
f | 
wii? 
tah . | 
eae | 
’ 4 j | 
—_ 
a =a 
: , : <The aries @ tot mao > : 
} = | 
a ie { | 
— . ee 
‘oh J q 
. 7. | 
NER { o 
eee ej 
ae wz a ' r a 
ia pe ale: : 3 : . ) Re, FP 7 Fs . ! = y . en 
i ees Ce hs ae NG ag dO pa MY 5 Tg oe ees ta ETS Gee ae hoe Meats Ast gM ene Sth, 52 8 Ree toe Bem e are Cee Me Cent BGs SAR Sse mee SUNN nee neem 
a Sek fe ae Pat Spy saad PLL. Raped eee te 17k ee ee ha. fencers iP pit a Shad hs ae ita ah oe eee gn Fa bir aah ab Ataw ek Jee sb ees Rie SSS De aR et rans eee eas Fe ree SA ares bg be 2) yr 
Pat Wes 3 ees erst phd ke PIR nn Sey ee ee Oe ee RC be ne Sek tet Re phe Md RL Pe ge ES TS Qh at fey Mange Rest nee Bam eter ¢trarar” dpmceetl a RRO ae oe 3 agah Meat et ee ighegl 2 CARs Se BNF ¢ 
ns aA NP GT hn ek i Ted a RO, he TAMER ea OS we et TS Rel BCU S 2 Ea aes Oe era I es eee a Fe ee. Pees Bele =, ae ey Sn aa natal Cha ere ver aoe, Se I Bien Sate pare i AGRON ae Ge ae ee, ho. 
pee ean Se re: = a ae on ee MASE ATs W. EI, fea ah £) PUG =F eh Ie “SER ee a penton gorge: Pic mp aa. ea ty tne pee =< rei een “ort — Fn : aaa ak pee eee os a we “ ag ma rs at on reprcme wad eo sis a Pa RN nS 8 RSS AA aN ore A 8 
eb Te ere — che eae Bt, ie ie ee ee a > a hg Sue TS Sule ae cae 4 Fe ans Ring ay ad I Be OE PK, eg Pes ae - es Rell”, FS or ate way, se See Bei ris eS: Lent: WED tok oe aE 7 eye. eth Be VaR orto ae les BY ee Say CO eR Cue ee a 
“ee aes, ee ge lh v2 Fees 7 ae a RPT AS ope BUBB EL te sc pat coe! See: ghee Salt ty Ee Re ane setae? a oe Sere, Ree Oa. dee Saee SEB at A ost s- Mece = ae ed 7 Roe alee te g ay 45 ae Dee “ng Rae. Se 


40 


Copper Group Uses 
16-Page Insert in 


‘Architectural Record’ 


New York, Nov. 8—What is 
reported to be the largest ad ever 
placed in the architectural press 
by a single advertiser is being run 
by the Copper & Brass Research 
Assn. in the November issue of 
Architectural Record to dramatize 
the use of copper and its alloys 
in building construction. It is a 
16-page insert incorporating a se- 
ries of spreads. 

The spreads feature consulting 
engineers, architects and builders 
—the men who buy and specify 
copper and its alloys. Each spread 
gives the opinion of well-known 
authorities about the advantages 
of these metals. 


Several problems presented 
themselves in preparation of the 
ad, according to J. M. Hickerson 
Inc., the association’s agency. 
Architectural readers know a good 
deal about copper and have been 
using it for years. So a fresh ap- 
proach was needed, not only to 
stimulate reader: interest but to 
remind readers that copper is still 
a new metal in the sense that it 
can be used in non-traditional 
ways. 


e The ad attempts to duplicate 
the distinctive colors of copper 
and its alloys (reds, golden tones, 
and near-oranges). In addition, 
and by contrast to the decorative 
values, utility is stressed in the 
text and graphically on the cover 
of the insert. The cover is a mon- 
tage of easily recognized building 
products. 


Oversize pictures, a newly de- 
veloped copper offset ink, bleed 
pages throughout and the four- 
color cover were designed to give 
high visibility and impact. 

The association’s sales message 
is surprinted over a metallic cop- 


METALLIC INK—This is the center spread in Copper & Brass Research 
Assn.’s 16-page section in Architectural Record. Like the seven 
other spreads it features a testimonial and copper-hued ink. 


Ad Fried Adds Two Accounts |Del-Tra Co., bakery equipment 

Ad Fried Advertising, Oakland’ manufacturer, and C. P. Hunt Co., 
and San Francisco, has been Oakland automotive equipment 
named to direct advertising for maker. 


Advertising Age, November 14, 1955 


Seagram Acquires 
Three Distilleries, 
But Not the Brands 


NEw YorK, Nov. 8—Distillers 
Corp.-Seagram Ltd. has acquired 
control of three distilleries and 
purchased 50,000 barrels of whisky 
from National Distillers Products 
Corp. for $6,000,000. 

Distilleries involved are: 


1. Montmorency Distilling Co., in 
Canada, which had been jointly 
owned by National and Distillers 
Corp. Ltd. It has been producing 
Dominion Ten, a Canadian whisky 
introduced into the U.S. market 
about two years ago by National. 
The brand has not had any marked 
success here. 

Seagram and Hiram Walker, 
with their V. O. and Canadian 
Club brands, have captured about 
95% of the Canadian whisky mar- 
ket. 


2. National’s Old Overholt Dis- 


tillery at Broad Ford, Pa. 


3. National’s Baltimore pure rye 
plant, at Dundalk, Md., via a long 
term lease. 


With these it purchased 50,000 
barrels of rye whisky. National re- 
portedly has had difficulty moving 
|straight rye. Seagram sells only 
blended brands and will use the 
rye acquired for blending. 

National, however, will continue 
to market Old Overholt as a 
bottled-in-bond rye and retains 
ownership of that label, as well as 
of Dominion Ten. Seagram, it is 
understood, plans to use the newly 
acquired plants for storage and 
warehousing purposes. 


Gene Walker Names Two 


Hallett T. Lawrence, recently of 
Griswold-Eshleman Co., Cleveland, 
has been named an account execu- 
tive with Gene K. Walker Co., 
San Francisco. The agency also 
has appointed Mrs. Lorraine Hen- 
ry Whitfield to the production 
staff. She was former production 
manager of Long Advertising, San 


Francisco. 


per tint block on each spread. The 
sales message itself is deliberately | 
low pressure. 

| 


‘Milwaukee Journal’ Rates Up 

The Milwaukee Journal has) 
issued a new rate card, effective | 
March 1, 1956. Base line rate will 
go from 65¢ to 70¢ daily, and 70¢ 
to 75¢ Sunday. The Sept. 30, 1955, 
ABC statement shows that the) 
newspaper’s daily circulation is. 
345,684—a gain of 6,152 over two. 
years. Current Sunday circulation | 
is 477,286—a gain of 13,672 over 
a two-year period. 


TEXAS COTTON 
GROWER WRITES 


“I accept your paper as a proven 
authority ... I have made money 
and saved money by being a sub- 
scriber to The Cotton Trade 
Journal.” 


CTJ must have helped considerably. 
This Texan now owns 3000 acres! But 
that’s not unusual. CTJ grower-ginner 
readers average 900 acres...BIG grow- 
ers are BIG buyers. Write for facts. Or 
better, write the Texan. We'll be happy 
to furnish his name. 


@ ESTABLISHED 1901 @ 
The Cotton Trade Journal 


HICKMAN BLOG., MEMPHIS, TENN. 


« 
‘ 


Prefttuecnrce 


A growing debate involving both advertisers and maga- 
zine men today in the fields of business, industry and 
engineering is whether the “new product publications” 
which have gone all-out to produce inquiries, and do 
produce them, are more important in an advertising 
budget than the traditional “influence” magazines 
which have been the backbone of non-consumer adver- 
tising for years. In the past five years a whole group of 
“chopped off tabloids”, as some call the “king-size 
format”, have made both strong gains and strong claims 
which have brought the “old-line” publishers up on 
their toes, with both fists swinging, as nothing else has 
since 1936 when publishers realized that the depres- 
sion could be cured. 


Sada PERIODS of our history have evolved product 
news papers in abundance. Product tabloids broke 
out like a rash in 1933. It was the first sign of improve- 
ment in a very sick industrial America. Of these, 23 
years later, two great tabloids still survive. The force 
that started them was the pressing need for manufac- 
turers to revive lost business... which need induced 
them to create thousands of new products, in a bid for 
business that succeeded. The need for product news, 
and the response that such papers provided, showed 
all too clearly that the depression-stunned, “old-line” 
publishers were neither alert to nor doing this job. 


Most of the specialized-to-an-industry product-news 
publications faded as the impelling need for news 
died out and market conditions stabilized. It is perhaps 
noteworthy that the two important surviving publica- 
tions were both newspaper-style, general-industry 
papers, so broad in their news coverage that there 
always seems to have been enough new products to 
report to all industry. 


History repeats itself! 


A New Epocu of product papers seems to have been 
clearly started by 1950. With the end of war in 1945 
(not counting Korea) again came a tremendous surge 
of industrial inventiveness as expressed in new pro- 
ducts. This was a definite and most favorable outcome 
of “post-war planning” and product news hit a new 
high which is still continuing. Once again, the “old-line” 
publications were “caught short” and did not swing into 
action vigorously on new product publishing. Many 
had serious backlogs of valuable material to be pub- 
lished which they could not issue before, due to paper 
limitations or government secrecy. 


In some cases it was a failure to realize that business 
wanted and needed this product news. This time, the 
new “rash of publications” generally adopted a “king 
size” format that could absorb any unit of advertising 
with extreme flexibility, and of course, a news style. 
Only a few appeared as tabloids—the rest making a 
concerted effort to resemble traditional magazines, 
even down to using “slick paper.” But the major effort 
was devoted to producing response, usually in the form 
of “information” request cards sometimes sneeringly 
referred to as “bingo cards” by the “old-line” publishers’ 
salesman. These same men, the writer among them. 
could not deny that the “bingo cards” had plenty of 
bing and go. 


Why news works! 


It Must Be Reauizep that when a product reaches the 
stage of being “news” it is ready immediately for sale 
or delivery. At this point, the type of selling to be done 
by advertising is of the “end-product” variety which 
lends itself most naturally to producing an immediate 
inquiry. 


* 


Many advertisers in traditional format publications 
have found that a new product type announcement 
would turn out to be quite productive in inquiries and 
orders. But the news type advertisement, which the 
advertiser feels he must use in the news style publica- 
tion, is not used as frequently in the “old-line” maga- 
zines. The result is to develop a habit in the reader. He 
realizes that product news advertising is news, and that 
he is expected to act on it. He does act accordingly be- 
cause he is only reading the magazine for that specific 
purpose. He reads with pencil in hand, or he doesn't 
read it at all. 


Why does not every publication do it? 


Propuct News papers have, in two eras, interpreted the 
needs of readers for this kind of news and supplied it. 
One may well ask, why did the strong and successful 
publishers, all well entrenched in their fields, fail to do 
this job? Some of them have done it with special new 
magazines for that purpose. A very few have altered 
format and converted their magazines to the news type, 
planning to revert to the traditional form later. But 
most have been so deeply absorbed in producing the 
traditional publication with its important reader serv- 
ices that they either felt no need, or had no desire, to 
retrain their editors, switch policies with perhaps a loss 
of valued readers, and change the nature of their maga- 
zines in order to make the “fast buck” that was avail- 
able. Those “old-line” magazines that did develop good 
product news sections seldom dramatized them suffi- 


TIS aS Lee a > wey. 5 eae Get Hen a Hy beg er RL SS tae gee et eus g AE dea lel a os el pet ne CP puget | po mere eee a i fae film ee ead ee ', x 
5 « . 3 oh, OC pad 7 ee es ie & ” = Pe © : ‘ pi ~ 7) * * oI ae * = wae ‘ , Ty ns a, oe 7 ape, *: BP Soe ost * , 2 - iy ye i ae ‘pals eT 4 oe r 4 
ZO Ve on Pe rege! x oe ay £3 a A od agian ce Oe et . or a in , tw on ae ies FYSaer Pr ee. Ory Say eee Paver ae + Re? Less) ee ey ee GAA? %e * bt yy 5 Se dat Bi po: Fy ai ave % ‘ea 03 ; i oo ae is eg 
if Bean nee fe eae DONS yt gigi tog Bote aad Oat gan oe A. a: Bethe 1 Ge ier Reba Bag Lage one Pe Fe Ol art Cee Lipase Sears 2 VY Afi ead § Ms pate BENT pa Es eee Be Z 4 Meee Mee see CT OS ser at hs LAA Sees fag ee Rosy tee 
aS ee Lae zx Ea Yon ee Y oe oy Se a 4 € ; ¥ ar Be = Sahat, aa eee ed ee he PEER FS eee ee te tae care 4 + é44 a atte. * os . 5 €z we RP mT Pe get el s ‘ene 6 J : its £1, t MePodk! 
leg ‘a i s oe Sata ty ae Oe SPE hy Cee Er: Lips ew ty: Myiin 8 rei RO Ras dt fing]? AAA Reet Rie, a a Sey See hat a Seas “3 “4 es - 
i aye 2 j ‘ . Pipe Se sabe oe Bra Aut eRe Sab ane i 
ri ae : my 
Seni) me 
_ Ske 
; ee 
sap aah ‘ ie 
*. | on 
ay ‘s } : sm 
3 i ee _ - 
7 ae eg he 2 ... “DESIGN POSSIBILITIES ARE LIMITLESS : .. 
pos “ Be abi Pe 
¢ ‘ - Be i | 
r i * E es i oe e preomer me & Wines ete ae ong wh wer: scat | ad 
en Ag pike . we tata mvteapse oe | _— 
a sate ty :aiaihied nia “ . ty 
ies ~ . ie es og we E ay 
: ra Sa wt Caitee Tovey & Uhaten whee | x 
€ re NS RR aio Sieh! Git nid sgakaien sit igen a a : 
ayes : : ee Paar oh akapen a 
Pei. x be ose 4 Se ee ee , 0x soe . 
4 * te 4 ne eS nies aN - 
i cm vs ee" wot oe Swe 7% Oe be oe t ; 
+ aa 
i @ i 
$ i “a 
oN ‘ sengn bine - 
ae : ' : Be we Sent tes s2 bo eee ee - 
= ; ; Ls es ee Fe ie. | 
a ewe Sy yam: rt lal Reali » ee Seat ar ARS ee ws 
: ee Linpng at: Beta ENS eae Aaa 
a SK eae Rit a Sede Sipaeag, Bes, ‘ech host mtn vs 
’ : ‘ aan i ae speed, a ; 
. Ye ¥ te ‘ae thes oy } 
i Bes i ee ‘ ae ad iat “seg “a4 eee N 
‘ 4 oo eae 5 ei: ‘ Per é RS i 
: . a ke x eee ee gee See y cS 
$ inde : oe in se ee 3 sng. pipe eal 8 eh ERT 5 : 
ve Si a - Daas i PS SSR BEE Re rel sy 
S t - » ee ‘ ake <a Sh rE Se OO si 2s * 
se ; . RR Rt OR EBON ot ° Te a lea Cs 7 
" oF ; e eat ee ae be ees: Po ‘ * 
sie 
ress ’ 
ae 4 
s 
» al LL 5 
ae Be 
a 
: ee a; SE a) 
: ar 
oe nn te 
ee a 
. i 
“ ty 
: : oa 
ae ; aa 
ee , 
De 
i an 
t : 
a 
» J . 
| 
ye 
mae | : 
; - 
} 
A 
guy 
. . 
. : 
A ae } 
7 } 
4 “9 . 
"2 j 
em 4 
| 4 
sia ¥ 
23 Y ' 
“a 
| 
r vag 
iia] 
may 
a Ee | 
oe | } 
ays 
, 7 
oe 
oh 
; a, 
ee 
ii 
: ae 
: 4 
a | 
‘ * 
ik! 
ey 
4 ra. 
* 7 i) 
oe 
oui i 
‘ PO < . 
rt 
e e a 
 - , 
- 
| re 
ea 
; ¢ 
4 
H 
‘ : i? 
cae 
ee 
x eu 
; ee 
et oF eats 
eee ese ' . ioe 
re ee Pe ae ee aimee gate yah SL ade hh Se. ay LS eG OE? alee Te, od ae Ae ERP oe 4 A. Pie etd ica eee ee a ee, ee a RP ne aE we Re ag. OP aig ong ORR yo 9-e BR i ier ig) eee ee eet tes yf : FET i eh OO A eg A ‘’ 
‘tet aia Sania a ee he a ie eee: Pie ee Ga Ae Se RE ee ia ee ES he ie ra ne tae Se § CS ot ea a ee ee ERS St eth, ete eo ae © . a SRE ae Se Ln eee a EG, Ogee adie Saar aa | 5 te ce: ees ee Se A we te red, ee 
Ade Lap see fea CPi taki oat hte mi ieee 4 Eee yee bo he Fae a ae =e Bef 2, Gee jet aes oe SOR pe. ie aero eat Wp = oe Riis. x Cokier i ie re aaa riRL, oa hye eet eS i -. Set Gh. hers i ~ Spe Te ee ae 
: are, ee ety PN rt oP oan Rg bog ane a ng le stan Pid EG, and AS Nitin Soe OD RO ER te wt a Ra ns <5 8 Py sap BIA ne een DL ieee AOE Dak Bytes Brg a ee ke rag RS Re <6 aa I ERS Sot sy yr eee we RRS a, vm oe ges te Paes Sa a a PEN 2 wok SURE ye serie eee | 
Wah Cees Rae OY Servess ea i ak le aa” ot Sala etapa fe ale IG iy gil ca ee DAL ea. Sore eS : te ete vs MD ov eee a ~~ Sate: ee hs oe, pase a Cah ips = th ey 28 Bia tr a Penn Bene bas 8 eign Aa hak ey tod ee ad tae ey ° oe 1 ve Ree pAe rk 
aN, Ue a, a BE ee ag. Le. SP ERE eID Py PS oF i Ce es, Rah ae sue yrs a he mo Re Se Pe FERRIES MEI ea ene {ae ree “ie anne at SE ware Sool Tle pore ia % 3 Coe oo Y pein ah BP ie hab See a Wee ele, jake ae Pia as Sie get Oe. 
Ri pds FF, cj abe A Tk a ae SLSR cates Fanlte 1 AS re ae Lh AN, ae Bee way pee ee ne oy. Te ee te ee ¥ Bet pede 5 A oe es: Rie re, “> bo ERE AO Gee e” | Fo at ae ge rea RAT eee Ra ae yt occ, sa AoRWaS Pox ROR re 
et mn rn Se ae ran i, ee | € aor Me dong "3 “ a Cant 7 3 ; = cig 4 Bakr led's f a | ae Be 4 % ene oy ee v3 Da oh eee : a es z To Aen een , i ’ ‘ . eet, es; 
e 2 = oa a ote tte eae gigs Pe saielge 4 a , ae: + ee a i see WA +h ee, & a) Pky oe ete, tts RIAL, $30. oe at, - B2. - 1B Ticgel Suir tale Baths eee poe Pasig. =H or se 7 Arie 74 SEEVE. nn ee apne BS Wee 3 Sy Gaels 
my a Sis. Sigal -! Lima ee oP es. Ve a Sy ee es ¢ * ft he. Wiel rts Jn + ie Re Pe ees © wa i So hie PES an Cee ee Prete hfe, , ta eae en aE " SOT ie oe per eee A A eID a ee FN SO OE Se BE FR Sy 


Advertising Age, November 14, 1955 


ABP Announces Ad 


Competitions for ‘56 


New York, Nov. 8—For the 14th 
consecutive year, Associated Busi- 
ness Publications will offer adver- 
tising awards for the most effec- 
tive business paper advertising 
campaigns of 1955. Separate 
awards are offered for advertising 
appearing in merchandising papers 
and for campaigns appearing in in- 
dustrial, institutional and profes- 
sional publications. 

Merchandising paper entries will 
be judged by a panel of 21 mer- 


chandising executives in New York | 


Feb. 7, 56, and the annual awards 
presentation will be co-sponsored 
by ABP and the Advertising Club 
of New York April 16. 


® Industrial entries will be judged 


in Detroit Feb. 15 by six agency 


men and 12 representatives of in- 


dustrial advertisers. The awards | 


Pounds Hartman Tullar Thacker 


OFFICERS INSTALLED—Participating in the installation of new officers 

of the Los Angeles chapter, American Association of Newspaper 

Representatives are Jim Pounds, Moloney, Regan & Schmitt, v.p.; 

Ashley P. Hartman, Ridder-Johns Inc., outgoing president handing 

the gavel to his successor Dick Tullar, Cresmer & Woodward; Jim 
Thacker, Western Dailies, secretary-treasurer. 


luncheon is scheduled for April 20 of National Industrial Advertisers |troit will co-sponsor the awards 
in the same city. The Industrial Assn., is sponsoring the competi-| luncheon. 
Marketers of Detroit, local chapter | tion, and the Adcraft Club of De-; All entries must be received by 


17 on or before Jan. 31, and cam- 
paigns submitted must have ap- 
peared in calendar 1955. An- 
|/nouncement folders containing | 


| 


| complete details are available from 


| the association. 


Kennedy, Walker & Wooten | 
Bows in Los Angeles 

| A new agency which will han- 
dle advertising, public relations | 
_and publicity has been opened un- 
‘der the name Kennedy, Walker & 
Wooten, with offices at 8743 Sun- | 
-set Blvd., Los Angeles. Principals | 
_are Earl Kennedy, William Walker, 
‘and Eugene Wooten. | 
Mr. Kennedy previously was) 
associated in New York with) 
Young & Rubicam for eight years | 
and Maxon Inc. for five years. Mr. | 
Walker previously was with Ken- 
yon & Eckhardt and Grant Adver- 
tising in New York. Mr. Wooten, 
who has a background in motion 
picture publicity, was most re- 
cently v.p. in charge of public re- 
lations and advertising for Felker 
Mfg. Corp., Los Angeles. 


ABP at 205 E. 42nd St., New oo 


| 
| 


‘Tron Age Will 
Start Four New 
Reader Services 


PHILADELPHIA, Nov. 8—Iron Age 
is offering four new services to ad- 


'vertisers. These are (1) a contin- 


uing program of readership stud- 
ies, (2) advertising research 
seminars, (3) market research 
seminars and (4) readership stim- 
ulation. 

Beginning in January, the Mills 
Shepard organization will conduct 
a continuing program of reader- 
ship research for Iron Age. Thir- 
teen issues will be studied annual- 
ly. All display advertisers running 
one-third page or more in every 
four-week cycle in 1956 will re- 
ceive three studies without charge. 

Any advertiser wishing to ar- 
range for more than the three stud- 
ies may obtain additional studies at 


ciently to convert the reader to good “pencil work on 
the bingo card.” The readers’ habits were already estab- 


lished with the publication and they did not readily 
change. 


Publishers and editors who had spent a life-time in 
developing the skills necessary to win and hold readers, 
to convince them of the necessity of investing time in 
regular reading in order to keep abreast of their indus- 
tries, to expand their own knowledge and abilities... 
and had succeeded in these efforts with good results for 
advertisers ... were not finding it easy to abandon the 
methods that had already proved successful. Let us not 
condemn these publications too quickly for failing to 
help the advertiser get the fast action possible .. . or, 
for that matter, make a “fast buck” themselves. These 
men are steeped in a conviction of the services of their 
papers—a sense of responsibility to their readers and 
industries which drives them to seek and publish the 
kind of material which has contributed immeasurably 
to the “know-how” of a great America. 


These traditional publishers feel that the real soul of 
publishing is perhaps lost by the “make a buck on news” 
thinkers. The impelling conviction that “we must pub- 
lish research”; the fight for accuracy; the deep respect 
for invention, expressed in articles harnessed to the 
development of methods and products rather than to 
the finished item; the sensing of impending greatness 
in men and industry which produces inspiring articles; 
these, to such publishers, are the elements of a great 
publication ... one that lives through the years, stimu- 
lating ideas and plans in the minds of men. Such long- 
range publishing obviously lacks immediacy of results! 
This is characteristic. 


What is right with this situation? 


Ir in Your SALES ORGANIZATION you have one man who 
is respected and trusted by your customers for his fine 
sales service, who covers the market well, nurtures the 
spot-buyer into a regular one, and builds up business, 
you consider your firm to be fortunate. If you have an- 
other man who quickly creams off new fields, and is a 
“strong sales closer,” often crystallizing action where 
the first man has let it develop more slowly... again 
you are lucky. You do not fire the first man, or the 
second, because they do not produce results in the same 
way. “Build-up” is just as important to volume as 
“closing.” 

Too many advertisers, impressed quite properly with 
inquiries produced by the news-type publications, have 
said, “What’s wrong, why cannot this magazine pro- 
duce as many inquiries as that one?” Actually, nothing 
is wrong—American industry is lucky to have both 


types of magazines. Industry needs the steady Luilding 
job and service of the “influence” magazines. It cannot 
do without both! 


Can we pay for it? 


In a Penton of rapid product development, the inquiry 
producing magazine reduces selling costs, and thus 
justifies its place when added to the budget. The adver- 
tiser who switches just to get immediate and tangible 
results is selling his future short. For it is the long- 
range, or influence magazines, that have helped so suc- 
cessfully produce the volume of business we now have. 
Everything is bigger in this country today —and to keep 
pace, so must be both our selling and our advertising. 
A proper teaming together of both “inquiry” and “influ- 
ence” publications is as sound as teaming up the “good 
closer” with the “sales builder” types of salesmen. You 
can better afford both than to fire one because you can 
see the results of the other more easily. In building 
plants and products we do not hesitate to invest long- 


range planning, research and patience. Selling deserves 
the same treatment! 


What about the future? 


Truty Tuts Decape of the fifties is in many ways the 
fulfillment of the “bright new world” dreamed of in the 
forties. Its “push button” achievements, while not as 
rapid as expected, are remarkable. The “news” of new 
products continues and may continue far longer than 
in the thirties when war choked it off too abruptly. This 
promises well for the “king sized” product news papers. 
But the glamor and excitement of such publishing is 
not going to change the basic work of the traditional 
magazine, which steadily convinces and sells the man 
who by nature just does not act on coupons, as well as 
the man who does. The reader must have the magazine 
that renders a deeper service to him than supplying 
product news alone. In fact, it is this kind of publication 
that makes the news magazine possible! Subscriptions 
to traditional publications have continued to increase! 


The advertiser can well afford to watch this pattern and 
govern the placing of his advertising accordingly. Read- 
ers are reading both—and this is the opportunity for 
advertisers—to win more reader time and attention, 


not less! Thank you! 


Ir Tuts Artice has helped clarify the controversy be- 
tween “Inquiries” and “Influence” and has indicated 
the need for both in sensible selling, “Proceedings of 
the IRE”, published for 43 years as a research and engi- 
neering development journal, will be most happy to 


have your comments. 


William C. Copp 


INSTITUTE OF RADIO ENGINEERS 
Proceedings of the [RE 


Adv. Dept., 1475 Broadway, New York 36, N. Y. 
Chicago - Cleveland * San Francisco - Los Angeles 


a flat charge of $25 each. The fee, 
which is commissionable, includes 
a marked-up copy of the issue 
studied, along with a summary 
sheet. 

This new service, the publica- 
tion says, is intended to enable ad- 
vertisers to determine how well 
their advertisements are being 
seen and read and to give them 
more for their advertising dollars. 


® The Mills Shepard organization, 
under Iron Age sponsorship, will 
also conduct a series of advertising 
research seminars in which indi- 
vidual issues of the publication 
will be reviewed. These seminars 
will be open to all advertisers and 
agencies in the metalworking mar- 
ket. All clinics will be audience 
participating, set up to help adver- 
tisers get more out of their adver- 
tising. 

Iron Age is also stepping up its 
marketing assistance program for 
advertisers and prospective adver- 
tisers by making it more widely 
available through a series of mar- 
ket research seminars which will 
be held in key industrial centers 
throughout the country. These will 
be conducted by Oliver Johnson, 
Chilton director of research, as- 
sisted by Nathaniel R. Kidder, v.p. 
and marketing director, Technical 
Marketing Associates. These ses- 
sions will be open to all advertis- 
ing, sales and research managers 
of advertisers and agencies in the 
metalworking market. 


® Beginning with its Jan. 5 Issue, 
Iron Age will use news-style front 
covers. 

These will be designed to get the 
reader inside the magazine faster 
by pointing up news and articles 
of key interest to each segment of 
metalworking management—ad- 
ministration, production, engineer- 
ing and purchasing executives. 


In addition, special newspaper 


_ads will be used in key metalwork- 


ing centers, timed to reach the 
reader the day he receives his cur- 
rent issue of the publication. Royal 
& DeGuzman, New York, is the 
agency handling. 


RAB Finds Out Where 
People Put New Radios 

Radio Advertising Bureau, New 
York, has released a four-page 
brochure showing what is happen- 
ing to the more than 8,000,000 new 
home radios being purchased by 


American families this year. The 
| bureau’s conclusions are based on 


a 16-city Pulse survey, made in 
May. 

RAB reports that more than 
two-thirds of the radios sold be- 


‘tween Dec. 1, 1954, and May 1, 


1955, “created new places to listen; 
they were additional sets.” The re- 
maining radios were bought as re- 
placement sets. Table models were 
most popular with purchasers, with 
portables as runner-up. 
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A prestige issue marking the 20th Anniversary 
of America’s largest selling man’s magazine... 
a BONUS editorial package for TRUE’s more 
than 32 million adult readers*... BONUS on 
top of BONUS for TRUE’s advertisers... 


BONUS! Extraordinary reader appeal...top- 
flight authors...extra features...more pages, 
more color...and a “sleeper” that may well 
outshock TRUE’s “Flying Saucers.” See below. 


BONUS! A bountiful circulation bulge beyond 
TRUE’s new guarantee of 1,800,000. 


BONUS! High public interest... all-out public- 
ity and promotion via newspapers, radio and TV. 


BONUS! More reader excitement ... TRUE’s 
big 1956 reader contest starts in February... 
thousands of dollars in merchandise prizes. 


BONUS! Long life ...an issue readers will 
prize... pass along... pick up again and again. 


CHECK THIS CONTENT SAMPLE... 


“Who the Hell is Hemingway?” — astonishing, 
intimate...a vivid portrait by his friends and 
enemies... Marlene Dietrich, Sidney Franklin, 
Leonard Lyons, John O’Hara, Mary Heming- 
way and others. 


“The Search for Bridey Murphy’’—a piece by 
Morey Bernstein that’s going to stand America 
on its ear...the most amazing story TRUE 
ever published. 


John Gunther on “The Prussian Lion in Africa” 
... Virgil Partch on “VIP Views the Drink”... 
Bruce Catton on “Battle of the Bloody Pit’... 
Admiral Dan Gallery, Grancel Fitz, Barnaby 
Conrad, Philip Wylie, Alan Hynd, Maurice Zolo- 
tow ... plus a big “Bond Street” fashion first. 


Issue closes December 1st... 
wire your reservation today. 


*TRUE’s total readership 
— 2,300,000 men 
— 1,400,000 women, 
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THE MAN'S 
MAGAZINE 


MEASURE GROWTH! 
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SATURDAY EVENING POST ..$218,502 
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TIME .. on 


MEASURE NEWSSTAND SALE! 


TRUE 222::: 
MAGAZINE 


. 1,800,000 


.. 790,000 
525,000 


1,555,000 


330,000 


ss ae 


eee 


3 CONTEMPORARIES 


SPORTS ILLUS Ti 


NEW YC 


MEASURE COST-COVERAGE! 


If you make a product for men you get more 
sell-per-dollar in TRUE than any other me- 
dium...no matter how you measure it! 


LOOK AT CIRCULATION GROWTH! (Top 
chart). Here is true championship in the men’s 
reading field. Note TRUE’s rocketing growth 
rate— from below 500,000 in 1944 to 1,800,000 
ABC Guarantee in ’56... pacing the newsweek- 
lies, the men’s magazines and outdoor books. 


LOOK AT NEWSSTAND SALES! (Center 
chart). Men spend more money at the news- 
stands for a single issue of TRUE than men 
and women together pay for a single issue 
of LIFE, SATEVEPOST, LOOK, COLLIER’S 
or TIME. 


LOOK AT COMPARATIVE COVERAGE! 
(Bottom chart). Put TRUE alongside books 
with big attraction for men. TRUE now guar- 
antees almost 14 million more than the com- 
bination of Esquire, Sports Illustrated and New 
Yorker ...and at less than half the cost per 
page per M! 


NOWHERE, BUT NOWHERE ELSE CAN 
YOU REACH THE “TRUE” MAN! 


He is the richest man, the richest market in 
America today ... smack in the growing middle- 
millions, the $4000 to $10,000 bracket ... and 
with more spendable cash than any $25,000 
living-up-to-the-limits-of-his-income executive. 
He is a “want’”’ market .. . hungry for the latest 
in automobiles — for nice clothes, sports equip- 
ment, millions of dollars worth of so many 
things. He’s a lot more discriminating than you 
ever gave him credit for... he will pass by 
Brand A or B to get precisely what he wants. 
That’s how he buys TRUE...reaching beyond 
the big displays down front at the newsstands 
for what he wants, and paying a premium to 
get it. Meet him on his own terms, in his own 
magazine, and he’ll make money for you. He’s 
headed the way the new America is headed... 
better come along! TRUE, The Man’s Magazine, 
A Fawcett Publication, New York, Detroit, 
Chicago, San Francisco, Los Angeles. 


Sources: Publishers’ statements to ABC 
Standard Rate & Data Service. 


Be a Front Runner with Men in 56 
... with the Magazine Men have made the 


Front Runner among All Magazines for Men 
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Yes, Virginia, There Is a Billion 
Dollar Santa (for the Toy Industry) 


New York, Nov. 9—Comes now 
the jolly Yuletide season, marked 
by Christmas catalogs from Sears 
and Schwarz, screaming mechan- 
ical carols from Macy’s, and fever- 
ish activity amongst the toy mak- 
ers. 

The feverish toy makers can see 
from their china-blue eyes a bil- 
lion-dollar year. To make this 
fairyland come true (Fairyland is 
on the fifth floor, Virginia, next to 
Santa’s cabin) unsuspecting par- 
ents, ringwise uncles and soft- 
touch grandparents are slated to 
take a terrible pasting 'twixt now 
and that magical evening when St. 
Nick is supposed to come sliding 
down the chimney. 


w According to Ideal Toy Corp., 
toy advertising budgets have been 
completely overhauled in the past 
five weeks. The net result is (1) 
more concentrated use of tv aimed 
exclusively at children’s markets; 
(2) supporting advertisements in 
newspapers (“We've got the tv 
toys here”) crediting department 
stores and local retailers; (3) an 
increase in the use of consumer 
magazines with a high circulation 
among young mothers. 

Benjamin F. Michtom, Ideal’s 
chairman, points to the Opinion 
Research Corp. survey for the 
switch. That survey (AA, Aug. 1) 
found in part: Most toys are 
bought for the 2-6 age group, in 
which the children cannot read; 
more than half of all toys bought 
are specifically requested by the 
child (Santa Claus hears you, Vir- 
ginia, on Channel 8) and kids are 
known to be susceptible to direct 
appeal on tv, and 78% of physical 
toy buying is done by the woman 
of the house—hence the newspaper 
source ads and the brand-name 
identification copy in women’s 
magazines. 


es Mr. Michtom figures (and such 
figures) that between Nov. 10 and 
Christmas Day consumers will 
spend $15,000,000 (that’s fifteen 
million bucks, Virginia) a day on 
toys. 

Part of this Kiddy Klondike is 
accounted for by high prices. Mr. 
Michtom figures dolls will cost 
more than last year, with price 
increases effective in late October 
or early November. There will be 
about 23,000,000 dolls sold this 
year, or about one for every girl 
under 14 years of age in the U.S., 
and the average doll will cost 
about $5—so the doll business 


SPARK EVERY PROMOTION 


hh: ie 


The PHOTOMATIC Co. 


53-59 E. iilinois St. *¢ 11, U, 
re ime ae A . 


racks up about $115,000,000. 

Most little girls grow up to be 
gentle and lovable, Virginia, and 
possibly it’s because they have 
dolls like Betsy Wetsy, who drinks 
from a bottle, cries, blows her nose 
and earns her name. Posie kneels 


Advertising Age, November 14, 1955 


| in a praying position, and Toni has’ stores, and the process can cost as 
hair that can be washed and much as $100,000. 
waved. There is even a “Little The proof of the pudding about 
Sister” doll who is working her | tv’s influence is in the toys them- 
inventor’s way through college|selves. You can buy a Pinky Lee 
(Sharon Neva, 18, Rochester, N.Y.,| basketball game, a J. Fred Muggs 
won Seventeen’s doll-making con- | chimpanzee, a Dragnet talking po- 
test, and she gets royalties which | lice car, a Roy Rogers stage coach, 
go into an educational fund). ‘a Ramar jungle gun or sun hel- 
met, a Winky Dink doll, a Joe Pa- 


Ideal, at that, because it is sup-| 
posed to take two years to design 
a doll, make it, and move it into 


s This is a pretty good gambit for looka bop bag (that’ll make Dizzy 
Gillespie blow his beret) and a 
Davy Crockett everything. 


Teddy bears were named after 


President Roosevelt and are just 
about the same as they were in 
1903, only now you can chuck ’em 
jin the washer with the dungarees, 
run ’em through the drier and 
they’re set to go again in 20 min- 
utes. : 


a There are even toys of problem 
/children, Virginia. Like a puzzling 
construction toy, which any way 
it’s put together turns out to be 
| wrong. It’s supposed to teach the 


child how to live in today’s world. 


Every metalworking company is in business to manufacture products they 
can sell successfully . . . and the first and biggest order of business is to keep 


Production supplied with everything it needs. 


At the Modine Manufacturing Company, for example, 
78.89% of every purchase dollar is invested in the ma- 
chinery, equipment, materials, and supplies used by 


Production. 


WE 


...the production way 


The McGraw-Hill Magazine of Metalworking Production, 


Published every other Monday 
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Advertising Age, November 14, 1955 


Chek-Chart Names Reed 


Chek-Chart Corp., Chicago, pro- 
ducer of automotive lubrication 
and service information, has ap- 
pointed T. H. Reed an account ex- 
ecutive. Mr. Reed, formerly adver- 
tising manager and assistant to the 
president of Canfield Oil Co., 
Cleveland, also will handle sales of 
Chek-Chart’s Canadian subsidiary, 
Chek-Chart Corp. Ltd., in addi- 
tion to- servicing several U.S. oil 
and rubber company accounts. 


first appeared Sept. 11 (AA, Aug. 
Si). 

In addition to magazine features 
on Chicago, several King Features 


Magazine Section 
columnists also will be used. They 


Will Bow Jan. 8 include E. V. Durling, Louella 


Cuicaco, Nov. 8—The Chicago Parsons, Joseph Whitney, Pete 
American is bringing out a new’ Howe and Bruce Patterson. 
Sunday roto magazine section, Pic- | 
torial Living, due to hit the news- ® National rates for color pages in 
stands Jan. 8. Pictorial Living will be $2,400; 

The new section is slated to offer | $1,950 for black and one color and 


‘Chicago American’ 


strictly local coverage, as does the $1,850 for monotone. This com- 


Sun Times’ new Midwest, which pares with $1,500 for a monotone 


page in Midwest. Color pages in 
Midwest on a national basis are 
$1,950. 

The retail rates for Pictorial 
Living are $1,650 for color and 
$1,050 for monotone. Hearst Ad- 
vertising Service, which is rep- 
resenting the new magazine sec- 
tion, also is offering a combination 
deal on national rates. For a color 
page in 10 Hearst papers the rate 
will be $16,000 and for a monotone 
page $11,344. 

The American also carries Pic- 


Famed as manufacturers of heating, air conditioning, specialized heat transfer 
equipment and automotive radiators, the Modine Manufacturing Company of Racine, 
Wisconsin, must have the finest metalworking equipment. This policy has made Modine 
an acknowledged leader for quality and craftsmanship in its field. Here a battery of 
high-speed presses, reel-fed, turn ovt thousands of parts for Modine products. 


"78.89% 
of purchases 


PRODUCTION” 


No wonder, then, that Production’s engineers and executives have Metal- 
working’s most important buying voice. 


No wonder, either, that American Machinist is the most powerful advertis- 
ing force in America’s biggest industry. It is edited exclusively for Metal- 
working Production ... gives Metalworking Production the most help... 
attracts more production-responsible subscribers than any other metal- 
working magazine . . . sells Metalworking Production with unmatched 
impact and long-sustained results. 


m to bigger sales in Metalworking 


McGraw-Hill Building, New York 36, N.Y. 


Member of the Audit Bureau of Circulations and the Associated Business Publications 


45 


torial Review in its Sunday edition 
and will continue to do so. 


‘Survey Tells Coast TV Habits 

| The University of Santa Clara 
has just completed a survey of the 
metropolitan San Jose, Cal., area, 
conducted by Dean Charles J. 
‘Dirksen, which reveals that the 
/area’s typical viewer of television 
| spends four and one-half hours in 
front of the set each day and that 
80% of the families have televi- 
sion, with 3% owners of at least 
two sets. Another 8% report plans 
to buy a second set within the next 
two years. The survey also dis- 
closes that children average 24 
hours a week watching tv shows. 


Cose Adds Three Accounts 

Cose Advertising, Bronxville, 
'N. Y., has been named to handle 
advertising for three new accounts. 
/They are Vibration Research Lab- 
‘oratories Inc., Tuckahoe, N.Y.; 
‘Camp & Trail Outfitters, New 
York, and Aqua Gun Co., Yonkers, 
iN. Y. 


IT’S IMPOSSIBLE 
TO SELL CANADA 
S WITH U.S. PAPERS! 


<——_ — 


Canada is a national market 
| —actually nine major markets 
| —reached only through 
| national Canadian business 
publications. The recent 
survey* made for the 105 
member BNA _ publications 
tells you who reads Canada’s 
national business media, 
how much they read and 
action taken. Write to-day 
for this complete story 


of 105 Canadian 


publications. 


Business 


*Gruneau Research Bulletin 
195 | on request 
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voting ways are often unpredictable. 


elect to hear the big shows that only networks 


networks! And the CBS Radio Network, 


winners as all other networks combined, ts 
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** Election districts’ reported: New York, 


Out of 200 possible “top ten’’ placements—ten daytime 
and ten nighttime in each of ten markets—there were 
184 network wins, and of these, 152 for CBS Radio. 

In the ten biggest markets, a clear-cut verdict on 1955's 


Chicago, Los Angeles, Philadelphia, 


Detroit, Boston, San Francisco, 


Pittsburgh, St. Louis, Washington, 


tp in Pulse, January-April 1955. : peak programming season. More happy returns ahead! 
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PARENTS’ MAGAZINE'S 
ALBUM OF 
FAMOUS — 


FATHERS 


—E——— 


This is CHARLES S. RAIZEN, 
President, Transogram Co., 
Toy and Game Mf-., 


New York City 


Farner of two, grandfather of three, he 
toys with the secret of successful grand- 
fatherhood: 

“My grandchildren know that TRANSO- 
GRAM toys are the password to fun. True, 
they’re in a favored spot. But, where 
family influence is concerned, aren't all 
youngsters?”’ 

Decidedly, says PARENTS’ MAGAZINE! 
Especially the 3'4 million children 

in PARENTS’ 1,675,000* families who 
buy millions of toys annually, 
keeping both their children and 
PARENTS’ advertisers in a year- 
round state of contentment. 


* errective MARCH 1956 ISSUE 


Advertising Age, November 14, 1955 


Food Retailers Pick 


50 Most Successful 
Special Promotions 


New York, Nov. 8—Food Topics 
and Food Field Reporter released 
_ today results of their joint poll of 
the 50 most successful special pro- 
motions offered to consumers by 
| food and grocery manufacturers, 

Each year, chains, wholesalers, 
‘supermarkets and _ independent 

grocers are polled by the two pub- 
|lications on manufacturers’ pro- 
motions that scored outstandingly 
at the checkouts. The most suc- 
|cessful are awarded “Top Promo- 
tions of the Year Awards” by the 
| two publications. 

| Top award winners for the July, 
/1954-June, 1955, period as voted by 
2,000 members of the food trade 
operating or serving 40,000 retail 


‘Carnation Co., instant milk; Col- 
gate-Palmolive Co., Ad cam- 
|paign; General Foods Corp., 
Kool Aid lemon and root beer and 
‘Good Seasons salad _ dressings; 
General Mills, Betty Crocker cake 
mixes and frostings; Keebler Bis- 
cuit Co., Keebler Club crackers; 
Pet Milk Co., instant milk; Pills- 
bury Mills, orange cake mix and 
frosting mixes; Procter & Gamble 
Co., Fluffo; Taylor-Reed Co., Top 
Pop Products Co., and Frontier 
Food Corp., E-Z Pop; Welch Grape 
Juice Co., Fruit of the Vine. 


® Deals: Armour & Co., Dial 2-1 
deal; Colgate-Palmolive Co., Fab- 
Ajax deal; General Foods Corp., 
Maxwell House instant coffee label 
| deal; General Mills, Betty Crocker 
| ginger bread deal; Hills Bros. Cof- 
fee Co., Hills Bros. sale; Manhat- 
tan Soap Co., Sweetheart 1¢ sale; 
Nestle Co., Nescafe 15¢ deal; Pills- 


PEN ER RS Bi Basen 2 Ale httaitiae 


ee | outlets are as follows: bury Mills, Pillsbury pie crust 

| half-price sale; Purex Corp., Trend 
-@ New __ product introductions: | combination deal; Procter & Gam- i 
Campbell Soup Co., frozen soups;| ble, Cheer 5¢ sale; Salada Tea Co., | 


Salada 1¢ sale; Standard Brands, 
Royal Pudding 2¢ sale. 


® Coupons: Colgate-Palmolive Co., 
Fab 10¢-20¢ package coupons; 
‘Lever Bros. Co., Lever Sweep- 
‘stakes; Pillsbury Mills, house-to- 
house couponing; Procter & Gam- 
ble Co., house-to-house couponing, 
Tide 10¢ package coupon, and 
Cheer and Crisco 10¢ package cou- 
pon. 
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(MA on eran enn linn 


HOME On co. | 


_- 


® Premiums: Colgate-Palmolive 
'Co., Fab Christmas dollar; General 
Mills, Wheaties records; Interna- 
_tional Milling Co., Robin Hood 
/knives; Kraft Foods Co., Parkay 
Nylon hose. 


® Consumer advertising: Camp- 
_bell Soup Co., soups; General Mills, 

Betty Crocker mixes; Kraft Foods 
'Co., Kraft products; Pillsbury 
| Mills, mixes. 


® Trade advertising: California 
Packing Corp., Del Monte store 
events; Quaker Oats Co., consumer 
‘and dealer premiums. 


Se eee 


® Contests: Pillsbury Mills, Grand 
| National. 


|@ In-store promotions: California 
Packing Corp., Del Monte round- 
up. 


® Displays: General Foods Corp., 
Jell-O animal displays; Kraft 
Foods Co., store display service. 


® Recipe promotions: Pet Milk 
Co., Pet store menu service. 


40 tires a minute, 58,000 every day, 21 million men who decide what TBA items shall be sold. 

3 a year! That’s tire volume through service You can reach the decision-makers in oil 
ig stations! jobber organizations and major oil companies 
More replacement tires are sold through the through National Petroleum News. These men 

‘ nation’s 200,000 service stations than through read NPN to get latest marketing and merchan- 
ak any other sales outlet. dising news; renew their paid subscriptions at the 
Whose tires are being sold in such volume? rate of 84.5% each year. Your direct approach is 

YOURS? Your batteries, your accessories? through the pages of National Petroleum News! 


Pacific Southwest Airlines 
Boosts New Planes in Drive 
Gross & Roberts Advertising, 
San Francisco, has launched an 
expanded advertising campaign on 
behalf of Pacific Southwest Air- 
lines, which began service Nov. 10 
using new four-engine aircraft be- 
tween San Francisco, Los Angeles 
and San Diego. The change-over 


Are you getting your share of this service To announce, introduce or promote TBA from twin-engine equipment in- 
tati TBA* busi >K h : d Dont taal ah ‘ volved an investment of more than 
station usiness: now how to get it, products, your first logical advertising step is a $1,300,000 for the airine. 


where to start, who has to be sold? program in National Petroleum News... the Newspapers, radio and direct 
There’s a particularly effective method of  oilman’s magazine for 46 years! mail will be used in the expanded 


are. ; : mt campaign. The agency and John 
soliciting this business . . . an inside track to the Wolfe & Co. have produced a new 


singing commercial, with vocalist 
Patty Prichard supported by an 
eight-piece orchestra. Heavy spot 
saturation use of the commercial is 


*TBA is the oil industry's designation for tires, batteries and accessories. 
planned for San Francisco, Los 
Angeles and San Diego. 


o 
i jat ion al THE McGRAW-HILL MAGAZINE OF OIL MARKETING | S&W Pushes Holiday Foods 


Established 1909 * Published monthly Traditional. Thanksgiving and 
Christmas food items are being 

|Zetroleum 

iiews 


Available free: Reprint of the TBA Directory and Buyers’ 
Guide in the 1955 NPN Factbook — 40 pages. 


featured during November and 
December in the annual “Holiday 
Cheer Leaders” campaign for S&W 
Fine Foods Inc. Promotion will in- 
clude use of four-color pages in 
newspapers in selected markets. 
Foote, Cone & Belding, San Fran- 
cisco, is the agency. 


AbD All-paid audited circulation 


NPN Factbook published as a 13th issue in May 


330 West 42nd Street, New York 36, N.Y. LOngacre 4-3000 
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Schever Quirk Dannenbaum 


SMALL AND TALL—Doris Scheuer, of Adrian Bauer and Alan Tripp 
Inc., Philadelphia, secretary of the Television and Radio Advertis- 
ing Club of Philadelphia, strains her neck to see James T. Quirk, 
publisher of TV Guide, in the course of a chat before his address 
before that group Nov. 3. With them is Alexander Dannenbaum, 
commercial manager of Station 
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P.O. BOX M D, WINNETKA, ILLINOIS 
WI nnetka 6-4400 


*every general practitioner 
65 years and under in U S 


write or phone for details 


WPTZ and president of the as- 
ad sociation. 


Business Aplenty 
for All Media, Says 
a = ’ . 
TV Guide's’ Quirk 

PHILADELPHIA, Nov. 8—The ex- 
panding economy of the U. S. has 
made possible the harmonious co- 
existence of radio and tv and all 
other media, James T. Quirk, pub- 
lisher of TV Guide, told the Tele- 
vision & Radio Advertising Club, 
at its November meeting last 
week. 

He pointed out that there are 
more sales and profits in these 
media today than ever before. Ad- 
vertisers this year, he said, spent 
about 48% more money nationally 
than they did a year ago. 

“So don’t crowd, boys,” he 


added. “There is plenty for every- 
body.” 


iw Oy 


on the Pacific Coast, 


“Community Merchants prefer Don Lee...” 


from a survey by Dr. Ernest Dichter 


= Discussing the expanding 


American economy since the end 


of World War II, Mr. Quirk point- 
ed out that the advertising neces- 
sary to move these “mountains 
of goods” could not have been 
carried with media that existed in 
1945. 

“Some other yet undiscovered 
mass medium was needed,” he 
said, “and it came in the form of 
television.” 


= The speaker pointed out that 
history has proved the advent of 
any great new medium does not 
destroy existing media. Instead, 
it brings them to a reappraisal of 
themselves that results in im- 
provement. 

Thus even though radio at first 
was stunned by the inroads made 
by tv, that industry recovered 
lustily and is now healthy and 
strong, he said. 


pay he = ie a laa answers to these questions: 

To meet this new competition, 
Mr. Quirk said, all media must 
carry on continuous research in 
order to learn more and more 
about themselves, their markets 
and their audiences. Advertisers 
likewise, he said, must also exer- 
cise thought and judgment to make 
sure they are buying the best sales 
tools with the least amount of 
money. 


Don Lee is 
Pacific Coast 
“Radio 


U. of Miami Names Dunbaugh 


Frank Dunbaugh, Miami adver- 
tising consultant, has been named 
associate professor in the school of 

= business administration of the Uni- 
versity of Miami, Coral Gables, 

« Fla. Mr. Dunbaugh, a former ac- 
count executive with Albert 
Frank-Guenther Law, also has 
been v.p. of Colonial Navigation 
Co. in charge of passenger traffic. 


3 Mes Wy 
USS mil] 


Grocers...and butchers and bakers and candle-stick makers...don’t really have it this easy 
when Don Lee is working for them—a really accurate picture would show our grocer suffering 
from “cashiers’ elbow” from ringing up sales. 


In a survey of Pacific Coast network radio, conducted by Dr. Ernest Dichter and the Institute 
oe esd Geary espectedion thet! for Motivational Research, community merchants showed their preference for Don Lee by their 


EXCERPT FROM THE SURVEY: “What radio station reaches 
the greatest number of people? 68% named a Don Lee 
station. What radio station reaches the people who do 
the most shopping? 50% named a Don Lee Station” 


This is only one of many significant factors Dr. Dichter found 
responsible for the reputation of the Don Lee Broadcasting 
System on the Pacific Coast. 


For a viewing of the film presentation, “The Depth of Penetration of an 
Advertising Medium,” write to H-R Representatives, Inc., or to the Don 
Lee Broadcasting System, 1313 North Vine Street, Hollywood 28, Calif. 
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ICHIGAN means money to advertis- 
ers with goods to sell! The 8 Booth 
Michigan Newspaper markets offer 
you an annual food market of $956,412,000, 
an annual drug market of $123,948,000 and 
an annual automotive and filling station market 


totalling $1,021,672,000. 


Booth Michigan Newspapers are a basic ad- 
vertising medium in a state which is the 7th 
largest market in the country! 7O% home- 
delivered coverage assures maximum promo- 


tion impact in the 8 Booth markets! 
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NEW YORK CHICAGO SAN FRANCISCO DETROIT 


A. H. Kuch Sheldon B. Newman Brice McQuillin Wm. Shurtliff 

110 E. 42nd Street 435 N. Michigan Avenue 785 Market Street 601 Ford Bldg. 

New York 17, New York Chicago 11, Illinois San Francisco 3, Calif. Detroit 26, Michigan 
Oxford 7-1280 Superior 7-4680 Sutter 1-340] Woodward 1-0972 


Michigan Ney 


Flint Journal e Kalamazoo Gazette e Saginaw News © Muskegon Chronicle © Bay City Times @ Ann Arbor News 


daa FS AEP Ae TRY Se ne ae he Ree eae i ore ee Meigon eal i a) Pe Sy < yee ts Ad “¢g SUA a ‘Perez Wie ( kee SO ig ee ie zonae Rp i gael At, ie PN an Wee Pa ee ae Be tL Pe ones rs Pio Poe Ata; : cae, ey eee essere Ss aes ei 4y Re ee 
var BY Rees een I Ee gk oA os SOUR OTL fram tai aie ae Os 4 Bees eink Fa ere ae Mo gag a ee gig Me fat kg wet es Te og Se st At ah pe Peg fe Tees ter Ue mF] Pee Ae ey ETS. I eo ac shay RT a dt Me aS 
me aT Do nS aie ee EN. ye Se Wien tte ahhh he AP eal Sw ae Cee a ees AF Rae Ui ee ti Eee ak Bean at so are eae CE eA 5S ee a Oe 
: Re tra ee eke aie yee Ee Bhai eee Ri! a ee rai cute Ast sce Were ree, PP Pes ee ee keh ; \ Pe Dee ape Che A eee Mar oe ei aie SRR Se Sy CARS Sm ein he cal 
i ty Paes sea atk eigen i Fm be Peat bite ee Re So Bao) ee ae ey + 9 eae Va Sh oe etc. ar gat cee ip Deer ee Name tae. Tech PEE SINR ioe Geo AMS 0 ve) Ra Re ES § ibe: SS alia wl achat aap cs alate ot Saat Bee A tas | re AN aa ; 
Sh ‘ Ron - : . ; M ‘ + , ~ * . : : . , ak ae 
eile, . en be ld 
~ a SS 
mm z 
Ct am s or 
4 \ 12a 
— , SS 
- lade | eg ; ee ee eee bg 
J se ul _ =e 5 Ree 4 Sends 
: ; ‘ ; y . ; 2 ae, 
; ; 3 3 ‘ eee ig 
> i = ier We See iS be - A ¥ 4 ; =F 
4 F bite HE ; ; 2 j 
z ; Z Ks 3 —_ e ‘ ‘ * . ag 
4 a , aah crea 
, | : 7 ne " 7 
ty ‘ t A - ri 
P | — 2 Ba. 
| Dinan Shea ey. + ae if Ts - re 5 
ey * ~ - _ - r ' ma — ~~ P ie 
' sp eacameaeel tah s ’ ' ay p Czy ees 
7 ' ; ek. oe 3 7 i A : - - lta, _ z . , ° # - oe 5 “ =. os 
) ae 
7 ee fF “ie 
ie a > "aie f E 
be ; ai ?. rate 
ay ws a a ‘ 4 Ape ae 
as = aa ie eS 
ie 5 - %y wn een 
‘ 1 tats * i, ; “~ F we ae 
BS ay es ’ 4 a ~ ; 
oe 7 ; ‘ Ei ae 7 7 te bh ‘ r sella 5 
f bs a ‘i i e ‘ au : 
we ' PO s : 
a bol A J‘ oe ~~ 
aay hae . Bol 
i $ a ae 
nF i a a e 2% t sak 
. an . : z pen 
P , * e 7 
oH ba f., fF me 
bs: . a ° , - ie a i a ae aa 
— ae he ; ge . te 
a a a EA _ r a ‘ ieee as 
: , fl ol “ ‘ “a paw A : , i 3 
z 4 fh Fie <«- 
a ; \ a. ik. 
os «fl Be \ vite 
_ a et ' ho a 
; ‘ ts i 
é git y 
, 2 # # we es h 
, i ' & 
4 ae / aa 
} Be, GP, ie a 
“i a 8 ‘a : ee 
or : cee saaayiit f 4 Sat 
ban "ye we a ee ae 
: | iM . | ee . 
o, e J eal 
is a ME kl f BE Sie 
“ 3 y _ é of ‘ : aaa 
4 eae a 
x ' ie . 7 fae 
7 iy 3 at : ; 
ty a a ' ria 
a |); — “ss 
ee , ale , ’ x 
- ye — ‘ Bi. 
a = £. ‘4 Aa a <1. 
a Pe fo . ie 
ney ' | ! / Rs r bis i 5 
bs . ey , 3 ’ ie 
ss ‘’ ‘ ' aes 
- 2S 5 ae 
Ss Py u “f, 
' | i ee ) 
oi 4 oT? fr. J 
wa 7 ad ovr. 
" ; Ze 7eee** c" are 
F yt DA me oe 
Se OS et oa =x ve Ss 
+ ~—~e?. © , patie 
i a Le Pg F = Pgh... Fe, ‘a 
i) - oe 2 
ae eat as sila a ae 3 \ ee 
ae F © hia Pee 4 ¥ Pp a eo 
ned j o Plas | 5 >» i ae 
7 re an ph ae - 
ee “+ - : wy ae. haem bP ai mh | kel 
- 8 he: ue ; si ‘ ‘ln * Crey + 4 i a Ee 
' if : ion 7 i i ile” $i be 
. a Cay .7-v-ee 5. 
a § $7 _ a ~~" ss | ) oul _ : \ , : 
. fe gerd . aed : a — : + : a 
' a Win Vyitee — lane F 
a ee ult “SY; pee } awe £ Bd sg ' | 
is 4 } ; ‘ é aga 
: ee i) ees nF NN 
* Fh: * “ +f fey © : ar A ; I 
th - me Pe my : hat oe me ‘ & Ad f \ + at 
at eo a by. , “ i ~ , # a Z 
- ¥ j “ sa , + os 
ie yay ‘4 at ~ a ee . \ — 
| Pp} 4 ete Cc aie cis 
spe, a ” oe ie — j o Br 
© J G C 7 4 F fm, “te ; 5 =a re 
ae . > ail ~ a“ ~ : i. 
, CE Mi afl ~~ a \ ri 
cr a i" aca ak +e we Ae 
a t Gp _ 4 meee \ —" 
7 yy neat to eae ma - \ fe 
4 nie soles ed en 
= 1 nnn a \ 
nee 
’ | : 
2 
 @ 
- 
ng ee ’ 
<a 
ee | | 
Fs 
= 
“gy A Fé 4 
af % 
7 he 
aa. 
ast | A : 
ae y a i : £ ; 3 be 
: as ' t : : 
=. " 
7 \ i 
: 4 
4 — ; , 
os ; 
Z | 
; 
ea ; 
i = 
a a ae 
be : ome 
7 oe ‘ ope. 
Py oe sed? 
cig : 
ten <% ' : bi - 
a oie ‘ . ‘ wee 
Bea 3 é . : ae : ef ‘ : hd : re eth lt ARE ‘ he Ang a Reem Nar: 4 ak sk a ia selec Astye 2 af, Log : at Se Sa 
ere BBY. tas : € ; a = . at st ee se st ge bat es Aa Seiya bathe a Y Pe te Fig Gee TO OP ha en eae s eee es ee E Sadie cert ed hee 5 oe eS 3 % Sib Fella 34 ree, a abet 2b ee y Tix 5. vA ea ees Se 
ee oe ‘ ib igi FO ae eee ee A le rn Foie Ss ae eee eds bt FS, MOE eet a= Co BAI ae Ok et. ee MO als aE iad ae Pe ne cen mi ce TE Se ae Me ent Le ee ee Se Re oe a ae Tie SE es ee otk Rd PE ae oe See rig f ot ae bat + ayy ee ee ae of ” his 
a res Vat ae bey SO) ED He wi SN BE oh OY REPRO T Shan A TT G Ci Ee. ARR Pe ee RAP ai dee See a Ain eee OT ey ie RCA lat OES SPS orcad Para Tea whee es SF yn: Sa Seek Caviar te oh or ss 
i hg Deis a fonke. Wonbants Mem Pare aeek ts Riera aCcirar ) AG on Wo i, ghee” aaa bo ch omit an Oe ee Coe Ao GE eae eairne< ot aah ae ety mi Gear EIR Malis, Mean re WAR Linge tk ee Ss Ae ot Wilatad ay sy Sen Ree COS 
Pics ¢ Tile tha CW Re one Psy Sec TAT Wrage a fe RE ew petat ee aoa hs gh NE Ce Lirias ieee co Wprig Sa Rage ER Set ta BAK ce wp ie 2 9 AW UN et ie cw Ses ake eee Py ae We BY ee ea ere ees oS Lee er aA eee exer ts rie 
Reh a, Pa a ah GSP SS OE RE” STN oR NS Hegel TT OT ea om" EY ERIE a Gs Og DR SNS ia 2 SS RRR FEMS NE ON, Be NOY PS ROSIN ER Lie ES TT APSE, «OPA PIO Soaks TE SR ROE I EET NT EY NTT OED Tey EY AF He Ra RoE aN (eR a Re ae SRM Tah hal ee RET Pee ane 8 
foes Pe Pit pie e ; Ae. Bg 2% = ee By, Oat Br ey ea i ea NO thie ee ‘gan a i are 8 ae hoa REEL ae hy mo ae hod BF ee Par ci aw xeft ‘4 , 5 Pe he ‘af 5S A aaa pgs pe ae ae Re ST a8 yes 4 es b> me Pore ey erty Ris ~ he Me ee Ny 78 ‘the PS 5 ee ae 
i.) a oe ie Site o.oo: z PS a ae a eg eee ~ ee Bg = a i% ‘ ‘te eh ee ) my rer 7x J ‘ ‘ i ae ae ee ‘ - De oe Pa Ta f eer “wo > eae 22 ay ee o Ie" fa 25, i. 


2 


Fair Trade Groups 
Point to Successes, 
Offsetting Failures 


New Yor«K, Nov. 9—Fair trade, 
which has had a year of pummel- 
ings and praise, now seems to be 
coming out at the top of the heap. 

At least, that’s the eminently 
objective opinion of such groups 
as the Bureau of Education on Fair 
Trade and the American Fair 
Trade Council. 

“Positive developments during 
the past month contribute to the 
brightening outlook for fair trade 
and tend to confound those who 
like to insist that fair trade is 
dying,” chortles the latest issue of 
the bureau’s “Fair Trade News- 
letter.” 

Among “positive developments” 
the bureau lists the following: 


® For the eighth time, the U.S. 
Supreme Court has turned aside 
a challenge to the constitutionality 
of fair trade by refusing to review 
two circuit court decisions favor- 
able to fair trade. 


® The Senate small business com- 
mittee’s subcommittee on retail- 
ing, distribution and fair trade 
practices is sending out extensive 
questionnaires to fair-trading man- 
ufacturers in all fields, as a first 
step in an examination of the fair 
trade enforcement issue. 


® There are signs of stepped-up 
enforcement activity. Ronson Corp. 
and Hamilton Mfg. Corp. have 
launched intensive programs 
against violators. Hamilton has 
filed 75 suits in this area in the 
past month, and Ronson has start- 
ed 15, with 25 more pending in the 
immediate future. 

The newsletter acknowledges a 
blow in a decision by the Michigan 
supreme court reversing a lower 
court decision and holding that 
fair trade contracts could not be 
binding on non-signers, even if the 
products were bought for reselling 
by contract signers. The case con- 
cerned Hall of Distributors, a De- 
troit discount house, and Argus 
Cameras Inc. 

Giving flank support in the cur- 
rent crusade, the current issue of 
“Fair Trade Trends,” issued by the 
AFTC, declares: 


= “The opponents of fair trade 
have been unusually successful of 


Onavtsual 
all-purpose 
portable 
Whiteboard | 


easel 


Model A 302 


Replaces blackboard. Use large clean 
paper pads—which we stock. This 
versatile all aluminum easel is also 
equipped for showing turnover charts 
or cardborad charts. Rugged yet light 
in weight. Folds like magic for easy 
carrying or storage. Thousands in use 
» the world over. 


Many other models available. 
Write for free catalogue. 


ORAVISUAL CO. 
Box 609 A St. Petersburg, 2, Flo, 


late in persuading the editors of 
the nation’s press that fair trade 
is on the way out. They create this 
erroneous impression by adding to- 
gether, magnifying and distorting 
the setbacks of fair trade while 
ignoring its victories. With such a 
one-sided approach, the erroneous 
impression follows, as intended, 
that fair trade is fighting a ‘losing 
battle.’ 

“An objective appraisal of all 
the facts leads one straight to the 
opposite conclusion,” says 


“Trends.” 

While they may unite against the 
common fo e—price-cutters—t he 
two groups still squabble with each 


other. In its communique, AFTC!® “Current proposals to amend the 
fair trade laws in order to secure 
more stringent enforcement pro- 
cedures fail to recognize that under 
the present laws manufacturers 
must demonstrate vigilance in en- 
forcing fair trade or renounce the 
use of this particular distribution 


campaigns for the Capehart fair- 
play amendment, slated for con- 
gressional action. 

But up in Providence yesterday, 
Marjorie T. White, assistant direc- 
tor of the bureau, told the Rhode 
Island Pharmaceutical Assn. that 
no amendments to the fair trade 
laws are needed, because the courts 


& 
‘ 
“3 


now require manufacturers to hon- 
or their fair trade contracts or 


quit fair-trading. 


technique,” she said. 


Mrs. White told the mid-year 


Advertising Age, November 14, 1955 


conference of the pharmaceutical 
group that “fair trade is not a one- 
way street. 

“It is up to the individual re- 
tailer, acting on his best judgment, 
to let fair-trading manufacturers 
know that he, the retailer, is an 
all-out supporter of effective fair 
trade programs to restrain unfair 
competition,” she said. 

“All-out support from the retail- 
er requires deeds, not words. It 
means honoring the fair trade pric- 


es of manufacturers who strive 


IN 78 OUT OF 85 readership 
Studies sponsored by building 


WHAT ADVERTISERS HAVE LEARNED 
ARCHITECTS AND ENGINEERS. 


gies tet 


a 


product manufacturers and their 


agencies architects and engineers 
have voted Architectural Record 
their preferred architectural 


* 


Bee et ae 


a ec 


* dd 


et ee 


se 


magazine. Here is the record: 


Independently sponsored studies won by 
the three leading architectural magazines 


1937-53 


1954 


1955 TOTAL 


Architectural 51 
Record 


17 


10 78* 


Architectural 6 
Forum 


6 


Progressive 
Architecture 


3* 


*includes two ties for first. 


NOTE: This includes all studies sponsored by advertisers or agencies 
for which results are available. Ask for a summary of all 85 studies. 
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honestly to make fair trade work. 


stration of support in terms of 
over-the-counter sales.” 

Rising sales graphs, the bureau 
representative continued, “are the 
best evidence a manufacturer can 
have that his fair trade program 


And it means a continuing demon- | 


Advertising Age, November 14, 1955 


| for profit and growth. 

“Retailers have it within their 
power, acting as individuals, to 
prove to manufacturers of trade- 
marked products that fair trade 
is more than worth what it costs 
to do a good job of enforcement,” 
Mrs. White concluded. 


| 


Home Furnishings 
Code Is 17th Set by | 
Minneapolis BBB 


MINNEAPOLIS, Nov. 8—This city’s | 
principal home furnishings dealers 


is worth the investment of money 
and effort it requires to be effec- 
tive. In the final analysis, a man- 
ufacturer must weight his fair 


Love Joins National Export 
Edwin P. Love, formerly with 
Geyer Advertising, has joined Na- 
trade program in the light of | tional Export Advertising Service, 
whether it is a sound investment | New York, as a time buyer. 


have adopted a code of conduct 
regulating advertising and selling 
practices. | 

C. W. Shirk, exec. director of the 
Better Business Bureau of Minne- | 


apolis, said the industry is the 17th 


trade group in the city to set up 


/such a code. 


and headlines in ads to be clearly 


associated with the articles to ings industry, will be named by 


which they refer; bans bait adver- 
tising; sets up standards for trade- 


in allowances, guarantees, contests, 


used merchandise, liquidation and 
going out of business sales and 
other practices. 


1. 
2. 


from their special interests. 


AGAIN IN 1956 architects and en- 


gineers who plan—and specify the 
building materials and equipment 
that go into—four-fifths of all U. S. 
building, nonresidential and residen- 
tial, small and large, will be your pri- 
mary prospects. 


Put all 5 of these exclusive Architectural 
Record advertising values to work for 
your sales force in 1956. 


1. Reader preference—Architects and engi- 
neers have voted Architectural Record “‘pre- 
ferred” in 78 out of 85 independently spon- 
sored studies. 


2. Verifiable market coverage— Dodge Reports 
document Architectural Record’s coverage 
of those architects and engineers who plan 
over 85% of all architect-planned building, 
nonresidential and residential, small and large. 


3. More circulation where it counts most— 
More architects, more consulting engineers, 


F.W. DODGE 


i 


BEHIND THE STEADY PREFERENCE of architects and engineers for 


Architectural Record are two basic editorial facts: 


Architectural Record 


119 West 40th Street - New York 18, N.Y. « OXford 5-3000 


ea a 
va ae 


Architectural Record is the one magazine edited specifically for archi- 
tects and engineers; it never strays a picture or a paragraph away 


The Record’s editorial content is continuously timed and balanced with 
the aid of Dodge Reports of building planning activity to be of maximum 
value to architects and engineers in terms of the work on their boards. 


To sell them effectively and economi- 
cally . . . direct your advertising 
SPECIFICALLY TO architects and engi- 
neersin the one magazine that is edited 
SPECIFICALLY FOR architects and en- 
gineers — and steadily preferred by 
them, Architectural Record. 


more staff architects and engineers in com- 
wees ‘am industry subscribe to Architectural 
ecord, 


4. Advertiser preference— Year after year (and 
again in 1955) more building product manu- 
facturers and their agencies, are placin 

more advertising pages in Architectural Recor 
than in any other architectural magazine. te 


5. Top editorial quality and quantity—33 edi- ; 
torial awards—including three out of four 
awards by the American Institute of Archi- 
tects to architectural magazines—testify to 
the quality of the Record’s editorial content. 
And the Record publishes more editorial 
pages than any other magazine in its field— 
with every page edited specifically for architects 
and engineers. 


‘Workbook 
of the active 
architect 


and engineer” P 


| worked out by the National Assn. 
| Depending on self-policing by of Retail Furniture Dealers and 
|industry members, the code in- the National Assn. of Better Busi- 
cludes prohibitions against unfair | ness Bureaus. 

_competitive claims; requires prices 


‘auto finance, banks and savings 


53 


The code is based on a model one 


A committee of six, representing 
all segments of the home furnish- 


Rollin Andrews, Minneapolis BBB 
president, to police the code. 


® Minneapolis’ first retail adver- 
tising and selling code was set up 
by the retail meat industry in 1933. 
Since then similar codes have been 
adopted by the appliance, combi- 
nation windows and doors, hearing 
aids, water softener, credit jéwelry, 
piano, lumber, radio, photographer, 


and loans, fur and used vacuum 
cleaner groups. 


Have you 
seen 
an advance 
copy of 


WISDOM? 


Yes—and I’ve 
never seen a 
magazine 
like it. Quite 
an idea! 


They're talking about the most-talked- 
about magazine in America today... 
WIspoM ... the New Picture Magazine 
of Knowledge for All America. For 
facts, figures, rates, dates, see these 
MEN OF WISDOM: 


Eastern: 

Sadler & Sangston 

| 342 Madison Avenue 

| New York 17 

| Mid-Western: 
Lytle-Webbe Company 
332 So. Michigan Ave. 

| Chicago 4 

Pacific Coast: 

| Blanchard-Nichols 

111 Sutter Street 

San Francisco 4 


Blanchard-Nichols 
633 So. Westmoreland Ave. 
Los Angeles 5 


WISDOM MAGAZINE 


Advertising and Editorial Offices : 
8800 WILSHIRE BLVD., BEVERLY HILLS, CALIF. 
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takes another big hop! 


biggest year with its biggest issues ever! 


EVER SINCE HOLIDAY first learned to walk, we’ve hopped, 
skipped and jumped over previous linage and revenue records 
with carefree abandon. 

We’ve now jumped higher than ever! 


The November issue was 40% bigger than last year, and the De- 
cember issue is the biggest Holiday of all time. All told, these last 
two issues wrap up the most successful year in Holiday’s history! 

Of course, there’s a reason for Holiday’s bounding success. In 
this delightful day of new leisure time, Holiday is the one (and 
only) magazine devoted solely to the whole wonderful world of 
pleasure. 


New ideas, new places, new pastimes... every page of Holiday 
encourages and entices its readers to get out and enjoy zestfully 
active living. And it stimulates them to buy the new products 
that make their leisure more enjoyable. This month more than 
850,000 active, upper-income families will ‘shop’ Holiday with 
their minds bent on pleasure and their purse strings fittingly 
loosened. 

Why not let Holiday put more bounce in your sales? 


HOLIDAY 


A CURTIS MAGAZINE 


...its readers are leaders of 
the big change to “everyday holiday living!” 
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Know a NEW market ~ 
when you see one? 


Ss yee 
“RECORD WHIRL has been welcomed by every- 
one...” writes Henry E. Doney, president of Tiffany 
Records. That’s an expert’s opinion of RECORD WHIRL’s 
impact on the group that spent $550 million last year for 
musical products alone. If your product is for fun-loving 
people, act now—get in on the early, high-attention issues! 


Write today For Facts and Rate Card! 


RECORD AHA By the publishers of 


DOWN BEAT 
2001 Calumet Ave., Chicago 16, Ill. 


Everything in the World about the World of Recordings 


a maher Down Beat — Up Beat — Country and Western Jamboree — Record 


. . Whirl — Music — Beverages — Bebidas — La Farmacia Moderna — 
publication Radio y Articulos Electricos — Elaboraciones y Envases — La Tienda — 
Publishing since 1934 | Radio y Articulos Electricos Catalog File — Bebidas Annual Directory 


NBC Will Double 


Color Facilities 
by Autumn of ‘56 


New York, Nov. 10—The Na- 
tional Broadcasting Co. will be 
ready to double its present live tv 
color schedule of 40 hours monthly 
by next fall, Robert W. Sarnoff, 
exec. v.p., has announced. 

The network has decided to 
spend $12,000,000 to expand its 
color-casting facilities in New 
York, Hollywood and Chicago. 
The West Coast will get half of 


ete) 


Advertising Age, November 14, 1955 


be spent in New York. The rest 
goes to Chicago, where the NBC 
video station, WNBQ, will con- 
vert all live local shows to color 
in the spring (AA, Nov. 7). 


In making his announcement Mr. |, 


Sarnoff chided competitors for 
their failure to get as excited over 
color as NBC and its parent com- 
pany, Radio Corp. of America. 
He said: “This investment is 
another firm indication of our 
faith in the future of color tele- 
vision. Even if others in the broad- 
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casting and receiver-manufactur- | === 


ing industries continue to mark |= 
time, RCA and NBC intend mov-|— 
ing ahead with a program that |=: 


adds substantially to the more than | *= refit eats 


$65,000,000 we have spent in pio- 
neering and developing compatible 


the money, while $4,750,000 will| color television and in creating a 


LOUISVILLE 


5000 WATTS « NBC AFFILIATE 


sror ease 


Exclusive National Representatives 


facilities . .. 


informative . . 


emphasis into a proven national format! 


new /star\ born in Louisville... 


“DIAL 970”! 


WAVWE is its Mother! 
MONITOR is its Father! 
WEEKDAY is its Kissin’ Cousin! 


Yes! — on November 7, WAVE premiered DIAL 970, its own exciting 
version of Monitor and Weekday, putting area flavor and 


DIAL 970 utilizes all of WAVE’S unusually large programming 
all its well-known personalities . . 


. all 


its localized radio know-how. It’s a coordinated group of programs 
heard eleven sparkling hours each weekday—hours filled with 
news, weather, sports, traffic reports, music, interviews, household 
tips, etc., etc. 


Hours that are skillfully blended with Weekday, 
to provide good fun, good company, good listening—from 


early morning till late at night! 


DIAL 970 is sometimes light and gay . . . sometimes serious and 
. sometimes relaxed and soothing—but 
always intensely listenable! 


Participations and spots available as early as 6 a.m.—as late 
as 11:59 p.m.—or in between. Available NOW, but you'd 


better hurry! 


Let NBC Spot Sales give you the really impressive story 
on DIAL 970. 


WAVE’S DYNAMIC NEW RADIO SERVICE 
FOR A DYNAMIC NEW LOUISVILLE! 


BOOST FOR CUSTOMERS—New ad pro- 
gram by the nitrogen division of 
Allied Chemical & Dye Corp. will 
stress the research finding that 
crops can be doubled or trebled by 
‘using more fertilizer. The color 
| page above will run in farm pub- 
lications to benefit Allied’s cus- 
tomers, the manufacturers of nitro- 
gen fertilizers. 


substantial color broadcasting ser- 
vice.” 


® Among the _ specific projects 
planned in the color expansion 
program: 

1. Construction of a second col- 
or studio at NBC’s Color City, in 
Burbank, Cal. This would be on 
the scale of the present facilities 
there. 

2. Construction of a second color 
studio in Brooklyn, near the 
present color studio there. 

3. Conversion of the Ziegfeld 
Theater, in New York, for tele- 
casting in tint. 

4. Conversion of all b&w facili- 
ties at WNBQ, as well as construc- 
tion of added color facilities. 
When this building operation is 
completed, that station will start 
programming all live local shows 
in color. 

5. Construction of an office, trip- 
ling of technical work space and 
the installation of color recording 
equipment at Color City. 

6. Augmentation of the net- 
work’s facilities with four new 
color film chains. 


® NBC’s current live color produc- 
tion facilities include a color mo- 
bile unit—said to be the only one 
of its kind in existence—the 
Brooklyn studio, the Colonial 
Theater and two mid-town stu- 
dios in New York and the Burbank 
Color City studio, the first ever 
built specifically for color. 


Francis Gonda Co. Forms 
TV Package Subsidiary 


Francis D. Gonda Co., Los An- 
geles, has formed a _ subsidiary, 
Gonda Productions, to handle ra- 
dio, tv and film program packages. 
Alex M. Victor, radio and tv direc- 
tor of the agency, has been ap- 
pointed operations director of the 
subsidiary, an additional respon- 
sibility. 

Packages and personalities under 
contract with Gonda Productions 
include John J. Anthony, with his 
“Good Will Hour” and “Court of 
Human Relations’’; Manning Sher- 
win, musical comedy composer; 
Jon Gnagy and his “Draw With 
Me” series, and Dr. Paul Popenoe, 
director of the American Institute 
of Family Relations. The new or- 
ganization will also represent 
American producers in Latin 
America and Europe. 


Desbecker Forms Agency 

Harold C. Desbecker has re- 
-signed his post as secretary and 
treasurer of Weill & Eby, Buffalo, 
N. Y., to open his own Buffalo 
| agency. He will handle the follow- 
ing clients, previously with Weill & 
Eby: Maloney Bros. Nursery, For- 
est Lawn and S. Stein & Co. 
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A 69% Gain IN ADVERTISING VOLUME BECAUSE OF 2 FACTORS: 


] A “METHODS TYPE" EDITORIAL SERVICE THAT SHOWS HOW TO IMPROVE MEALS, 
* LOWER COSTS AND INCREASE PRODUCTIVITY. 


- A UNIQUE CIRCULATION METHOD THAT ACTUALLY SELECTS AND IDENTIFIES 
BUYERS FOR YOUR PRODUCT IN WORTH-WHILE MASS FEEDING ESTABLISHMENTS 
—A CIRCULATION METHOD THAT ELIMINATES THE COSTLY WASTE OF 
ADVERTISING TO UNITS THAT HAVE NO FEEDING FACILITIES WHATSOEVER. 


INSTITUTIONAL FEEDING AND HOUSING 


205 East 42nd Street, New York 17, N. Y. 
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Selling Research, 
Midget of ‘45, Now 


Offers ‘Giant’ Service 


New York, Nov. 8—Selling Re- 
search Inc., which opened for busi- 
ness ten years ago with a working 
capital of $1,200 and a working 
force of three people, last week an- 
nounced a four-part service pro- 
gram for 1956. 

The company, 
which provides 
marketing exec- 
utives with cur- 
rent retailing in- 
formation, out- 
lined its plans as 
follows: 

1. Expansion of 
its “tailor-made” 
store audit serv- 


ices to cover 
such “unre- John Flynn 
searched” lines 


as appliances, liquor and phar- 
maceuticals. 
Retail panels have so far been 


to store audits with a two market 
test for Glim. This was early in 
1946. 


® When the Glim business billed 
$22,000 a year, Mr. Flynn saw Sell- 
ing Research’s future to be in the 
tailor-made store audit field. 

To set up in this field, the com- 
pany had to organize reliable re- 
tall panels in various markets, win 
the cooperation of thousands of in- 
dependent stores, and scores of na- 


tional, regional and local chains, 
hundreds of department and vari- 
ety stores had to be persuaded to 
reveal data traditionally restricted. 
Local auditing personnel had to 
be recruited, trained in audit pro- 
cedures and taught to work with 
traveling and regional supervisors. 

Today, there are 450 auditors, 
nationally, backed by 26 field su- 
pervisors. In the home office of 
Selling Research here are 47 ex- 
ecutives and employes. The com- 


Advertising Age, November 14, 1955 


pany today has 187 clients, and it 
audits 7,625 stores in the U.S. and 
uses 201 test markets in the U.S. 
and Canada. 


Lancet Appoints Jones 


Lancet Publications, publisher of | 


Journal-Lancet, Geriatrics and 
Neurology, has appointed John 
Jones eastern advertising repre- 
sentative for the three publica- 
tions. Mr. Jones formerly was 
with Paul Klemtner & Co. 


KCRG-TV Names Hoag-Blair 


KCRG-TV, Cedar Rapids, Ia., 
has appointed Hoag-Blair Co. its 
national representative. The sta- 
tion formerly was handled by 
Venard, Rintoul & McConnell. 


Weil Joins Morey, Humm 


Tycho R. Weil, formerly with 
Ross Roy Inc., has joined Morey, 
Humm & Johnstone, New York, as 4 
associate art director. 


set up in 50 markets to measure are ay jee Se 


appliance sales. Liquor store cov- 
erage, which is now in effect in 13 
markets, will be increased “size- 
ably.” For pharmaceuticals, the 
company plans to rely on 120 mar- 
kets in which it maintains drug 
store panels. 


® 2. Development of continuing 
store audit data in food, drug and 
other lines. Also, plans are set for 
pushing experimental work in 
soft goods, silverware, home fur- 
nishings and phonograph records. 

3. Development of a program 
calling for regional and area test- 
ing. 

4. Completion of a bookkeeping 
system for smaller food and drug 
stores in its panels. 

When John E. Flynn, president, 
launched Selling Research in 1945, 
his first job was a tabulation of 
returns on a Fawcett Publications’ 
survey. The fee was $75. 

After a consumer research in- 
vestigation, a market study on a 
meat specialty and an appliance 
dealer survey, the company got in- 


» AUTO SERVICE 

* BANKS 

* SAVINGS and LOAN 
° BREWERIES 

le DAIRIES 


/rite, wire, phone for details, NOW 


. CAUGER SERVICE, inc. 
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because woman’s day goes all out 


oe 


to bring the 


make-it- 


feos 


Out of Woman’s Day’s full-time Workshop comes an 
endless stream of exciting make-it-yourself ideas... 


shelves that can be arranged a dozen ways... fun furni- 
ture for the children. . . a really roomy picnic table for 
large families. Readers really go for these articles...a 
single one brought in 63,000 pattern requests. 

But Woman’s Day goes all out to bring her the best in 
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Advertising Age, November 14, 1955 


Photo Data Booklet Out 

The photo lamp department of 
General Electric Co., Cleveland, 
has published a photo data booklet 


‘Bazaar’ Names Brown 

Robert Brown, a member of the 
advertising staff of Harper’s Ba- 
zaar, New York, for five years, has 
on films, flash bulbs and picture- been named eastern advertising 
taking. The 40-page pocket-size manager of the publication. 


“GE Photolamp & Lighting Data| 

Booklet” includes latest data on| Newton Heads Classified 

film speed ratings, guide numbers, Nicholas D. Newton, a member 
flash and flood lamp specifications | of the sales staff of Glamour, New 
York, since last May, has been 


and characteristics and time-light 
curves. The booklet is available at| named manager of the classified 
department. 


photo supply dealers. 


newspapers and tv will open as 
soon as distribution is complete, 


Michigan Baker 


j Nick Muller, general manager, 
Plans Regional or 
Distribution Soon | The line of pies, cakes and spe- 


cialty breads was publicized among 

Cuicaco, Nov. 8—Muller’s Inc.,|retailers and wholesalers with a 
Grand Rapids, Mich., unveiled a | tabloid-size flyer describing the 
new line of ready-to-bake frozen items, the history of the company 
baked goods at the Central States and the advertising and promotion 
Frozen Food Assn. here. plans. 

Brokers for the line are being! The parent company, Muller- 
lined up now and advertising in’ Grocers Baking Co., has been in 


a 


a 


i Pees ee ee: * ‘ ee 
CREE, ates es ae iy 


| yourself. a 


other feminine interests, too. It brings her a plan to take 
the fight out of family finance . . . the inspiring story of 
a town’s battle against juvenile delinquency .. . eight 
European equivalents of America’s apple pie. All this 
adds up to 62% editorial—more than she gets from any 
other women’s service magazine. That’s why she goes 
out to get Woman’s Day. 


©1955 WOMAN'S DAY, INC. 


oe 3 * 
yap Ne aeiae. "org 
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(the wholesale baking 
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line for 
about 20 years, and now does about 
$10,000,000 annually. 

Promotions, using Liberace on tv 
and newspapers, are scheduled to 
break this month in seven mid- 
western cities. Later, distribution 
is expected to cover 18 states. 

Some of the new items Muller’s 
will sell are frozen French toast, 
banana bread, boysenberry pie, 
orange bread and other items or- 
dinarily bought only in bakeries or 
made at home. Muller says that the 
recipes for the new line are strict- 
ly “home” recipes. 

Wesley Aves & Associates, Grand 
Rapids, is the agency. 


Trench to ‘American Metal’ 

Archer W. P. Trench, who 1e- 
cently resigned as sales managcr 
of Porcelain Enamel Products 
Corp., Rehoboth, Mass., has joined 
the staff of American Metal Mar- 
ket, New York. His first assign- 
ment is working with the publish- 
er on circulation problems. 


Your mind 
is at ease... 


INCORPORATED 
CHICAGO 


LOOP Fine Photoengravings 
for 20 Years 


Are you receiving your free copies of 
“Laurence’s Guide for Photoengraving 
Buyers”? If not, write or phone today- 
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| Editorial Appeal 


| The “pros” 
| behind the prose 


--- and the army behind them 


What makes editorial excellence? 
Opinions vary. 


Some people insist that editorial perfection is achieved only when the brilliance of the editors 
shines through the printed page. 


Others hold that personality is the key to the whole thing. 


And then, there are those pragmatists who say the degree of excellence is in direct proportion 
to the services available to the editors. 


We agree with all of them. 


And so do the thousands of oilmen—engineers, chemists, foremen, superintendents and 


management men—who have subscribed to Petroleum Week. 
Wouldn’t you if you had a magazine with a staff of editors second to none? 


Wouldn’t you agree if your editors had an army of “contributing editors” — 
the largest group of technical and business communications experts 
housed in any single publishing organization? And this editorial army has “ bases” 
far beyond the borders of the U.S.A. to cover fast-moving events the world over. 


Yes, Petroleum Week is that kind of magazine. Its industry-wide coverage is, at the 


same time, industry-deep. It appeals to specialists in all segments and meets the need, as well 


as the demand, for cross communications in the highly integrated petroleum industry. 


PETROLEUM WEEK 


330 West 42 Street, New York 36, New York 


ae ; ae A McGRAW-HILL 
Cross Communications for Men Who Matter in Oil PUBLICATION 


McGraw-Hill’s counseling and research services: Publications Staff . . . World News Organization .. . Washington Bureau .. . 
Economics Staff... Research Department... World-Wide Fieid Photo Service... Reference Library, Direct Mail and Sales Services. 
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Junior Panels Need 
Selling as Medium, 
Agency Man Advises 


Kansas City, Nov. 8—Edward 
Russell, v.p. of Biddle Co., Bloom- 
ingten, Ill., agency, told mem- 
bers of the Junior Panel Out- 
door Advertising Assn. that they 
have a big, but by no means im- 
possible job ahead of them in sell- 
ing their medium to agencies and 
advertisers. 

“Your medium is not a wall- 
flower at the advertising ball,” Mr. 
Russell told association members. 
“It wasn’t even invited to the 
dance.” 


= Mr. Russell enumerated the re- 


sults of a Biddle survey of 60 ad- 
vertisers and agencies in 30 cities 
on the subject of junior poster 
panel advertising. The results 
were: 


® 92% of the agencies and 90% 
of the advertisers rarely or never 
considered junior panels when 
planning campaigns for their cli- 
ents. 


® 57% of the agencies did not 
know that the medium is commis- 
sionable. 


® 85% of the agencies had never 
used it for their clients, and 88% 
of the advertisers had never used 
it. 


® 80% of the agencies and 89% of 
the advertisers said they did not 
know how to go about buying a 


junior panel campaign. 

Mr. Russell advised association 
members to sell the “point of dif- 
ference—that something that will 
set your medium apart from the 
others.” 


® “Good agency people are always 
looking for new developments in 
media—different vehicles, unusual 
twists in getting their sales mes- 
sage across,” Mr. Russell said. 
“They are always looking for 
something different with which to 
catch the public eye. You have it 
in junior panels.” 

Association members were urged 
by Mr. Russell to accumulate basic 
information, traffic counts, rates 
based on circulation and mechani- 
cal and printing requirements. 
Then, he said, they should put it 
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all together and send it regularly 
to agencies. 


Ryan Takes Year's Leave 

Quincy G. Ryan, v.p. of Ruth- 
rauff & Ryan, New York, has been 
granted a year’s leave of absence | @ 
because of his wife’s illness. In his | 
absence from the agency, Thomas 
W. Richey will be account execu- 
tive on Brown-Forman’s Early 
Times whisky. 


, 


CBS Appoints Owen 


Norman C. Owen, formerly v.p. 
in charge of distribution for Zen- | 
ith Radio Corp., has been named | 
v.p. in charge of sales for CBS- | 
Columbia, Long Island City, N. Y., | 
replacing Harry Schecter, who has | 
resigned. 
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TELEVISION MAGAZINE ANO saves mA 


7 HIS handsome new research tool provides 
you with updated TV set count and mar- 
ket data on each of the 3,071 U. S. Counties. 


For the first time in handy booklet form you 
will have Television Magazine’s latest TV 
family estimates combined with Sales Man- 
agement’s 1955 Survey of Buying Power 
data on Population, Families and Retail 


You'll find the county-by-county, state and 
regional breakdown an effective aid in your 
national and regional TV advertising plan- 


TO GET YOUR COPY OF THIS HELPFUL 
TV MARKET FACT BOOKLET, CALL OR 
WRITE YOUR NEAREST PETRY OFFICE. 
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Now available to 
Executives and Personnel 
of Advertisers and Agencies 
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Edward Petry & Co., Inc. 


NEW YORK ¢ CHICAGO e« LOS ANGELES e DETROIT ¢ ST, LOUIS © SAN FRANCISCO ¢« ATLANTA 


SION STATIONS REPRESENTED BY | 
EDWARD PETRY & CO., INC. : 


NEW SALES TOOL—AIl seven time 
salesmen of KABC-TV, Los An- 
geles, now are using portable tv 
sets like this one shown by Donald 
Quinn, assistant general sales man- 
ager, to pitch its shows to agency 
buyers and sponsors. 


Discounters’ Sales 
Reach $500,000,000 
Volume, Says Masters 


ROCHESTER, N.Y., Nov. 8—Ste- 
phen Masters, New York discount 
operator and voluble defender of 
the discount house system, said 
last week: 

1. There are now about 10,000 
discount houses in the country, 
doing a total volume of $500,000,- 
000 a year. 

2. His own house, on 48th St. 
in New York, does an annual vol- 
ume of $20,000,000, or an average 
of $40 per customer. 

3. Masters sells $700 worth of 
merchandise per square foot, com- 
pared to $76 per square foot for 
the average department store. 

Masters rings up $100 worth of 
sales at a total cost of $11.20, 
while it costs the department or 
specialty store $32.90 to sell $100 
worth of goods. 


® The president of Masters Inc. 
was sounding off here before the 
Public Utilities Advertising Assn. 
He charged that the current clam- 
or over the spread of the discount 
house is similar to the storms of 
protest which arose over the rise 
of the department store, chain 
store system, house-to-house sell- 
ing, supermarket and mail order 
house. 

“The agitation against the dis- 
count operator today is tar from 
the same brush,” he said. 


iad PRED. segs 


Atianta WSM-TV Nashville In fact, Mr. Masters told the 
WBAL-TV _ Baltimore WTAR-TV ___ Norfolk utility men, they oT actually 
“the first discounters.” He point- 

ws | ‘ ° 
Sy aeene yahd eee : ed out that when Edison perfected 
OA- Denver WTVH Peoria ‘ the light bulb, electricity was sold 

_ WTVD Durham-Raleigh KCRA-TV Sacramento for 25¢ a kilowatt. 
—— wicu Erie WOAI-TV _ San Antonio ; “Electricity was used for street, 
KPRC-TV _—_ Houston KFMB-TV San Diego 3 cor gs Mery noong A ao - 
: , : ‘ i said. “That was e nig oad. 
wee ty ene united San Francisco Utilities needed day load to have 
vet: eeneing KTGS-TV Shreveport : full pay load. The answer was to 
KARK-TV Little Rock KREM-TV Spokane ; sell kilowatts cheaper’ and create 
KABC-TV _Los Angeles KOTV Tulsa : a market for daytime appliances 
WISN-TV _ Milwaukee KARD-TV _ Wichita . that would consume more kilo- 

; inn.-St. a watts. 
etree re *) “That has been the procedure 
ABC Pacific Television Regional Network q for 75 years. The kilowatt today 
| costs the consumer about 1.7¢,” he 
: | said. 
mE Grant Appoints Three 


Grant Advertising has appointed 
J. Robert Conroy to the public 
relations staff and Norman E. 
Schmidtke an art director in its 
Detroit office. Mr. Conroy former- 
ly was v.p. in charge of public re- 
lations and Detroit manager of 
William Hart Adler Inc. Mr. 
Schmidtke previously was with 
Erwin, Wasey & Co., Los Angeles. 
Grant also has appointed George 
Janda a copywriter in its Chicago 
office. He formerly was a copy- 
writer with Leo Burnett Co. 
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Broadcast Advertising Section 


Few Advertisers 
Still Shiver on 


Television Shore 


New York, Nov. 8—If the cur- 
rent trend continues, network tv 
holdouts among the country’s top 
advertisers will become extinct. 

When the bills come due, they 
may bellow as loudly as an indul- 
gent father with a teenage daugh- 
ter. But all but a handful of the 
leading advertisers are paying 
what it takes to get into the most 
glamorous form of advertising. 


Of 1954’s top 100 spenders in 
four measured media, only 16 did 
not devote a part of their budget 
to network television. Five of these 
—distillers—had no choice in the 
matter; they had to abstain wheth- 
er they wanted to or not. A sixth, 
Doubleday & Co., bought $2,449 
worth of network tv time. 


ADVERTISING AGE’s study of who 
is still out of network tv was made 
from 1954 expenditures in net- 
work radio and tv and general and 
farm magazines as reported by 
Publishers Information Bureau, 
and newspapers and supplements 
as supplied by the Bureau of Ad- 
vertising. These are the latest fig- 
ures available on newspapers. 


® One name on the ’54 list of 
holdouts, Eastman Kodak Co., has 
had a regular weekly series since 
January of this year. Another, 
American Telephone & Telegraph 
Co., has a film show all ready and 
has been trying for many months 
to get a network time spot. 


Advertising Age 


AM Radio 

Total on air 

OR ae ee ee 2669 

Serer 2771 
Under Construction 

Be En bets Sib cawes 105 

Se ea Nee és skeen 113 
Total Authorized 

3 SAAS 2774 

ee UT an tvankecees 2884 
Permits returned ...... 3 
cS eee 426 


mergers or sales to people who 


Radio-TV Station Census, 1955 


(Source: Federal Communications Commission) 


Note: Of tv permits returned, 10 were for stations actually on 
the air. In addition, at least 20 u.h.f. stations have gone off the 
air but have not yet returned their permits. Most of the permits 
cancelled are u.h.f. permits, though some are the result of 


FM Radio TV 
552 439 

538 473 

7 137 

17 108 

559 576 

555 581 

32 36 

62 73 


already have stations. 
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Now the No. 1 Medium... 


By Maurine Christopher 


New York, Nov. 9—Television 
took over as top banana on the 
national advertising stage this 
year. 

If the industry lives up to the 
expectations of the Television Bu- 
reau of Advertising, national tv 
will gross $823,500,000 in 1955, 
making it the No. 1 medium for 
national advertisers for the first 
time. 


A ‘Big Little Man’ Now... 


Radio Does 
‘55 as ‘Spot’ 


Networks Pitch Their 
Last Stand in Happy 
Land of Spot Selling 


By L. S. Botts 


Cuicaco, Nov. 10—Radio, a 
chastened and revamped radio 


} 
| 
| 
| 


Some of these companies—So- 
cony-Vacuum, for example—are 
(Continued on Page 72) 


which one of its advocates now 
calls the “big little man” of the 
media field, is doing well again 
this year. 

True, you have to look at the 
right places, and not dwell too 
much on soft spots in the medium. 
One of the latter is the networks, 
which still need medical attention 
—and, incidentally, are getting it 
—in what is probably the most 


Despite Friendly FCC, Broadcasters’ 
Washington Troubles Are Multiplying 


WasHINGTON, Nov. 8—Can the 
U.S. support more than 600 tv sta- 
tions? What if anything needs to 
be done to make this possible? 

This is the question behind 
many of the problems which are 
the basis of intensive soul-search- 
ing these days at the Federal Com- 
munications Commission and in 
the offices of Congress. 

At a time when the broadcast- 
ing industry is basking in the 
warmth of the “friendliest” FCC 
in history, the industry’s Washing- 
ton problems are in an unusually 
complex state. 


# From Chairman George C. Mc- 
Connaughey down, the communi- 
cations commissioners all rate 
high with the broadcasters. For 
the first time in history there is 
not a single person on the com- 
mission who is known to say un- 
pleasant things about the industry 
publicly or privately. 

But the problems are there 
nevertheless. Before long the Su- 
preme Court will consider a case 
brought by Storer Broadcasting 
Corp. trying to outlaw the mul- 


tiple ownership rules, limiting 
the number of stations an indi- 
vidual may own. 

Elsewhere in the courts there 
are literally dozens of cases in 
which broadcasters—usually' tv 
applicants—are contending that 
the FCC mishandled their appli- 
cations. Up on the Hill there are 
the usual assortment of bills, in- 
cluding proposals to amend the 
Communications Act to prevent 
the commission from discriminat- 
ing against newspaper publishers 
in awarding licenses. 


@ Like a sword over the heads of 
the commissioners and the indus- 
try hangs the 1956 Presidential 
campaign, when candidates for 
offices of all kinds will be de- 
manding free time or trying to 
buy time. 

In an effort to make the Presi- 
dential campaign more interesting 
and less disruptive of commercial 
schedules some broadcasters, par- 
ticularly CBS, have been pressing 
for legislation suspending the 
“equal time” rule where broad- 

(Continued on Page 75) 


Better in 
Medium 


|newsworthy radio development of 


the year. 

Generally, however, it can be 
said that the medium has at least 
stemmed the recession nosedive of 
1954, and may even reverse it if 
the continued slide in network 
revenues doesn’t go too far. 


® With a couple of months still 
to go in the year, here was the 
approximate 1955 radio picture: 


® Healthiest of all areas was local 
radio which, after stumbling a 
little in last year’s recession, re- 
covered nicely in 1955. Local ra- 
dio’s loudest drumbeater, Radio 
Advertising Bureau, predicts that 
local advertising will reach close 
to $400,000,000 this year. Others 
put the figure lower, but the con- 
sensus seems to be a record year. 


® National spot also was booming, 
as the big advertisers lined up to 
try out the “saturation spot” ap- 
proach to advertising. Hard hit 
last year, spot revenues fell off 
substantially from the 1953 high. 
This year, says the Station Rep- 
resentatives Assn., they will reach 
a new record of nearly $150,000,- 
000 gross. 


® Even fm radio showed signs of 
breaking out of a long rut, what 
with a new FCC requirement that 
all fm stations convert to multi- 
plexing. With this technique each 
wavelength would issue—and sell 
—two signals—one for general 
programs, the other for in-store 
broadcasting and other private- 
license services. 


® Only at the network end was 
the 1954 toboggan slide continued 
this year. Network gross sales, 


still at a substantial $160,000,000 
|only two years ago, fell off 14% 
\last year and were descending at 
\the same pace through July of 
this year. There was a difference, 
however: The nets were also mak- 
ing a serious attempt to change 
themselves to suit the new pattern 
of radio. 


® Rates suffered badly at the net- 
(Continued on Page 98) 


Add to this the estimated $226,- 
000,000 which local sponsors are 
spending in video, and the total 
outlay for tv time and talent be- 
comes even more impressive. 

The sales curve keeps spiraling 
upward despite warnings that tv 
had better beware of pricing it- 
self out of reach of everybody ex- 
cept giant corporations. So much 
for the sizzling statistics side of 
the story. 


ws More people—sponsors includ- 
ed—are likely to remember other 
television highlights of 1955: 


e The 12-year-old champion spell- 
er and the charming shoemaker, 
who between them sold more lip- 
stick than Revlon could make. 


ward 


e Jackie Gleason, who threw over 


three old sponsors and gambled 


his popularity on a switch from 
live to film as a part of an $11,- 
000,000 agreement with Buick. 


e The invasion of tv by Holly- 
woed motion picture moguls, 
many of whom showed a surpris- 
ing liking for being on camera 
themselves. 


e The exit of DuMont from the 
network field and the emergence 
of Paramount Pictures Corp. as 
the dominant interest in the inde- 
pendently-operated DuMont sta- 
tions. 


e The general public’s apathy to- 
color television despite 
NBC’s efforts to get tint tv rolling. 

A key part of the NBC strategy 
to boost color has been the sched- 
uling of regular daytime color- 


TV Sales—and Prices-- 
Continue Dizzy Spiral 


casts that give retailers a chance 
to demonstrate their sets during 
normal store hours. Portions of 
“Home” and “Howdy Doody”— 
and “Matinee,” the new hour aft- 
ernoon drama—are colorcast reg- 
ularly. The World Series and some 
football games also were covered 
by the tint cameras. 

This daytime schedule supple- 
ments the network’s three month- 
ly nighttime spectaculars and Mil- 
ton Berle. 


a CBS, which is outselling every- 
body in black and white video, 
has been willing to let NBC pretty 
much take the lead in color. 

Not yet equipped to originate a 
color program, ABC is sitting out 
the pioneering period. 

Columbia airs two regular 
monthly colorcasts — Chrysler’s 
“Shower of Stars” and the “Ford 
Jubilee,” which produced the sea- 
son’s most applauded spec with 
Noel Coward and Mary Martin. 
And this month black and white 
viewers are noting a haziness on 
their sets during the “Red Skelton 
Show,” the “Gene Autry Show” 
and portions of “Omnibus.” The 
engineers may think the b&w pic- 
ture is just as good when picked 
up from a compatible color signal, 
but most viewers don’t. 


s Color was not even a considera- 
tion in the biggest programming 
splash of the year, which, as any- 
body can tell you, was made by a 
warmed-over radio show. When 
“The $64,000 Question” hit the 
Nielsen jackpot after a few weeks 
on the air, the dopesters said the 
country was in for another give- 
away craze. 

There has been a lot of talk and 
frenzied activity by program men 
of the copying school, but so far 
the only imitator of the exciting 
CBS quiz to hit the air was turned 
out by the same factory which pro- 
duced the original. Though Louis 
G. Cowan, the creator of the “$64,- 
000 Question,” now works for CBS 


DAYTIME PROGRAMS Men 
Sign-on to 6:00 PM, EST. 
Sunday through Saturday 


#March 1951 15% 
March 1952 18% 
March 1953 17% 
March 1954 17% 
March 1955 17% 


EVENING PROGRAMS 
6:00 PM to Sign-off 
Sunday through Saturday 


March 1951 35% 

March 1952 35% 

March 1953 35% 

March 1954 35% 

March 1955 33% 
#March 1-7 


Average Audience Coimposition 
of all Network TV Programs 


Women Children Viewers 

per set 
39% 46% 2.6 
43% 39% 2.1 
42% 41% 2.1 
45% 38% 2.0 
44% 39% 1.9 
43% 22% 3.2 
416% 19% 2.6 
41% 24% 2.7 
42% 23% 2.6 
42% 25% 2.7 

Source: Amé@Pican Research Bureau 
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This is San Francisco... 


where 50,000-watt radio is the medium 
that covers this big market. In our six Bay Area 
counties, for instance, no metropolitan paper has over 
22% penetration. Your best one-medium buy for 


metropolitan San Francisco is... 


KCBS 


50,000 WATTS 


Represented by CBS Radio Spot Sales 


\g Several 


die Cantor package, which would 


ance for another show plus free 


'the programming anti-climax of 


as an idea man, his company, 
topped itself with the “Big Sur- 
prise,” which offers a $100,000) 
windfall to contestants on NBC. 


shows have been 
pitched to ABC, including an Ed-. 


give winners a $200 monthly in- 
come for life. However, this net- 
work has no plans to get on the 
giveaway bandwagon unless a 
sponsor comes in with the quiz. 

Mr. Cowan personally feels that 
the success of his show will help 
to strengthen the role of the in- 
dependent producer in the indus- 
try. There are many who would 
disagree with him on this point— 
particularly since there were ru- 
mors that NBC was trying to lure 
“Question” away from CBS be- 
fore it was 13 weeks old. 

NBC hotly denied published re- 
ports that Revlon had been of- 
fered a choice night time clear- 


daytime as an inducement to move 
the quiz. NBC said the whole thing 
was a Revlon plot to play the net- 
works against each other and get 
the most out of a hot property. 


ws The booby prize for providing 


the year goes to Warner Bros., 


Advertising Age, November 14, 1955 


Morpheus Is Cutting into Viewing Time 


New York, Nov. 9—There is just one thing that consumes 
more of people’s time in the U.S. than television—sleep. 

Take it from the A. C. Nielsen Co., which reports that the 
33,500,000 tv homes in this country now spend about 2,300,000,000 
man hours per week watching the home screen. This is substan- 
tially more than the amount of time devoted to earning a living 
—1,900,000,000 man hours per week—in these same households. 
If the people in these homes get the recommended eight hours 
of sleep nightly, this adds up to 6,500,000,000 man hours weekly. 

In all honesty, it must be pointed out that nobody has made a 
survey to find out if all these people really are getting their eight 
hours of sleep. 


M-G-M, 20th Century-Fox and 


York Productions (partially owned 
by Paramount Pictures). The crit- 
ics agree that these Hollywood ex- 
perts, who figured what was good 
enough for Walt Disney was good 
enough for them, have done little 
to live up to their advance no- 
tices. 

In every case—including the 
Disney show—they all thumb their 
noses at their sponsors and the film; NBC—76 live and 8 film. 
NARTB code by throwing in some DuMont quit the network busi- 
advertising for their theater-re-| ness this fall when a new com- 
leased movies. This is a subject | pany, DuMont Broadcasting Corp., 
which is expected to be consid- | was set up to run the two Du- 
ered by the broadcasters’ code re- Mont stations (WABD, New York, 
view board at its next meeting in and WTTG, Washington) as inde- 
January. _pendents. Ted Cott, former NBC 

v.p., is at the helm of this operation 
a Despite Jackie Gleason’s de-/|and has been jiving up his schedule 


fection to Electronicam-produced 
film and the rush of the West 
Coast movie studios to get into the 
medium, live programming is still 
more than holding its own. A mid- 
October count by Ross Reports 
showed the following live vs. film 
network breakdown for commer- 
cial hours: ABC—22% live and 14 
film; CBS—67™% live and 15% 


tae! 


POC ay Se a ee 


Hy Bares Erlenty abe: co et rat ei ak ae ek Se AOR) ing ASR Eee a SACRE hi RN fie ots cae! 4h abe oe eg le PRE Gor pe PS Ee eee : 4 ‘5 ne P od 
Sie Magid ie 3 LE eit > - - Rede an A Cee a inh gerereee AEC ge SE: Me ng eae at CaN - ete SS, Se Trt. td he ee Pek, Fes Wi din Se tak oe ae Si OE at? kak! aah 2. P Ey Ie fr ee faba Se Ae Oe IP 5 4 rey 3 ctu ae p ee lee agit fe — ™ 
x oa PN AE nee a Ved: ee Peat a F PS AL : ane pas tak oie : Ca ea Tay ts re i oi a Fe Peet het Bow eae ae y ota ate sp os td pit ha nad ey eae yn if Pisgrts ie Reale Bb ys. be ee ae Se 4 Wane a $e ape te cA ey of Suge a EIS ik 
ee : 4 ' be) iy fo", ont : s et Red S oF KR 
sia i - ern 
Me ae 
ape : j { ree 
ae ee Me 
Phen a 
i 4 : fd 
ae 1% i 
rm y Pah 
, oom” ey ; : f aS . Whig BSc aria ; ee : 
: oe | ae Pee = 
en es SE AR aS. ee ae 
° | i he 
Zz era Peas es eis Oe eee ee 
: aes . : A oc tame se a 
| ; : es i 8 ae : as : 2 
“a : vig : ; me a 
oe : ‘ : ‘i "aha CEE 
oe sie’ 3 a eS nm ; f bated (oS <P aaa 
: ve, Pa ; Pe i ks mn ra i g é es ; 
’ i vet gs fo eal PE : 
*: uke ‘sty : te ied : : 
i, bi, es a i. ae . | ; 
. 7 te il 4 . 
‘ ; 5 as 7 ; ; : 
a ey " ee ee! 
| , 3 
- > ee” es “3 : 
i Sat ti.“ " A ; 
4 < Bsc ergs jee” : 
2 7 So, ee : : “ in gS : 
. petit 7 ° eS ee : ee 5 " " : id 
or i ¥ A pe fe 
E a4 ‘ ae : a ae - 
ek” ; € y : i, ia cos oi es er t ¢ o ba fe : : 
a 4 . yee ies é g id € 
ei 4 * atin o & @ er ae a 
. ees ses i, ies, Aaa cae ¥ biog: ee : soe ie Say ieee ee oe ; j 
i ae : ee eh thie, 4 ra ee 2 ae : 
‘ Pe pes Pr ee ze a ops — , 
eo ey = i 3 ie A 4. ~ : 
rae “" 4 ee . * a wv. * ‘We a 
ut i ft : a : : _- > : . hg 
be, > :  . ror A ae eas | * ™ ann \ 
3 Sa rr ihe ee alias es: x an, on : ; 4 
c he Tat ae ee Sere [oT % eo SP. ‘ . 
x, » i anil a Betcod eins So, ee ES a Te ee = a a z 
a ee ey ae Tee be eee nad eae > >” alas 5s ‘ 
‘A Ree =|; . i p Par ee 2 ee oe ae ae ae. ee vig 42 ee ie. be ee Pies. L 
the ae PE < cer e = Ig aot ae ea ae SAR a P 
ms Dainty acon ema nae ee nae NTO ee ie, ae PY ES : 
a ee OE eee ee eee ; 
if je " zi Bt ceases Dotet Tt Sain sae peed elec Ae ee aan ase 6 gil 
ae ei le Fo, “Ea a. reels wy wh: - a... ee a 
eae ae oil Pig ste A ae eee, —s ae Mites tice! ory Se Ae sh 
it ee Be ina “ga poo! ol | eae cies Re ae ied * ass 
: 7t? oe e ni i ae Ore PE ae a +e ve pe ee. 
i v | 
i ice ey me i ees , P ie Nig og y kas } 7 hs 
: sa Oe ; ai i ‘ i 1 RRO be : ' : 
ot I An eae teat fide ine phen er ite ee : 4 } i 1 : 
=e : ’ ‘ : 4 vs f ; 
Bs af a aM ee S = / Bee is Be Be ae ms 2 — és 4 : 4 tes 
— rs a: Soe ) a ers eae tie geese “§ ‘ a : E 
5 4 i ena cn dla ; eee einen sce REO Te a — . : 
" : ‘ ee Sa Hi “ es purer rae ak , eines Eee 4 a 3 £ _ i 7 3 
re t ee ae RE” et ving de Pos x : : i 
wy “— aisle Bes Bee Mn get has fsa is ten ay Sel a a om | 3 = a \ s bas 2 dS 2 
‘ ae ae eg a a a Le 959 ol i gl am oe sae ‘5 \ = 5 4 
i. pi 5 Sie Ss Sta See, & is bey katy cee heer Lam, Y Eee ace acy ue eat bes 4 Py: ; 3 
. ss a oe ; : Pt . oe iat eae By Se cae | = . 
; Eee SNe geet ys. A Bee ok, ae te % 3 ‘ : ee 
“ ¢ an rns We te & 2 ae ke ~ aataaenaamenete ey i = i eee :  @ Ba : ae : : 
E eT ee : nite oo hp ee eee amen te ge ; _— a ae : j 
4 iets a eee Se i gal Soe m een es ecamr*" ns i ag iia rr. : 7 : é 
Be z acai WERE ape ae age sin lil wie ek: eee Bo een Bihiage:- si Gomes | i Bi x a a > ae a, = 
- By, : ictal tania te Lek i een ae Bis arid = : * hid 
i, eg rs ees Sh aaa oes Sean a i <a A ee eS / i : ; ‘ . ee 
." Se asin oo ey ee ae Sede _ Sidi ~ gota Seen 4 “ P ee ae te , % i ae 3 — 
‘ie i eee NS al oe oe ‘a k, Saeieee eke oad Bit ls segs ee, | ‘ _ . Ls : 2. = : 
e | ym : Tee gtr. ee Ri Fae!) aR elie 4 Re lees ee “ , A $< & ne j = ( 
a ih SE a oe oe mies ee 8 2. or sa i. eee See oe eae trea. Sp are e 4 ae : 2 age 
"4 a se te eee < ra EES ote fe fd ie al wie 8 sl ~ | Paes a 24 os cm 5 aoe ‘ 
tee ote ieee a oa er politi get Gee at ny ueiee ie ey ) ' ae : ie : 
eth ie ag ts ag ieee eT pL ood «ee pees ya | pee? : : “ e ‘ 4 a : 
vo ae ee fst Hi : st ar 8: ae nh, ba AN te eld ‘ $ . 
> 2 : 2 - mS op : S us 54 eS 4 eer. 
: | : . a ee eee ; Jama ea. a. ae fe j : : “ i 4 4 
} : : ali pg a ae : ee | Sag ” ; J : a BP ) 
rs | ‘ sh ays ‘ NAM mics ae GN f : ihe } be . ; ” _— 4) a 
: ot ee tia es ee as: * a en . Pa Lye : ee | oe 
A | Sa A y ee ha ecu ames rama es eS SRE Sg eae Pr et ee rs _ oe ek * : ae : 
— Beagles Se: ogee i a jie ote | <a ia 4 a 
nt | a a a eat = re pag Ce! x ae ve moc See te } pee ee i 3 , ‘ 
| “Tt Be ee re eet Sg es = aigwes << ae = . a ; a eee b oe. a : 
‘ ae, " ia Pica Bp So Rann a aes ee Sa ee — le 8 . "3 if i ¢ a 
| . he ees e BS at ta nT “0 ge pina my tes ‘Keowee seen Bac Be ‘ s X whe : : e a - b 
: ee | ae : Bas ot ea ¥ : : “Sa 5 
; ! ‘ iil ee SO 4 . re gs i 
és < FR re A ete & ; ‘ * 7 ae 
: : : tt i : 
‘ oe Ig Mp Pea ‘ 4 here Ea > ao) | w 4 & x ’ io 4 Bint . ) 
: se Ev Gaia aes ae f Seeks ie hoe ; : : aaa : 
ue hie rt ia . ; ah iz a a. ne sii i til @ , we 4 , ‘ ee ; 5) 
ie : . ; ea i 23 ir | ee 7 - =" 4 ? / * 4 ieee . ‘f a 
i ’ ‘ : Wee cae Ls So, : pie as ie ie | 4 — s : \ a _ : z o — } y) 
. ¥ * eee to ee * a ce ee <i SO Seen ' | e " ~— Gs " E “g 
4 ie 3 ier i the a is Rear Yo ag f [ a " . € ; rf } A v4 
; es a in ee fe. Li k [erg tt ok Ae eee i ~~ } , ill 
4 i Ss Mae Ea S| Lee ee A cee = rt J : A 
(3 ‘ 4 oheg 2 Be Me hea eR ete eT re | — d pod “ y a P 
tee 2 Tian Mig ae De ae ee a ? a 7 € es , a. } 
i ee. scx te ey re eee te. MR ee ee CC eee ; : Er fl ing * ) 
a , i roe eee ae eee Ne) ae Gl et a r — é + A 2a we ee 
Sins? a i en a ae OU. é SS ee gd | & * ee Je “ F «See " b z 
r F ‘3 : VE OD a — F é ‘henge " ma ee an 
oa E teeters 7 So ee dj eS | . Ae a 4 
' ys ie eRe ee , CSS es mene LS < a4 : cf . , a 
. ‘ ; , fi Pose % es om ” ’ : a j Be re : L 
? , Be — , , : pots i ; 3 . bie a 
; neg a ; eae ok MMR To. ine erence oe ite ‘ ila sili ce ae noe 
= ‘ 2 gate ; ee a tm eee ‘ - F : $ 2 ‘ ee i Ni ' . eee 
oe ; . Ss pee Bing, ae ee : i. ee Te Es & ; x Bes ie 
‘ ; ‘ 5 CN NE ye | ; ii = je ee ae ™ . . A ce” | te J ee ' e f 
a ee San ee ote oR Tycho .. Se “a oceania _ get ? | 7 a uRVEYS . = i _ s : 
v3 < * Saegs - s ? ee 6g Mee * : - ‘ 4 i. = . 
aa ‘ oor ae ipa Doh 4 ae pel oe i. i . a > ye tae 2F ¥ oe F . : 4 i s nc i F S a Ww 
4 ‘ cg eee , : ‘ ae pis . res P i : 
. ; 3 t SMES Cg ee Be er ee t ’ . os 
: i = + rh Mine + cae F ne 3 +? . Pe } ’ = : 7 
si ae ~ ber 1s seh Hey x Pete, | ae: Saad " F . * a : 2! 
~ Z ae ag py Loosen i, Hi ; Re ore ae 4 ee eke a ; j : ~ < in 7 é ‘ 2% 
bos Ss i ‘ . ss : ‘4 * ~ Pees 5 fe 5 fig ale | % . = i. . ? 
. i ~ sll ‘ a ; ei} Ty tie tS " ‘ Aa i | 4 ! : = rr * ae Cy . 
5 - a = 4 4 a i vy sie rw. os n eae 4 % bef a | 
; Pg Pe, ee Le ge a | a '| | ™ 3 5 : Cc § : 
ik te eg | = MA e ieee Deol “ . ee “i $ ‘ da yore 
a en Ei aro ee 2A Yee ae ee at ae, ih ” 4 ea Se at es ee , : HA be Bes ors 
ere read, ie Pes. a Ges ener hee as ce i, oS \ re § r; / he Hi Ny See 
: ch il a ee i a ee en a Oe ee belie = | ; : (> Gir } 
4 nn . — i - Ha S a ai: i, : 
* . # a 
|| % : W Le, aye ‘an 
} ay bia a dis _ 4 a ” | ~ y 7 Bee a 
| . | 7 ef , » asso, 4q 
. F a % a Sy ; 
se eee age ae te : . i Ls em “ip V, - ae 
° re et aig i aes ie Ban. ae ss $y , <a a 
Beek : a i ida ae: <r ——- ” S a ; ai on 
; i ss J Boe ie : often : ae eT: " oe eal r.. yy a 5 eed % . ‘> a a 
. = + “te he: ‘ : a 
sé eer 4 - o ™~, i ae - 
a Se ' .\ Bae | 
* Jj sis) of ae. ” - : - , 
| " —— pie 
—_—— er Ye , we 
ne | ie ee oy 
: _ oe — 4 P A 
7... iS ; a — ‘ 4 ‘a 5 
x ~~ j és { if =e * , — _ ie 7a t - 
n JESS ; ‘ ‘ 
a he 3 in 
# *~ et : & “. 
- ‘ Po . o 
| > a - eS . \ 
“’ ; ° ; ; 
: ® 2 4 
; te . x * © ee p 
— ’ » ot *, 
. P s * * ¢ Be D 
; nk se ” : Be 
* —. " 
; a | | a W/ © » & 4 ; 
. ’ é ° i. 7 
i ae “ ] hey h y WV , : 99 £5 
é You mean to tell me they got other stations too? What in tarnation for? es 
a % Y i * 
re re i ¥e 
é he . ae <4 SA eat eld od “lye Md vr rey to ee . . . ’ gaan, 
ort Banta i ay 65 3 ha < hear te <, Py Mes at toe inte ok OR PE eae a PO ee ee it Sai ae mate! + te 5 Fe) M 8a. a) sary ee eT ‘ ; t a rit , ‘ Sei Eg 
0 AP taney. Lee MES CAS te ML RA Se iG Re eh dg = S. pte tae oy Serta Sea, a MD Peri Se PCRS ee ies SOF a haay oe A aE eee ey ie cae 4 ae all cP Gare memset», “Re inh ri emai, Biba ak ces ha RIM Pome eA HE SD rs ms ye SN am een ie: 
BS ee ae rf ieee ne nee y a dt By pe Nie 7 ae ete LE Ais Pome Ps ty Pate N rca ix gant Ber iy Te 2 eee BES Oe, Bip a ke ae ae baad es ap inte eer Beja ig Meatiet See Te ins Oto Pre oe baer 4 ress Oradea cer ns ge s! Mo RY cate Ween Gre fe S aioe ee S Peg 
ae aa See TS aad ae Eee ae bee Ten ia at. Rua Ps oS oP. i ARIE ep OR Toe ee ea. ae oe gE Sa begs Hg AIS as MeN Rg aR greg ee ett. PO il ae ey SF eG He PUAR A TAG AO ES ee DBs aay ISM ai Ale co Med mae ae 
~ SMa et i Leah. eee Ae eet gt dae a Ae oe ae “ ty Se a4 ie Cra ees iY Z = ee oe eae fe eas Po a he as ae | aa ee i Be Fae eee $ = eT peg Ta CS nso Pee eA EOP Wis ae oe 
i eke th Pee ec TNT b Mee Dok ee a A ee eee eee ey ts S.e e EIS we: Se gtee gee Wee AL kPa Se aD. LO e Gee Loe Gey CK My? Pict fen OR Ot My ioc pe Rn Oe tag Sey net SP he S 
het NO ey Way * RE Dee oS A A ASO shed cei hee LE gitiae Ro 55 Tele eg PEM y Mp May a ON Ces Bate re a oe ie ae ee a ee os gee : “Ler ee ee por ces *.. a, a eae Fi 4 Shalt oe es, re fo At ced vi mE 
a, ies Mod 2 ee Poke oA csatrreas Cae Ge fie eae 3 a a A maa ae A ORNS "Sl BD” eaigia  “e Lye eee NE. , i a ee ae ay eh oe eke 1 b> Bn Ate Se On aa tee ee ag, egal SE 2. Eee ae eT i ; ee 
if Tye eee Re PRS A RET Cita en, F i Arter yun 2 ety. Stee oe FA as dim ORY See ee Soe ees ee ae > ot yi ge ont Sf age aes CPE i ek Se ee oS NG ee Sl: Meer feed ee T Jin Me By 
ERS pc ON eed ginny 2 Chath ee eed Wie Ae eayy. Arg MP RLU SE Fe FERS ER iO Gin SUR ae em SP et 5 Sk RT Pip ie ig gh WY Pe ein a og Ee REE a Se eae Es ee Ee sted oe: 9 of GE Op tS Salar Pig hss 
Sel coma Mate aN inde re Pit aie kesh td Sie he eRe Mr te be SSM emake, ANS: yak a ea Mee OLS TAU MO AS, SOI CRE IMGT To PEC Oa GEN i 
pa at SA Spe" co Ns Een Be Fe ae SSF ae eM oh SS Be eS ae « aE Val. om. a etet FF el i pat Fa at 4 AE ae A Get 2 ee on 2 , NON ERE ee p a ad a > ye VS Pee Fe pe cra ol asad io ee 


. p 53 - 
il lt 


with a combination of off-beat live 
and film programming. President 
of the new company is Bernald L. 
Goodwin, secretary of Allen B. 
DuMont Labs and a v.p. of Para- 
mount Pictures. Paramount is now 
the largest single stockholder in 
DuMont Labs and the new broad- 
casting corporation, which has an- 
nounced its intention of acquiring 
the full limit of radio and tv sta- 
tions. Paramount also owns 
KTLA (tv) in Los Angeles. 


e Narrowed to a field of three, 
the networks have been raking in 
the business. In terms of sales and 
station clearances, ABC profited 
most by DuMont’s retirement from 
network competition. With 40 new 
clients added this year, ABC ex- 
pects a gross of $51,000,000, as 
against $34,000,000 in 1954. 

The network is so pleased with 
the sold-out “Mickey Mouse Club” 
that it may start programming the 
3-5 p.m., EST, period in February. 
Exactly what will be presented 
during the period has not been 
decided, but feature movies may 
be aired for sale on a participat- 
ing basis. Seven shows—includ- 
ing a Pinkerton series and a Desi- 
lu comedy—have already been 
bought for the fall of ’56. This also 
is the target date for ABC’s first 
spectacular, which will probably 
be produced by the Theater Guild. 


m ABC avoids taking either ex- 
treme in the continuing under- 
current of controversy between 
NBC, with its various magazine 
and insertion plan shows, and 
CBS, with its loyalty to the tra- 
ditional sponsorship pattern. ABC 
President Robert Kintner thinks 
tv should be offered in small seg- 
ments, but that the sponsor iden- 
tification factor should be re- 
tained. 

The No. 1 programming dilem- 
ma at CBS continues to be how 
to get started on the right foot. 
Against the formidable Dave Gar- 
roway and his “Today” crew, the 
abbreviated “Morning Show” and 
the new kid’s offering, “Captain 
Kangaroo,” were still strictly sus- 
taining as this story went to press. 
Jack Paar was in the same unen- 
viable position and Robert Q. 
Lewis was just slightly better off. 


s However, most of the rest of 
the daytime schedule and prac- 
tically all the nighttime schedule 
is well supported by advertisers. 
At the two-thirds mark in 1955 
Columbia was running more than 
$35,000,000 ahead of last year’s 
network time sales level; it looks 
like the network will gross ap- 
proximately $190,000,000 in 1955. 

NBC, which continues to have 
more trouble with daytime than 
CBS, hopes to gross $175,000,000 
on network time sales in ’55. For 
several months this network has 
not tried to sell the 1 to 3 p.m., 
EST, spot. Most of the daylight 
hours which are programmed by 
the network have plenty of avail- 
abilities. 


s However, the big-three maga- 
zine concept shows—‘Today,” 
“Home” and “Tonight” (the lat- 
ter may soon be on six nights a 
week)—have been very success- 
ful in attracting new advertisers 
to tv. They give small advertisers 
a chance to come in and test the 
medium without dissipating their 
entire budget in one throw. And 
one of the specs—the Sunday night 
color spread—is being sold on the 
insertion pattern, with advertis- 
ers buying 90-second commercials 
rather than program co-sponsor- 
ship. 

Network brass hopes the new 
“Matinee” series will give the 
daytime schedule a shot in the 
arm; it went on the air with what 
was considered a good advance 
sale. “Matinee” presents live 
dramas adapted from short sto- 
ries and novels. 
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While programming has moved 
out into the “Wide, Wide World” 
in search of material, the spon- 
sor’s portion of the show gener- 
ally has been operated more con- 
servatively. So much so that new 
ideas in commercials rarely turn 
up. 


ws As Sylvester L. Weaver Jr., 
NBC president, lamented in Brit- 
ain recently: “In our own market 
there is so much power in the me- 


dium (television) that even bad| Farm Home Editors Elect 


commercials are selling goods. 
Some day this will stop being true 
and our advertising will improve. 
The major weakness, it seems to 
me, is that the writers of adver- 
tising are not taking advantage 
of the tremendous scope and ex- 
citement and exhilaration that we 
have in this medium and the tre- 
mendous amount of information 
that we can transmit quickly to 
people.” 


The National Farm Home Edi- 
tors’ Assn. has elected officers at 
a recent annual meeting. They are 
Mrs. Mavis M. Gibbs, Southern 
Planter, Richmond, Va., president; 
Mrs. Zoe Murphy, Wallaces’ Farm- 
er & Iowa Homestead, Des Moines, 
president-elect; Martha Davis, Ohio 
Farmer, Cleveland, v.p.; Jeri Jen- 
sen, Prairie Farmer, Chicago, re- 
cording secretary; Mrs. Louise F. 
Roote, Capper’s Weekly, Topeka, 


Kan., corresponding secretary, and 
Gertrude Dieken, Farm Journal, 
Philadelphia, treasurer. 


Allstate Appoints Beisch 

Paul F. Beisch has been ap- 
pointed to the public relations staff 
of Allstate Insurance Co., Skokie, 
Ill., as supervisor of community 
relations. Mr. Beisch formerly was 
public relations representative of 
the central division of American 
Can Co. 
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: . These hotels are distinguished by their 

' refusal to conform to routine standards of 
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above the ordinary, and their pride in per- ie 


FREE RESERVATION SERVICE 
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The Rating Services: How They Look, 
How They Work, What They Mean 


below it is the August figure. 

The third figure, 58,980, is the 
total number of persons (000 
omitted) viewing the program. The 
fourth set of numbers, 37%-47%- 
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ience by homes reached, size of | reso September 13, 1955 
audience by people reached, and|| =| aac | ie 
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‘an interview during the sample 


on din” 
Genera! Electric; Monsonse Chemical, 


s 85 (70.75) 97 (60.3%) 


“What are the figures in the 
right-hand column? Could you 
also tell me what ‘Pulse’ ratings 
are like at the report stage? Are 
the final reports of Nielsen, Pulse, 


recall is hampered by factors of 
respondent bias, the prestige fac- 
tors, and memory deficiency. 

It probably ought to be said at 
this point that a special committee 


16% in vertical order, is an analy-| location period and two while the 
sis of audience composition, of | diary is in use during the week. 


men, women and children under Samples are changed for each | |— 


16, in that order. The fifth set of| study, and ARB points to “ex- 
numbers is audience composition | tremely high correlations” between 
by viewers per set (.97 men, 1.26 diary accuracy and telephone coin- 
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American Research Bureau, and 
Trendex essentially the same in 
format?” 
—excerpt from agency presi- 
dent’s letter to AA, late summer 
of 1955. 


New York, Nov. 9—At the risk 
of over-simplifying an intricate 
and complex business about which 
well-versed experts disagree, Ap- 
VERTISING AGE presents here what is 
meant to be a concise and objec- 
tive discussion of what the national 


television reports look like and. 


what their figures mean. 

Most of these services also pro- 
vide radio reports. Some of them 
do not regard the others as truly 
national, and some of the services 
themselves emphasize local or re- 
gional or multi-city coverage as 
opposed to national reporting. 

This is not intended as a com- 
plete count of broadcast rating 
services, nor is it a total summary 
of additional services provided by 
the rating services. 


® First, let’s look briefly at the 
companies engaged in furnishing 
national ratings on _ broadcast 
shows to subscribers. There are 
currently five of them: American 
Research Bureau, Washington; 
A. C. Nielsen Co., Chicago; The 
Pulse Inc., Trendex Inc., and Vi- 
deodex Inc., all in New York. 

The oldest of the companies is 
A. C. Nielsen, which began busi- 
ness in 1923, and has supplied 
radio ratings since 1941, tv ratings 
nationally since 1949. 

American Research Bureau, 
Trendex and Videodex were all 
started within a couple of years of 


of the Advertising Research Foun- 
dation studied potentials of various 
methods of measurement and indi- 
cated that, based on present tech- 
nology, the recorder comes closest 
to satisfying the criteria set up by 
the committee. The ARF report 
was greeted with some savage re- 
buttal from practitioners, who re- 
garded its findings as an endorse- 
ment of the Nielsen Audimeter; 
the general tenor being that the 
committee had confused exposure 
with listening. 


® In the past, whenever a conflict 
of ratings for a particular show 
appeared, it was usually the habit 
of research company executives to 
shrug, and murmur mildly that, 
“after all, we measure different 
things.” Reproduced on these pages 
are actual samples of the reports 
issued by the measurement com- 
panies, and following is a capsule 
explanation of the meaning of the 
reports. Alphabetically, here’s how 
the companies report, and what 
the figures show: 


American Research Bureau, Na- 
tional Press Bldg., Washington 4, 
D. C. In this report for September, 
1955, let’s look at the fifth pro- 
gram on the right-hand side, CBS’ 
“$64,000 Question.” The first fig- 
ure, 66.4, is the rating. The figure 
beneath it, 48.4, is last month’s 
rating, and since the last month 
here was August, it shows the 
summer decline in viewing. The 
second figure, 22,340, indicates 
that 22,340,000 U. S. homes were 
tuned to the show, and the figure 


each other, in the 1948-50 period. 
Pulse was started in 1941, the | 
year Nielsen began in the radio! 
rating business, and entered tv) 
rating in 1948. 
Thus the youngest of the rating 
companies is now five years old, 
the oldest has been around more 
than 30 years, and ratings in one 
form or another have been avail- 
able to advertisers and broad- 
casters for more than 20 years. 


® Each of the companies listed 
above offers a wide range of serv- 
ices, and they measure ratings by 
various methods: Nielsen basically 
by recorder; American Research 
Bureau basically by diary; Pulse 
by personal aided roster-recall; 
Trendex by telephone coincidental; 
Videodex by diary. 

Each of the methods has agreed- 
upon advantages. The recorder 
provides an unalterable record of 
the movement of the dial and the 
hours of listening and permits pre- 
cise information about audience 
flow and movement during, say, 
the commercial parts of the pro- 
gram; telephone coincidental re- 
ports are fast and permit question- 
ing of respondents as to sponsor 
identification; diaries yield data 
about audience composition; per- 
sonal aided roster-recall yields) 
good audience characteristic data. 


® Each method also has certain 
defects, at least in the opinion of | 
buyers of research. The recorder 
does not indicate whether there is 
listening as well as tuning in the 
home, it yields no audience compo- 


women, .41 children). 

The three factors on the bottom | 
line are Revlon (the sponsor), 145. 
(number of tv markets in which | 
the show was telecast) and 95.3% | 
(per cent of U. S. tv homes falling 
within the markets carrying this | 
show). 


a 66.4% rating because it reached 
that percentage of homes in mar-| 
kets where it can be seen; it, 
reached some 58,980,000 viewers, | 
of whom 37% were men, 47% | 
women, and 16% children; there’ 
were .97 men per set, 1.26 women, | 
.41 children. 

In the preceding month the show 
reached 48.4% of the homes, and 
had an audience of 16,140,000 
homes. The sponsor is Revlon, it 
is carried on 145 stations which 
have 95.3% of the tv homes in the 
country in their coverage area. 

In addition to the ARB-TV-Na- 
tionals, to which the above com- 
ments apply, ARB Metropolitan 
Area reports cover individual tv 
markets. Where the national re-| 
ports are issued twice each month, | 
the audience studies in individual | 
markets are issued on a staggered 
schedule ranging from 12 times a/' 
year for major tv markets to three | 
times a year for markets like 
Harrisburg, Salt Lake City and the 
Quad-City area, to twice a year for | 
Richmond and Bakersfield. 


= ARB makes the point that these 
reports permit comparison of aud- 
iences to both local and network 
shows in three ways: Size of aud- 


NATIONAL TV Mielsen-Ratings 
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|cidentals run as a check in the 


same areas at the same time pe- 


riods. 


A. C. Nielsen Co., 2101 Howard 
St., Chicago 45. The reproduced 
pages are from the National TV 


Nielsen-Ratings, and are copyright. |__ 
|These are what the Nielsen com-| 
® Or, in summary, this show had pany calls “grid pages” and repre-. 


sent only a fragment of the report, 
although they are the core of its 
rating business. 

Let’s focus again on the “$64,000 
Question,” which this time appears 


as second from the top and second | 


from right. This report is for the 
two weeks ended July 10 and 
necessarily is considerably dif- 
ferent from the later reports of 
other services covered by this 
article. 

Beginning at the top, the first 
figures—by time periods—show 
the per cent of tv homes using tv. 
The top figure is for the current 
report, the lower figure for the 
previous report. The next set of 
figures, again for current and pre- 
vious reports, shows “program 
coverage,” or the per cent of all 
tv homes in the country which the 
program could reach through the 
stations which carry it. 


® The next figure—that in large 
letters—is the Nielsen Rating. For 
“$64,000 Question” in this report 
it was 32.1, as compared to 22.1 in 
the previous report. This rating is 
an expression of the audience dur- 
ing all or any part of the show, 
(except for homes seeing only one 
to five minutes) as a per cent of 
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AMERICAN RESEARCH BUREAU, INC. 


tv homes in areas able to receive 
the program. The next figure, 
10,381, is the number of homes in 
thousands—or 10,381,000. 

The next set of figures shows the 
“average audience” on this and the 
previous report. This is the num- 
ber of homes tuned to the show 
during the average minute of the 
program, expressed as a per cent 
of all tv homes able to receive the 
program. When Nielsen reports 
talk of the “Total Audience,” they 
mean the audience during all or 
any part of the show, expressed 
as a per cent of the tv homes 
|reached by the broadcast at any 
time. 


® The next set of figures is for 
'“share-of-audience,” again for the 
‘current and previous report. This 
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sition or sponsor identification | 
data, and it is expensive; telephone 
coincidentals obviously neglect 
non-telephone homes (a steadily 
less-important factor), and are 
useless for out-of-home listening 
and viewing; the diary is subject to 
errors of recording, omissions and 
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is—expressed as a per cent—the 
audience for the average minute 
of the program compared to the 
homes using tv. 

At this period, Nielsen was using 
34,200,000 as a figure for U. S. tv 
homes—a figure based on NBC 
estimates, and which the company 
revised downward somewhat after 
new Census Bureau data became 
available. 

Not evident on this report 
are some standard Nielsen break- 
downs which have come to have 
hagiological standing in  broad- 
casting: “‘Cost-per-thousand homes 
reached”—achieved by dividing 
total time and talent cost of the 
show by the number of homes 
reached; “cost-per-thousand-com- 
mercial-minute”—achieved by 
dividing the cost-per-thousand- 
homes by the number of minutes 
of commercial time allowed by the 
NARTB code (practical use: re- 
duces to a common denominator 
the cost-per-thousand of programs 
of different lengths); “four-week 
cumulative audience” (this is the 
“four week cume,” pronounced to 


irhyme with fume, beloved of Mad- 


ison Ave.—and it means the num- 
ber of different homes reached by 


and in getting the Auto-Plus, the, tv homes in the U. S. Again, the; show, with 57.7, 
Nielsen organization has utilized figure below is the comparable | Doody,” with 11.8, 


the diary, implemented with the 


the program in the course of four Recordimeter, a machine measuring 
weeks of broadcasting); “multi-| on & off for sets. It has been em- ranking of the top 20 regularly- 


network area rating”’—in tv, the) 


phasized, however, that this com- 


figure for the preceding month. 
A typical issue also contains a 


| scheduled weekly shows, as well as 


average audience rating of the pro-| pany—devoted to mechanical re-|a top 10 ranking for multi-weekly | 


gram in 14 interconnected areas 
usually providing simultaneous 
transmission of the programs of 
three or more networks. 


® Besides the national tv and 
radio indices, the Nielsen company 
also operates local area radio and 
tv reports, called the Nielsen Sta- 
tion Index, in the broadcasting 
field. Two distinctive terms ap- 
pearing there are “Auto-Plus,” by 
which Nielsen means the automo- 
bile radio audience, expressed as 
a per cent of the in-home radio 
audience (for the average program 
or station); and “audience com- 
position,” or the average number 


of persons four years of age or| 
older divided on age and sex per | 


home who listen for six minutes or 
more to a program. 
In local and station area work, 


porting—still uses the Audimeter 
to check diary results. 


The National Audimeter sample) 


is approximately 800 homes. 


The Pulse Inc., 15 W. 46th St., 
New York 36. Reproduced on the 
next page is a page from the Octo- 
ber issue of “U.S. Pulse TV,” for 
which the survey dates were daily 
from Sept. 6 through Sept. 12. 

The third program, vertically, 
in the second column is the “$64,- 
000 Question.” The first figure, 
57.7, is its rating—that is, the per- 
centage of homes tuned to the pro- 
gram in the areas where the pro- 
gram was broadcast. The figure 
immediately beneath it is a similar 
figure for the previous month, 
August. The next figure is the total 
number of tv homes in thousands 
that watched the program, 20,089,- 
000, and is based upon 36,000,000 


shows. In this case “$64,000 Ques- 
tion” was the top rated weekly 


67 
and “Howdy 


topped the 
multi-weekly shows. 

Also included in the issue is a 
Program Index, which lists shows, 
the page of the report on which 
they are carried, the number of 
stations carrying the telecast 
(drawn from Sponsor’s listing), 
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When time counts, you can always 


depend on Filmack for speed and 
quality too! 


And we think you'll be happy with 
our prices. Let us quote on your next 
TV Film Spot. 


FILMACK STUDIOS 


CHICAGO NEW YORK 
1323 S. WABASH « 341 W. 44th ST. 


ANOTHER SUCCESSFUL 


H Filmack JV Spot 
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with audio in 


— te 


eet iD 


% 


WLW radio offers a great new 
programming concept 


It's here-—"The World Now"—-WLW Radio's spectacular new programming 
operation that takes you to every town or country, day or night...to 
bring you on-the-spot news, interviews, happenings...interest—packed 
people, places, and things that are vital forces in "The World Now!" 

Yes, WLW Radio has a crew of roving reporters, announcers, writers, 
editors to cover the water front, home front, world front and back—to bring 
you the newsy-est, most entertaining programming in broadcast history. 

And this human-interest, cover-all programming spearheads a 
sensational new "Certified Audience Plan" unprecedented in 
the entire broadcasting industry! 

So tune your ad dollars to WLW Radio for "The World Now" 
programming punch with the smash "Certified Audience Plan!"—- 
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an audience breakdown (men, 
women, teen-agers, children), rat- 
ing, number of tv homes reached, 
and the sponsor’s name. In this 
report, the number of viewers per 
100 viewing homes is stated as of 
July, with audience composition as 
of September for 26 shows, and 
audience composition as of August 
for nine shows. 

Then comes a Sponsor Index, 
listing sponsor, program, page 
where rating is found, number of 
stations (again from Sponsor), rat- 
ing and number of homes reached. 


® The report emphasizes that 64 
market areas were covered by in- 
terviewers, that a minimum of 
6,000 homes were contacted for 
each nighttime program, and a 
geographic breakdown of the sam- 
ple is given. Pulse points out that 
for 60 rural and urban areas, a 
minimum sample for quarter- 
hours Monday through Friday is 
25,000 interviews, with 42,000 (at 
6,000 per program) for nighttime 
shows, for a minimum total of 67,- 
000 interviews. 

Another service is U.S. Pulse TV 
for half-hour spot film programs. 
These ratings are drawn from 
Telepulse surveys, and are shown 
separately for each market, with 
22 markets utilized for computing 
the average rating, with the aver- 
age weighted for the number of tv 
homes in each market. Audience 
composition for these programs is 
also reported. 

Pulse has made a_ consistent 
point of its local service, and is- 
sues monthly tv reports for many 
basic markets and supplemental 
markets. 


Trendex Inc,, 535 Fifth Ave., 
New York 17. In this report for 
September, 1955, look at the next- 
to-bottom rating on the right-hand 
side, our old friend the “$64,000 
Question.” Its rating was 40.3, it 
could have reached 54.8% of sets, 
and its share of audience was 


ue Pee 
Page 6 
Tuesday September 6, 1955 NS. PULSE Ty Minimum Base 6000 TV Homes 
Time ABC. ——— i. PUNONT — == 
Rtg. Homes Rtg. Hones Rtg. Howes Rtg. Homes 
9 °M Make Room Por Daddy t Millie Pireside Theatre 
15.1 5,007 u ‘? 2-216 20.35 6,611 
15.7 5,277 17. 5. 
15 
30 Dotty Mack Show Spotlight Playhouse lywood's Best 
e 1,066 20. 6,563 ° . 
I: 1,300 ine He -4 1669 $083 
10 PM) = Name's The Same $64,000 Question Truth or Consequences 
2 2: 20,089 11.6 4,080 
8 2,739 ° 14,225 15.1 5,076 
15 
30 The Search It's A Great Life 
8 4,52 13.4 3,428 
14.4 3,767 11.3 2,902 
45 


reflect the average-per-minute 
audience of a single broadcast sur- 
veyed; multi-weekly evening and 
daytime shows’ ratings are based 
on averages for all broadcasts dur- 
ing the survey week. 


Trendex uses telephone coinci- 
dental; its reporters ask these five 
questions: 

1. Was anyone looking at televi- 
sion just now? 

2. What program, please? 
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3. What station, please? 

4. What is advertised? or How 
many men, women, children are 
looking (listening) ? 

5. Do you have a television set? 

Question No. 1 answers are used 
in figuring sets-in-use; answers to 
No. 2 and No. 3 are used in figur- 
ing ratings and share of audience. 
Answers to No. 4 are used in 
Trendex’s sponsor identification 
and audience composition indexes, 
which are issued three times a year 
each. On these indices, the per cent 
of program’s audience correctly 
identifying sponsor, product adver- 
tised or any product of the adver- 
tiser is reported, and in the audi- 
ence composition report the 
average number of persons view- 
ing the program is reported. An- 
swers to No. 5 are used for sample 
construction. 

The sample size in the 15 cities 
differs with the length of the pro- 
gram and the number of cities 
carrying it. For half-hour weekly 
shows, it is 700 tv homes; for hour 
weekly shows, 1,400 homes; for 


ae ee SS One ke ear ne 


How Many Sets? 


Indicative of the impor- 
tance of a firm benchmark 
for U.S. tv homes is the fact 
that three research rating 
services were using different 
totals in September. Ameri- 
can Research Bureau was 
using a total figure of 35,- 
300,000; Pulse was using 36,- 
000,000 and Nielsen was us- 
ing 33,550,000. 


quarter-hour, five-times-weekly 
shows, 1,500 tv homes, in all 15 
cities. 

Videodex Inc., 342 Madison Ave., 
New York. Reproduced here is a 
page from the Aug. 27-Sept. 2 re- 
port, which necessarily means that 
total and individual audiences are 
lower than if AA had been able to 
reproduce Videodex’s September- 
October report, which was on the 
press at deadline for AA’s broad- 
casting issue. 
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73.6%. Now, the Trendex rating 
(40.3) represents the per cent of 
total tv homes called found view- 
ing the program; the sets-in-use 
figure (54.8%) represents the per 
cent of total tv homes found view- 
ing tv when called; the share of 
audience (73.6%) represents per 
cent of total tv audience viewing 
the program. Or, put another way, 
40.3 is 73% of 54.8. Underneath 
each of the digit groups is a per- 
centage figure showing increase or 
decrease since the last report. 

The Trendex TV Program Pop- 
ularity Report measures network 
tv by telephone coincidental in 15 
major interconnected tv cities, all 
served by three or more tv sta- 
tions. Once-weekly shows’ ratings 


TUESDAY EVENING September 6, 1955 16 Q ( 2 Q f Q ei 
aac CBS-TV + ‘3 ee ee 
NYT SETS RATING SHARE SETS RATING SHARE —_ ~ 
KUKLA, FRAN, OLLIE oe ee © , 4 
See Multi-Weeke % 
700 - -_ 
JOHN DALY ie a sis. le . , 
See Multi-Weeks ; ‘ 4 eee # 
CBS NEWS La, . 
See Multi-Weeks oe 2 é ‘ 8 Pet 
720 UPBEAT _ me a “EEK all 
See Multi-Weeks 
STAR TIME PLAYHOUSE i i 
W.A. Schaefer -8 . 4 
8.00 be 
29.3 8.4 28.8 bo ; . 
+ 6.6 2.9 +5.4 ig Se 
WYATT EARP-14 Music ‘55*-10 : 
Parker Pen Co. ” 
8:30 
“4.3 12.0 27.1 40.6 71 17.5 
New Program +17.6 +1.6 5.9 ' 
MAKE ROOM FOR DADDY | MEET MILLIE-15 y 
900 Dodge -4 Carter 
47.3 8.2 17.4 47.1 16.3 34.6 ee ¢ m 5 
+18.4 42.0 - 4.1 +18.3 + 7.6 +43 ; ; e 
SPOTLIGHT PLAY. -15 4 
Pet Milk “S33 pe 
9:30 ‘the Rx ee % 
46.9 23.8 50.7 
*17,2 412.7 #83. - 
NAME’S THE SAME-14 $64,000. QUESTION-15 & ‘ ‘ 
10,00 Ralston Purina Revion £1 % 4 
54.6 2.6 4.7 54.8 40.3 73.6 Cae ; bsgeat S en 
13.6 0.9 +0.6 +13.35 +14.9 12.4 ee ee mek 
The Search®-6 Pom 
— © 
42.6 17.2 40.3 % & 
+91 +94 417.0 to 
a be ae 


Here's another Crosley first — revolutionizing broadcast media! WLW Radio 
now offers you a smash "Certified Audience Plan" with announcements to 
deliver the greatest possible unduplicated home coverage. You get a 
pre-determined audience at a low one dollar per thousand home broadcasts 
or even less...certified by the official NIELSEN REPORTS! 

This sensational, unique "Certified Audience Plan" is spearheaded by 
WLW Radio's new dynamic programming operation "The World Now"——plus the 
famous Crosley power-packed merchandising and promotional services. 

WLW's big new "C.A.P." will give advertisers the greatest selling 
package ... anytime...anywhere — proving the ears have it! 

So tune your ad dollars to WLW Radio for the only "Certified Audience 


Plan" in any broadcast media backed by "The World Now" programming! 


CROSLEY BROADCASTING CORPORATION, A DIVISION OF (Aveo ) 
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The third program from the top 
is the “$64,000 Question.” Reading 
from left to right, the first figure 
is sets-in-use, which for this pe- 
riod hovered slightly over the 50% 
mark. 

This figure represents the per 
cent of tv homes viewing tv, local 
and network; homes in the four 
time zones are combined on a net- 
work basis, and this shows a meas- 
ure of audience available for net- 
work offerings. 


=" The second figure—35.7—repre- 
sents the average ratio of the num- 
ber of tv homes viewing the pro- 
gram to the number of tv homes 
in those areas that carry the pro- 
gram, compositely weighted. 

The third figure (in thousands) 
shows the number of homes tuned 
to the program, in this case 12,- 
988,000. 

The final figure represents the 
number of tv originating markets 
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county analysis of station penetra- 
tion in secondary markets, using 
the counties which account for $1,- 
000,000 or more retail sales. 
Subsidiary rating information in- 


cludes an audience composition re- 
‘port, and a quarterly qualitative 


report on opinions of commercials 
and programs, in which respond- 
ents grade programs as “excellent, 
good, poor,” and commercials as 
“interesting, neutral, irritating.” 
Videodex also breaks down ratings 
to measure audience’ turnover, 
flow, duplicating and cumulative 
audience analysis. 

Videodex minimum national 
sample is 9,200 tabulated diaries a 
month. 


Greenfield Adds Office 


Ernest William Greenfield Inc., 
Philadelphia agency, has opened a 
new office in Allentown, Pa., at 
331 N. 27th St. Ronald Rapport is 
in charge of the new office. 
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that carry the program (live or de- 
layed) during the report period. In 
this case, 143 cities. 


tional report—the Videodex Net-| These services include a month- a quarterly basis, and a quarterly 
work Ratings—and are not wholly |ly local report in markets account- u.h.f. conversion and penetration 
applicable to the local and regional jing for 75% of tv sets; local rat- report; and a semi-annual v.h.f. 

lings for more than 100 markets on’ station supplement, a county-by- 


These explanations cover the na-' services offered by the company. 
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its a 
cold fact 


WLO 


IS THE HOTTEST 
STATION IN 
THE NORTHWEST! 


No matter how you figure it— 


it’s a cold fact that WLOL 


always gives you more listeners 
for your ad dollar. WLOL is the 
top-rated independent station 


—leading all other independents 


and three of the four networks in 
the Twin Cities, according to 


PULSE. Out-of-home WLOL leads 


every station. It’s MUSIC, NEWS 
and SPORTS that makes WLOL 
your best buy! 


THE TOPPER IN 
INDEPENDENT RADIO 


LO! 


MINNEAPOLIS - ST. PAUL 


5000 WATTS — 1330 ON YOUR DIAL 


LARRY BENTSON, President 
Wayne “Red” Williams, Mgr. 
Joe Floyd, Vice-Pres. 
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=m Eye & Ear Man Picks 
= His Choice for Best 
‘05 TV Commercials 


Our Eye & Ear Man, again with noticeable lack of en- 
thusiasm, has selected the ten best selling television com- 
mercials for the year. 

He continues to deplore the snail's pace progress in the 
field of commercials, which is lagging behind the rest of tv 
in the development of new ideas and approaches. This is 
pointed up by the fact that the best commercials are some 
that were spawned in the pioneer days of the medium. 

This list is made up of commercials which are outstanding 
for memorability and for making you want to go out and 
buy the product. Only national products are considered. 
Some of these are repeaters from past years; only one was 
selected from the monthly lists carried during a part of 1955 


Lo 
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by AA. The early part of the fall crop of commercials was lee eo ms -— 
censidered in this competition, but none impressed our man. THE GOOD LiFE—Our critic thinks that none of the in- Durstine & Osborn, leave him with the feeling that 
a stitutional commercials by Don Herbert on the the “scope of an industry this big leads to making ! 
’ “General Electric Theater” (CBS) is particularly our lives better, safer and longer and that General 


good, but finds the over-all effect very impressive. Electric will do anything necessary to accomplish 
These commercials, produced by Batten, Barton, these ends.” 
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Toasties pictured pathetic kids and grown-ups who have found—egad!—an empty _ tv, attracts attention and leads to a convincing sell.” Benton & Bowles is the agency. 


HYPNOTIC HARD SELL—Sanka’s hand pantomime routine, mixed with old-fashioned hard tive, makes you believe the product really tastes good. Copywriting credit goes to 
sell dished out in voice-over copy by Dan Seymour, announcer turned agency execu- Young & Rubicam’s Summer Winebaum. The art director was Stephen Frankfurt. 
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they ran over the allotted NARTB code time. Nevertheless, he gives these pitches an 
(CBS) are the exception to the rule that commercials don’t sell merchandise. He also award because they sell. He says: “If they sell, that’s good enough for us. Have an 
thinks the company oversells on the show and he has clocked the commercials when award. Selling is our business.” Norman, Craig & Kummel is the agency. 
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THE KING—Whether Arthur Godfrey is advertising Lipton tea or Toni home perma- 
nents as he does here with the help of three unidentified models, no one can touch 
him at selling a product—when he is in the mood. AA’s critic says his “secret seems 
to be talking from the heart naturally and with absolute conviction about the prod- 
While Godfrey may “soften up the consumer by kidding around the 


ucts he sells.” 


SOLID SELL—AA’s critic enthused: “These good straight sell, voice-over commercials 
have created a generic name in food advertising. Clients ask for a ‘Kraft’ commercial 
even in competing companies. The secret is no secret at all. Simply show the product, 
star it, concentrate on it, light it properly, demonstrate it in various forms of usage 


poles rs 


CHAMPION SPONSOR—“Does anybody else make a razor blade? Is there anyone who 
doesn’t know who brings the top sports events to the men of America?” our Eye & 
Ear Man asks. AA applauds Gillette for its sense of responsibility to a large and rabid 
audience and for providing that audience with entertainment plus sell, At the World 


product or deflating the silly claims of professional writers, when he gets down to the 
short strokes, he really pours it on.” The Eye & Ear man attributes the redhead’s fall- 
ing popularity to his physical pain, his loss of contact with the common people and 
his imperious airs, but still figures that Columbia Broadcasting’s Mr. G rates a second 
annual award. 


and keep the sell on the sound track where your golden voiced announcer—in this 
case, Charles Stark—can read in the radio fashion without having to resort to prompt- 
ing devices.” A second time winner, commercials on “Kraft Theater” (NBC) are di- 
rected by three alternating directors of the J. Walter Thompson Co. produced show. 


Series these transparencies were an effective means of getting in the commercial 
without causing the viewer to wonder if he was missing any of the action. Agency 
credit goes to Maxon, for which Chad Inc. produced these films. Hugh Hole is the 
agency producer. Gillette is another repeater. 
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DELICATE SUBJECT—Laxatives present quite a problem on tv, especially for an all fam- 
ily audience and especially on Sunday night when Bristol-Myers presents its Alfred 
Hitchcock-produced dramas on CBS. But “Sal Hepatica, with a lilting tune, forceful 
and amusing animation, has left no doubt in the mind of the consumer as to why 
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some of his loved ones are grumpy and what to do about it.” For good animation, a 
good jingle, good sell, and above all, good taste, Sal Hepatica deserves a gold star.” 
Young & Rubicam’s Jack Sidebotham is the art director for these commercials, which 
are written by Bernice Brilmayer and filmed by Academy Films. 


SCIENCE PLUS ENTERTAINMENT—AA’s Eye & Ear Man commends the Stoppette commercial, 
produced by Earle Ludgin & Co., for combining “science plus entertainment.” “The 
old-time movie technique is extremely cleverly done with...a high regard for the 
fact that the unpleasant subject of stinking, sweaty bodies is gracefully and tastefully 


Film Syndicators’ Scramble for Sales 
Brings TV in Reach of Smallest Advertiser 


New York, Nov. 9—If word 
leaks out that the corner grocer, 
the butcher or the baker is looking 
for a television show, he may find 
himself getting as much attention 
as Procter & Gamble at option 
time. 

Provided they’re not already 
spoken for in his market, the local 
sponsor may have his choice of 
Eddie Cantor, Gene Autry, Liber- 
ace or Jack Webb. These are only 
a handful of the hundreds of stars 
whose work is being peddled 
around the country by film dis- 
tributors. 

If Mr. Local Businessman really 
wants to splurge, he may be able 
to obtain the services of the star to 
introduce his commercial by name 
—or in some cases to make a pitch 
for the product. 

The hustling, bustling film syn- 
dicators like to sell their shows to 
national and regional advertisers 
who will carry several stations. 
This helps cut down the overhead 
for the distributor. However, com- 
panies with big sales staffs on the 
road don’t overlook anybody with 
money to spend on tv. The idea is 
to make a sale whether it be to the 
station or directly to the local 
sponsor or his agency. 


® Competition is at a World Series 
pitch all year around for these 
salesmen. Meanwhile, the promo- 
tion chiefs sit up nights dreaming 
of new merchandising gimmicks 
that will give sponsors of their 
films an extra sales push. The 
principal gripe one hears when 
syndicators discuss their problems 
in off-the-record sessions is price- 
cutting. But it’s always someone 
else—not whoever is doing the 
talking—who is guilty of this prac- 
tice. 

The intensified competition is 
beginning to narrow the field a bit, 
though there are still plenty of 
hopefuls making the rounds with 
nothing much more to go on than 
a couple of pilot films. There have 
been a few mergers, and there is 
talk of others to follow. 

(Editor’s note: For a list of the 
properties available now and com- 


ing soon at the major distributors, 
see Page 92). 

With so many razzle-dazzle 
salesmen out talking up the advan- 
tages of film shows placed on a 
local basis, it is not surprising that 
spot television sales have zoomed. 


® Part of the credit for the gains 
scored this year by regional and 
spot tv—up an estimated 33.5% 
over 1954—must go to the always 
hard-selling representatives and to 
the aggressive new Television Bu- 
reau of Advertising. 

TvB estimates that spot televi- 
sion this year will gross $274,000,- 
000. This covers time and talent 
costs for everything from Kool’s 
ten-second identification spots to 
Mars’ spot booked “Buffalo Bill 
Jr.” series. 

Nearly 100 national or regional 
advertisers were sponsoring syndi- 
cated films in four or more mar- 
kets during the second quarter of 
1955, according to the Rorabaugh 
report. The complete figure would 
be even more impressive since 
Rorabaugh’s returns for that pe- 
riod covered only 246 stations out 
of approximately 415 then operat- 
ing commercially. 

(For a list of film show ratings 
and audience composition on ail 
films shown in 20 or more markets 
—as measured by Videodex—see 
table on Page 144.) 


® Among spot tv’s leading spon- 
sors were: Nehi Corp. and bottlers 
(mainly Ames Bros., 95 markets); 
Kellogg Co. (mainly “Superman” 
in 84); Mars (“Buffalo Bill, Jr.,” 
80); Seven-Up (“Soldiers of For- 
tune,” 67); Pacific Coast Borax Co. 
(“Death Valley Days,” 53); Carter 
Products (mainly “Mr. District 
Attorney” in 35); Phillips Petrole- 
um Co. (mainly “I Led Three 
Lives” in 29); Falstaff Brewing Co. 
(mainly “City Detective” in 27); 
Emerson Drug Co. (“Science Fic- 
tion Theater,” “I Led Three Lives,” 
“Jane Dean,” etc. in 25); An- 
heuser-Busch (“Star and the 
Story” and “Stories of the Cen- 


tury” in 23); Pure Oil Co. (mainly 


solved by the scientific method,” he notes. One of the best of this series is “Tillie’s 
Hapless Holiday.” Tillie attracts no beaus on her holiday, until Kahndo the Great, the 
penny arcade mechanical-man fortune teller, puts her wise. In last sequence, Tillie 
rides into Tunnel of Love surrounded by suitors—including crafty Kahndo. 


COMING UP FAST—Tennessee Ernie Ford, who re- 
ceived a monthly commendation earlier this year 
for his pitches on his NBC-TV show, rates as “God- 


frey’s sole rival for original, personal and unpredict- 
able selling” though he has still to achieve Godfrey’s 
“classic sincerity and believability.” 


“Badge 714” in 22); 


Shwayder |others, 
Bros. (“Mr. District Attorney,” 20); Corp. 
Albers Milling Co. (mainly “Annie 11); Standard Oil of California | 


11); Pan-Am_ Southern | 
(“Do You Know Why?,”) 


Oakley” in 20); P. Ballantine & | (“Waterfront,” 11); Canada Dry | 
Sons (Eddie Cantor and “Foreign Ginger Ale (mainly “Annie Oak- | 


Intrigue” in 20); Coca-Cola Co. ley” in 


and bottlers (“Kit Carson,” 20); 
Ohio Oil Co. (“Man Behind the 
Badge,” and “Secret Files, U.S.A.,” 
19); Brown Shoe Co. (“Smilin’ Ed 
McConnell,” 18); Ford Motor Co. 
(Eddie Cantor, “Badge 714,” etc. 
in 17); Interstate Bakeries (“Cisco 
Kid,” 16); H. W. Lay & Co. 
(“Ramar of the Jungle,” 16); 
Olympia Brewing Co. (“Favorite 
Story” and “Science Fiction Thea- 
ter,” 15); Drewry’s (Eddie Cantor, 
“Favorite Story,” etc., 14); Ralston 
Purina Co. (“Bandstand Revue,” 
13). 


= Also Scott Paper Co. (“My 
Little Margie,” 13); White King 
Soap Co. (several, ranging from 
Liberace to “The Whistler,” 13); 
G. Heileman Brewing Co. (“Rack- 
et Squad,” 11); Jackson Brewing 
Co. (Eddie Cantor, 11); Kroger 
Co. (“Racket Squad” and a few 


10); Griesedieck ond 
(various films in 10); San Fran-| 
cisco Brewing Co. (Eddie Cantor in 
10); Serutan Co. (various shows) 
in ten) and Strietman Biscuit Co. 
(Liberace and several others in 
ten). | 

The rest of the list of film spon-| 
sors fell in the fewer than ten mar- 
kets category. 


Taylor Slates Cognac Drive 

W. A. Taylor Co., New York, im-_ 
porter of Courvoisier cognac, has | 
scheduled the most extensive ad-| 
vertising program ever used for 
the line. Media to be used through 
May include Cosmopolitan, Cue, 
Esquire, Gourmet, The New York- 
er, Social Spectator and U.S. News 
& World Report, plus the New 
York Herald Tribune, Journal- 
American and World-Telegram & 
Sun. Charles W. Hoyt Co. is the 
agency. 


Few Advertisers 
Still Shiver on 
Television Shore 


(Continued from Page 63) 
enthusiastic spot television users. 
A few, such as American Airlines, 
aren’t spending a dollar on tv 
time in any form. American Air- 
lines didn’t point this out as a 
reason for passing up tv in favor 
of other media, but this company 
is advertised on several top shows, 
including the “$64,000 Question,” 
in exchange for providing what- 
ever transportation the program 
requires. 


Sun Oil Co. 

Sun Oil Co. left network tele- 
vision in 1950 and departed the 
medium entirely July 1, 1954. The 
reasons were given as rate in- 
creases and rising costs. The com- 
pany dropped its network football 
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sponsorship in 1950 because in- 
creases in rates and rights made 
it unprofitable. In 1951, Sun 
switched to 20-second spots and 
ran 90 a week, next to appropriate 
adjacencies, for about $330,000. 

To run the same number of spots 
in 1953 cost Sun between $550,000 
and $600,000, as a result of rate 
increases. Bowed, but not yet 
broke, Sun Oil started out with 
the same program in 1954 but 
called a halt half-way through 
the year. By projecting, the com- 
pany figured it would total $850,- 
000 to $900,000 to maintain the 
1951 frequency in 1954. But Sun 
was then introducing its new gaso- 
line and decided to keep the tv 
schedule for six months despite 
the cost. 

Advertising manager Storrs 
Case said that video is now so ex- 
pensive in the Sun marketing area 
that the company would have to 
eliminate virtually all other adver- 
tising in order to do an adequate 
television job. “It looks more 
hopeless for us than ever, now,” 
he said. 

Sun Oil now spends its budget 
mostly in outdoor, newspapers, 
spot radio and a small amount of 
transit advertising. 


Doubleday & Co. 

Jerome S. Hardy, advertising di- 
rector, says his company still gives 
tv a try now and again, but he 
is “less enthusiastic all the time” 
about the medium. One of his 
objections is that he can’t use tv 
on “an easy in and out basis.” 

According to Mr. Hardy, Dou- 
bleday spends just about $3,000,- 
000 a year in media promotion, 
principally in print media and di- 
rect mail. Lion’s share of this 
budget is the $2,087,031 that goes 
to newspapers and supplements. 
Network radio got $29,586—a 
140% advance over the ’53 budget. 


Socony-Vacuum Oil 

Because the pattern of existing 
television stations does not match 
Socony-Vacuum’s distribution pic- 
ture; the company remains on the 
sidelines as far as network tv is 
concerned. This was the major ob- 
jection to the medium last year, 
and it is cited again in 1955. 

However, at this time “there is 
no change in plans” to continue 
spending three to four times as 
much on spot tv as it did in 1953. 
The increased budget was first 
used in 1954. 

In 1954, the company’s advertis- 
ing budget came to $4,435,708, as 
compared with $2,900,000 for 1953 
—a rise of 53%. Newspapers and 


supplements got $2,389,393—a 
boost of more than 100% over 
1953; magazine advertising 


jumped less than 8%—from $1,- 
560,050 to $1,683,026. Network ra- 


dio, however, got nearly 86% 
more, going from $195,612 to 
$363,289. 


Eastern Air Lines 

Eastern Air Lines, one of the 
biggest advertisers in the air 
transport field in 1954, stays away 
from network tv for the simple 
reason that it services the East 
only and therefore would reap 
only half the network harvest, 
according to John Hamm, Eastern 
account executive at Fletcher D. 
Richards. 

Eastern’s sole tv activity is an 
experimental twice-daily news 
program in Atlanta. The company 
is not considering a spot tv cam- 
paign, but if it should do so, the 
airline would probably prefer, 
spots around newscasts, Mr. 
Hamm said. A 

In 1954, Eastern spent 80% of 
its $3,700,000 budget in newspa- 
pers ($2,819,776). Spot radio, con- 
centrated around early morning 
newscasts, received 15% of the 
budget, and the remaining 5% 
was spent on promotion. The 1955 
budget is roughly $4,000,000. 

Unlike some other airlines, East- 
ern does not even go in for free 
plugs on other people’s tv pro- 
grams, since such “free shows” are 


illegal, Mr. Hamm believes. 


American Telephone & Telegraph 

American Telephone & Tele- 
graph, which has been shopping 
around for a tv show for several 
years, decided a few months ago 
on a film series of half-hour 
dramatizations produced by Hal 
Roach, and written by John Nes- 
bitt. Now all they’re waiting for 
is a favorable network time spot, 
which as yet has not been forth- 
coming. 

The company spent $6,399,801 on 


advertising in 1954: $85,825 in 
newspapers and supplements, $5,- 
498,394 in magazines and $815,582 
on network radio—its “Bell Tele- 
phone Hour” on 196 NBC stations. 
Its 17 regional companies carry a 
heavy schedule of one-minute tv 
spots in almost every major city. 


American Airlines 

The policy of American Airlines 
is “to pick a medium and dominate 
it.” American, as of 1955, is work- 
ing with a $4,500,000 ad budget, 
spent predominantly in newspa- 


|Pers and midnight-to-dawn musi- 
cales over CBS and leading in- 
| dependent radio stations. General 
magazines are used—but not tv. 

In 1954, the airline put $2,100,- 
000 in newspapers and $500,000 in 
magazines. Nothing spent on tv. 

In explaining the absence of 
television, James H. Cobb, adver- 
tising director, said, “We do not 
like to spread ourselves too thin.” 
He cited the high cost of tv, point- 
ing out that with its current budg- 
et American Airlines could not 
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afford to enter television and try 
to dominate it. 

Mr. Cobb also said network tv 
would not be too satisfactory for 
American because, although the 
airline has a_ trans-continental 
service, there are locally-competi- 
tive situations which have a bear- 
ing on advertising policy. “There 
are some areas which we do not 
serve,” he pointed out. 

As for the future, Mr. Cobb in- 
dicated that there would be no 


‘place for tv in the ad schedule, 


You ean’t-—in Yuma 


but... 


IN EACH OF THE OTHER 266 TELEVISION 
MARKETS IN THE UNITED STATES 


You ean 


ENJOY AT LEAST ONE OF OUR 
GREAT PROGRAMS EVERY WEEK 


National Network 


Adventures of Rin Tin Tin presented by National Biscuit Company 


‘ Ford Theatre presented by Ford Motor Company 


Father Knows Best presented by Scott Paper Company 


Damon Runyon Theatre presented by Anheuser-Busch 


Tales of the Texas Rangers presented by General Mills 


Captain Midnight presented by Wander Company 


Falstaff Celebrity Playhouse presented by Falstaff Brewing 


The Patti Page Show presented by Oldsmobile 


National Syndication 


Celebrity Playhouse — Premiere Oct. 1955 
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TV sets in Yuma, Arizona. . . 18,900 


TV sets in the rest of the United States . . . 36,081,100 


233 WEST 49TH STREET. NEW YORK 19.N. Y. * 


Jungle Jim — Premiere Oct. 1955 
All Star Theatre 
Top Plays of 1955 
Jet Jackson 


Big Playback 


GEM S inc. 


TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORP. 
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ithough he said, 


“We watch it 
continuously.” 


Kaiser Motors Corp. 

Kaiser Motors was not in net- 
work tv in 1954, nor has it been | 
this year. The bulk of its advertis-| 
ing appropriation has been going 
into magazines and newspapers 
ever since emphasis was changed 
at the factory from passenger ve- 


publications. 
1955, Clorox spent $423,231 


with magazines getting $42,300. 
Liebmann Breweries 


drive utility vehicles. Kaiser did | Theater” 


dio in areas where dealers are 


doing a particularly effective sell- 
ing job. 


Theater” 


Clorox Chemical Co. 


Clorox is not a tv user and isn’t 
telling why. Jack Davis, media di-| 
rector of Honig-Cooper Co., Clor- 
ox’s agency, told AA, “Clorox is not 
using tv in any form and we see no 
reason to give an explanation.” 

Clorox spent $2,330,431 in news- |i 
papers last year, with $70,826 of 
that going into newspaper supple-|i 
ments. National magazines got 


|advertising. 


newspaper sections and magazines, 


Liebmann Breweries currently 
is using two tv shows, one in the 
hicles to jeeps and four-wheel |New York market, the “Rheingold 
on WRCA-TV, emceed 
use Lowell Thomas on radio and |by Douglas Fairbanks Jr., and the 
still does use spot tv and spot ra- | other, also known as “Rheingold 
on WRCA-TV, emceed 
by Henry Fonda. This also is seen 
in New Haven and Binghamton 
In addition, the brewery uses 105 
'tv spots weekly on seven New 
/York stations, 88 spots weekly on 
‘eight Connecticut stations and 151 
spots weekly on eight Massachu- 
setts stations. Liebmann will not 
release figures on its advertising 
expenditures. Its over-all budget 
is estimated to be close to $5,000,- 
000. Approximately half of this 


$623,501 last year, with the largest |Roma Wine Co. 
part going into general magazines 
—$489,675—and $63,000 into farm | 
Through August, 


in| 


vertising expenditures. As 


No radio was used. 


$15,247,514 in advertising, in com- 
600,000 in 


point of sale advertising. In ’54, 
papers compared with $7,215, 583. 
was $2,876,222 compared with $3,- 


063,647 in ’53. In outdoor it in- 
creased its spending last year to 


is estimated to have spent $3,049,- 
503, as against $2,844,931 in 53. 


A GEOGRAPHY LESSON 


. One of a Series 


WASHINGTON 
STATE? 


are BALTIMORE 
> and NORFOLK in 


~ 


eh 
~ 


In case you suspect we’ve become rusty in our geography, we hasten to say we 
are aware that Baltimore and Norfolk are NOT in Washington State. We're 
merely pointing out that the sum of the populations of these two eastern cities 


Roma Wine Co., a subsidiary of 
,Schenley Industries, has refused to 
release any information on its ad- | 
re- | 


Schenley, the parent company, 
is believed to have spent in 1954 


parison with the estimated $15,- 


53. The figure of 
. |$11,000,000 released a year ago 
omitted figures on outdoor and 


Schenley spent $5,881,750 in news- | 


in ’53. In magazines the ’54 total | 


about $3,440,039, as against about | 


$2,500,000 in ’53. In point of sale it | 
is believed to go into broadcast |i 


Advertising Age, November 14, 1955 


Source: PIB for magazines and 
reau of Advertising, ANPA, for 


casting. 


tThis company dipped its toe in 
$2,449. 


CBS. 


Distillers Corp.-Seagrams Ltd. 


Network Television Holdouts in 1954 
Among Top 100 National Advertisers 


Company 
ported a year ago, the company 

substituted newspaper and maga- | 
zine space last year for most of | 
the tv spots it formerly used. High | 
costs were given as the reason. | 


Total Ad Expenditure 


ee eo $19,670,175* 
National Distillers Products Corp. ................ 13,008,614* 
ele aE ae ee 12,881,469* 
ie ce ease kCA Ew seh O08 he eee es 6,821,431*7+ 
American Telephone & Telegraph Co. ........... 6,399,801 
rr Cs es sca o oe b deed 6 s.88's 5,496,407* 
Ne os ini oun Jiack a GON Ns area Ak #6 4,829,543" 
haa. se 0h ERs kG ey Raia gk 68 06 ee Sle 4,789,879* 
ae on os od cia we hice, 9-0 8 418% de dhe 4,163,257 
RR ee 4,144,370* 
gs EGE 3 ONS, re Oro ere erry rue 3,454,945* 
Brown-Forman Distillers Corp. ................ 3,454,353 
ES Se, csp Ack > nik Beebe ode oe 3,061,392 
el a os 5 dG aw Sa WAle te orellipiean & we 2,883,106 
EE ee ee Ce ee ae 2,819,776 
I OE en ee ee 2,628,408 


network radio and tv and the Bu- 
newspapers and supplements. To- 


tal expenditures cover only these four media and do not include 
production costs for print or program-production charges for broad- 


network tv with an expenditure of 


*Includes outdoor figures provided by Outdoor Advertising Inc. 

+If more up-to-date figures were available, neither Eastman nor 
Anheuser-Busch would be on this list. Eastman has been sponsor- 
ing a weekly series on NBC since January; Budweiser returned to 
the network ranks in April with “Damon Runyon Theater” 


over 


Schenley’s subsidiary, Blatz 
Brewing Co., has declined to re- 
lease any figures on its advertising. 
It is believed, however, that the 
company has increased its budget 
considerably this year, with the in- 


Blatz radio and tv advertising 
generally is on a spot basis only. 
Seagram and Hiram Walker 
have wine subsidiaries, but their 
advertising is handled by distrib- 


troduction of its new Tempo beer. | ti 
In test markets 
newspapers, 
schedule, 
films. | 


utors. None of the other big dis- 

.| tillers has any connection with 

it used local | broadcast advertising; hard liquor 

a heavy radio spot | advertising is not accepted by tv 

and minute television or radio, and the Distilled Spirits 
Institute Code forbids it. 


Within the “A” contour boundaries of KTNT-TV there are more than 1,200,000 


able-to-buy people . . 


. almost half the population of Washington State. And 


in addition, KTNT-TV’s INFLUENCE AREA extends throughout Western ‘Wash- 
ington and into Canada to the north and into parts of Oregon to the south 


is less than the population served by KTNT-TV in its “A” contour. | 
| 


The Puget Sound area... 
the KTNT-TV area . ° 
has a Per Capita Income 
greater than the U.S. 
national average. 
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Of all TV stations 

in the fabulous 

Puget Sound area, 

only KTNT-TV 

covers all 5* cities 
in its “‘A’’ contour. } 
*Seattle, Tacoma, 

Everett, Bremer- 

ton, Olympia 


In Washington State, Advertise Where the PEOPLE are . . . Buy KTNT-TV. 


1000 FT. 


CHANNEL ELEVEN 


Represented Nationally by Weed Television 


KTNT-TV, TACOMA 5, WAS!4iINGTON 


CBS Television for Puget Sound 


“The Word Gets Around... Buy Puget Sound” 
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(Continued from Page 63) 
casters give candidates access to 
a reasonable amount of time on 
specially prepared campaign 
broadcast series. 

Above and beyond this usual 
run of issues, however, are the big 
problems: the need for fast ac- 
tion to solve what is usually called 
the “u.h.f. problem.” 


——<——*—. 


=o 


® Actually, this is known to be 
more than a u.h.f. problem, for 
it is part of a general economic 
situation which leaves small mar- 
ket telecasters in trouble, whether 
they are u.h.f. or v.h.f. 

For more than two years now, 
the commission and members of 
Congress have been warned that 
the existing tv system seems to 
place built-in limits on the num- 
ber of stations that can operate. 

Theoretically, the allocation plan 
adopted by the commission in 
1952 can hold 1,800 commercial 
stations. In practice one network 
and about 100 stations have al- 
ready been abandoned. With about 
450 stations on the air, the con- 
struction of the other 150 stations 
authorized by the commission is 


ie ee 
ee 


moving at a snail’s pace, and only 
a handful of additional applica- 
tions remain in the FCC files for 
future attention. 


® Put simply, telecasters have 
found that advertising revenues 
go chiefly to the affiliates of the 
major networks. Networks show 
little interest in stations in small 
towns, or in u.h.f. stations which 
offer less coverage than v.h.f. com- | 
petitors. 

For awhile the commission 
thought the problem would solve 
itself as advertising revenues con- 
tinued to increase. But despite 
efforts to talk set manufacturers. 
into making all-band receivers ca- 
pable of tuning u.h.f., the produc- 
tion of u.h.f. sets continued to 
dwindle. Stop gaps were proposed | 
to improve the coverage of u.h.f. | 
stations: higher towers, more pow- | 

| 


er, automatic repeater transmit-| 
ters to broaden the coverage of 


Now the problem has passed the 
discussion stage. At the FCC and 
in Congress there is a determina- 
tion that a way must be found to 
bring profitable operating condi- 
tions within the reach of more tv 
stations. 


stations. 


/ Advertising Age, November 21, 1955 


mi Despite Friendly FCC, Broadcasters 
i) Washington Troubles Are Multiplying 


/ 


Some commission members feel 
the competitive problem can be 
solved by “de-intermixing” a 
number of problem areas, so that 
stations will be on an even basis. 
Others contend that u.h.f. ought 
to be abandoned entirely, with tv 
Squeezed into the 12 channels, 
plus perhaps a few additional v.h.f. 
scrounged up by shifting fm and 
other special services to another 
part of the radio band. 

At first there was some feeling 


ten itself in a legal jam. By call- 


and engineers studying the Sito- | toll tv proposals. But the final de- 
jing in members of the industry to 
} 


cation problem, it has relinquished |cision is still many months, and 
most economic aspects of the tv| probably one to two years away. 
mess to the FCC. So far as anyone; Thousands of letters pro and con 
; knows, virtually no staff work has | poured in on the commission when 
areas are threatening to go to) been done to prepare for the hear-|the toll tv issue was up for dis- 
court if the commission takes any jngs, and there is not at this time |cussion last winter. Now the com- 
action without holding a full-scale | any disposition to force a quick | mission’s staff is supposed to be 
hearing on the allocations problem. | gecision while the commission is|reading through the formal briefs 
Lurking in the background, in| going about its business. and the public comments, to de- 
the event the commission neglects termine the next move. 
any bets, are the congressional |= During its informal meetings; Since toll tv embarks into un- 
committees. Last winter several with representatives of networks |Charted legal seas—opponents say 
committees were threatening to and other industry interests, FCC |broadcast service must be avail- 
bypass the commission and seek|was given a number of plans for |able free to everyone—the com- 
solutions to the problem on their | solving the “u.hf. problem.” One|mission is not in any hurry to 
own. document filed by CBS argued |face the issue. Commission mem- 
Actually, however, the commit- ers have made it clear that they 


that whatever the commission |°© ‘ 
tees know they are powerless to does, it is not likely that the com- | will not take the problem up seri- 
deal with a problem as complex 


present their views informally, 
‘FCC put itself in a position where | 
stations located in the problem 


in the industry that these adjust- 
ments could be achieved on a 
piece-meal basis by de-intermix- 
ing selective markets one at a 
time, or by dropping in low-pow- 
ered and limited v.h.f.s wherever 
a “hole” could be found. 


® But the FCC, in its efforts to 
be friendly and cooperative with 
the broadcasters, may have got- 


mercial tv system can support OUSly until the u.h.f. problem is 
as the economic and technical de-|more than 600 stations. out of the way. 
tails of television. Now that the} Sponsors of “toll tv” have been 
commission is actively facing up|telling the commission that pay- 
to the situation, they are content |as-you-see tv can be a decisive 
to sit back and watch. answer to those who say the po- 
As it stands now, the Senate 


tential number of stations is in 
interstate commerce committee the neighborhood of 600. 
still has hearings scheduled for. chased the Hopewell Herald. The 
Jan. 17. While the committee has;® During the past year FCC has| combined weekly paper has a cir- 
a panel of well known technicians|moved slowly toward action on | culation of 4,500. 


Kilgore Buys Weekly 

The Princeton Packet, New Jer- 
|sey weekly published by Bernard 
Kilgore, who is also publisher of 
the Wall Street Journal, has pur- 


® The most important develop- 
ments are taking place at the FCC 
where a two-prong assault on the 
situation is shaping up. 


tractual barriers which may tend 


In an effort to eliminate con- | 


to confine national 


ates, the commission has started 
a full-scale re-examination of its 
basic rules on network affiliation. 

ror several years there have 
been intermittent complaints that 
networks exercise  life-or-death 
power over stations in spite of the 
limitations on option time estab- 
lished by FCC following a prewar 
investigation. 

The issue came to a head last 
winter when Congress, on its own 
initiative, provided $80,000 for the 
commission to hire a special in- 
vestigating staff to look into the 
business side of tv. 

Still in its early stage, the in- 
vestigation will assemble all the 
facts about affiliation arrange- 
ments. Later the commission will 
undoubtedly have public hearings 
on proposals to modify these rules. 

FCC’s second approach to the 
problem is in the field of fre- 
quency allocations. Finally con- 
vinced that u.h.f.s cannot compete 
effectively with v.h.f.s, the com- 
mission is moving toward a re- 
vision of the basic technical plan 
for tv. 


advertising | 
revenues to a few network affili- | 


FRESNO 


KMJ has MORE LISTEN ERS than any competitive sta- 


tion, daytime or nighttime, according to May ’55 Pulse survey 
of seven major cities in Fresno area. 


xm) has MORE TOP RATED SHOWS | |. 9 out 


of the 10 most popular programs in the Fresno area are KMJ 
shows, reports latest Pulse. 


KMJ has WIDER COVERAGE than any competitive 


station, daytime or nighttime. (SAMS) 


Inland California’s Beeline stations, 
purchased as a unit, give you more 
listeners than any competitive com- 
bination of local stations .. . and at 
the lowest cost per thousand! 
(SAMS & SR&D) 


Mc Cloichy Broodcosting Compony 


SACRAMENTO, CALIFORNIA * Paul H. Raymer, National Representative 
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Two distinctly different kinds of men must sign your order here in the 
$41-billion-a-year-spending Chemical Process Industries . . . production 
and management. Each has different responsibilities, different reading 
preferences. Chemical Engineering is for engineering-minded production 
men... Chemical Week, process management's own magazine. You can- 
not talk to all buying functions via any one publication . . . without paying 
the penalty of diluted interest, divided market, desultory action! Only a 
combination of the No. 1 and No. 2 papers in the field can editorially 
select ... and sell . . . both of these important influences. Last year 
advertisers used more space in these two McGraw-Hill leaders than in 
all other CPI publications combined. Ask your agency. 
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TV and Radio Costs: 
Moon, Down to the Sales-Basement 


Courage, Advertisers, 
Highest Video Prices 
Are Still to Come 


New York, Nov. 10—Advertis- 
ing costs in radio and television 
are not what they were. 

In television, the ceiling—if there 
is such a thing—still hasn’t been 
reached. Costs went up all along 
the line in 1955. They will go up 
again in 1956. 

In radio, on the other hand, costs 
continue to tumble. If an adver- 
tiser is looking for a bargain, radio 
may be the answer. Negotiations 
for time may even resemble a bar- 
gain-basement sale. 


# C. James Fleming Jr., senior v.p. 
of Compton Advertising, summed 
up the cost trends neatly in a re- 
cent talk. Predicting a 5% increase 
in over-all advertising costs for 
1956, he said the media changes 
would range from +12% for net- 
work television to 0% for radio. 

One television program now 
gives away $64,000 to erudite con- 
testants; another offers a top prize 
of $100,000. These commonly- 
known facts are cited to show the 
rarefied atmosphere in which the 
tv sponsor moves. 

Actually, a sponsor doesn’t have 
to dispense such largesse to con- 
testants to feel that he’s in the 
giveaway business. Television is 
the most expensive advertising 
medium yet devised by man, and 
sponsors are acutely aware of what 
they are spending to flash those 
product names across the screen. 


® Their anguished cries notwith- 
standing, advertisers are buying 
television time—there is no doubt 
about this. They are buying it in 
many different ways, from a $4,- 
000 one-minute participation to a 
$500,000 90-minute “spectacular.” 

Some wealth-ridden concerns 
even stage extravagant birthday 
parties for themselves on all four 
networks. 

Television, sponsors may be dis- 
heartened to learn, is just a grow- 
ing boy. The highest costs are yet 
to come. Believe it or not, there 
are still homes sans an “evil eye,” 
and as the tv manufacturers break 
down these last strongholds of re- 
sistance, time charges naturally 
expand with the increase in the 
“captive audience.” 


® Take 1955, for example. Rates 
for the minimum network buy 
went up about 10% as more sta- 
tions were added to the basic line- | 
ups. National Broadcasting Co.,| 
for example, started out the year | 
with 52 basic interconnected sta- | 
ions. The Class A rate for a half-| 
hour was listed at $36,885, gross. | 
By March 1, NBC had added a sta- 
tion to the lineup and the rate 
went to $37,545. Came Sept. 1, 
there were 54 stations and a $39,- 
690 rate for 30 minutes. 

Columbia Broadcasting System, | 
which started the year with 46) 
basic stations and a $32,895 rate 
for an evening half-hour, went to 
47 stations and $34,425 on March 
1, 49 stations and $35,595 on April 
1, 50 stations and $36,450 on June 
1 and 51 stations and $37,935 on 
Oct. 1. 

Station lineups on a network 
show naturally vary according to 
an advertiser’s needs. For an ad- 
vertiser interested in every avail- 
able station on the interconnected 
network, gross time charges for an 
evening half-hour run as follows: 
CBS (154 stations), $59,328; NBC 


(158 stations), $60,822; ABC (184) 


stations), $55,293. 


® These are, of course, theoretical 
costs. ABC points out that the 


Up to the 


number of stations used by adver- 
tisers ranges far and wide. ABC 
advertisers use lineups ranging 
from 50 to 150 stations, with the 
half-hour costs ranging from $30,- 
000 to $50,000. 

NBC is making a determined ef- 
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fort now to get its nighttime adver-| this group—he gets the rest of the 
tisers to use a minimum of 100 stations free. Cost of using the 100 
stations and those who don’t may | top-market stations on the NBC 
be penalized by reductions in/network: $50,000 per half-hour. |the audience. At least, the price 
weekly discounts: 10% for less | It seems safe to say that an ad-| tags on programs have gone up as 
than 65 stations; 5% for 65 to 84 | vertiser interested in a season’s the audience has gone up. 
stations and 24%42% for 85 to 99 sta- jase: as sponsor of a half-hour 
tions unless they permit the net-|nighttime program will need close |® Variety, show business trade 
work to feed their shows, minus| to $2,000,000 for full network time paper, publishes an annual tabula- 
commercials, to stations not or-|charges. But as any tv sponsor tion of talent and production costs 
dered. worth his $1,000,000 knows, time of network shows. For the 1952-53 
As bait, the network offers a charges are only half the battle.) season, it published cost estimates 
“dividend” buy on 44 optional sta-| Talent and production costs have on 151 shows. The average pro- 
tions. If an advertiser buys half of | soared to heights undreamt of in gram price was $14,255. For the 


the palmiest days of radio. 
It seems that program expenses 
also vary directly with the size of 


Florida Citrus Commission 


and its agency, 
Benton & Bowles, Inc., 


are Sold on Spot as a 


basic advertising medium 
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To move Florida fruit, processed or fresh, the Florida Citrus 
Commission puts more than 50% of its advertising budget into 
Spot Television. The use of day and night Spot in seasonal 
drives provides them with flexibility, economy and impact in 
selected mass audience markets. 

Spot Television and Spot Radio can sell for you, too... 


whatever your product, whatever your desired audience group. 
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1954-55 season, its tabulation of 180 
shows yielded an average program 
price of $28,170. 

Program costs thus climbed 
100% in two years. They may no 
longer be galloping at this fast a 
clip but few will gainsay that they 
are trotting along at a respectable 
pace. Robert E. Dunville, president 
of Crosley Broadcasting Corp., 
warned this year that spiraling 
costs, particularly the “uncon- 
trolled cost of production,” may 
very well lead to tv’s downfall. 


The tv sponsor who is now 
spending less than $20,000 to pro- 
duce a show may count himself 
as fortunate. General Mills puts 
up $30,000 for the “Lone Ranger,” 
General Electric spends $50,000 to 
produce “GE Theater,” Buick foots 
a $75,000 bill for Jackie Gleason, 
Schlitz pays $38,000 for “Playhouse 
of Stars” and “Dragnet” costs 
Chesterfield $40,000. 


® Talent and production costs are 
definitely higher this year. “Drag- 


net” was tabbed at $29,000 last 
year. Ford is spending $40,000 this 
year for “Ford Theater,” compared 
to $25,000 last year. “What's My 
Line?”—a $15,000 show last year— 
is now priced at $18,000. “Ozzie & 
Harriet” has gone from $30,000 to 
$39,000. And so it goes. 

In a class by themselves are the 
color spectaculars, which this year 
are priced in the $200,000 range. 

Television puts out an annual 
data book on advertiser expendi- 
tures in the medium. Its most re- 


cent book shows that in 1954 many 
advertisers were already spending 
more in talent and production than 
in time charges. 


® For example: Alcoa spent $1,- 
032,000 in producing 43 “See It 
Now” programs, plus $979,044 for 
the time; American Tobacco paid 
$910,000 in production charges on 
“Make Room for Daddy,” with the 
time cost for 26 shows coming to 
$896,269; Congoleum-Nairn had to 
pay $292,500 for 13 “Mr. and Mrs. 


th: 


* 


An NBC Spot Sales Representative will show you how Spot can 


deliver your sales messages in twelve major markets, accounting 


for 45% of the nation’s retail sales. 


Atlanta*, Dallas* 


SPOT SALES 


iw 30 Rockefeller Plaza, New York 20, N. Y. 
Chicago, Detroit, Cleveland, San Francisco, Los Angeles, Charlotte*, 


*Bomar Lowrance Associates 


ecision-makers who require immediate market-response are 


From left to right, above, tom swaNnn, Chairman 
Advertising Committee, MaRnviN H. WALKER, Vice 
Chairman, PAUL s. PATTERSON, Director of Advertising, 
Florida Citrus Commission; (back to camera), HARRY 
WARREN, Vice President, Benton & Bowles, in charge 
Florida operations ; and ROBERT C. WOOTEN, Chairman, 


Florida Citrus Commission. 


representing radio stations: 

WMAQ Chicago, KNBC San Francisco, ksp St. Louis, wre Wash- 
ington, D. C., wram Cleveland, KOMO Seattle, WAVE Louisville, 
KGU Honolulu, Hawaii, wrca New York and the NBC WESTERN 


RADIO NETWORK 


representing television stations: 


KONA-TV Honolulu, Hawaii, WRca-tTvV New York, wnnq Chi- 
cago, KRCA Los Angeles, KSD-TV St. Louis, wWRC-Tv Washington, 
D.C., wnex Cleveland, komo-tTv Seattle, KPTY Portland, Ore., 
WAVE-TV Louisville, wroe Schenectady-Albany-Troy. 


as 


7a 


North” programs, plus $171,513 for 
the time; Wrigley spent $1,428,000 
producing 51 Gene Autry shows, 
paying only $612,195 for the time. 

These ratios are, of course, not 
the rule. In most cases, time charg- 
es still represent the advertiser’s 
principal cost. These examples do 
indicate, however, that talent and 
production are making a bigger 
and bigger dent in ad budgets. 

A fine commentary on the whole 
business is that “The $64,000 Ques- 
tion,” despite its expenses in the 
way of prizes, is considered a cheap 
show. Revlon reportedly pays $70,- 
000 a week for the program—and 
that includes all air time, talent, 
production costs and prize money. 
This, in television, is cheap, even 
if the program did not have the 
big audience it enjoys now. 


Relief in Radio 


After the astronomical costs of 
tv, an advertiser can turn to radio 


with some relief. Here’s a medium 


eee wie ke ee ty 


Only 


STATIONS 


are powerful enough 
and popular enough 

to register audiences 

in radio survey ratings 
of both Los Angeles and 


San Diego. 
Of these top four, 
KBIG is 


© +1 In San Diego 

© +3 In Los Angeles 

@ the only independent 

@ the least expensive 

®@ the lowest cost per 
thousand listeners 

Any KBIG or Robert 

Meeker Account Execu- 


tive will show you the 


documents. 


KBIG 


The Catalina Station 

10,000 Watts 
740 ON Your 
4 DIAL 


JOHN POOLE BROADCASTING CO. 
6540 Sunset Blvd., Hollywood 28, California 


Telephone: HOllywood 3-3205 


Nat. Rep. Robert Meeker & Assoc. Inc. 
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MILWAUKEE, wen toss 
Opposition just can’t stand up against 
ZIV-TV’S CISCO KID. With a smash- 
ing 24.4 (*March 1955 Telepulse) 
CISCO leaves his direct competition 

— staggering .. . Gene 
Autry 10.9... Early 
Show 8.0 


For hard-hitting TV programming, 
get in touch with... 
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Potential Cost-Per-1,000 
on NBC Television 
Cost-per-M No. of Cost-per-M No. of 
of Basic Stations of Optional Stations 
Stations Stations 
July, 1951 $3.10 35 $2.61 28 
July, 1952 2.63 47 4.98 17 
July, 1953 2.36 50 5.21 50 
July, 1954 2.42 50 5.17 131 
July, 1955 2.40 52 4.18 129 
Cost-per-M Full No. of 
Network (Basic and Stations 
optional combined) 
July, 1951 $3.47 63 
July, 1952 2.87 64 
July, 1953 2.76 100 
July, 1954 3.08 181 
July, 1955 2.85 181 
Source: NBC research dept. 
Gross hourly cost vs. set cir- 
culation. 


where costs are still going down. 
Time costs less. Programs cost less. 
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they listen 


while they work 


- Whatever else they’re doing, women-folks in 

: North Texas are also listening to WFAA! They keep 
their radios tuned while they’re sewing. . 
cooking . . . and looking after little North Texans. 
No other station in Radio Southwest offers such a 


. Cleaning... 


RG variety of on-the-go entertainment. And no other 
bar it + ll station has as many listeners as WFAA.* 
620 Music and drama, news and sports, grand opera 
LADIES FIRST and soap opera, WFAA gives busy people their 
— “0 oye own brand of listening enjoyment. 


ROSEMARY JOHNSON SHOW 
11:45 — oo noon 
8 


MELODY-GO-ROUND 
(minute participations) 
1:15 — 3:00 p.m. 
570 


when you're selling on WFAA. 
Ask the Petry man for details. 


* Source: 1955 Whan Study 


50,000 
A Clear Channel Service of the Dallas Morning News WATTS 


WEAA 6-4. 


NB 

Alex Keese, Manager Cc 
Geo. Utley, Commercial Manager 

Edward Petry & Co., Inc., Representative 


Why not tell them your brand of merchandise? 
They've got money to spend, and time to listen... 


In radio’s heyday, time charges 
on an evening half-hour ran to 
$20,000 per week. Today none of 
the four national networks exacts 
more than $7,000 for a half-hour 
show running 52 weeks. 

You can, for example, buy an 
evening half-hour on the entire 
Mutual network (557 stations) for 
$6,000 per week. And if you run 
the program for 52 weeks, there is 
an additional discount, bringing the 
weekly cost down to $5,350. 


® A single rate for day and eve- 
ning hours now prevails in net- 
work radio, although NBC stub- 
bornly retains its antiquated rate 
card showing the inflated prices 
of yesteryear. (These gross rates 
are leavened by the application of 
gargantuan discounts.) 

A revealing indicator of the di- 
rection network radio is taking ap- 
peared recently in ABC’s difficulty 
with the “Breakfast Club,” a per- 
ennial sold-out property for the 
net. ABC found advertisers un- 
willing to buy 15-minute segments 
any more. As a result, ABC of- 
fered—for the first time on this 
show—five-minute segments and 
signed four new “sponsors.” 

This is the new pattern in radio 
—not full sponsors, but half- spon- 
sors and one-quarter-sponsors. 
Even one-eighth-sponsors. What it 
really amounts to is the selling of 
spot announcements to advertisers 
all around the clock. 

The resulting savings to adver- 
tisers—there’s quite a difference 
between buying a one-minute an- 


_ HERE’S TRANSCRIPTION 


Speed: Faster service means Transcrip- 


tions when you want them. . 
need them . . . without delay! 


Savings: Most modern equipment. ..most 
experienced engineers ...add-up to money- 
saving efficiency . . . maximum quality at 
minimum cost. 


Quality: The outstanding feature of eve 
RCA VICTOR Transcription is the qual- 
ity of the sound . . . the true, faithful re- 
production that makes the most of your 
attention-getting message. 


Only RCA Victor gives this service. 
155 East 24th St., Now York 10, N. Y. —JUdson 2-501) 


. when you 


1525 McGavock St., Nashville 3, Tenn. —NAshville 5-6691 


a |= 


445 WN. Lake Shore Dr., Chicago 11, Il.—Whitehall 4-3215 
1016 WN. Sycamore Ave. , Hollywood 38, Calif. —HOlywood 4-5171 


RADIO CORPORATION OF AMERICA - RCA Victor Record Division 


A A 


SERVICE THAT CAN'T BE BEAT | 
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nouncement on a show and spon- 
soring the show for 15 minutes or 
a half-hour—naturally drives cost- 
per-1,000 down to new lows and 
gives radio a good talking point. 


™ Here are some of the buys 
available to advertisers under this 
new selling pattern: 


e NBC’s weekend-long “Monitor”: 
one-minute announcements sold at 
$1,000 apiece, 30-second spots sold 
at $3,000 per package of four. 
There is a $50 production charge 
for each one-minute announce- 
ment. A 13-week schedule of 10 
one-minute announcements per 
weekend costs an advertiser $104,- 
000—plus $6,500 production 
charges. 


e NBC’s “Weekday,” which debuts 
this week, has a similar rate struc- 
ture. It runs from 10 a.m. to 6 p.m, 
EST, Mondays through Fridays. 


e CBS’ “segmented programs” 
plan: Five-minute segments are 
sold for $2,100 (time and talent) 
on programs after 6 p.m., $1,800 
on daytime weekend shows. 


e ABC’s “thematic program 
units”: These are five 30-minute 
nighttime programs, each consist- 
ing of five and 10-minute seg- 
ments. Advertisers are offered 
five-minute segments, allowing for 
one-minute announcements. The 
rate is $800 (time and talent) per 
segment. 


® Paralleling the reductions in 
radio time charges is the whittling 
of talent and production costs. The 
networks have pared to the bone 
here. Most programs come under 
the $5,000 mark today. Average 
price of a half-hour dramatic pro- 
gram is $4,000. A 15-minute day- 
time serial costs $2,800. Many pro- 
grams are available at $1,500. 

Spot radio remains an attractive 
buy for advertisers. Station card 
rates have held up, but the ad- 
vertiser with money to spend can 
generally manage to place a cam- 
paign with a low unit cost. 

Free & Peters, station represent- 
ative, recently estimated that an 
advertiser can place a one-minute 
daytime spot on one station in the 
top 161 markets for $3,820. 


@ The independent stations are 
understandably aroused at the net- 
works’ new emphasis on partici- 
pation sales. They feel that this is 
their province. 

Some have begun to hit back and 
the result is lower costs for ad- 
vertisers: Quality Radio Group, 
selling arm of 36 of the country’s 
most powerful stations, this year 
offered advertisers a new weekend 
program, featuring one-minute 
spots, for as little as $690. 

Pointing to their lower cost line, 
radio salesmen have been seeking 
new business from small adver- 
tisers. However, it is still the big 
advertiser who gets the big bar- 
gain in radio. Rate cards have been 
known to crumble before the 
“block buyer” and the seasoned 
timebuyer knows how to use the 
client’s budget to good advantage. 


MacLean-Hunter to Move 

MacLean-Hunter Publishing 
Corp., publisher of Rock Products, 
Inland Printer and Concrete Prod- 
ucts, will move Dec. 1 to larger 
quarters in the Bell Savings Bldg., 
Chicago. Canadian publications of 
MacLean-Hunter Publishing Co. 
Ltd., Toronto, will also use the new 
address for their midwestern of- 
fices. 


Aé&S Elects Solomon Head 
Sidney L. Solomon has been 
elected president of Abraham & 
Straus, Brooklyn department store, 
succeeding Walter Rothschild, who 
has been elected chairman of the 
board. Mr. Solomon, v.p. and gen- 
eral manager of A&S since 1948, 
will continue to serve as general 
manager in his new office. 


Pension Plans—Latest TV Cost Booster 


New York, Nov. 10—Your tv film commercials, film programs 
and network-produced shows cost more this year as a result of 
wage and pension gains won by unionized entertainers. 

A new five-year contract with the Screen Actors Guild was 
signed last July by the major tv film producers. It means this: 
e If you use an actor in a commercial, the minimum day rate 
is now $80 instead of $70. 


e The performer on a three-day contract gets a minimum of 
$200, compared to $175 previously. 


e The actor in a series contract—say, 13 pictures in 13 weeks— 
earns a minimum of $285 per episode instead of $250. 


e Previously, first re-runs were free of added cost. Now all 
performers must be paid for the first re-run—day players get 
$28, three-day contract performers get $70 and series contract 
actors (on a 13-picture series) get $99.75. 


e Stunt men are raised from $300 to $345 per week. 
e For singers mouthing to a playback, the minimum scale went 
from $45 to $50. 

The network production costs are going up because of a new 


pension plan worked out with the AFL-American Federation 
of Television & Radio Artists. 


Under the plan, the four national tv networks will contribute 
3% of gross compensation due entertainers to a pension fund. 


Wilson Buys ‘I Spy’ for 
10 Midwest TV Markets 


Wilson & Co., Chicago packer, 
will sponsor Guild Films’ new 
television series, “I Spy,” in 10 
midwestern markets under terms 
of a 52-week regional agreement 
signed last week. The deal marks 
the first time Wilson has sponsored 
a tv program, using only tv spot 
announcements heretofore. 

The ten cities, which bring total 
cutlets of “I Spy” to 42, are Okla- 
homa City, Tulsa, Memphis, Pitts- 
burgh, Dallas-Fort Worth, Amaril- 
lo, Tampa-St. Petersburg, Buffalo, 
Birmingham, Ala., and Cedar Rap- 
ids. Needham, Louis & Brorby 
handled the purchase for Wilson. 


Winslow Heads Fader PR 


George F. Winslow has joined 
Franklin Fader Co., Newark, as 
director of the agency’s new public 
relations department. Mr. Winslow 
previously did public relations 
work for American Airlines, 
Schenley Industries and Alfred 
Davidson Associates. 
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Exposition Appoints Two 

Edward S. Levy, associated for 
several years with the National 
Home Furnishings Show, has been 
named sales manager of the Ex- 
position of Progress, the first 
consumer products show aimed di- 
rectly at the Negro market. The 
show will be held March 25-April 
1 in the Wanamaker Bldg., New 
York. Allan Ramsay, formerly ac- 
count executive with Foote, Cone 
& Belding, will be in charge of 
selling exposition space. 


Beallor Joins Marvin Sherres 

Bernard J. Beallor, formerly an 
assistant account executive with 
Roy Garn Co., has joined Marvin 
Sherres Inc., New York agency, as 
publicity director and assistant ac- 
count executive. 


Graphic Point Boosts Presser 

Richard Presser, staff artist at 
The Graphic Point, New York, has 
been named art director of the 
agency. 


DRUG ADVERTISERS... 
CASH IN ON WHO’s 
72Ce MERCHANDISING SERVICE! 


BUY $300 OF GROSS TIME 
PER WEEK FOR 13 WEEKS, AND 
HERE’S WHAT WE’LL DO FOR YOU. . 


Well... 


GAIN the willing cooperation of the 250 highest- 


volume chain and independent drug stores in Iowa! 
Includes every city and town of 5,000 population or more 
in the 76 counties which are the heart of WHO's 


daytime listening area. 


ENCOURAGE these important stores to stock your 
WHO-advertised product! 


GET open-counter display for products hidden in 


drawers! 


GUARANTEE open display for your product in 90% of 


stores merchandised! Obtain display of your products on 
WHO Drug Racks in WHO Feature Drug Stores! Get 
additional (multiple) displays where possible! 


SEND you regular reports on status of your product and 
activities of your competitors! 


Affiliate 


FREE & PETERS, INC., National Representatives 


JOIN SUCH LEADERS AS: 


Anacin 
Antomine 


Beaumont's 4-Way Cold Tablets 


Brylcreem 

Camel Cigarettes 
Cavalier Cigarettes 
Colgate Toiletries 
Chooz 

Grove's Bromo Quinine 
Halo 

Imdrin 

Kool Cigarettes 


WHO 


Lilt 

L & M Filter Cigarettes 
Mennen Skin Bracer 
Minit Rub 

Muriel Cigars 

Palmolive Shaving Cream 
Pfizer's Terramycin 
Philip Morris Cigarettes 
Sal Hepatica 

Vaseline Hair Tonic 
Viceroy Cigarettes 
Vicks Chemical Co. 


for lowa PLUS 


Des Moines 


- « « 50,000 Watts 


Col. B. J. Palmer, President 


P. A. Loyet, Resident Manager 
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D'Ye Ken John (Pepsi) Peel 


B aes 


(Jingle) Advertise 


rs Feel the Spell 


of Radio Spots That Sing and Sell 


New York, Nov. 10—The old- 
time jingle is coming back to radio, 
but, like the oldtime mare, she ain’t 
what she used to be. 

While the Pepsi-Cola-style 
school of song still exists, the types | 
and styles of jingles that have been | 
thought up by the tunesmiths of 
late are such that many sponsors 
are taking another—and lingering 


_ —look at this form of advertising. | 


' this renaissance in rhythm: 


' and interesting way. 


Here are some of the reasons for | 


1. With the growth of the music 
and news format in radio, the 
arrival of what might be called the 
“Monitor concept” in programming 
and the tendency away from half- 
hour programs completely spon- 
sored by one product, it’s become 
particularly important to present 
the commercial in a stimulating 


Said one radio man recently: 
“No longer are sets tuned in for 
a specific time during the day and 
shut off aftcr that specific pro- 
gram. Rather, there is a tendency 
for the radio to assume the role 
of a companion. The spot an- 
nouncement in jingle form becomes 
an ear-perking sound that is ac- 
cepted throughout periods of the 
day.” 


® 2. More than ever, radio fans 
listen to the little cabinet out of 
habit rather than purpose. Adver- 
tising agencies recognize this and 
they therefore must think of ar- 
resting methods to capture the ear 
of the listener. A jingle is prob- 
ably the most successful non-irri- 
tating (occasionally purposely irri- 
tating) method of getting this at- 
tention. 

3. Recognition of a tune that 
brings a product to the mind’s eye 
and cognizance by agencies that 
music is often what the listener is 
tuned in for, are other factors mak- 
ing for the reviving popularity of 
the jingle. It’s perfectly natural for 
the disc-jockey emcee playing a 
long list of recordings to casually 
insert the recorded ad jingle mes- 
sage without the pat phrase, “And 
now a word from our sponsor.” 


® 4. Other advantages the jingle 
advertiser has are: He can be sure 
of having his transcription deliv- 
ered at the station exactly as 
planned at the agency; advertis- 
ing phrases and slogans may be 
copied but hardly anyone would 
dare lift a familiar tune that is 
automatically identified with 
another sponsor's product. 

5. Jingle-selling has taken some 
interesting turns during its evolu- 
tion. On appropriate occasion, a| 
jingle can overcome the criticism | 
that a singing commercial just 
doesn’t tell enough about the prod- 
uct, by simply dividing itself be- 
tween music and straight sell. The 
spot radio picture which permits 
spots in time segments ranging 
from 15 seconds to one minute 
gives the advertiser considerable 
latitude once he realizes the ob- 
vious: He can split his time be- 
tween music and sell to suit his 
purpose. 


® Minute spots are bought with a| 
15-second jingle introducing the 
product and identifying it. The re- 
maining 45 seconds may be taken 
up with the sponsor’s straight mes- 
sage. The same sponsor may pur-| 
chase a 30-second spot, divide it 
evenly between the jingle and 
straight sell. In the 20-second or 
15-second category, he can play his 
jingle with a one-line message or 
just the jingle. 

One New York station, WNEW— 
long a leader in the singing com- 


ing growth in the tendency shown 
by long-time users of radio who 
originally started off solely with 
spoken messages. Now, they feel 
they’ve talked to a good segment of 


|their specific audience, they’ve 
,come to believe that an involved 
explanation of their product is no 
longer necessary; so they switch 
to something like a 15 or 30-second 
jingle, with message attached. 


® There is also a tendency of late, 
according to WNEW,, to use a jingle 
at the opening and closing of a 
commercial, but with the spoken 
sales appeal still dominating the 
time. 

This station has also taken full 


fete. ¥ a sey 


’ Begs «css Sy : ner r aes Bay i 
x 5a ' Jee ame he fk MT Oe $d BINS” Wet § a os Pa ot i as 
| ire 2 me ang $°) Biges rr: x Fenny t Ty be: F ee fs ki Ker ay 
POSS eae ee ae EES 2 Aha ay BREST DS Yael Uae er Ce Mat Uy ha! Lae) Pies wh 
I ee CE RR eo hn : . aa al tg =) 


aes a ra Ire Pie i 


Advertising Age, November 14, 1955 


advantage of another approach to 
the singing commercial that has 
come about in recent years: Coin- 
ciding a public service singing 
commercial with a related product 
message. 

For example, there is the “Food 
for Thought” series, pleasantly in- 
troducing a valuable household 
hint or a helpful repair routine and 
then offering a “Thought for Food” 
in which a commercial message is 
given and followed by a closing 
jingle, usually a line or two. 


WNEW has used the same ap- 
proach with “Good Taste,” describ- 
ing points of etiquette which are 
in good or bad taste, followed by 
a lead-in to a product which is in 
good taste. 

“Fact or Fancy” is another series 
the station is running in the same 
vein and it goes somewhat like 
this: 

VOICES (jingle): 

There are absolutes and positives 

And things without a doubt. 

And there are many subjects 

We believe we know about. 


Biggest boom market America has ever seen! 
Record-breaking production . . . product pipe- 
lines filled to overflowing! Buyer is king! That’s 


No selling campaign is 


the story—what’s your answer? 


Reach and sell the most people most often at 
lowest cost. To do it, 94 of America’s 100 largest 
advertisers include WBC in their selling cam- 
paigns. (Three of the remaining six, by custom, do 
not use broadcast media.) 25 of the 28 companies 


mercial field—reports an interest- 


When you make ’em, 


grossing over $1 billion annually use WBC, too. 
So do over 250 national advertisers and many 
hundreds of local advertisers. 


Put the big WBC stations on your sales force 


in the six big markets where over one-sixth of 
America’s sales are made. A call to WBC starts 
you selling. The number is MUrray Hill 7-0808, 
New York. Ask for Eldon Campbell, WBC 
National Sales Manager. 
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Now may we inquire, with the greatest 

of tact 

Do you know the difference between 

fancy and fact? 

An announcer then breaks in 
with some interesting information, 
followed by 
VOICES (jingle): 

You’ve heard this little patter 

Now we add a bit of data 

The point is that we have a fact 

That we are sure will matter. 

A live announcer cuts in here 
and delivers the commercial copy. 
VOICES (jingle): 

A-a-an-n-d...that is not fancy, 


(music—two bars) 
It’s fact! 


A similar approach to jingles | ona 


the actual weather report and fore- 
cast and concluded with a 30 sec- 
“hitch-hiker” commercial. 


with a public service tie-in was | None of the commercial is included 


started recently by the Westing- 
house Broadcasting Co. for its five 
radio stations. 


® Westinghouse began first with 
weather songs consisting of 30 dif- 
ferent jingles to fit the general 
weather conditions at the moment. 
Twenty seconds long, the jingle is 
followed by 20 seconds or more of 


in either the song or weather in- 
formatioii. 

In addition to weather, over the 
summer, the Westinghouse stations 
carried a group of eight songs in- 
cluding “Where to Go,” “Traffic,” 
“Boating and Fishing,” and “Round 
the Town.” Several of these cate- 
gories may now be bought on a 
year-round basis. 


Another interesting jingle tend- 
ency of late has been the utiliza- 
tion of one basic melody and mes- 
sage but in different musical 
tempos. Nescafe, Pall Mall and 
Ford are among those currently 
engaged in the practice. Pall Mall 
has labelled the various cuts on its 
transcriptions as Tango, Hawaiian, 
Calypso, Waltz, Swing Quartet, etc. 


® The feeling here seems to be 
that the basic recognition and tune 
should be there but the possible 


you've gotta sell ‘em 


complete without the WBC stations 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


RADIO 


BOSTON—WBZ+WBZA 
PHILADELPHIA— KYW 
PITTSBURGH —KDKA 
FORT WAYNE—WOWO 


PORTLAND—KEX 


TELEVISION 
BOSTON—W8BZ-TV 


KPIX REPRESENTED BY THE KATZ AGENCY. INC 
ALL OTHER WBC STATIONS REPRESENTED BY FREE & PETERS, INC. 


Support The Advertising Council Campaigns 


PHILADELPHIA—WPTZ 
PITTSBURGH — KDKA-TV. 
SAN FRANCISCO—KPIX 


irritating effect of repetitiveness 
might be eliminated by changes 
in rhythm and tempo. 

The writing of jingles has also 
changed since those times when 
Kent-Johnson, originators of the 
first important Pepsi-Cola jingle, 
blitzed the market. Among the 
most successful writers today are 
Andy Love, Phil Davis (who also 
produces jingles) and Waldo Cum- 
mings. 


® Increasingly, advertising agen- 
cies are learning to write their own 
jingles, utilizing home-grown copy 
writing talent. 

Some jingle writing companies 
have unusual payment procedures. 
Lanny & Ginger Grey, unlike most 
of its competitors, will not sell a 
jingle outright to any client, but 
will lease the transcription at local, 
regional or national rates for as 
long as the client wishes. Besides 
leasing, it makes certain basic 
charges to all clients. 

A measure of the current popu- 
larity of the singing commercial 
may be found in the report of one 
New York station that almost 60% 
of its sponsors between 3 p.m. and 
7 p.m. on an average weekday 
period use some sort of jingle or 
gimmick sound in their commer- 
cials. 

This station considers the per- 
centage low, as an over-all average, 
because, unlike others, it boasts a 
fairly large roster of personality 
disc-jockeys and it assumes that 
sponsors would rather get the “per- 
sonal touch” in their commercials 
which they can’t get in other out- 
lets. 

Unless a reversal takes place 
along radio row, you can look for 
more and more sing-and-sell as 
you twirl the dials. 


Zonite Products Will Change 
Name to Chemway Corp. 

Zonite Products Corp., New 
Brunswick, N. J., will change its 
name to Chemway Corp. within 
the next few months, and will 
reorganize its corporate structure 
to include four separate divisions. 
They are Zonite, for proprietary 
drugs; Larvex, for household prod- 
ucts; Crookes Laboratories, in- 
cluding A. C. Barnes products, for 
ethical pharmaceuticals, and Lady 
Esther, for cosmetics and toiletries. 

The name change is being made 
to facilitate the company’s expan- 
sion in the ethical pharmaceutical 
and cosmetic fields and because 
the company feels that “the name 
‘Chemway’ more clearly indicates 
the scope of the organization, with 
its growing domestic and interna- 
tional markets and continuing de- 
velopment of products and acqui- 
sition of new companies.” 


Drive Tells How Tasti-Diet 
Foods Help in Reducing 

Tasti-Diet Foods, made by Flo- 
till Products Inc., Stockton, Cal., 
has started a “living proof’? cam- 
paign demonstrating the value of 
low-calorie foods in reducing. First 
promotion is in Chicago where 
newspapers are being used in a 
13-week schedule for “now it can 
be told” open letters describing 
how one resident lost 50 pounds in 
five months. The campaign will 
be extended as “other cases of 
dramatic problems caused by over- 
weight are brought to light.” Roy 
S. Durstine Inc., New York, is the 
Tasti-Diet agency. 


Oxarart Partners Buy KDON 

KDON, Salinas, Cal., has been 
purchased by Frank Oxarart and 
Jack Feldman, partners of Frank 
Oxarart Productions, Los Angeles 
program packaging company. Sale 
is subject to FCC approval. The 
two have purchased an interest 
in three other western stations: 
KVOA and KVOA-TYV, Tucson, and 
KRKD (am and fm), Los Angeles. 
KDON will be managed by Mr. 
Feldman, who will move from Los 
Angeles to Salinas. 
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RAB's Kimble Tells Why Department Stores 


Have Become Radio's 3rd Largest Customer 


New York, Nov. 9—Department 2. Department stores need radio 
stores have become radio’s third|for the first time. All the selling 
largest customer, according to R.|would have done no good, Mr. 
David Kimble, director of local|Kimble explains, if the depart- 
sales and service of the Radio Ad-| ment stores hadn’t found that they 
vertising Bureau. now need radio advertising in ad- 

First and second in radio time|dition to newspaper advertising. 
purchasing are the automobile; Since 1946, department stores 
dealers and the food retailers, but| have lost 29% of their share of the 
the growth of department stores|retail dollar. One reason, he as- 
into the third largest user of radio 


serted, is that newspapers no long- 
er provide as complete coverage as 
formerly. While newspaper circu- 
lation has gone down 7% in the 12 
largest metropolitan areas, Mr. 
Kimble said, urban populations 
have gone up about 27%. 

“These two trends, obviously, 
have resulted in a substantial de- 
crease in newspapers’ penetration 
of the market—in the face of 
which, incidentally, total newspa- 
per advertising rates in these met- 


‘ropolitan areas increased almost 
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25% over the same period,” Mr. 
Kimble continued. 


s “Furthermore, it became appar- 
ent to department stores that the 
newspapers’ greatest coverage 
weakness unfortunately coincided 
with what had become the depart- 
ment stores’ weakest traffic source 
—the families out in the retail 
trading zone, in virtually every 
market, who were not coming 
downtown to buy, but instead were 
now patronizing local shopping 


centers and community stores— 
and were simply not being reached 
adequately by department store 
advertising in newspapers.” 
Coverage by newspapers in the 
20 largest cities has fallen to less 
than half the homes, even within 
the city zones, Mr. Kimble said. 
But in the retail trading zone, this 
average coverage falls off to only 
one out of every five homes. Also, 
he asserted, newspaper circulation 
duplication studies have shown 
that even if a department store 


has been phenomenal. 

Mr. Kimble points out that ten 
years ago department stores didn’t 
rank even among the top ten users. 
He attributes this radical change 
to the promotional efforts of RAB 
and local stations which have fol- 
lowed the bureau’s lead. 


® Nearly half of all department 
stores today (46%) use an aver- 
age of better than two hours of ra- 
dio advertising per week to sell 
their goods and services, he said. 
And the bigger the stores, general- 
ly speaking, the higher the propor- 
tion using radio. 

“For example, whereas four out 
of ten department stores with an- 
nual sales volumes in the $2,000,- 
000 to $5,000,000 range use an 
average of little better than an 
hour and half of radio per week, 
almost half of the $20,000,000 to 
$50,000,000 stores use an average 
of more than three hours of radio 
time per week,” he pointed out. 

Nearly two-thirds of the stores 
doing $50,000,000 to $150,000,000 
in annual sales use about three and 
a half hours of radio announce- 
ments or programs per week, he 
continued. 


@ Mr. Kimble ascribes this growth 
in use of radio, which has taken 
place primarily in the past five 
years, to three factors: 

1. The radio industry has started 
selling department stores in earn- 
est for the first time. 

2. For the first time, department 
stores now really need radio ad- 
vertising. 

3. The most effective use of ra- 
dio advertising for department 
stores has now been established for 
the first time. 

He elaborated on these three 
factors which have helped depart- 
ment stores become so important 
in the radio picture. 

1. Selling the department stores. 
Within the last two years, local ra- 
dio time salesmen, helped by RAB 
both directly and indirectly, have 
put more sales pressure on the 
stores than they had in the entire 
previous 20-year period. 
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= “After years of concentrating 
on the giant national advertisers 
and the midget retail operators, 
they suddenly looked up from their 
prospect lists one day and found 
themselves staring into a $50,000,-| & : 

000 advertising plum—and most of i ee aa Pe ee 
it going into newspapers,” he ex- - wa ee 
plained. 

RAB led the way directly by 
actual selling first-hand the lead- 
ing department stores of the na- 
tion, in order to lead the way for 
the smaller stores. 

RAB has been making sales 
presentations to leading depart- 
ment store executives in at least 
100 markets. Local member sta- 
tions banded together in these 
towns in an attempt to sell the 
prime prospects they have never 
been able to sell singly. 

“Indirectly, the local promotion | 
department of RAB has provided | 
its member stations with over half 
a hundred different sales tools spe- 
cifically for the use of local time) 
salesmen in selling their own local 
department stores,” he said. “And 
the actual application to these sales 
aids was demonstrated at length 
in the all-day radio sales clinics | 
that RAB conducted in 63 major 
cities across the country this 


spring.” 


STEVE DONOVAN, WESTERN MARSHAL starring Douglas Kennedy 


A rugged new Western star in 39 half-hour films of thundering action for youngsters and adults. 


Star personalities head up these two new audience-pulling programs for 


your exclusive local sponsorship in your markets. Early ratings prove both 


shows have what it takes to bring in large audiences even against tough 


network competition. 


And you get unprecedented merchandising rights at no additional cost. 


Use the name and character of Steve Donovan, Western Marshal, and The 


Great Gildersleeve to sell for you. 
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uses all the newspapers in its city, 
it would still be completely missing 


between 20 and 50% of its poten- | 


tial market. 

“Contrasted with this is the 
95% saturation coverage that ra- 
dio provides the department store 
—both in the city and the suburbs,” 
he said. “No single commercial, of 
course, reaches this entire 95%, 
but used on even a small-scale sat- 
uration basis, a series of radio 
commercials delivers a consider- 
able segment of this potential to 


|the department store.” 


= 3. The most effective use of ra- 
dio advertising. According to Mr. 


‘Kimble, this “formula” for the 
‘most effective use of radio adver- 


tising breaks down into three main 
elements. 


® Scheduling. “For store-wide 
merchandise selling, on a compre- 
hensive basis, announcements seem 
to be the answer—primarily one- 
minute announcements. . .These an- 
nouncements work best when 


'perience. It can 


they’re concentrated during the| three times as well, he said. 


p.m. of the day before, and the a.m./| , Merchandise. “The main criteria 


of the selling day itself, for the f : ised 
: ny merchandise [advertised] 

two, three or four peak traffic | = = t dictate 

days of the week, ‘are generally the same that dic 


rather than) > 

generous use of newspaper space: 
spread i the week > @ Leader traffic items of good value, 
Monday-through-Friday basis. in demand and in stock in quantity 


One or two announcements won’t chandise at the point of sale.” 
suffice, but the exact number to be gy ™ 


used has to be determined by ex-|@ Copy. “Above all else, depart- 
be any number|ment stores have discovered that 
from 10 to 50, but oftentimes 20|the only radio copy that can sell 


announcements will pull not just department store items is item 
‘twice as well as 10 but maybe |selling copy—not institutional. The 


AO . gg 
personalities... 
the same 

big payoff! — 


THE GREAT GILDERSLEEVE starring Willard Waterman—A favorite comedy star 


and program for the whole family. After 13 years as a top radio success, now even better in 39 half-hour TV films. 


Put these great salesmen to work selling your products. For complete 


details and prices for your markets, phone, wire or write today. 


NBC FILM DIVISION 


serving all stations... serving all sponsors 


30 Rockefeller Plaza, New York 20, N. Y.; Merchandise Mart, Chicago, Il. ; Sunset & Vine, Hollywood, 


Calif. In Canada: RCA Victor, 225 Mutual St., Toronto; 1551 Bishop St., Montreal. 


855 


> 
copy should first attract the atten- 
tion and create interest in the de- 
sired market for the item. It should 
then present the item’s selling 
points in terms of its advantages to 
the desired customer. It should 
close by stimulating specific buy- 
ing action on the item by the 
prospective customer,” he pointed 
out. 

“Item, price and store name 
should be featured repeatedly in 
each announcement, with the main 
selling points repeated at least 
twice. 

“With this amount of copy neces- 
sary to do the most effective job, 
stores have found two cardinal 
rules necessary. First, only one 
item or specific line of merchan- 
dise per announcement. Second, 
the use of one-minute announce- 
ments wherever possible.” 

Many stores favor an on-the-air 
signature to open every commer- 
cial, in order to identify the store’s 
advertising and to attract the 
listener’s attention, he said. 


Edward Kletter Associates 
Names Potter Exec. V.P. 


Edward Kletter Associates, New 
York agency, has appointed Dan 
Potter exec. v.p. 
Mr. Potter for- 
merly was a 
member of the 
television de- 
partment of Wil- 
liam Esty Co. He 
also has’ been 
with Benton & 
Bowles as v.p. on 
media for the 
Procter & Gam- 
ble account, and 
for 18 years was 
on the Procter & Gamble account 
at Compton Advertising. 


Dan Potter 


BPA Meeting Set Nov. 17 

Business Publications Audit of 
Circulation will hold its annual 
meeting Nov. 17 at Hotel Ambas- 
sador East, Chicago. Rufus Choate, 
board chairman of National Busi- 
ness Publications and president of 
Scott-Choate Publishing Co., will 
be guest speaker at the luncheon 
session. 


WCPO Appoints Three 

WCPO, Cincinnati, has ap- 
pointed Colin G. Male director of 
radio, Bill Dawes radio program 
director and Robert B. Rietman 
sales manager of radio. Mr. Male 
joined WCPO-TV in 1952, Mr. 
Dawes joined WCPO in 1949, and 
Mr. Reitman has been with the 
station’s sales staff seven years. 


IN THE 


Industrial Heart 


OF AMERICA’S 


Tri-State Area 


Selling 1% million customers in 


Huntington - Ashland - Charleston 
Ironton - Portsmouth. 


316,000 watts of V.H.F. power 


WHITN-TV 


| 
| BASIC ABC 

Greater Huntington Theatre Corp. 
| Huntington, W.Va. Huntington 3-0185 
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This analysis shows what kind of spot tv advertisers in three major cate- 
gories—cigarets, coffee and beer and ale—used during April, May and June. 
Raw data for this summation was provided by N. C. Rorabaugh Co., which 
publishes a quarterly report based on information provided by tv stations. 
Included in the sample were 246 stations, which are said to carry about 90% 
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Spot Television Activity at a Glance 


Second Quarter of 1955 


of the national and regional spot business. 


Cigarets 


American Tobacco Co.—Lucky Strike 

(Batten, Barton, Durstine & Osborn) 

This product was reported on two sta- 
tions in two markets with the following 
schedules: 50% sponsorship of six base- 
ball games in New Haven and 50% spon- 
sorship of 46 Dodger baseball games in 


New York. 
MARKETS STATIONS 
2 2 


American Tobacco Co.—Pali Mall 
(Sullivan, Stauffer, Colwell & Bayles) 
Pall Mall sponsored the Danny Thomas 

show on a spot basis in Charlotte during 


April and May. 
MARKETS STATIONS 
1 1 


American Tobacco Co.—Herbert Tareyton 
(M. H. Hackett Co.) 

Herbert Tareyton used one night an- 
nouncement per week in Anchorage, 
Alaska throughout the second quarter. 

MARKETS STATIONS 
1 1 


& Williamson Tobacco 
(Ted Bates & Co.) 
Kool ran a widespread spot campaign on 
192 stations in 132 markets. Schedules con- 
sisted primarily of nighttime ten-second 
I.D.s, with a few exceptions where an- 
nouncements were used. Frequencies 
ranged from one to ten spots per week 
in most markets with an average of about 
six per week. Several selected markets 
such as Los Angeles, San Francisco, De- 
troit and New York received heavy sched- 
ules of 20 or more spots per week. 
MARKETS STATIONS 
132 192 


Brown Co.—Kool 


Brown & Williamson Tobacco Co.—Raleigh 
(Russel M. Seeds Co.) 

Raleigh ran an extensive spot announce- 
ment campaign on 65 stations in 42 mar- 
kets. Weekly frequency varied by market 
size and location, the average city receiv- 
ing two to five announcements per week 
divided between day and night. Major 
markets were allocated proportionately 
greater schedules. In June, the stations 
used decreased to 36 and markets to 27. 
The average city still carried two to five 
announcements per week with day an- 
nouncements running heavier than night 
announcements, a ratio of two to one 
over-all, 

MARKETS STATIONS 
42 65 


Brown & Williamson Tobacco Co.—Viceroy 
(Ted Bates & Co.) 

Viceroy ran schedules on 188 stations 
ocated in 143 markets throughout the 
country. Announcements and I.D.s were 
scheduled with the announcements being 
the basic schedule in practically all mar- 
kets. Combined frequency of both per 
market ranged from one to ten night an- 
nouncements per week. Heavier strength 
was placed in three California markets 
with Los Angeles scheduling 28 spots per 
week, San Diego 14 and San Francisco 13 
per week. 

MARKETS STATIONS 
143 188 


Liggett & Myers Tobacco Co.—Chesterfield 
(Cunningham & Walsh) 

During this period Chesterfield ran 
schedules on 29 stations in 19 markets 
scattered throughout the U.S. and in Ha- 
wali, with no activity reported north of 
Los Angeles on the West Coast, in the 
Southwest or in the Southeast. Heaviest 
schedules were reported for the month of 
May with spot frequencies ranging from 
one night IL.D. to ten daytime LD.s and 
five night I1.D.s in Pittsburgh. May was the 
only month Chesterfield used this market. 
Announcement frequencies in other mar- 
kets ranged from one to three per week. 
Nine markets were not scheduled in April 
and eight others were cancelled after May. 
Baseball games ran in six cities through- 
out this three-month period, with a half- 
hour program (Stu Erwin and 


two markets. 
MARKETS STATIONS 
29 


“Mr. | 
Citizen”) being co-sponsored with L&M in| 


(Cunningham & Walsh) 

L&M was reported using 49 stations in 
28 markets located throughout the country | 
with little representation in the southwest 
region. Schedules included I.D.s, an- 
nouncements and spot programs. An- 
nouncements were scheduled for all mar- 
kets but six, with varied frequencies in 
most cases split between day and night 
announcements and LD.s. The average 
number of spots per market was about 
four per week; there were ten or more per 
week in Chicago, Minneapolis-St. Paul, 
Cleveland, Pittsburgh and Milwaukee. 
Half-hour programs (Stu Erwin and then 
“Mr. Citizen’’) ran in 10 markets, supple- 
menting spot announcements in four of 
these markets. Baseball was sponsored in 
Boston and New York. 

MARKETS STATIONS 
28 49 


Liggett & Myers Tobacco Co.—L&M | 


P. Lorillard & Co.—Kent 
(Young & Rubicam) 

Kent was reported on four stations in 
three markets with the following sched- 
ules: one half-hour program per week 
(“Life of Riley”) in Los Angeles and 
three day announcements per week in 
Chicago during April only. New York re- 
ported a decrease from nine announce- 
ments per week in April to three an- 
nouncements a week in June due to the 
cancelation on one station. 

MARKETS STATIONS 
3 4 


P. Lorillard & Co.—Old Gold 
(Lennen & Newell) 

Old Gold ran schedules on nine stations 
in nine markets located in California, Ha- 
waii, Connecticut, Nebraska, New York, 
Ohio and Pennsylvania. Announcements 
were scheduled in seven markets, with 
frequencies from one night announcement 
in Syracuse and Pittsburgh to ten daytime 
announcements and 12 night announce- 
ments per week in Cincinnati. Los An- 
geles and San Francisco both ran five 
daytime 15-minute programs a week— 
“Queen For A Day.” New York City was 
not on this brand’s spot list. 

MARKETS STATIONS 
a) 9 


Philip Morris & Co.—Marlboro 
(Leo Burnett Co.) 

Marlboro was reported using 51 stations 
in 28 markets scattered throughout the 
country. Basic schedules consisted of an- 
nouncements with the use of LD.s in 
many markets. Frequency of spots varied 
from one to five per week in all markets 
with the exception of Los Angeles, which 
ran 13 spots per week, New York, which 
scheduled nine and Cleveland, which had 
six. 

MARKETS STATIONS 
28 51 


Philip Morris & Co.—Philip Morris 
(Biow-Beirn-Toigo) 

Philip Morris ran a schedule of two 
night announcements per week in Anchor- 
age, Alaska, and one half-hour film pro- 
gram, “Public Defender,” a week in St. 
Louis and Erie. 

MARKETS STATIONS 
3 3 


R. J. Reynolds Tobacco Co.—Camel 
(William Esty Co.) 

Camel ran schedules on 16 stations in 
16 markets scattered throughout the coun- 
try. Night announcements ran in 15 mar- 
kets, with frequencies of one or two spots 
in each market with two exceptions. 
Toledo scheduled three per week and 
Miami, five. The 16th market, Philadel- 
phia, featured one half-hour Bob Cum- 
mings film per week. Noted missing from 
the list were New York, Chicago and Los 
Angeles, among others. 

STATIONS 
16 16 


R. J. Reynolds Tobacco Co.—Cavalier 
(William Esty Co.) 

Cavalier was reported using a basic 
schedule of nighttime announcements and 
L.D.s on 22 stations in 22 markets located 
in the East, South and Central sections of 
the country. Spot frequencies ranged from 
one to four per week. Minneapolis-St. 
Paul was the only market with four spots. 
No activity was reported for New York, 
Chicago or Pittsburgh. 

MARKETS STATIONS 
22 22 


R. J. Reynolds Tobacco Co.—Winston 
(William Esty Co.) 
Winston ran schedules on 28 stations 


in 26 markets scattered throughout the/ 
U.S. One half-hour Bob Cummings film | 


program per week was sponsored in six 
markets; one 15-minute newscast was 


Source: N. C. Rorabaugh Co. 


on spot tv time during the second quarter. 


nouncements were carried in 19 markets, 
with frequencies from one per week in| 
many markets to seven per week in Mianni. 
New York ran three spots per week and 
Los Angeles, two. No activity was re- 
ported in Chicago. 

MARKETS STATIONS 

26 28 


U.S. Tebacco Co.—Sano 
(Kudner Agency) 

Sano used two stations in New York 
with a combined schedule of four day 
participations per week. 

MARKETS STATIONS 
1 2 


Beers & Ales 
American Brewery—Regal 
(VanSant, Dugdale & Co.) 

Regal ran a schedule of announcements 
on seven stations in seven markets in 
Florida, Louisiana and Maryland. Fre- 
quency ranged from two to 12 nighttime 
spots per week depending upon market 
size. Average number of spots was six per 
week. 

MARKETS STATIONS 

7 7 


Anheuser-Busch—Budweiser 
(D’Arcy Advertising Co.) 
Advertised throughout the U.S., Bud- 
weiser sponsored a 30-minute film pro- 
gram in 56 markets. The programs varied 
but consisted mainly of the “Damon Run- 
yan Theater,” “Star and the Story” and 
“Stories of the Century.” In addition 
nighttime spots were used on 11 stations 
in nine markets supplementing the film 
for the most part. 
MARKETS STATIONS 
62 65 


Anheuser-Busch—Busch lager 
(D’Arcy) 

This product was reported on five sta- 
tions in five markets in Texas with sched- 
ules of from one to nine spots per week 
depending upon market size. Advertising 
was concentrated mainly in May and 
June. In Harlingen Busch sponsored the 
“Damon Runyan Theater’ in addition to 
a schedule of four night announcements 
per week. In Houston two baseball games 
were sponsored in addition to a basic 
schedule of nine spots a week. 

MARKETS STATIONS 
5 5 


Arizona Brewing Co.—A-1 Pilsener 
(Erwin, Wasey & Co.) 

A-1 Pilsener ran schedules on nine sta- 
tions in seven markets located in Arizona, 
California, Nevada, New Mexico and 
Texas. Schedules varied from market to 
market with frequencies of from one to 
six announcements per week. Advertising 
was heavier in May and June, with an in- 
crease from three to seven markets in 
May. In addition to spots a half-hour 
bowling show was sponsored in El Paso 
and championship bowling was carried in 
Albuquerque. 

—— STATIONS 
7 


Atlas Brewing Co.—Atlas Prager 

During the second quarter, Atlas ran a 
schedule of two nighttime I.D.s in Cham- 
paign, Rockford, Rock Island, Ill. and 
Davenport, Ia., two night announcements 
in LaCrosse, Wisc., five nighttime I.D.s in 
Chicago and a 15-minute, once-a-week 
nighttime program, “Tempo Time,” in 


Quincy, Il. 
as ore STATIONS 
8 


P. Ballantine & Sons—Ballantine 
(William Esty Co.) 

Ballantine beer and ale ran schedules on 
25 stations in 17 markets in the eastern 
U.S. from Maine to Florida. Sponsored 
programs consisted of the “Eddie Cantor 
Theater” in 14 markets, “Foreign Intrigue” 
in six markets and professional 
baseball in five markets (two-thirds 
sponsorship in New York, one-fourth 
sponsorship in Reading, and full sponsor- 


delphia). In addition spot announcements 


sponsored in New Haven and spot an- 


were scheduled in 12 markets supplement- 


ship in New Haven, Lancaster and Phila- | 


ing the dramatic programs and baseball. | 
Frequency of announcements ranged from 
two to 12 spots per week depending on 
market size and location. 
MARKETS STATIONS 
17 25 


Blatz Brewing Co.—Blatz 
(Norman, Craig & Kummel) 

Blatz ran schedules on 13 stations in 12 
markets in Illinois, Iowa, Michigan, South 
Carolina, and Wisconsin, with the heav- 
iest schedules in Wisconsin. Announce- 


/ment frequencies ranged from one to 13 
| night announcements per week depending 


on market size and location. In addition 
two half-hour dramas per week were 
sponsored in Madison and Milwaukee 
along with five five-minute sport shows 
weekly in Milwaukee. In June the list 
was down to five markets. 

MARKETS STATIONS 

12 13 


Blitz-Weinhardt Co.—Blitz 
(Cole & Weber) 

Blitz ran a schedule of one night an- 
nouncement per week in Boise, Ida., three 
night I.D.s in Medford, Ore., and four 
night I.D.s in Portland, Ore. In June the 
frequency changed from three I.D.s to 
five I.D.s per week in Medford. 

MARKETS STATIONS 
3 3 


Carling Brewing Co.—Carling’s 
Black Labet 
(Lang, Fisher & Stashower) 
Carling’s ran schedules on 26 stations 
in 25 markets scattered throughout the 
country, but did not include many major 
cities such as New York, Los Angeles, 
Boston, etc. Spot announcements were 
scheduled in 16 markets ranging from one 
to 15 spots per week, with an average of 
about three. In addition programs of five 
minutes to an hour were carried in 12 
markets. Black Label sponsored baseball 
in Lima, O., Erie, Pa., and Wheeling, 
W.Va. 

MARKETS STATIONS 

25 26 


Carling Brewing Co.—Carling’s Red Cap 
ale 


(Benton & Bowles) 

Carling’s Red Cap ran schedules on 11 
stations in 11 markets located in the 
Southeast, Southwest, Midwest and North- 
east. Frequencies ranged from two to ten 
night announcements per week. In Man- 
chester, N.H., a five-minute weather pro- 
gram complimented two night participa- 
tions. In Altoona, Pa., the only spot ac- 
tivity was a ten-minute newscast sched- 
uled five days per week. 

MARKETS STATIONS 
11 11 


Carling Brewing Co.—Black Label & Red 
Cap 
Carling’s Black Label beer and Red Cap 
ale ran a combined spot schedule on ten 
stations in ten markets in the East. From 
two to five announcements weekly were 
scheduled in three markets. Programs 
were bought in five markets and baseball 
games were sponsored in three markets; 
Buffalo and Burlington, Vt., (50% spon- 
sorship), and Cleveland (100% sponsor- 
ship) in addition to five five-minute week- 
ly programs. 
MARKETS STATIONS 
10 10 


Burger Brewing Co.—Burger 
(Midland Advertising Agency) 
Burger beer and ale ran schedules on 
nine stations in eight markets in Indiana, 
Michigan, Ohio and West Virginia, with 
Ohio getting the heaviest activity. Fre- 
quency of announcements ranged from 
three to five per week. Half-hour films, 
mainly “Badge 714,” were scheduled in 
three markets and baseball was carried in 

Cincinnati, Dayton and Zanesville, O. 
MARKETS STATIONS 
8 “ 


Adolph Coors Co.—Coors 
(Rippey, Henderson, Kostka & Co.) 
Coors ran one evening half-hour film 
per week consistently during this period. 
Shows scheduled were “I Led Three 
Lives” in Tucson, Las Vegas, Roswell, 
N.M., and El Paso; “Stories of the Cen- 

tury” was carried in Pueblo, Colo. 
MARKETS STATIONS 
5 5 


Drewrys Ltd.—Drewrys beer & ale 
(MacFarland, Aveyard & Co.) 
Drewrys beer ran schedules on 22 sta- 
tions in 20 markets in Illinois, Indiana, 
Iowa, Michigan and Ohio. Primary sched- 
ule was an evening half-hour film pro- 
gram in 16 markets—Eddie Cantor or 
“Favorite Story.” Spot announcement 


Seventeen cigarets were active in spot television during the second quarter. 
Nearly 90 of the 161 beers and ales using the medium are covered here; the 
other 72 scheduled less than three markets. Summations cover 33 instant and 
regular coffee brands; there were 24 others which bought spot tv in less than 
three markets. Rorabaugh estimates that the coffee makers spent $2,353,743 


schedules with frequencies of one to two 
spots per week ran on six stations in five 
markets. 
MARKETS STATIONS 
20 22 


Duquesne Brewing Co.—Duquesne 
(Walker & Downing) 

Duquesne ran a schedule of five 15- 
minute newscasts in Cleveland, Altoona, 
(April only), and Wheeling; five five- 
minute newscasts in Charleston, W.Va.; a 
half-hour film, “Ellery Queen,” in Erie, 
Johnstown and Pittsburgh, Pa. (April and 
May); and five 15-minute sportscasts in 
Pittsburgh. 

MARKETS STATIONS 
7 7 


Erie Brewing Co.—Koehler 
(Yount Co.) 

Koehler beer ran a schedule of six 10- 
minute sportscasts in Altoona, five 10- 
minute sportscasts in Erie, Pa. and one 15- 
minute sportscast in Johnstown, Pa. In 
addition the “I Led Three Lives” vidpix 
was scheduled in Erie in April and May 
and 10 spots ran in that city in June. In 
Johnstown 13 announcements were sched- 
uled in June. 

MARKETS STATIONS 
3 3 


Falls City Brewing Co.—Falis City 
(Prater Advertising Agency) 
Falls City sponsored a film program, 
“Waterfront” or “I Led Three Lives,” in 
Bloomington, Ill., Indianapolis, Louisville, 
and Charleston, W.Va., and Huntington, 
W.Va. Louisville carried two spot an- 
nouncements through May and some pro- 

grams in May for Falls City. 
MARKETS STATIONS 
5 5 


Falstaff Brewing Corp.—Falstaff 
(Dancer-Fitzgerald-Sample) 

Falstaff ran schedules on 55 stations in 
48 markets. The schedules varied market- 
by-market. In some cities Falstaff used 
only baseball; in others half-hour films, 
and in a third group of cities, spots only. 
However, in most cases the brewer com- 
bined baseball, films or spots. Markets 
covered included the West Coast, the Mid- 

west, Southwest, South and Hawaii. 
MARKETS STATIONS 

48 55 


Frank Fehr Brewing Co.—Liquid Gold 
(Dooley Advertising Agency) 

Fehr Liquid Gold ran a weekly schedule 
of five night announcements and half-hour 
film program, “I Led Three Lives,” in 
Louisville, one night participation in 
Chattanooga, and an hour wrestling pro- 
gram in Johnson City, Tenn. in April only. 

MARKETS STATIONS 
3 3 


Fitzgerald Bros. Brewing Co.—Fitzgerald 
beer & ale 
(Moser & Cotins) 

Fitzgerald beer ran a schedule of three 
night announcements in Kingston and 
Syracuse, N.Y. Fitzgerald beer and ale 
scheduled wrestling in Utica, N.Y. in April 
and May and ran eight night announce- 
ments in addition to a weekly half-hour 
film show in Schenectady, N.Y. 

MARKETS STATIONS 
4 5 


Fort Pitt Brewing Co.—Fort Pitt beer & 
ale 
(Batten, Barton, Durstine & Osborn) 
Fort Pitt beer and ale ran schedules on 
five stations in five markets located in 
Pennsylvania and West Virginia. The 
schedules varied by market with one 
half-hour film per week scheduled in Al- 
toona, Pa. (‘‘I Led Three Lives’’), Charles- 
ton and Wheeling, W.Va. (Eddie Cantor), 
two night announcements a week in 
Johnstown, Pa. and five 15-minute news- 
casts a week in Pittsburgh. 
MARKETS STATIONS 
5 5 


Frankenmuth Brewing Co.—Frankenmuth 

beer & ale 
(Ralph Sharp Advertising) 

Frankenmuth beer and ale ran sched- 

ules on six stations in five markets in 

Michigan. Frequencies of spot schedules 

varied by market from one to seven spots 

per week. Kalamazoo carried two 10- 
minute newscasts weekly. 

MARKETS STATIONS 

5 6 


Galveston-Houston Brewery—Southern Se- 
lect beer 
(Anthony Co.) 
Tv spot activity for the second quarter 
began in early May and ran on eight sta- 
tions in seven Texas markets, with fre- 
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quencies ranging from three to six night | 


announcements per week. 
MARKETS STATIONS 
7 8 


Genesee Brewing Co.—Genesee 
' (Rogers & Porter) 

Genesee ran schedules on five stations 
in five markets in upper eastern New 
York. Schedules varied by market, with 
12 daytime announcements in Schenectady, 
and a half-hour film show in Syracuse 
and Utica. Binghamton and Rochester 
shared the heaviest schedules with night- 
time breaks, I.D.s and films. 

MARKETS STATIONS 
5 5 


Goebel Brewing Co.—Goebel 
(Campbell-Ewald Co.) 

Goebel ran schedules on 12 stations in 
nine markets in California, Hawaii, 
Louisiana, Michigan and Ohio, with spot 
frequencies ranging from two nighttime 
announcements a week in Lansing to six 
a week in Honolulu. Lansing also carried 
baseball as did Cadillac, Detroit, Kalama- 
zoo and Toledo. Spot announcements in 
Los Angeles began in early June with a 
frequency of five nighttime announce- 
ments a week. All other schedules were 
in effect in April through June. 

MARKETS STATIONS 
9 12 


M. K. Goetz Brewing Co.—Country Club 
(Compton Advertising) 

Country Club ran schedules on seven 
stations in seven markets located in the 
Central, Southwest and West Coast areas. 
Frequencies ranged from one to 12 spots 
a week, depending on markets. May 
showed the heaviest advertising. 

MARKETS STATIONS 
7 7 
Griesedieck Bros. Brewery Co.—Griese- 
dieck 
(Ruthrauff & Ryan) 

Griesedieck ran schedules on 13 sta- 
tions in 12 markets located in the Central 
and Southwest areas. Spot announcements 
were scheduled in only three markets 
with the highest frequency of five night- 
time announcements aired in St. Louis. 
Basic schedules were half-hour films, 
primarily the ‘“‘Eddie Cantor Theater.” 

MARKETS STATIONS 
12 13 
Griesedieck Western Brewery Co.—Stag 
(Erwin, Wasey & Co.) 

Stag ran schedules on five stations in 
five markets in Illinois and Missouri. 
Schedules varied from market to market. 
For example, Quincy had 11 night an- 
nouncements a week beginning in May, 
and Hannibal had one-hour wrestling in 
April only and five five-minute night- 
time weathercasts weekly. St. Louis car- 
ried the heaviest schedule, with a com- 
bination of nine daytime I.D.s, five night 
announcements and a_ half-hour film 
every week. 

MARKETS STATIONS 
5 5 


Gulf Brewing Co.—Grand Prize 
(Foote, Cone & Belding) 


Grand Prize ran varied schedules on 
five stations in five Texas markets. Fre- 
quencies ranged from three night par- 
ticipations in Galveston to 15 night an- 
nouncements in Austin. El Paso showed 
five five-minute newscasts per week, 
while Houston carried five ten-minute 
newscasts per week plus four night an- 
nouncements that were added in June. 
Waco picked up a schedule of seven 
night announcements in June. 

MARKETS STATIONS 
5 5 


Gunther Brewing Co.—Gunther 
(Bryan Houston, Inc.) 


Gunther ran varied schedules on 11 sta- 
tions in nine markets located in Pennsyl- 
vania, Virginia, the District of Columbia, 
and Maryland. Programs of five minutes 
up to an hour and 50 minutes were car- 
ried. Frequencies and length of pro- 
grams varied by market, with Baltimore 
carrying the heaviest schedule. Johns- 
town, Pa., had the lightest schedule, one 
day announcement per week. It was the 
only market where spot announcements 
were used. 

MARKETS STATIONS 
9 ll 


Haffenreffer & Co.—Boyiston Private 
Stock Beer, Pickwick Beer & Ale & Haf- 
fenreffer Private Stock Beer 
(Herman W. Stevens Agency) 


Boylston beer and Pickwick beer and 
ale ran schedules on five stations in four 
markets in New England. Schedules were 
mainly 1.D.s, with frequencies of from 
one to five per week. Portland, Me., how- 
ever, carried six night announcements 
through May and eight in June. Haffen- 
reffer Private Stock beer ran LD.s in 
Manchester—four per week in April, five 
in May and ten in June. 

MARKETS STATIONS 
5 6 
Theo. Hamm Brewing Co.—Hamm 
(Campbell-Mithun) 


Hamm ran schedules on 50 stations in 
42 markets in the Midwest, Southwest 
and along the West Coast and in Ha- 
wali. Schedules varied by market, with 
about half spot announcements and half 
a variety of programs. Baseball games 


were carried in Chicago, Albuquerque, 
and Tulsa. 
MARKETS STATIONS 
42 50 


Heidelberg Brewing Co.—Heidelberg 
(MacFarland, Aveyard & Co.) 
Heidelberg used eight stations in seven 
markets in the Northwest and Hawaii. 
Half-hour weekly films were carried in 
Honolulu, Idaho Falls, Medford, Ore., Se- 
attle and Spokane. Baseball was spon- 
sored in Tacoma and wrestling in Port- 
land. Honolulu also ran a schedule of four 
nighttime I.D.s during April. The pro- 
grams in Seattle and Spokane were co-| 
sponsored by beer and ale. 
MARKETS STATIONS | 
7 8 


G. Heileman Brewing Co.—Old Style 
Lager 
(Leo Burnett Co.) 

This product was reported in 12 mar- 
kets on 15 stations in central U.S. “Racket | 
Squad” was sponsored in all markets, ex- 
cept LaCrosse, Wis., which carried six 
night announcements per week. In addi- 
tion to the half-hour film, Chicago car- | 
ried 11 night spots a week. 

MARKETS STATIONS | 
12 15 
Jackson Brewing Co.—Jax 
(Fitzgerald Advertising Agency) 
Jax was reported in 21 southern and 


(southwestern markets using 24 stations. : 


The beer sponsored local or film shows 
in 18 markets. Five markets reported spot 
announcement schedules only. Three mar- 
kets showed a combination of spot an- 
nouncements and films. The heaviest ac- 
tivity was reported in Texas. Jax Beer & 
Ale Co. sponsored The “Eddie Cantor | 
Theater” in Montgomery, Ala. during 
May and June. 

MARKETS STATIONS 

21 24 


Krantz Brewing Co.—Old Dutch 
This product was reported on four sta- 
tions in four Ohio markets. A local show 
running from a half-hour to an hour was 
reported on each station with a frequency 
of one per week during April. No further 
videospot advertising was reported. | 
MARKETS STATIONS | 
+ 


G. Krueger Brewing Co.—Krueger beer 
& ale } 

(Grey Advertising Agency) | 
Krueger beer and ale advertising ran 
on nine stations in seven eastern markets 
from Delaware to Maine. Programs rang- 
ing from five-minute newscasts to a half- 
hour film show were scheduled. Fre- 
quency and length of program were 
determined by market location and size. 
New York carried the heaviest schedule. 
MARKETS STATIONS 


7 9 


John Labatt Ltd.—beer & ale 
This account was reported as having run 
one night announcement’ and one night | 


night announcement a week in Buffalo, | 
beginning in May, and one night an-| 


tive in May. 
MARKETS STATIONS | 
3 3 


Liebmann Breweries—Rheingold 
(Foote, Cone & Belding) 


Rheingold ran schedules on 12 stations 
in ten markets located in California, Con- 
necticut, Hawaii, and New York. Sched- 
ules consisted of spots and half-hour pro- 
grams (‘Rheingold Theater’’), with the 
heaviest concentration in Los Angeles. 
Announcements in this market increased 
from eight per week in April to 18 per 
week in June. No other market carried 
more than four spots a week. Los An- 
geles carried two 30-minute films per 
week as did New Haven. 

MARKETS STATIONS 
10 12 


Lone Star Brewing Co.—Lone Star 
(Thomas F. Conroy Inc.) 


This product was reported in six Texas 


markets using one station in each market. 
Spot announcements and/or I.D.s. were! 
bought in all markets, with frequencies | 
ranging from two night I.D.s per week in 


87 


Houston to two night participations and 
14 night I.D.s per week in San Angelo. 
San Angelo ran this schedule effective in 


|participation in Detroit during June, one! June, replacing a previous weekly sched- 


ule for “Favorite Story.” San Antonio 
carried baseball as well as two night an- 


/nouncement in Syracuse per week effec- | nouncements per week. 


MARKETS STATIONS 
6 6 


Los Angeles Brewing Co.—Eastside 
Eastside ran schedules on eight sta- 
tions in four markets located in California 
and Idaho. Los Angeles got the biggest 
share of the budget with one-third spon- 
sorship of baseball and 12 day announce- 
ments, eight day participations, ten night 
announcements, three night participations 
and five night I.D.s. Bakersfield carried 
the lightest schedule, a total of seven 
weekly spot announcements. 
MARKETS STATIONS 
4 8 


Lucky Lager Brewing Co.—Lucky Lager 
(McCann-Erickson) 

This product was reported on 28 sta- 
tions in 20 western and West Coast mar- 
kets and in Hawaii. Basic schedules con- 
sisted of 15-minute and half-hour local 
sport programs in all but four markets. 
Ten markets ran spots, mostly I.D.s. Cal- 
ifornia markets showed the heaviest ac- 
tivity. 

MARKETS STATIONS 
20 28 


looking for coverage 7... 


look to wfmy-tv! 


For on-the-ball coverage—for outstanding sales results in the Prosper- 
ous Piedmont section of North Carolina and Virginia—make sure you look 
to WFMY-TV. WFMY-TV can play your entire sales-game. No substitutes — 
are needed. 


With more TV selling experience than any other station in the Pros- 
perous Piedmont, WFMY-TV completely dominates this 46 county area 
where there are more than 2 million potential customers for your product. 


Full 100,000 watts power, plus the only basic CBS programming in 
the Prosperous Piedmont means increased sales and profits for you. 


Call your H-R-P man today for the on-the-ball sales story of this 
$2.3 billion market and WFMY-TV. 


GREENSBORO, N.C. 


Represented by 


Harrington, Righter & Parsons, Inc. 
New York — Chicago — San Francisco 


Now In Our 
Seventh Year 
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Miller Brewing Co.—Miller High Life 


(Mathisson & Associates) 

This product ran schedules on 47 sta- 
tions in 44 markets located throughout 
the U.S. There was little representation 
along the West Coast. Spot announcement 
activity was evident in all markets except 
three which carried local programs. Fre- 
quency of nighttime spots ranged from 
one per week in Wichita Falls to eight 
per week in Oklahoma City. Generally, 
the average number of weekly announce- 
ments used per market was three or 
four. Chicago and Los Angeles were 
among major markets excluded. 

MARKETS STATIONS 
44 47 


Minneapolis Brewing Co.—Grainbelt 
(Knox Reeves Advertising) 
Grainbelt was reported as having used 
eight stations in seven central markets. 
Spot announcement frequencies ranged 
from one night announcement per week 
in Milwaukee to 15 night announcements 
and five nighttime I.D.s per week in 
Minneapolis-St. Paul. In Minneapolis this 

brand carried baseball. 
MARKETS STATIONS 
7 8 


Molson’s Brewery Ltd.—Molson’s beer & 
ale 
(Cockfield, Brown & Co.) 
This product presented “Fabian of 
Scotland Yard” in Detroit, Rochester and 
Syracuse. Buffalo carried one night par- 


beconsapegs per week, while Burlington, Vt., 
jearried the heaviest weekly schedule— 
five night announcements end one half- 
hour film show, “Follow That Man.” 
MARKETS STATIONS 
5 5 


Narragansett Brewing Co.—Narragansett 
beer & ale 

(Cunningham & Walsh) 
Narragansett beer and ale ran schedules 
on ten stations in seven New England 
markets. Spot announcements ran in six 
markets with frequencies ranging from 
one to four a week. Three markets had 
a half-hour film show, “I Led 3 Lives,” 
In two of these markets the show supple- 
mented spot announcement schedules. 
Baseball was also sponsored in three 
markets on a one-third basis. Narragan- 
sett beer and Croft ale shared a schedule 
on one station in Boston with IL.D.s, “I 

|Led Three Lives,” and baseball. 
MARKETS STATIONS 

7 10 


(W. B. Doner & Co.) 

This product was reported on 24 sta- 
tions in 21 markets along the East Coast 
from Pennsylvania to Florida and in 
Michigan. Programs ranging from five 
minutes to an hour were reported in 16 
markets; baseball was in seven markets 
j}and spot announcements in six. In most 
markets one schedule supplemented the 
other. Spot announcement frequencies 


National Brewing Co.—National Bohemian | 


varied greatly from one night LD. per 
week in Wilkes-Barre, Pa., to nine night 
ann its, five night participations 
and three night I.D.s per week in Detroit. 
MARKETS STATIONS 

21 24 


National Brewing Co.—National Bohemian 


& National Premium 
(W. B. Doner & Co.) 

These products combined schedules on 
nine stations in eight markets along the 
East Coast from Pennsylvania to North 
Carolina and in Ohio and Michigan. Pro- 
grams from 30 minutes to an hour ran 
in every market. Usual choice was 
wrestling. Announcements ran in three 
markets with frequencies ranging from 
one announcement per week in Wash- 
ington to eight announcements and three 
I.D.s per week in Detroit. In addition to 
the hour wrestling show, Baltimore was 
scheduled for five five-minute newscasts 
and two I.D.s per week. 

MARKETS STATIONS 
8 9 


O'Keefe’'s Inc.—O’Keefe’s beer, ale & stout 


(Weill & Eby) 

O’Keefe’s beer ran one night announce- 
ment per week in Burlington, Vt. The 
beer, ale and stout shared schedules in 
Detroit and Buffalo featuring one half- 
hour film in each market. 

MARKETS STATIONS 
3 3 
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KOIN-TV 


shoulders above 
the rest--- 


GREATEST COVERAGE 


No other station or combination of stations 
gives you the complete Portland trading area 
. . » heart of the rich Oregon and Southern 
Washington market. KOIN-TV is the only 
maximum power VHF station in the market. 
It reaches 334% 


GREATEST RATINGS 
The proof of KOIN-TV’s absolute superiority 
is in the ratings. Look at these! KOIN-TV 
has 80% of the top shows—weekly, multi- 
weekly . . . 6394 more average audience than 
Station B, 115° more than Station C.+ 


GREATEST VALUE 


When it comes to cost per viewer—KOIN-TV 
is the lowest any way you figure it... in 
coverage, in audience delivered—morning, 
afternoon, or night. That’s our story—we 
prove it by results. 


* August 1955 Independent Set Count 
t Latest ARB 


more families.* 


Represented Nationally 
A by CBS Television 
: Spot Sales 
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Olympia Brewing Co.—Olympia 
(Botsford, Constantine & Gardner) 
This product was reported as using 20 
stations in 18 markets along the West 
Coast and in Hawaii. Thirteen markets 
reported the use of half-hour film pro- 
grams on an alternate week basis (‘‘Fa- 
vorite Story” and “Science Fiction The- 
ater”), with Bakersfield, Cal., scheduling 
two half-hours per week on alternate 
weeks, Five markets reported the use of 
spot announcements, with a frequency of 
three per week in each market except 
Honolulu, which carried five. 
MARKETS STATIONS 
18 20 


Pabst Sales Co.—Pabst 
(Warwick & Legler) 

The “Blue Ribbon Bouts” were carried 
in Rockford, Ill. through May and in 
Madison, Wis., for this entire period as 
a spot buy. Des Moines showed four an- 
nouncements per week beginning in June. 
Great Falls, Mont., listed nine per week 
beginning in June and Beaumont, Tex., 
carried ten per week effective with the 
first week in May. 

MARKETS STATIONS 

5 5 


Pearl Brewing Corp.—Pearl 
(Pitluk Advertising Co.) 

This product was reported on 17 sta- 
tions in 16 Texas markets with spot an- 
nouncement schedules and half-hour and 
hour programs listed. Among them: 
“Wrestling from Chicago” and “Passport 
to Danger.’’ Every market reported the 
use of a program, with eight markets also 
listing spot announcement schedules. 
Night announcement frequencies ranged 
from one per week in Corpus Christi to 
five per week in San Antonio, which 
also carried one daytime I.D. per week. 

MARKETS STATIONS 

16 17 


Pfeiffer Brewing Co.—Pfeiffer 
(Maxon, Inc.) 

Pfeiffer ran schedules on 11 stations in 
10 markets in Iowa, Michigan, Minnesota 
and Ohio. Seven markets listed either 
half-hour or a hovr programs such as 
boxing and “I Led Three Lives,” with 
Detroit carrying both. Three markets 
showed announcements ranging from one 
night participation per week in Grand 
Rapids to ten night announcements in 
Rochester, Minn. Minneapolis-St. Paul ran 
three night announcements and three 10- 
minute sport shows per week beginning 
in June. 

MARKETS STATIONS 
10 ll 


Piel Bros.—Piel’s 
(Young & Rubicam) 

Piel’s ran schedules on 11 stations in 
nine eastern markets in Connecticut, New 
York and Pennsylvania. Schedules con- 
sisted of announcements and/or programs 
varying from five minutes to a half-hour. 
Announcement schedules and frequency 
and length of programs were dependent 
upon market importance, with New York 
showing the heaviest frequencies. Spots 
ranged from one night announcement per 
week in Syracuse to 19 per week in New 
York. 

MARKETS STATIONS 
y 11 


Pittsburgh Brewing Co.—Iron City 
(Smith, Taylor & Jenkins) 

This brand sponsored Guy Lombardo’s 
30-minute film show on five stations in 
five markets in Ohio, Pennsylvania and 
West Virginia. All schedules ran April 
through May except in Altoona, which 
was dropped at the end of April. 

MARKETS STATIONS 
5 5 


Progress Brewing Co.—Progress 
(Knox-Ackerman Associates) 
Progress ran three night announce- 
ments per week in Lawton, Okla., one 
per week in Tulsa and the “Favorite 

Story”’ vidpix in Oklahoma City. 
MARKETS STATIONS 
3 3 


Red Top Brewing Co.—Red Top 
(Reach, Yates & Mattoon) 

This product bought a weekly half-hour 
program in Columbus, and Zanesville O., 
and Wheeling, W. Va., in April only, a 
90-minute film program in Indianapolis, 
and one night announcement per week in 
Dayton. 

MARKETS STATIONS 
5 5 


Regal Amber Brewing Co.—Regal Pale 
(Guild, Bascom & Bonfigli) 

This product used five stations in four 
markets. Included were 50% sponsorship 
of an hour bandstand revue in Los An- 
geles, two half-hour programs per week 
in San Francisco and Reno and one half- 
hour show per week in Honolulu. 

MARKETS STATIONS 
4 5 


Jacob Ruppert Brewery—Knickerbocker 
(Biow-Beirn-Toigo) 

This beer ran schedules on 12 stations 
in seven eastern markets from Pennsyl- 
vania to Maine. Spot announcement fre- 
quencies varied from four night I.D.s per 
week in Bethlehem, Pa., to 26 night I.D.s, 
four night announcements and two day- 


UP 


NOW! 


TO MAXIMUM 


POWER 


WITH THE 


BIGGEST TV BUY 


THE SOUTH 


636,421 SETS! 


MORE THAN ANY OTHER STATION 
SOUTH OF WASHINGTON, D.C. 


More than top power—here's top coverage, too! 
WSJS-TV's new mountain top tower is 2000 feet 
above average terrain .. . beams your sales story 
to the Golden Triangle cities of Winston-Salem, 
Greensboro, and High Point, plus 91 counties in 
5 states . 
people! 


A 41% BILLION DOLLAR MARKET 


Saw 


. . with a whopping total of 3,943,000 


WINSTON-SALEM, WN. C. 


HEADLEY-REED, REP. 
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time 1.D.s in New York. In addition New 
York carried five 15-minute segments per 
week of the “Steve Allen Show.” Three 
five-minute newscasts a week were sched- 
uled in Providence, R. I., in addition to 
two night announcements. The heaviest 
part of the schedules in most markets 
consisted of I.D.s. 

MARKETS STATIONS 


7 12 
Jacob Ruppert Brewery—Ruppert beer & 
ale 
(Biow-Beirn-Toigo) 


Ruppert’s used six stations in five east- 
ern markets from New York to Bangor, 
Me. Schedules consisted primarily of I.D.s, 
with one per week in Bangor and 51 per 
week in New York. Boston ran four 10- 
minute newscasts per week. 

MARKETS STATIONS 
5 6 


San Francisco Brewing Corp.—Burger- 
meister 
(Batten, Barton, Durstine & Osborn) 
Burgermeister ran schedules on 34 sta- 
tions in 23 West Coast markets including 
Alaska and Hawaii. Basic schedules con- 
sisted of announcements and I.D.s with 
11 markets scheduling announcements and 
four markets featuring both. Weekly fre- 
quency varied by market size and loca- 
tion; the average city got two to eight 
announcements or four to eight 1.D.s. Ma- 
jor markets such as San Francisco and 
Los Angeles were allocated proportion- 
ately greater schedules. The “Eddie Can- 
tor Theater’ film series was carried in 
10 markets. 
MARKETS STATIONS | 
23 34 | 


F. & M. Schaeffer Brewing Co.—Schaeffer 
(Batten, Barton, Durstine & Osborn) 
This product used primarily I.D.s on 16 
stations in 11 markets located along the 
East Coast with one in Michigan. Fre- 
quencies ranged from two to seven night 
I.D.s per week in most markets. Major 
markets got the most attention. New 
York, for example, ran 21 daytime and 
17 nighttime I.D.s per week. In addition, 
two markets scheduled sports programs 
and two carried baseball (50% sponsor- 
ship). Boston ran three night announce- 
ments in addition to seven night I.D.s. | 
per week. 


MARKETS STATIONS. 
11 16 


Joseph E. Schlitz Brewing Co.—Schlitz 
(Lennen & Newell) 

Twenty markets, featuring “Playhouse 
of Stars,”” were booked on a spot basis. 
Occasionally, spot announcements, 15- 
minute sports programs and baseball were | 
used in place of the half-hour film pro- 
gram. Schlitz was on 30 stations in 28 
markets throughout most of the country. 
and in Alaska and Hawaii. The West 
Coast, New York and Philadelphia were 
excluded from the schedule. 

MARKETS STATIONS 
28 30 


G. Schmidt & Sons—Schmidt’s beer & ale 
(Al Paul Leften Co.) 

This product used eight stations in seven 
markets in Connecticut, Maine and Penn- 
sylvania. All markets scheduled programs 
from 15 minutes to an hour, except Erie, 
Pa., which carried two day announce- 
ments, one daytime I.D. and two night 
announcements a week. Schmidt spon- 
sored a quarter hour, half hour and hour 
show weekly in Philadelphia. 

MARKETS STATIONS 
7 8 


Schoenhoffen-Edelweiss Co.—Edelweiss 
This product was reported on six sta- 
tions in five Illinois markets. Schedules of 
two nighttime 1.D.s a week ran in all 
markets except Chicago, where three 
nighttime I.D.s ran per week. | 
MARKETS STATIONS | 

5 6 


Sick’s Spokane Brewery—Rainier beer 
& ale 
(Virgil A. Warren Advertising) | 
This product was reported on eight. 
stations in six western markets. Spot an-| 
nouncements were scheduled for all mar- 
kets, except Great Falls, Mont., were | 
“Badge 714” was sponsored weekly. Fre- 
quencies varied from two to six announce- 

ments per week. 
MARKETS STATIONS 
6 8 


Stegmaier Brewing Co.—Stegmaier 
(McCann-Erickson) 

Stegmaier cleared time on six stations 
in six markets in Pennsylvania and New | 
York. Schedules varied greatly with three 
markets running a half-hour film, one 
market carrying three announcements per 
week, plus a film, and two markets sched- | 
uling announcements. Philadelphia had 
ten spots and Scranton 11 spots a week. | 

MARKETS STATIONS | 
6 6 | 


Sterling Brewers—Sterling 
(Smith, Benson & McClure) | 
Sterling ran from two to five night an- 
nouncements per week in six markets us- 
ing eight stations in Indiana, Kentucky 
and Alabama. | 
MARKETS STATIONS 

6 8 


Stoerz Brewing Co.—Sterz 
(Bozell & Jacobs) 

This product used eight stations in seven 
markets in Iowa, Nebraska and South Da- | 
kota. Schedules varied with announce- | 
ments being used in four markets, I.D.s 


in one market, “Badge 714” in four mar- 
kets and a ten-minute sportscast in one 
market. Four of the markets supplemented 
announcements with half-hour films. An- 
nouncement frequencies ranged from 
three in Sioux Falls to 12 per week in 
Omaha. 

MARKETS STATIONS 

7 8 


Stroh Brewery Co.—Stroh 


‘ ) 


Assorted half-hour film shows were. 
sponsored by this product in nine markets | 
with frequencies of one per week except. 
in Detroit where four per week were) 
carried. One night announcement a week 
ran in Ann Arbor, with Toledo scheduling 
four nighttime I.D.s per week. 

MARKETS STATIONS 
ll 13 


West End Brewing Co.—Utica Club 

(Harry B. Cohen Advertising Co.) 
Utica Club ran schedules on six stations 
in five markets located in upper New | 
York and Pennsylvania. “City Detective” | 
was sponsored in all markets, with base- | 
ball (50% sponsorship) and I.D.s mainly 
supplementing the schedules in four New 

York cities. 
MARKETS STATIONS | 
5 6 


George Wiedemann Brewing 
Co.—Wiedemann 
(Tatham-Laird) 

This product was reported on ten sta- 
tions in nine markets in Ohio, Indiana and 


West Virginia. Varied programs of five nouncements 


I1.D:s 


and five daytime 


minutes to a half-hour were scheduled in through April. 


all markets with some markets scheduling 
more than one type of program and two 
markets getting spots as well as shows. 
Wiedemann was most active in Cincinnati. 


MARKETS STATIONS 


9 10 


Coffee 


American Home Foods—G. Washington 
(Charles W. Hoyt Co.) 

G. Washington ran schedules on four 
stations in four eastern markets. New 
Haven reported six daytime announce- 
ments, one daytime I.D. and two night 
announcements through May. Baltimore 
listed eight daytime participations, one 


| night participation and one night I.D. per 


week through May. New York showed six 
daytime spots, six daytime I.D.s and one 
night I.D. per week through April and 
Philadelphia reported seven daytime an- 


April only. 


MARKETS STATIONS 
4 4 


Borden Co.—Borden’'s Instant | 
(Young & Rubicam) 

This product was reported on two sta-) 
tions in two markets. Borden's ran two | 
night announcements per week in Char- 
lotte through May and three per week | 
beginning in June. Portland, Ore. listed | 
one daytime participation per week in 


MARKETS STATIONS | 
2 2 | 


Cain's Coffee Co.—Cain’'s 
Cain's ran schedules on six stations in 
five markets in Oklahoma, Kansas and 
Arkansas. Spot announcements were 


| scheduled in all markets and varied from 


two night participations a week in Wichita 

to six daytime announcements per week 

in Tulsa. Oklahoma City listed 12 daytime 

announcements and four night announce- 

ments per week in April and May. The 

schedule was reduced to four night spots 

a week in June due to the cancelation of 
one station. 

MARKETS STATIONS 

5 6 

Chock Full O' Nuts—Chock Full O’ Nuts 

(Grey Advertising Agency) 
This product used two night participa- 
tions per week in Hartford and two day 
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participations weekly in New Haven. New 
York had 12 daytime and one nighttime 
1.D. per week. 
MARKETS STATIONS 
3 4 


Duncan Coffee Co.—Admiration instant 
(Tracy-Locke Co.) 

This product bought spot tv advertising 
on seven stations in seven Texas markets 
using a uniform schedule of four night 
announcements per week throughout the 
quarter except in Beaumont, which was 
cancelled after April. 

MARKETS STATIONS 
7 7 


Duncan Coffee Co.—Maryland Club instant 
(Tracy-Locke Co.) 

Maryland Club bought time on ten sta- 
tions in eight Texas and Oklahoma mar- 
kets for I.D. schedules. Houston aired an- 
nouncements as well as I.D.s. The mini- 
mum schedule in each market varied 
from three night I.D.s in Wichita Falls 
to 13 per week in San Antonio. Hou..on 
scheduled eight announcements and eight 
1.D.s per week in April, but was cut back 
to eight night announcements per week 
in May and to six per week in June. 

MARKETS STATIONS 
8 10 


Duncan Coffee Co.—Maryland Club 
Regular 
(Tracy-Locke Co.) 
This product scheduled nighttime I.D.s 
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_ Why is nighttime radio like J 


It’s so very personal! Once upon a time, radio listening was a “family affair.” The 
family had one radio. The family listened as one. Nowadays, you catch radio by yourself. In 
your car. Your kitchen. Your bedroom. Your cellar workshop. In short, radio has become the 
personal medium. And ABC Radio has developed an entirely new concept of personalized 
nighttime programing! 


NEW SOUNDS FOR YOU 


e LISTEN! A brand-new idea in radio programing, designed for today’s listening habits. 
@ LISTEN! It’s the up-to-the-minute way to buy network radio . . . full sponsorship of 
regularly scheduled program segments. Only $800 buys a complete program 
segment on the full ABC Radio Network. 
@ LISTEN! On the phone or in person your ABC Radio Network salesman can give you 
the exciting story of personalized listening—the new sounds for you. 


a) IN q _.. the new sound of ABC Radio 
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on 14 stations in 13 Southwest markets, 
with the heaviest activity in Texas. Fre- 
quencies varied from three per week in 
Wichita Falls to eight weekly in Abilene. 
El Paso scheduled 11 per week in April, 
but dropped back to six per week in May 
with the cancelation of one station. Dallas 
and Harlingen reported no activity after 
April. 

MARKETS STATIONS 


13 14 
Duncan Coffee Co.—Maryland Club 
instant & regular, (Combined schedule) 


(Tracy-Locke Coe.) 

These products ran combined schedules 
in three Southwest markets using three 
stations. Ft. Smith and San Angelo re- 
ported six night L.D.s per week and Ok- 
lahoma City listed six night announce- 


ments per week. 
MARKETS STATIONS 
3 3 


Albert Ehler’s, Inc.—Ehler's 

(Dowd, Redfield & Johnstone) 
Ehler’s sponsored one half-hour pro- 
gram per week (“Badge 714”) in New 
Haven during April and one 15-minute 
program a week (“Top Scout’) in Schen- 
ectady for three months. New York ran a 
minimum of three announcements a week, 
with a 15-minute Spanish program added 

in June. 
MARKETS STATIONS 
3 7 


Fleetwood Coffee Co.—Fleetwood instant 
and regular 
(Nelson Chesman Co.) 

These products carried a combined 
schedule on four stations in three south- 
ern markets. Atlanta aired four night an- 
nouncements and two nighttime L.D.s per 
week. Greenville, N.C., scheduled two 
night 1.D.s and Chattanooga, four a week. 
In addition Liberace on film was spon- 
sored on alternate weeks in Greenville 
and Chattanooga. 

MARKETS STATIONS 
3 4 


J. A. Folger & Co.—Folger’s Instant 
(Raymond R. Morgan Co.) 

This product ran spot tv on 44 stations 
in 41 markets in the Central, Northwest 
and Southwest. Announcements w»* > 
scheduled in all markets except San 
Francisco, with frequencies ranging from 
two to four night spots weekly in most 
markets. Oklahoma City ran 12 daytime 
announcements in addition to three night- 
time spots per week. St. Louis scheduled 
two five-minute newscasts supplementing 
four nighttime announcements per week 
and San Francisco reported three 15- 
minute daytime programs per week. 

MARKETS STATIONS 
41 44 


J. A. Folger & Co.—Folger’s regular 
(Raymond R. Morgan Co.) 

Folger’s was reported using five stations 
in five markets in the Southwest and Cen- 
tral areas. Spot announcement frequencies 
ranged from one night announcement per 
week in El Paso to four night spots in 
Nashville, with the other markets running 

two and three announcements weekly. 
MARKETS STATIONS 

5 5 


J. A. Folger & Co.—Folger’s regular 
& instant 
(Raymond R. Morgan Co.) 

Three stations in three markets reported 
the combined schedules for Folger’s. Mo- 
bile had two night announcements per 
week and Memphis listed three per week. 
Los Angeles ran three daytime 15-minute 
programs weekly (“Queen for a Day’’). 

MARKETS STATIONS 
3 3 


General Foods Corp.—Maxwell House 
Instant 
(Benton & Bowles) 

Maxwell House ran schedules on 111 
stations in 76 markets throughout the 
country. Announcements and I.D.s were 
scheduled with the I.D.s running more 
frequently in most markets. Combined 
frequency of both types per market 
ranged from one spot to 15 or higher per 
week. Ten markets carried more than 15 
spots weekly. Frequency varied sharply 
during the three months in som. cities. 
For example, Jacksonville went from 
three nighttime I.D.s in May to 2% night 
1.D.s and three night announcements per 
week in June. In Worcester, Mass., 41 
LD.s per week ran beginning in June. 
Other cities such as New York and Kansas 
City carried more than 15 spots through- 
out. 

MARKETS STATIONS 
76 lll 


General Foods Corp.—Maxwell House 
Regular 
(Benton & Bowles) 

New York reported four nighttime I.D.s 
per week for this product in April and 
June with no activity reported in May. 
Philadelphia showed three nighttime I.D.s 
per week in April and May. 

MARKETS STATIONS 
2 3 


General Foods Corp.—Maxwell House 
regular and instant 
(Benton & Bowles) 
These products combined their schedule 
in Chicago only, using six nighttime L.D.s 
per week on one station throughout the 


second quarter. 
MARKETS STATIONS 
1 1 


General Foods Corp.—Sanka 
(Young & Rubicam) 


14 eastern and central markets. 1.D.s and 
announcements were reported, with I.D.s 
getting most play. Frequencies ranged 
from one nighttime I.D. per week in Mi- 
ami, Columbus, and Dayton to 11 per 
week in Buffalo. Advertising in six mar- 
| kets ran during May, then they were can- 
celled. Eight markets reporting activity 
beginning with June. 

MARKETS STATIONS 

14 20 


General Foods Corp.—Yuban 


coast markets. A schedule of six day | 
|} and one night participation per week was | 
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day participations a week. | reported 12 I.D.s weekly in April only. 
MARKETS STATIONS | MARKETS STATIONS 
os 10 


2 10 


James C. Gill Co.—Gill’s Hills Bros. Coffee—Red Can 
(Lindsey & Co.) CN. W. Ayer & Son) 

Gill’s ran schedules on ten stations in| Red Can used spot tv on 19 stations in 
ten southern markets. Half-hour weekly 14 western and central markets. An- 
programs were reported in four markets. nouncement schedules were carried in 13 
Some schedules were shared with tea. An- markets, with daytime announcements 
nouncements and I.D.s were listed in| running more frequently than night an- 
seven markets with frequencies ranging nouncements. Frequencies varied from two 


and Harrisonburg, Pa., to nine per week | 


(Benton & Bowles) | oom two I.D.s per week in Salisbury, Md.,| per week in Kalamazoo, in April only, to 


14 per week in Chicago, for the entire 


Yuban used four stations in two west in Norfolk, Va., which also carried a half- second quarter. Cleveland scheduled five | 


hour show. Greenville, N.C. ran two five- five-minute daytime newscasts in addi- 


minute programs per week in addition to tion to five day announcements per week. | 


Angeles, while San Fran- three daytime participations. Washington | Portland, Ore. ran three nighttime five- 


minute newscasts weekly 
May. 


beginning in 


MARKETS STATIONS 
14 19 


J. F. G. Coffee Co.—J. F. G. Instant 
J.F.G. ran nighttime I.D. schedules on 
five stations in five southern markets. 
Frequencies ranged from three to seven 
per week, with Johnson City, Tenn., run- 
ning the heaviest schedule. 
MARKETS STATIONS 
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M.J.B. Co.—M.J.B. 
(BBDO) 
This product used spot video on three 


= 
| @ 


HPL sales are getting bigger all the time! 


Nobody’s really complaining. We love that business. 


Love those labels. They read like the Who’s Who of the food field. 


Small wonder. Advertisers believe in the Housewives’ 


Protective League because housewives believe in it—and have 


made it the most sales-productive participating program in all broadcasting. 


Because HPL is broadcast locally in 14 major markets, you have 


a wide choice of combinations. Have your products join 


the HPL-advertised crowd on busy check-out counters everywhere, 


by calling CBS Radio Spot Sales or... 


THE HOUSEWIVES’ 
PROTECTIVE LEAGUE 


485 Madison Avenue, New York 22, New York - PLaza 1-2345 
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stations in three northwestern markets. 
Announcement frequencies varied from 
one daytime participation per week in 
Seattle to three in Salt Lake City. 
— STATIONS 
3 


W. F. McLaughlin & Co.—Manor House 
(Earle Ludgin & Co.) 

Manor House carried spot tv adver- 
tising on nine stations in seven central 
markets. Five markets were dropped at 
the end of April, but Chicago and Mil- 
waukee maintained their schedules of two 
and three announcements per week 
throughout the quarter. 

MARKETS STATIONS 
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Nestle Co.—Decaf 


(Dancer-Fitzgerald-Sample) 


tising throughout with a frequency of| running daytime announcements and par- 


| een night announcements per week. All 


ticipations were three in upstate New 


Decaf ran schedules of from one to 12 other markets carried schedules for one| York, with frequencies of from two to 
spots per week divided fairly equally be- month. None was scheduled in May and 
tween day and night. The campaign cov-| only two cities were covered in June. 


ered markets in the eastern, southern and | 
central sections of the country. Heaviest | 


_—e TS STATIONS 
9 


schedules ran in the central area, with 


Detroit and Chicago getting most atten- 


tion. 
21 


Nestle Co.—Nescafe 
(Bryan Houston Inc.) 


MARKETS STATIONS | 
26 


Nestle Co.—Nestle’s Instant 
(Bryan Houston Inc.) 
This product was reported using 11 sta- 
| tions in eight markets in California, New 
York and Maine. Frequency of announce- 
ments varied according to market size and 
location, The range was from two night 


Nescafe used spots on nine stations in spots per week in San Diego to seven in 
nine eastern and central markets. Syracuse Los Angeles, which also carried three five- 


| was the only market that carried adver- minute newscasts weekly. Only markets 


four a week in addition to nighttime spots. 

New York was not on the schedule. 
MARKETS STATIONS 
. 8 11 


Old Judge Coffee Co.—Old Judge 
(Hiram, Tamm & Ullman) 

Old Judge ran a schedule of announce- 
ments ranging from two to six per week 
on seven stations in five central and south 
central markets. Another market, Han- 
nibal, Mo., carried a half-hour local show 
weekly. 

MARKETS STATIONS 
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Paxton & Gallagher Co.—Butter-Nut 
(Buchanan-Thomas) 

This product ran schedules on 18 sta- 
tions in 14 markets covering the central 
area and Los Angeles. Primary schedules 
were five-minute news and weather re- 
ports with frequencies of two to five a % 
week in 11 markets. Spot announcements 
ran in six markets, supplementing the 
five-minute program in three of these 
markets. Frequencies ranged from one 
night announcement weekly in Sioux Falls 
to 15 daytime and ten night announce- 
ments in Los Angeles. 

MARKETS STATIONS 

14 18 


William B. Reily & Co.—Luzianne Instant 
(Walker Saussy Advertising) 

This product advertised in Mobile, Ala., 

only during May, using a schedule of three 

daytime and four nighttime announce- 

ments per week on one station. 

MARKETS STATIONS 
1 1 


William B. Reily & Co.—Luzianne Regular 
(Walker Saussy Advertising) 
Luzianne Regular listed schedules on 27 
stations in 23 southern markets and Los 
Angeles. However, only four markets 
showed schedules throughout this period. 
A total of 15 stations dropped out in 
May and the remainder in June. An- 
nouncement frequencies in markets that 
advertised throughout ranged from two 
daytime announcements per week in 
Huntington, W. Va., to eight day and three 
nighttime spots a week in New Orleans. 
MARKETS STATIONS 
23 27 


S. A. Schonbrunn & Co.—Savarin 

(Lawrence C. Gumbinner Advertising 
Agency) 
Savarin used spot tv on seven stations 
in four eastern markets. Schedules varied 
from station to station and from market 
to market. Nighttime and daytime spots, 
15-minute and half-hour programs were 
used. New York carried the heaviest 
schedule, with eight 15-minute programs 
(one nighttime newscast and seven day- 
time stanzas) and six nighttime spots a 
week. 
MARKETS STATIONS 
a 7 


William 8. Scull Co.—Boscul 
(Arndt, Preston, Chapin, Lamb & Keen) 
Boscul ran schedules on eight stations 
in eight eastern markets north of Roanoke 
and south of Rochester. One weekly half- 
hour program was sponsored in six mar- 
kets with the two others covered by an- 
nouncements. Lancaster, Pa., had three 
night spots per week beginning in June, 
while Wilkes-Barre, Pa., carried one night 
participation a week throughout. 

MARKETS STATIONS 
8 8 


Standard Brands—Instant Chase & Sanborn 
(Compton Advertising) 

Chase & Sanborn Instant ran schedules 
on 100 stations in 77 markets throughout 
the country. The schedules consisted 
primarily of nighttime LD.s with some 
markets carrying nighttime announce- 
ments. A few markets ran daytime as 
well as nighttime ILD.s. Frequencies 
ranged from one spot to 16 spots per week, 
with the average city scheduled from one 
to four. All the stations except 15 were 
cancelled at the end of May. The remain- 
ing stations continued with frequencies 
from one to four nighttime L.D.s per week. 
MARKETS STATIONS 
77 100 


Standard Brands—Chase & Sanborn 
Regular 
(Compton Advertising) 
The regular coffee used spot tv in Phil- 
adelphia only, carrying two nighttime 
LD.s on one station in April and May. 
MARKETS STATIONS 
1 1 


Lew Lacy Forms Company 
Lew L. Lacy, for the past eight 
years with White King Soap Co., 
the past two as promotion man- 
ager, has resigned to become a 
merchandising counselor. He will 
continue to handle White King 
promotions on a consulting basis. 
Mr. Lacy’s organization, Lucky 
Calendar Inc., has offices at 2978 
Wilshire Blvd., Los Angeles. His 
major affiliation will be Lucky 
Calendar Co., of Pittsburgh. 


Belrug Appoints Dreher 


Monroe F. Dreher Inc., New 
York, has been appointed to han- 
dle advertising and sales promo- 
tion for Belrug Mills, Greenville, 
S. C., manufacturer of Wunda 
Weve cotton and nylon carpets. 
Arndt, Preston, Chapin, Lamb & 
Keen, Philadelphia, formerly han- 
dled the account. 


O'Leary Joins Thompson 
Martha H. O’Leary, who directed 
the Benton & Bowles library for 12 
years, has joined J. Walter Thomp- 
son Co., New York, to head the 


agency’s new information center. 
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Re-Runs Are First Runs in Many Homes 


. 5. Current tv homes 
| 2. Total tv homes 3. Tv homes in which a re-run of 


reached by the not reached by av- 4. Homes obtain- an average Oct. 


1. Number of average nighttime erage nighttime tel- _ing tv after Oct., 1954, show would be 
A tv homes as of telecast (7 to 11 ecast in Oct., 1954 1954 (as of Sept. first run (No. 3 plus 
a October, 1954* p.m. local time)* (No. 1 minus No. 2) 1,1955) No. 4) 
SEENIR.  Siduveesseibdeansaducess 461,570 75,236 386,334 116,330 502,664 
End asassieevspanpenbieie 1,219,080 277,950 941,130 108,820 1,049,950 
BID: aiierereseccctcnieysesee 1,945,680 260,721 1,684,959 196,020 1,880,979 
GEE! Scccescscvcccsicose 1,057,110 180,766 876,344 128,990 1,005,334 
Ks SE cattactinrerainasnpeanbinse 351,630 83,336 268,294 104,010 372,304 
a eS ene 392,930 58,154 334,776 73,250 408,026 
e Los Angeles 0.0.0.0... 1,787,780 137,659 1,650,121 285,050 1,935,171 
: Philadelphia _................ 1,679,260 307,305 1,371,955 104,790 1,476,745 
4 TIS | tdci csevseecuscssins 105,570 18,4686 86,884 30,390 117,274 
ss ae 175,320 76,264 99,056 26,050 125,106 
~ HOW RE-RUNS FARE—Prepared by Jason Lane, su-_ ber, 1954 would be first run this fall in more tv 
2 pervisor of research for the NBC Film Division, homes than saw it originally in half the cities. In 


this table shows why re-runs turn up so often in _ the rest it would be new to slightly fewer than the 


ere. 


television. The ten markets were selected to program reached the first time. He cautions that 
represent the country as a whole—big cities and these are average figures. An advertiser shopping 
small. The list covers one, two, three, four and for re-runs will want to study specific titles 
seven station markets. Mr. Lane points out that against this standard. Many shows fared better 


a re-run of an average evening show from Octo-_ than average, others fell below the standard. 


‘Kitchen Sink’ 
Ts Only Thing 
Not on Tv Film 


| New York, Nov. 8—If you’re an 
advertiser, agency man or broad- 
caster, and in the market for a 
film show, this list of distributors 
should help you get started wth 
your shopping. 

Even if you don’t fall in either | 
of the above three potential cus- | 
tomer categories, you probably 
would still like to know which tv 


shows. 

In this October survey, which 
was primarily intended as an up- 
to-date shopping guide, ApvERTIS- 
ING AcE threw in a couple of ques- 
tions to give distributors a chance 
to express themselves on key is- 
sues. However, many of them were 
not in a talkative mood. 


But on one major point—the 


question of the future of re-runs 


- - 
a 


WSBT-TV Dominates the Great 
South Bend Market! 


All ten of the Midwest's favorite programs 
and seven of the ten most popular television 

rograms in the U.S.—are carried by South 
Bend’s WSBT-TY! Is it any wonder that more 
dials here are tuned to Channel 34 than to 
any other—and that no other station, UHF or 
VHF, whose signal reaches the South Bend 
Market even comes close to WSBT-TV in 
share-of-audience! 


Prosperous 14-County Coverage Area 


Population of WSBT-TV’s coverage area is 
814.660 (248.900 homes). Total Effective 
Buying Income is $1,342,802,000.00. And 
family income in the South Bend Metro- 
politan Area is Sth highest in the Nation! 


95% of TV Homes Equipped 
to Receive WSBT-TV 


No UHF conversion problems here. Before 
WSBT-TV went on the air, set ownership was 
only 29%. Immediately after, it jumped to 
80%. Today many sets in the area are a ed 
to receive only gne UHF station—WSBT-TV 


SOUTH 
BEND, 


IND. | 
CHANNEL 
oe 33 


oa et Sma 
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as a vital factor in the vidpix in- 
'dustry—practically everybody was 
in agreement. The film men are 
convinced that re-runs will con- 
tinue to make the rounds despite 
the new Screen Actors Guild con- 
tract which requires 35% payment 
'to actors for the first repeat of a 
telepix. 


s Singled out as the most im-' 


portant development in the indus- 
try during 1955 were such things 
as the entry of the major Holly- 
/wood motion picture studios into 
the field, the trend toward costume 
‘and adventure series, and the in- 
troduction of feature films as 
planned programming for Class A 
time. 


ABC Film Syndication 


Programs offered (* indicates 
‘newest properties): Passport to 
Danger, 
Queen of the Jungle’, 
‘Fairbanks Presents, Kieran’s Ka- 
leidoscope, The Playhouse, Anni- 
_versary Package* (J. Arthur Rank 
/movies). 

Best selling series: Racket Squad, 
Passport to Danger, Douglas Fair- 
banks Presents. 

Coming soon: Three Musketeers 
(January). 

Price range: From $40 net in 
'small markets to $2,500 net in New 
‘York. 

Q. Do you think re-runs will 
‘continue to be a major factor in 
the tv film industry or will they 


become less prevalent as a result 
‘of adverse economic factors such | 


‘as the new Screen Actors Guild 
contract? 
| A. Re-runs will continue to make 
up the backbone of tv film pro- 
gramming on local stations. Ad- 
verse economic considerations will 
probably reduce the number of 
new series produced for syndica- 
ition side, but more and more net- 
/work programs will be on film. 
_ Q. Most significant development 
in the vidfilm industry in 1955? 
_ A. 1. New Screen Actors Guild 
contract requirements. 

2. Trend to “costume” and away 
from cops ’n’ robbers. — 
| 3. Enduring audience-producing 
‘and sponsor-satisfying perform- 
ance of re-runs such as “Racket 
Squad,” “Badge 714,” “I Led 
Three Lives,” etc. 


CBS Television Film Sales 


Programs offered (* indicates 
newest properties): Gene Autry 
‘(network and syndication), Range 
Rider, Annie Oakley, Life with Fa- 


‘ther, Amos ’n’ Andy, Newsfilm, | 


|Buffalo Bill Jr., Cases of Eddie 


‘Drake, San Francisco Beat, Files | 


of Jeffrey Jones, Holiday in Paris, 
The Whistler, Eye on the World, 
Adventures of Long John Silver*, 
Fabian of Scotland Yard*. 


film syndicators are offering what, 


| FARM MARKET 


Racket Squad, Sheena, | 
Douglas | 
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Best selling series: Annie Oakley 
(more than 140 markets), Amos 
*’n’ Andy (85 markets), Gene Aut- 
ry (65), Range Rider (65). 

Coming soon: Red Ryder (pilot 
form), Tales of Foreign Legion 
(pilot form), Scattergood Baines 
(presentation form). 

Price range: From $75-100 in 
small markets to $1,000 to $3,000 
in New York. 

Q. Do you think re-runs will 4 
continue to be a major factor in - 


AMERICA’S GREAT | 


AREA 


TV STATION...SERVING | 
U.S. NUMBER ONE TV 


NOW BEGINNING 
3RD GREAT YEAR AS 


THE 


© BLOOMINGTON 
® CHAMPAIGN -URBANA 
@ DANVILLE ee 
-@ DECATUR 

_ © SPRINGFIELD 


| 
} 


COVERING THIS GREAT 
MARKET 


‘i 


(SET COUNT FIGURES 
TELEVISION MAGAZINE, 
SEPT. 1955) . 


; 


GEO. P. HOLLINGBERRY CO. 
Representative! 


STUDIOS | TRANSMITTER 
CHAMPAIGN §f SEYMOUR 
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the tv film industry? 
A. Yes. 


Flamingo Films 


Programs offered (* indicates 
newest properties): Superman, 
Wild Bill Hickok, Stars of the 
Grand Ole Opry*, Hollywood Pre- 
view*, Cowboy *G-Men, Beulah, 
Telecomics, Flamingo Theater, Top 
Secret, Superman Cartoons, Tele- 
phone Quiz, Tv’s Baseball Hall of 
Fame, Tv’s Football Hall of Fame*, 
26 Feature Films”*. 

Best sellers: Stars of the Grand 


Ole Opry (103 markets), 26 fea- | 


ture films (120 markets), Super- 
man, Wild Bill Hickok. 

Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. Re-runs will not only contin- 
ue but will become a more major 
factor. 

Q. Most significant development 
in the vidfilm industry in 1955? 

A. Introduction of color and the 
entrance of some of the major mo- 
tion picture studios. 


General Teleradio 


Programs offered (* indicates 
newest property): 30 feature films 
(first package obtained by com- 
pany), 17 feature films, Greatest 
Drama, Uncommon Valor, Exclu- 
sive, With Fulton Lewis Jr., Gang- 
busters, short subjects, fairy tales, 
War in the Air*, Music by the 
Masters. 

Best sellers: 30 feature films, 120 
markets (excluding films sold for 
network show); Greatest Drama, 
105; 17 feature films, 55. 


Price range: Considerable vari- 


ance depending on type of film. 
Q. Do you think re-runs will 


newest properties): Liberace, Con- 
fidential File*, Life With Elizabeth, 
Joe Palooka, Florian Zabach Show, 
Frankie Laine Show, It’s Fun To 
Reduce*, The Goldbergs*, I Spy*, 
Looney Tunes, MPTV Feature 
Films, Conrad Nagel Theater. 

Best Sellers: Liberace, 220 mar- 
kets; Confidential File, 165; Life 
With Elizabeth, 162. 

Price Range: From $75 in small 
markets to $3,000 in New York. 


Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. Re-runs will continue as an 
‘important factor in tv in view of 
the high prices of new programs. 


Q. Most significant development 
‘in the vidfilm industry in 1955? 

| A. Upgrading of quality of pro- 
grams. 


_ Hollywood Television 


Service 


| Programs offered (* indicates 
/newest properties): Behind the, 
‘Scenes*, Adventures of Dr. Fu’ 
-Manchu*, Stryker of Scotland 
Yard*, Frontier Doctor*, Com-. 
mando Cody, Stories of the Cen- 
tury. 
| Coming soon: Adventures of Dr. 
Fu Manchu (January), Stryker of 
Scotland Yard (January), Frontier 
'Doctor (January). 
Price range: From $50 in small 
'markets to $3,500 in New York. 
Q. Most significant development 
in the vidfilm industry in 1955? 
| A. Better quality in productions 
|—including color. 


Interstate Television 


Programs offered (* indicates 
newest properties): Feature films, 
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continue to be a major factor in | Western films, Little Rascals, Hans 
the tv film industry? Christian Anderson, Ethel Barry- 

A. It is our opinion that re-runs, | more Theatre, Adventure Album, 
particularly of feature films, will popular Science, Adventures of 
be even a greater factor in the tv Blinky, I Married Joan*, Public 


industry than they have in the| pefender*. 


past, in spite of certain adverse 
economic conditions. 

Q. Most significant development 
in the vidfilm industry in 1955? 

A. The widespread acceptance of 
feature films and other film pro- 
gramming of comparable length 
as planned programming for Class 
A time periods. 


Guild Films Co. 


Programs offered (*indicates 


Best selling series: Little Rascals. 


markets to $3,000 in New York. 

Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 
| A. Re-runs will continue to be 
a major factor. 

Q. Most significant development 
in the vidfilm industry in 1955? 

A. Success of Little Rascal 
| package. 


KHOL-TV's New 


«»/,- Satellite Station 


aide 100,000 People to 


Nebraska’s Big T'V Buy 
at No Extra Cost! 


About Dec. 1, the most 
amazing TV station in 


the country goes on 
the air... KHOL-TV’s 


SOUTH DAKOTA 


new satellite station 

at Hayes Center, Nebr. 
Built with money 
voluntarily contributed 
by people in the 
satellite area. 


Act now and let one 
buy, the same rate, 
cover 100,000 extra 
people. It’s Nebraska's 
2nd Big TV market 


and loaded with 
TV fever. 


KHOL-TV 


owned and operated by 
BI-STATES CO. 


CHANNEL 13—Kearney, Nebr. 
Satellite, Chan. 6, Hayes Center, Nebr. 


ABC @ CBS 
Represented by Meeker TV 


Price range: From $35 in small 


AAIMITIN 


If television dominance were the subject of 
senate debate in the days of Caesar, the case 
for KVTV would be stated thus. And, translated 
into clear English, it would read, ‘‘It's no 

contest in Sioux City! KVTV is the dominant 
station.” 


The latest Telepulse Survey (August 8 through 
14, 1955) is ipso facto evidence. 


1. 70% share of audience from 12:00 noon to sign off- 
100% share of audience from 7:00 AM to 12:00 noon. 


2. KVTV carries the top 40 shows in the market. 


3. KVTV has 98.2% quarter-hour wins between 6:30 P.M. 
and 10:30 P.M. 


4. During all hours of the day—when both Sioux City stations 
were on the air, KVTV had the bulk of the audience for 89.6% 
of the quarter hours. 


5. Class ‘A’ average rating: 
KVTV—30.04 
Station B—12.84 


Probatum est indubie (proof is conclusive)—your advertising on KVTV 
reaches more viewers in Sioux City . . . for less dollars. 

So, Res judicata est (that matter is determined). But just 

as important is who sees and hears your commercials. The 
well-to-do farm market in the KVTV area is a good example. 
These people watch KVTV 3 to 1 compared to Station B as 
reported. This was an independent survey conducted by an 
agricultural account. All told, KVTV families spend $991 
million a year in retail stores, a goodly amount of 

money for 204,500 families. 

Res ipsa loquitor. (The case speaks for itself) 

Et adjournatur. (Case closed). After you call your Katz 
man, or course. 


Serving |owa's 2nd largest market. A Cowles 
Station. Under the same management as 
WNAX-570, Yankton, South Dakota. 

Don D. Sullivan, Advertising Director. 
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MCA-TV 


Programs offered (*indicates 
newest properties): Mayor of the 
Town, Guy Lombardo, Waterfront, | 
City Detective, Rocky Jones Space | 
Ranger, Heart of the City, Where 
Were You?, I’m the Law, Tele- 
sports Digest, Touchdown, Royal | 
Playhouse and Counterpoint (an- | 
thology), Curtain Call, Playhouse | 
15, Famous Playhouse, Man Be-| 
hind the Badge, The Lone Wolf, | 
Abbott & Costello, Pride of the. 
Family, Soldiers of Fortune, Hol- | 
lywood Off-Beat, Biff Baker USA, 
Doctor Hudson’s Secret Journal’*, 
Ray Milland Show*, Follow That 
Man, Western Features (Gene Au- 
try)*, Western Features (Roy 
Rogers)*, Kit Carson*. 

Best sellers: MCA-TV reports 
all shows sold in a minimum of 
100 markets. 


Q. Do you think re-runs will | 
continue to be a major factor in| 
the tv film industry? | 

A. The recent high ratings re- | 
ceived by re-runs during the sum- 
mer months prove the success and 
importance of ratings. Re-runs 
will continue to be an important 
part of the syndication business. 


Q. Most significant development 
in the vidfilm industry in 1955? 

A. The growth and development 
of film syndication has been over- 
whelming during the past year. | 
Fresh new product presents the 
film buyer with a log of network 
quality programs to select from. 
Film syndication is now a major 
factor in the broadcasting indus- 
try and will continue to grow dur- | 
ing the coming year. 


NBC Film Division 


Programs offered (*indicates 
newest properties): Adventures of 
the Falcon, Badge 714, Captured, 
Crunch and Des*, Dangerous As- 
signment, The Great Gilder- 
sleeve*, His Honor Homer Bell, 
Hopalong Cassidy (half-hour), 
Hopalong Cassidy (hour), Inner 
Sanctum, Life of Riley, Lilli Palm- 
er Show, Paragon Playhouse, Steve 
Donovan Western Marshal*, Vic- 
tory at Sea, The Visitor, Watch 
the World. 

Best sellers: Badge 714, 182 
markets; Dangerous Assignment, 
175; Hopalong Cassidy (hour) 148. 


Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. Re-runs are recognized as an 
economic necessity in the produc- 
tion and sale of tv film programs. 
Any increases affecting re-run 
costs of new productions unless 
readily absorbed by the market 
may have a retarding effect not 
only on the use of re-runs but on 
the production of new film series. 


Q. Most significant development 
in the vidfilm industry in 1955? 

A. Entry of the major Hollywood 
motion picture studios into tv film 
production may ultimately turn 
out to be the most significant de- 
velopment of the year. 


National Telefilm 
Associates 


Programs offered (*indicates 
newest properties): China Smith, 
New Adventures of China Smith, 
Lilli Palmer Presents*, Holiday, In- 
ternational Playhouse, Police Call, 
Orient Express, Pantomime Quiz, 
Play of the Week, Hand to Heav- 
en, The Mad Whirl, Abbie Neal & 
Her Ranch Girls*, Hal Roach Laff 
Time Show, Bobo the Hobo, Bill 
Corum Sports Show, Find a Hob- 
by, James Mason Show, Music of 
Masters, The Passerby, Impact, | 
several five minute films, fea- 
ture films. 

Best Sellers: China Smith, The 
Passerby, Play of the Week. 


Official Films 
Programs distributed 


(*indi- 


cates newest properties): Robin 
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Hood (not available for syndica- 
tion; is sponsored on CBS-TV by 
Johnson & Johnson and Wildroot), 
My Hero, Willy*, Star & the Sto- 
ry, Colonel March of Scotland 
Yard, Scarlet Pimpernel*, My Lit- 
tle Margie, This Is Your Music, 
Foreign Intrigue films (under ti- 
tles of Dateline Europe, Overseas 
Adventure and Cross Currents*), 
Trouble With Father, Terry & the 
Pirates, Secret File, USA. 

Best sellers: Star & the Story, 
144; Foreign Intrigue, 82; My Lit- 


{oe | a ie: 
Ry. , 


tle Margie, 73. 

Q. Do you think re-runs will 
continue to be a major factor in) 
the tv film industry? 

A. Re-runs of top quality pro-| 
grams will continue to be a factor 
in the industry regardless of such 
decisions as SAG; there will al- 
ways be a market for a really good 
series. 

Q. Most significant development | 
in the vidfilm industry in 1955? 

A. Certainly -the new SAG con- 
tract ranks among the most im- 
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portant of the year. An interesting 
new development programming- 
wise has been the advent of cos- 
tume-action series as a4 new type 
of program being offered by syn- 
dicators. 


Paramount Television 
Productions 


Programs offered: Wrestling 
from Hollywood. 
Price range: On request. 


Screen Gems 


Programs distributed (*indicates 
newest properties): Network and 
national spot—Ford Theater (net), 
Adventures of Rin Tin Tin (net), 
Father Knows Best (net), Damon 
Runyon Theater (net), Captain 
Midnight (net), Tales of the Texas 
Rangers (net), Patti Page Show, 
Falstaff Celebrity Playhouse. Syn- 
dication—All Star Theater, Big 
Playback, Top Plays, Jet Jackson, 
Jungle Jim*, Celebrity Playhouse’, 
Texas Rangers (outside network 


i gta % 


I can geta . 


It’s quite simple, if you know the trick. All you need 


is some of my secret potion which is a five-letter word spelled 


C-H-A-R=M. 


This powerful stuff does things in an amusing 


and pleasant way, and the beauty of it is it works so smo-o<o-oth. 


Yes, it'll get a bird out of a tree, but more important, it 


will get a customer to listen to your sales talk. 


That's the 


he 


stuff that made "Private Secretary" such a smash TV show. 


477 Madison Avenue, New York 22, N. Y 
560 North Michigan Avenue, Chicago 1, Ill. 
5746. Sunset Boulevard, Hollywood 28, Calif. 


for higher sales through quality programs... 
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coverage area)*. 

Best sellers in syndication: All 
Star Theater, 246 markets; Big 
Playback, 96; Top Plays, 42. Com- 
ing soon: Circus Boy, available in 
January. 


Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. Yes. 


Sportsvision 
Programs offered (*indicates 


newest properties): All American 
Game of the Week*, Big Ten 
Football Hilites*, Pacific Coast 
Conference Football Hilites*, Jim- 
my Demaret Golf Show, Adven- 
ture Out of Doors, Madison Square 
Garden*, Famous Fights*, Great- 
est Sports Thrills, Adventures of 
Danny Dee. 

Best sellers: All American Game 
of the Week, 77 markets; Jimmy 
Demaret Golf Show, 64; Big Ten 
Football, 45. Coming soon: Famous 
Fights (IBC Winik films) and 


Madison Square Garden 

films (new Midwest release). 
Price range: From $25 net quar- 

ter hour to $600 in New York. 


Winik 


Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. Yes, because sports shows 
lend themselves to re-runs. How- 
to-do-it shows can be repeated to 
give the viewers new tips in golf, 
etc. Fans like to see fights to get 
that “remember when” feeling; 
top sporting events are particular- 


ly useful as film clips within live 
shows. 


Q. Most significant development 
in the vidfilm industry in 1955? 

A. Instability of major studios 
and distributors pricing; tendency 
to package numerous shows at ri- 
diculously low prices. Over-abun- 
dance of same type of shows— 
Adult (?) westerns, whodunits, 
dramatic and adventure shows. 
Hollywood’s use of prime pro- 
grams like Ed Sullivan’s to run 
trailers of “coming attractions.” 


The warm, easy humor of the show consistently charms 


the viewers, and puts them in such a warm, receptive 


that they even love to hear the commercials. 


Call the TPA man and get the complete information on 


"Private Secretary” now being offered first-time-off-network 


under the title of "SUSIE." 


*known on its CBS network run as ‘Private Secretary, 


starring Ann Sothern. A Chertok TY production 
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Television Programs 
of America 


Programs offered (*indicates 
newest properties): Count of Mon- 
te Cristo*, Science in Action*, 
Captain Gallant* (outside network 
coverage), Adventures of Ellery 
Queen, Ramar of the Jungle, Ed- 
ward Small Features, Susie (“Pri- 
vate Secretary” re-runs)*, Halls 
of Ivy*. 

Best sellers: Ramar of the Jun- 
gle, Count of Monte Cristo, El- 
lery Queen. 

Price range: From $75 in small 
markets to $3,000 in New York. 


Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. Definitely yes. Re-runs not 
only provide the ideal method 
whereby advertisers with modest 
budgets can use proved and suc- 
cessful programs, but they also 
provide stations with audience 
building programs. They are also 
important in the light of the 
mounting costs of new product 
and in addition provide the one 
and only means whereby maxi- 
mum coverage may be obtained. 


Q. Most significant development 
in the vidfilm industry in 1955? 

A. Trend toward filming top pro- 
grams such as Jackie Gleason and 
Bob Hope. Here again the re-run 
factor enters, combined with the 
need to mitigate to some extent 
the enormous dissipation of ma- 
terial by tv. Film makes this ma- 
terial—top shows—available to 
those who have not seen its first 
exposure as well as to those who 
will enjoy it again. 


UM&M 
Programs offered (*indicates 
newest properties) : Sherlock 


Holmes, Paris Precinct, Duffy’s 
Tavern, Janet Dean, Hank Mc- 
Cune, Junior Science, Tim Mc- 
Coy, Do You Know Why?, New 


Orleans Police Department*, Tele- 


vision Court, Drew Pearson 
Show*, Flash Gordon, Gabby 
Hayes. 

Best sellers: Sherlock Holmes, 


Paris Precinct, Janet Dean. Com- 
ing soon: New Sherlock Holmes 
series. 


Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. Yes. 


Q. Most significant development 
in the vidfilm industry in 1955? 

A. Recognition by smaller adver- 
tisers other than national adver- 
tisers that television film pack- 
ages sell their products to the 
public. 


Charles Wick Co. 


Programs offered (* indicates 
newest properties): Fabian of 
Scotland Yard, Benny Goodman 
Show*, Day and Night*. 

Best selling series: Fabian of 
Scotland Yard (50 markets). 

Coming soon: Benny Goodman 
Show (Spring). 

Price range: From $50 in small 
markets to $4,000 in New York. 

Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. They will be less prevalent, 
but still a factor. 

Q. Most significant development 
in the vidfilm industry in 1955? 

A. Mergers through buyer’s 
market caused by oversupply of 
product. 


Ziv Television Programs 


Programs offered: (*indicates 
newest properties): Highway Pa- 
trol*, I Led Three Lives, Science 
Fiction Theater, Mr. District At- 
torney, Corliss Archer, The Unex- 
pected, Cisco Kid, Boston Blackie, 
Dr. Christian (available to nation- 
al and regional spots or network 
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advertisers only), Your Tv Theater, 
Times Square Playhouse, Story 
Theater, The Living Book, Eddie 
Cantor Comedy Theater, Favorite 
Story, Yesterday’s Newsreel, 
Sports Album, Walter Lantz Car- 
toons. Coming soon (available to 
national and regional spot or net- 
work advertisers only): I Love a 
Mystery, Man Called X, Mr. & 
Mrs. Theater, Craig Rice Myster- 
ies. 


Q. Do you think re-runs will 
continue to be a major factor in 
the tv film industry? 

A. Yes. But the SAG contract 
means that sponsors and agencies 
will examine the drawing power 


and “track record” of ratings more | 


closely. The best shows from the 
standpoint of quality and backing 
will still be bought for subse- 
quent runs. Some Ziv shows have 
gone as far as sixth run. 


Q. Most significant development 
in the vidfilm industry in 1955? 

A. Emergence of a strong pattern 
of multi-market program film tv 


,advertising by major regional 
firms. Trend started before 1955, 
actually about 1950, but it came 
to the fore with general upgrad- 
ing of quality of new syndicated 
film programs. Usually these 
shows went on in place of straight 
spot announcements, often get 
slotted in Class A time—even on 
major network affiliates. In many 
|eases these shows have higher 
| budgets, which underlines the ac- 
‘ceptance of vidfilm programming 
'by both network and non-network 
clients. 


'Miss Morris Joins TDI 


| Miss Marion E. Norris, formerly 
promotion manager of Cosmopoli- 
tan, has joined Transportation Dis- 
plays Inc., New York, as director 
of promotion. 


Brett Joins Mann-Ellis 

Norman S. Brett, formerly with 
Moselle & Eisen, New York, has 
joined Mann-Ellis, New York, as 
director of radio and television. 


Canned Shows Hurt 
Radio, TV Holdouts 
Fibber and Molly Say 


HOLLYwoop, Nov. 9—Jim and 
Marian Jordan, better known as 
NBC’s “Fibber McGee and Molly,” 
about the only radio headliners 
who haven’t gone into tv, have no 
regrets on that score. 

In person, they’re just as “old- 
shoe” and relaxing as on the air. 
'While Jim does most of the talk- 
ing, Marian makes her contribution 
to conversation. 

Asked why they haven’t gone 
into tv, their answer is refreshing- 
ly frank. At first, they recall, it 
was felt they had more to lose than 
gain. They had an established and 
popular program—on the air since 
1935—but they didn’t know how 
well the program would go on tv. 


® Apart from that, Jim and Mar- 
ian had no desire to work both 
media at once, and they knew 
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Fibber and Molly 
they would be held to their radio 


commitments. Another negative 
factor was the hectic nature of tv 
in the early days. Now, they think, 
tv is easier on performers because 
everyone concerned knows what 
they’re doing. 

It’s apparent in talking to the 
Jordans that they have no desire to 
add to their laurels as entertainers. 
Right after the interview with your 
AA reporter, they were going to a 
cattle sale to pick up stock for their 
ranch. On the desk of their office 
at NBC were a number of live- 


stock publications. 


® Discussion of the status of radio 
reveals some definite opinions. | 
They feel the use of tape, or at 
least the mis-use, has hurt radio in 
that it has taken away the sense of 
immediacy. Yet they like the easy 
pace of coming in twice a week to 
tape their five-a-week 15-minute 
shows. Tape also reduces a pro- 
gram to the status of a record, thus 
reducing its appeal, in their opin- 
ion. 

In the same vein, they feel that 
canned laugh tracks in both radio 
and tv repel listeners, who first 
wonder why everyone in the studio 
is laughing when nothing funny is 
happening; they are antagonized 
when they realize the laughter is 
not the real thing. 


® Observing that network radio is 
at a low ebb, Jim Jordan points 
out that it is still a top buy in 
terms of the advertiser’s dollar. 
Despite this positive view, he says 
radio has let people down. 

In the face of tv competition, 
instead of putting up a fight, 
backed with their money, the radio 
nets have reduced expenditures for 
talent, writers, music, and every- 
thing else, Jim Jordan says. These 
cuts have not only adversely af- 
fected the enthusiasm of radio 
personnel, but also have driven 
talent of all kinds to tv, in his 
opinion. 

Jim Jordan’s personal feeling is 
that radio could do more to give 
people what they cannot get any- 
where else. Specifically, he feels 
radio should have strong personal- 
ities, with popular appeal, who can 
be heard only on radio. 


‘Dispatch’ Promotes Scott 

Jack A. Scott has been promot- 
ed to assistant manager of the gen- 
eral advertising department of the 
Columbus Dispatch. With the Dis- 
patch since 1941, Mr. Scott will 
be assistant to Ralph G. Hemming, 
general advertising manager. In 
addition to his new duties, he will 
continue as the Dispatch automo- 
tive representative, handling au- 
tomobile display advertising. 


McCray Heads Color Division 
Wetzel Bros., Milwaukee, cre- 
ative printer and lithographer, has 
appointed C. Richard McCray di- 
rector of a new color sections divi- 
sion in Chicago. Mr. McCray, who 
will develop color promotion for 
trade publication advertisers, for- 
merly was sales manager of Way- 
side Press, Mendota, IIl., and gen- 


eral manager of Production. 


\ 

CARL MOORE 
Six mornings a week, 
Carl Moore proves his 
drawing power by at- 
tracting a very large 
share of the Boston lis- 
, tening audience. Key 
') your food advertising to 
\a sales-proven person- 
\\ ality-WEEI RADIO's , 
‘Carl Moore! 


® 


MOTHER PARKER 


Mother Parker’s skilled 
interpretation of food 
facts has won the con- 
fidence of thousands of 
Boston housewives. 
Over 200 sponsors have 


already relied on this / 
» confidence to sell more & 
of their products $ 
in Boston! 
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RETURN ENGAGEMENT! 
HARPER’S 


BAZAAR 
BEAUTY 
BOQ 
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mash Hit’ 
“A Perfect Production” 


Featuring an All-Star Cast! 


Anjou Side Glance Parfum Merle Norman: Pretty Pat 
Compact Powder 


Pink Ice Home Facial 


Breck Shampoo for Dry Hair 


Helen Curtis Crome Sines Nettie Rosenstein: Odalisque Perfume 


Dusharme Hair-Sheen Courtesy Card to Slenderella 
Wave Creme International 


Lanolin Plus ( liquid ) Stopette Spray Deodorant 


Appearing now in Harper’s Bazaar 


“42000 deltas Wile came winging lato the Bazaar Immediately after the an- 
~ nouncement of our famous Beauty Sample Box July 1st...By September 1st 
a e sellout. Another example of the power of the Bazaar to move — 


be 


20,000 pairs of shoes F 
y ad sold 20,000 dresses for Jo White. That’s big business...that's: 
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Cain to ‘Farm & Ranch’ 


Bob Cain has been appointed to 
the Chicago sales staff of Farm & 
Ranch. Mr. Cain formerly was ad- 
vertising manager of the American 
Poultry Journal. 


‘Bazaar’ Boosts Rowe 

Polly Rowe, on the sales staff 
of Harper’s Bazaar, New York, for 
two years, has been named to 
head all travel advertising for the 
| magazine. 


Norex Names Datiner V. P. 
Joseph Daffner, national sales 
manager of Norex Laboratories 
Inc., New York, for the past three 
years, has been named v.p. of the 
pharmaceutical company. 


TV HOMES THAN ANY 
TV STATION! 


Kansas. 


jority of the rich 
TV audience. 


KTVH REACHES MORE KANSAS 


2 out of the last 2 ARB’s 
give KTVH a vast ma- 


And Talk About Coverage — 


@ KTVH covers 2 times as 
many Kansas homes as 
Kansas’ largest news- 
paper...and reaches this 
audience with undupli- 
cated CBS coverage! 


KANSAS MACK 
Western Film M, C. 


JOE MacCONKEY 
News, Sports Editor 


OTHER 


@ 4 out of the last 4 PULSE 
REPORTS show that KTVH 
delivers more homes in 


CHARLOTTE BRISCOE 


Kansas Kitchen 


Kansas 


GENE McGEHEE 
Popular M. C. of 
Million Dollar Movie 


: 


SAMMY SCARECROW 
Loved by Thousands of 
Konsas “Little Kids” 


To Sell in Kansas...Buy KTVH! 


VHF 
240,000 
WATTS 


KIEV 


HUTCHINSON 


KANSAS 


cBs 
Represented Nationally by H-R Representatives, Inc. 


BASIC 


CHANNEL 


12 


KTVH, pioneer station in rich Central Kansas, serves more than 14 important communities besides 
Wichita. Main office and studios in Hutchinson; office and studio in Wichita (Hotel Lassen). 
Howard O. Peterson, General Manager. 
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Radio Does Better in 


‘55 as ‘Spot’ 


(Continued from Page 63) 
work end, as all four nets made 
further cuts this year. Elsewhere, 
the rate pattern actually stiffened, 
with some of the discounting water 
being squeezed out. Volume or 
“saturation” buyers could still get 
handsome spot discounts, it was 
said, but even there you could find 
resistance. Here and there, a few 
stations were increasing their rates 
in the now-prime morning hours— 
a practice which was pretty sure 
to gain more adherents. 


The Spot Approach 


The big news of 1955, however, 
concerned a kind of rate-cutting 
which didn’t get published in the 
standard rate cards. It was sym- 
bolized by NBC’s “Monitor,” and 
practiced by all the other weekend 
and nighttime network plans 
which almost at a bound planted 
the networks firmly in the spot- 
selling business. 

“Monitor,” of course, was pre- 
sented as a great boon to radio 
programming, and it is fair to call 
it a tremendous programming 
stimulant as well as the medium’s 
No. 1 public relations venture this 
year. 

But the thing about “Monitor” 
which intrigued time buyers and 
appalled spot representatives, it’s 
safe to say, was its 40-hour field 
for strewing’ saturation spots 
across the nation—and at a price 
which had everybody from the 
reps to fellow networkers com- 
plaining. 


® If, as seemed likely, NBC’s new 
“Weekday” format was to have a 
rougher sales future than “Moni- 
tor,” it was probably an instance 
of how little actual programming 
has to do with modern radio mer- 
chandising. For “Weekday” dif- 
fered from “Monitor” not in its 
level of programming, but in its 
time sector—the affiliates are able 
to do better for themselves in the 
afternoon than at night. 

All this seemed to be pointing 
toward a uniformly “spot carrier” 
medium in which advertisers tied 
themselves not to programs but to 
day parts, and in which ratings 
were based not on some particular 
show but on simple probability— 
“out of a certain huge number of 
radio sets, a certain minimum will 
be tuned in during this day part, 
come what may.” 


a> prorent oR Le pra ” 


1955 


Medium 


ages in terms of cumulative au- 
diences based on many hours a day 
and many weeks per year—specif- 
ic shows seemed to get lost in the 
shuffle. And some of the agency 
media directors lost no time in 
pushing all this to its logical con- 
clusion—guaranteed circulation. 


® Before long, it was predicted, 
advertisers with enough money to 
dangle in front of a network, or 
even a “saturation” rep, could get 
a guarantee of between 50¢ and $1 
per 1,000 homes per commercial 
minute. This would depend, of 
course, on some universally agreed 
upon audience measurement, but 
that also was foreseen. The point 
was that radio, with its emphasis 
on in-and-out purchases and with 
program and sponsor becoming 
less and less tied to one another, 
was moving toward some such me- 
chanical sales structure. 


Radio's Brand Image 


Meanwhile, most of the develop- 
ments of the past year seemed to 
buttress the notion of radio as a 
new kind of low-cost medium, but 
a familiar one. Something to won- 
der at, in fact, was how articulate 
radio had become about ex- 
actly what it is—and how well ad- 
vertisers and agencies were getting 
to know the radio story. 

The facts of life, and the in- 
cessant pounding of such promo- 
tion groups as the Radio Adver- 
tising Bureau, helped to produce a 
remarkably uniform kind of 
“brand image” for radio. 

The key elements of this image 
had been well-known for some 
time: Radio is “flexible”; its au- 
dience is “casual”; its price is low, 
it reaches nearly everybody. 

Add to this what was proclaimed 
recently by no less an eminence 
than NARTB’s Harold Fellows— 
that radio is now a service medium 
with its main job to inform rather 
than entertain—and you pretty 
well had the new radio image. 


® The details behind the new fa- 
cade—how many sets, where 
they’re located, who listens and 
when, and what kind of listening 
it is—were also surprisingly well 
known and agreed upon, and were 
destined to be more so. The RAB 
held more than 50 well-attended 
sales clinics across the country this 
year, and will hold still more next 


Significantly, both nets and reps 


were now promoting their pack- 


year—for both station men and 
advertisers. And others were tak- 


MEREDITH Kadéo aud Tdheison STATIONS 


Channel 5 


poveage 


SYRACUSE 


620 kc. 


Channel 8 
_ CBS 


PENS Bb Ee dag 


affiliated with af Homes and hardens and Successtul Farming magazines 


—— ey 


JOHN BLAIR & CO. 


BLAIR TV, INC. 
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ing up the RAB cry—even the net- 
works. 

As ABC lectured itself some- 
what ruefully regarding its new 
nighttime format: “These changes 
in the listening characteristics of 
the radio audience...had a pro- 
found effect on ratings and rev- 
enue but, strangely enough, until 
very recently have not on basic 
radio programming strategy.” 

The advertisers also were well 
indoctrinated, and were generally 
leading the networks toward the 
new spot approach to radio. Data 
on non-network spot radio is hard 
to come by, but it can be quickly 
said that the list of leading net- 
work advertisers, with its drastic 
drop in volume, is no measure of 
1955 spot activity. 


® Even there, though, radio’s on- 
again-off-again flexibility is dem- 
onstrated in such advertisers as 
Armour, Florida Citrus Commis- 
sion and National Dairy Products, 
all of whom rose from little or 
nothing to the top of the heap 
with a year’s purchase. In the 
purely spot field it was much more 
hectic as the big soap, auto, drug, 
cereal and tobacco companies 
plunged into mammoth drives in 
which commercials rained on the 
nationwide audience like hail on a 
tin roof—and stopped as suddenly. 

Some of these big advertisers, it 
should be added, were using spot 
radio less spasmodically as a reg- 


ular “handmaiden” to television, | 


Top 20 Network Radio 
Advertisers 1954-55, Ist 
6 Months 
(000 Omitted) 
1955 1954 
Procter & 

Gamble ..... $5,160 $6,934 
General Motors 3,347 1,475 
Gillette Co. ... 2,674 2,755 
Miles Labs. ... 2,056 3,654 
Lever Bros. ... 1,926 2,368 
Colgate-Palm- 

GS ese 1,856 2,916 
American Home 

Products .... 1,761 1,890 
National Dairy 

Products .... 1,573 362 
Liggett & Myers 1,567 1,644 
Swift & Co. ... 1,386 1,659 
General Mills . 1,378 1,699 
P. Lorillard Co. 1,218 1,644 
Sterling Drug . 1,198 2,101 
American To- 

bacco Co. ... 977 753 
Florida Citrus 

Commission . 975 61 
Pillsbury Mills 971 1,041 
Armour & Co. . 936 --- 
Bristol-Myers 

ee ry 894 750 
Carnation Co. . 890 951 
Chrysler Co. .. 873 988 
Source: Publishers Informa- 

tion Bureau 


are now said by RAB to be the 


and there was a growing interest) }jo9d and sinew of the stations’ 


in this tv-supplementing approach. surprising prosperity. 


Among those using it, or interest- 
ed, are said to be Miles Labs— 
which only this year shifted from 
radio to tv as its No. 1 medium— 
Kellogg, R. J. Reynolds, Sterling 
Drug, P&G and Lever Bros. 
Another strong advertiser inter- 
est was in merchandising, especial- 
ly at the station level. That interest | 
was reportedly so strong in some 
cases that large spot schedules 
were made or unmade on the basis 
of it. Some hard-merchandising 
stations which have been held 
capable of deciding advertisers by 
their mere presence in a schedule 
are WCCO, Minneapolis, WHO, 
Des Moines, and KOA, Denver. 


Local Business 


A possible—and important—ex- 
ception to the notion of radio as a 
spot medium may be at the local 
level, where the stations have been 
building an entirely new trade for 
radio—retail advertising. 


Once almost exclusive newspaper | 


clients, these advertisers—includ- 
ing auto dealers, food chains, de- 
partment stores (see story on Page 


84) and home furnishings stores— 


So far, 
though, they have shared the na- 
tional advertisers’ preference for 
radio spots as against programs. 
Meanwhile, short news shots, 
music and sports and what one rep 
termed “personality” (i.e., well- 
known disc jockeys), further en- 


_trenched themselves as the local 


programming’ standard. There 
were signs of a change, though, or 
at least an evolution. 

With everyone programming 
“casually,” some stations were 
finding it expedient to really pro- 
gram—and spend some money do- 
ing it. “Service” and the editorial 
format still ruled, of course, and 
“Monitor” was the pattern, with 
everyone following it or anticipat- 
ing it (depending on the view- 
point). 


® In the majority were those who 
followed it as strictly a spot sales 
package. Typical of an infinity of 
“Magazines of the Air’ now to be 
heard locally is one which offers, 
in a quarter-hour, five two-minute 
“editorial features’? counterpointed 
by five one-minute commercial 
jingles (see story on the jingle fad, 
Page 82). 


visual and a 
Advertising Age. 


publication every Monday. 


Advertising Age 


Got a 


STINKER 


in storage? 


So impressive to look at—so ex- 
pensive to buy—boys in the depart- 
ment couldn’t operate without it—but 
somehow it 
room a mon 

Let’s face it: storage room isn’t 
free, depreciation is ticking away, and 
Stinker is costing you dough where he is. 

There’s an active market in used ee Cog ote equip- 
ment, production equipment, business machi 
udio machines, etc.—and one of the most 
visited by people with buying power is the classified page in 


ot moved to the back- 
later. 


ks, office files, 
popular spots 


es, des 


Going to some 32,000 offices, plants, and homes of advertising 
and marketing executives, chances are that an ad under AA’s Used 
_ ent Section will bring you more buyers than you can 
sati .. AA’s closing date is Wednesday noon, five days preceding 


200 E. Illinois St., Chicago 11 


Others, however, were buying 
the Monitor idea in its service as- 
pects, and some remarkable local 
news coverage was the result, 
ranging from vignettes to really 
compelling “depth” and on-the-| 
spot coverage of the local scene. 
An example was WRRR, 1,000- 


‘everybody now running news and 
music something more was needed. 
As suggested above, this —_ 

: > point to a trend as well as a moral; 
Source: Nielsen Radio-Tele- right now, however, the shoe is on 
vision Index ‘the other foot. The networks have 

Cost per 1,000 for ‘followed the spot-happy independ- 
each Minute of ents into the mews-and-music 


Radio: Still a Bargain 


watter in Rockford, IIl., which of- Commercial* Radio TV _ || business, with the main difference 
fered a 30-minute roundup that Daytime being that “we can do it better” 
included phone interviews with average $1.24 $2.02 (and for less). 

the police chief, fire chief, anyone Nighttime NBC’s “Monitor” and “Week- 
else who might fill in on local hap- average 3.00 3.69 day” involved contract changes 


and are frankly spot operations. 
The other nets have, in the main, 
avoided contract changes and are 
disguising their minute spots with- 
in five-minute “program  seg- 
ments”—adorned, usually, by six- 
second program-style “billboards.” 


penings. *Average network pregram 


for March-April, 1955. 
® Variations of this were being - 


developed across the country— 
though the five-minute “short | 
shot” was still the most saleable | 
news package. According to one) 
news director it was outside the Spot Networks? 
big cities, especially, that you) 
found stations hiring staffs to dig 
out local news—“and anyone who 
tells you they’re not stealing au- 
diences from the clear channels is 
crazy.” 

A side result of all this was sup- 
posedly a lush jobseeker’s market 


in trained radio newsgatherers. 


= Not everybody is following 
“Monitor’s” program approach by 
any means. ABC’s nighttime plan 
has its vignette structure, but 
pointedly avoids a “variety pot- 
pourri... without fixed elements 
or predictable scheduling.” “Week- 
day” also fixes its elements (and 


A secret but fondly-regarded 
story around one of the networks 
tells of the news-and-music inde- 
pendent station—one of the na- 
tion’s richest—which came to the 
network and pleaded for some 
|programming. The reason: With 
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Sheraton Hotels Closed Circuit TV Network 


Now — management can talk “face to face”’ with 


the entire sales force . . . introduce a new product 
The Proudest Name in 


simultaneously to dealers in all territories . . . get 
HOTELS 


reactions and answer questions from plant personnel 
scattered all over the country. What’s more — all 
this can be done without pulling a single key man 
from his district and without paying costly travel 
expenses! 

These are a few of the advantages you gain by 
using the new Sheraton Closed Circuit Television 


ae : IN THE U. S. A. 
Network with a two-way audio pick-up - In any AKRON CINCINNATI PROVIDENCE 
Sheraton Hotel in cities from Massachusetts to Ae 0d OE 5 = 
California (or independent hotels in non-Sheraton BOSTON INDIANAPOLIS SPRINGFIELD, Mass. 
cities) BROOKLINE, Mass. LOS ANGELES ST. LOUIS 
™ E BUFFALO NEW YORK WASHINGTON 
An experienced staff handles production details, CHICAGO PASADENA 


assists in all planning, including budgeting and ORLASEIFIEA Charen iter coeeraeen 


analysis. 
LEARN More about this most modern way to 
communicate “in person” at less cost. Contact 


IN CANADA 
MONTREAL— Sheraton-Mt. Royal, The Lauvrentien 
TORONTO—King Edward « NIAGARA FALLS— Sheraton-Brock 
HAMILTON—Royal Connaught 


SHERATON TELEVISION, Park Sheraton Hotel, 
Columbus 5-3830, New York, N. Y. 


(Non-Sheraton cities may also be included 
in the Sheraton TV Network.) 
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o will “Monitor” before long, it is 
said). 

In its segmented programming, 
CBS follows its preference for big- 
name shows. Its 1l-program week- 
end and nighttime package in- 
cludes Bing Crosby, Tennessee 
Ernie, a new Jack Carson show, 
“Amos ’n’ Andy Music Hall” and 
Edgar Bergen. Mutual’s Compan- 
ionate Radio, on the other hand, 
offers variety fare (including 
“Monitor” comics Bob and Ray), 
but for longer time periods. 

Whatever their makeup, all of 
the new plans offer spots at cut 
rates, and all are aimed at a com- 
mon goal—to water the more arid 
option time periods with spot dol- 
lars. And in presenting them the 
networks have been arrestingly 
candid about their problems, 
which are enormous. 


® All the nets are losing money, 
with the possible exception of 
CBS. NBC has frankly said that 
it will lose $2,000,000 this year. 
The exodus of regular sponsors 


continues (Lux, Swift, P&G and 
Chesterfield this year, to name a 
few). And the replacements tend 
to be either small advertisers or 
bargain-hunters. 

Furthermore, the competition is 
not just from tv. The spot repre- 
sentatives are already battling 
back with saturation lineups of 
their own in which the advertiser 
buys a multitude of programs, but 
all in a period, and all “pre- 
cleared.” John Blair Co. and CBS 
Spot Sales have such offerings 
now, and Petry and Katz are re- 
portedly planning similar moves. 


ws Regional and state networks al- 
so continue to be formed and to 
become more aggressive, and Qual- 
ity Radio Group is still poised for 
a plunge into the national field. 
Keystone Broadcasting Co., now 
largely a vast spot-selling organi- 
zation, is offering special-market 
sub-networks—a college network, 
a proposed Spanish-language net- 
work and a new Negro-market 
network of nearly 300 stations. 


In the face of this the networks 
must make up for their lost blue- 
chip accounts by selling large 
numbers of limited-budget adver- 
tisers. Otherwise, there was ABC 
President Robert Kintner’s recent 
suggestion that it was really quite 
simple for one or more networks to 
dissolve. 

This was the choice being put 
up to the affiliates, and it may ac- 
count for their rather surprising 
acceptance of the notion of net- 
work spot-selling. To keep their 
support, though, would require an 
audience of some kind. 

Starting with marginal time car- 
rying ratings in the 1.0 category, 
“Monitor” this fall boosted its av- 
erage by around 50%. Even at that 
trifling figure, the cost per 1,000 
was modest; a little more audience 
might satisfy the affiliates. 

As for sales, the 12 or more spots 
per hour (both net and affiliate) 
were going to call for a lot of ad- 
vertisers. “Monitor” seemed to be 
signing a lot, but for the short 
terms typical of spot buys. Two 


1/24th OF A SECOND 


FROM THIS 


From Park Avenue to Paris in an instant! That's Background Process 


Projection...It offers you background action of any scene, season, or 


sport... right in New York... for your motion picture requirements. 


Permit your creative efforts the freedom 
which only rear screen projection offers. 


Further information on request. 


PILMWATS 


McCrea 


Grant 


Neil 


Haire Green Patterson 


PRESENTING—George Neil, general manager of the Philadelphia In- 
quirer and president of Philadelphia’s Poor Richard Club, accepts 
a gavel as a token gift from Thomas B. Haire, president of Haire 
Publications and also of the Advertising Club of New York. Onlook- 
ers are Taylor Grant, WPTZ; Al McCrea, Reuben H. Donnelley 
Corp. and secretary of Poor Richard; Charles Green, manager of the 
New York adclub; Graham Patterson, publisher of Farm Journal. 


current examples: Studebaker, 
which will conduct a heavy satur- 
ation drive—for only two week- 
ends—and Hallmark, which will 
do five weekends of Christmas 
selling. 


® On the other hand, Mutual’s 
Multi-Message plan, oldest of the 
spot schemes, was sold out this fall, 
and ABC’s “Breakfast Club” 
quickly made up for some of the 
Swift business it lost by selling 
five-minute segments to a half- 
dozen advertisers. 

In general, it would take a long 
time, and affiliates were likely to 
be tolerant of the weekend and 
evening plans. Daytime was anoth- 
er matter: NBC was saying that 
85% of affiliates signed for its 
“Weekend” plan—but a lot fewer 
than that were clearing for specif- 
ic spots at this writing. 

As one affiliate put it to AA: 
“We're grateful for ‘Monitor’; it’s 
fine. But when NBC carries cut- 
rate spots into good time periods 
it will have to take its chances 
against our local selling.” 


Research 
in the Works 


There’s bound to be a defini- 
tive report before long on how 
many homes have television 
sets, and how much circulation 
each station has. 

First to break through will 
be A. C. Nielsen Co., which 
announced recently (AA, Oct. 
17) that it will undertake a 
study of radio and tv set own- 
ership and station coverage 
early next year. Details are ex- 
pected momentarily. 

Two weeks ago, American 
Research Bureau announced it 
was querying networks and 
agencies outlining details of a 
proposed study for 1956, involv- 
ing more than 500,000 personal 
interviews in better than 3,000 
counties, which would give 
county-by-county estimates of 
tv homes and coverage data ac- 
cording to station reception and 
frequency of viewing. 

ARB could start working as 
early as January, providing it 
gets a network commitment 
that quickly. 


ws The longest range project 
on the horizon is that of the 
National Assn. of Radio & Tele- 
vision Broadcasters, which 
“hopes and anticipates” (AA, 
Oct. 10) that a continuing na- 
tional tv set count and circula- 
tion measurement system will 
be operating by mid-1957. Cur- 
rently, NARTB is testing meth- 
odology and looking for a meas- 
urement and rating system 
which might be acceptable to 
the entire industry. 


ANPA Puzzled by 
U.S.’ Motives in 
Anti-Trust Suit 


WasuHiIncTon, Nov. 10—The pres- 
ident of the American Newspaper 
Publishers Assn. told a House com- 
mittee today that ANPA has been 
unable to determine why the gov- 
ernment acted as it did in filing its 
anti-trust case last spring. 

Speaking without prepared text 
at a hearing of a subcommittee of 
the House committee on govern- 
ment operations, Richard W. Slo- 
cum, who is also exec. v.p. of the 
Philadelphia Bulletin, said there 
had been an understanding that 
ANPA would be consulted before 
any charges were filed. 

He said ANPA still hopes to 
settle the matter and that it con- 
siders litigation “unnecessary.” 

Mr. Slocum said publishers have 
been unable to determine if it was 
an effort “to cuff the press a bit” 
or whether someone thought it was 
“politically smart for a Republican 
administration to sue the press” 
because the Democrats in 1952 
charged there was largely a one- 
party press supporting the G.O.P. 


® He told the committee the case 
was related to its investigation of 
the suppression of information be- 
cause it could lead to a court order 
which would enable government 
officials to harass the press. Other 
lead off witnesses today included 
J. R. Wiggins, executive editor of 
the Washington Post & Times Her- 
ald, who appeared as chairman of 
the freedom of information com- 
mittee of the American Society of 
Newspaper Editors, and James S. 
Pope, executive editor of the 
Louisville Courier-Journal. 

Mr. Pope and Mr. Slocum both 
told the committee that the press 
is “no more than lookouts for the 
people.” Mr. Slocum stressed “there 
is no special right to news,” be- 
cause “whatever right the press 
has is the people’s right.” 


Wyckoff Appoints Two 

Wyckoff & Associates, San Fran- 
cisco, has made two additions to its 
staff. Gene Van Buskirk, who 
joined the agency in May, has been 
named director of client creative 
planning and development, and 
Mrs. Hilda Clark, formerly in San 
Francisco and Phoenix radio, tv 
and ad posts, has been appointed 
assistant to Claes V. S. Wyckoff, 
president. 


AAW Sets Phoenix Meeting 

The mid-winter conference of 
the Advertising Assn. of the West, 
to be held Jan. 20-22 in Phoenix, 
will be headquartered at the Para- 
dise and the Jokake Inns. 
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Bendix Finds One-Bed Family in Ad 
Makes Readers Feel Very Crowded 


(Continued from Page 3) | Wis., man. He wrote, “Can you 
got the point of the picture of imagine a hard working father of 
course, but I’m sure others have three trying to get a much needed 
gotten the same thought as I and rest sleeping in that position. I’d 
I don’t think it'll help your sales | bet he’d find himself on the floor 
any.” sudden, maybe with a_ busted 

Another woman, this one in New | tonsil. 
York, worried about the family’s| “And if I had a wife that put 
sleep. “I fail to see how the family an automatic washer above the 
illustrated...could possibly get comfort of sufficient beds for her 
one wink of sleep,” she wrote, and | family, I’d sure lower the boom. 
added, “Would it not be possible “The picture speaks for itself. It 
to also make a less expensive mod-| seems they sacrificed comfort for 
el so that families such as you il-| the washer. From the determined 
lustrate may be able to purchase a| look on the old lady’s puss I’d say 
couple of additional beds for the | the old man didn’t have much to 
comfort of their offspring. Also, say about the deal. She has them 
this is hardly a good advertisement | piled five in a bed just so her 
for the much vaunted ‘American dainty lunch hooks are preserved 
Way of Life,’ or is it?” and no chance of ‘B.O.’ from op- 

erating a good old washboard. 

ws One New Yorker worried about) “Wouldn’t surprise me if Mos- 
the possible propaganda value of ;cow would ballyhoo that there 
the picture to the Russians. He aren’t enough beds to go around 
wrote: “BENDIX is OK—I have in the U.S.A. 
one—but I’d like to know the| “Bendix just couldn’t be sillier.” 
FAMILY with a BENDIX and. 
ONE BED for 5  persons—IN @ The “silliness” of the ad also 
AMERICA re your ad in today’s| struck home to a housewife in 
N. Y. Sunday News. Don’t you|Gladbrook, Ia. “This ad,” she 
think the CRUMS in Russia the | wrote, “is the silliest one I have 
SMILING VODKA topers—will|seen since one several years ago 
use that PICTURE for to PORPA- | showing a sleek, modern-day pas- 
GATE? [sic] Sure they will. Even | senger plane flying over an up-to- 
the crums in America who hide| date farm with huge barns and 
BEHIND that American amend-| silos and the farmer toiling in a 
ment (the 5th) will shoot it across | big field with a walking plow and 
for the above aim. If there is such a | a team of horses.” 
FAMILY—and you know of them, | 


advise the writer—he has an old = One New York correspondent 


bed (damn good one) that the caw a social commentary on mod- 
THREE kiddies can use. Some | ern America in the ad. . m7 


times WE EXAGGERATE—Amer- “You show just what is wrong 
ica and Crums as above jump fast| with the people of today. Instead 
and don’t lets kid one a age 2 of buying a luxury item, those 
now slap the guy who : UG-' people should buy two beds for 
GESTED the AD. today ete. their children. How can they get 
. |any rest sleeping five in a bed? 
# One grandmother was more iN- | people should get necessities first.” 
trigued by the idea of getting the) 4 woman in Champaign, IIL, 
bed. From Chisholm, Minn.., she | was struck by the idea that the 
wrote, “I am a grandmother who \family had pawned its beds to get 
loves to have my little people | the duomatic. “It would seem as 
spend the night with me. But | though their values and sense of 
from experience I just can’t figure proportion had gone a bit awry. In 
out how five people could com- | fact, with only one bed to five peo- 
fortably spend a time in one bed, | ple, the wife should be able to do 
even if the dad turns his back and | the sheets by hand in a twinkling 
hangs over the edge. Please let | (she probably owns only those 
me know the size. Maybe I will be | two). Tell me, do they also use the 
able to enjoy my Bendix and a| same bath towel?” 
couple of the grandchildren if such | 
an outsize bed is on the market.” | ; , 
: _@ Replied W. A. MacDonough, di- 
P An Oakland housewife, also hor- | rector of advertising of Bendix, to 
rified by five in one bed, offered a | the people who asked the question 
constructive suggestion. “May I Can’t they afford a bed? “The o_. 
suggest your next ad show an air- ; * 


portrait of 
a market... 


. «» where dreams come fo life 


As with this local show of bridal fashions, 
WRGB brings dreams to life for the men, 
women and children of 30 counties in New 
York and New England. 

For dreams and reality; entertainment and 
fact, more than 453,300 families turn to WRGB 
in Schenectady, N.Y. for their television viewing. 


Represented Nationally by Gan) sro SALES 


A General Electric Television Station 
Albany—Troy—Schenectady, N.Y. 


plane view of a home with parents 
in one room, girls in another and 
boys in a third room and, by all 
means, the kitchen with the new 
Bendix?” 


a A Georgetown, O., man gave 
Bendix the benefit of his own ex- 
perience: “I happen to be the 
father of three children and you 
can take it from me that it is im- 
possible to get any rest with five 
in a bed.” 

“T am no advertising genius but 
a housewife,” said an epistle from 
Franklin Square, L.I. “If I were 
running the advertising end of 
your business, I would have shown 
a ‘nice’ house, with beds for all. 
The way you did it, you only 
proved to me that I would rather 
have a comfortable family than 
one whose wash was done while 
sleeping.” 


gs The “economics” of the picture 
appeared quite plain to a Webster, 


swer is very simple: They do have 
three beds, but like many loving 
families the kids occasionally hop 
_in with the old folks!” 


Wilson, Markey to Change 
Name; Adds Femco Corp. 


Wilson-Markey, San Francisco 
|agency, will change its name Jan. 
1, 1956, to Wilson, Markey & Eng- 
land. Robert B. England, formerly 
| manager of the San Francisco of- 
tice of Roy S. Durstine Inc., re- 
_cently joined the agency as direc- 
tor and exec. v.p. (AA, Sept. 12). 

The agency has been appointed 
to direct advertising for Femco 
|Corp., San Francisco producer of 
| kitchen cleaner products. Newspa- 
pers, radio and tv will be used in 
the first campaign on behalf of 
Oven-Sprite, a new oven cleaner 
which the company recently re- 
packaged. The agency also has ad- 
vanced Frances Shooker from pub- 
licity director to print media direc- 
tor. 


2 : You'll love this service: 
We'll IMPRINT, Store and Ship 
Your Advertising Literature in any quantities, as needed 
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THE NATION’S No.1 GOOD MUSIC STATION 


Now more than 650,000 families in metropolitan - 
New York listen to WQXR every week. 3 
Send for engineering map showing our new coverage. 


WQXR AM and FM 


THE RADIO STATION OF THE NEW YORK TIMES a 
Times Square, New York 36, N. Y. 
Represented nationally by The Paul H. Raymer Company 
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NB C MATINEE THE ATER, : 2 | critics have spoken. And here is a small sampling of 
Pe ae. oe Se what they’ve said: 

the show that is giving afternoon TV a spectacular wm 

new look, premiered on October 31.* Before the show 

was three days old, ten national advertisers had 

bought a total of 657 participations . . . amounting to 

$5,500,000. It was the greatest vote of confidence 

from advertisers in the history of Daytime TV. Kin wa ZF e bea fate", 

* Monday thru Friday, 3-4 P.M., EST. Oo Nes Fe c. Pig My Hee 5 Jack O’Brian, N. Y. Journal-American, November 
Sf em Ye . 1: “... by far the best daytime drama so far on TV.” 


Jack Gould, N. Y. Times, November 1: “... house- 
wives couldn’t believe their eyes. Matinee could give 
an evening’s performance on anybody’s network. 
. . . @ significant contribution to the evolution of a 
more mature TV.” 


NBC MATINEE THEATER has already more than justi- ie oe ~ 
fied its sponsors’ faith. The first returns are in. The Pi Harriet Van Horne, N. Y. World-Telegram & Sun, 
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November 1: “A full hour of quality drama bound to 
please the housewife ... An honest, intelligent series, 
slickly written, stylishly acted, and in radiant, com- 
patible color...” 


Bob Hull, Los Angeles Herald Express, November 1: 
“First reaction from Los Angeles residents who called 
this office boils down to one thing. Well done .. .” 


Glenna Syse, Chicago Sun Times, November 1: 
“(Matinee) looks as if it might keep the Missus out 
of the kitchen long enough each afternoon to incite 


real havoc with the evening dinner menu.” 


No wonder that for year- round advertising, and 
for special campaigns like Christmas promo- 
tions, more and more advertisers look to 


©@ NBC 
MATINEE THEATER 


on NBC TELEVISION 
a service of SS) 
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KANSAS CITY IS SOLD on 


POSTERS 
BULLETINS 
SPECTACULARS 


‘4 


& NOW AVAILABLE... New Rotary Bulletin 


Dailies Outpull 
Radio, Outdoor in 
Real Estate Push 


San Francisco, Nov. 10—An ad 
campaign conducted by an agency 
500 miles distant from its client 
has paid dividends. The client is 
Century Building Co., a Palo Alto 
home builder, creator of the 
“Space House” in Century Woods 
at Campbell, a suburb of San 


Francisco. Local newspapers pro- 
duced best in the campaign, the 
advertiser found. 

When William F. Sigal, the head 
of Century, opened his model 
homes on the San Francisco pen- 
insula, his sales campaign had 
been planned just as carefully as 
the homes he was building. 

As a result, more than 15,000 
people streamed into the new de- 
velopment over the opening week- 
end, and, perhaps more significant- 
ly, a total of 24 homes actually 
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THE STATION WITH A PERSONALITY 
Not the oldest but... the Leader 


Represented By: Free and Peters 
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CHANNEL 


184 Barton Street, Buffalo 13, New York 


time for bed 
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Advertising Age, November 14, 1955 


were sold. 

The “Space House” was de- 
signed by Robert Huston, Albert 
and William Sigal, all of whom 
are architecture graduates of 
Stanford University. 

“We combined our thinking,” 
William Sigal explained to AA, 
“to create the Western Design 
Group. Then we went to an expert 
in the selling field, the Phillips- 
Ramsey Advertising Agency, at 
San Diego, to plan a sales cam- 
paign for us.” 


# Phillips-Ramsey, with Ormal I. 
Sprungman as account executive, 
developed for Century a complete 
planned promotion. 

An attractive 8-page brochure 
in two colors was prepared, com- 
plete with photographs, floor 
plans and descriptive text on the 
homes. Included was a detailed 
map showing how to reach Cen- 
tury Woods, the size and the price 
of each home and the special fea- 
tures of each home. 

Three-color newspaper pages as 
well as classified display ads were 
placed in major Northern Cali- 
fornia newspapers, supplemented 
by radio spot announcements, out- 
door bulletins and telephone pole 
size highway signs. 

William Sigal and the agency 
also arranged for a market ana- 
lyst to conduct a consumer survey 
of the entire Century Woods de- 
velopment. Purpose of the study 
was to obtain information which 
would be useful in planning future 
home developments and in adver- 
tising those developments. 

San Jose newspapers proved to 
be the most effective media used 
in announcing the opening of the 
new tract. 


# While outdoor bulletins were 
seen by many people, Mr. Sprung- 
man, the agency account executive, 
explained, both the bulletins and 
radio produced only a small per- 
centage of the 15,000 visitors who 


end. 

Advertising in a large San Fran- 
cisco daily newspaper, some 50 
miles distant, also proved almost 
totally ineffective. 

“The local media did the job,” 
Mr. Sprungman declared, “and 
taught both us and the builder the 
lesson that in this kind of an ad- 
vertising campaign the buyers are 
attracted by the medium which 
is closest to them.” 


Seno Launches Drive to Boost 
Formal Wear Rental Service 
Seno & Sons, Chicago formal 
wear rental company, will launch 
an extensive advertising campaign 
this month to herald its expanded 
operation into the wholesale field. 
The company will advertise in 
garment trade journals, retail mer- 
chandising publications and news- 
papers in small midwestern towns. 
Purpose of the drive is to ac- 
quaint haberdashers, department 
store owners and the public in 
small towns with the new Seno 
wholesale service, which enables 
customers to order Seno garments 
through local franchised stores. 
Seno handles its advertising direct. 


turned out on the opening week--° 
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and Electronics Assn. 
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When you place your color advertising in WEEKEND 
Magazine you are harnessing color’s impact to a mighty 
selling giant that in 1956 will take your message into 
1,450,000 Canadian homes from coast to coast—a whopping 
500,000 more homes than are reached by any other publi- 
cation. No other medium in Canada—but WEEKEND 
Magazine—can provide color impact on such a dominant 
national scale. 

And this impact is not only national—it is also local. 
Here’s why! As part of the week-end editions of 28 Cana- 
dian newspapers, WEEKEND Magazine is definitely tied 
in with the local scene—sharing the local acceptance and 
confidence of these member newspapers. It is part of the 


regular reading habits of the people in these communities. 
They read it with home-town interest. 

Your retailers in these communities also read WEEK- 
END Magazine and see your advertising. They are quick 
to recognize its influence in creating buying action in their 
own community. 

As a result, they are more interested in supporting your 
efforts. Add to all this, WEEKEND’s excellent color re- 
productions—-big, easy-to-read pages—and you have the 
reasons why WEEKEND Magazine is your best basic color 
buy in Canada. Represented in the United States by O'Mara 
& Ormsbee Inc., New York, Detroit, Chicago, San Fran- 
cisco and Los Angeles. 


The biggest single 


selling force in Canada 


Published as part of the week-end editions of the following Canadian newspapers: 


KIRKLAND LAKE Northern News 
LETHBRIDGE Herald 

LONDON Free Press 
MEDICINE HAT News 
MONCTON Times & Transcript 
MONTREAL Stor 


CALGARY Albertan 
CORNERBROOK, NFLD. Western Star 
EDMONTON Journal (Jan. 7, 1956) 
FORT WILLIAM Times-Journal 
HAMILTON Spectator 

KINGSTON Whig-Standard 


MOOSE JAW Times & Herald 
OTTAWA Citizen 
PETERBOROUGH Examiner 
PORT ARTHUR News-Chronicle 
PRINCE ALBERT Doily Herald 
QUEBEC Chronicle-Telegraph 


SAINT JOHN Telegraph-Journal 
& Times-Globe 

ST. JOHN'S NFLD. Telegram 

SUDBURY Star 

SYDNEY Post-Record 

TIMMINS Press 


TORONTO Telegram 
VANCOUVER Sun 
VICTORIA Times 
WINNIPEG Tribune 
THE STANDARD 
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Albany, N. Y.: population 247,000 


Albany is the largest city in New York’s 
Capital District which includes Schenectady 
and Troy. These three cities are the nation’s 
33rd market in retail sales. 

BUT they are only a part of the market 
served by WGY which includes 1,004,750 
radio homes in 53 counties of New York and 
western New England. 


Represented Nationally by Henry |. Christal 


il i WGY 


A General Electric Radio Station 
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CLIMATIC COMPETITION—Now greeting the eye of Los Angelenos pass- 
ing Wilshire and Mariposa is this painted bulletin of Ackerman & 
Rich, Phoenix realtors, who ask: “Had Enough?...Try Phoenix in 
Arizona’s Valley of the Sun.” Prominent are cartoons depicting such 
Los Angeles “irritations” as smog, rain and traffic jams. After the 
sign was up, apparently in an effort to start a rhubarb, Phoenix 
hired four models to picket the bulletin with signs upholding the 
honor of Los Angeles. No reaction from the chamber of commerce, 


but plenty of newspaper publicity. 
| ‘Everywoman’s’ Names Rep Starch Offers 
Everywoman’s Magazine, New 


York, has named Whaley-Simpson New ‘Reader 
Co., Los Angeles and San Fran- 


cisco, its West Coast representa- | J mpression’ Service 
_— New York, Nov. 8—Daniel 


Starch & Staff has launched a new 


OKLAHOMA CITY, OKLAHOMA + DALLAS, TEXAS 


1955 ina iii Thea The neniiilianesibaiii hes Largest 


a Farm and Ranch — | 
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_ Farmer- Stockman Gieultion. F 241 1 Lg 


G verage pes ; 


ew 1955 census ata athie the rents and eager. 
tremendous importance of the Farmer- 
Stockman as a “‘sales tool” in the South 
west. The Farmer-Stockman cove 
99% of Oklahoma farm and ranch areas" 
.. 82% of Texas farm and ranch areas 
and its readers represent the highest 
rural audience percentage in the field. 
And remember, these are “eage 
aders, All are active, paid-in-adva 
| who are eager to 


the Farmer-Stockman : 


ideas. By reaching the “eager”™ people 


monthly reader impression service, 
providing detailed information on 
readers’ impressions of page or 
larger ads in the Ladies’ Home 
_ Journal. 

The service, available to agen- 
cies and advertisers, will contain 
impression studies on 30 ads each 
month, based on a sample of 450 
women. 

The study uses personal inter- 
views with structured question- 
naires. The four questions asked 
are: 

1. When you first looked at this 
advertisement, what was outstand- 
ing to you? Tell me more about it. 
(a) What does that mean to you? 

2. In your own words—what did 
the advertisement tell you about 
the product (and/or company)? 
Tell more about this. What does it 
mean to you? 

3. What did the picture tell you? 
(Same _ following questions as 
above.) 

4. In your own words, what did 
the written material tell you? 
(Same following questions as 
above.) 

A verbatim transcript of re- 
sponses to ads plus vital statistics 
on each respondent is given in the 
reports, with examples of methods 
with which the buyer can analyze 
the data presented. 


® Each report also contains a full 
explanation of methods used and 
the purpose of the study. 

Starch’s President Howard Stone 
explains that these reports fill a 
growing need for reasonably priced 
continuous original research data 
on what ads mean to readers and 
the degree of reader involvement 
in ads. 

Each report is divided into four 
main parts. Following an introduc- 
tory explanation, the verbatim in- 
terviews are given. Then follows a 
section describing the study and 
methodology, a section on how to 
use it and finally some examples of 
methods to be used in analyzing 
the data. 

Additional impression studies, 
aside from those on the Ladies’ 
Home Journal, are offered separ- 
ately, says Starch. 


Mystik Products Names Clark 

Frank P. Clark has been ap- 
pointed merchandising manager of 
Mystik Adhesive Products, Chica- 
go, maker of Mystik tapes for 
home and industry. Mr. Clark has 
been associated for several years 
with Tatham-Laird, most recently 
as premium manager of the agen- 
cy’s merchandising division. 


Thomas Joins Young PR 

David Thomas, formerly produc- 
tion manager of Newsweek, has 
joined G. W. Young Public Rela- 
tions, Dayton, as an account exec- 
utive. 
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Optic Nerve. Accounts for her very spe- 
cial sense of color. (To a man, a red 
cashmere sweater is red. To a woman, 
it’s cranberry, persimmon, poppy cerise, 
burnt carmine—or “that ghastly pink!’’) 
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Never underestimate the power of the No.1 magazine for women... | ()| 


© 


Pons Varolii. Center of her hearing. (Notice 
that women, unlike men, hear interpre- 
tively. At the sound of a baby’s cry, she 
doesn’t say “Baby’s crying.” She says 
“Baby needs another blanket.) 


What’s inside a woman’s head? 
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golf course. Without a caddy, too.) 
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Cerebellum. Controls her muscles. (She thinks 
masculine attempts at muscular development 
are charming, if trivial. She walks 11 miles a day 
just doing housework — which is twice around a 
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Pallium. What she uses when she puts 
on her thinking cap. (She doesn’t stare 
out a window or pace circles on an Ax- 
minster.* She calls on every faculty at 
her command, including the magazine 
that thinks just like her.) 


*“Who hangs a “THINK” sign on his 
wall to remind him to do it? A man. 
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Cerebral Hemisphere. Organizes every- 
thing. (Think what a man needs to keep 
things straight. Calendar cross-hatched 
with doodles. Notes to himself. Secre- 
tary to sort it all out. She needs one 
stack of Journals—her authority on 


practically everything.) 


Olfactory Nerve. Makes her sensitive to 
scents men never notice. (Do you know 
what too much saffron smells like? Can 
you identify the names of half-a-dozen 
sirenish perfumes. And the prices?) 


Does your advertising get inside? 


First, ask yourself if it talks to her in her own language. Blus- 
tery he-man talk leaves a woman cold as a jellied salad. But 
feminine talk convinces her you understand her. So she feels 
like listening: 


Then, ask yourself if it reaches her in a medium that really 
understands her the way her own favorite magazine does. 


Remember that the magazine that understands a woman best 


is Ladies’ Home Journal. The Journal kindles all her interests, 
makes her mind sparkle with bright ideas, from cover to cover. 
Hence the Journal’s strong, personal bond with millions of 
women. Hence the Journal’s power—more influential with 
more women than any other magazine on earth! 


Among all magazines edited for women, the Journal is: No.1 
in circulation, No.1 in newsstand sales, No.1 in advertising 
revenue. 
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A CURTIS PUBLICATION 
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Advertising Age, November 14, 1955 


Press Too Dependent on Ads to Discuss dustry. Is it meant that if all but. Senator O'Mahoney has indi-|Los Angeles, has been appointed 


General Motors and Ford are,cated that 


Monopoly Frankly Quinn Tells Senate eliminated, competition will be| eventually 


WasHINGTON, Nov. 10—T. K. 
Quinn, former advertising agency 
executive and former v.p. of Gen- 
eral Electric, got the Senate’s 
“super investigation” of General 
Motors off to a provocative start) 
this morning by proposing special | 
legislation to discourage the fur-) 
ther growth of leaders in various | 
manufacturing industries. 

He said anti-trust laws are in- 
adequate to deal with the con- 
centration of power. As a fresh 
approach he proposed a system of 
federal charters for big corpora~| 
tions, with a sharp upgrading of 
taxes on companies which arow| 
beyond a size determined by Con-| 
gress. 

Mr. Quinn has written several 
books on the problem. 


® He was the first of scores of 
witnesses who are to appear in a 
four-week investigation of the. 
nation’s top automobile manufac- 
turer which is being conducted by 
a Senate judiciary subcommittee 
under the chairmanship of Sen. 
Joseph C. O’Mahoney (D., Wyo.) 


sing the competitive situation in 


At another point, while discus- | 


eral Motors 
in the hands of a few big ri 
stimulates competition rather than|not price competition. Experience) effect, more 
weakens it. has proven over and over again| government. 


“Let us examine the claim,” he) that price competition decreases as | 


the committee will | to handle advertising for four new _ 
look into General|accounts. They are American 


greater? | Beotees" relationships with its sup- Shower Door Co., Los Angeles 

pliers and dealers. One of the) manufacturer of shower doors and 
® “Is it meant that there was less| basic questions he has raised for| tub enclosures; Tabak of Califor- 
the automobile industry, he denied | competition when there were over | the investigation is whether Gen-| nia, Los Angeles maker of women’s 
| that concentration of production) 100 manufacturers? What kind of 


exercises so much| sportswear; Cobblers Inc., Los 


vals! competition is referred to? Surely|economic power that it is, in| Angeles women’s shoe manufac- 


powerful than the| turer, and N. Fluegelman & Co., 
New York, fabric company. Con- 
sumer magazines and trade pub- 


said. “There are only six manufac-| the number of competitors in any’ Atherton Adds Four Accounts _lications will be used by all four 


turers left in the automobile in- industry decreases.” Atherton 


Advertising Agency,’ companies. 


The hearings have been billed as’ 
a “case study” to determine 
whether business as such is a 
danger to the economy. General 
Motors was picked because of its 
size. 

In all, there are about 50 wit-. 
nesses scheduled at this time, in- 
cluding GM executives, who have} 
been cooperating fully with the 
committee staff in preparation for 
the investigation. 


® Democrats on the committee 
deny political motives for calling 
the hearing. They say General 
Motors represents a logical choice 
for investigation because it is the 
best example of bigness, with a 
total of 615,000 employes, more 
than half the automobile produc- 
tion, a total of 119 plants in 19 
states and 19 foreign lands, and 
with anticipated sales of $10 bil-. 
lion and profits of $1 billion. 

Mr. Quinn’s statement today 
blasted away at those who say 
there is effective competition 
among the giants. He said in gen- 
eral there are “from three to five 
giant companies in_ substantial 
control of each of our major in- 
dustries. They do not compete with 
each other in price because they 
are too big. There would be too 
much bloodshed and no ultimate 
profit gain. In a way they are like 
Russia and the U. S.—possessing 
overwhelming destructive power. 
They simply cannot afford to fight 
—the results would be mutually 
disastrous.” 


® Pointing to the statement that 
there is no such thing as an en- 
trenched position in the automo- 
bile industry, he said, “Neither is 
there in a horse race. 

“But when one or two or three 
interests own the track, have the 
only means to employ the best 
stables and jockeys, enter more 
horses in the race and finally have | 
their own people represented 
among the judges, the results are 
practically inevitable.” 

Formerly president of Maxon 
Inc., Mr. Quinn now heads a small 
management firm bearing his 
name. 

In his statement he said the 
press has failed to discuss the 
monopoly issue frankly, partly 
because of its dependence on ad- 
vertising. 

To illustrate the power exer- 
cised by big corporations, he) 


pointed out that General Motors 


now controls better than 70% of 
the locomotive production in the 
country. He questioned whether 
railroads could afford to bargain 
competitively in the purchase of 
locomotives when dealing with a 
corporation which has substantial 
amounts of freight traffic to place. 


* 


Government, too, is business. And you can sell govern- 
ment, opinion-wise, just as you sell any other business. 
If you want legislators to understand your business or 
your industry, to have a favorable opinion towards your 
policies and practices . . . then advertising is your voice, 
Nation’s Business is your communicator, and the men 
who are active in national affairs are your target. 


Where do you find these men? No, not in the nation’s 
capital but in cities and towns scattered all over America. 
Who are these men? The most alert, active and articulate 
people in these communities... .the local business leaders. 


action-in- 


Petty, 


ieee 


results when you advertise to business in 


A few years ago Nation’s Business surveyed the 
members of Congress, showed each of them a list of 
Nation’s Business subscribers from his home district, 
and asked these questions: “Do you know these men? 
Do they take an interest in national affairs? Do they 
express their opinions to you? Have they influence in 
your community?” 

The answers were positive, from a terse “Yes” to a 
more explanative “I am personally acquainted with each 
one of the persons whose names you enclosed; regard 
them as among the most active and progressive business- 
men in my town; and can assure you they take a keen 
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incomes of the family farms by 


| Massey-Harris Issues 


tion target, Massey-Harris says, is 

RACINE, Wis., Nov. 8—Massey- . 2,500,000. 
Harris, a farm equipment subsidi-' The magazine is published for 
ary of Massey-Harris-Ferguson, Massey-Harris by Robin Press, 
Ltd., Toronto, will 


own farm magazine, “Farm Profit,” | Strohm, a Robin editor, who is also 


as a p.r. instrument. Agricultural Editors Assn., former 
The stated goal of the new book, associate editor of Country Gentle- 

which will have its first mailing| man and former consultant to the 

tomorrow, is to help increase net|Secretary of Agriculture. 


Robin Press 


publisher 
25%. The first mailing will go to, Higgs predicts that “Farm Profit” | 
’ sea g’ 900,000 farmers, but the circula- will spark a trend toward compa- | Cleveland, 
|  New‘Farm Magazine | ny-sponsored magazines. | 

“There’s no waste circulation— 
every copy goes into the hands of 


John advertising and 


a potential farm machinery cus-| Plain Dealer. 


publish its| Milwaukee, and edited by John| tomer or a desirable public rela- 
tions contact,” he says. 
in which it is the sole advertiser, past president of the American | 
| Gold to Frankelite Co. 
formerly with 
Friedmann & Central, 
Boston agency, has been appointed 


Leonard Gold, 
Parsons, 


sales 


promo- 


tion manager of Frankelite Co., 
appliance distributor. 
Mr. Gold succeeds Ed Martynak, 
who has joined the display adver-| 
tising department of the Cleveland 


Philips Joins ‘Scholastic’ 

Joan K. Philips, formerly with 
Teenage Public Relations, which 
she helped to found, has joined the 
advertising department of Scholas- 
tic Magazines, New York. 
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November Advertisers in Nation’s Business 


AERO MAYFLOWER TRANSIT 
COMPANY, INC. 
AETNA INSURANCE GROUP 


ALLEN, R. C., BUSINESS MACHINES, INC. 


ALL-STEEL EQUIPMENT, INC. 
AMERICAN CREDIT INDEMNITY CO. 
AMERICAN TEL. & TEL. COMPANY 
BAY WEST PAPER COMPANY 
BELMONT PLAZA 
BLUE CROSS-BLUE SHIELD 
COMMISSION 
BRITISH COLUMBIA 
BURROUGHS CORPORATION 
BUTLER MANUFACTURING (CO. 
CAST IRON PIPE RESEARCH 
ASSOCIATION 
CELANESE CORPORATION OF AMERICA 
CHAMBER OF COMMERCE OF THE US 
CONNECTICUT TEL. & ELEC. CORP. 
CRAMER POSTURE CHAIR COMPANY, INC. 
CURRIER MANUFACTURING COMPANY 
DELTA HEATING CORPORATION 
DOMINICAN REPUBLIC 
EASTMAN KODAK COMPANY (VERIFAX) 
EASTMAN KODAK COMPANY 
(AUDIO-VISUAL) 
EUREKA SPECIALTY PRINTING COMPANY 
EXECUTONE, INC. 
FAIRBANKS, MORSE & COMPANY 
GENERAL BINDING CORP. 
GEORGIA, DEPT. OF COMMERCE 
GRAY MANUFACTURING COMPANY 
HERTZ TRUCK RENTAL SYSTEM 
HEYER CORPORATION 
HOME INSURANCE COMPANY 
INDIANA DESK COMPANY, INC. 
INSURANCE COMPANY OF 
NORTH AMERICA 
INTERNATIONAL HARVESTER COMPANY 
INTERNATIONAL TEL. & TEL. 
CORPORATION 
MARCHANT CALCULATORS, INC. 
MAGLINE, INC. 


MAY, GEORGE S., COMPANY 

MISSOURI PACIFIC LINES 

MITTAG & VOLGER, INC. 

MODINE MANUFACTURING COMPANY 

MORRIS, BERT M., COMPANY 

MOSLER SAFE COMPANY 

MUTUAL LIFE INS. CO. OF NEW YORK 

NATIONAL BLANK BOOK COMPANY 

NATIONAL CARBON COMPANY 

NEW YORK LIFE INSURANCE COMPANY 

OLIVETTI CORPORATION OF AMERICA 

PEERLESS PHOTO PRODUCTS, INC. 

PHOENIX INSURANCE COMPANY 

PHOTOSTAT CORPORATION 

PIERCE, S. S., COMPANY 

PORTLAND CEMENT ASSOCIATION 

PRAT-DANIEL CORPORATION 

PRUDENTIAL INS. CO. OF AMERICA 

PUERTO RICO, COMMONWEALTH OF 

QUANTITY PHOTOS, INC. 

RAILWAY EXPRESS AGENCY 

REMINGTON RAND 

REZNOR MANUFACTURING COMPANY 

RHODE ISLAND DEVELOPMENT 
COUNCIL 


SAN JOSE CHAMBER OF COMMERCE 

SCHIEFFELIN & COMPANY 

SHAW-BARTON 

SMITH-CORONA, INC. 

STROMBERG TIME CORPORATION 

SYNDRECO, INC. 

TEXAS COMPANY 

TRAVELERS INSURANCE COMPANY 

TROPICAL PAINT COMPANY 

UNION CARBIDE & CARBON CORP. 

UNITED STATES FIDELITY & 
GUARANTY COMPANY 

VICTOR ADDING MACHINE COMPANY 

WAGNER ELECTRIC CORPORATION 

WESTERN ELECTRIC COMPANY 

WESTERN UNION TELEGRAPH COMPANY 

ZENITH RADIO CORPORATION 


|Nation’s Business 


interest in national affairs, consult with me when I am 
j home and express interest in the work of Congress. 
| They are all men of influence.” 

Articulate, progressive and successful — these busi- 
nessmen are active in church affairs . . . they serve on 
school and municipal governing boards . . . support 
business, charity, youth and fraternal activities. 

When leading businessmen give their support to com- 
munity, state and national projects — their voices are 
authoritative and influential. That is why business or- 
ganizations advertise in Nation’s Business . . . to inspire 
confidence and action among businessmen. 


750,000 PAID CIRCULATION 


PUBLISHED BY THE CHAMBER OF 
COMMERCE OF THE UNITED STATES 


Washington * New York 
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Three articles explain how increasing 
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Are you trying to shed some 
detail and looking for a little 
relief from production worries? 
If so you need Pontiac, we've 
been helping frustrated pro- 


duction departments for 


vears—for 40 years in fact. 
Only Pontiac has six unified 
services, all under one roof, 
and so set up that individually 
or collectively they can give 


you the personal attention 


you deserve. Write or call 
and let us tell you more. 
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Independents 
Have Edge in 
TV Film: Sharpe 


New York, Nov. 10—Don Sharpe 
thinks independent producers have 
done a better job of turning out 
tv films than the major Hollywood 
studios, because, he feels, they 
have a better knowledge and un- 


derstanding of the problems of 
advertisers and agencies. 

Mr. Sharpe can speak with some 
authority. 

He has been the key figure in a 
number of major tv deals. He is, 
however, a hard man to identify. 
Take your choice of agent, pack- 
ager, film producer, program crea- 
tor or company president. He is all 
of them. 

As agent he has handled the 
spectacular tv careers of Lucille 
Ball and Desi Arnaz, who asked 
him to get them a television show 


so they could spend more time 


KANSAS CITY IS SOLD on 


STALLUP, 


NOW AVAILABLE... New Rotary Bulletin 


POSTERS 
BULLETINS 
SPECTACULARS 


(STALLUP) 


together. But when he negotiates 
a new long term contract for “I 
Love Lucy” or for a re-run of 
that hit comedy, he also is acting 
on his own behalf, since he is a 
stockholder in its producing com- 
pany, Desilu. 

And in addition he is president 
of Four Star Productions, which 
produces four film series for net- 
work and syndication. 


= Mr. Sharpe, whose home base is 
Hollywood, discussed his ideas on 
advertising and the tv film busi- 
ness in the course of a recent trip 
to New York. 

Pointing out that the highest 
budgeted show isn’t necessarily the 
best, the producer warned that the 
big motion picture companies will 
have to go through the same period 
of learning about tv film tech- 
niques that experienced indepen- 
dents in the business already have 
gone through. They also must learn 
the ins and outs of producing 
entertainment which will be suit- 
able for use as an advertising 
vehicle, he added. 


Advertising Age, November 14, 1955 


This was Don Sharpe, the pro- 
ducer, talking. Don Sharpe, the 
agent, was asked what he thought 
about his clients handling the com- 
mercials. 

His answer: “It all depends.” 
Lucy and Desi used to make per- 
sonal pitches for Philip Morris, a 
company which made advertising 
history by dropping the top-rated 
tv show in the country, presum- 
ably because it did not sell 
cigarets. 


@ Whether or not this was the 
reason for the cancellation, the 
producer-agent maintains that 
Philip Morris gained stature from 
its long association with the tre- 
mendously popular show, with its 
“broad, wholesome appeal.” 

He thinks part of the lack of 
sales punch was due to the ir- 
ritating nature of the Philip Morris 
advertising—which was banging 
on “no cigaret hangover” for some 
of this period. This blatant ap- 
proach was out of keeping with the 
mood of the show, which estab- 
lished a warm relationship with 


VG NQZ-OQEX 


STORES 
KNOW WHAT'S 


A good reason WHY 


lumbus Newspa per. 


Che Columbus Dispatch 


‘COLUMBUS. 


“The City of 
The Future” 


DEPARTMENT 


Columbus Dispatch is the 
best buy in Central Ohio is 
shown in the overwhelming 
confidence shared by the 
local department stores. 
These leading merchants 
consistently place more than 
twice as much copy in The 
Dispatch as any other Co- 


BEST! 


The 


Read in More Than 4 out of 5 Columbus Homes Daily—More Than 9 out of 10 Sunday 
NATIONAL REPRESENTATIVES: O'MARA & ORMSBEE, INC 
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the audience, he believes. 

Douglas Fairbanks Jr., for 
whom Mr. Sharpe acts as personal 
representative, as well as selling 
his film series on tv, handles the 
commercials for his Rheingold 
series. 

While insisting that the decision 
as to whether or not the star gets 
into the commercials act “de- 
pends,” Mr. Sharpe offers a few 
specific suggestions. 


® Going on the old Barnum maxim 
of never wearing out your wel- 
come, he says, the average star 
must avoid overdoing. He admits 
that performers like Godfrey are 
exceptions to this rule. 

In other cases the choice will 
depend on the copy and whether 
or not it is suited to the talent, 
he says. Star pitches generally 
work out best when the performer 
is given a chance to deliver them 
in his own words, he adds. 

Mr. Sharpe, the producer-pack- 
ager, is convinced that good films 
bear repeating on television. But 
he also sees the showmanship 
advantages of giving the viewers a 
respite from a regular series. He 
thinks “Lucy’s” long run as a top 
rater is partially attributable to the 
fact that the show has been on 
only 39 weeks a year from the 
start. 

“We figured that if we went off 
for a while, the people would look 
forward to our return as something 
special in the fall,” the versatile 
tv man said. 


® Mr. Sharpe, who already is in- 
volved in one way or another in 
nearly a dozen syndicated pack- 
ages, has been toying with the idea 
of setting up his own syndication 
company. But for the time being 
he is content to work the lucrative 
tv vein through Television Pro- 
grams of America, NBC Film di- 
vision, Official Films and ABC 
Film Syndication. 

Nobody can be sure where this 
dynamo, who used to be a radio 
writer at Young & Rubicam, will 
turn up next. He sold a couple 
of his shows, as well as a couple of 
other packages, to commercial tv 
in Britain. 

As this story went to press he 
was negotiating with the Chicago 
fire department for a new Four 
Star film series. 


Boucher Heads Committee 


Jackson Hoagland, senior v.p. of 
the Advertising Assn. of the West 
and chairman of Advertising Rec- 
ognition Week, has appointed Ken 
Boucher, Tide-Water Associated 
Oil Co., San Francisco, chairman 
of a committee to produce material 
for advertising media. Art Stacey, 
Walker Engraving Co., was named 
coordinator for the committee and 
Burt Oliver, Foote, Cone & Beld- 
ing, Los Angeles, was named to 
handle television and is the sole 
Southern California representative. 
Advertisements and copy will be 
prepared by the San Francisco of- 
fice of N. W. Ayer & Son, with 
Carl Zachrisson, v.p. of the agency, 
as account executive. 


Sudler Changes Name, Moves 

Sudler Co., Los Angeles agency, 
has changed its name to Sudler 
Advertising and simultaneously 
has moved to larger quarters at 
9538 Brighton Way, Beverly Hills. 


Qe ae ee 


the PRIZE PREMIUM 
of the Jet Age 


CLINTON 


Jet Age 
OUTBOARDS 


Here's a dramatically dif- 
ferent premium with uni- 
versal appeal. Powerful 
2% to 5% hp. performance 
models. The perfect low 
cost and unusual prize to 
build sales. Phone, wire 
or write today for com- 
plete information. 


CLINTON MACHINE COMPANY 
Dept. 89-F Outboard Division, Clinton, Michigan 
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: It’s Selective! h 
; t Ss Oe ective: The American was the first family have been conditioned to believe in The American Magazine. Be- 
W magazine to publish articles on regional food dishes. Result: cause they believe in The American, they respond to its advertising. 
ah 425,000 people wrote in asking for recipes from this one series. If you want a select, responsive family group of 10,000,000 readers 
| The American is produced to attract the many interests of a young, | —rather than a mere number of thumb-throughers—then the best 
tt successful group of family readers. Over the years, these readers _ place for your advertising is The American Magazine. 
The American Magazine... It moves goods because it moves people! 
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The NEWS of the ROCKIES 


Since 1936 our daily circulation has 
increased 320.1%, and every Sep- 
tember statement has increased over 


Rocky Mountain News 
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| Plumb Ads Hammer 
| Home Idea of Tool 


as Christmas Gift 


| PHILADELPHIA, Nov. 8—Fayette 
|R. Plumb Inc., completing its 99th 
year as the nation’s leading maker 
|of hand tools, has accelerated its 
‘national promotional efforts to 
/convince Americans that its F-55 
hammer with the non-breakable 
Fiberglas handle can make an 
ideal Christmas present. 

Using large space illustrating a 


Advertising Age, November 14, 1955 


,have been backed by intensive; 
promotion in consumer and trade | 
publications. 

This year, however, space has | 
been increased by more than 50% | 
and color is being used in all ad-| 
vertising. Previously, Plumb had/| 
used only b&w in consumer pub-| 
lications and two-color single pages 
in trade publications. 


day attire for a hand tool was 
originated by Plumb, the hammer 


| was virtually the only do-it-your-| 


_self tool that could be found on 
hardware store shelves to resemble 


full-size, natural color photo of the even faintly a holiday gift. 


F-55 hammer beautifully Christ- 
mas wrapped in cellophane, the 
|}company hes scheduled half-page 
bleed ads in The Saturday Eve- 
|ning Post (Nov. 26 issue) and 
| Better Homes & Gardens. This is 
|being supported by four-color 
| spreads in the trade papers. 


| 

® This Christmas schedule marks 
|the 10th consecutive year that 
Plumb gift-wrapped hand tools 


® Since then ‘Plumb has changed 
the color and the style of its 
Christmas wrapping each year, and 
the company has always held the 
top of tool sales because of the 
slant on masculine appeal. 

This year Plumb had an addi- 
tional problem; that of giving 
prominent display to the already 
intensely promoted red Fiberglas 
handle on the F-55. Solution was 


Just what the Devil 
DOES Dickie-Raymond Or 


first of all, we specialize in direct advertis- 
ing and sales promotion. We write sales letters and 
mail campaigns, using techniques and methods that 
bring greater assurance of results because they are 
based on 34 years in getting results on problems 
similar to your own. We plan, write, design and 
produce booklets, folders and sales material. Not 
as a creative printer would design them, for we 
have no presses to feed. Instead, we buy on the 
open market, designing material that is right for 
the sales job and priced to the budget. We handle 
no magawine, newspaper or radio advertising. We 
are concerned only with selective markets that can 
be reached direct. 


More important than ind 


ividual assign ments is 


In 1945, when the idea of holi-| 


| 


j 
| 


| 
| 


| to use two separate styles of pack- 
_ aging. 

Thus, the F-55 will be cello- 
phane-wrapped from head to butt 
'for the first time so that the en- 
tire tooi will be visible both on the 
/shelves and in the consumer ads. 


Accounts Now Served 
This is a partial list only. 
Names of other well-known companies, on request. 


AETNA LIFE INSURANCE COMPANY 

AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY 

AIR TRANSPORT ASSOCIATION OF AMERICA 

AMERICAN AIRLINES, INC. 
BROWN COMPANY 

DOW JONES & COMPANY, INC. —News Printer 

EASTMAN KODAK COMPANY — Industrial Division 
GENERAL ELECTRIC: COMPANY—Air Conditioning Division 
THE GRAY MANUFACTURING COMPANY — Audograph 

HEWITT-ROBINS, INC. 

IRON FIREMAN MANUFACTURING COMPANY 
MONROE CALCULATING MACHINE COMPANY 
MOODY'S INVESTORS SERVICE 
THE NATIONAL SHAWMUT BANK OF BOSTON 
NEW YORK STOCK EXCHANGE 
PAN AMERICAN WORLD AIRWAYS 
PEPPERELL MANUFACTURING COMPANY 
PITNEY-BOWES, INC. 

PLYMOUTH CORDAGE COMPANY 
RAILWAY EXPRESS AGENCY, INC. 
SHERATON CORPORATION OF AMERICA 
SYLVANIA ELECTRIC PRODUCTS INC. 
TUNG-SOL ELECTRIC INC. 

UNITED STATES ENVELOPE COMPANY 
THE WALL STREET JOURNAL 
ZURICH INSURANCE COMPANY 


our service to clients on the total sales problem. 
If the objective is sales leads, we know the 
approaches and strategies that will produce sales 
leads at low cost. We know, too, what the sales- 
man should have under his arm to help him in 
follow-through. Perhaps the problem is dealer- 
distributor support, the announcement or publiciz- 
ing of new products or services, the cementing of 
public or employee relations. These are all mat- 
ters in which experienced, specialized, outside 
counsel is of great value. 


Dickie- Raymond operates on a fee basis. Even 
under a continuing full-time arrangement, you can 
have the services of this organization for about 
what it would cost you to hire a junior executive. 
There is no long-term contract — only a gentle- 
man’s agreement. Other fee plans are offered for 
those whose problems are not of a continuing 


THERE’S 
ONLY ONE 


nature. 


There’s a start on the answer to your question. 
If you’d like to know more, write on your busi- 
ness letterhead for the booklet below that gives 
complete details. Or pick up the telephone. 


Facts for Thought: 


If you'd like the full story 
of Dick1te-RayMonp, 
send for this booklet. 
No obligation — but 
please make request 
on your company 
letterhead. 


Dickie-Raymond 


Sales Promotion Counsel - Direct Advertising 


NEW YORK 
225 Park Avenue 
MUrray Hill 4-3610 
BOSTON 
470 Atlantic Avenue 
HAncock 6-3360 
NEW HAVEN 
109 Church Street 
SPruce 7-6436 


The Plumb belt axe will be gift 
wrapped only half-way up the 
handle. 

| The second style is used to gift- 
| package the Plumb regular line of 
hickory handled tools. The accent 
in this package is on color. The 
tools are packaged in cardboard, 
punctuated by open stripes. Con- 
sequently, the red hickory handle 
showing through the stripes gives 
'the appearance of a candy cane. 
Full-color, full-page ads in trade 
publications are promoting this 
package independently of the F-55. 


} 


| 

® Copy in Plumb’s 1955 holiday 
advertising also shows a marked 
_ change from previous years, which 
/carried such headlines as “Most 
|Striking Gift for Him” and “The 
‘Gift That’s Sure to Make a Hit.” 

| This year the line has been re- 
duced to the utter simplicity of 
“Gift For Him,” allowing the illus- 
tration to do the selling job. 

Prior to Christmas, the F-55 
‘has been intensively promoted 
with full-color ads in Better 
|/Homes & Gardens, Life, Mechanix 
Illustrated, Popular Mechanics, 
Popular Science Monthly and The 
| Saturday Evening Post. 

J. Robert Mendte Inc. is the 
'Plumb agency. 


Schenley Sets Holiday Drives 
Schenley Distillers Co. has 
launched a pre-holiday drive for 
its I. W. Harper bonded bourbon 
and its straight bourbon, Ancient 
Age. Both will be featured for the 
‘holiday market in new decanters. 
For I. W. Harper the company is 
using 100 daily newspapers and 
full-color pages in 14 national 
|magazines. For Ancient Age it is 
using 203 dailies and Life and 
Sports Afield. Kleppner Co. is the 
agency for Harper, and Doyle Dane 


'Bernbach for Ancient Age. 
| 


‘Cue’ Increases Rates 


| Cue, New York, will raise its 
b&w page rate from $960 to $1,000 
with the issue of Feb. 18, 1956. 
| Rate increases, the magazine said, 
,are made necessary by “increased 
production expenses.” The maga- 
zine has 100,000 net paid circula- 
tion, 
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Feature Section 


dvertising 


Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 


‘THE NATIONAL NEWSPAPER OF MARKETING —_— 


Why Local Buys Make Sense 
Celebrities? Fine, Says C. M. 
Color Clearinghouse Needed: Weiss 


Woolf on Sales Leadership 


The Image and the Brand—a New 


Approach to Creative Operations 


A bold attack on the theory that every advertisment must stand on its own 
feet saleswise, and an admission that he has changed his mind completely on 
this subject, featured the address of David Ogilvy to the central regional con- 
ference of the American Assn. of Advertising Agencies last month. His talk 
is reported here in full text because it presents a thoughtful case for “image- 
building” advertising—advertising designed to create a favorable brand image 
over a long period of time, rather than to merely make an immediate sale. 


By David Ogilvy 
President, Ogilvy, Benson & Mather 

At Ogilvy, Benson & Mather we are 
coming to take an increasingly long view 
of advertising. With Burleigh Gardner 
and Sidney Levy, we now hold that every 
advertisement must be considered as a 
contribution to the complex symbol which 
is the brand image—as part of the long 
term investment in the reputation of the 
brand. 

I must confess that I have changed my 
mind on this subject. When I first ar- 
rived in the United States 18 years ago, I 
bought the wicked old Chicago philosophy 
as practiced by Claude Hopkins. 

I used to deride advertising men who 
talked about long term effect. I used to 
accuse them of hiding behind long term 
effect. I used to say that they used long 
term effect as an alibi—to conceal their 
inability to make any single advertise- 
ment profitable. 

In those days I believed that every ad- 
vertisement must stand on its own two 
feet and sell goods at a profit on the cost 
of the space. 


® This short-range philosophy was ped- 
dled by the old time agencies which had 
started out in mail order advertising. 
Those mail order agencies knew how to 
sell—once. That’s all they cared about. 
That was their job. 

But they made a profound mistake in 
applying the principles of one-time mail 
order advertising to the creation of cam- 
paigns which can be successful only if 
they sell not once, but time after time, 
year after year. 

After all, most mail order advertising 
is hit-and-run. In and out. Caveat emp- 
tor, and devil-take-the-hindmost. The less 
personality, the more coupons. The small- 
er the illustration, the more coupons. The 
fewer idiosyncracies in the presentation, 
the more coupons. The more buckeyed 
and boiler-plate, the more coupons. 

All very true, for one-time shots. But 
those old time mail order agencies per- 
suaded a lot of advertisers to use the same 
techniques for advertising grocery prod- 
ucts and cigarets, and whisky, and even 
automobiles. 


® With what result? Well, in some cases 
perhaps, a temporary increase in sales. 
But in almost all cases, this kind of sleazy 
advertising has given an incurable black 
eye to the brands which have used it over 
any period of time. 

The really evil aspect of that old rough- 
tough school was that it took such a very 


short view of advertising. 

Its practitioners were not building 
brands. They were not investing money 
in advertising. They were spending money. 
They were short-sighted men. 

Today, we have come to believe that 
every advertisement must be considered 
as a contribution to the complex symbol 
which is the brand image. And we find 
that if you take that approach, a great 
many of the day-to-day creative ques- 
tions answer themselves. 


® Now you many ask how we decide what 
kind of images to build. There is no short 
answer. Unfortunately research cannot 
help you too much here. Sure, research 
can tell you what the present image of 
any brand is in the consumer mind, at 
the conscious level and the unconscious 
level; and that is very useful. But re- 
search cannot tell you what kind of image 
you ought to create for a new brand. 

No, the fact is that in this all-important 
area of deciding what image to create for 
a brand, you have actually got to use 
judgment. (I notice increasing reluctance 
on the part of marketing executives to use 
their own judgment. There is a tendency 
to rely far too much on research, and to 
use it as a drunk man uses a lamppost— 
for support rather than illumination.) 

During the last six months we have 
seen a remarkable demonstration of 
image-building for a new brand. I refer to 
Marlboro cigarets. Leo Burnett and his 
associates must have used judgment to de- 
cide what kind of image to create for 
the Marlboro brand—what kind of per- 
sonality to give this product. 

I have no doubt that their judgment was 
illuminated by an intimate knowledge of 
consumer psychology with respect to cig- 
arets. But Burnett and the people at Philip 
Morris must have used judgment in writ- 
ing their specification for the Marlboro 
image—before they started to create the 
advertising. 

And, incidentally, they took some risks 
which few advertisers would take. Most 
notably, they seem to have decided that 
Marlboro should have an exclusively male 
personality. What a brave decision. 


8 I find that most manufacturers are re- 
luctant to accept any such limitation on 
the image and personality of their brands. 
They want to be all things to all people. 

They want their brand to be a male 
brand and a female brand. An upper- 
crust brand and a plebeian brand. And in 
their greed they almost always end up 
with a brand which has no personality of 


David Ogilvy 


any kind—a wishy-washy neuter brand. 
No capon ever rules the roost—and neuter 
brands get no place in today’s market. 

It is my guess that 95% of all the cam- 
paigns now in circulation are being cre- 
ated without any real reference to such 
long term considerations. 

They are being considered ad hoc. 
Hence the oscillation. Hence the tacking. 
Hence the lack of any coherent personal- 
ity from one season to another. 

What would you think of a politician 
who changed his public personality every 
year? Have you noticed, for example, that 
Winston Churchill has been careful to 
wear the same ties and the same hats for 
50 years—so as not to confuse us? 


= What a miracle it is when a manufac- 
turer manages to sustain a coherent brand 
image in his advertising over a period of 
years. In the past it has happened only 
when one strong man, either at the client 
end or at the agency end, has dominated 
all the advertising output. 

(I have in mind Gordon Seagrove’s 
marathon creative achievement for Lis- 
terine. Imagine one man creating all the 
Listerine advertising for more than 30 
years! What a boon for the Lambert stock- 
holders that has been.) 

Think of all the forces that work to 
change the personality and image of the 
brand from season to season. The adver- 
tising managers come and go. The copy- 
writers, the art directors, and the account 
executives come and go. 

What guts it takes, what obstinate de- 
termination, to stick to one coherent 
creative policy year after year in the 
face of all the pressures to “come up with 
something new” every six months. 


= But what golden rewards await the ad- 
vertiser who has the brains to create a 
favorable brand image—and the stability 
to stick with it over a long period. 

Look at Campbell’s soup! 

Look at Jell-O! 

Look at Betty Crocker! 

Look at Esso! 

Look at Ivory soap! 

The men who have been responsible for 
the advertising of these immortal brands 
have understood that every advertise- 
ment, every radio program, every tv com- 
mercial is not a one-time shot, but a long- 
term investment in the personality of their 
brands. 

It helps to keep the brand image on the 


rails if the manufacturer and his advertis- 
ing agency will take the precaution of en- 
graving on a stone tablet a simple defini- 
tion of the image and personality which 
they wish their brand to acquire over the 
years. 

Once you have a definition of this kind, 
it will be less easy for changing ad man- 
agers and changing agencies to muddy the 
image. 

So, I say, write down your definition of 
your brand image. Restate it at frequent 
intervals. Reaffirm it. See that everybody 
who works anywhere near your advertis- 
ing understands it. And sticks to it. 

(The copy platform derives from the 
brand image, and it can change. But the 
image itself should hold firm.) 


® It has only been during the last few 
years that the researchers have been able 
to tell us what kind of image our brands 
have acquired in the public mind. Some 
manufacturers have been sobered by these 
reports. They find that their brand image 
has serious flaws, which have been hurt- 
ing their sales. And then, if they are 
courageous, they ask their advertising 
agencies to set about changing the image 
of their brand. 

This is probably the most difficult task 
advertising can be called upon to do, be- 
cause the present image of any brand has 
been created over a long period of years. 
It is the result of many different factors 
—advertising and pricing, the name itself, 
and the packaging, the kind of tv shows 
the brand has sponsored, and the length 
of time it has been on the market, and so 
on. 

Most of the manufacturers who now 
find it necessary to change the image of 
their brand want it changed upwards. 

Maybe the brand has acquired a bar- 
gain-basement personality—a useful asset 
in times of economic scarcity, but a great 
embarrassment in these boom days, when 
the majority of consumers are on their 
way up the social ladder. 


® It isn’t easy to perform a face-lifting 
operation on an old bargain-basement 
brand. We have spent only $300,000 on 
creating a brand image for Hathaway in 
the last four years. I don’t think the same 
money would have done the job for an 
established brand with 30 years of ordi- 
nary advertising behind it.( And let me add 
that the creation of Hathaway’s brand 
image has coincided with 300% increase 
in sales.) 

Right now, we are engaged in trying 
to modify the image of an entire country 
—Puerto Rico. I wonder if you have seen 
any of the advertisements? 

They are being created in the light of 
a clearly defined target. We know exactly 
what kind of new image we are trying 
to substitute for the present image of 
Puerto Rico. 

We want people to think of Puerto Rico 
as a country in renaissance, a country of 
beautiful mountains and romantic beaches, 
inhabited by a brave and friendly people 
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who are equally proud of their Spanish 
traditions and their American citizenship. 

I believe that we are also on the way to 
success in building a well-defined image 
for the Schweppes brand. Here again, it 
would have taken far more money and 
far more time to do the job for an old 
brand. But with Schweppes we were for- 
tunate enough to get the baby at birth. 


® One of the most courageous, and ap- 
parently one of the most successful jobs 
of face-lifting is now going on in the cola 
field. About three years ago Al Steele and 
John Toigo came to the conclusion that 
Pepsi-Cola’s previous advertising had cre- 
ated the wrong personality for the brand. 
So they set to work to change the image of 
Pepsi-Cola. And they seem to be succeed- 
ing—much faster than many of us had 
believed possible. 

I am astonished to find how many ad- 
vertising men, even among the new gener- 
ation, believe that women can be per- 
suaded by logic and argument to buy one 
brand in preference to another, even when 
the two brands concerned are technically 
identical. 

The greater the similarity between 
products, the less part reason really plays 
in brand selection. There really isn’t any 


On the Merchandising Front... 


significant difference between the vari- 
ous brands of whisky, or the various cig- 
arets, or the various brands of beer. They 
are all about the same. And so are the 
cake mixes and the detergents and the 
automobiles. 


® The manufacturers who dedicate their 
advertising to building the most favorable 
image, the most sharply defined person- 
ality for their brands are the ones who 
will get the largest share of the market at 
the highest profit. 

By the same token, the manufacturers 
who will find themselves up the creek 
without a paddle are the ones who use too 
much of their advertising funds for wheel- 
ing and dealing. 

Surely the time has come for more of 
us to sound the alarm—to warn our clients 
what is going to happen to their brands 
if they spend so much on factory packs 
and coupon redemptions—so much that 
there is no money left for advertising to 
build a personality for their brand. 

Sure, deals will get you display space 
in the stores, and features. But they can 
cost too much. And they don’t build the 
kind of indestructible image which is the 
only thing that can make your brand part 
of the fabric of American life. 


Color Clearinghouse Is Needed 


By E. B. Weiss 
Merchandising Consultant 


Color in appliances and housewares is 
both a boon and a headache. The head- 
ache comes from the inventory problem: 
the more colors, the larger the inventory. 
The larger the inventory, the slower the 
turnover. And _ with 
new models as well as 
new colors constantly 
coming down the pike 
(right now turquoise 
seems to be giving the 
highly-popular pink 
leadership competi- 
tion), the distributing 
trades have cause for 
concern over the larger 
inventories. Moreover, 
usually where the color 
hazard is involved, the 
trade takes a markup large enough to 
cover all contingencies, but the discount 
house has made this traditional bit of 
protection entirely unrealistic. 

Now, however, the trade complains— 
and with complete justification—that all 
of these facets of the color problem are 
being still further complicated, unneces- 
arily, by the total lack of color stand- 
ardization. Take turquoise, the currently 
popular color. One manufacturer’s concept 
of turquoise can be, and frequently is, 
several shades different from another 
producer’s; the former may even tend 
toward the green while the latter tends 
toward the blue. 

And women, who are acutely color 
conscious, cannot be persuaded that tur- 
quoise is turquoise is turquoise. The con- 
sequence is that dealers are reporting 
uplifted noses among shoppers who want 
turquoise, all right (using this color as 
an example), but who don’t like the 
turquoise that Manufacturer A or B has 
put out. 


E. B. Weiss 


® This problem of color standardization 
will become increasingly annoying in a 
growing variety of merchandise categories 
as color, itself, becomes increasingly im- 
portant in new merchandise classifica- 
tions. Furniture, for example, is now 


tending toward rainbow colors, and here, 
too, color standardization will ultimately 
become a problem. 

In the textile field, color standardiza- 
tion was recognized as a fundamental 
phase of color development years ago. As 
a consequence, the industry organized the 
Textile Color Card Assn. Among its other 
functions is the rationalization of color 
in apparel and in some home furnishings. 
It would be helpful to any industry cur- 
rently developing color as a stimulant to 
study deeply the organization, functions 
and history of the Textile Color Card 
Assn. Such a study would save huge 
sums, would avoid many costly mistakes, 
would bring a degree of order out of what 
otherwise could quite quickly degenerate 
into a rather chaotic situation. 


® The National Federation of Housewares 
Clubs has named a committee to investi- 
gate color standardization as applied to 
colored housewares. This is undoubtedly 
the first of several moves that will shortly 
be made by the housewares industries to 
rationalize its color situation. What is 
required is a color clearinghouse—as 
well as an organization equipped to guide 
color development and to _ coordinate 
colors. The less an industry knows about 
color and, obviously, such industries as 
housewares have had little color exper- 
ience, the more it requires a central color- 
control organization. 

In connection with the multitude of 
problems raised by the introduction of 
color into new merchandise categories, 
the manufacturers and the distributing 
trades may find it advisable—through 
advertising, public relations, etc.—to per- 
suade housewives to accept the mix- 
match color concept. Where women get 
the notion that the kitchen, for example, 
must be done completely in just one shade 
of just one color—right down to the 
smallest saucepan—the entire trade is in 
trouble. On the other hand, when women 
come to understand that colors can be 
mixed here, exactly as they themselves 
do in their own attire, the color problems 
of the trade become considerably simpli- 
fied. 
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think so. But it isn’t. So we don’t. 


Celebrities Are Fine 
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If we had nothing better to do on the Twentieth Century, we’d certainly not 
call Paris—especially if we came from Milwaukee, like the Incomparable 


This particular ad of the New York Central looks like an attempt to top | 
American Airlines, with its celebrity series of well-known stage, movie and 
tv personalities who fly the Mercury to and from the Coast. 

Undoubtedly it gets attention—most ads featuring celebrities do. But then | 
what? The American Airlines ads simply say that people like George Gobel, 
for instance, fly the Mercury. And that you can believe. 

But when celebrities are made, in an ad, to gush about the thing they are 
shown in connection with, the advertising man rather than the celebrity comes 
through. The one exception to this rule is probably the Thom McAn ads— 
which, incidentally, we find extremely readable. They run to such a pattern 
that we, for one, are convinced they are all written at the agency that prepares 
them—but, then, we are rather close to the ad business and perhaps read ads 
a little more critically than most people. 

Anyway, we are of the opinion that celebrities are fine to use for attention 
value but not particularly for anything else. (Again, we feel the Thom McAn 
ads are an exception in this respect—but an exception, perhaps, that proves 
the rule.) No doubt Hildegarde has taken the Century, but we doubt she calls 
Paris or finds the food superb. Maybe if the ad were better handled we might 
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Looking at Radio and Television... 


Why Local Buys Make Sense 


By The Eye and Ear Man 

The third television station in every 
market is taking on new significance. 
Smart station owners, managers, and pro- 
gram directors now have their choice of 
a substantial group of syndicated films 
which, when laid end to end, make a 
formidable competitive bloc to buck even 
the best network offerings. 

Smart advertisers are now studying the 
non-network opportunities for the follow- 
ing reasons: 

1. Third and fourth independent sta- 
tions are getting an increasing share of 
audience. 

2. Local buys can be made on local 
clock time. 

3. Future franchises may be necessary 
against a day when every market will 
have a third outlet. 


® The handicap of going into a station oth- 
er than a CBS or NBC affiliate at night is 
the lack of equal opportunity in every 
major market. There are still markets like 
Boston where the two stations are strong- 
ly occupied with pure network program- 
ming and no third station is on the im- 
mediate horizon. The same situation, as 


far as v.h.f. stations are concerned, exists 
all through New England, thanks to the 
singular slowness of the FCC in resolving 
the monopoly dilemma. 

A further handicap is the poor contigu- 
ous programming in many markets. There 
is still too much wasting of valuable time 
when a program director puts on poor 
local talent in prime evening time instead 
of good feature films or syndicated films 
back to back. 

Despite these limitations, it is now pos- 
sible to buy time and make deals on local 
stations that puts the cost on a par with 
networks—and if it is possible to buy 
enough time, or buy time on a local basis, 
the cost can sometimes be negotiated at 
levels below network prices. 

It is further possible to get a franchise, 
day or night, on terms approaching ad in- 
finitum—a feature no network can or will 
offer, with most advertisers experiencing 
a feeling of insecurity for periods over 13 
weeks. These future franchises with the 
security of local station backing become 
increasingly attractive as pressures from 
the networks mount on even the biggest 
advertisers. 

Clock time is valuable especially to 
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than any other newspaper 


Your advertising goes home, stays home, 
is read at home in the pages of the favorite 
newspaper in Greater Philadelphia’s multi- 
billion-dollar market—The Evening* and 
Sunday Bulletin. 


There’s unusual interest in the sparkling 
new appearance of The Sunday Bulletin. 
With 10 separate sections and R.O.P. edi- 
torial and advertising color, The Sunday 


*Largest evening newspaper in America 


Bulletin is published on new presses, in 
new type, in the most modern newspaper 
plant in the world. 


The Bulletin packs selling power through- 
out a market noted for its buying power. 
Philadelphians like The Bulletin; they buy 
it, read it, trust it and respond to the adver- 
tising 1n It. 


The Bulletin is Philadelphia. 


In Philadelphia nearly everybody 
reads The Bulletin 


Advertising Offices: Philadelphia, 30th and Market Streets 
New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta * Los Angeles * San Francisco 
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products requiring an all-family audience 
with hours available before the children 
have gone to bed or by the time men have 
come back home from work and the wom- 
en have finished with the dinnertime 
chores. Clock time guaranteeing 100% 
prime evening hours is like gold and the 
networks cannot offer this advantage un- 
til magnetic tape is perfected. 

Especially important to advertisers with 
strong sales to women is the opportunity 
to franchise themselves in the daytime, 
which has been puzzling to new advertis- 
ers attempting to buck the strong CBS es- 
tablished lineup. A close examination of 
local ratings finds some afternoon movies 
and film attractions or strong local per- 
sonalities winning out over both networks. 
Here, it is possible to select prime mar- 
kets, special shows, and do a better job 
than you can with many available net- 
work offerings. 


tigeye 


It is a question of time until the.FCC 
has revamped its plans and licensed 
enough stations to insure multi-station 
competition in every market. When this 
happens—within a few years, in all prob- 
ability—a much more healthy state of 
competition will exist on the local as well 
as the national level. The networks will 
then bow to the inflexible law of supply 
and demand. The competition for au- 
dience dominance will be keen and the 
opportunities to do a good selling job 
against a mass audience will be equal on 
the local as well as the network level. 

Now is the time for advertisers with 
a long-term stake in television to begin 
supporting any form of competition to 
the two major networks, whether it is 
on a local or partial network basis. Even 
now the rewards will be adequate. In 
the foreseeable future the rewards may be 
magnificent. 
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Advertising Age, November 14, 1955 


More guys and gals want Royal Portables 
than the next 3 makes combined“ 


Get yours in gray, cheremed. grocn, yeilow, blue oc pak ~ 


Spell better, hams om aenion «ork, get better grnde 
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Salesense in Advertising ... 


Loss of Sales Leadership Is Often 


COLOR’S THE THEME—Nowadays color is the craze in almost every category of merchan- 

dise; typewriters, automobiles, fountain pens and pencils, footwear, kitchen utensils 

are only a few of the things that lend a brilliant rainbow hue to the American scene. 

Asks the Royal copy: “If you are a little frivolous, try pink. How about yellow for 

the intellectual? Or pale green for the fastidious and artistic?” Royal Portable sales 

would suffer if the machines were available only in old-fashioned black. The Presto 
page portrays irons in five “exciting new pastel colors.” 


Not Fault of Advertising 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


According to Nielsen, 30 of the leading 
food brands lost their leadership position 
to competing brands between 1942 and 
1948. Of the 30 new leaders only 12 held 
the first-place post in 1953. 

Inasmuch as I do 
not know the identity 
of the victims, I am 
only speculating when 
I suggest that loss of 
leadership in most in- 
stances was not due 
primarily to bad ad- 
vertising. 

Advertising is too 
often unjustly blamed 
for the declining pop- 
ularity of a product and, by the same 
token, good agencies are too often fired for 
failures due to mistakes of commission 
and omission by clients’ management. 


James D. Woolf 


® I shan’t attempt to go into all of the 
reasons for the decline and fall of once- 
popular products: there are too many of 


champions say: There never ois anything bike it before /* 
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them. I shall confine myself in this piece 
to only one of them; namely, some prod- 
ucts permit themselves to fall behind the 
times. 

Lever’s Robert F. Elder says this in 
“Advertising Handbook”: “Evolution is 
an inherent part of the modern commer- 
cial structure . . . sometimes the evolution 
of demand brings sudden and abrupt 
changes in the scope of market oppor- 
tunities, so that a product or service dwin- 
dles to relative insignificance in a com- 
paratively few years.” 

In Time, issue of Oct. 24, I noted with 
interest the reported reasons for the prob- 
lems of Westinghouse. “In a year when 
most big corporations were reporting 
record incomes,” says Time, “Westing- 
house sales were down 7% in the first six 
months and profits down a big 35%.” 

The major reasons, if I read the Time 
piece aright, seem to have very little to 
do with advertising. It appears, among 
other things, that Westinghouse per- 
mitted its products to fall behind the 
times; dealers complain that Westinghouse 
sets are selling poorly because their styl- 
ing is “a little backward, sort of corny.” 
They also complain that when Westing- 
house finally got around to meeting com- 
petition with a $199 refrigerator, it was 


Lank what s happened te the ment 


popular shoe ever made... Nuturalizer's 


new amazip 


Now s wenderial coflar 


that stretches te sake a tt 


beatiful fit 


NEW AND BETTER—The American people are obsessed with the notion that if it’s new 

it’s better. It seems likely that the appeal of newness often creates emotional needs. 

Because “Fluffo is really a new kind of piecrust”—it is “better looking, better tast- 

ing, better in texture ... better in every way.” The Naturalizer shoe is an “amazing 

pump” because it offers something new—“a wonderful collar that stretches to make 
it fit like a sweater.” 


too late; the field was flooded. 

Whether or not the underlying rea- 
sons for the Westinghouse decline are 
precisely those reported by Time, I do not 
know; but I do.feel sure that advertising 
alone, no matter how brilliant it may be, 
is not likely to make everything hunky- 
dory in the Westinghouse picture. 


® Over the years, either as a participant 
or an observer, I have witnessed many 
products drop down in the contest for 
consumer favor because they allowed 
themselves to fall behind the times. The 
makers of these products refused to rec- 
ognize even sharp and dramatic changes 
in consumer trends. Comments Mr. Elder 
further: “One of the commonest sources 
of trouble is the producer’s or distributor’s 
feeling that he, and not the customer, 
knows best what the product put on sale 
should be. Sometimes this is sheer stuffi- 
ness, sometimes it is the pride of the 
craftsman, sometimes the honest con- 
viction that the public must be educated 
up to the manufacturer’s own standard 
of intrinsic quality.” Sometimes also, I 
believe, it is the manufacturer’s unwill- 
ingness to gamble with a heavy financial 
investment in new tools, dies, molds, etc., 
and in costly market tests. 

It is my notion that the public cannot 
be educated up to products that are not 
in tune with current trends, a fact well 
understood by the makers, for example, 
of fountain pens, sewing machines, kitch- 
en appliances, refrigerators, and men’s 
neckwear. Many years ago, according to 
Mr. Elder, the remark was attributed to 
the late Henry Ford that “the customer 


Employe Communications... 


ere mom ery sna aa! . 
) *Cascade is recommended by 
a benenar Qeccrac 
oO FS gow salem he tee heme! 


Mirode Cascade pets glasses, fie, P 
- derwasher detergent rey 


FUSTEST AND MOSTEST—Makers of soap and 
detergents, says Robert F. Elder, know 
how important it is to be there “fustest 
with the mostest.” This page for Cascade, 
Procter & Gamble’s miracle detergent, is 
typical of modern advertising in the 
washing and cleaning field. 


can have his Ford painted any color he 
wants, as long as it is black.” It turned 
out, as we all know, that Mr. Ford 
couldn’t have been more mistaken. 

Advertising can’t do much for products 
that are falling behind the times; switch- 
ing from one agency to another is usually 
not the answer. 


Do the Wives Read Employe Publications? 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

Virtually every employe attitude sur- 
vey being conducted these days makes a 
special point of trying to determine the 
viewpoint of the housewife. In studies of 
employe publications, companies want to 
know whether these management jour- 
nals reach beyond the wage-earner into 
the home. 

The publishers of “Crane World” not 


long ago came obliquely upon an answer, 
without conducting a survey to determine 
it. The concern—Crane Co., Chicago man- 
ufacturer of valves, fittings and plumb- 
ing and heating equipment—launched a 
contest in its employe journal to learn 
how well employes know their company. 
The “Know Your Company” contest was 
open to Crane employes, retirees, em- 
ployes on military leave, and members of 
their immediate families. 

What probably surprised the publish- 
ers a bit (and startled others in commu- 
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Selling the “Board of Directors” means 
Big Business on Midwest farms 
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MEALTIME IS MEETING TIME 


for every Farm “Board” in the Midwest 


DECISIONS that determine 
who will get the business from 
the Midwest farm “board of 
directors” are made at meal- 
time meetings. 


Midwest farming is a busi- 
ness where home and office are 
one. Every member of the fam- 
ily holds a seat on the “board” 
and shares in the responsibil- 
ity for plans and purchases. 


It’s big business because you 
can multiply the products and 
services sold to this “board” 
by 1,293,633 farm family sub- 
scribers of Midwest Unit Farm 
Papers. Their income and in- 


vestments in land, buildings 
and equipment are twice the 
U.S. average. 


It’s important for you to be 
represented at these meetings 
through Midwest Unit Farm 
Papers, read by the entire 
family, preferred better than 
3 to 1 over any other publica- 
tion and delivered to 9 out of 
10 homes in the richest farm 
market in the world. 


So to realize your full sales 
potential in the Midwest, ad- 
vertise in the Unit—one order, 
one plate at a substantial 
savings in rates. 
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110 Sutter St., Sc 


HERE’S PROOF: 
It pays to be 


SELECTIVE 


in Midwest Farm 
Market advertising! 


MIOWEST FARM PAPERS 
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ADVERTISE IN 


MIDWEST #@°/“ UNIT 


SALES OFFICES AT: 250!) Avenue, New York 17, N.Y... .59 E. Madison St., Chicago 3... 
Francisco 5 . . . 672 S. Lafayette Park Place, Los Angeles 57. 


ADVERTISERS’ First Choice 


64.7% 


MIDWEST FARM PAPER UNIT 


Farm Magazine “A” 7.9% 


arm Magazine “B" 5.2% 
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arm Magazine "C” 6.2% 
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arm Magazine “D" 1.5% 


DEALERS’ First Choice 


Hardware wholesalers asked 
4,186 dealers: “In what farm 
publication do you prefer to see 
advertising for merchandise you 
sell?’ Their preferences, based 
on 1,216 replies, are shown here. 
Other dealer preference surveys 
available on request. 


43% 


MIDWEST FARM PAPER UNIT 


e "A" 14% 


arm Magazine “B” 11%, 


, 
READERS’ First Choice 
A survey of 6,049 Midwest 
farms, supervised by Batten, 
Barton, Durstine & Osborn, 


Inc., shows 38% more prefer- 
ence for Midwest Unit Farm 
Papers than for all 4 national 
farm magazines combined. 
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nications) was the fact that eight of the 
13 prize winners were women, and that 
three women were named top winners in 
the contest. None of the three winners is 
a Crane employe, although all are re- 
lated to Crane employes. 


® The contest itself was no simple chal- 
lenge. Contestants were required to an- 
swer 30 questions on the history of Crane 
Co. (the manufacturer is celebrating its 
100th anniversary this year), and to pre- 
pare a short essay telling in what ways 
the company can best serve the public in 
the next 100 years. 

What the contest seemed to demon- 
strate, in addition to the obvious fact that 
women seem to be quite good at con- 
tests, is that an employe publication has 
more of a home acceptance than most 
communicators realize. Researchers in the 
field acknowledge that a women’s page or 
section helps to invite the woman reader 
deeper into the publication, but they 
often find that employe publications have 
a consistent and attentive audience 


among workers’ wives anyway. The rea- 
son for it is simple enough: Wives of 
factory employes have a natural curiosity 
about and interest in the breadwinner’s 
job. Its stability has a bearing upon their 
own security, and on the security of the 
home and the family. The fatigued work- 
er, anxious only to get his shoes off on 
his return home after the shift is over, 
often gets a newsy earful about the com- 
pany direct from the little woman. The 
employe paper came that morning, and 
she has looked through it. 


ws The obviously broad home acceptance 
of “Crane World” resulted from a view- 
point expressed by the man who origi- 
nated it several years ago—Russell G. 
Creviston, Crane’s public relations direc- 
tor. He looked upon the new magazine as 
more than a medium of management ex- 
pression; more than a communications de- 
vice aimed only at the man at a machine. 
“Let’s make it a family paper,” he said, 
and that was its basic formula. The pub- 
lication appears to be on target. 


Just Looking... 


Until lately, most of the idiocy in 
advertising seems to have been un- 
conscious, or at least the fruit of a 
natural talent. But now we appear to 
be in for an era of planned lunacy. 

Especially in the liquor copy depart- 
ment. 

A cloud no bigger than an eyepatch 
has brought on a deluge of shaggy 
dogs, six-armed vodka drinkers, gen- 
tlemen perched on white horses, and 
celebrities hoisting martinis under big 
umbrellas. 


ws In agencies all over the country 
grim copywriters are sweating out 
whimsies. Tight-lipped art directors 
are giving like crazy. Everybody’s 


By Walter O’Meara 


making like Smirnoff—or anyhow 
trying to. 

Depressing, isn’t it? 

Well, not really. It’s all good for a 
lot of laughs around the agencies. And 
what’s the use of working if you can’t 
get some fun out of your job? 

The only question is, why has the 
honest and generally sober imbiber of 
a few snifters become the special tar- 
get of all this delightful drollery? And 
does he really get it? 

Perhaps it doesn’t matter. Perhaps, 
as a cynical acquaintance of mine has 
suggested, anything is better than those 
excruciatingly elegant and well-bred 
and distinguished ads at the other end 
of the whisky copy spectrum. 


G.D, Crain Jr. Says... 


Retail Rates Will Have to Go Up 


Cranston Williams, general manager of 
the American Newspaper Publishers 
Assn., said recently that if the newsprint 
price increases announced by several 
mills are put into effect generally, news- 
paper publishers will find this item of 
their operating expenses increased by 
$32,000,000 a year. 

Newspaper publishers, especially in 
competitive markets, have been finding 
the going rough because of constantly in- 
creased costs of labor and materials, and 
this last added burden will be difficult for 
most publishers to absorb. Hence it is cer- 
tainly in the cards to expect fairly general 
increases in advertising rates. 


® The area in which a rate increase would 
be most logical and most justified is retail. 
Department stores and other large retail 
advertisers have enjoyed extremely low 
rates for many years, with volume dis- 
counts reducing prices to a point which, 
for many papers, may have been below 


cost. 
In fact, Editor & Publisher emphasized 


this aspect of the rate situation in an edi- 
torial Oct. 8, in which it warned publish- 
ers not to price their product so high as 
to interfere with the service of newspapers 
as truly mass media. 

“Cost studies have indicated,” it said, 
“that some newspapers are selling their 
retail advertising at less than the cost of 
production...That is an uneconomical 
practice in any industry, but some pub- 
lishers are afraid to disturb their relation- 
ship with high-volume local advertisers.” 

Some newspapers are very much aware 
of the lopsided rate picture as it relates 
to retail advertising. Two leading publish- 
ers have told me that they have recently 
advanced their retail rates without dis- 
turbing their national rate cards. 

Big retail advertisers, like other buyers, 
complain consistently about the high cost 
of advertising, and point to narrow retail 
profit margins as evidence of their inabil- 
ity to pay more. But if Clyde Bedell and 
other retail advertising authorities are to 
be believed, the greatest problem is to im- 
prove the copy and sales value of newspa- 
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per advertising, which in their opinion 
does not contribute adequately to retail 
volume. 

If newspaper space were used to better 
advantage, it is entirely possible that a 
greater return could be obtained from the 
use of a smaller amount of space at a high- 
er rate, with results to both advertisers 
and publishers improved accordingly. 
Linage-conscious publishers would hardly 
applaud a reduction in the volume of 
space used, but studies by the Institute of 
Newspaper Operations, the great new re- 
search organization which seems destined 
to give newspaper management a much 
clearer picture of its problems and their 
solutions, may show that retail advertising 
at present rates is unprofitable. If so, a 
vigorous move toward adequate space 
charges may be expected to develop. 

National advertisers and their agencies 
are aware of the retail-national rate dif- 
ferential, and accept it as justified, both 
because of the agency commission and the 
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broader markets in which national adver- 
tisers are interested. But both advertisers 
and agencies object to differentials which 
are greatly out of line, considered from 
these viewpoints, and believe that in some 
cases the national advertiser is asked to 
pay more than his fair share of the cost of 
producing newspaper space and circula- 
tion. 

In competitive newspaper situations, 
large retailers usually profit by obtaining 
the lowest net rates, with maximum dis- 
counts for volume. Retail is by far the 
largest classification of newspaper adver- 
tising, and represents the bulk of their 
revenue. But if it is unprofitable, as cost 
studies seem to indicate it has been in 
many cases, the only reasonable answer to 
higher costs imposed by increases in the 
price of newsprint and other necessary 
elements in newspaper production is suf- 
ficiently high retail rates to assure a rea- 
sonable profit from this major classifica- 
tion of advertising. 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


“Mister Dooley, I’d be plaised if ye’d 
tell me what ‘precushion cawntrol’ is 
I’m readin’ about here in the paper.” 

“ ‘*Precushion cawntrol’ now, is it? 
Is it a fancy name fer a new way of 
shootin’ billiards or kelly, maybe?” 

“No—no—not fer the life o’ me, Dool- 
ey. It’s about an organ. An organ.” 

“Umm-m-mm. No nade fer ye to be 
gittin’ vulgar, Murphy. If it’s an organ, 
name it—come out with it. I’m twinty- 
one and thin some. And married to 
boot.” 

“Yer still missin’ it a mile. This is an 
organ ye sit in frunt av, with yer feet 
on it and yer hands on it to make sweet 
sounds—like a piano that’s played with 
wind, Dooley.” 

“Oh, a pipe organ! An’ why didn’t ye 
say so in th’ first place?” 

“It ain’t a pipe organ or I would have 
said so. This is an organ with precushion 
cawntrol, I’m tellin ye. But I don’t know 
what precushion cawntrol is— and seein’ 
as how ye’ve read many a book I thot 
out of the deep wisdom av ye, ye could 
come up with an answer.” 

“What do you want to know for. Mur- 
phy? Ye ain’t in the market for an 
organ—with or without pipes.” 

“I want to know because me nevew 
has a girl whose old man is promisin’ 
her an organ av this kind or another, 
fer her gradiation—and since I'll be 
there with me nevew—I thot I might be 
able to impress...” 

“Now I’ve me glasses on—let me see 
the paper. Murphy, and I’ll throw a 
little light into yer empty head... U’mm, 
it’s plain as can be...the precushion 
cawntrol, only it’s percussion cawntroi, 
provides ‘Beautiful chime-like voices, 
such as bells, chimes, marimba, and 
harp’—besides which, ‘Thrilling shad- 
ows of expression never possible before 
on an organ.’ ” 

“Ye don’t say.” 

“No, I don’t say. It says it here in the 
paper.” 

“How does it do it, Dooley?” 

“Well, it’s like this. ‘Percussion’ is 
an educated way of saying smack or 
punch. If I pop you in the nose with 
me fist, percussion takes place. Now this 
organ outfit controls the smack or punch 
of something on something which makes 
chime-like voices—and it’s as clear as 
that.” 

“It could be clearer, Dooley.” 


Hammond Organs 
offer “PERCUSSION CONTROL” 


on all models 


1. Beautiful chime-like 
voices, such as, bells, 
chimes, marimba and 
harp. 

2. Thrilling shad- 
ings of expression 
never possible be- 
fore on any organ. 


3. Exciting varia- 
tions from left f 
hand “melody lead.” 


4. Entertaining 


+ By $1350” 


start at 


Your Personal Invitation 


Vo see ond hear the most revelutionery 
development im organ mune in recent yeers 


HAMMOND'S’ wen \ “Vite 


u” 


PERCUSSION CONTROL 


STONER PIANO CO. 


H. C, OLSON, President 
Home of Steinway and Chickering Pianos 
“Over Hall a Century of Dependability” 
Every Transaction Guaranteed 

Phone 4-6238 


10th & Walnut Des Moines 


“Not to you, Murphy. I can give ye a 
good explanation but I can’t give ye the 
understandin’ ay it.” 

“Dooley, does it occur to ye I have 
read the ad mesilf? And I still think the 
precushion cawntrol has nothin’ to do 
at all with the birdlike voices or the ma- 
rimbas or shadows ye mentioned. Does 
it occur to ye, Dooley, that it’s confi- 
dential, this cawntrol? Something not to 
be let out before the common people at 
all—” 

“Maybe ye’ve a p’int, Murphy. I’ve 
been readin’ the rist av the ad. And at 
the bottom it lets out a hint by talking 
about “Touch-Response Percussion Con- 
ee” ™ 

“I’m beginnin’ to see the light, Dool- 
ey. Ye touch the organ which responds 
with its smack controlled. But I don’t 
know what’s the use avy it. An’ I think 
as this ain’t impressed me, I’ll try some 
ither way of impressin’ me nevew’s girl.” 

* & * 

It’s a wise advertiser who writes clear 
headlines, and then—wasting no time— 
immediately enlarges upon the idea with 
which the headline gained attention. 
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Famous Crafts and Craftsmen 


ostah 


edgwood 


master potter... proved the value 


j of fine craftsmanship in business. 


For years he designed and made good substantial pottery to the 


Queen's taste, and thus became potter to Queen Charlotte. This was 


the best *’ public relations’’ in his time, and he built a substantial 


business. Then, not satisfied with profits only, he began to make 


the most artistic pottery in the world, which still honors his name. 


Our history at C M & H follows the same principle of progress. 
For years we made good photoengravings to the satisfaction 


of advertisers, agencies, publishers and printers. But all the time 


we were interested in raising the level of American graphic arts and 


looked forward to the day when we would make our share of the 


finest photoengravings in America. 


We developed the finest photoengraving plant and built a team 
of fine photoengraving craftsmen. When American art directors, 
designers and artists, and production men gave us more difficult 
problems of reproduction we were ready for them. When letterpress 
printing was improved by new papers, inks, faster presses, 

we were able to match our photoengraving craftsmanship to 

their technical advances. With the increased use of gravure as 

a medium for national advertising, we installed a 

Gravure Division equipped to match the reproductive quality of 
our letterpress engraving. Like Wedgwood, we have proved 


that fine craftsmanship is fine business. 
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AMERICA’S FINEST PHOTOENGRAVING PLANT FOR LETTERPRESS AND GRAVURE AT 333 WEST LAKE STREET AT WACKER DRIVE, CHICAGO 6, ILLINOIS 
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Ziv TV Appoints Three 


|vision Enterprises, to its national 


Ziv Television Programs, New | Sales staff. William Golding, for-| 


York, has appointed James T.| merly with the Crosley division of 
Shaw, formerly with Henri, Hurst| Avco Mfg. Corp., has joined the 
& McDonald, and Andrew P. Jae- | sales staff of Ziv’s international di- 
ger, previously with Procter Tele-| vision. 


TELEVISION 


Lae WOH Ops Vedicubos 3 lectrioos 
CATALOG FILE 


is your means of really selling the 
rich Latin radio-TV-appliance-electronics market 


. . . because it is the only effective, low cost means of placing 
your promotional material, catalog sheets, your substantiated 
sales story in Spanish on the desks of the 11,750 key buyers in 
this $900 million market! A hardback book used all year. Free 
expert translation service. Issued in January, closes December 1. 
Act now! snes 
Write today for complete facts and market data! - “i 
THE CANTERBURY PRESS 2001 Calumet, Chicago 16, ut. & 


a a maher Down Beat—Country ond Western Jomboree—Record Whirl—Up 
bli A Beat— Music—Beveroges—Rodio y Articulos Electricos—Bebidos— 

pu 1CatION = Lo Formocia Moderno—ta Tiendo—Eloboraciones y Envases— 
publishing since 1934 Radio y Articvlos Electricos Catalog File—Bebidas Annvol Directory 
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Advertising Age, November 14, 1955 


Newspaper Advertising Linage 
| September, 1955 
Media Records Report for 52 Cities 


Per Cent 
Change 


Januvary-September 
1955 1954 


September September Per Cent 
1955 1954 Change 
Classification 


Retail (total) ...... 133,529,665 126,444,187 + 5.6 1,089,738,088 1,020,644,788 + 6.8 


Dept. Stores ...... 50,135,064 48,026,001 + 4.4 405,421,862 382,336,482 + 6.0 
General .............. 30,849,425 28,981,411 + 6.4 270,780,664 259,930,267 + 4.2 
| Automotive desecsigas 16,053,721 9,760,172 +64.5 138,623,780 106,751,836 +29.9 
Financial _............ 3,007,493 2,672,648 +12.5 30,054,977 26,695,497 +12.6 


Total display ...... 183,440,304 167,858,418 + 9.3 1,529,197,509 1,414,022,388 
Classified ............ 62,713,871 51,050,476 +22.8 530,066,272 
re eee 246,154,175 218,908,894 


+ 8.1 
454,317,465 +16.7 
+12.4 2,059,263,781 1,868,339,853 + 10.2 


ABP Starts Directory Group 
Associated Business Publications 
is organizing a special group to 
study production, sales and cost 
problems of business directories 
published by ABP members. Ralph 
Friedman, advertising manager, 
Chain Store Age, was elected 
chairman of the group at an organ- | 
ization meeting held Nov. 1. Two | staff of Transportation Displays, 
sub-committees will be appointed;|have joined the national sales 
one will propose a program on | staff of National Transitads Inc., 
production problems, and the other New York. 


for a 
study of sales and distribution 
problems. 


| will recommend a program 


Two Join National Transitads 
John F. Sloan, formerly national 
account executive with Ziv Tele- 
vision Programs, and Marvin 
Schwartz, formerly on the sales 
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Gibraltar’s ‘“Jack-in-the-Box”’ shipping 
carton 1s new...bright with color... sells 
the product even en route. Printed by 
Varnicolor Process with rubber plates 
in high gloss red, blue and. yellow 
on snowy-white corrugated. 


“Jack-in-the-Box”’ ships as shown, filled 
with merchandise. But that’s only the 
half of it... 


awristore 
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Break the seal, pull up—and it’s a floor- 
stand! Saves dealer-time, dealer-trouble. 
From supermarket to “mom-and-pop”’ 
store, it makes sure the product is not 
only in stock but on sale. 


Want to talk about “Jack-in-the-Box”’ 


and your product? Just call The Man 
From Gibraltar . . . 


NEW YORK: LACKAWANNA 4-9684 
NEW JERSEY: GREGORY 1-1450 


‘Eat More Wheat,’ 
Wheat Group’s Ads 
Urge Oregonians 


PENDLETON, ORE., Nov. 8—The 
Oregon Wheat Commission, re- 
search and promotion agency for 
the state’s No. 1 crop, wheat, has 
undertaken a statewide advertising 
campaign to tell the story of 
Oregon wheat and what Oregon 
growers are doing to help solve 
their big problem of surplus. 

The campaign opened with 700- 
line ads that are to run in the Port- 
land dailies alternately with sin- 
gle-column editorial-type ads, 12” 
deep, in all weekly and daily 
Oregon newspapers. 


= “Eat more wheat foods. It’s 
right, it’s good!” is the headline in 
the opening ad of the series. It tells 
consumers that “food made from 
Oregon wheat is one of your best 
buys,” and urges: “Get a bonus in 
nutrition for healthy tissues and 
steady drive.” 

The single-column ads _ are 
headed “Ideas for meal planners” 
and contain tips on nutrition, plus 
recipes. 

The Oregon Wheat Commission 
is a state organization set up in 
1947 and financed by a tax on 
growers of one-half cent a bushel. 
In common with Washington and 
Idaho, Oregon wheat men have a 
particularly difficult problem in 
surplus because only about 25% 
of the wheat they raise is con- 
sumed in their area, and big pre- 
war markets overseas and as feed 
for northwestern livestock have 
been hit hard by a number of fac- 
tors, including the artificially high 
price at which government sup- 
ports hold wheat. 


® In undertaking the promotion, 
the Wheat Commission indicated 
a double purpose: 

First, as a matter of public rela- 
tions, to let the public know what 
the wheat grower is trying to do to 
help himself. On this score Marion 
Weatherford, commission chair- 
man, told a Portland business au- 
dience recently: 

“Some folks seem certain that 
wheat farmers have been eating at 
the public trough for many years, 
trading in their Cadillacs when the 
ashtrays get full and generally 
riding pretty high. But a little in- 
vestigation will show a_ hard- 
working, sincere and intelligent 
group of common, ordinary Amer- 
ican farmer-business men working 
hard to find a solution to their 
problem.” 

Second, to increase consumption 
of wheat foods. Ads on this angle 
will feature the commission’s home 
economist, Frances Field. 

Dawson & Turner, 
handles the account. 


Portland, 


Guest Pac Corp. Starts 


New Sampling Operation 

Guest Pac Corp., New York, is 
conducting three contests among 
Pac users, inviting them to tell in 
25 words why they enjoy one or 
two of the dozen drug, toiletry and 
cosmetic samples in the Pacs. 

The company is distributing 
500,000 booklets, each bearing two 
contest blanks, in Guest Pacs. The 
booklet has 21 pages devoted to 
copy on the products. Returns so 
far indicate the contest technique 
encourages wider and more fre- 
quent use of Pac samples, as well 
as closer attention to the products 
themselves, according to the com- 


pany. 
Dearle Opens Art Studio 


Morris Dearle, a free lance ad- 
vertising artist in the Pacific 
Northwest for 22 years, has opened 
offices at 48 Second St., San Fran- 
cisco. Mr. Dearle operated his own 
art agencies in Seattle and Port- 
land, where he specialized in lay- 


out, design and finished art. 
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Here’s Why Advertisers Place More Linage In SEVENTEEN Than In Any Other Women’s Monthly Magazine... 


41.8% of ALL teen-age girls* have actually 

purchased merchandise ‘they s saw advertised in SEVENTEEN! 
Not yet set in their ways, THESE YOUNG WOMEN 

ARE ON THE THRESHOLD OF “BRAND PREFERENCE”... 
FORMING LIFETIME BUYING HABITS...LOOKING 
TOWARD MARRIAGE! SEVENTEEN is the ONE 


magazine that completely dominates this market! 


The Under-20 Young Women who buy 
SEVENTEEN have almost $4 billion 


*8,000,000 in U. S. today 


a year to spend on themselves...their families 

spend billions more for them. And in the next 10 years this 
impressionable, big-spending Under-20 Market will increase 
by more than 50%, while the 25-40 age group will 
decrease 8%. IN THREE ISSUES OF SEVENTEEN 

MAGAZINE YOU REACH THREE-QUARTERS OF ALL 

THE YOUNG WOMEN UNDER-20 IN AMERICA! 

Your advertising sells in SEVENTEEN because it’s easier 

to STAR « habit than to STOP one! 


seventeen 


80% NEWSSTANC >ALES 


SEVENTEEN MAGAZINE, 488 Madison Avenue, N. Y. 22 * Plaza 9-8100 
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Four Advertisers Buy \the Frigidaire account. 
Daytime ABC Radio Frigidaire also signed to air 
Carter Products and Frigidaire | three five-minute segments week- 
division of General Motors Corp. | ly of the “Breakfast Club” starting 
have signed to sponsor portions of|in late November. This morning 
“When a Girl Marries” over ABC | show also has added two other 
Radio. Time for Arrid was bought |new sponsors—Milner Products Co. 
through Sullivan, Stauffer, Colwell! (Gordon Best Co.) and Sandura 


& Bayles. Kudner Agency handles ‘Co. (Hicks & Greist). 


COPPER 


$230,000,000 Annually 
42% of the United States copper 
is produced from the mines in 
the Fabulous Southwest. 


She £1 Paso Times 


AM NDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald-Post 
A SCRIPPS-HOWARD NEWSPAPER 


EVENING 
NATION'S LARGEST TRADE TERRITORY 


TWO Separate Newspapers ¢ 30° Line BUYS BOTH! |§ 


Advertising Age, November 14, 1955 


Consumer Is on Short End of Today's 


Prosperity, Reuther Tells Adcrafters 


(Continued from Page 2) the basic ideas and the ideals 
inate larger sections of the world’s | around which we have built this 
land areas. great and wonderful country of 

“This is a struggle essentially for | ours to the people of the world as 
men’s minds, their hearts and their effectively as we have sold our 
loyalties. You can’t win that strug-|cars and our Coca-Cola and our 


gle with guns. You can win that 
struggle with ideas, but not with 
guns.” 

Mr. Reuther said when abroad 
he becomes convinced that Amer- 
ica is the last best hope of free men 
everywhere. 

He told of being in Tunisia re- 
cently and finding a Coca-Cola 
vending machine “just like in De- 
troit or Kokomo.” 

“All over the world I saw the 


cosmetics, we would be forging a 
weapon against which the Com- 


/munists could not stand. 


“IT would like to enlist the adver- 
tising profession in applying the 


lessons that you’ve learned through 


years of experience in _ selling 
things and apply that to the sale 
and the promotion of ideas. Be- 
cause, fundamentally, we are going 
to win only as we are able to pene- 
trate the dark corners of the 


great power and the ability and | world and get people to thinking 


the technique of America to sell | in terms of the ideas, the ideals 


its cars, its Cokes and its cosmet- and the values that democracy 


ics,” said Mr. Reuther. 


® “I thought if we could sell all 


stands for and upon which we have 
built this great country of ours.” 
Mr. Reuther told his audience 


Grocery store survey reveals that... 


Oo 50% to 100% 
DISTRIBUTION 
i i 20% to 49% 
0 DISTRIBUTION 


eres 


1O% 10% to 19% 


or less 
distribution 


In fact, only 72 out of 2,671 brands in 76 classifications 
of grocery store merchandise have 80% to 100% distribution. 
That is less than 3 out of every 100 brands. 


The brands with 70%, 60% and 50% distribution are 
likewise few in number. What an opportunity that presents 
to astute merchandisers who will study the survey 
findings and concentrate their sales and promotional 
efforts where the best potentials exist. 


DATA AVAILABLE FOR I6 SCRIPPS-HOWARD MARKETS 


The above data are from the Cleveland segment of 
the 9th Annual Scripps-Howard Grocery Product 
Distribution Survey which this year was conducted in 
16 Scripps-Howard markets. 


The combined 16-city report will be available in 
December. It will show distribution, brand by brand, 
for all 76 classifications of merchandise and for each 
of the 16 cities. 


For your copy, contact any Scripps-Howard newspaper or General Advertising Office. 


SCRIPPS-HOW 


NEW YORK. World-Telegrom & The Sun 


CLEVELAND. ......-. Press CINCINNAT! ... «e+ se © Post 
PITTSBURGH. .. 2. «us Press KENTUCKY... sc ceces Post 
SAN FRANCISCO. ..... News Covington edition, Cincinnati Post 
INDIANAPOLUS. ...... Times KNOXVILLE. .... News-Sentinel 
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EWSPAPERS 


+ «+ Rocky Mountain News EVANSVILLE 


— 9 @ 8 8 8 6° @ 


rihow Post-Herald WOUSTON ....... « Press 
ie 6 6 « Press-Scimitor PORTWORTH ..... . « Press 
+ » Commercial Appeal ALBUQUERQUE ..... Tribune 

oe ad ie News ELPASO .... . . Herald-Post 


that another commodity it must 
sell is that one’s own freedom can’t 
be kept unless one is willing to de- 
fend the other person’s freedom. 


® “We can’t put our private free- 
dom in a deep freeze and preserve 
it—we’ve got to preserve it in the 
world where freedom is being 
challenged,” he argued. 

Mr. Reuther continued: 

“At the bargaining table, many 
times we’ve said to industry repre- 
sentatives, ‘Let’s not get into an 
endless rat race in which we fight 
ideological windmills. Don’t reject 
a new idea just because you're 
afraid of it. 

“Don’t find some convenient 
smear word to attach to it—to try 
to discredit it on ideological 
grounds. Why don’t we examine it 
and figure out whether it’s good or 
bad, not because of its source or its 
origin, but on the basis of its im- 
pact on the practical problems that 
free men and women must find 
solution to.’ 

“Go down through the history of 
collective bargaining. This is the 
area in which many of the sharpest 
conflicts between ideas, competing 
ideas, have taker: place. 

“Take the 8-hour day. Nobody 
argues against the 8-hour day to. 
day. There was a time, however, 
when that new idea was resisted 
with all the power that some peo- 
ple had on the economic and po- 
litical front. 

“Social security was socialism. 
You watch the next campaign. 
Why, the most rock-ribbed blue- 
ribbon Republican will be for more 
social security. And the most dyed- 
in-the-wool Dixiecrat will be for 
more social security—although just 
yesterday it was socialism. 


= “This is the trouble. People are 
more afraid of new ideas, and the 
sales resistance is greater than to 
new products. 

“Take pensions. It was a strange 
thing—pensions were all right for 
the pecple who didn’t need them, 
but they were bad for the people 
who did. Well, we’ve made some 
progress on that. 

“They are all right now, but 
they were wrong five years ago. 

“In the last collective bargaining 
effort—and these are hopeful signs 
—full page ads were published 
bragging about the pension ben- 
efits, saying, ‘Here is a living, 
tangible demonstration of the so- 
cial responsibility of American 
management. Look what we are 
doing for old people when they are 
too old to work and too young to 
die.’ We said, ‘Hurray, they are 
getting religion, that’s good.’ You 


fellows did all right, but not good 


enough. 


“Because then we came up with 
a new idea—the guaranteed annual 
wage. We said, ‘The guaranteed 
annual wage is not only a matter 
of economic justice to a worker, 
it is a matter of an economic ne- 
cessity.’. How can we harness the 
great power of our new tools that 
science gives us and maintain full 
employment and full production 
unless we begin to develop a mar- 
ket that can be sustained to absorb 
the products of our expanding dy- 
namic economy. We said the guar- 
anteed annual wage is good for a 
wage earner and his family, but 
there was great resistance—it was 
a new idea. It was said that it 
threatened the very foundation of 
our society. 


= “You give us ten years—maybe 
it will take a little longer this time 
—and I predict today that ten 
years from now you will be pre- 
paring copy for full page ads hail- 
ing the guaranteed annual wage as 
the American way of life—and we 
will be talking about something 
else. 

“If I believed that labor could 
solve its problems in a vacuum, I 
would be laboring inside of that 
vacuum. But I know it can’t be 
done. I know that the only solution 
to the problems of labor is finding 
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a way to work with men and wom-|relationship between wages and | saying this means higher prices, 


en of good will in all walks of | 
society in finding the answers to 
the problems of the whole of our 
America and in turn, the whole 
world. We are on the threshold of 
a revolutionary development in our 
technology. 

“That is not just a problem that 
labor is going to face, or industry. 
It is your problem, too. Because 
the more productive our tools, the 
greater our volume of production, 
the greater the need for a market 
to absorb that greater volume of 
production. This 1s a challenge to 
your specialized field. 

“Our great challenge is: Are we 
good enough as free men to find a 
way within the framework of our 
free economy and our free society 
to harness this great power to cre- 
ate more and more economic 
wealth; to find a way to reflect 
that in higher living standards, in 
human progress and human better- 
ment, and do it without sacrificing 
our basic freedoms—political and 
spiritual. 


= “The Russians say to people 
who are hungry—‘Come along with 
us and we will somehow take the 
wrinkles out of your empty belly,’ 
but the price is to put their souls 
in chains. 

“We have to prove that you can 
have bread and freedom, but we 
have to do more than just offer 
slogans about the virtues of demo- 
cracy. We have to give it tangible 
substance. 

“IT would like to think that we 
are standing literally on _ the 
threshold of the greatest opportun- 
ity that free men have ever had, 
because the same science and the 
same technology that has given us 
the H-bomb, the weapons for total 
destruction, also provide us with 
the fantastic tools with which we 
can create undreamed of economic 
abundance. 

“The more productive our econ- 
omy is, the more we need to think 
in terms of maintaining it at con- 
tinuous high levels of operation; 
the more we need to give attention 
to maintaining this dynamic, ex- 
panding balance between greater 


productive power, greater purchas- 
ing power, still greater productive 
power, still greater purchasing | 
power—always achieving a balance 
on higher and higher economic 
plateaus. 

“If we fail, as we failed in 1929, 
we will not be crashing a Model 
T on a country dirt road, we will 


be crashing a high octane jet pro- 
duction machine on an express 
highway, and the wreckage will | 
be more catastrophic in its impli-| 
cations, economic, social and hu- 
man. 


® “This requires a lot of work. 
There are no magic formulas, no 
gimmicks. It takes hard practical 
realism in the economic and social 
fields. It takes practical, tangible | 
cooperation on the part of labor 
and management, and agriculture 
and government, your profession | 


and all other groups. | 


“There are the investors—no one | 
challenges their right to a fair re- | 
turn on their investments. No one 
challenges their right to reward for 
the risk they take in their invest- 
ments. They are entitled to their 
just share as a part of the effort to 
balance the economic equation. 

“There are the managers. No 
one has ever complained that they 
get paid a lot, and frankly, there 
are people in this city doing very 
well without a union on the man- 
agement side. They are entitled to 
their reward. 


s “Labor is entitled to its reward, 
and the consumer is entitled to 
participate in terms of his’ real 
equity in the greater efficiency of 
advancing technology. 

“That brings me to the point 
which I think concerns every 
American and should concern your 
industry in particular. What is the 


prices and profits that is essential 


to insure a continued growth and 
expansion in the economy and at 
the same time insure that that ex- 
pansion will find markets for the 
greater volume of economic goods 
made possible by the expansion of 
the tools of production? 


® “I am very worried that we are 
moving into dangerous economic 
ground in America. The wage 
earners have gotten a wage in- 
crease recently. They have not re- 
alized their full equity in the fruits 
of advancing technology and in- 
dustrial efficiency, but they made 
progress in the right direction. 

“Industry has made progress. 

“But I am fearful that the con- 
sumer is on the short end of this 
deal. 

“He is the forgotten man, and 
it is his particular part of the eco- 
nomic equation that is getting out 
of balance with the total economic 
equation. And what happened this 
time, when the first wage increases 


because obviously somebody has 
got to pay for the wage increases. 

“TI like the editorial the Free 
Press printed the other day, Mr. 
Hills [Lee Hills, exec. editor of 
the Detroit Free Press, was on the 
speakers’ platform]. 1 want to en- 
courage you to do it more often. On 
October 23, the Free Press had 
this editorial, ‘Nothing But Sheer 
Greed Behind Newsprint Gouge.’ 
I subscribe to that. I suggest that 
this is a good starting point and 
that you begin to write about the 
same kind of price increase and 
gouging in other basic industries. 
In case you don’t know where 
some of them are, | will enlighten 
you right now. 


® “The steel industry historically 
has never given a wage increase 
without at least doubling the size 
of that wage increase in price in- 
creases. This year, they gave the 
workers 15¢ an hour. Not the next 
day, not the next hour, but the 
very next minute they increased 


were announced? Headlines again, | steel $7.50 a ton. The wage increase 


“Then we get home to the auto- 
motive industry. We got 21¢ an 
hour economic package. 

“That is a sizable economic 
package, but in terms of the eco- 
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AND SLIDES 

@ Compact, Folds 
Flat to Wallet Size. 


cost oomy : aay Rares for ADV. & SALES PROM. p 
“They blame labor for the price 

increase, but the profits of the steel STEREO KIT : 

industry are just as high as the —.~< | 

profits of the newsprint industry. x 1 


@ Your Sales Message 
Imprinted to Order. 
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nomic position of our industry, in 
terms of improved technology and 
(Continued on Page 126) 


CHEESE -»» aged with a 


precious ingredient . . . TIME 


© 5 Natural Cheeses 

@ Wrapped in Gold foil in a black box 
® $5.95 postpaid anywhere in U.S. 

® Special Quantity Prices 


little CHEESE MASTER 


of WAPAKONETA, OHIO 


How Do You 
Find Your 


Best Customers? 


As any teepee-to-teepee salesman worth his salt 
once knew, the way to find his best customers in 


certain Indian markets was to look for the tallest 


totem poles. They usually signalled the most 
influential chiefs (with the most wampum). 


It’s not so easy to sort out the best customers for 


quality products in our more complex economy. 


Today advertisers are finding that The National 


Geographic assembles more than 2,000,000 families 
into a special buying-minded tribe. ‘Their economic 


totem pole is easy to read when you know the 
signs: Education — uniformly high (about half 
attended college) ; Income — 25% above 
national level (with every fourth family in the 


$10,000-and-up bracket) ; Earning ability — 2 out of 


3 are executives, managers, professional people; 


Property —81% own their homes, 93% have cars 


(and every third family has two or more), plus 
an impressive list of other possessions. 


In fact, National Geographic readers prove 
themselves very acquisitive people. ‘| his is no 
drum-beating, for the successes of many, many 
advertisers are yours to examine. There is 
room for you in this happy 

hunting ground of live 

prospects. Ask us how to get 


there fastest. 


THE NATIONAL 
GEOGRAPHIC 
MAGAZINE 


Washington 6, D.C. 


.. reaching over 2,000,000 homes 
where buying is a habit! 
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‘Textile Reporter’ Moves advertising office in Greenville for 

Textile Reporter, weekly trade|more than 30 years, and has moved 
publication, has transferred its ex-| into larger quarters in the South 
ecutive and main editorial office| Carolina National Bank Bldg. The 
from Boston to Greenville, S. C. company will continue its own 
The publication has maintained an | printing facilities in Boston. 
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Well known... 
Really appreciated... 


| a Toe 
HENNESSY 
THE WORLD'S PREFERRED 


COGNAC BRANDY 


84 PROOF ¢ Schieffelin & Co., New York 


‘Friendly Dealer’ 


Isn't Always So 
Friendly: Van Riper 
PHILADELPHIA, Nov. 9—The 


“friendly neighborhood dealer” 
isn’t always so friendly, Robert A. 
Van Riper, of N. W. Ayer & Son’s 
p.r. department, told members of 
the Sales Managers Assn. of Phila- 
delphia. 

The smiling, helpful dealer plays 
his role handsomely in company 
advertising and promotion, but he 
is not often seen in real life. Very 
often, the company itself is also 
guilty of neglecting the basic prin- 
ciples of good consumer relations, 
Mr. Van Riper said. 


® “Americans will not stand for 
aloofness or arrogance on the part 
of the businesses that serve them. 
They insist on being treated in 
such a way that their freedom of 
choice, self-respect and dignity 
are recognized. When a number of 
good products in the same category 


Advertising Age, November 14, 1955 


are offered at competitive prices, | 
the public will choose the one 
whose makers and sellers do the 
best job of preserving and even 
bolstering the individual dignity | 
of the buyer,” he said. 

Certain practices in having good | 
consumer relations should be fol-| 
lowed, regardless of the size of| 
the company, the nature of its 
business or its marketing pattern, | 
he asserted. Personnel should be} 
trained to be friendly on the phone. 
There should be a 48-hour rule on 
answering letters. Complaints 
should be handled courteously and 
promptly. 


= “Credit and collection methods | 
should give the impression that | 
you believe people are good risks | 
unless proved otherwise,” he said. | 

Mr. Van Riper also pointed out 
that the company should make 
sure that dealers are equipped 
properly for service or installa- 
tion, if the product so requires. 
More thought should also be given 
to the design of packages, so that 
they can be opened easily. 


a a 


EYE CATCHER—This counter display 
for photoflash batteries is being 
made available by General Dry 


Batteries, Cleveland. The ruler 
held by the model indicates meas- 
urements (not hers). 
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According to Sales Management... here is the 
PERCENTAGE OF INCREASE, 


FORT WORTH HOUSTON 


Population 178% 163% 
— 221% 207% 
Retail Sales 275% 261% 


PROOF POSITIVE! ... that FORT WORTH 
is one of America’s leading markets covered by 


THE FORT WORTH STAR-TELEGRAM 


250,090 


Daily 
Circulation 
Morning and Evening 


TEXAS’ BUSIEST SALESMAN! 


As filed with the Audit Bureau of Circulation, subject 
to audit, for 6 months average ending March 31, 


FORT 


CARTER, JR., 


1945-1955 
DALLAS 
159% 


205% 
260% 


1955. 


WORTH STAR-TELEGRAM 


LARGEST CIRCULATION IN TEXAS 


. .. without the use of schemes, premiums or contests—“Just a Good Newspaper” 
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‘Vision’ Publishes 


Mexican Supplement 


New York, Nov. 8—Vision, the 
Spanish-language news magazine 
for Latin America, is marking its 
fifth anniversary by publishing a 
supplementary edition for Mexico. 


Making its newsstand debut 
Nov. 11, the supplement includes 
eight to 16 pages of news and 
advertising and will be inserted 
in each issue of the regular edi- 
tion distributed in Mexico. 


ws One big talking point of the 
supplement is its short closing 
date for advertising. Closing date 
is 30 days prior to the date of 
issue, facilitating special adver- 
tising tied in with Mexico’s many 
holidays and traditions. Rates are 
based on $385 for a b&w page, 
$465 for two colors. 

A special editorial staff has been 
set up in Mexico City, with cor- 
respondents located in 15 major 
cities. 

Paid circulation is now over 
38,000, prior to the Mexican edition. 


NBBB Elects Agry 


Warren C. Agry, v.p. and assist- 
ant to the publisher of American 
Home, has been elected to fill the 
unexpired term of the late Charles 
H. Watts as chairman of the board 
of National Better Business Bu- 
reau. Mr. Agry, who also has had 
ad posts with Peoples Home Jour- 
nal, Cosmopolitan and Good 
Housekeeping, joined American 
Home as advertising director in 
1944 and was elected to his present 
position in 1952. William G. Wer- 
ner, director of public and legal 
services for Procter & Gamble, has 
been elected Ist v.p. of NBBB to 
succeed Mr. Agry. 


‘Washington Post’ Names Daly 

James J. Daly has been ap- 
pointed classified advertising man- 
ager of the Washington Post & 
Times Herald. Mr. Daly, formerly 
classified advertising manager of 
the New York World-Telegram & 
Sun, succeeds John Grant, who has 
resigned. 


In CANADA 
31% of the sales made 
in retail stores are 
made to Families reading 
THE STAR WEEKLY 
ask for information 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Smith, Kline Plans 
Closed-Circuit TV 
‘Medical Journal’ 


PHILADELPHIA, Nov. 8—Smith, 
Kline & French Laboratories, phar- 
maceutical maker, which pio- 
neered in medical television, is 
planning a series of nationwide, 
closed-circuit television programs 
n cooperation with the American 
Medical Assn., bearing its trade- 
mark title “Videclinic.” 

The first program will be tele- 
cast Nov. 30. O. J. May, exec. v.p. 
at Smith, Kline, termed the new 
series, “Television’s medical jour- 
nal, even to the point of including 
an editor and perhaps an editorial 
board in its organizational setup.” 


® The first program will originate 
from the Boston mid-year meeting 


of the AMA. Normally attended by | 


about 2,500 physicians, the meet- 
ing thus will be seen by an es- 
timated 25,000 doctors at 35 view- 
ing locations across the nation. 

Mr. May said that reasons for 
the extension of Smith, Kline’s 
television activities were (1) the 
enthusiastic response of the medi- 
cal profession to the first two 
“Videclinics” presented by the 
company and the AMA last spring; 
(2) the importance of speeding 
the flow of new medical informa- 
tion from the relatively remote 
area of the specialist to the much 
wider sphere of the neighborhood 
doctor, and (3) the growing re- 
cognition of the value of television 
as an educational medium. 


a Smith, Kline & French, in 
cooperation with the AMA, had 
previously sponsored two “Vide- 
clinics” on Feb. 9 and May 9 of 
this year. During the February 
program, President Eisenhower 
appeared in a live pickup from 
the White House to address phy- 
sicians assembled in 33 cities 
across the nation. Dr. Paul Dudley 
White, Boston heart specialist and 
currently the President’s personal 
physician, also participated in this 
telecast. 

The company first entered the 
field of medical television in June, 
1949, when it introduced color tv 
in medicine by initiating a series 
of closed-circuit color tv programs 
in various medical conventions 
around the country. In 1952, 
Smith, Kline pioneered in network 
medical television with its well- 
known “March of Medicine” doc- 
umentary series. 

Doremus-Eshleman Co., Phila- 
delphia, is the Smith, Kline & 
French agency. 


Colin to ‘Retailing Daily’ 


Eugene B. Colin has joined the 
Chicago advertising sales staff of 
Retailing Daily, a Fairchild pub- 
lication. Mr. Colin, who will cov- 
er part of Chicago, Missouri, Kan- 


sas and Iowa, formerly was with | 


Foote, Cone & Belding, Weiss & 
Geller, Schwimmer & Scott and 
W. B. Doner Co. 


Perretts Moves Office 

The Perretts, public relations 
company, has moved its offices to 
9956 Santa Monica Blvd., Beverly 


Hills, Cal. 
| VIRGINIA 
" An Industrial Center. A ae. Vv Key 
City Reached 


THE LYNCHBURG NEWS ‘k ADVANCE 
1. Effective buying income 
$73,873,000. 
Quality of market index 110. 
ry City zone population 53,880. 
4. Lynchburg cannot be sold from 


the outside. 
ADVERTISE IN LYNCHBURG 


GET OUR MARKET FOLDER 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in oll principal advertising centers 


| 


| 


Advertising Age, November 14, 1955 


Retailer confidence in 
the sales power of The 


Washington Post and Times Herald 
produced a 


IN RETAIL 


while both other Washington 
papers lost linage 


GAIN and LOSS 
September, 1955 
Compared with 

September, 1954 
MEDIA RECORDS 


51,761 


lines loss 


The September figures show a stepped up pace in the trend toward 
The Washington Post and Times Herald as the newspaper that 
produces the best possible results at the lowest possible cost. It 
reaches 56% more families than any other Washington Daily and 
has the lowest cost per 1,000 circulation. 


General advertisers have long recognized the overwhelming 
sales advantage of the plus circulation of The Washington Post 
and Times Herald. During the first nine months of 1955 General 
(national) advertisers placed 4,091,317 lines of advertising in 
The Washington Post and Times Herald — 85,01! more lines 
than in both the other Washington papers combined! 


Let us give you all the facts on Washington media coverage 
and costs. ° 


The Washington Pos! and 


WASHINGTON’S FAVORITE HOME NE 5PAPER 
410,000 Sunday circulation - 380,000 daily cir ‘ion 
Represented by: Sawyer, Ferguson, Walker Company—The Hal \ Com- 
pany, Miami Beach—Puck, The Comic Weekly—Joshua Powers Co., don 
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NORTH CAROLINA 


New Bern is the buying center of 
Craven County’s— 


$61,792,000 

effective buying income. 
The Sun-Journal, New Bern’s only 
newspaper will cooperate in build- 
ing sales for you. 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


Consumer Gets Short 
End of Prosperity, 
Reuther Tells Admen 


(Continued from Page 123) 
increased efficiency and automa- 
tion, we knew the industry could 
pay that wage increase and absorb 
it without a penny increase in 
prices. 

“So we sat back and waited for 
the new models, and what hap- 
pens? Prices in the auto industry 
go up. Are they justified any more 
in price gouging than the news- 
print industry? 
| “This is not a matter of, ‘Is the 


WY 


pa UDP FOR RELIABLE REPRESENTATION 0.04 mit 
oF IN THE SURGING SOUTHEAST ~~ Fy 


Small Homes Guide 
Retains The Dawson Company 


Publishers’ Advertising Representatives 


905 Chamber of Commerce Bidg., Miami 32, Florida 


ox being gored?’ It is a matter of, 
‘Whose ox is being gored?’ Mr. 
Breech made a speech the other 
day in which he said that the nine 
months profit for the Ford Motor 
Co. in 1955, if projected for the 
year, will perhaps equal the com- 
bined profits of the Ford Motor 
Co. for the last 21 years. 

“Does anyone believe that that 
kind of an industry can morally 
and socially and economically jus- 
tify a price increase? 

“We think not. 

“And then you turn to General 
Motors. Now to understand Gen- 
eral Motors’ profits you have to 
take a course in higher mathemat- 
ics. 

“Their profits (and you always 
figure the relationship of wages 
and prices and profits before tax- 
es—not after taxes) for the year 
—projecting the nine-month figure 
into an annual figure—would be 
$2,635,000,000 for one year—or 
79% return on their investment. 

“T’ll get it down to simple lan- 
guage. 

“For every hour in those nine 


a 


months they made 300 thousand 
dollars profit per hour. 

“They made 7 million, 200 thou- 
sand dollars profit per day. 

“They made 220 million dollars 
profit per month—every one of the 
nine months. 

“For every hour every dollar 
they paid in wages to every GM 
worker, they made $1.22 profit. 


= “I say to Mr. Ford, and I say to 
Mr. Curtice—and I say it in all 
sincerity because the freedom that 
we are trying to defend is a mu- 
tual thing—that they ought to be 
willing to demonstrate a measure 
of industrial statesmanship that 
would begin to lead America, not 
down the road to higher prices, 
feeding the forces of inflation, but 
down the road to lower prices, 
greater volume, a bigger market, 
more prosperity, more of the good 
things of life for people in every 
section of our society. 

“Leadership must come from 
people who are in a position to 
lead. 

“GM and Ford, like no compa- 


> 
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Did you smear it on the cat? 


If that’s how you tested your Advertising Council campaigns, she licked the 
right ideas. Just look below at the job done by four of the many hundreds of 
campaigns ‘you’ve created since 1942. And by you, we mean all the agency 
account men, writers, artists, and media people who have given the 


Advertising Council their time, talent, and space for free. But the job’s not finished, 
so don’t give away your cat. You’ll need her to test ideas for new Advertising Council 


campaigns to help solve some of America’s most pressing problems. 


Helped drop death rate Created Smokey, the 


for all accidents to 


Y it 
aaa 
ed 


Helped raise the number of local citi- 
Fire Preventin’ Bear, who zens’ committees working for Better 


lowest figure on record. helped reduce forest fires. Schools from 17 to 9000 in 4 years. 
The Advertising Council, Inc., 25 West 45th Street, New York 36, N. Y. 


Recruited 350,000 volun- 


teer skywatchers for the 
Ground Observer Corps. 


AMERICAS — 


THE BIG POUR—This glittering elec- 
tric sign, designed for Falstaff 
Brewing Corp. by General Outdoor 
Advertising Co., uses 5,000 light 
bulbs and a quarter mile of neon 
tubing to give New Orleans citizens 
the impression the beer is pouring 
into the glass. 


nies in the world, are in that posi- 
tion, and I hope that they will 
answer the call to industrial states- 
manship, because this could start 
a basic trend and would demon- 
strate a sense of responsibility 
that would be a great tonic to 
America.” 


Electronics Industry 
Will Double in Five 
Years: GE’s Cordiner 


Syracuse, N.Y., Nov. 8—Mem- 
bers of General Electric Co.’s 
board of directors, touring com- 
pany installations, listened to a 
prediction that the electronics in- 
dustry will double in the next 
four to five years. 

GE President Ralph J. Cordiner 
told the board, in the course of 
one of its semi-annual inspection 
tours of the company, that the 
electrical manufacturing industry 
will probably double in the next 
8% years, while the electronics in- 
dustry will take only about half 
that time to increase to twice its 
present size. 

More than 70,000 people are em- 
ployed by GE today on products 
that didn’t even exist in 1939, Mr. 
Cordiner explained. The annual 
payroll for the central New York 
electronics field alone, he said, is 
between $76,000,000 and $80,000,- 
000, for about 16,000 employes. 


® Members of the board were 
given a full-dress review of the 
electronics division. They saw fu- 
ture applications of electronics in 
fields ranging from atomic energy 
to x-ray. 

They were also given a look at 
such electronics developments as 
automation, computers, transistors 
and industrial tv and told how 
they will be applied in the major 
and small appliance businesses, in 
atomic energy and in the heavy 
apparatus business. 

The meeting was held at Elec- 
tronics Park, headquarters for GE’s 
electronics division. 


Studio Films Names Byrnes 
Stan Byrnes, formerly West 
Coast representative of Studio 
Films, New York, has been named 
sales manager for the vidfilm pro- 
ducer-distributor. 


PATERSON 


NEW JERSEY 
8rd City in New Jersey Covered With 
THE PATERSON CALL 


In 1954 the Morning Call carried 
more than 6,089,000 lines of local 
advertising. Department Stores and 
national chain food companies 
know, from long experience, the 
people of Paterson read and are 
influenced by their advertising in 
the Call. 

REQUEST MORE FACTS—ADVERTISE IN THE CALL 

Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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ABP Prepares 
to Celebrate 
50th Year in ‘56 


NEw York, Nov. 8—Associated 
Business Publications will cele- 
brate its 50th anniversary in 1956. 
H. Judd Payne, publishing director 
of Architectural Record, has been 
named chairman of the golden an- 
niversary committee. 

Serving as honorary chairmen 
are: Henry G. Lord, chairman, fi- 
nance committee, and a director of 
McGraw-Hill Publishing Co., who 
was present at the formation of the 
Federation of Trade Press Assns. 
in 1906, which became Associated 
Business Papers in 1916 and As- 
sociated Business Publications in 
1949; Jesse H. Neal, executive 
secretary of ABP from 1916 to 
1926, and F. M. Feiker, who held 
the ABP post from 1927 to 1929. 
Mr. Payne succeeded Mr. Feiker 
and served as managing director 
of the association from 1929 to 
1939. 


® Other members of the commit- 
tee include Donald McAllister, v.p. 
and general manager, Geyer-Mc- 
Allister Publications, and chair- 
man of the ABP board; Philip H. 
Hubbard, president, Reinhold Pub- 
lishing Corp.; Clifford S. Bailey, 
publisher, Motor; Walter Botthof, 
publisher, Standard Rate & Data 
Service; William B. Freeman, v.p., 
Miller Freeman Publications; Ran 
Sclater, promotion manager, Bak- 
ers Weekly; J. C. Aspley, publish- 
er, American Business; Frank S. 
Bamford, president, American 
Trade Publishing Co.; Paul E. 
Clissold, president, Clissold Pub- 
lishing Co. 

Also, G. D. Crain Jr., president, 
Advertising Publications Inc.; Ray 
L. Dudley, publisher, Gulf Pub- 
lishing Co.; Arnold D. Friedman, 
president, Lebhar-Friedman Pub- 
lications Inc.; A. J. Haire, chair- 
man, and Thomas B. Haire, presi- 
dent, Haire Publishing Co.; E. F. 
Hamm Jr., president, Traffic Serv- 
ice Corp.;-James G. Lyne, presi- 
dent, Simmons-Boardman Pub- 
lishing Corp. 

Also, Karl M. Mann, business 
paper division, Reuben H. Donnel- 
ley Corp.; Donald C. McGraw, 
president, McGraw-Hill Publish- 
ing Co.; J. Howard Moore, chair- 
man, Moore Publishing Co.; Char- 
les E. Price, president, Keeney 
Publishing Co.; M. A. Williamson, 
publisher, American Metal Market, 
and J. Knight Willy, publisher, 
The Hotel Monthly. 
nents. 

Keene & Keene Moves, Adds I 

Keene & Keene, Seattle agency, 
has moved to larger quarters at 
931 Republic Bldg. The agency has 
been appointed to handle advertis- 
ing for Norco Metal Products, 
maker of venetian blind compo- 


PEORIA 


3rd In Buying Income 
Per Capita... in the 
250 M to 400 M Group. 


Effectively Covered By 


JOURNAL STAR 


Send for 
Brochure 


“TEST & SELL 
in 
PEORIAREA” 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


Advertising Age, November 14, 1955 


Skil Corp. Boosts Downey 


Skil Corp., Chicago maker of 
portable power tools, has appoint- 
ed William K. Downey v.p. in 
charge of sales. Mr. Downey, with 
the company since 1948, succeeds 
Paul Watts, who has transferred 
to Skil’s office in San Francisco as 
branch manager. Prior to his new 
appointment, Mr. Downey was as- 
sistant to Bolton Sullivan, Skil 
president. 


John Morrell Reassigns 


John Morrell & Co., Ottumwa, 
Ia., has reassigned responsibilities 
of three executives. J. M. Foster, 
formerly director of sales, has been 
named v.p. of merchandising and 
procurement; Henry T. Quinn, a 
v.p. and manager of the Sioux 
Falls, S.D., plant, has been ap- 
pointed director of sales, and C. I. 
Sall has been named manager of 
the Sioux Falls plant. 
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number five of a series: 


you need FACTS to discover 


if the restaurant industry is “the” market for you ! 


Over the past few weeks in this series of articles, we 
have attempted to quickly orientate our readers with 
the tremendous sales potential available to them in 
the fabulously-growing restaurant field. Perhaps some 
of the facts presented were already well known to 
you ... others may have been startling enough to 
awaken you to the real potential waiting for you in 
this market. Oddly enough, the real “inside story” of 
the restaurant market is comparable to a Horatio 
Alger success story . . . but totally impossible, of 
course, to fully describe in the limited space of a few 
short articles. 


How then is a manufacturer or advertising man to 
come to the true realization that the restaurant indus- 
try is “the” market for him? 


Undoubtedly, there are many ways available to the 
ingenious marketing man today. Without blowing our 
horn too loudly, AMERICAN RESTAURANT maga- 
zine has done more to educate sellers to the restau- 
rant-hotel segment of the entire away-from-home 
eating market than any other publication in the na- 
tion! That may appear to be quite a mouthful, but 
when you evaluate the evidence (exhibited below). 
you'll immediately realize the length and breadth of 
the education program AMERICAN RESTAURANT 
magazine has attempted, and we think successfully 
executed, 


Here are but few of the dozens of Survey Reports, 
Market Studies and Market Analyses conducted by 
AMERICAN RESTAURANT, or through its spon- 
sorship. All, of course, have been freely distributed 
to interested manufacturers, agencies, educators, etc. 


Baking Survey 

Breakfast Survey 

Cream Desserts Survey 
Food Service Equipment Survey 
French Dressing Survey 
Frozen Food Survey 
Gelatine Survey 

Jelly Survey 

Ketchup Survey 

Liquor Survey 

Margarine Survey 
Mayonnaise Survey 

Music Survey 
Oil-Shortening Survey 
Orange-Citrus Juice Survey 
Paper Products Survey 
Soup Base Mix Survey 
Spaghetti Sauce Survey 


“Restaurants Help Shape The Nation's Taste” 
. an ARM “Facts For You” reprint. 
“Are You Ignoring One-Fourth Of Your Market?” 


...4@Food Business reprint discussing the miscon- 
ceptions, problems, trends, and opportunities for 
food manufacturers today in the restaurant mar- 
ket. 


“Take Home Service” 
.. an ARM reprint. 


Subscriber Analysis 
. . an extensive survey tabulated by Kemp Re- 

search Organization, showing percentages of 
readers who own or lease, have multiple opera- 
tions, how long they've been in business, seating 
capacity, number of employees, yearly dollar 
volume, readership duplication figures, etc. 

“The American Restaurant Market and How To 
Sell It”... a 32-page booklet that tells HOW to 
get your share of the annual $7 billion food order 
placed by the nation’s restaurants. 


No wonder AMERICAN RESTAURANT has 
earned (and we feel justifiably so) its reputation as 
“service center” of the restaurant industry. At times 
it took pioneering efforts to unveil some of the infor- 
mation presented in this wealth of research material 
... Other times it took just plain hard “digging” for 
facts that could be substantiated and considered truly 
representative of the real market picture. 


Has all this information helped sellers better under- 
stand this sales-prolific restaurant market? 


We think so... and so do many, many others— 
one reason why more people come to AMERICAN 
RESTAURANT magazine to find out more things 
about the restaurant field! And, the invitation is ex- 
tended to you, personally, to call on us for assistance 
in your study of this market in relation to your specific 
marketing problems. 


All this is part of AMERICAN RESTAURANT's 
record of contributions to the restaurant industry . . . 
a record unchallenged by any of its contemporaries. 
In regard to the intrinsic value of the magazine itself, 
the manufacturers and suppliers continuous, growing 
support of AMERICAN RESTAURANT is the most 
vivid “proof of product” we can submit for your con- 
sideration. Any ARM sales representative can quickly 
fill you in on the details. AMERICAN RESTAU- 
RANT magazine, Patterson Publishing Company, 5 
South Wabash Avenue, Chicago 3, Illinois. 
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terial, 


data and 
claim is lodged. 


And one can’t UNSAY it! 
Maybe it was printed, broadcast, tele- 
vised. Somebody thinks it’s Libel, 
Slander, Piracy of his format or mo- 
Invasion of Privacy, Come 
Violation. Accusing Agency, 
Performer—anyhow, a claim is made. 
THEN you should hove our unique 
POLICY which is devised to take the 
sting out of the claim. This INSUR- 
ANCE is amazingly inexpensive. Get 
rates NOW, before any 


Paper-Mate Sets $400,000 
Drive for Christmas Season 
Paper-Mate Inc. has announced 
it will spend $400,000 in a pre- 
‘Christmas campaign set to the 
theme, “Ideal Gift for Everyone.” 
Paper-Mate pens will be promoted 
nationally over the “People Are 


WRITE FOR DETAILS 
AND RATES 


_ EMPLOYERS 
REINSURANCE 


lient, 


CORPORATION 


Insurance Exchange 
Kansas City, Mo. 


THIS IS JIM CRAWFORD (Another W-G Salesman) 


James C. “Jim” Crawford joined our sales staff three years ago. An Air Force veteran, 
Jim worked 242 years as a retail salesman in Atlanta after graduating from the 
University of South Carolina. Jim was active in newspaper and journalistic work at 
the University. He is president of the Henry Grady Toastmasters Public Speakin 

Club. Jim serves as secretary of the Atlanta Salesman Association. He is a member o 

the Atlanta Junior Chamber of Commerce and other civic clubs. Busy, active Jim, like 
any of our salesmen, will gladly help you with your advertising problems. 


Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Park Lexington Building................-sesee. ecco e. conc ccceeben YORE 
. g _ Fe Peresarrr rrr: qupenter EP ECON haces occas tunacenel CHICAGO 
General Motors Building...............scseeees EG beac asscccnccccpcesacaad DETROIT 
ED MEN sg wc cc cccccscoccoccsecees eae. os éaceukehenll BOSTON 
Pulton National Bank Building................. ts te. ok oso pe ee kin ATLANTA 
tt sic so ccossessecccceteocotesés EN oad ck 0s sont onnnee CHARLOTTE 
Russ parame. Pints haswesendingus ip tdpee cece se >, yo SS eNeeeperees AN FRANCISCO 
Philadelphia National Bank Bidg............... CD. BS cs cb cbdeccscccecees PHILADELPHIA 
U.S. National Bank Building.................+. ED. SEED 66 6e00ksccccccoccésesed RT 


Funny” show on NBC-TV and in 
a radio-tv spot drive scheduled 
for 22 major markets. 

The $2.95 Capri will be featured 
in full pages in Ebony, Life, Look 
and Sunday supplements in New 
York, Chicago, Philadelphia and 
Los Angeles. Full pages for the 
Tu-Tone will run in The Ameri- 
can Weekly, Life, Metro Group 
and This Week Magazine. Outdoor 
posters and car cards also will be 
used. The campaign will close 
with $60,000 of “shopping late” ads 
during the last two days before 
Christmas. Foote, Cone & Belding 
is the agency. 


Brand & Brand Resigns Five 
Brand & Brand, western pub- 
lishers’ representative, has an- 
nounced it has resigned the mag- 
jazines published by Great 
American Publications Inc.—Car 
Life, Speed Age, Sports Car IIllus- 
\trated, Nursing World and U.S. 
Government Advertiser. 
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*Sales Management's Audited Survey, June, 1955 
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38,000 pack Syracuse’s Archbold Stadium for annual Syracuse-Colgate classic. 


SYRACUSE is the sports capital of Upstate New York, 
as well as being its commercial hub. Major 
collegiate football, National League basketball, 
International League baseball, nationally-televised 
boxing — all these dominate the interests 

of sports fans in a 15-county area. 


It’s another reason for the extraordinary readership, and 
compelling sales effectiveness, of The Syracuse Newspapers. 


These newspapers give 100 per cent saturation coverage 


of metropolitan Syracuse, and effective coverage of 

14 surrounding counties. No other combination of media 
can deliver comparable coverage, at comparable cost, 

in this market of 1.3 million population 


and $1.9 billion 


buying power. 


Represented Nationally by MOLONEY, REGAN & SCHMITT 


the SYRACUSE NEWSPAPERS 


ERALD-AMERICAN 
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Advertising Age, November 14, 1955 


53% of U.S. Dairies 
Leave Samples for 
Customers: Survey 


PHILADELPHIA, Nov. 8—More than 
half (53%) of the dairies in the 
U.S. leave product samples with 
prospects and regular customers as 
a sales stimulus, according to re- 
sults of a national survey of 
dairies conducted for the National 
Assn. of Sanitary Milk Bottle Clo- 
sure Manufacturers, by Arndt, 
Preston, Chapin, Lamb & Keen, 
Philadelphia agency. 

Seven out of ten dairies think 
it is a good sales technique, and 
some sales managers report that 
the sampling results in average 
increases of 5% in new home- 
delivery accounts and increased 
orders from regular customers. 

All dairies engaging in sampling 
do so with prospects for new 
home-delivery accounts as a stand- 
ard practice, while four out of five 
follow the procedure with regular 
customers. 


a Quarts of milk are usually left 
with prospects. Regular customers 
usually get flavored items, espe- 
cially when the product is new 
with the dairy, such as orange or 
grape beverages, or chocolate 
milk, and cottage cheese. 

The survey also indicates that 
using regular driver-salesmen or 
fulltime dairy sales promotion men 
for the sampling has better results 
than outside or temporary “cam- 
paign crews.” Established wel- 
coming services for new move-ins, 
and special sampling programs for 
new mothers, also got favorable 
comment. One ingenious plan re- 
ported to have had good success 
was to leave not only milk, but 
also baby bottles, with new moth- 
ers. 

Some dairies employing the 
sampling technique to stimulate 
retail sales also give their driver- 
salesmen and/or sales promotion 
men special help with additional 
advertising and promotional lit- 
erature. The latter often takes the 
form of bottle-collars, door-knob 
hangers, or small brochures. 


AFA Names Judges for 
Achievement Award Contest 
Five judges have been selected 
for the Advertising Federation of 
America’s 1955-56 Achievement 
Award contest, conducted annual- 
ly by the federation’s 115 adver- 
tising clubs. They are Joseph J. 
McGee, president, Direct Mail 
Advertising Assn.; Victor Nyborg, 
president, Assn. of Better Busi- 
ness; Jere W. Patterson, president, 
International Advertising Assn.; 
John M. Paver, president, 
National Outdoor Advertising 


Bureau, and Oliver Treyz, 
president, Television Bureau of 
Advertising. 


The AFA annually honors 12 
advertising clubs for their con- 
tributions in advancing the in- 
terests of advertising in the fields 
of public service, scholastic and 
professional education and _ in 
public understanding of advertis- 
ing. The awards will be made at 
the AFA convention in Philadel- 
phia, June 10-13. 


Business Is Better Than Ever... in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, 
double the State average. on ee 


Per Capita Drug sales—$46.14, than 
aaa — State average. = 

ne of the nine largest cities in th 
Sell in this rich market through AK. 


in one medium offering complete coverage. 
THE 


Evening and Sunday 
Write for new mai data 
~ a J folder pow available. 


WARD-GRIFFITH co, 
The Word- Griffith Co. maintains offices 
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pouncpal adve tising centers 
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KYA ‘Compatible 
Color’ Has Coast — 
in Tizzy Until- 


(Continued from Paye 3) 

“Because of space limitations,” 
this release continued, “the demon- | 
stration will be open to special | 
invitees only. Until the demonstra- 
tion, because of intra-industry 
ramifications, the developers, sta- 
tion and financial backers must re- 
main secret.” 

By this time press, radio, tv, 
magazine and electronic circles in 
San Francisco and even as far dis- 
tant as Los Angeles were in a tizzy 
of activity tracking down world- 
renowned authorities to check pos- 
sibilities and trying to get tickets 
to the demonstration. 


s On the chosen day, every radio 
and television columnist in North- 
ern California, plus city desk and | 
magazine representatives, were | 
gathered outside the Cirque Room | 
of the Fairmont Hotel, where two 
armed Pinkerton guards barred 
the door until names were checked 
off a written list. 

Inside, three young and beauti- 
ful models stood in front of a sheet 
draped box as the armed guards 
circulated around the room and a 
voice from the box dramatically 
announced the purpose of the 
demonstration. 

As the girls removed the sheet, 
a KYA microphone was revealed 
and the voice disclosed that the 
“startling new development” is 
“Coloradio,” a program format de- 
veloped by KYA wherein all pro- 
grams transmitted will contain col- 
or...in the dictionary sense of 
colorful personalities within col- 
orful program structures. 


= H. G. Fernhead, general man- 
ager of KYA, and Irving Phillips, 
general station manager, told the 
stunned gathering (uncertain 
whether to laugh or to groan) of 
their work since 1951 to “establish 
a complete programming develop- 
ment that would provide KYA’s 
audience with personalities and 
programs that had that ‘extra 
plus’” which’ has been termed 
ColoRADIO and which is being 
copyrighted by the station. 

As most of those present left the 
“demonstration” for their offices, 
one of the KYA personalities pres- 
ent commented, “Well, this just 
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SALISBURY 


NORTH CAROLINA 
Let us 


Tatham-Laird Names Three 
Tatham-Laird, Chicago, has ap- 

pointed Robert Ross an account 

|manager on a portion of the Toni 

Co. account and Philip Corper an 

,account manager on the Armour & 

Co. account. Mr. Ross formerly was p ROV k iT 

with Olian & Bronner, Chicago 

lagency. Mr. Corper was with| Your test advertising wit prove its eftec. 

Campbell-Mithun before joining! Carolina served by ONE NEWSPAPER. 


Tatham-Laird in June, 1954. The Generous Merchandising Service 


agency also has named Tomi 
Block, previously with Cunning- BAZ VideBict sia ae, ee eier 
The Ward-Griffith Co. maintains offices 


ham & Walsh, New York, a copy- 


+ ¥ ioe 


YOU GET MORE 


writer. in all principal advertising centers 
IN THE NEW YORK TIMES Ss Kawsas city is soip on 
MORE NEWS-MORE ENJOYMENT-READ IT EVERY DAY ) gp | POSTERS 
‘TIMES’ SIGN—Ludwig Bemelmans executed this poster jor the New ( 5) A fl, Ll, 14 7 BULLETINS 
York Times. It is one of a new series aimed at winning more read- — , = SPECTACULARS 
ers for the paper. The posters appear on New York City subway 
platforms, suburban railroad stations, and bus and tube railroad Z NOW AVAILABLE... New Rotary Bulletin ® 
terminals. Reduced to postcard size, they are also being mailed to (—- 


3,000 agency executives. (STALLUP) 


a 


ert 


l SS 


~~: 


goes to show how desperate radio 


really is!” 


Thor Buys Allied Mills 


Shareholders of Thor Corp., Chi- 
cago, have approved the purchase 
of Allied Paper Mills Inc., Kala- 
mazoo, Mich. They also approved 
the sale of Thor’s washing ma- 
chine plant in Bloomington, IIL, 
and the sale of current assets and 
lease of buildings and machinery 
of Thor Canadian Co, Ltd., a sub- 
sidiary. Thor recently purchased 
Max Eckardt & Sons and K. & W. 
Glass Works, New York ornament 
manufacturers, and disposed of its 
Cicero, Ill., plant as part of a di- 
versification and expansion pro- 
gram (AA, July 11, Aug. 29). 


TORONTO, CANADA 


Capital City of Ontario—Canada’s Richest 

Province—Having 

Total Population and 42% of Retail Sales 
—Blanketed by the 


TORONTO DAILY STAR 


—400,000 circulation (largest in 


Canada) 
—80% coverage of Toronto 
—50% coverage of 45 prosperous 
Ontario centers 
SEND FOR OUR COMPLETE DETAILED MARKET FACTS 
Nationally Represented by 
WARD-GRIFFITH co: 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


One-Third of Canada’s | 


where once the lonely jack rabbit romped, now dwell 


1% million prosperous prospects in the — 


Salt Lake Intermountain Market 


Cities, towns and hamlets have sprung up all over the Intermountain West... 
creating one big unified market with over one-billion, eight-hundred-million dollars 
yearly consumer spendable income! Span the gap that exists in your sales between 
Denver and the Pacific Coast with sales-stimulating advertisements in The Salt Lake 
Tribune and Deseret News anc Telegram, two great newspapers that reach and sell 
the entire market. 


| 


at BEST IN Pip 


' 


‘¢ Salt Lake Tribune 


(MORNING & SUNDAY) > 


SERET NEWS w 
alt Lake Telegram (eveninc) 


by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 
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Questions Writer's ‘Level 
of Economic Sophistication’ 

To the Editor: With respect to 
his article, ““Forecasters’ Fallibility 
Backed by Economists’ Quotes” 
(AA, Sept. 26), it is apparent that 
E. B. Weiss did a beautiful job of 
directed documentation from quotes 
taken out of context. The very 
fact that he admits that these 
quotes are out of context should 
vitiate all his conclusions and have 
prevented the article’s publication. 

Mr. Weiss uses an old device for 
starting controversy by setting up 
an invalid straw man and then 
proceeding to knock it down. Any- 
one with any knowledge of eco- 
nomic “science” would know that 
most competent economists are 
aware of the difficulties inherent 
in their statistics and in their 


methods of forecasting. Moreover,|usually more profound when it is|Four A’s Chicago meeting.. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


precaigy~seal Philip Wylie with Mom- 
ism; Sen. McCarthy with Demo- 
crats; etc. 

| I could even forgive your front- 
/page showcasing of his profundity 
‘because it did take place during a 


very important meeting of the 
. But 


they would be the first to admit it. constructive. Debunking is usually sir, your editorial treatment in the 
a manifestation of guilt feelings or Oct. 24 issue frankly leaves some 


Yet economic forecasting is a busi- | 


ness and public necessity which 
must be done no matter how im- 
perfectly. 

It would do Mr. Weiss well if 
he displayed some of the econo- 
mists’ modesty. To use an old 
cliche, the kettle can hardly afford 
to call the pot black, especially 
such a black kettle. After all, are 
all of Mr. Weiss’ theories infallible 
and are the statistics he seems to 
pull so easily out of the air per- 
fect? I doubt it. 

Judging from the examples he 
uses and some of his past mis- 
statements, I question whether Mr. 


|'Weiss has achieved the level of 


economic sophistication to justify 


his criticisms. Besides, criticism is’ 


a sense of inadequacy, rather than 


a symptom of intelligence. 


So once more—a pox on Mr. 
‘Weiss. 


ALvin ACHENBAUM, 
New York. 


Reader Picks a Scrap with 
AA’s Ogilvy Report 


To the Editor: I could forgive 
David Ogilvy’s “public confession” 
as one of those exhibitionist ten- 
dencies which can come into the 
life of any good man when he 
feels that he has to attract atten- 
tion with a wild generality. Merlin 
\H. Aylesworth did it in 1949 with 
“Radio Is 


an article’ entitled: 


‘doubt as to your intellectual re- 
sponsibility to your readers... 

Why would you want to honor 
an obscurantist, either/or concept, 
is beyond my comprehension— 
with 40,000 known shades of gray, 
it is a daring (and unscientific) 
person indeed who will insist that 
an advertising approach is either 
black or white. But there it is—on 
your gray (or whitish) paper, with 
darker gray print—you said it: “Of 
course he is right!’’... 

“To start off with: Victor O. 
Schwab, of Schwab & Beatty. For 
27 years their “mail order tech- 
niques” have consistently made 
profits for the Book-of-the-Month 
Club. When Lever Bros. wanted to 


KANSAS 
CITY, 
MISSOURI 


PORTLAND, 
OREGON 


‘*SAN DIEGO WILL OUT DISTANCE 
THESE OTHER MAJOR MARKETS BY 1956’’ 


Sales Management Magazine Analysis of Future Trends 
Released November, 1955 


REPRESENTED NATIONALLY BY 


THE WEST-HOLLIDAY COMPANY, INC. 


THE MOST 
IMPORTANT CORNER 
IN THE USA. 


give away nylon stockings to the 
purchasers of Lux, they called on 
Schwab & Beatty to tell them how 
to design the message and coupon. 
How about Lynn Sumner and 
the International Correspondence 
Schools? 

Are these examples to be de- 
scribed as the “kind of buckeye, 
huckstery type of advertising 
which tends to cheapen the brand 
in the long run, rather than build 
up its desirability in the reader’s 
mind”?... 

Great new hypotheses are being 
formulated by people like Mr. 
Schwab, and he numbers among 
his sincere admirers some of the 
most distinguished names in the 
advertising fraternity. It’s surpris- 
ing how much his work is being 
discussed in the West Coast cu- 
bicles ... 

GLEN KING, 
King Advertising Inc., Oak- 
land, Cal. 


Logician King is fighting a ter- 
rible battle with a monster he 
created all by himself. AA said 
editorially that the point Mr, Ogil- 
vy was trying to make was that 
advertising designed to make 
an immediate sale MAY (and 
ihat’s a quote, sir) be the kind 
which tends to cheapen the brand 
in the long run. “And of course he 
is right.” This leaves plenty of 
room for removing Vic Schwab, 
Lynn Sumner and numerous others 
whom we admire greatly, from the 
liscussion. 


Watch Your Language 

To the Editor: It may be carp- 
ing but it seems to me that especi- 
ally in this day and age we ought 
not to confuse the sexes any more 
than they seem to be. 

Enclosed is a copy of an ad 
featured in the Oct. 31 issue oi 
ADVERTISING AGE. It tells the story 
of the Beekman shirt campaign, 
which will run in the New York 
Times Magazine. I assume that 
this is an exact reproduction of 
the ad and refer you to clue No. 2 
in the copy which says, “His name 
has been romantically linked with 
a celebrated couturier.” For the 
sake of propriety—and accuracy— 
let us hope that the copywriter 
really did mean “couturiére.” That 
final “‘e’”’ makes all the difference, 
and vive la difference! 

SHIRLEY KATZANDER, 
Director of Promotion, The 
Reporter, New York. 


Raises Copywriting Question 
To the Editor: Perhaps the giant 
agencies uptown have stumbled 
upon a new secret, but for the life 
of me I can’t see the benefit of it. 
Seems to me that, not long ago, if 
an agency wanted a copywriter, 
they would hire at a good salary 
some guy with humility enough to 
love the English language, brains 
enough to devise an original sell- 
ing message, and care enough to 
make his copy clear. He was an 
ink-loving cuss who could work on 


DAYTONA BEACH 


FLORIDA 
opulation: (U.S. Post Office 
on mate) City Zone, now. . 63,096 
Florida’s Year "Round Resort. Covered By 
DAYTONA BEACH NEWS-JOURNAL 
l. Daytona Beach is an unusual test 
market; its thousands of visitors 
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Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 
tourist popularity. 
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anything, a flamboyant, intelligent 
wordsmith with a touch of the old 
medicine man. He didn’t give a 
darn whether he sold soap or cider 
—just as long as he sold! 


Don’t seem to be that way no. 


more! Now they want “copywrit- 
ers” with drug experience, cos- 
metics experience, petroleum ex- 
perience, for example. If I were 
they, I would leave knowledge of 
gasoline cracking to the refinery 
folks and hire a guy who could 
hit a home run for any client. 

Can it be that the big places are 
getting old and cautious? Can it 
be that they are hiring guys to 
work on just one account? If they 
are, fie on them! Gadzooks! I know 
a lotta bright fellas and gals who 
are going to take to writing mys- 
tery stories if that’s so, because in 
that business at least a writer gets 
to work on different plots. 

And when they start doing the 
same with art directors, the roof 
will really fall in! 

I apologize to those gentlemen 
who know who they are for this 
unhumble outburst. 

T. Lewis JONEs, 
New York. 


Travel Broadens Outlook of 
Insurance Cos.’ Board 

To the Editor: I believe you will 
be interested in the enclosed re- 
port, “Salute to Canada.” The bro- 
chure describes the recent inspec- 
tion trip undertaken by North 
America’s board of directors to 
Canada last June. The trip, which 
covered almost 7,000 miles, en- 
abled the board to study, first- 
hand, Canada’s industrial poten- 
tial with leaders of business and 
government, and to meet with 
North America’s Canadian agents 
and employes. 

Inspection trips of this kind 
were inaugurated by president 
John A. Diemand in 1953 when 
the beard of directors traveled to 
the West Coast to inspect the 
companies’ facilities. The 1953 trip 
was a pioneering business venture. 
In 1954, the board studied North 
America’s operations in Louisiana 
and Texas. 

As Mr. Diemand points out in 
his letter to Canadian agents on 
Page 2 of the report, “The annual 
inspection tours of the directors 
are vehicles of good public rela- 
tions practice that serve the broad 
interests of the companies.” Em- 
ployes and agents of the company 
who are far from the home office 
have an opportunity to meet with 
the companies’ policy-making 
body. Also of extreme importance 
is the board’s opportunity to learn 
and to exchange ideas with leading 
business men. Mr. Diemand con- 
cludes, “These benefits can only 
be derived from the simple and 
straight-forward search for facts 
and knowledge.” 

FRANK G. HARRINGTON JR., 
Manager, Advertising and 
Public Relations, North Amer- 
ican Companies, Philadelphia. 


Adman’‘s Weather-Beaten Heart 
Stirred to Fabulous Heights 

To the Editor: Lately it’s been 
getting so it was hardly worth 
while going to the office each 
day...just the same old terrific 


PUT COLOR 


In Your 


ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 


Accepted by the 


ELIZABETH DAILY JOURNAL 
ELIZABETH, NEW JERSEY 


Write for details or contact 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


‘aware of impending danger. This 


day ...same old terrific clients... 
terrific ideas...terrific products. 
’Twas terrific! 

But a new day has dawned. A 
new sun rides the sky. There’s a 
new zest and tang in the air. It’s 
FABULOUS—so fabulous, in fact, 
that it stirred this old weather- 
beaten heart to the tribute at- 
tached. 

Best wishes to thee, kind sir, 
and to that fabulous publication 
of yours, serving so fabulously 
that fabulous world of advertising. 
May your star never wane but rise 
to even more fabulous heights. 

Ivy B. Barr, 

Mitchell WerBell, Advertising, 

Louisville, Ky. 


When working with words some 
meanings are nebulous, 

But the fates have been gracious in 
giving us “fabulous.” 

There was a time, and it is quite 
recent, 

When the overuse of 
was almost indecent. 

But to the rescue of scribes with 
vocabs Madison Avenueish, 

All hail the terrific “fabulous” as 
the adjectival super-dish! 


“terrific” 


Emerson's Art Director 
Works Overtime 
To the Editor: I know that you 


have been running a number of 
photographs in which the models | 
EXCLUSIVE TEST FOR STORE NAME 

THROWN FROM SPEEDING SPORTS CAR AT 105 MPH 


EMERSON “NEVER BREAK” RADIO CASE NOT EVEN CRACKEL 


Guaranteed unbreakable case—won't crack, chip, peel, break, dent or rust... 
or your money back! 
* fine Dees We $ 
“MM 


_«-Bmerson 
ee air ar. ad 


| Boa | = = 
perre Kmornem is Amerna's text te 


are either advertiser or agency ex- 
ecutives, rather than professionals. | 
I thought you might be inter-| 
ested in the enclosed cooperative 
ad which Emerson is making avail-_ 
able to its dealers. The driver of, 
the sports car is neither a profes-| 
sional model nor a_ professional 
racer—he is Irwin Perton, Emer- | 
son’s art director. 
MICHAEL AMEs, 
Director of Public Relations, 
Emerson Radio & Phonograph | 
Corp., Jersey City, N. J. 


Safety Warning Signal Is 
Working on Traffic Problem 

To the Editor: I read with in- 
terest the articles on safety belts | 
in your Sept. 19 issue and how Lib- | 
erty Mutual is working on the auto) 
safety problem. We are very glad 
that you are giving these matters | 
editorial mention. 

For the past six months we have 
been developing a national sales 
program for the Safety Warning 
Signal Co., inventor and manufac- | 
turer of Auto Warn-O- Flash—an | 
unbreakable, noninflammable, vy- 
rene plastic warning light unit 
which instantly sends bright red! 
warning flashes visible for 2,000) 
feet which penetrate haze or fog.| 
It is lightweight and compact and 
plugs into the cigaret lighter of 
every car. This item can do one 
thing—save lives. 

We feel the public should con- 
stantly be made aware of the fact 
that automobiles—though wonder- 
ful transportation conveniences— 
can be very destructive instru- 
ments when the driver is not 


little Auto Warn-O-Flash warns 
any driver approaching a car 
in distress—from battery failure, 
changing a tire, etc——far enough | 
in advance to prevent an accident. 
Davip YOUNER, 
President, David Advertising, 
New York. 


Sign Language 

To the Editor: Neon signs are a 
wonderful invention ... until they 
partially burn out. 

A large sign on Chicago’s Outer 
Drive ordinarily reads “Cities 
Service.” Last night in giant red 
letters it read: 

CITI 
VICE 
MERRILL D. ORMEs, 
Director of Public Relations, 
Central YMCA, Chicago. 


Idea Extension Is Okay 
with This Reader 
To the Editor: In the Oct. 24 


issue, R. H. Burbank, a v.p. of | 


Knox Reeves Advertising, Minne- 
‘apolis, admits being “flattered to 
|pieces” by the use of a “Win Your 
Weight” theme by two advertisers 
following the use of the theme by a 
‘client of the Reeves’ shop. 

I’m inclined to wonder whether 
| ee parties attending the plan 
board meeting that hatched the 
| theme for Red Band flour consid- 
ered themselves completely origi- 
nal or whether they would allow a 
credit line to the many followers of 
that well known secular leader, the 
one-time father-in-law of Rita, 
Aga Khan. It is very likely that 
the Ismailian Mohammedans got 
the idea of weighing the Aga Khan 


in gift of precious metal and jewels 
from yet an earlier “original 
thinker.” 


Whether Mr. Burbank will agree 
or not, one may most reasonably 
believe that the “idea man” on the 
other two accounts he exhibits| 
never saw his client’s ad and are) 
most amazed to discover it’s been 


|waere than once. As long as it is 


see a good idea extended. 


done before. It has happened to me! 


not a photostatic copy, I’m glad to| 


JAMES T. CUNNINGHAM, 
James T. Cunningham Adver- 
tising, Toledo. 


You Can't Miss With 
THE GAZETTE 


in Haverhill, Massachusetts 


The Gazette will 
furnish effective 
merchandising 
help for your product. The HAVER- 
HILL GAZETTE has 100% cover- 
age of Haverhill’s trading zone 
‘pe opulation of 110,488. 

equest more facts. It pays to use 
the Gazette. 
Nationally Represented by 


WARD-GRIFFITH CoO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


In Washington State 
SELL THESE. MARKETS 


... and you're IN! 


WASHINGTON 


..-here’s why 


97.2% 


of Washington State's 


Retail Sales 


are made in these areas 


STATE 


32% 


of Washington State's 
Population 


is within these areas 


r emember - . « to SELL the prosperous, 


growing Puget Sound region, you need the TACOMA 
NEWS TRIBUNE plus Seattle’s leading newspaper. 


and keep in mind... the tacoma 
News Tribune, with a daily circulation of more than 
80,000 has 97% coverage in the City Zone and 93% 
coverage in Pierce County. NO SEATTLE NEWSPAPER 
INFLUENCES TACOMA BUYING! 


Tac 


Be oye FBS, oy. ? 


oma 
lews Tribu: 


Nationally Represented by Sowyer, Ferguson, Welker Cua 
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Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 per 
line. Add two lines for box number. Copy deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $15.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 
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NEEDS EXPERIENCED SALESMAN 
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im scams mortherm OUlhincis, This company 
is recognized as one GZ the progressive 
eegricultursl publishers of this copatey. 
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di nes ty Gide orets Sane, One of the best-read pages in all of Advertising Age—the top 
opportunity limited only by you journal in all of advertising—is the classified page. Here, begin- 
Write today for interview appy ning Monday of every week, men with ability meet jobs of oppor- 
tunity, buyers get together with sellers, clients contact service 
agencies for personal or business assistance. 


Advertising Age gets results for advertisers. Because it takes their 
messages to the desks and homes of some 32,000 top advertising, 
marketing and sales executives— where they're read by executives 
who have found this classified page the richest source of supply 
for advertising men, equipment or services—Ad Age advertisers 
get results unmatched by any advertising publication. For this 
reason alone,— results— Advertising Age’s classified page receives 
more advertising than the next four advertising papers combined. 


If you're. looking for a new position, or men with talent to fill 
one, or business equipment, supplies or services to expedite your 
operation, it will pay you to bring your needs to the Crossroads 
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American City Magazine 

Oren Arbogust Co. 
Architectural Record 

Ardmore Printing Co. 

Armour and Company 
Armstrong Cork Co. 

Army Times Publishing Co. 
Arndt-Preston-Chapin-Lamb & Keen 
Artwil Advertising Corporation 
Arvin Industries 

American Display Corp. 
American Foundryman 
American Medical Assn. 
American Offset Corp. 
American Poultry Journal 
American Restaurant Magazine 
American Saw and Tool Co. 
American Taxicab Assn. 
Applegate Advertising Agency 
Applegate and Associates 
Batten, Barton, Durstine & Osborn 
Battistone, Bruce & Donigar 
Beaumont and Hohman 

Louis Benito Advertising 

Frank H. Bercker Studios 
Berlekamp Corp. 

Gordon Best Co. 

The Biddle Co. 

Bill Brothers Publishing 

H. George Bloch Advertising 
Booz-Allen & Hamilton 

The Borden Co. 


- Botsford, Constantine & Gardner 


The Branham Co. 


Brooke, Smith, French & Dorrance, Inc. 


D. P. Brother and Co. 
Galen E. Broyles Co., Inc. 
E. H. Brown Advertising Agency 
Brunswick, Balke, Collender 
Bryant-Houston 
Caldwell-Clements, Inc. 
Campbell Soup Co. 

Wright Campbell Advertising 
Candy Industry 

Canton Art Service 
Cassell-Watkins-Paul, Inc. 
Central Advertising Agency 
Central Telefilms, Inc. 

Chain Store Age 

A. B. Chance Co. 
Cherry-Burrell Corp. 

Chicago Mailing List 

Chicago Printed String Co. 
Christian Herald 

Chrysler Corporation 
Cleaning and Laundry World 


The Classified Advertising 
services of Ad Age are 
utilized by companies 
such as these — 


Coleman Todd and Assoc. 
Cole and Mason 

Collins, Miller and Hutchings 
Collins and Hart 

D & D Products Co. 

D'Arcy Advertising 
Dancer-Fitzgerald-Sample, Inc. 
Davidson Publishing Co. 
Irving Davis Advertising Agency 
Devine Advertising Agency 
Dexter Thread Mills 
Dickie-Raymond 

Diesel Engine Catalog 

Direct Mail Advertising Co. 
Ekco Products 

Electrical information Publ. 
Electro-matic 

Elks Magazine 

Ellington and Co. 

Ellis Publications 

Emery Advertising Corp. 
Erwin, Wasey and Co. 

Evans Associates 

Mike Fadell Adv. Agency 
Fitzgerald and Cooke 
Flanegan Ace Hardware 
Florida Opportunity Journal 
Foote, Cone and Belding 
The Forette Co. 

Ft. Dodge Laboratories 

Fort Wayne Engraving 

Foto Murals of California 
Foundation Publications 
The Fox Advertising Co. 
Gage Publishing Co. 

Robert A. Gallagher Advt. 
E. & J. Gallo Winery 

Garden Supply Merchandiser | 
Gardner Advertising Agency 
Gardner Board & Carton Co. 
Garfield-Linn and Co. 

The Garland Co. 

General Baking Co. 

General Motors 

General Sales Co. 

Joseph R. Gerber Co. 

Geyer Publications 

Gillette Catalog Service 
Gillette Company 

Gillette Publishing Co. 
Gillette Safety Razor 

Bert S. Gittins, Adv. 
Gladding, McBean and Co. 
Sam Gold and Assoc. 
Goldblatt Bros. 

Hale, Kay and Brennan 


Robert Hall Clothes 

Jam Handy Organization 
Harris & Bond, Inc. 

H. E. Harris and Co. 

Harris and Whitebrook 
Haywood Publishing Co. 
Heating Publishers 
Henderson Advertising Agency 
Henri, Hurst & McDonald, Inc. 
Golf Digest 

Gonser and Gerber 
Goodkind, Joice & Morgan 
Marvin Gordon & Assoc. 

The Phil Gordon Agency, Inc. 
Jesse Gorov Co. 
Gottschaldt-Mickelberry, Inc. 
Graceman Advertising, Inc. 
Igleheart Bros. Division 
Iinois Outdoor Advertising Co. 
Industrial Laboratories Publ. 
Industrial Publications, Inc. 
International Advertising 
International Harvester Export Co. 
Investor's Future 

Thomas W. Jacklin & Assoc. 
Jackson, Haerr, Peterson & Hall 
Lester L. Jacobs, Inc. 

The Jaqua Co., Advertising 
Johnson Motors 

Johnson Printing 
Jewel-Smiths, Inc. 

Fred R. Jones and Son 
Journal of Commerce 

The K-C-S Company 

Kaiser Aluminum 

A. & M. Karagheusian, Inc. 
Joseph Katz Company 

Katz Agency 

A. T. Kearney and Co. 
Keller-Crescent Co. 

Don Kemper Co. 

Kencliffe, Breslich & Co. 
Kennedy and Co. 

Ketchum, McLeod and Grove 
Miles Kimball Co. 

King Publications 

Kircher, Helton & Collett 
Koehler, Inc. 

Kroger 

Liller, Neal & Battle 

Bill Lipsey Associates 

Thos. J. Lipton Inc. 

R. M. Loeff Advertising 

J. H. Lackey and Assoc. 
Lake Publishing Co. 

Lamb Publications 

Lamport, Fox, Prell & Dolk !nc. 
Cye Landy Advertising 
Lester Langer Advertising 
Lassiter Corp. 

Laurence, Inc. 

Lemarge Mailing Service 
Lewin, Williams and Taylo 
McCann Erickson, Inc. 


it's 


aye jae 
pes eet 
Rel 


Merrill McEnroe : 
Joseph Hershey McGilvra, Inc. 
McGraw-Hill Publishing Co. 
Mace Advertising Agency 
MacDonald Cook Co. 
MacFarland, Aveyard Co. 
Machine Design 
Macintyre-Simpson and Woods 
Magazine Associates, Inc. 
N.A.D.A. Magazine R 
Mall Tool Company 
Mandabach-Hudson 

Mandel Company 

Marcus Advertising Agency 
Mardor Reproductions 
Marketscope Research Co. 
Howard E. Marshall Advertising 
Marthens, Galloway & Simms 
Mason and Mason 

Oscar Mayer and Co. 

Meat & Food Merchandising 
Meerman’s Inc. 

Mehl Manufacturing Co. 
Meldrum and Fewsmith 

The Mennen Co. 

Merit Displays 

William S. Merrell Co. 

Michigan Lithographing Co. 
Mid-Continent Petroleum Corp. 
Midwest Purchasing Agent 
Miiler and Co. 

C. L. Miller Co. 
Miller, Mackey, Hoeck and Hartung 
Mobile Homes Mfg. Guide 
National Assoc. of Retail Grocers 
National Engineer 

National Foreman’s Inst. 
National Furniture Warehouseman’s Assn. 
National Gypsum Co. 

Hall Neagle, Inc. 

Netedu Advertising 

New Castle Products 

New York Inquirer 

News and Farmer 

Oakleigh R. French & Assoc. 
Official Films, Inc. 

Oil and Gas Journal 

William Olsen & Associates 
Pacific Builder and Engineer 
Paint, Oil & Chemical Journal 

H. L. Peace Publications 
Peidmont Advertising Agency 
Pell, Butler, Curtis & LeViness 
Perrin-Paus 

Personnel Laboratory 

The Petroleum Transporter 
Charles Pfizer and Co. 
Philadelphia Eve. Bulletin 

Piel Brothers 

John Plain & Co. 

Plant Publishing Co. 

Poorman, Butler and Associates 
Popular Mechanics 

Sam Porter Company 
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Post Exchange Publishing Corp. 
R. J. Potts-Calkins and Holden 
Proctor and Gamble 

Quality Bakers of America 
Rapid Mounting and Finishing 
Rapid Typographers 

Reinhold Publishing Co. 
Redbook 

Michael Reese Hospital 
George Reuter Organization 
Revell, Inc. 

Rhoades and Davis Advertising 
Rickard and Co. 

Rival Packing Co. 

Salow and Associates 

Dr. Salsbury's Laboratories 
Saunders, Schrout and Assoc. 
Saylor and Assoc. 

Scheideler, Beck & Werner, Inc. 
E. F. Schmidt Company 
Schnell and Associates 
Scholastic Magazines 

Schultze and Burch 

Science and Mechanics Publ. 
Science Products Co. 

Scranton Publishing Co. 

Seed World Publications 
Robert B. Selby and Associates 
Sells and Parker 

Shannon and Assoc. 

Ralph Sharp Advertising 

J. P. Shelley and Associates 

K. E. Shepard, Inc. 

Sherman and Marquette 
Shoaf Advertising Agency 
Shopper Publications 

Sick's Seattle Brewing 

J. E. Siebel Son's Co. 

Sigman and Assoc. 

Sinow Advertising 

W. R. Slack and Assoc. 

Smith, Kline & Fench 

W. R. C. Smith Publishing Co. 
Space Associates 

Sporting Goods Products 
Standard Rate and Data Service 
Steelograph, Inc. 

Stockton, West, Burkhart 

Alex Struthers and Co. 
Howard Swink Advertising 
Standard Outdoor Adv. 
Sydney-Thomas Corp. 

Larry Towe Advertising 
Arthur Towell, Inc. 

Tower Advertising Agency 
Toy Manufacturer 
Tracy-Locke, Inc. 

Technical Publishing 

Tempo, Inc. 

Terrill Belknap Marsh Assoc. 
Textile Age 

Thiel Chevrolet Co. 

Thomson Advertising 


J. Walter Thompson 
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Pratt & Whitney Boosts Brooks 
; ° Clifford A. Brooks has been 
GUIPMENT EALER named advertising manager of 
. Pratt & Whitney Co., West Hart- 

, N.Y. aN. J. 
mg oe wey Ay al ford, Conn., tool maker. Mr. 


PLUMBING & HEATING : : 
AIR CONDITIONING & VENTILATING Brooks, with the company since 
LP-BOTTLE GAS & APPLIANCES 1940, succeeds V. L. Howe, who has 

, Mass. © Est. 1947 resigned. 


it's | a 
ae ALCOA PLANS $15 MILLION 
fall . .~ FOIL PLANT! 
‘ NATIONAL TEA CO. PLANS 
bu + NEW WAREHOUSE! 
i NEW $12 MILLION COURTHOUSE 
PROGRESS ¥ pris 
Dav tN 
me are FIRST in Qued-City 
circulation, lineage — 
SOARS : lé4 a FIRST in all lowa in ad- 
am vertising lineage! 
° 
The MORNING DEMOCRAT 
y LA AS The Evening DAILY TIMES 
in p Ms ih | The ander DEMOCRAT & TIMES 
DAVENPORT, IOWA! Represented Nationally by Jann & Kelley, Inc. 
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Advertising Age, November 14, 1955 


TRANSPARENCY—This sign, over the entrance of the Bank for Savings, 

New York, is believed to be the first color transparency blow-up 

used for ’round-the-clock outdoor use. It was produced by David 
Dean Color Laboratories, Stamford, Conn. 


ft fA 
Le | 


J 
e 


' 


Aun 
Day 


“The jury recommended mercy. You see, it was the second time 


my assistant space buyer forgot that things have changed in Cincinnati.’’* 


ALI 


| *CHANGE No. 1: The daily with the largest CITY ZONE circulation 
SS : is now the Cincinnati Enquirer. 
or 


CHANGE No. 2: The daily that carries the MOST ADVERTISING Me y 
is now the Cincinnati Enquirer. Ss 
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‘$64,000 Question’ 
Creates ‘Boiler Index’ 


in Fresh Meadows 


New York, Nov. 8—A few years 
ago, AA reported on the machi- 
nations of the Toledo water com- 
missioner, who reported that he 
could measure the popularity of 
television programs by the ups and 
downs in his pressure gauge (AA, 
Feb. 16, 1953). 

One of his findings was that 
water pressure took a sharp plunge 
toward the end of a popular pro- 
gram because people were walking 
out on the closing commercial “to 
go to the bathroom.” 

This new-type rating service did 
not put Nielsen or Trendex out of 
business—newspaper men delight- 
edly called it the Flushometer— 
but the Toledo commissioner may 
be comforted to learn that a hous- 
ing development in New York has 
been recently experimenting along 
the same lines. 


® This would be Fresh Meadows, 
a 3,000-apartment development in 
Queens, owned and managed by 
the New York Life Insurance Co. 
With their monthly rent bills last 
week, residents of Fresh Meadows 
got a brochure entitled, “The $64,- 
000 Question.”’ 

The management explained 
therein what has been happening 
on Tuesday nights in the develop- 
ment’s heating plant: 

“Our engineer on duty, his ears 
tuned to detect the slightest de- 
viation in the mechanical sounds 
about him, quickly glanced at the 
dials. They showed a diminishing 
hot water load. Then he looked at 
the clock on the boiler control 
panel. 


= “It was 10 p.m. Tuesday. The 
boiler hot water load had fallen 
to 7,000 lbs. The answer was an 
easy one. It was ‘The $64,000 
Question.’ Life had all but come to 
a ‘sit-still’ before the fascinating 
vision of tv’s highest rated pro- 
gram. Who could wash dishes or 
take a bath at a time like this? 

“Other popular tv programs 
have put unusual dips in the 
boiler house graphs, but none to 
the extent of ‘The $64,000 Ques- 
tion’.” 

The Fresh Meadows brochure 
went on to report that at 10:30 
p.m., “the whisper of the fans be- 
gan to gain in strength—and be- 
came a roar as the load picked up 
—8,000 lbs., 10,000 lbs., 12,000 lbs., 
15,000 lbs. Then the peak was 
reached, and another ‘$64,000 
Question’ may have been an- 
swered.” 


FCC Authorizes Triangle 
Purchase of WLBR-TV 

Triangle Publications, Philadel- 
phia publisher of the Philadelphia 
Inquirer, and operator of WFIL, 
WFIL-TV and stations in Bing- 
hamton, N.Y., has purchased 
WLBR-TV, Lebanon, Pa., from 
Lebanon Broadcasting Co., Leban- 
on News Publishing Co. and asso- 
ciates for $115,000. 

The transfer was authorized by 
the Federal Communications Com- 
mission despite protests from a 
number of tv stations now serving 
| Lebanon. Currently, WLBR-TV is 
| not operating. 


| Newspaper Names Interstate 

| Interstate United Newspapers, 
New York, national advertising 
| representative for nearly 100 Ne- 
gro newspapers and magazines, has 
been appointed to handle national 
advertising for the San Francisco 
Independent. 


Great Northern to Forney 
Great Northern Railway, St. 
Paul, has appointed John W. For- 
ney Inc., Minneapolis, to handle its 
advertising. The railway’s adver- 
tising was handled from 1947 until! 
recently by Campbell-Mithun. 
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Spot Tv Leaders* 


Third Quarter, 1955 


N. C. Rorabaugh Co. 


No. of No. of 
Sched- Mar- 
ules kets 
Procter & Gamble .......... 29 526 
Brown & Williamson 
| i eee 5 449 
Colgate-Palmolive Co. .... 18 294 
General Foods ................. 17 258 
| a A Ore 8 210 
National Biscuit Co. ...... 16 188 
Bulova Watch Co. .......... 1 180 
Sterling Drug «0... 13 165 
Ratner Promotions ........... 16 162 
Standard Brands .............. 6 162 
American Chicle Co. ........ 9 159 
Miles Laboratories ............ 6 157 
Liggett & Myers 
PON TET dexcscnsticceniis 3 144 
Philip Morris Ine. ............ 2 139 
Carter Products ................ 19 137 
Ford Motor Co. .............. 6 130 
General Motors Corp. .... 8 128 
ee 9 120 
Hawley & Hoops .............. 1 117 
Continental Baking Co... 14 116 
Block Drug Co. wees 14 114 
Coca-Cola Co. & Bottlers.. 2 114 
Hills Bros. Coffee Inc. .... 2 111 
Nehi Corp. & Bottlers ...... 9 105 
PRETEEN, ccntacascsstentsasi 7 103 


* This rank is a strictly numerical one | 
based on the total number of stations used 
on any type of spot schedule. It is not 
a ranking in terms of dollars spent. This 
report covered national and regional spot 
business on 242 stations out of approxi- 
mately 437 U.S. commercial stations then 
operating. 


Another 3,000,000 
2-Car Families by 
‘60, Says Lundell 


New York, Nov. 9—L. Walter 
Lundell, president of Universal 
C.I.T. Credit Corp., predicted today 
that in the next five years more 
than 3,000,000 families will join the 
ranks of two-car households, mak- 
ing a total of nearly 8,000,000. | 

C.I.T. reportedly is the largest. 
independent financing company in 
the country. 

Mr. Lundell cited two reasons 
for the two-car surge—the move- 
ment to the suburbs and the great- 
er earning power of American 
families. “Suburban families need 
a second car,” Mr. Lundell pointed 
cut, “because housewives must 
shop and ferry children to and 
from school while the family 
breadwinner takes one car to 
work.” 

He added that the trend to the 
suburbs will continue because | 
American families are getting big- 
ger, and city apartments aren’t 
large enough for them. 


@ Mr. Lundell said, however, that 
a more important reason for the) 
growth of the two-car market is| 
“the enormous increase in the 
number and percentage of families 
who have moved into higher an- 
nual income groups.” 

He pointed out that the non- 
farm families with incomes of $4,- 
000 or more have increased from | 
35% in 1949 to 55% in 1955, while 
the percentage of families earning | 
$7,500 or more has doubled in the 
same period. 

“These families, with their de- 
sire for better living standards and 
their wise use of instalment credit, 
are the mainstay of America’s 
growing economy,” he said. 


Brewster Joins Perry 

Philip B. Brewster Jr., formerly 
with West-Holliday, has joined the 
New York sales staff of Jchn H. 
Perry Associates, national media 
representative. 


‘Redbook’ Raises Rates 

Redbook will increase its guar- 
antee from 2,100,000 to 2,200,000 
and its b&w page rate from $6,240 


to $6,740 with the issue of April, | J, H. Bunting Agency Bows 
1956. The rate increases reflect a John H. Bunting, formerly an/| 


4.8% increase in guarantee plus an | account executive with Belden & | 
additional 3.2% increase to cover Hickox, Cleveland agency which | KANSAS CITY Is SOLD on 
increased production costs. | was dissolved last week (AA, Nov. | 
7), has formed his own Cleveland | POSTERS 

Castleton China Appoints agency, J. H. Bunting Advertising BULLETINS 

Castleton China Inc., New Castle, | Agency. SPECTACULARS 
Pa., maker of household china- | B 
ware, has appointed Ketchum, Emory Joins Leo Burnett NOW AVAILABLE... New Rotary Bulletin 
MacLeod & Grove, Pittsburgh, to | R. T. Emory, formerly with /;- - 


handle its advertising and public| Young & Rubicam, has joined the) | 
relations. Gibbons-O’Neill Inc.,|Leo Burnett Co., Chicago, as an) ———— TALLUP 
Cleveland, is the previous agency. | account executive. 


IN CANADA YOUR ADVERTISING DOLLAR BUYS MORE IN THE STAR WEEKLY 


Bought to be read = 
in every English-speak 
community 


Wherever people live in English-speaking Canada 
(and that’s everywhere in Canada!) you'll find 
the Star Weekly on sale—and selling! 


In fact, wherever there are 60 or more 
English-speaking families in any community, the 
Star Weekly is so popular it’s delivered every 
week by carrier boy to the home, as well as sold 
in the stores and on the newsstands. 


Newsstand and carrier boy sales add up to 99.6% 
of all the Star Weekly’s huge Canada-wide 
circulation. Only 0.4G is by subscription. This is 
the largest paid-for circulation in the entire 
Canadian field of national publications. 


Canadians buy the Star Weekly week in, week 
out—for cash—because everyone in the family 
wants to read it. It’s this big reader interest that 
makes it Canada’s “‘best-seller in print’’—and 
your best buy as an advertiser. Canadians pay 
over five and a half million dollars a year to read 
the Star Weekly—and the advertisements the Star 
Weekly carries! That’s box-office proof of the 
most interested big audience for your sales 
message in Canada. 


“ye 


“STAR WEEKLY 


Published at 80 King St. West, Toronto Montre::: \ivertising Office, University Tower U.S. Representatives : Ward Griffith Company Inc. 
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PR Men Debate Idea that Marketing PUBLIC RELATIONS TEAM 


Job Hurts Public Relations’ Prestige — — 


(Continued from Page 3) 


ly. Some advertising agency p.r. 
men feel that while there may be 
a nugget of truth in the claim, it 
certainly doesn’t apply to their 
agencies. And if it does apply to 
some ad agency p.r. operations, so 
does it to some independent p.r. 
practitioners, who are not above 
putting out a product picture now 
and then if the wind blows right. 


ws John Van Zant, head of the p.r. 
office of J. Walter Thompson Co., 
Chicago, points out that his JWT 
operation includes handling p.r. for 
a couple of accounts whose adver- 
tising is not even in the Thompson 
shop. This p.r. is conducted on as 
high a plane, he indicated to AA, 
as any p.r. anywhere. (The ac- 
counts run the gamut, too, from 


an encyclopedia to the stockyards 
—a big gamut for two accounts.) 

Mr. Van Zant conceded that 
| there may be advertising agencies 
in which the p.r. function is han- 
dled by a superannuated ex-copy- 
writer, whose loftiest ambition is 
to get the company’s new super- 
squidget into the “What’s New” 
department of an _ appropriate 
/ magazine. 


ws In the advertising agencies in 
which public relations is treated 
'seriously, however, the picture is 
one of highly developed coordina- 
tion among p.r. men, the agency’s 
top advertising executives and the 
client’s people in the field. 
| Marketing, says Mr. Van Zant, 
lis only one function discharged by 
the ad agency p.r. man, though he 
feels it is an important one, just 
as Fortune thinks communication 
important—and so does Mc- 


KEEP ABREAST craw-1i1. which just set up a 


THE TIMES ON... 


@ With ACB Newspaper Re- 
search Services you need never 
miss a daily newspaper adver- 
tisement you ought to see, no 
matter where or when it may 
run—in any of the 1,750 U. S., 
dailies! 


The national and local adver- 
tising columns of daily news- 
papers are the great proving 
grounds for new ideas in prod- 
ucts, merchandising plans, and 
new sales approaches. Use ACB 
services to keep abreast the 
times on new and old competi- 
tion ... new products ... new 
copy themes, new uses. 


Executives are invited to send 
for our catalog which outlines 
14 ACB Newspaper Research 
Services. You will be agreeably 
surprised at the modest cost 
for which a service, built to 
your own special needs, can be 
furnished. 


Send for ACB’s Catolog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. S. Census of retail stores. It's 
free! Ask for it today. 


8B reads every advertisement in 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. + Columbus 15 
* Memphis 3 
San Francisco 5 


161 Jefferson Ave. 
51 First St. + 
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communications department, dis- 
tinct from its publicity department 
and its public relations operations, 
which are carried on by the top 


executives of its publications (AA, | 


Oct. 31). 


# One possible answer consists of 
a line to be drawn between the p.r. 
jobs best suited to advertising 
agencies and those best suited to 
independent public relations or- 
ganizations. This hypothetical line 
was drawn this week by Dale O’- 
Brien, of Howard G. Mayer & Dale 
O’Brien, Chicago. He pointed out 
that while day-by-day p.r. prob- 
lems might well be handled by a 
company’s advertising agency p.r. 
|setup, many specialized p.r. prob- 
| lems—including some of the most 
| important ones—are better han- 
'dled by an outside outfit. 
_ He cited the field of stockhold- 
/er relations, up to and including 
| the proxy fight, in which his or- 
| ganization is one of many to have 
/acquired some experience in recent 
years. 
| Mr. O’Brien also pointed out that 
since a good share of the independ- 
ents’ p.r. business comes on the 
/recommendation of ad agencies, 


and traffic moves the other way | 


on the same street, too, there clear- 
ly must be functional differences 
which are not disputable. 
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ROUND, SQUARE PEGS—This presen- 
tation chart shows how one agen- 
cy’s public relations facilities are 
‘closely integrated with those of 
| one of its clients. J. Walter Thomp- 
son Co., Chicago, is the agency. 


Messrs. Lesly, Van Zant and 
O’Brien agreed that personnel is 
the biggest single problem for both 
factions, and in many cases it is 
the determinant of whether p.r. is 
well or badly conducted—in or 
out of an advertising agency. 

And if it is true, as Mr. Lesly 
indicated to AA, that a p.r. man in 
‘an advertising agency is usually 
subservient to his advertising col- 
leagues, then it might be noted that 
advertising itself is becoming more 
public relations conscious, both 
as an industry and in its ad output. 
Thus admen ultimately may be 
found lecturing their product- 
minded p.r. men on public rela- 
tions—in the broad sense. 


WerBell Names Vershen V. P. 


Mitchell WerBell Advertising, 
Atlanta, has appointed Roger Ver- 
shen v.p. and director of visual 
arts. A native of Antwerp, Bel- 
gium, Mr. Vershen was art direc- 
tor and production manager of 
| Vanypeco, Brussels agency, before 
_coming to America in February, 
1951, when he joined WerBell as 
/an art director. 


| 


Double-Cola to Noble-Dury 


| Double-Cola Co., Chattanooga, 
-has appointed Noble-Dury & As- 
sociates, Nashville, to handle its 
advertising. Aubrey, Finlay, Mar- 
ley & Hodgson, Chicago, formerly 
handled the account. 
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Hi-Fi Makers’ Own 
Show in Philadelphia 


Draws Paying Fans 


(Continued from Page 3) 
of the group and head of Rek-O- 
Kut Co., is the type of crowd which 
moved from one sound-proofed ex- 
hibit room to the other in caco- 
phonous hallways. 

“We had a young crowd for one 
thing,” he told ApvertTisinc AGE, 
“and our exhibitors found that ap- 
proximately 75% of those who 
paid to get into the show actually | 


becoming interested in 


“| means a great potential for the in-| 


plained, distributors were sponsor- 
ing shows in various parts of the 
nation almost on the same days. 
That made it impossible for manu- 
facturers to participate in all of 
/them. 


® By running their own shows, the 
manufacturers felt they could con- 
trol scheduling and still cooperate | 
closely with the distributors and 
dealers. 

As all first experiences go, there 
was some fumbling on this show 
‘and as late as Sept. 30 there was 
talk about postponing this one un-| 
til February. Nevertheless, with | 
some 60 exhibitors, plans were) 
pushed through. 

A local public relations man was" 
brought into the picture, and the. 
newspapers and distributors met to 


make joint plans for special sec- | 


tions. Three of the am radio sta-| 
tions and three fm stations began 
early promotion. WFLN and KYW, 


in fact, set up a live and tape 1% 


hour binaural show from the ex-| 


hibit floor the night of Nov. 5 to 

demonstrate sound reproduction. 
Advertising was handled by Jack 

Gilbert Associates of New York. 


® In an interview with AA, Mr. 
Silber made some predictions about 
future shows and about ad plans 
by the industry. 

“We feel we have met with suc- 
cess here and we plan to schedule 
additional shows. Sure, we made 
mistakes. But, we also learned 
from those mistakes. At least we 
know that properly promoted, the 
-public is interested and is willing 
to pay to see the exhibits.” 


ONE LOW RATE 
Evening or Sunday 


CIRCULATION 
Evening, 155,154 
Sunday, 162,175 


POPULATION 
Metro. Area, 446,100 
Ret. Tr. Area, 578,300 


As for the industry: “This year, 
as compared to 1954, business in- 
creased for components manufac- 
turers about 30 to 35%. In the next 


_year we should enjoy a 100% in- 


crease in business, along with that 
of package unit manufacturers, 
such as RCA.” 


® Components manufacturers will 
spend almost $4,000,000 in 1956 
alone to promote their products, 
and package-unit producers will 
probably spend another $16,000,000 


just for consumer and trade adver- 


tising, he estimated. 
Why weren't package manufac- 


did not own hi-fi sets but were | turers invited to participate in this 
it. That | show? 


“There was some fear that they 


dustry.” would dominate it, but we know 

The High Fidelity Music Show now that we should have asked 
here actually stemmed from a con- | them to exhibit. They are a part of 
fusion of shows. As Mr. Silber ex- | the over-all industry.” 


ABC-TV Signs Stations 


WTVY, Dothan, Ala., and WCTV, 
Thomasville, Ga., have affiliated 
with American Broadcasting Co. 


Ours has been an unique observa- 
tion post of advertising. 

For more than 30 years ACB has 
read every daily and Sunday news- 
paper advertisement published in 
the U. S. When ACB started this 
job, the headlines were telling of 
General Pershing’s appointment to 
high command in World War I. 

_ Since that time electronic adver- 
tising media have been invented 
and come into common use. Com- 
petitive printed media has, during 
that time, made an impressive 
growth. But during all this time 
the daily and Sun ay newspaper 
has grown still faster in eicuiotion 
and advertising, until now more 
advertising runs in the daily news- 
ey than in all other media com- 
bined. There are 45 million families 
in the U. S., but 54 million news- 
papers are sold we More news- 
papers are sold than bottles of milk! 


Why Newspaper Linage Grows 

From ACB’s unique observation 
post we have seen some of the rea- 
sons why this growth in newspaper 


_ advertising ... the ability to name 


GIVES YOU COMPLETE COVERAGE IN’ 
AKRON‘S BILLION DOLLAR PLUS MARKET 


Akron’s One Billion Forty Million Dollar Market is served 
by only ONE powerful newspaper — the Akron Beacon 
Journal. You get complete coverage of this fertile market 
at one low cost either Evening or Sunday. R-O-P color 
available in all issues. 


the local store...the ability to 
step up dealer distribution and 
cooperation . . . the ability to select 
the most productive markets. 

Our reading in behalf of the daily 
newspaper publishers led us into 
Newspaper Research Services for 
merchandisers. See opposite column. 

These merchandisers usually ask 
us to take the jig-saw puzzle of 
newspaper advertising in 1,393 U.S. 
cities and put it into one sharp, co- 
herent picture so that they can tell 
“‘who’’ is advertising “‘what,’’ 
“‘where,’’ and just how their own 
efforts stand in the picture. 


ACB furnishes a complete, accurate & dependable service 


See oppesite cotomn for listing 
of ACB Service Offices 


— 
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ADVERTISING 
CHECKING BUREAU 
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WILLIAM M. ARMISTEAD 


PHILADELPHIA, Nov. 8—William 
M. Armistead, 82, a pioneer of | 
modern advertising and a director | 
of N. W. Ayer & Son, died Nov. 6 
at his home in suburban Wayne. A 
native of Davidson County, Ten- 
nessee, he joined the Ayer agency 
in 1909. 

Mr. Armistead was credited 
with bringing the tobacco industry 
into the national advertising field. 
In 1913, he mapped an advertising 
campaign for R. J. Reynolds which 
became the pattern for many later 
advertising campaigns in the to-! 
bacco industry. 

He also is credited with having 
helped to launch the first national | 
advertising campaign of the Ford) 
Motor Co., when the Model A was | 
introduced in 1927. 


Cow” trademark for the Borden 
Co., died Nov. 6 at Midtown Hos- 
pital after a long illness. A former 
newspaper man and business pa- 
per editor, Mr. Sohn retired three 


years ago as director of the Elsie! 


Enterprises division of Borden’s 
general advertising department. 
He had started this operation at 
the end of the New York world’s 
fair in 1940. 

Mr. Sohn joined Borden’s ad- 
vertising department in 1934, after 
having worked on several Phila- 
delphia and Washington newspa- 
pers and editing the old Motor 


| Life. From 1924 through 1933 he! 


had been a partner in the Picard- 
Sohn agency. In 1936 he organized 
the creative service section of 
Borden’s advertising department, 


novels, “Your Loving Mother,” 
and “The Flesh and Mary Dun-| 
can,” and a book for youngsters: | 
“The Story of Elsie the Cow.” 


WILLIAM P. DAY 

New YorK, Nov. 8—William P. 
Day, 68, business consultant and 
retired exec. v.p. and general man- 
ager of Lambert & Feasley, died 
Nov. 6 of a heart attack at French 
Hospital. Mr. Day was with the St. 
Louis Union Trust Co. in 1927, 
when he was hired by Gerard B. 
Lambert, president of the Lam- 
bert Co., maker of Listerine, to be- 
'come general manager of that 
company’s advertising agency here, 
in which Mr. Lambert was senior 
partner. In 1939, Mr. Day retired 


_and under his guidance “Elsie the| from the agency but became a) 


In 1918, Mr. Armistead became a Cow” became one of the foremost| business consultant to aviation, 
partner in the Ayer agency and living trademarks in the country.| banking and retail marketing com- 
was elected v.p. and placed in| Mr. Sohn was the author of two! panies. | 


charge of all Ayer clients. 


EDWIN L. HINCHLIFF | 

SAN ANTONIO, Nov. 8—Edwin L. | 
Hinchliff, 64, for 11 years general | 
sales manager of Amana Refriger- | 
ation, and previously in charge of) 
appliance merchandising in 38) 
states for the Middle West Utilities | 
Co., died here Oct. 27 of a heart, 
attack at the Baptist Memorial 
Hospital. 

Mr. Hinchliff, an executive in| 
the appliance field for 33 years, 
retired from his Amana post July 
31 to become special merchandis- 
ing consultant for the company. He 
and his wife tock up residence 
here in September. 

A native of Superior, Wis., Mr. 
Hinchliff joined Amana in 1944 as 
sales manager to assist the firm in 
setting up its post-World War II 
distribution plans. 

For seven years prior to 1932, 
Mr. Hinchliff directed the mer- 
chandising activities of the Middle 
West Utilities Co. and its electric 
and gas subsidiaries. Following the 
dissolution of Middle West Utilities 
in 1932, Mr. Hinchliff held sales 
executive positions with the Easy 
Washing Machine Co. and Carrier 
Corp. 


LOUIS M. SILANCE 


PHILADELPHIA, Nov. 8—Louis M. 
Silance, 82, advertising manager of 
the Inquirer for 39 years until his) 
retirement in 1937, died on Nov. 4 
at a nursing home in nearby Yea- 
don, Pa. 

He came to the Inquirer in 1898 
as a classified advertising solicitor, 
and later was promoted to classi- 
fied advertising manager. He 
worked his way to display adver- 
tising manager. 


® During his career with the In- | 
quirer he handled some of the | 
largest accounts ever developed in | 
Philadelphia. He was proud of the | 
fact that he once had solicited edu- 
cational advertising from Woodrow 
Wilson, then president of Princeton 
University. 

He was a member of the Poor 
Richard Club, Pen & Pencil Club, 
Union League and the Historical | 
Society of Pennsylvania. 


WILLIAM H. VILAS 


New York, Nov. 8—William H. 
Vilas, 52, an account executive and 
director of the motion picture de- | 
partment of J. M. Mathes Inc., died | 
Nov. 5 of a heart attack. A grad- 
uate of the University of Minneso- 
ta, he began his advertising career 
with the Gold Medal Flour Co. He 
later became retail sales manager 
of Pillsbury Mills. In 1936 he came 
to New York as head of the local 
office of Wilding Pictures Produc- 
tions. In 1944 he joined the Mathes 
agency. 


MONTE W. SOHN 


New York, Nov. 8—Monte W. 
Sohn, 64, who played a large part 
in helping develop the “Elsie the 


“Send No Money” for All-New Direct Selling Text! 
Manual of Marketing Success Mailed FREE 


Send today for brand-new book “The Truth 
About Modern Direct Selling” and learn sales 
formula back of nine-billion-dollar yearly 
Direct Selling volume. First up-to-date text 
like it in five years. Tells how to start Direct 
Selling business, correct spotty retail distribu- 
tion, increase present sales volume and profits. 
Of vital interest to sales executives, advertis- 
ing agency account chiefs. Low-cost, low-risk 
way of testing market potential will amaze you. 
No cost or obligation; just write on business 
stationery to: SPECIALTY SALESMAN, Rm. 
812-7, 307 N. Michigan Ave., Chicago 1, Ill. 


DIRECT SELLING 
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of 30 hotels in U S. and Canada. It will offer complete hotel facilities. 


GOING WIDE INSTEAD OF HIGH 


The $2,225,000 Tarrytown Sheraton Inn, Tarrytown, N. Y.—about to be 
constructed by the Sheraton Corporation of America; owners and operators 


a 


The Sheraton Corporation buys 33 subscriptions to HOTEL 
MANAGEMENT. And here are just a few of the hundreds of Hote. 
g MANACEMENT subscribers operating or planning Motor hotels: 


y. All over 
g, planning, 


typical of which is the 


322. He operates it in conjunction with his Dimeling Hotel, Clearfield, Pa. 
the first of 50 motor hotels to be purchased at a cost of $15,000,000. 
4. The Key Colony motor hotel in Marathon Key, Fla., purchased by Ed. C. 
Leach, president of Jack Tar Hotels. and renamed the Jack Tar Hotel 


In The Keys. 


the Pittsburgh, Penna., Airport. 
2. Ned Shuck, owner of two hotels, owns the Voyage motor hotel on U. S. 


1. Knott Hotels Corporation — operating their first motor hotel adjacent to 
3. Dinkler Hotels Company — have purchased the Jamaican Motor Lodge — 


write us for a free copy of “Motor Hotels.” 
Ahrens Publishing Co., Inc. 


201 No. Wells Street, Chicago, Ill. 


For more examples of this new hotel expansion market, 
71 Vanderbilt Ave., New York 17, N. Y. 


Publishers of Industry Magazines and Books 


worth of equipment, 


Best way to reach this ex- 
The one publication 

leading hotel operators—the 
perating the new motor hotels. 


There’s a revolution going on in the hotel industry! To meet and 
beat the competition of thousands of small local motels, the hotel 
industry is going wide instead of high. The greatest hotel buildin 


boom and expansion program in 25 years is underwa 
Tarrytown Sheraton Inn. All this means a brand new hotel 
market for you—many millions of dollars 


the country experienced hotel men are now buildin 
services and supply will be required! 


or already operating luxury motor hotels — 
panding market? Hore, MANAGEMENT! 


looked forward to and read by 
same men who are planning and o 
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MCA-TV Looks Abroad 


fill the new post of international U. S. 


|sales manager. He will concentrate 
MCA-TV, New York, has ap-|on distribution of the company’s 
pointed Tom McManus, a v.p., to tv films in markets outside the 


WasHINGTOoN, Nov. 8—James H. 
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in trade shows, stores, windows—day or nig 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
pects than through any other medium with 
* the ADmatic, the automatic slide projector that 
E runs continuously, day and night, with no oper- 
ator needed : 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
23° T V. It holds 30 slides (2” x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
# trade shows, dealer show rooms, theatre and hotel 
; lobbies, as a visual salesman; or for personnel and 
salesmen training programs. _ . 
For rental or purchase terms, wire, write or phone 


1216 CHICAGO AVE. @ DAVIS 8-7070 


See how ADmatic can boost Sales for you 


“THE HARWALD COMPANY, INC. 


e CVANSTON, iit. 


Carmichael, president of Capital 
Airlines, said last week that an 
“ethical renaissance” among busi- 
ness men is helping to eliminate 
the social conflicts between man- 
agement and labor which has 
threatened our economic system 
in the past. 

Speaking in his capacity as v.p. 
of the U. S. Chamber of Commerce, 
Mr. Carmichael told a meeting of 
the Society of Business Magazine 
Editors that “19th century capital- 
ism is about as evident today as 
the winged starch collar, the man- 
sion on the hill has been replaced 
by neat rows of tiny cottages. The 
autocrat of industry has been re- 
placed by the humanist.” 


@ He said, “No longer do we have 
an economy that is entirely ma- 
terialistic. No longer does manage- 
ment remain aloof from the prob- 
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‘Ethical Renaissance’ Is Eliminating the 
Labor-Management Conflict, CofC V.P. Says 


lems of labor. In a sense this has 
been a renaissance.” 

Departing from his text he paid 
special tribute to Henry Ford II, 
who was awarded the society’s 
first “Voice of Business” award 
for “making the most substantial 
contribution to industry in 1955 in 
leadership, in business ethics, and 
in making it understood that most 
businesses are conducted with 
careful regard for the public in- 
terest.” 

Mr. Carmichael warned that de- 
spite the widespread awakening 
of enlightened business manage- 
ment there are still many people 
who refer to the management of 
their companies as “they” or “it” 
or “the company.” To many em- 
ployes, he said, it is still a remote, 
cold object that wields unfair 
power. 


a “There are a number of reasons 


Do You Make 


These Common 


alone? 


been on the list? 


Do you fail to keep abreast of changes within a market? 


and “read’’? 


If you make these common mis- 
takes, brethren and sistern, you 
have beaucoup company! But we 
can show you the way toa brighter 
future, a richer and more reward- 
ing life. . .at least in Philadelphia. 

The new DAILY NEwWs is not the 
biggest in Philadelphia, either in 
circulation or size. But it covers 
a magic market, a “tight little 
island” all its own. Over 185,000 
e households buy our paper because 
they want our paper. And being a 
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Do you always buy a newspaper on circulation figures 


tabloid . . . vital and dramatic 
from page one on... our readers 
see your ads. We couldn’t bury 
you if we tried. 

So don’t buy circulation figures 
alone. No matter how big the 
paper, your ad can’t sell if it isn’t 
seen. In our sparkling paper your 
ads are seen and, oh brother, how 
they sell! Small wonder alert space 
buyers are giving the new DAILY 
NEws the greatest linage gains 
ever. First 10 months, 1955,* we’re 
up well over 1,000,000 lines. 
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for this,” he said. “But it seems to 
me that such an attitude can be 
quickly erased as a stigma on 
American industry if only the per- 
sonality of management is injected 
into the picture. 

“Management must be portrayed 
as a person or persons. It cannot 
be referred to or thought of as 
‘the company’ if teamwork be- 
tween labor and management is to 
be achieved. Management must 
exhibit its human side if it is to 
expect the cooperation of labor,” 
he said. 

As management has changed, he 
observed, so has labor. “Labor, in 
fact, has become a leading partic- 
ipant in our free enterprise sys- 
tem. It is not much of a stretch of 
facts to say that in America there 
are today 160,000,000 capitalists. 

“These capitalists are buying 
their own homes, they are invest- 
ing in bonds. They are saving in 
the banks and they are buying a 
share in industry through the New 
York Stock Exchange, a practice 
once reserved for a select few.” 


w As an example of the changes 
that have occurred he pointed out 
that the stock exchange has be- 
come a market in the true sense, 
where anyone may shop without 
fear of falling into the hands of 
|sharp operators. 

As a result, he said, it is no 
longer depicted by cartoonists as a 
fat baron wearing spats and a dia- 
mond stickpin, and there is no 

mystery to the stock market in the 
|public’s mind. 

“Management must remove that 
same mystery about itself,” he 
continued. “It must stop being a 
thing, a spectre or an object 
that is shadow-boxed. Manage- 
ment must have reality and it 
must be ‘people’ who are no dif- 
ferent from other people. 

“If these 160,000,000 capitalists 
with their homes, their stocks, 
bonds and cars feel a closeness to 
management, a working part of 
‘the team management represents, 
then we have come close to elimi- 
nating a danger sign which I have 
‘not mentioned but which is al- 
_ways in our immediate presence: 
‘Strained labor-management rela- 
tions. 


= “The tug-of-war between these 
\two factions with our corporate 
\structure tied to the middle by 
|both ropes has continued rather 
relentlessly because of misunder- 
standings on both sides. But if 
management shows its real face 
while labor learns more of busi- 
ness practices through participa- 
tion, our corporate structure will 
not be strangled by the ropes. 

“The millions of Americans who 
have become small capitalists have 
reached that status because of an 
underlying confidence in business 
through knowledge and in busi- 
ness’s ability to provide steady in- 
come through experience. In part, 
that confidence is a result of man- 
|agement’s new face, adopted per- 
sonality and in the exchange of 
ideals.” 


ws During the meeting, Richard H. 
Morris, editor of Plant Engineer- 
ing, was elected as new president 
of the society, to succeed Frank 
Tighe, editor of Motor Age. 

Other elections include Eldridge 
Peterson, Printers’ Ink, list v.p.; 
Norman C. Firth, Dun’s Review & 
Modern Industry, 2nd v.p.; William 
A. Phair, Hardware Age, secretary- 
treasurer, and Carl C. Harrington, 
Mill & Factory, and Palmer Lang- 
don, Metal Finishing, to three-year 
terms as executive committee 
members. 

Paul Wooton was nominated to 
another five-year term as chair- 
man of the executive committee. 


Ralph Sharp Names Smith 

Robert C. Smith has joined 
Ralph Sharp Advertising, Detroit, 
as v.p. in charge of client services. 
Mr. Smith formerly was exec. y.p. 
of Whipple & Black, Detroit. 
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SPECIAL DELIVERY—Patsy Gregg de- 
livers the 300,000th Matchless 
Friends counter dispenser made by 
Hutcheson Studios, Omaha. Item 
is popular with match companies 
and industrial and consumer man- 
ufacturers, Hutcheson says. 


Bardahl Ads Promote 
Its Sponsorship of 
‘Confidential File’ 


SEATTLE, Nov. 8—Bardahl Man- 
ufacturing Co. has taken prime 
sponsorship of a nationally syndi- 
cated film, “Confidential File,” at 
$500,000 for time and program 
costs in what is described as the 
biggest television buy to date by a 
Pacific Northwest advertiser. 

Miller, Mackay, Hoeck & Har- 
tung, with Gerald Hoeck handling 
the deal, has scheduled alternate 
week sponsorships of the Paul 
Coates documentary for Bardahl 
in 30 major markets across the 
country. A 60-second spot schedule 
is being carried in secondary mar- 
kets. 

Intensive merchandising of Bar- 
dahl, oil additive, is being keyed 
to the “Confidential File” public 
service theme by John Haydon, 
sales and advertising director of 
the company. Tie-in point of pur- 
chase and promotion material is 
being supplied to 100,000 Bardahl 
dealers. 

Copy for station promotion in tv 
pages is headed: “Too Shocking 
for Tv? We Don’t Think So.” It 
continues: 


s “Tonight we will present a new 
television series which may well 
become the most ‘talked about’ na- 
tional program of the 1955-56 sea- 
son. To some of you the program 
may be too realistic, too stark, too 
brutal. To others it may strike too 
close to home. But to the large ma- 
jority we feel this program will 
be a television experience un- 
matched to date. 

“The name of the program is 
‘Confidential File.’ It deals with 
narcotic addicts, kid gangs, medi- 
cal quacks, Hollywood starlets, 
epileptics, and many other up-to- 
now taboo subjects.” 


Britannica Films 
Revamps Catalog to 
Hit Wider Market 


WiunMettTeE, ILL., Nov. 8—Ency- 
clopaedia Britannica Films has 
just completed what it describes 
as “one of the most elaborate di- 
rect mail efforts ever attempted in 
the field of education.” 

Traditionally, a relatively ex- 
pensive catalog is sent regularly to 
audio visual directors, superinten- 
dents and principals of elementary 
and high schools and colleges, 
which are the major markets of 
Britannica Films. 

Not content with reaching this 
comparatively small audience, EB 
Films decided to go directly to the 
teachers who use the films. 

The catalog was revised. A less 


expensive item, using the format, | 


size and paper stock of a newspa- 
per supplement, was found, and | 
more than 500,000 copies were sent | 
out to individual teachers. 

The new catalog contains not | 
only a complete listing of and de- 
scriptions of the films and film 
strips available, but also includes 
newsy items about the company 
and its activities. 


Miss Vandaworker Appointed 

Dorothy A. Vandaworker, for- 
merly public relations director of | 
Presbyterian Hospital, Chicago, 
has joined Chicago Public Rela- 
tions Associates. Miss Vandawork- 
er will be an account executive in 
charge of hospital, nursing and 
theater accounts. 


Sunnen Division to Bloch 

Sunnen Products Co., St. Louis, 
has appointed H. George Bloch 
Advertising Co., St. Louis, to han- 
dle advertising for its industrial 
division. The division makes hon- 
ing equipment. 
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ments. But we can deliver new instruments overnight by Air 


“All you need is a Geiger Counter like this $08.50 Detec- Express. And some of those towns are pretty remote. Air 
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; YAR Db Top Network TV Sponsors 
Vor her, woule tmas enchantment from ‘14 Larvion-at ved Christmas wifts Poon #LAO to 15.0 
January-June, 1955 
Gross Time Expenditures Only 
Source: Leading National Advertisers Inc. 
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POPULA TION « 


Ly cross section—alert to new ideas, 
new services, new products. He wants diversified occupations and 
_ table industries. He wants a grown, as well as a growing, popula-— 
a ay * 


THE ROANOKE TIMES and WORLD-NEWS 
ROANOKE, VIRGINIA 


"Write for new apt ee the Roa 
Development : Plan Sawyer, Forgussa: Walker Car 
ional , 300 Park Avenue, N. Y. 22, N. 


year. 

Featured in the spreads, Sunday 
supplement pages, magazines and 
network tv will be Yardley’s| 
toiletries for men and women. 

The spreads will run in The Sat- 
urday Evening Post Dec. 10 and in| 
Life Dec. 12. Color pages are set) 
for Ladies’ Home Journal, Mc- 
Call’s, The New Yorker, and The 
Saturday Evening Post. 

B&w and color pages are sched-| 
uled for the Metro Sunday maga- | 
zine service and other newspaper | 
supplements. A 15-minute segment | 
|of the Garry Moore show on’) 
| Fridays (CBS-TV) will round out 
‘the campaign. 

On the dealer level, blowups of 
lads for window displays, counter 
| displays and flocr merchandisers 
are being distributed. 

N. W. Ayer & Son, Philadelphia, 
is the agency. 


McQuillen to Galbraith 
J. Hugh McQuillen, formerly | 
with John R. McAusland Co., 
Philadelphia agency, has joined) 
Galbraith-Hoffman Advertising, 
New York, as v.p. and account ex- 
ecutive. 


Ettinger Joins B. L. Mazel 

Austen Ettinger, formerly sales 
development manager of Moore 
Publishing Co., has joined B. L. 
Mazel Advertising, New York, as 
copy chief. 
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BELL BRAND 


RELATED ITEMS—Bell Brand Foods, Los Angeles, is using 30-sheet 
posters like this in a campaign for its potato chips that promotes 
related items. The campaign is designed to sell more than 100 dip 
ingredients with potato chips, under the theme “Dip ’n’ Chips.” The 
schedule covers the Southern California area and includes news- 
paper and Sunday magazine color pages (with recipes), outdoor, 
television, point of sale material and dealer mats. McCann-Erickson, 
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Bausch & Lomb Reassigns 


Bausch & Lomb Optical Co., 
Rochester, N. Y., has reassigned | 
three members of its advertising 
staff. They are Ray L. Van de 
Vate, advertising manager of the 
ophthalmic sales division and as- 
sistant director of advertising; | 
Albert H. Blum, ad manager of the | 
scientific instrument sales division, | 
and Howard Justice, manager of | 


“ 


advertising services. Mr. Van de ' <4 
Vate and Mr. Blum also will direct | eee. 
public relations for the divisions, | mime oO 
and Mr. Justice will direct conven- ae 


tions, exhibits, reference manuals) 
and production activities. 


Oakite in Newspaper Drive 

Oakite Products Inc., New York, | 
has started a fall campaign using | 
50 daily newspapers in 34 markets 
for its New Oakite. The ads fea- 
ture the product’s versatility as an 


Los Angeles, is the agency. 


all-purpose cleaner for the home. 
Calkins & Holden is the agency. | 


Depression Brought _ 
Beneficial Changes, — 
Adman Tells Group | 


New York, Nov. 8—The eco-! 
nomic depression of the ’30s may 
actually have been a blessing in 
disguise, according to Kenneth 
Collins, v.p. in charge of adver- 
tising and sales promotion, Bur- 
lington Industries. 

In an informal talk to students 
at New York University’s school of 
retailing, Mr. Collins pointed out 
that the depression helped to 
bring about a number of changes 
beneficial to society. 

For example, he said, “Novem- 
ber, 1929, was the end of the Vic-. 
torian era in retailing.” 

Mr. Collins explained that the 
level of taste of the American 
consumer has been raised to such 
an extent since the depression that 
“bad taste no longer will sell any 
place in the country.” 


® The Burlington executive said 
that today people “insist upon 
clothes that are colorful, lighter 
in weight and packable for trav- 
eling; furniture that is informal; 
china that is bright and gay, and 
fabrics that are crease-resistant 
and machine-washable and need 
little or no ironing.” 

Mr. Collins said the changes in 
consumer thinking have revolu- 
tionized advertising and selling. 
He said that in the past 20 years 
there have been “more radical 
changes than were made in the 
preceding 300 years of retailing.” 

Other post-depression changes 
cited by Mr. Collins were “the 
redistribution of wealth, the emer-_ 
gence of social consciousness in 
big business, the growth of or- 
ganized labor and the emancipa-| 
tion of women.” 

He predicted that the rights and 
privileges of labor will increase 
as the social consciousness of big 
business continues to increase. 


Lennox Furnace Changes 
Name to Lennox Industries 


Lennox Furnace Co., Marshall- 
town, Ia., will change its name to 
Lennox Industries Inc., effective 
Dec. 31, John W. Norris, president, 
has announced. Mr. Norris said the 
change will be made because of 
“our tremendous growth during 
the past decade, coupled with a 
wide diversification of products.” 

The company makes gas, oil and 
coal heating systems and air con- 
ditioning units. 


Anderson Agency Bows 

John V. Anderson Agency has| 
succeeded Anderson & Roll Adver- 
tising, Omaha, with offices at the 
same address, 725 Insurance Bldg. 
Mr. Anderson, a former partner of | 
Anderson & Roll, heads the agency. | 
Associated with him are Keith H. | 
Royer, formerly promotion one 
merchandising director of wow.) 
Omaha, and Norman Rawson. 


New Ingredient 
Selling Point 
Cash Campaign 


Modern Theme 


DAvViLED ™, 
\sheo-hamn gueduons to mame en . 


woman who bought Underwood Deviled Ham would use it 
exclusively for sandwiches or snacks. Today, however, Wm. 
Underwood Company is broadening the market for this 88- 
year-old specialty product. Coaxing ladies to try Underwood 
Deviled Ham as a new ingredient in main-dish meals, color 
ads show how it “Glorifies everyday foods.” BBDO Boston. 


ay 


© Week after week, nearly half a million more people 
pay cash for The Saturday Evening Post than for any other 
general magazine. This new promotion campaign shows 
why the weekly that people spend most cash for is the one 
they spend most hours with. An interesting extra is quips 
and quotes by top advertising men who read the Post. Ads 
appear regularly in newspapers, advertising-trace magazines. 
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@ The longbow of Robin Hood is now speeding the 
sales message of the Wildroot Company, Inc., to televiewers 
across the country. And to make sure this new CBS adven- 
ture series hits home, Wildroot introduces a new theme— 
“Wildroot Cream-Oil Hair Tonic gives you confidence.” 
Commercials combine drama and straight selling. Starring 
Richard Greene, Robin Hood is co-sponsored by Wildroot. 
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When new-model cars hit the market, so does new- 
model advertising. Here is one of the first insertions for 
the “1956 De Soto . . . designed for the super-highway age.” 
Glamorous photos show that one picture of De Soto styling 
is worth a thousand miles of words. Copy tells the inside 
story of push-button driving, high torque engine and many 


BATTEN, BARTON, DURSTINE & OSBORN, INC. Advertising 


NEW YORE + BOSTON * BUFFALO + CHICAGO + CLEVELAND + prrr 6h 8 * MINNEAPOLIS * SAN FRANCISCO * SEATTLE + 


other new super-highway features. BBDO Detroit-New York. SF 
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Marie does It 
FASTER... 


complete mailings, multl- 
graphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 
ing List up-to-date, frees you 
from detail work. For rush pick-up, 

uick service and fast delivery 

ALL WAbash 2-8655. 
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a Leller Atop 


431 S. Dearborn Street, Chicago 5, IJ | 


Bates Elects Grey, Redmond 
V.P.s: Names Fran Riley 

Ted Bates & Co., New York, has 
named Edward A. Grey and Louis 
Redmond v.p.s. Mr. Grey is asso- 
ciate media director, and Mr. Red- 
mond is copy group supervisor. 

Bates also has appointed Fran 
Riley to its public relations de- 
partment. Miss Riley, who resigned 
as editor of publications for the 
| National Assn. of Radio & Televi- 
sion Broadcasters to join Bates, 
will work on radio and tv program 
exploitation. She is succeeded at 
NARTB by Sally Ball Kean, for- 


284,706 corporate officers or titled executives 
pay for and read THE ROTARIAN. 

81% are in industry or business 

19% are in the professions 


and 90% buy material, equipment, supplies 
or services for their firms. 


Reach these men effectively and economically through 
their own magazine ... THE ROTARIAN. 


313,889 Average Total Net Paid ABC (Dec. 1954) 


merly assistant manager of infor- 
mation. 


Vogel Retires from GE 


Ernest H. Vogel, manager of 
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Advertising Age, November 14, 1955 


National Nielsen Ranking of Radio Shows 
Two Weeks Ending Oct. 8, 1955 
...All figures copyright by A. C. Nielsen Co. 


marketing for the electronics di- |Current Homes* 

vision of General Electric Co. since | Rank Program (000) 

1948, retired from active business EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (740) 

Nov. 2. He also has been advertis-| ! remem. GET, CEG canescens eseccisccccesenicecncssccntonscccccscceccccscoesee 2,081 

ing manager of Kohler Industries, 2 Two for the Money (P. Lorillard, CBS) .............ccccccsceesseseseeeeeereeeeeeeeees 1,850 

American Piano Co. and RCA-| 3 You Bet Your Life (DeSoto-Plymouth, NBC) ..........ccccccccscssereeseeeeneneees 1,804 

Victor, of which he subsequently | 4 Our Miss Brooks (American Home Products, CBS) ...........:sseeseeeseeeeees 1,665 

became sales manager. 5 Edgar Bergen (Philip Morris, CBS) ..........ccssssssseserserensesnseeseesescescoseeee 1619 

6 People Are Funny (Paper-Mate, NBC) ...........cccccsscsecsessseseeeeseeeseeeees 1,480 

7 SN MUNIN I I GT sins csnscoscosavcnccsocnenendscecssevsnsinsessesciee 1,480 

WIHL Switches to CBS . 8 INNS IIE MUL, |. INI aces dL ccnaddcenonscacetabetvocesestoecndtioocncnenesiens 1,295 

WJHL, Johnson City, Tenn., will) 9 Gone Aviry Show (Wen. Wrighoy Sr. Co. CBS) .scccccccssscccccccccccssscee 1,295 

drop out of the ABC network and | jo News from NBC (Brown & Williamson, Wed., NBC) .eccccssscsssssssse 1,156 
become a CBS Radio affiliate, 

effective Jan. 1. The station will |EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (694) 

be a supplementary station for 1 News of the World (Miles Labs., NBC) nistiilitininedbibvenbecaunsbetaenesneaonenned 1,619 

Columbia. 2 Lowell Thomas (Delco Batteries, CBS) ..........cccccsssesseeseessessreneesneneeereees 1,295 

3 I IL ETI 5) 0 oc.csovosinncumhansabeeisnbubvereansstsssothoesssnnansihan 1,156 

Yankee Promotes McMahon WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,387) 

Henry J. McMahon has been| ! EE ER, UU UPUUIIR, DIO) | occ icccascccssecveccsssevecscescsssnecevendeveenite 3,977 

named director of the retail mer-| 2 as I snd ssc vsnsnces cocenseodnsctsosésccsccissnonannansentos 2,173 

chandising department of the Yan- 3 Ey MUNIN NIL III» wcsnisinisasasscaccooeracinspdiotecssocooscsouseeecaneesons 2,127 

kee Network, Boston. He has been! 4 ED NN IIE III, "Gad otusisnasansapdeisoxscocesensasnsssnrosesodsobonssnanininahea 2,081 

with the regional network for 5 Pe a Sy I Hi ceictbin i drrecsccctiernitin inertness 2,035 

several years. 6 This Is Nora Drake (Bristol-Myers, CBS) ...........ccccccccesesseeseeseeseeseensennees 1,942 

7 Re GRE GEORG GOB) caniccSiticictitrcsisesierseccscossepecosssencassaibanns 1,942 

8 Arthur Godfrey (Dow Chemical, CBS) ..........:cccccsccssseesseseeseerereneeeeesenees 1,942 

9 Arthur Godfrey (American Home Products, CBS) ...........ccccccessreees 1,896 

10 Pc ln cat cnctetnte alien bpsuslinnsvousenbinens 1,896 

DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (601) 

1 in I UE >, se cstebambeonmnoneniactensoonse 5,226 

2 Adventures of Rin Tin Tin (National Biscuit, Mutual) .................... 1,295 

3 Galan Drake (Sun., 8:55, General Foods, CBS) ............cccccccccceeeeeseeee 1,064 

DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (879) 

1 I, ED CRUIIOUIN, WUE — 5. sachocosccssassencscoceceatcsdvnsendsapansovcssess 5,411 

2 I OU, IID irish csetccin vod coqnstedibedeqessaebednioestsedee cciianee 1,619 

3 es enemas: AC Dieeeeh, CRED, cesicccccvcsssccdamasbonbsededcoscineresveresisies 1,202 
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MORE COPIES, BRIGHTER COPIES with 


Hammermill’s Blue-White 
Duplicating Papers 


for mimeographing and spirit duplicating 


OU get more copies, blue-white brighter copies, with Hammermill 
duplicating papers. Your printer can supply them, help you select the 
best one for your mimeographing or spirit duplicating job. And his ideas 
on colorful printed headings can make your duplicated messages even 


more impressive. See your printer soon. Meanwhile, write on your business 
letterhead for free samples and for copies of our helpful idea-books 
Duplicator Facts” and “Better Stencil Copies’: Hammermill Paper 


Company, 1459 East Lake Road, Erie 6, Pennsylvania. 


HAMMERMILL MIMEO-BOND GIVES UP TO 5,000 SHARP COPIES FROM 
1 STENCIL—and the 5,000th will compare in clearness with the first! 
Exclusive air-cushion surface absorbs mimeo inks more rapidly, cushions 
sheets as they pile up so there’s no smudgy set-off. Watermarked. Comes 
in seven popular colors and sparkling blue-white. 


HAMMERMILL DUPLICATOR FOR FAST, TROUBLE-FREE PRODUCTION 
of clean, bright copies on either spirit or gelatin-type machines. Comes in 
six pleasing colors and blue-white. Watermarked. 


Want good looks at low cost? Try Whippet Mimeograph 
and Whippet Duplicator. You'll get uniform quality unusual 


in such modestly-priced papers. 


' You can obtain business printing on Hammermill papers where- 
ever you see the Guild shield on a printer’s window. 


DUPLICATING PAPERS 


cost no more 


*Percentage of homes reached (‘Nielsen-Rating”) may be determined by comparing 
the total number of homes reached with 46,244,000, the 1955 Nielsen estimate of total 


U.S. radio homes. 


Employers’ Group Insurance 
Ties in With Jewelry Push 


The Employers’ Group Insur- 
ance Companies of Boston is run- 
ning an ad on its jewelry insur- 
ance policy in The Saturday 
Evening Post Dec. 3, immediately 
following the 14-page Christmas- 
time section sponsored by the 
Jewelry Industry Council in that 
issue. 

Using the theme “Give for 
Keeps,” the ad will urge buyers to 
make their “special” gifts of jewel- 


ry and related items long-lasting 
by taking out personal articles 
floater insurance. H. B. Humphrey, 
Alley & Richards, Boston and New 
York, is the agency. 


SIMPSON-REILLY, LTD. 
Publishers Representatives 


SINCE 928 i 


' 


LOS ANGELES HALLIBURTON BLDG. 
SAN PRANCISCO CENTRAL TOWER 


Mind ?.. 


Whats on Mrs Farmer's 


- 


. . + gives you best farm coverage, 
farm readership, and farm circulation. 


Better Farm 
Living 
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But You Can 
Buy Loyalty! 


by 

} John Pepper 
and , 

Bert Ferguson 


How many times have you heard 
some executive say, “I can’t buy 
loyalty!” Well, here’s proof that 
you can do just that. You can buy 
—at a reasonable price—the most 
concentrated, intense loyalty that 
ever ran up a sales record. 


NEW SOCIAL FORCE 


We say “concentrated,” because 
we have a Negro market greater 
than that of New York, Philadel- 
phia or Detroit. It had never been 
reached directly until our radio 
station WDIA in Memphis became 
the first program exclusively for 
Negro listeners. There are 1,230,724 
i of them in our area—nearly 1/10th 
of the entire Negro population in 
t the United States! We call it “the 
j Golden Market” 

{ 


STRONG GROUP FEELING 


We say “intense,” because WDIA 
uses Negro talent and music only 
—Negro disc jockeys, announcers 
and home economists. That’s how 
* WDIA talks to its audience in ac- 
cents that are familiar and wel- 
come. No wonder these folks think 
of WDIA as the only station! No 
wonder they’ve put it—and kept 
it—at the top of both Hooper and 
Pulse ratings! 


AMAZING RESULTS 


We’re mighty proud of that loyal- 
ty. We’re proud that it has helped 
WDIA jump from 250 to 50,000 
watts—become the only 50,000- 
watt station in Memphis! And we’re 
also proud of the tremendous re- 
sults this powerful combination 
has had for WDIA advertisers. 
Here are just a few with success 
stories: 


a F 


or <—lt eer Lyagerwenitte ee —e - - 
. 


Swansdown Cake Mizxes, Pal 
Blades, Colgate Dental Cream, 
Super Suds, Kool Cigarettes, 
Carnation Milk, Crisco, Fitch 
Shampoo, Sinclair Gasoline. 


Give us a chance to show how 
handsomely WDIA can produce 
for you, too. Drop us a note about 
the particular product you're in- 
terested in. Put this matchless loy- 
alty to work on your sales problem 
in the South! And get your share 
of earnings that amount to over a 
quarter billion dollars. 


) WDIA is represented nationally 
| by the Jchn E. Pearson Company. 
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Some candid questions and answers about 


an unusual motor car. 


Is the Jaguar Mark VII a “sports” car? 


No, The Jaguar sports car is the tamous XK series. The 
Mark VII is easentiatiy a “family” car @ spacious, four 
door, six-seater. But in styling and performance it 1s actustly 
closer to @ true sports car than many makes that lay claim 
to this distinction. 


Is the Mark VII a “luxury” car? 


Yea. Appointments in the Mark VIT are by any standards 
luxurious witness the handubbed rare walnut instru 
ment board and door panels... the hand-fitted. Britush glove 
leather upholatery the double petrol tenks for maxamum 
luggage space the sliding sun roof But though the true 
luxury of the car is based on many other and more substantial 
features than these dollar tor dollar the Mark VII offers 
more cat luxury at less cost than any car in the world. Equip- 
ped with Borg-Warner automatic transmission, Power 
Brekes, Back-up lights, Turn signals. Heater and Defroster. 
Windshield Washer and Fog Lights. It is priced complete 
at $4470 (port of entry.) 


Is the Mark VII a “safe” car? 


In the field of safety, the Mark V1 is very likely supreme 
among automobiles. It is, perhaps. more strongly made end 
more accurately controllable than any car that you have 
ever driven. The body ms of beavy-weight. 18 gauge steel 

the frame — box-section stee! of tremendous strength and tor- 
sional niegidity. The brakes are designed to ace date the 
fudt potential of power and speed af which the car is capable. 


Employing 12 inch drums with servo-cssists these brakes 
give the Mark VII o stopping power which is literally astor- 
ishing. Torwon-Bar suspension. jong a Jaguar specification 
delivers a ride that « not only level and comfortable hut i« 


.. the Jaguar Mark VII 


firm and certain at of] speeds, taking every type of curve and 
corner without sway or roll Torsion-Bar suspension coupled 
with the sports car precision of Jaguar steering makes the ex- 
perience of driving « Mark VII as secure as wt is extubarating, 


Is the Mark VII a “powerful” car? 


In owning « Mark VII you will possess a power plant that is 
second to none. It is the same world-famous XK-140 engine 
that has powered Jaguar racing and sports models to vic- 
tories in virtually every major motor car competition in the 
world. It produces an honest 190 horsepower with ease. Of 
particular importance to you is that this engine was designed 
te cruise at speeds near 100 mph for literally days on end 


This means that under normal driving conditions you will 
be subjecting the engine to only a portion of the wear and 
Strain for which i was built. Inherent, too. on this fect is an 
immense reserve of power to meet any road emergency 


Is the Mark VII a “distinctive” car? 


Siove the Jaguar Company at Coventry England produces 
but 10.000 cats of all models annually, che Mark VII will 
never be a car that you will misplace on o parking lot. As to 
appearance. the car speaks for itself siying in its design 
on the inspired use of line and mass to achueve a lwok that at 
once bespeaks grace. elegance, and authoritative power. (In- 
deed the very physwal characteristics of the sungle king for 
which the car » named.) Naturaliy—the best way to appre 
clate the plessures of owning a Mark VII is to drive ane. 
We hope that « Jaguer Dealer may soon have the privilege 
of showing you this superb car in action 


Jaga Cann Neth Amecican Casporation @87 Park Ave. Now York, M. ¥ 


CHANGING GEARS—Cunningham & Walsh, which has taken over the 
Jaguar account, shifts from high to low in this campaign-opening ad 
for the Mark VII,a “family car.” Seeking to expand Jaguar’s market, 
C&W uses copy-heavy approach to highlight features of the Mark VII. 


Jaguar Car Adds 
Newspapers; Ad 
Budget Up 200% 


NEw York, Nov. 8—Cunning- 
ham & Walsh, which recently suc- 
ceeded H. B. Humphrey, Alley & 
Richards on the Jaguar account, 
has sold the British car manufac- 
turer on a new advertising and 
selling approach. 

The new campaign for Jaguar 
Cars North American Corp. un- 
folds this month. Its main features 
are: 

1. A 200% increase in advertis- 
ing expenditures, putting Jaguar 
above the $250,000 mark—consid- 
erably more than any other foreign 
car maker spends here. 

2. Increased support for the 
Mark VII, Jaguar’s luxury six- 
passenger sedan. 

3. Heavy emphasis on local deal- 
er selling, exemplified by a 
changed media lineup favoring 
newspapers over magazines. 


® With this new program, Jaguar 
aims to sell 5,500 cars here in the 
coming year. It sold only 1,809 in 
the first six months of this year. 
Previous sales were 3,349 in 1952, 
3,914 in 1953 and 3,365 in 1954. 

Up to now, Jaguar has, like oth- 
er foreign car advertisers, put its 
ad money into magazines. In fact, 
one magazine, The New Yorker, 
has had close to a monopoly on 
foreign car advertising. Jaguar 
spent $60,000 in magazine space 
last year and $36,000 in the first 
half of 1955. 

Under the aegis of Cunningham 
& Walsh, Jaguar will continue to 
spend at this rate in magazines. 


However, it will now spend more | 


than twice this amount in newspa- 
pers. 

Explaining the switch, Jack E. 
Rice Jr., account executive at 
C&W, told AA that the District of 
Columbia and 15 states account for 
86% of foreign car sales. He 
pointed out that with this distribu- 


tion pattern “you buy a lot of 
waste circulation with a national 
magazine.” 


® Mr. Rice said the Jaguar news- 
paper drive will follow this sales 
pattern. It will consist of a series 
of 500-line ads running in newspa- 
pers in the key 15 states and in 
Washington, D.C. Use of newspa- 
pers will also allow the company 
to list its dealers prominently in 
the ads. 

The following are the 15 states 
(and cities) on the Jaguar sched- 
ule: 

California (Los Angeles, Oak- 
land, San Diego, Santa Barbara); 
Connecticut (Bridgeport, Hartford, 
New Haven, Greenwich); Florida 
(Miami, West Palm Beach, Ft. 
Lauderdale, Jacksonville, Orlando, 
St. Petersburg, Sarasota); Illinois 
(Chicago only); Indiana (Indiana- 
polis only); Maryland (Baltimore 
only); Massachusetts (Boston 
only); Michigan (Detroit, Lansing, 
Grand Rapids); New Jersey (New- 
ark, Hackensack, Englewood); 
New York (Buffalo, Rochester, 
New York); Ohio (Cleveland, Cin- 
cinnati, Columbus); Oregon (Port- 
land only); Texas (Dallas, Hous- 


ton); Virginia (Richmond, 
Norfolk); Pennsylvania (Philadel- 
phia, Pittsburgh); Washington 


(Seattle only); and Rhode Island 
(Providence only). 


® Jaguar has, ef course, made its 
reputation in the sports car field, 
and Cunningham & Walsh will be 
experimenting in the coming year 
by promoting a more conservative 
member of the family, the Mark 
VII. This is Jaguar’s passenger car, 
a throwback to the limousines of 
yesteryear and more in keeping 
with the traditional, Rolls Roycean 


practices in Britis) automobile 
manufacturing. It Jooks like an 
upgraded version ©! the Jaguar 
sports car, for it is <tately look- 
ing, but endowed w ‘) the rakish 
lines of the sports model. 

The low-slung, ‘wo-seater 
“Jag,” one of the ws top rac- 
ing cars, will still the lion’s 
share of the ad budg ut a major 
effort will be mad acquaint 
well-heeled Americ with the 


Mark VII. (Price: $4,470 at ports 
of entry.) 

This will be done through ads 
such as the one accompanying this 
story. The question-and-answer 
copy approach is being used on the 
assumption that Americans need a 
basic introduction to the car. For 
example, the ad above opens with | 
the question: “Is the Jaguar Mark | 
VII a ‘sports’ car?” 

The answer: “No. The Jaguar | 
sports car is the famous XK series. | 
The Mark VII is essentially a ‘fam- 
ily’ car...a spacious, four-door, 
six-seater.” 

The ads tout the Mark VII as “a 
luxury car,” with the old snob ap- 
peal thrown in for good measure: 
“Since the Jaguar Company at 
Coventry, England, produces but 
10,000 cars of all models annually, 


the Mark VII will never be a car 
that you will misplace on a park- 
ing lot.” 

Cunningham & Walsh also re- 


ports that it will be promoting the 
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Mark VII for such family pursuits 
as “going to church” and “taking 
the children to school.” 


Auto-Lite Names Cole 

Electric Auto-Lite Co., Toledo, 
has appointed E. V. Cole Canadian 
advertising manager. Formerly as- 
sistant advertising manager of 
Linde Air Products Co., Toronto, 
Mr. Cole will supervise advertis- 
ing and sales promotion for all of 
Auto-Lite’s Canadian divisions, in- 
cluding spark plugs, batteries, 
service parts and wire and cable. 


Frank Wright Adds 1, Names I 

Frank Wright National Corp., 
San Francisco, has been appointed 
to handle advertising and promo- 
tion for J. N. Ceazan Co., Los 
Angeles, West Coast distributor of 


_Dayton Thorobred tires. A regional 


promotion program is _ being 
planned. The agency has appointed 
Ted Slade, at one time with NBC, 
an account executive. 
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Punctured Hopes! 


Sickenly depressing isn’t it, when your 


ads begun as vibrantly colorful art, appear 


in your scheduled publications as drab, 


lifeless, near-reproductions? Several rea- 


sons for it, but experienced production 


chiefs start with proven end result insur- 


ance—original engravings master-crafted 


for the job. Significantly, a growing num- 


ber of consistently outstanding ones are 


by ROGERS. 


ROGERS 


engraving company 
2001 calumet avenue « chicago 16 


MASTER 


CRAFTSMEN OF PHOTO-ENGRAVING 
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... spending 


$7,000,000,000 


HE Index of Buying Power in the $7 bil- 

ion dollar Fresh Fruit and Vegetable In- 
dustry is as simple as ABC—the 16,302 ABC 
circulation (net paid May 7, 1955 issue) of 
The Packer—the industry’s complete weekly 
Newspublication. 


These growers, shippefs, distributors, 
wholesalers and retailers of fresh fruit and 
vegetables depend on The Patker for up-to- 
the-minute news of crops, market conditions, 
forecasts and new developments in their in- 
dustry. Regular Packer readers represent bet- 
ter than 85% of the industry’s buying power. 


The Packer’s growing circulation figures 
are an accurate index, too, of the progress 
made by this high-buying, ready-spending 
industry. Right now they indicate that in the 
past year the number of the top-buying- 
power leaders has increased by 1,182... bet- 
ter than half a billion dollars in additional 
buying power for Packer advertisers! 


If you have something to sell to any or all 
parts of the Fresh Fruit and Vegetable In- 
dustry... the time is ripe now... and The 
Packer will deliver your message directly to 
the men who make the decisions. 


THE PACKE 


Kansas City, Mo. 


201 Delaware 


Advertising Aye, November 14, 1955 


Film Show Ratings and Audience Composition 
Copyright by Videodex Inc. 
Ratings 
# Tv 

Program In % TV Homes # of 

Alphabetical Order Syndicater Homes (000’s) Cities Men 
Ames Brothers (MCA-TYV) o.com LO 224 175 .70 
Amos ’n’ Andy (CBS-TV Film) «0.0.00... 87 1394 57 23 
Annie Oakley (CBS-TV Film) ..... vivian 14.0 $256 61 60 
Badge 714 (NBC FILM) crc 15.6 3843 127 87 
Boston Blackie (Ziv)  -.ccccscececcecccsccccescecesneeeneers 12.8 968 zy B4 
Buffalo Bill Jr. (CBS-TV Film) ..............+... 11.2 2744 43 7 
CISCO TEED (IY)  nncreccorcccccccccsecesecssessecesese 13.4 $226 73 .60 
City Detective (MCA-TY) ............«. ese 8.1 1452 61 84 
Dangerous Assignment (NBC Film) ..... 6.6 05 31 37 
Death Valley Days (Pacific 

Coast Borax owned) .......... ia iletaascobelad. ane 1700 26 15 

SU I CEIOD). cccectnsettescnserers cscecesenseensnersens 15.9 4247 128 90 
Ellery Queen (TPA) «0... siekiid m 14.9 1788 38 95 
Famous Playhouse (MCA-TV) 9.3 696 32 67 
Favorite Story (ZAV) cece 11.3 507 + | 85 
Florian Zabach (Guild)  ........0....cccccccccseeeeees _, a 338 21 7 
Hopalong Cassidy (NBC) 0... 20 2106 atl) 61 
BS Be TD BAGOR CUIG)  cvcsicccciccsccscesccccccsccec. 19.7 5866 129 98 
I CN isaac civnsimsesnuenbsbeecneteen 13.1 1050 438 59 
a caiccassnencsatcnrcveseoestonss 17.2 4412 94 71 
Life with Elizabeth (Guild) .............00... 7.9 687 30 7 
Man Behind the Badge (MCA-TY) ............. 16.2 2274 48 B4 
Mayor of the Town (MCA-TYV) ..... 15.8 2550 51 79 
Meet Corliss Archer (Ziv) ....... —_ 95 1830 103 60 
Mr. District Attorney (Ziv) ... 15.2 4665 103 95 
SN IE III osc saith sstnasnencidnisneesiciccnensnentonns 7 770 40 62 
Passport to Danger (ABC Film) ...........00... 184 1261 42 ” 
Racket Squad (ABC Film). ................00..0. « BS 2001 49 92 
Ramar of the Jungle (TPA) oo... 10.3 1457 ” ro) 
Range Rider (CBS-TV Film) 2.00.0... 10.0 1454 41 50 
Science Fiction Theater (Ziv) .................... . See 4186 100 95 
Secret Files, U.S.A. (Official) ................... - 10.5 1394 43 Re 
Sherlock Holmes (UM&M) ....................006 11.4 1597 34 83 
Soldiers of Fortune (MCA-TY)  ............0.5 15.1 4560 110 4 
Stories of the Century (Hollywood Service) 12.2 2243 BM 0 
EE 10.6 3874 153 47 
De I IIE vo cccslatsescecccstssatnsorsnvcnsaversss 12.4 1398 5 85 
The Lone Wolf (MCA-TYV) ....... 12.3 1049 +4 RR 
The Star & the Story (Official) 10.9 1150 61 70 
The Whistler (CBS-TV Film) ...................... 8.9 1162 3% nT) 
Waterfront (MCA-TV) 12.6 3675 113 88 
Note—Videodex reports that this list includes  sponsor’s name. 
all syndicated and spot booked film shows 
carried in at least 20 markets under the same 
title during the survey period of Aug. 27 
through Sept. 2, 1955. Several series with a big 
syndicated lineup may be excluded because 
they are re-titled frequently to include the local 


are based on the spring quarter of 1955 since 
later figures were not available at press time. 
Videodex says its sample covers all tv stations 
in the U.S., but points out that some of the vid- 
pix may have been off for the summer during 
this interviewing period. (See story on Page 72.) 


Audience Composition 


13-18 12 & Per 


Women Years Below Set 
88 -23 AT 2.28 
1.00 15 89 2.32 
82 19 1.05 2.66 
1.02 16 AY 2.54 
8 AS 2.45 
BO 21 as 2.53 
78 16 1.04 2.58 
92 OF 38 8.21 
1.00 15 36 2.38 
1.01 .13 J 2.43 
1.02 09 BY | 2.38 
O8 20 47 2.60 
oo 10 uu 2.20 
1.03 1” YI 2.37 
1.04 10 .28 2.17 
87 il 1.06 2.65 
1.02 21 vi 2 8 
86 13 1.03 2.61 
1.04 16 3] 2.40 
1.05 20 42 2.24 
97 18 ass) 2.49 
1,00 AW Jt 2.47 
99 23 8 2.40 
1.00 iz Bi 244 
1.01 18 40 2.16 
95 27 BS 70 
1.03 19 AT 2.61 
9 13 4 2.64 
88 21 92 2.51 
1.00 21 BR 2.54 
bad 10 as) | 2.51 
97 24 Al 2.45 
92 23 |] 2.49 
91 >} 16 2.70 
R4 16 8 2.55 
1.00 12 AT 244 
99 re | i) 2.60 
1.02 18 6 2.26 
1.01 5 AT 2.53 
97 4) 52 0.57 


This audience composition data 


| Red L Launches Campaign 
| Red L Frozen Foods, New York, 
is currently running a series of 
‘eartoon-type advertisements for 
‘each of its nine products on the 
food pages of 16 New York suburb- 
an newspapers. After the first of 
the year, the campaign will expand 
‘to the metropolitan papers. Hilton 
& Riggio, New York, is the agency. 


Lawson Names Alexander 


| Leonard S. Alexander has been 
_appointed to the new post of ad- 
_vertising manager of E. P. Law- 
son Co., New York manufacturer 
of industrial paper cutting equip- 
ment. Most recently with Mergen- 
_thaler Linotype Co., Mr. Alexan- 
der also has been with Reinhold 
Publishing Corp., Belding-Heming- 


'way-Corticelli and American 
Safety Razor Corp. 


Three New V. P.s for Schaefer 


Frederic C. Favre, Richard de 
Bang and Jorge Hardison have all 
been appointed v.p.s of Rudolf 
Schaefer Inc., New York sales pro- 
motion and direct mail organiza- 
tion. 
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This SAMPLE KIT Will Show You 


How Leading Firms 


Y 


M ©°OKiEs 


“Brand Bond 


Their Consumer Products 


he 


@ Greater Counter and Shelf 


Appeal—(Foods and Bev- 
erages, Apparel, Novel- 
ties, Toiletries, Toys, Etc.) 


@ Special Sales Events. 
@ Colorful Packaging Design 


—At Economical Cost. 


@ Simple Application— 


("Self-Stick” Bands seal at 
a finger’s touch—need no 
moistening) 


Send For YOUR 


“BRAND-BAND"” KIT Today! 


©) ; 
GELF 
TIER PACKAGING 


a Division of 


PHOENIX PRODUCTS co. 
_ 4711 N. 27th STREET © MILWAUKEE 16, WISCONSIN 
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High Prices, Not Enough Programs, 


Poor Tubes Still Hold Up Color TV = 


(Continued from Page 1) 
bious about it. Here’s what they 
report about the color tv situation: 

Admiral: Admiral Corp. doesn’t 
know yet how many sets it will 
make next year. It has “damn few” 
this year and there’s been “very 
little” demand from dealers so far. 
The Admiral 21” console sells for 
$895, and will continue at that 
price until it gets out of the “hand 
assembly stage.” What Admiral is 
really waiting for is the 21” rec- 
tangular tube, since the round tube 
“isn’t what it should be.” 

CBS: CBS-Columbia made a 
“small quantity” of color sets be- 
tween September, 1954 and March, 
1955. The company is not now in 
production but “could get up steam 
very rapidly if the demand war- 
ranted.” 

CBS’ receivers, which are said 
to be comparable to 21” screens, 
are priced at $795. 

A spokesman for the manufac- 
turer guesstimates that there are 
more of the 1954-55 lot of CBS sets 
in the warehouse than in custom- 
ers’ homes. This week an ad in 
Retailing Daily advised dealers to 
contact their distributor and get 
a color set in time for the next 
colorcast. 

Columbia considers price and not 
industry inertia to be the main 
factor retarding the progress of 
color tv. The company points out 
that manufacturers and tube mak- 
ers have spent “an awful lot” on 
research and that CBS, RCA and 
other makers are conducting reg- 
ular color schools for service men. 

Crosley: The Crosley & Bendix 
division of Avco Mfg. Co., Cincin- 
nati, has no plans to market color 
tv at this time. It is experimenting 
with a low cost, easier operating 
set, but sets are being produced 
only on a pilot test basis now. The 
Aveo division says it has been 
experimenting with tubes made by 
all manufacturers and has not yet 
found one it is satisfied with. 

DuMont: Allen B. DuMont Lab- 
oratories is making “not too many” 
color tv sets to retail at $945, “but 
we’re not actively pushing them, 
just supplying them on demand,” 
according to a company spokes- 
man. No mass marketing is 
planned until the price tumbles. 

DuMont believes that the indus- 
try is doing all it can to develop 
color tv, “but you can’t hurry in- 
ventions.” Complicated circuitry 
and the intricacies of the color tube 
are two of the main stumbling 
blocks, DuMont reports. 

Emerson: Emerson Radio and 
Phonograph Corp. expects to sell 
about 2,000 color tv sets this year, 
according to President Benjamin 
Abrams. He predicted his com- 
pany’s color set sales will rise to 
20,000 for 1956. He explained that 
Emerson currently makes one col- 
or receiver, a 21” console that re- 
tails for $894. He does not antici- 
pate any price change. 

In Mr. Abrams’ view, the biggest 
hurdles to color set production are 
high prices and the paucity of good 
color programs now being aired. 
He said prices would be lowered in 
the next couple of years as pro- 
duction techniques are mastered 
and engineering refinements are 
made. 

Mr. Abrams looks for the indus- 
try to make strides fast enough to 
sell color receivers for about $300 
in 1958, when he predicts about 
3,000,000 sets will be sold. By 1960, 
he says, sales of color sets will pass 
the sales of black & white sets. 
As for the near future, he thinks 
about 500,000 color sets will be 
sold in 1956, and about 1,500,000 
the year after. 


General Electric: GE has not 
made any color sets this year and 
has no plans to make any in 1956. 
Reasons for GE’s decision is the 


lack of what it calls good color 
programming and the lack of an 


inexpensively produced color tube | Sg 


which will make possible a mass 
market. 

W. R. G. Baker, v.p. and general 
manager of the GE electronics di- 
vision, believes that a class mar- 
ket for color tv can be established 
when a 21” color set can be bought 
for about $600. Development of 
any other market awaits the de- 
velopment of a cheaper color tube. 


“We still have inventing to do, | Se 


but I have not the slightest doubt 
that an industry, which has been 
capable of attaining within a few 


short years its present high degree | —— 
of technical competence, can re-| & 


solve the engineering problems re- 
maining. I only wish I could be so 
certain that the problems of mar- 
keting, distribution and servicing 
of color receivers will be as quick- 
ly overcome,” Mr. Baker said. 

Hallicrafters: “We're not trying 
to push color,” says Hallicrafters 
Co. The company is making enough 
21” consoles to fill orders but is 
waiting for “nature to take its 
course.” Dealer demand is still 
spotty and there is still too much 
customer resistance, a spokesman 
said, for the company to push color 
at this time. Hallicrafters’ suggest- 
ed list price is $795. 

Magnavox: Although Magnavox 
Co. is making a 21” console retail- 
ing at $950, it refused to say how 
many sets it has made and, for the 
future, a spokesman said the com- 


Cheap TV Color at Hand? 

New York, Nov. 11—There 
were indications here this 
week that Chromatic Tele- 
vision Laboratories, which 
developed the relatively in- 
expensive Lawrence color 
tube, may be the first to 
solve the color tv _ price 
dilemma. 

Telechrome, an electronics 
manufacturer, reported it has 
produced a 21” color set that 
could sell for less than $400. 
The company, which makes 
color broadcasting equip- 
ment, produced the sets un- 
der a contract from Chromat- 
ic. Several of four different 
models have been made. 

Paramount Pictures Corp. 
holds a major interest in 
Chromatic. Paul Raibourn, 
Paramount v.p., said Chro- 
matic has developed another 
set which can sell for even 
less than the models pro- 
duced by Telechrome. This 
one may be unveiled within 
60 days. If all goes well, 
manufacturers could be li- 
censed and in mass produc- 
tion on this improved model 
within six months thereafter, 
he stated. 


pany was not making guesstimates. 
It will watch the market closely 
and produce only when it looks 
ripe, the Magnavox spokesman 
told AA. 

Motorola: From July, 1954, when 
Motorola Inc. introduced its color 
tv, to the end of that year, it sold 
more sets than the rest of the in- 
dustry combined, according to 
Robert Galvin, exec. v.p. 

Mr. Galvin estimates that the 
industry will have sold about 50,- 


in 1956 and close to 1,000,000 in 
’57. Motorola refused to say how 
many it will make but said its pro- 
duction would be “nowhere near” 
the 1,000 a week RCA claims to be 
making. But next to RCA, Motoro- 
la is the only other company sell- 
ing at this time, Mr. Galvin said. 
“We won't let a set go out with- 


COMIC COLOR— 
P&G tries r.0.p. 
comics page 
color in news- 
papers for a 
special coupon 
offer on Crisco. 
The half-page 
full-color copy 
is running in 
the Southwest. 
The new news- 
paper color unit 
is now available 
in 87 newspa- 
pers in 75 mar- 


kets throughout 
the country. 


out complete assurance that it 
meets the latest standards. Changes 
are being made constantly and we 
are revising the sets all along,” he 
said. “For this reason, they are go- 
ing out in a trickle.” 

Prices on Motorola sets range 
from $695 to $995 now, but the 
company expects that price tags 
will go down about $100 next year, 
with the expected increase in sales. 
If sales reach the estimated 1,000,- 
000 in °57, Motorola says, prices 
will probably go down another 
$100 and will settle in the $500- 
$600 range. 

The prime market at this point 
is taverns and advertising agencies, 
Mr. Galvin explained. Agencies, 
he said, are a very important mar- 
ket right now because they need 
sets to demonstrate color to their 
clients. 

Philco: Philco Corp. is just now 
getting a “very limited number” 
of console color television sets into 
the hands of its dealers. They re- 
tail at $795 and $895, depending 
on the cabinet. Philco says it didn’t 
produce color sets before because 
there was no market, although it 
acknowledges that there is still no 
real demand from dealers for sets. 

Cost is considered the main fac- 
tor holding back development of 
color tv. The company says it is 
“extremely enthusiastic” about the 
eventual color television market, 
but there are many laboratory and 
factory problems to be ironed out 
beforehand. Philco doesn’t expect 
a sizable color market until late 
next year at least. 


Radio Corp. of America: RCA, 
top producer in the industry, looks 
at the color tv situation through 
rose colored: glasses. RCA says 
blandly that the era of color tele- 
vision is at hand. 

As proof that RCA is not bluff- 
ing, Gen. Sarnoff last week report- 
ed some figures that surprised 
many observers who felt that color 
tv still isn’t off the ground. He re- 
vealed that RCA is now producing 
and selling 1,000 color sets a week. 
And, as a kicker, he said RCA ex- 
pects to sell more than 200,000 sets 
in 1956. 

RCA currently makes two color 
models—the $795 Seville and the 


$895 Director. Both have 21” 
screens. RCA has a dealer contract 
000 sets this year, will sell 300,000 | 


providing full service coverage for 
one year for $140. 

If RCA meets its sales goal, pric- 
es of color sets are expected to fall. 
Gen. Sarnoff said |ast week that 
there is no way to reduce prices 


except by selling more receivers. 

RCA spokesmen exude confi- 
dence in talking < ot color tv. 
They told AA that far as RCA 


is concerned,” there has been no 
stumbling in color development. 

So far, RCA sets have been sold 
predominantly in the large metro- 
politan markets, particularly in 
those cities where NBC has sta- 
tions and where the color spectac- 
ulars have been extensively pro- 
moted. However, next year the 
company aims to break into other 
markets. Color sets are already 
slated for increased national ad- 
vertising support. 

Raytheon: “Several hundred in 
production this month,” says Ray- 
theon. The company introduced 
its small cabinet, 21” set ($795- 
$895) in August, waited for orders, 
and is now expecting to make at 
least that “several hundred” this 
year. And for next year’s produc- 
tion, Raytheon will wait and see 
what happens to the market after 
more programming is added. 

Stromberg-Carlson: Until the 
spring of 1954 Stromberg-Carlson 
division of General Dynamics 
Corp. was producing its own color 
tv sets. It shut down operations 
when a new 21” color tube was 
announced by RCA. Since then it 
has been using RCA chassis. In 
1955 it produced 200 color tv sets, 
largely as experimental samp- 
lings. They retail at $895. Orders 
exceed supply, the company says. 

Commenting on factors holding 
back development of color tv, the 
company cites price and inade- 
quate programming. It also be- 
lieves a lot more technical work 
has to be done on receivers to 
make them acceptable to a mass 
market. It is continuing its exper- 
imental work on perfecting color 
sets. 

Westinghouse: Westinghouse 
Electric Corp., which some time 
ago made a concerted effort to sell 
color tv to the public, is not in 
production now and will not say 
how many sets were turned out in 
1955. (The New’ Jersey plant, 
where the color sets are manufac- 
tured, is among those now on 
strike, but the color lines were not 
rolling anyway.) 

Present orders are being filled 
from inventory, with prices rang- 
ing from $595 for a 15” model to 
$1,025 for a 19” set. 

This week the company’s tube 
division said it expects to have 
its new 22” glass rectangular color 
tube in production early in 1956. 
More than $1,000,000 has been 
spent preparatory to this move. 

The company stopped making 
color sets because of the limited 
demand from dealers and custom- 
ers. 

Dan D. Halpin, general sales 
manager of the tv and radio divi- 
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sion of Westinghouse, sees lack of 
programming as the main stum- 
bling block to color tv. There aren’t 
enough color shows on the air to 
justify the current prices of sets, 
he feels. 

Zenith: There will be no color 
tv coming out of Zenith for quite 
some time. Having been one of the 
first tube manufacturers in the 
business, Zenith now says: 

“It is our best engineering judg- 
ment that much more remains to 
be done before simple, reliable col- 
or television receivers of excellent 
performance are ready for mass 
manufacture at prices that will in- 
terest the public.” 


‘Institutions’ Denies 
Conover-Mast’s 


Countersuit Claims 


Cuicaco, Nov. 10—Answering a 
counter-charge in its lawsuit 
against Conover-Mast Publications, 
Domestic Engineering Co., publish- 
er of Institutions Magazine, today 
asserted that two editorial items 
on which plagiarism was charged 
were general news releases. 

The reply to counterclaim, filed 
in U.S. district court in Chicago 
today, also denied the Conover- 
Mast assertion that “institutions” 
and derivative words were in com- 
mon use in the sense that they ap- 
pear in Institutions Magazine, 
and further denied that the orig- 
inal suit was brought in anything 
but good faith. 

The Institutions reply specifical- 
ly denied counter-charges by Con- 
over-Mast which accused Domestic 
Engineering Co. of attempting to 
obtain a monopoly; of telling ad- 
vertisers that Conover-Mast has no 
legal right to invade the field; and 
of indicating that Institutional 
Feeding and Housing (the Con- 
over-Mast publication) will be 
forced out of business by the law- 
suit, and asked that all the coun- 
terclaims be dismissed. 


® Domestic Engineering Co.’s suit, 
which was entered a year ago, and 
recently amended, charged Con- 
over-Mast with trademark in- 
fringement of the title and sub- 
title of Institutions Magazine, of 
copyright infringements, and of 
unfair competitive practices. 


Striking Unions, 
Westinghouse Air 
Dispute Details 


PITTSBURGH, Nov. 11—Westing- 
house Electric Corp. and its strik- 
ing employes are giving a public 
airing to their contract dispute. 

The company started using ra- 
dio and tv spots to tell its side of 
the story shortly after the walkout 
was called against 40 of the 98 
Westinghouse plants in mid-Octo- 
ber. The strike was ordered by the 
International Union of Electrical, 
Radio & Machine Workers, CIO, 
and the United Electrical, Radio & 
Machine Workers of America, in- 
dependent, when the unions and 
management were unable to agree 
on new contract terms. 

For the first three weeks of the 
strike, Westinghouse used 20 spots 
daily on 34 radio stations, includ- 
ing six covering this area. As of 
today the schedule was cut back to 
five spots daily on each station. 
The tv schedule lists 15 stations in 
ten cities. This week video was cut 
from three to one spot a day per 
station. Ketchum, MacLeod & 
Grove has been handling the cam- 
paign, which also included news- 
papers in some sections. 

The IVEW’s position was set 
forth by its president, James B. 
Carey, in two 15-minute talks this 
week over 12 ABC radio stations. 
Furman, Feiner & Co. is the agen- 


cy for the union. Some of the 
striking locals also have been car- 
rying radio in their territories. 
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PHOTOGRAPHIC 
. REVIEW 
THE WEEK 


Curtis Tallman 


Van Zorn Morgan 


HOW TO GET A CLIENT IN THE MOVIES—Mel Curtis, account executive 
with Allen & Marshall, Los Angeles, found the way. His client is 
Geiger Counter Co. After getting a part in Columbia Pictures’ 
new movie, “Uranium Boom,” he sold himself as a technical ad- 


viser, managed to get the client’s product used in the picture. Mr. 
Curtis plays Chuck McGinnis, a “bad guy.” Here he is with Phil 
Van Zorn, Bill Tallman and Dennis Morgan, who act in the movie. 


Witting Clayton McGannon 


HISTORIC OCCASION—Sigma Delta Chi, journalism fraternity, presents 
KDKA, Pittsburgh, with an award on its 35th anniversary, for its 
historic broadcast of the Harding-Cox Presidential election in 1920. 
L. W. Rawlins, general manager of the station, receives the award. 
At the presentation are Chris J. Witting, head, and Don H. Mc- 
Gannon, v.p., of Westinghouse Broadcasting Co., and Charles C. 
Clayton, exec. assistant to the publisher of the St. Louis Globe- 
Democrat. 


NOVELITE AND DANCING DISCS—Hamm Brewing Co. executives survey 
new signs in Minneapolis (top) and San Francisco with General 
Outdoor Advertising Co. and Foster & Kleiser Co. men responsible 
for the signs. The top sign uses Novelite, in which illumination is 
created with red and blue fluorescent tubes inside red and blue 
plastic squares. The lower sign uses “Dancing Discs”—concave, cir- 
cular pieces of stainless steel that move when the wind blows. In 
the top scene (I. to r.) are: Wm. C. Figge, president of Hamm; 
W. S. Sayles, Minneapolis manager, U. H. Burke, v.p. and regional 
director, and George W. Caspari, v.p. in charge of sales of General 
Outdoor. Below are: William J. Treganowen, San Francisco Bay 
area sales manager of Foster & Kleiser; Herb Goodwin, v.p., and 
Herman Newhouse, sales manager, Hamm Brewing, and J. Rem- 
brandt George, account executive, Foster & Kleiser. Campbell- 
Mithun, Minneapolis, is the Hamm agency. 


GRACIOUS LIVING—Pleasant Valley 
Wine Co., Hammondsport, N.Y., is 
promoting its Great Western wines 
with ads like this in Bride’s Mag- 
azine, Cue, Esquire, Gourmet, 
Guide for the Bride, Holiday, Liv- 
ing for Young Homemakers, The 
New Yorker, Sports Illustrated 
and True. Rogers & Porter, Roch- 
ester, is the agency. 


APPLE QUEEN—Marie Kelly has been 
chosen as the New England Apple 


Queen by WBZ-WBZA, Boston, 

during the station’s current contest 

to pick the state that produces the 
“world’s best apples.” 


GLAMOR—Jo Barbara, a Copacabana 
alumna, was chosen to help intro- 
duce Glamorene’s new liquid rug 
and upholstery cleaner. It is said 
to be faster drying and to keep 
dirt from soaking in, as well as to 
“seal” the fibers, retarding resoil- 
ing. 


Belfield 


McClave Kunkel 


OLD & NEW—On Jan. 1, when McKee & Albright, Philadelphia, dis- 
solves, one of its accounts, Breyer Ice Cream Co., Philadelphia, will 
be taken over by Lewis & Gilman. The unusual picture above shows 
staff members of the old agency and the new agency consulting 
with the client about the changeover and next year’s ad plans. 
Present are Roy J. McKee, head of the outgoing agency; John C. 
Belfield, president, and John McClave, exec. v.p., of the incoming 
agency, and Andrew Kunkel, v.p. and director of sales and adver- 
tising of Breyer. 


FOR DISPLAY ONLY—This is not an auto accident. The picture shows 

the difficulty encountered—and overcome—in getting a ’56 Ply- 

mouth through the doorway of the Ayer Bldg., Philadelphia, to 

complete N. W. Ayer & Son’s exhibit showing how advertising 

helped introduce the model. The exhibit includes all of the adver- 

tising used in the announcement campaign. It will be open to the 
public through November. 
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D-F-S’ Brown Criticizes Embattled 
Researchers as ‘Publicity Seekers’ 


(Continued from Page 2) 
tional research attributed to a man 
whose organization, in a statement 
previously submitted to the Ad- 
vertising Research Foundation, 
claimed that over 80% of the ac- 
tivities of the company embraced 
motivational research. 

“Many marketing researchers 
will remember that a large share 
of the success of this very com- 
pany has been attributed to the 
way in which it capitalized on the 
then fashionable new probability 
sampling being developed by gov- 
ernment agencies in Washington.” 

Dr. Brown suggests that other 
research outfits may be guilty of 
this sin—trying to capitalize on 
the popularity of motivation re- 
search. He advises admen to check 
the directory of motivational re- 
search published by ARF to see 
“how many commercial firms as 
well as private practitioners ob- 
viously lacking in real facilities for 
doing motivational research strug- 
gled to build a case for them- 
selves.” 


® Dr. Brown says hopefully that 
the current controversy “may end 
up with some positive value if it 
helps to clear out some of the 
weeds and underbrush which have 
grown up around motivational re- 
search.” He warns that motivation 
research techniques “have been 
oversold by some” and that “many 
firms and individuals who are not 
equipped by training or experi- | 
ence have rushed in and done su- 
perficial work.” 

All of this, he adds, should| 
“serve to put business on guard.” | 
He recommends the following) 
five-point program for users of. 
motivation research: 

1. Check and recheck the re-| 
sponsible researcher. The quality) 
of any marketing research is de-| 
termined by the character of one | 
man who sets the standards, rec- | 
ognizes its limitations, sifts the 
wheat from the chaff and insures. 
a truly professional piece of work. 
Ask yourself these questions: Have | 
I chosen on the basis of reputation | 
or real knowledge of the man? 
Have I used every source available 
to me to know all there is to know | 
about the key responsible re-| 
searchers? 


= 2. Check and recheck the plan | 
of the research. Insist on a de- 
tailed, written plan showing ex-| 
actly what is being done. Don’t) 
commission some firm to do the) 
research in blind faith or go by a 
letter of proposal that is filled 
with glowing generalities. 

3. Act on findings that are self-| 
evident. One of the important con- | 
tributions of motivation research | 
is that it sometimes gives new in-| 
sight into situations. Don’t be) 
afraid to act on this new conclu-| 
sion, even if it contradicts previous | 
research. 

4. Verify doubtful conclusions 
by quantitative research. Since 
much motivational research is. 
qualitative in nature, any conclu- 
sions that are not self-evident 
should be verified quantitatively 
before major marketing decisions 
are made. 

5. Learn the principles of moti- | 
vational research. A little care-| 


ful study will take a lot of the 
mystery out of motivational re- 
search and put you in the position | 
of an informed buyer or user. You 
don’t have to take courses in psy- 
chology and related subjects. 


® There is an essential set of prin- 
ciples, uses, suppositions and limi- 
tations of motivational research 
which can be readily understood 
by any intelligent person who will 


take the time to learn them. 

In concluding, Dr. Brown quotes 
the following statement of his col- 
league, Dr. George Horsley Smith 
(D-F-S staff consultant and au- 
thor of “Motivation Research in 
Advertising”) : 

“No professional practitioner of 


jmotvationa research would make|campaign to introduce its 
| proved, 


any of the sweeping and illogical 
‘claims attributed to it by its op- 
|ponents. Motivational research is 
‘simply one specialized form of 
research which, in the right place, 
at the right time and done in the 
‘right way, can make practical con- 
tributions to business success.” 


Claridge Foods Launches 

‘Free Ofter' Hamburger Drive 
Claridge Foods Co., Flushing, 

N.Y., is launching a “free offer” 


147 


“im- | nounce the offer. “We'll pay you to 
double-ground” canned/try Claridge hamburgers” is the 
hamburgers. From Nov. 15 through |ad theme. 
Dec. 24, housewives will be in-| 
vited to try a can of Claridge ham- Parks Retires from ‘Sunset’ 
burgers and then send the can label} pf A. Parks has retired after 24 
along with their comments to the years with Sunset Magazine and 
company. By return mail, they will| [ane Publishing Co., Menlo Park, 
receive a full refund of 50¢. Cal. During his career with the 
From Nov. 15 through Dec. 8| magazine, Mr. Parks has served as 
daily insertions in 18 newspapers | promotion manager, merchandising 
in New York, New Jersey, New| manager, circulation manager and, 
England, Pennsylvania, Delaware, | for the past 18 years, as production 
Maryland and Washington will an- | manager. 
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PACKAGING PARADE’s coverage of key 
at General Foods Corp., is typical 


of its full account coverage of major packaging users. 


These people af General Foods receive 
and read PACKAGING PARADE. 


packaging people 
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it isn’t bought by one man 


There is no set pattern as to 
the number of persons, or titles that 
influence packaging decisions... 


PACKAGING PARADE reaches them all 


Effective selling calls for reaching all those who influence packaging 
decisions. That is why PACKAGING PARADE is essential. It reaches the 
key people in all major buying concerns. Here’s how: 


Selected coverage: Packaging Parade’s 18,500 circula- 
tion is confined entirely to large and medium buyers 
that account for over 75% of the industry’s total sales. 


Concentrated coverage: Packaging Parade concen- 
trates its cgverage on the domestic market where 
selling its more convenient and economical. 


Full-account coverage: Packaging Parade is read by 
key people in major buying concerns who are like- 
ly to make, or influence, buying decisions. 


PACKAGING PARADE’s COMPLETE, FULL-ACCOUNT COVERAGE 
of important domestic buyers provides effective sales coverage for 
advertisers who have increased their use of PACKAGING PARADE 
by more than 54% within the last five years— convincing 
evidence that PACKAGING PARADE can be an important 
part of your sales effort. Let us show you how 


AGKAGING PA 


EAST HURON STREET 
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Stolpe Brown 


ALL FOR NEWSPAPERS—This piano-surrounding group of newspaper promotion men—and 
an associate publisher—seem to be enjoying themselves at the central regional con- 
ference of the National Newspaper Promotion Assn. in St. Paul. The maestro is Bert 
Stolpe of the Des Moines Register and Tribune; other promotion men are U. Joe 
Brown, Detroit News; Clarence Harding, South Bend Tribune; Marty Burke, New 
Orleans Times-Picayune and States, and Fred Lowe, Detroit Free Press. The associate 
publisher is Harold Shugart of the St. Paul Dispatch and Pioneer Press. In the center 
picture Joel Irwin, of the Cincinnati Enquirer, outgoing president of the central region 


Harding Shugart 


Burke Lowe Irwin 


Get Good Data Together and Help Your Reps 
Sell, Scott Tells Newspaper Promotion Men 


Str. Paut, Nov. 8—Newspaper 
promotion men should provide 
help and more help to newspaper 
representatives, so that the reps 
can do a better selling job with 
agencies and advertisers. 

This call for assistance was 
sounded today by J. Donald Scott, 
of Scolaro, Meeker & Scott, at the 
central regional meeting here of 
the National Newspaper Promotion 
Assn. 

“I don’t want to pass the buck,” 
Mr. Scott said, “but frankly it 
seems to me that the newspaper 
representative or the Bureau of 
Advertising or any other sales or- 
ganization of national advertising, 
must emphasize the need for pro- 
motion on the part of every news- 
paper to do a better selling job 
with the automobile dealer and his 
dealer association, as well as 
with the district and regional man- 
agers of large national advertisers 
and their jobbers or brokers, as 
the case may be.” 


e Mr. Scott also told the promo- 
tion men that their newspapers 
should be used for their own pro- 
motions to spell out to dealers, 
wholesalers and district managers 
that some ad problems are local 
ones that cannot be solved through 
heavy expenditures in television. 

“When Mr. District Manager or 
Mr. Jobber or Mr. Dealer learns 
this fact, and believes it, make no 
mistake he will communicate— 
but fast—with the advertiser, and 
insist on more local newspaper ad- 
vertising,” he said. 


es Mr. Scott said media directors 
of four large advertising agencies 
named the following items as 
things they would like to have 
reps present to them in the way of 
material that would best sell news- 
papers and markets: 


@ Too little of the material about 
newspapers shows trends over the 
recent years, and most of the ma- 
terial is of minor importance. 
Agency men want more moving 
pictures, fewer snapshots. 


e Data should be stated as “per 
cent of field, or type, or category” 
instead of merely the boxcar fig- 
ures themselves. The agency men 
felt actual linages were interest- 
ing, but far more important is that 
each linage figure represents “26% 
of general advertising” or “42% 
of department store” for this pa- 
per, or that paper, etc. 


e Statistics when presented in the 
form of pie or bar charts were 
preferred to statistics printed in 
144-point Gothic headlines. When 
pie charts are used, they should 


be accurate and complete. When 
bar charts are used, they should 
be scaled from zero up and not 
merely chopped off at the top of 
the bars. 


e All media should abandon “nose 
count” comparisons such as “we 
lead in 20 counties and they lead 
in only five.” This is all right if 
the nose count is thereafter 
weighted by the value of the 
counties, but weighing is seldom 
done. 


e Newspapers should abandon that 
old chestnut, “Newspaper A” and 
“Newspaper B.” This Gay Nineties 
sort of delicacy is like extending 
the little finger while drinking a 
cup of coffee. 


e There should be more duplica- 
tion studies for multiple paper 
markets. 


e Reports on total color advertis- 
ing, and what advertisers use it. 
Also examples of reproduction, 
color limitations, and readership 
of color ads. 


e On merchandising, be specific 
on what you will or will not do. 
Too many papers don’t like to put 
in writing what an advertiser can 
expect in the way of merchandis- 
ing cooperation. Also, make a re- 
port back to the agency and the 
advertiser. Many newspapers pro- 
vide wonderful cooperation, but 
many important people are not 
made aware of this. 


a Harold Shugart, associate pub- 
lisher of the St. Paul Dispatch 
and Pioneer Press, told the NNPA 
members that newspapers are the 
most under-promoted business in 
the U.S. 

Mr. Shugart criticized newspa- 
pers for “prostituting the promo- 
tional value of our own newspa- 
pers to the absurd and lurid mask 
of appeal of competitive advertis- 
ing media,” using the front-page 
space given the “$64,000 Question” 
as an example. 

“How much newspaper-prepared 
promotional publicity do you read 
on the first pages of newspapers?” 
Mr. Shugart asked his audience. 
“Sometimes I wonder whether we 
aren’t restricting our space only 


for the benefit of radio and tele- | 


vision.” 


Promotion men can expect no 


help from their publishers in pro- 


moting their newspaper, Mr. Shu- | 


gart said. The publishers, he 


Coummisar Klusmeier Wilcox 


is that they are “beset with un- 
heard of time-consuming difficul- 
ties in these days,” he said. 

“You can see that the promo- 
tional executive in a newspaper is 
the natural vehicle by which and 
through whose ideas newspaper 
promotion should be restored to its 
rightful place in American econ- 
omy,” he added. 


a James §S. Fish, advertising di- 
rector of General Mills, told the 
promotion men that newspapers 
should better acquaint themselves 
with the products of their adver- 
tising prospects. 

“It’s amazing how many people 
come in to sell us who know noth- 
ing about us and our products,” he 
said. 

Mr. Fish also advised newspa- 
pers to save their money unless 
they have something really specif- 
ic to sell. He suggested getting up 
data about significant new devel- 
opments on the paper and trying 
to make an impact with a specific 
story, even if it meant making only 
one call a year. 

Robert Witte, retail ad manager 
of the Minneapolis Star and Trib- 
une, told the audience that the 
strongest areas in which newspa- 
pers should look for increased lin- 
age are the shopping centers, 
both outlying and downtown. He 
pointed out that more papers are 
doing this every day by zoning 
their coverage. 


Winchester Boosts Flandreau 

Alexander Flandreau, sales pro- 
motion manager since 1954 of the 
Winchester Western division of 
Olin Mathieson Chemical Corp., 
New Haven, has been promoted to 
the new position of advertising 
and sales promotion manager. He 
will direct an expanded campaign 
for new firearms and ammunition, 
and for the Winchester time pay- 
ment plan. 


pointed out, belong to “an older | icon MICHEL, formerly senior writer 


era not then aware of modern | 


electric devices that would... keep 
people at home as do radio and 


and director of publicity of Fletch- 
er D. Richards Inc., has joined 


television.” Another reason pub- | Cole, Fischer & Rogow, New York, 


lishers can’t help promotion men 


as v.p. and creative director. 


Truax Swan Weed 


Scott Kreeger Lynch 


NNPA, hands the gavel to his successor, Earl Truax of the St. Paul Dispatch and 
Pioneer Press. Looking on are Basil Caummisar of the Lbuisville Courier-Journal, 
lst v.p. of the group; Bill Klusmeier of the Rockford Star and Register Republic, 2nd 
v.p., and Howard Wilcox of the Indianapolis Star and News, secretary-treasurer. At 
the right are Joyce Swan, publisher of the Minneapolis Star and Tribune; Bob Weed, 
promotion director of the same paper; J. Donald Scott of Scolaro, Meeker & Scott, 
newspaper representative; Bill Kreeger of the Cincinnati Times-Star, and Joe Lynch 
of the Washington Post and Times-Herald, national president of NNPA. 


Advertisers Agree with ANA’s Weil 
That 15% Commission Is on Way Out 


(Continued from Page 1) 
agency relationships,” in the talk 
he made before ANA a week ago 
(AA, Nov. 7). 

“The standard 15% agency com- 
mission,” Mr. Ebel said, “is not as 
iron-clad a rule in practice as 
many people seem to think it is. 
The service that a client can get 
from an agency is an entirely in- 
dividual arrangement between the 
client and the agency. It differs 
with different agencies and dif- 
ferent clients. It depends on what 
has to be done. There is ample 
room for competition within the 
traditional 15% commission ar- 
rangement. But, of course, the 
scope and type of service to be 
rendered have to be considered 
and weighed also.” 

Mr. Ebel said he had no idea 
whether or not ANA would take 
any official position as a result of 
Mr. Weil’s speech. “I haven’t dis- 
cussed it with anybody, and no di- 
rectors’ meeting has been held 
since Mr. Weil spoke,” he said. 


® Henry Schachte, advertising v.p., 
Lever Bros. Co., commented that 
Mr. Weil’s talk “seemed very logi- 
cal,” and he agreed with the “gen- 
eral premises” of the speech. Lever 
Bros. generally has not had any 
contracts with its advertising agen- 
cies but it is currently studying 
the situation, because the company 
is making increasing requests for 
more and more “coverage” from 
its agencies. 

Mr. Schachte thought it would 
be very difficult to change the 15% 
structure because it has been a 
part of the business for so long. 


® Times change, but opinions of- 
ten do not. Admen with long mem- 
ories may recall that 20 years ago 
ANA was saying close to what Mr. 
Weil said last week. 

A biting report issued by ANA 
at the end of 1934 strongly con- 
demned the agency commission 
system as “outmoded” and urged 
that it be scrapped. 

ANA was at loggerheads then 
with the American Assn. of Ad- 
vertising Agencies, which recom- 
mended continuation of the 15% 
commission arrangement. 

In its 1934 report, ANA cited 
“general advertiser dissatisfaction” 
with the commission system. ANA 
said the commission system had no 
legal basis, tempted agencies to 
overspend, was a “price-fixing de- 
vice,” and gave no assurance that 
an agency would be properly com- 
pensated. 


Furthermore, ANA charged that 
any group of agencies which at- 
tempted to dictate to other agencies 
the rate of compensation was en- 
gaged in restraint of trade, pre- 
cisely the charge now leveled by 
the Justice Department. 


® At that time, ANA hopefully 
predicted the gradual withering 
away of the 15% commission sys- 
tem. It said: “As advertisers, 
agents and mediums come to know 
and understand their own rights 
and duties and act accordingly, 
this over-all system will, in all 
probability, gradually disappear 
without injury to anyone.” 

The ANA report told advertisers 
what Mr. Weil told them last week 
—negotiate terms with agencies 
“upon a basis of payment which 
meets the needs of a particular 
situation.” 

ANA never publicly repudiated 
its 1934 salvo. In the light of Mr. 
Weil’s policy declaration last week, 
it obviously has no intention of 
doing so. 


TelePrompTer Plans 
Nationwide Network 


New York, Nov. 11—Tele- 
PrompTer Corp. proposes to make 
the routine job of national com- 
munications easier for tv stations, 
networks, representatives and 
agencies by setting up a nation- 
wide telegraphic network. 

The network, as described to the 
Federal Communications Commis- 
sion, would use available Western 
Union wires and semi-automatic 
equipment for its service, which 
the commission says would con- 
stitute a common carrier. Some 
banks and big corporations now 
make use of the kind of “private” 
Western Union land lines that will 
be utilized in this project. 


® Irving B. Kahn, president of 
TelePrompTer, said it will cost 
about $5,000,000 to set up the facil- 
ities required. Needed are such 
things as equipment for terminal 
points and switching centers. He 
indicated that the company hopes 
to make a nationwide public test 
of the facility as soor as permis- 
sion is received. 

Mr. Kahn suggested that the 
TelePrompTer network could be 
used for time clearance, transmis- 
sion of availabilities, program 
changes, cueing, news, women’s 


and farm features and advertising 
copy. 
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Spector Flays 
NBC ‘Arrogance’; 
He'll ‘Protect’ TV 


(Continued from Page 1) 
that the big networks are “arrogant 
and dictatorial,” and said that he 
is diverting money he had pre- 
viously spent on two half-hour tv 
shows to a major newspaper cam- 
paign. 


® He also said he would hit 50 
major markets, including Chicago, 
with full-page ads once a week for 
52 weeks. 

“Our original success came 
through newspapers,” the Sun- 
Times reported Mr. Spector 
as saying. “We are going back 
to a primary medium. A half-hour 
show costs $5,000,000 a year and 
there’s no flexibility. We are 
guided by research, but our deci- 
sion is based on common sense. 
Newspapers give us a guaranteed 
circulation. You can’t compare a 
quart of water with a pint of milk.” 

“This is considered a bellwether 
account,” Mr. Spector said, accord- 
ing to the S-T interview. 

Austin Wehrwein, the Sun- 
Times reporter with whom Mr. 
Spector spoke, told AA that he 
did not know what part of the 
account Mr. Spector feels is inac- 
curate. He pointed out that he took 
down Mr. Spector’s remarks ver- 
batim, using a rewrite man’s head- 
set. 

Boiling mad (“I’ve been hot un- 
der the collar for a long time,” he 
stormed), Mr. Spector threatened 
suit against NBC for breach of 
contract. (Later he retreated 
somewhat from this position.) 


= “I don’t propose to stand for it, 
and on this thing we intend to 
bring legal action against NBC. 
We were damaged severely by the 
action.” 

“The action” was an agreement 
Mr. Spector said he had with NBC 
to sponsor “The Arthur Murray 
Show” Sunday. nights at 10:30- 
11. The network unceremoniously 
cancelled him out and sold the 
time to American Tobacco Co. for 
—poetically—“Justice,”’ he said. 

“We have a fairly good idea why 
they (American Tobacco) got the 
time,’ Mr. Spector continued, but 
he said his attorney preferred that 
he not state the reason publicly. 

A little later, in the course of a 
one-hour press conference he 
called, he said, “I may even de- 
cide not to sue.” But if he should 
sue, he said, it would be for “the 
principle involved, not the dol- 
lars.” 


s “I’m not looking for a fight, but 
I don’t propose to run away from 
one,” he said, following that with 
a statement that the networks, in 
their treatment of advertisers, are 
“arrogant and brazen. I for one 
don’t like it, and I don’t intend to 
stand for it.” 

“I want to protect this medium,” 
he said. “I want to continue using 
this medium for Hazel Bishop. We 
still are spending $2,500,000 on 
network television and close to 
$1,250,000 on spots.” 


EDWARD C. TROWBRIDGE 


MILWAUKEE, Nov. 8—Edward C. 
Trowbridge, 79, retired president 
of O’Mara & Ormsbee Inc., na- 
tional advertising representative 
for major newspapers, died here 
Nov. 5. Mr. Trowbridge joined 
O’Mara & Ormsbee in 1919 as head 
of its western division office in 
Chicago, and was elected president 
of the company in 1937. He retired 
in 1946. A native of Newfield, N.Y., 
he started work at 14 as a telegram 
messenger boy. He later was a 
sports reporter for the old New 
York World before starting his 
own agency in New York in 1910. 


Last Minute News Flashes 


Lyon Leaves Spector: Explanations Are Divergent 

New York, Nov. 11—David Lyon, former Cecil & Presbrey senior v.p., 
has resigned from Raymond Spector Co., where he was administrative 
assistant to the president, over what is termed “a basic disagreement on 
advertising and television policy.” On the other hand, Mr. Spector says 
that Mr. Lyon “had nothing to do with policy,” that he was hired to do 
certain “coordinating” work and that his leaving the agency is nothing 
more than a “routine” employe matter. 


Elgin American Sets Drive in 600 Newspapers 

E.tcIn, ILut., Nov. 11—The Elgin American division, Illinois Watch 
Case Co., is launching a nationwide ad drive in newspapers to intro- 
duce its new “400” series lighter. Ads will run in 600 newspapers 
throughout the U.S. 


Textron Switches Account to Hilton & Riggio 


PROVIDENCE, Nov. 11—Textron American Inc., formerly with Weiss 
& Geller, New York Inc., has moved its account to Hilton & Riggio. 


R. Wallace & Sons Moves to Biow 

WALLINGFORD, Conn., Nov. 11—After interviews with 14 agencies, 
R. Wallace & Sons Mfg. Co. has appointed Biow-Beirn-Toigo to handle 
its advertising. Wallace makes sterling, silver-plated and stainless steel 
tableware. The account has been at Ellington & Co. for the past 10 
years. 


Chicago Printed String Names Henri, Hurst 


Cuicaco, Nov. 11—Henri, Hurst & MacDonald has been named to 
handle trade, consumer and industrial advertising for Chicago Printed 
String Co., No. 1 manufacturer of decorative string and industrial tapes, 
effective immediately. The account bills about $250,000. Tim Morrow 
Advertising, Chicago, is the previous agency. 


Pabst Introduces New Pack; Other Late News 


® Pabst Brewing Co. will announce a new package Nov. 15—‘the first 
completely new development in beer packaging since the advent of cans 
20 years ago.” 


e Kevin Sweeney, who has been saying for months that he was leaving 
the Radio Advertising Bureau, New York, at the end of his current 
term as president, ate his words this week and accepted a new five-year 
contract. J. Norman Nelson, director of national promotion for the 
bureau, has resigned to re-enter private business in Southern Califor- 
nia. His replacement has not been named. 


@ Television Bureau of Advertising has added four new board members 
and lost one. The latter was Clair McCollough, WGAL-TV, Lancaster, 
Pa., who was not a candidate for re-election. New members are: Robert 
Lemon, WTTV, Bloomington, Ill.; Gordon Grey, WOR-TV, New York; 
Bob Kincher, KTVT, Sioux City, and Otto Brandt, KING, Seattle. In 
addition, Pete Peters, of Free & Peters, was elected to succeed George 
Brett, Katz Agency. On the staff side, Norman E. (Pete) Cash, director 
of station relations, was elected a v.p. 


e A five-week strike that caused the shutdown of the El Diario de 
Nueva York newspaper plant has been settled, and the largest Spanish- 
language daily is again being published. 


e Creditors of book publisher Wm. H. Wise & Co. will be informed by 
mail over the weekend of their committee’s latest decisions concerning 
the company’s financial situation, which seems to have become in- 
creasingly tight in recent weeks (AA, Oct. 31). 


® William E. Macke, formerly director of merchandising for Stude- 
baker-Packard Corp., has joined Kenyon & Eckhardt as v.p. and 
general manager of its Detroit office. He will report to D. C. Miller, v.p. 
in charge of the Detroit office. 


® Clarence Francis, retired board chairman of General Foods Corp., 
will receive the second annual Advertising Council Award for Public 
Service Dec. 1 at a dinner sponsored by the Ad Council. Winner of 
last year’s award was Charles E. Wilson, exec. committee chairman of 
W. R. Grace & Co. 


Annoyed, Maine Pulls ‘Harper's’ Ads; Fund 
for Republic Buys ‘Legion’ Page in Hassle 


New York, Nov. 10—Harper’s 
and American Legion this week 
found themselves embroiled in ad- 
vertising hassles. 

Harper’s, which last month 
printed some derogatory remarks 
by Bernard DeVoto about the state 
of Maine, was in receipt of a can- 
cellation from Maine’s director of 
recreation. American Legion, on 
the other hand, was in receipt of 
a check for $5,700 to pay for a 
b&w page which the Fund for the 
Republic will use next month to 
defend itself from a Legion attack. 

Maine’s ad cancellation appar- 
ently still stood today, despite an 
apology from Gov. Edmund S. 
/Muskie, who disowned the action 
by Everett F. Greaton, the state’s 
recreation director. Mr. Greaton 
‘said, ““We were furious” about the 
‘DeVoto piece, which said coastal 
‘Maine is “a jerry-built, neon- 
lighted, over-populated slum” 
and an “uninterrupted eyesore of 
_drive-ins, diners, souvenir stands, 
/purulent amusement parks, cheap- 
jack restaurants.” 

Editor John Fischer told AA to- 
day he was writing to Gov. Muskie 
to say he was “not suggesting that 


Maine advertise in Harper’s but 
to point out that if the decision to 
stay out of Harper’s’’ advertising 
columns stands, he, Mr. Fischer, 
will interpret it as a decision 
made after “comparing the merits 
of various media.” He added, 
“We're not twisting their arm to 
advertise with us.” 


a The American Legion battle 
centers on an alleged denial of 
editorial space to the Fund to 
reply to Legion charges. The Fund 
ad will contend that the Legion 
was “misinformed” in criticizing 


the Fund on communism. Opposite 
the ad the Legion will run a 
Statement saying the Fund has 
_been “duped or misied’” about 
‘civil rights and criticizing Robert 
_M. Hutchins, Fund president, for 
alleged failure to be alarmed at 
the communist problem. 

The $5,700 payment for the ad- 
vertising space, it was said, is 


crow,” until it determines ‘“wheth- 
er an eleemosynary organization 


way.” 
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New York, Nov. 9—American 
industry plans to spend 13% more 
for new plants and equipment in 
1956 than it spent in 1955. This is 
the largest increase in planned 
capital spending since 1951, when 
plans were boosted to meet the 
Korean War emergency. Manufac- 
turing companies plan to increase 
their spending 30%. 

These results of a preliminary 
survey of business plans for new 
plants and equipment were re- 
leased today by Dexter M. Kee- 
zer, v.p. and director of McGraw- 
Hill Publishing Co.’s department of 
economics. He emphasized that the 
survey was made in October, well 
after the announcement of Presi- 
dent Eisenhower’s illness. 


® Present plans for American in- 
dustry as a whole call for a total 
business capital expenditure of 
$33.4 billion in 1956, an increase 
of $4 billion over the $29.4 billion 
estimated for 1955. This is $4.2 
billion more than the $29.2 billion 
spent in 1953, the previous peak 
year, Mr. Keezer said. 

In addition, he said, the survey 
results indicate that the new boom 
in capital spending may carry on 
into 1957. 


® Other highlights of the survey 
include: 

Companies in almost every field 
expect sales to rise in 1956. For 
manufacturing as a whole, the 
anticipated increase is 7%. Com- 
mercial business is expected to be 
up 8%. 

In metalworking, the picture is 
dominated by the tremendous pro- 
gram of the automobile industry. 
A planned increase of 68% will 
bring spending to $1.9 billion. This 
is the largest for any single man- 
ufacturing industry, and exceeds 
autos’ previous record expenditure 
of $1.3 billion in ’54. These figures, 
it is pointed out, do not include 
special tools, dies, jigs and fixtures. 
Restyled cars for ’57 are the major 
reason for the big upsurge in the 
auto field. 


® Spending in other major metal- 
working lines—machinery, electri- 
cal equipment, etc.—is expected to 
be up, but plans are not expected 
to equal peak expenditures made 
in ’53. 

An increasing number of com- 
mercial companies are participat- 
ing in the McGraw-Hill surveys, 
Mr. Keezer said. This sample is 
still limited to large chain stores, 
department and mail order stores. 
So the figure must be cautiously 
interpreted. However, reporting 
companies indicate they will in- 
crease their capital expenditures 
10% in ’56. 

Prospects for 1957 are encour- 
aging, the survey shows. Over half 
of all participating companies ex- 
pect to spend the same in 1957 
as in 1956. 


® The strength already apparent 
in plans for '57, Mr. Keezer said, | 
is especially striking, in view of | 
the large increase scheduled for 
56. 

It is interesting to note, Mr. Kee- 
zer said, that the two industries 
now planning the largest increases 
in capital spending expect their | 


age for all manufacturing. The iron 
and steel industry anticipates a 
sales gain of 5%. The auto industry 
expects sales to rise 6%. Since the 
sales of these two industries will 
probably break records this year, 


| Mr. Keezer pointed out, any in- 
being held by the Legion “in eS-| crease in sales will mean a very 


large volume. 
This is the second year Mc- 


may properly spend money in this |Graw-Hill has made a preliminary 
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Industry Will Boost Capital Spending 
by 13% in ‘56, McGraw-Hill Reports 


expenditures by major industries. 
It is the eighth year it has con- 
ducted an over-all study of capi- 
tal spending. 

The current study, Mr. Keezer 
said, is one of the most significant 
that his department has made. “As 
goes capital investment, so goes 
prosperity,” he said. While he de- 
clined to give specific figures on 
the number of companies report- 
ing, he said that they employ 
more than 50% of all workers in 
the group of industries where cap- 
ital investment is highest. 


‘Scoop’ or ‘Scope’ 
in News Coverage?— 
TV Wants ‘Em Both 


(Continued from Page 1) 


little short of an abomination,” he 
said. 

Donald Coe, ABC special events 
director, concentrated on the 
“scoop” aspect, urging that tv get 
“equal access” to public hearings 
and conferences. These, he said, 
are only “semi-public” now, be- 
cause only the print media are 
admitted. 


= But both Wm. R. McAndrews, 
NBC news and special events di- 
rector, and Spencer Allen, WGN 
and WGN-TV news director, called 
for more interpretation in tv news. 
Mr. Allen “agreed with Paul Smith 
that there must be scope as well 
as scoop”—in tv news shows. And 
Mr. McAndrews asked for more 
“news in depth—not only what’s 
happening, but why.” 

There didn’t seem to be much 
left for the print media, though 
Mr. Allen did offer one class of 
coverage to anyone who wanted 
it. This consisted of “inconsequen- 
tial press agents’ handouts and 
promotion stories,” which he urged 
tv to ignore. In this class he put 
“news monologues”—interviews 
with public figures in which only 
predetermined questions could be 
asked. 

To cap it all, Mr. McAndrews 
flung down a challenge to the 
newspapers on news coverage: He 
cited an NBC survey of U. S. 
homes as to what medium was the 
chief source of news; 54%, he 
said, named newspapers, 32% nom- 
inated tv and 14% listed radio. 

“By 1960,” Mr. McAndrews pre- 
dicted, “tv will be in first place to 
stay.” 


B.V.D. Names Isaacs V.P. 
Harry C. Isaacs, advertising 
manager of B.V.D. Co., New York, 
for the past three years, has been 
appointed a v.p. of the company. 


’56 sales to rise less than the aver- | 


projection of anticipated capital 


DOUGLAS BRADLEY, formerly purchas- 
ing agent and an account execu- 
tive with Kenyon & Eckhardt, has 
been elected president of Angos- 
tura-Wuppermann Corp., New 
York, succeeding Arthur B. LaFar, 
who resigned. The company makes 
a grenadine and imports and dis- 
tributes Angostura bitters. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line: upper & lower case 40 per 
line. Add two lines for box number. Copy deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $15.50 per 


column inch. Regular card discounts, 


HELP WANTED 


ADVERTISING MANAGER 
Location Miami. Outstanding opportunity 
in large, new department store. Depart- 
ment store experience necessary. Salary 
open. Give complete details your back- 
ground in reply. 

Box 7893, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


LAYOUT ARTIST 
work on exchange basis in north light 
space for free lance artist. Some finished 
work, small advertising agency, Chicago 
phone AN 3-3045. 


“4A” FREELANCE ARTISTS (3) NYC 
Layout, production, airbrush retoucher. 
We have a terrific share space arrange- 
ment for you in midtown. 

Write Box # 7895 ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


size and frequency, apply on display. 


HELP WANTED 


ADVERTISING—MERCHANDISING 
MANAGER 

Growing seasoned manufacturer needs 
capable direct mail and promotional man- 
|}ager for national repeat business neces- 
| sity. Exceptional opportunity for perma- 
|nent future in Chicago. 

Box 7897, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


|EDITOR AND PRODUCTION—leading | 
|Chicago multiple publisher of national | 
| business magazines needs young man with | 
|solid background in _ production, all | 
|phases of graphic arts, editorial layout | 
|and some writing ability. Must work with | 
|minimum direction. Give complete details | 
|}of age, experience, education and salary | 
requirements. 


Box 7899, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


WANTED, HOUSE ORGAN EDITOR. 
Large Florida concern wants competent 
house organ editor, salary range $5000 to 

plus many company benefits. The 
man we are looking for should have at 


least 2 years actual experience in this | 


work and newspaper publicity and public 

relations experience would be desirable. 

Send full details giving resume of back- 

ground and include small snapshot if pos- 

sible. Box 7875, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING SALESMAN WITH 
copy and layout experience. Typist. 
Seeking young man interested in im- 
proving present position with aggressive 
daily prosperous 30,000 population mid- 
west city. Must have initiative, good per- 
sonality and habits. College background 
preferred. We pay well, 


tunity and security for right man. Write: 
George Gressman, Business Manager, 
Janesville Daily Gazette, Janesville, Wis- 
consin. 


CREATIVE ACCOUNT EXECUTIVE 
Unusual opportunity in growing Chicago 
AAAA agency for man to learn details of 
and soon take over personal contact on 
and supervision of division in agency - 
copy, art, production - serving several 
leading men’s and women’s apparel ad- 
vertisers. 

Box 7894, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA 7-1991 Chicago 


ADVERTISING OPPORTUNITY 
Ass’t Account Executive 
Exceptional opportunity for man with 
farm copywriting background. Prefer man 
in thirties. Salary commensurate with age 
and experience. Send resume and full 
details in first letter to Personnel Direc- 
tor, Meldrum & Fewsmith, Inc., 1220 Hu- 

ron Rd., Cleveland 15, Ohio. 


COPYWRITER 

Male or Female—Newspaper copy and 
layout department in Florida’s East Coast 
area. Must be experienced in all class- 
ifications. Give details, samples of work, 
availability, salary wanted. Write to W. 
W. Starr, Adv. Mgr., Fort Lauderdale 
Daily News, Fort Lauderdale, Florida. 


SPACE SALESMAN 
Nationally known industrial publication 
wants able man with industrial advertis- 
ing experience for Pittsburgh area. Fine 
opportunity for go-getter. All replies con- 
fidential. 

Box 7896, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


provide group | 
life, accident, hospital, etc., good oppor- | 


DISPLAY SALESMAN 

| National Company needs man with mer- 
| chandising and sales experience to do 
creative selling of point-of-purchase pa- 
perboard displays. Location in Los An- 
geles. Age under 40. Please write, giving 
age and detailed account of experience, 
education and references. 


Box 7900, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MOLENE PERSONNEL 
SPECIALIST IN GOOD JUDGMENT 
ANdover 3-4224 
BANKERS BLDG. CHICAGO 3, ILL. 


ASSISTANT ADVERTISING—SALES 
PROMOTION MGR. 

Perhaps you're ripe for that second job 
in advertising—or could be you're a re- 
cent grad (adv. major with some summer 
experience) after that first job. Here is a 
real opportunity for a young man with 
the ability to assume an assistant adver- 
tising managership without too much su- 
pervision.. You’d be a part of a vigorous, 
expanding organization (in the agricultur- 
al field) where the age of the oldest ex- 
ecutive is not over 40. Duties would in- 
clude: copy, layout (roughs), production, 
dealer contact. Write to 

Box 7880, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


ADVERTISING—PUBLIC RELATIONS 
DIRECTOR 


Large national corporation with head- 
quarters in Florida seeks man, 30-40 years 
old, with wide background in p.r. Crea- 
tive advertising experience. Administra- 
tive ability. Please state salary desired. 

Box 7909 ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 

BARNARD’S ALERT EMP. SYSTEM 
NATIONWIDE 
BE SURE AT BARNARD’S 

Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


POSITIONS WANTED 


PUBLIC RELATIONS DIRECTOR 
Major 4-A agency. P. R. Director. Crea- 
tive idea man. P. R. Counsel plus product 
and program publicity background. Heavy 
P. R., agency experience. Administrator. 
Former newspaper man. Age: 39, family. 

Box 7901, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


ASSISTANT PRODUCTION MAN 

| for past 3 years with eastern hardware 
house handling highly detailed work. 
| Have reached peak here and see no pos- 
| sible future. Young, married and looking 
|for a job not a position. Resume on re- 
| quest. 
Box 7902, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


IF YOU 
AGENCY 


and need 


This agency has a solid reputation for 
selling its clients’ goods—has a record of 
more than a quarter of a century of 
profitable operation—has a creative and 
production staff second to none—has un- 


limited credit—and 


ciation on a mutually profitable basis. 
We’re modest in size but strong in mar- 
keting, sales training, sales promotional 
concepts. If you feel you can strengthen 
yourself with such an affiliation we’d like 
to talk to you. Write 


Box 598 ADVERTISING AGE 


200 E. Illinois St. 


HAVE 


POSITIONS WANTED 


SCIENTIFIC-TECHNICAL COPY 
Accurate, Concise, Attention-holding. 
Directed towards the layman or scientist. 
I. Reichstein 9349 S. Cottage Grove Ave. 
Vincennes 6-5661 Chicago 19, Illinois 


ADVERTISING RECEPTIONIST 
Experienced Madison Avenue’s best, ma- 
ture, personable, top quality and compe- 
tent, seeks busy agency, N. Y. midtown, 


"Box 7903, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


DIVERSIFIED AND CREATIVE 
Young man, 29, presently employed, and 
possessing diversified talents and experi- 
ence, seeks a job of opportunity and chal- 
lenge. Agency and newspaper back- 
ground. Will accept responsibility. Idea 
man. Skilled in layout, copy, art, editing, 
contact and selling. Knowledge of print- 
ing and production. Will qualify for jobs 
such as public relations man, ad director 
for company or manufacturer, retail ad 
manager for small daily and utility spot 
in small, aggressive agency. Prefer to 
locate west of Mississippi in city of me- 
dium or small size. Available after Jan. 
1. $150 per week. 

Box 7904, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Exceptional counsel and copywriting help 
in merchandising and dealer relations 
available in Chicago for manufacturer or 
agency on fee or contract basis. 

Box 7905, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


ADV. AND SALES PROMOTION 
man with 8 years experience promoting 
packaged products. Key spots at two 
well-known consumer product manufac- 
turers have excellently qualified me for 
advertising and sales promotion admin- 
istration. 32. Desire Chicago location. 


Box 7906, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Managing Editor - Production and/or 
Editing. B.A. 5 years experience in all 
phases of Technical Printing. 13 years as 
Managing Editor of well-known technical 
aeronautical publications. Resume _ fur- 
nished on request. Salary open. Will lo- 
cate anywhere. 


Box 7907, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


SPACE SALESMAN for New York area. 
Capable young man with excellent sales 
record & contacts with key agencies and 
accounts. 


Box 7889, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


Advertising Age, November 14, 1955 


Tailored for you...to fit your budget 


PRINTING 
DSL se KOVITCH STUDIO. 


KEystone 9-4530 4224 NORTH ALBANY AVENUE 
CHICAGO 18, ILLINOIS 


LAYOUT MAN 


for this medium-size, 
minded agency. 
Phone or write: 
Rex Teich, Art Director 
Fulton, Morrissey Co. 
612 N. Michigan 
Chicago 11 
DElaware 7-6367 


graphic- 


MY FIRST AND LAST MOVE! 


After 24 happy, years (now Vice- 
President and Dir. P. R.) with one 
of the nation’s largest financial in- 
stitutions I want to make my first 
and last move. Long experience most 
Adv. media plus merchandising and 
sales promotion. Imaginative and 
skillful writer, can initiate P. R. 
program, traveled extensively, 20 
rs. convention management, excel- 
ent contacts most cities U. S. & 
Canada, national president large ad- 
vertising assoc. Middle 40's, college 
spec. Accustomed to salary in large 
gures but glad to discuss any rea- 
sonable opportunity. Can invest if 
mutually beneficial. Box 601, Adver- 
tising Age, 200 E. Illinois Street, Chi- 
cago 11, Illinois. 


The Midwest's 
outstanding .placement 
service for Adv.- Art & 

allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


Placement 
Counselors 


Advertising and merchandising man avail- 
able after Dec. ist. Now preparing, 
presenting, and developing sales presen- 
tations. Merchandising know-how based 
on eight years’ experience in direct sell- 
ing and mail promotions. 


Box 7908, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


REPRESENTATIVES WANTED 


Advertising Salesman wanted by lead- 
ing business paper, will work out of Chi- 
cago office. Looking for young man - 
preferably under 30 - with some selling 
experience - advertising or otherwise. This 
is unusual “Growth” opportunity. Good 
salary to start, later straight comm. No 
ceiling in earnings. Give full details, 
earnings, exp., etc. 
Box 7910 ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


TOURIST ATTRACTIONS ARE BIG 
BUSINESS! 
Revolutionary fort and museum. 100,000 
VISITORS AT $1.00. Lease to qualified 
person. Box 212, CROWN POINT, NEW 

YORK. 


Owner of small, established Chicago In- 
dustrial Agency with complete production 
facilities would consider merging with 
local, individually operated Agency. Re- 
ply held confidential. 

Box 7892, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


BUSINESS 


a 


now offers an asso- 


Chicago 11, Ill. 


MISCELLANEOUS 


150 MILLION ROAD MAPS used by mo- 
torists each year to be supplemented by 
the new Bookmap Advertising Medium. 
Franchise available. Write Bookmap Ad- 
vertising, 1306 E. Ocean View Ave., Nor- 
folk 3, Va. 


PREMIUM SPECIALIST 


Sales executive with intensive 
merchandising experience with 

tional accounts can achieve outstanding re- 
sults as (1) Premium Manager for 
manufacturer seeking la are of ever 
expanding premium market, (2) Premium 
Buyer for company using premiums exten- 


Sales 


many new clients. 
ADVERTISING AGE 
New 


x 
480 Lexington Ave. York 17, N. Y. 


MEDIA DIRECTOR 


Los Angeles 4A Agency needs 
man experienced in national 
media and market research 
and in space and time buying 
for major consumer accounts. 
State full agency background 
and salary requirements. 
Replies held confidential. 

If now in Chicago or New 
York you will be interviewed 
there. 


Box 602, Advertising Age 
200 E. Illinois Street 
Chicago 11. 


many even nearer. 


cent photo. 


200 E. Illinois St., 


Opportunity For Top 
CREATIVE DIRECTOR 


This 35-year-old nationally known midwest agency 
with national food and grocery accounts seeks a real 
top-notcher to serve as creative director. He must be 
capable of originating outstanding selling appeals 
with visual punch and, in turn, sell the client. He will 
be a member of the executive plans board and will 
be responsible for those working directly under him. 


You'll like this pleasant midwestern city. Out here 
we're free from metropolitan pressures—we really 
live. All of us are within 30 minutes of the office— 


Commensurate financial arrangements for the right 
man. If you're interested, mail full details and a re- 


Address Box 594, ADVERTISING AGE 


Two Color-4 Page 


HOUSE ORGANS 
$30 Per 1,000 


Built to attract and hold reader in- 
terest. A new issue monthly. Fits 
any business. Size 7 x 10 inches, 3 
cols. to page. Two columns each issue 
for your display or reader-type ads. 
Well illustrated, in two bright colors. 
Get samples today. 


AD—CREATORS 


100 Scuth Wainut Hutchinson, Kansas. 


ADVERTISING 
SALESMAN 
9 years experience newspaper space, 
product selling, sales promotion. 
Good sales executive experience. 
Want to sell advertising in trade 
publication. Age 33. 
Box 596 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


“Our 45th Year” 


6 ACCT. EXECS. $12,000 


for agcys. billing over $30,000,000. 
Acct. exper. in white goods, auto 
parts, publ. util., rural markets bldg. 
products or cons. sales prom. 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


TARGET DATE 
JANUARY 1 


Want to start the new year in a 
key copy spot with a livewire 
Midwestern agency? You can if 
you’ve had agency experience 
and have a real flair for solid- 
selling industrial copy. Wonder- 
ful opportunity to write on im- 
portant national accounts. If you 
think you can fill the bill, write 
(in confidence) prior to a face- 
to-face discussion. 


Box 599 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Free- ie ae ae ss PY 
by top 10 agency writer 


Single—so I have enough free time 
for a few free lance assignments. 
Any product. Any media. Copy 
analysis of your problem without 
cost or obligation before I start. 
After that I’m not cheap, but you'll 
get your money’s worth—and then 
some. Writing ads that get read 
(like this one for example) takes 
time. I won’t take on more work 
than I can do right by. So hurry! 
Write today to... 


Box 585 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Chicago 11, Ill. 


TWO FINE 
OPPORTUNITIES IN 
THE AGENCY FIELD 


Immediate expansion of our staff 
opens exceptional opportunities 
for two capable young (25-35) 
advertising men, who will be sat- 
isfied with nothing less than a bi 
future, and whose present work 
gives evidence they can earn such 
a future. 


We need a creative writer with 
some experience in radio and TV. 
He should be able to present sound 
sales ideas with a touch of imag- 
ination. His experience preferably 
is in agency work. It will be help- 
ful if his personal interests or 
hobbies lie in outdoor fields. Prin- 
cipally his work will be to add 
showmanship to the promotion of 
recreational products. 


We also need a research man, 
familiar with marketing channels, 
with experience in research which 
yy him to direct a project 

rom the situation survey through 
to evaluation of results. 


Ours is a well established agen 
in the midwest (not in Chisago) 
handling a list of substantial ac- 
counts. Interested in either of 
these opportunities? Send a 
resume of experience and avail- 
ability—snapshot if possible. Re- 
plies confidential. Box 597, Adver- 
tising Age, 200 E. Illinois St., Chi- 
ago, Ill. 
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Advertising Age, November 14, 1955 


Advertising Agency for Sale 


Strong midwestern advertising agency, billing between 1 and 2 
million, located in a key metropolis, offers an unusual opportunity 
to the right parties with a reasonable amount of capital; the 
ability, energy and desire to build it to further success than that 


already achieved. 


The agency has been in business for approximately twenty 
years, has had an unusual record of account retention, and a high 
level of earnings for the owners. Its staff, with the exception of 
minor clerical posts, is made up of young, aggresive people, of 
eight or more years of team experience, thoroughly trained and 
welded into a coordinated whole to operate as a strong, promo- 


tional-minded team. 


Because of other interests, the present owners want to pass 
on this highly respected agency to new owners who will appre- 
ciate its value and provide continued opportunity to the staff of 
the agency to grow and prosper in the future as they have in the 


past. 


The present owners propose to remain associated with the 
agency, in an advisory capacity and on a diminishing basis of 
activity, for as long as five years, in order to insure the stability 
and continued successful operation of the organization for the 


new owners. 


Inquiry is invited, on a confidential basis, from responsible 
individuals interested in further information. Preliminary con- 
tacts will be made, on receipt of letter, leading to full negotiation 
with the principals after evidence of serious intent, availability 
of the required capital, and the ability to undertake the respon- 
sibilities of heading such an agency. If you are interested, please 


Box 599 ADVERTISING AGE 


write 


200 E. Illinois St., 


Chicago 11, Ill. 


MOVING TO NEW YORK? 


Perfect home for large family. 
Stone house, 5% acre lot with many 
shade and flowering trees, beauti- 
ful neighborhood. Large living 
rm., modern kitchen, 344 baths, 2 
large and 5 small bedrooms, lo- 
cated Rye, N. Y., short walk to 
station, schools, shopping and golf 
club. Frequent, fast commuter 
service on New Haven R.R. Have 
purchased smaller house nearby. 
Priced for quick sale. E. F. Lethen, 
485 Madison Ave., New York. 


Fine, Fast, Fairly Priced Photography 


pics 


photographers 


DEARBORN 2-1062 


187 N. LASALLE, CHICAGO ILLINOIS 
PUBLICITY COMMERCIAL 
CONVENTION INDUSTRIAL 


WILLIAM J. McGIFFEN 

PaLm SprInGSs, Nov. 8—William 
J. McGiffen, 62, owner of newspa- 
pers in Arizona, California and 
Iowa, died here Nov. 4. He suf- 
fered a heart attack in his sleep. 
Mr. McGiffen owned the Daily 
Democrat, Fort Madison, Ia., the 
Daily Sun, Flagstaff, Ariz., and a 
number of semi-weekly newspa- 
pers. 


SR. COPYWRITER 
$1 


Solid experience in consumer and industrial 
poesae, plus ability to write for all media, 
neluding collateral material. Splendid op- 

rtunity with growing Midwest Agency. 
Por this and other advertising openings— 
contact in confidence 

GEORGE E. PYLKAS 
Executive Advertising Consultant 
Wabash wo YY Agency 
202 So. State, leago 4, WA 2-5020 


Wanted: GOOD Beer Man 


Midwestern agency, not in Chi- 
cago, seeks top flight account man 
to handle brewery doing million 
barrel sales. He will carry princi- 
pal contact—also assist as well as 
supervise the creative production 
on the account. The man we seek 
must have had a minimum of five 
years experience on a successful 
beer account, either as account 
man with agency or as advertising 
manager of a brewery. He must be 
fully aware of intense competitive 
situation encountered in promot- 
ing beer sales today. This job re- 
quires a substantial man, salary 
commensurate. Your inquiry will 
be held in strictest confidence. 


Box 582 ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Il. 


= 


ONE-MAN AGENCY 
ACCOUNT EXECUTIVE 


Growing Chicago agency has place 
on management team for mature 
advertising man who has learned to 
face life’s responsibilities and come 
up smiling. Top-flight creative, mer- 
chandising and new business sup- 
port, plus a good, juicy cut in the 
stake. A good set up for the right 
man. 


600 


Box ADVERTISING AGE 
200 E. Illinois St. 


Chicago 11, Ill. 


gets to Top Brass. 
tunity. 
480 Lexington Ave., 


| NEED A GOOD SPACE SALESMAN? 


Not just a peddler, but an advertising consultant, one who analyzes 
his prospects, distribution, marketing and advertising problems be- 
fore fitting his medium to their needs. Such creative selling always 
Now with a top flight organization, looking for a challenging oppor- 


Box 592 ADVERTISING AGE 


New York 17, N. Y. 


COPY WRITER WANTED 


Kansas City agency offers good berth 
and opportunity to an experienced 
copy man in his late thirties or 
younger. Both industrial and con- 


HOW TO MAKE MORE ON BILLINGS 
OF $150,000 to $250,000 


If you've been making money for your 
clients, we can show you how to make it, 
too. Brightest agency operation in Chi- 
cago offers you a share of the profits and 
real help on your accounts, in return for 
helping us take on additional business. 
Everyone here knows of this ad so don’t 
hesitate to write. Box 588, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Il. 


sumer copy experience with an 
agency required. 

In your first letter, please give edu- 
cation, background, experience, and 
salary requirements. Your letter will 
be answered. All correspondence in 
strict confidence, of course. 


Box 595 Advertising Age 
200 E. Illinois St. 
Chicago 11, Ill. 


DYNAMIC 
SALES PROMOTION 
EXECUTIVE 


One of the nation’s larger and more aggressive com- 
panies in its field, located in the Middle West, is es- 
tablishing a Sales Promotion Department. 


We are seeking a man 28 to 38 years of age, who may 
currently be in the Number Two slot in the Sales 
Promotion Department of some organization selling 
consumer products in such fields as small household 
appliances, packaged foods, etc. 


He is aggressive, intelligent, alert—an idea man— 
works well with others, a good team man, willing to 


travel extensively when necessary. 


This is a challenging opportunity to build a per- 
manent place with one of our country’s most progres- 


sive firms. 


Write in detail covering background, education, ex- 
perience and salary requirements. Your letter will 
be answered. Personal interviews will be arranged. 
All correspondence will be in strictest confidence. 


Address Box 580. 


ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


some 


advertising 
ALE. 


... who yearns 
for better 
organization 
servicing of 
his accounts, 


or a more compatible back- 
ground for himself and for 
them, might investigate 
the 6 - million - billing 
Agency sponsoring this 
message. Well known; 
clients likewise. Solid, de- 
pendable staff. Eager idea 
men. Research, merchan- 
dising, and a crackerjack 
radio TV operation. 


For complete privacy of 
initial approach, inquiry 
by letter or direct, can be 
made in strictest confi- 
dence of Upham & Meeker, 
Attorneys, 405 Lexington 
Avenue. By appointment, 
of course. 


Phone: MU 6-5034 


Just Growing Pains, 
Thank You 


Yes, this fast-growing advertising 
agency in sunny Miami has the wel- 
come mat out for 2 talented men. 
We want a working copy chief or 
copy writer and a working art direc- 
tor or ad designer with fresh, spar- 
kling ideas, imagination and the ex- 
perience necessary to take their 
places on a highly creative team— 
and go places with us. Excellent 
compensation now with a very bright 
outlook for later, too. Write us f 

—we'll be glad to hear from you. 


Box 591, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ARTHUR M. CAREY 

New York, Nov. 8—Arthur M. 
Carey, 65, retired eastern adver- 
tising manager of Fortune, died 
Oct. 29 of a heart attack at his 
home in Brooklyn. Born in Mon- 
roe, N. Y., Mr. Carey was the first 
advertising representative engaged 
by Fortune, just before the mag- 


azine began publication in Feb-| 
'with 20th Century-Fox. 


ruary, 1930. He was made eastern 
advertising manager and held the 
post until his retirement two years 
ago. During the last few years of 
his career he specialized in Ca- 
/nadian accounts for the magazine. 

A veteran of World War I, Mr. 
Carey was an expert on antique 
firearms. He published two works 
‘on the subject, “American Fire- 
/arms Makers,” in 1953, and “Eng- 
| lish, Irish and Scottish Firearms 
_Makers,” in 1954. He was a mem- 
ber .of the Long Island Historical 
Society. 


TV SALES DEVELOPMENT 


Network requires experienced man 
to work with sales department in 
developing new business. Must have 
strong knowledge of TV buying and 
selling practices, media values and 
broadcast audience measurements. 
This research-minded salesman is a 
creative thinker who can demonstrate 
previous success in radio or television 
and is able to develop convincing 
sales arguments quickly. Ready to 
Start before end of year. Location 
New York. Send written resume and 
salary requirements. 


Box 603 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


| 
| 
| 


151 


MICHAEL J. BOSCIA 

NEw YorK, Nov. 10—Michael J. 
Boscia, 41, exec. assistant director 
of the press information depart- 
ment of Columbia Broadcasting 
System, died Nov. 7 in Memorial 
Hospital after a long illness. Born 
here, and a graduate of New York 
University, he had been with CBS 
since 1941. Earlier he had been 


FLOYD M. STONE 

Des Mornes, Nov. 8—Floyd M. 
Stone, 57, manager of the adver- 
tising service department of Mere- 
dith Publishing Co., died of a heart 
attack in his home here Oct. 28. A 
graduate of the University of Ne- 
braska, Mr. Stone had been with 
Meredith for 25 years. 


YOU'RE NOT COVERING 
ALL THE APPLIANCE FIELD 
UNLESS you have included . . . 


ELECTRIC APPLIANCE 


Service NewS 


NOW BEGINNING 
THE 6th YEAR 


as the ONLY Publication Serving the 
Entire Appliance Repair Field 


FOR FACTS about our Pin-Pointed Appli- 
ance Service Field Circulation . . . consult 
Standard Rate and Data Service 


ELECTRIC APPLIANCE SERVICE NEWS 


111 W. Jackson Bivd., Chicago 4, Ill. 


gressing. 


LENNOX. 


PICKS LIMA, OHIO 


(A Metropolitan Area) 


for new plant— 

one of a large number 
that finds Limaland an 
ideal spot for everything. 


In every way and direction Limaland is growing and pro- 


THE LIMA NEWS 


Represented nationally by Story Brooks & Finley Inc. 


THE BULUS EYE PAPER OF THE BUCKEYE STATE 
® 


FLAKE SHORE 


phone SEeley 8-1010 


ELECTROTYPE DIV. 


1224 W.Von Buren St., Chicago 7, lll. = 
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*61,000,000 


- 


Advertisers stepped up their investments in the Chicago Tribune by 


another million dollars in October to set a new all-time record 


for the twelve month period ended October 31, 1955 


Advertisers continue to set new records in expenditures for 
advertising in the Chicago Tribune. During the 12-month 
period ended October 31, 1955, they placed over $61,000,000 in 
the Tribune—up $1,000,000 over the $60,000,000 they placed 
during the 12-month period ended September 30, 1955. 

This advertising investment in the Tribune set a new high 
water mark for any similar period in Tribune history. It was 
far more than was invested in any other newspaper anywhere 
—and over $39,000,000 more than was placed in any other 
Chicago newspaper. 

Buying Chicago Tribune sales power at better than a million 
dollars’ worth each week, advertisers make plain the huge size 
and responsiveness of today’s Chicago market and the Tribune’s 
ability to produce results, 


Some of these advertisers spend less than $100 a year. Others 
spend more than $2,000,000 a year for Tribune sales power. 
But, regardless of the size of their budgets, the closer they are 
to their customers, the greater their reliance on the Tribune. 

For more than 38 years more people have bought the Tribune 
than have bought any other Chicago newspaper. It is the news- 
paper to which they turn primarily for information, guidance 
and entertainment. It is their basic shopping guide—the ad- 
vertising medium on which, more than any other, they base 
their buying. 

Chicago is booming. Your sales can be as big as you make 
them. A Tribune representative will be glad to get together 
with you and help you prepare a program that will produce 
the greatest results. Ask him to call today. 


Chicago Uribune 


THE WORLD'S GREATEST NEWSPAPER 


vertisinge revenue! 
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